
                         
 

Emergency Communications after a Business Aviation Accident 
 
WHEN:   February 26 – February 28, 2019 
                9:00 AM to 5:00 PM 

WHERE:   
Lodging: 
The Queen and Crescent (Q&C) Hotel  

                 344 Camp St, New Orleans, LA 70130 
www.qandc.com 

 
Workshop: 
Pan American Life Conference Center 
601 Poydras Street,  
New Orleans, LA 70130 
www.panam-neworleans.com/ConferenceCenter 
 

WHAT: 
 
This is a one of a kind targeted, tactical training not offered anywhere else. 

Whereas crisis communications training for airline and airports is widely available, this workshop hones in on 

the unique elements that define the business aviation sector. Consider just some of the following 

communication realities for the business aviation operator: 

1. Most Corporate flight departments support large companies that are not in the aviation business. Instead, 
their vital aviation assets meet the demands of the global marketplace, and facilitate mobility and speed 
not possible through other means. 

 
Whereas an airline may be communicating to restore the faith of millions of ticket buying passengers, a 
company with a corporate flight department requires much different communication strategies. 

 
2. Business aviators such as charter providers and fractional operators require a non-typical approach to 

communications. Given the closeness that exists between crewmember, passenger, and aircraft owner, the 
term “family” takes on a much closer and more personal meaning. Couple that with the global visibility of 
the passenger demographic, and the passengers are typically the story versus the aircraft operator. 

 
Business aviation is not generally accessible to the public at large; therefore, the target audience for post-
accident communications is more narrow and selective. Concerned owners and customers become a 
primary communication focus, versus press conferences and public releases. 

3. Multiple entities are often involved in a business aviation accident such as multiple aircraft owners, 
supplemental lift providers, corporate board members from distinct companies, trip brokers, and groups of 
high visibility passengers. This makes succinct and unified communications a significant challenge.  

Most aviation emergency plans assume that the plan owner will have the autonomy and authority to 
execute the steps within it. When high visibility accidents occur, each entity has its own brand interests, and 
the most effective communicator will be the one with the most effective know-how.  
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The Business Aviation Emergency Communications Workshop will directly address the many emergency 
communication roles including: 
 
 

• What to say to your employees 
• Addressing the concerns of owners and customers  
• Communicating upward to senior leadership 
• Talking with passengers and family members after a traumatic event 
• Modern media communication techniques 
• Communicating effectively with aviation investigative authorities 
• Preparing company executives to communicate with media and families 
• When (and if) to start communicating, how to continue … and when to stop! 

 

DAY ONE – Tuesday, February 26th, 2019 

Topic Presenter Allocation Notes 

Welcome and 

Introduction 
MC 15 min 

Welcome; Safety Briefing; Intent of the 

Workshop; Housekeeping and 

introduction of the first section 

Section I: Business 

Aviation Accidents and 

Communications 

DC 1 hour 
Overview of the 3 P’s; highlighting 

perception  

Networking Break -- 15 minutes -- 

Section II: Corporate 

Flight Departments; Part 

1 

Guest intro 
2 hours 

Case study; Separating out the issues; 

Prioritizing the communications 

requirements DC 

Lunch Break  40 min -- 

Section II: Corporate 

Flight Departments; Part 

2 

DC 2 hours 
The anatomy of each type of message; 
Building our holding statements 

Break -- 15 min -- 

Practical Review 
Instructional 

Interactions 
2 hours Practicing the essential communications  

Prepare for Tomorrow MC 15 minutes Review and look forward 

 

 

 



                         
 

 

DAY TWO – Wednesday, February 27th, 2019 

Topic Presenter Allocation Notes 

Welcome and 

Introduction 
MC 15 min 

Welcome; Housekeeping, Review and 

introduction of the first section 

A Reporters View: 

Aviation Accidents and 

Communications 

Guest 

Presenter 
1.5 hours 

Christine Negroni; Author of Crash 

Detectives 

Networking Break -- 15 minutes -- 

Section III: Fractional and 

Charter Providers; Part 1 

Guest intro 
2 hours 

Case study; Separating out the issues; 

Prioritizing the communications 

requirements DC 

Lunch Break  40 min -- 

Section IV: Fractional 

and Charter Providers; 

Part 2 

DC 2 hours 
The anatomy of each type of message; 
Building our holding statements 

Break -- 15 min -- 

Practical Review 
Instructional 

Interactions 
2 hours Practicing the essential communications  

Prepare for Tomorrow MC 15 minutes Review and look forward 

Networking Social  2 hours  

 

 

 

 

 

 

 

 



                         
 

 

DAY THREE – Thursday, February 28th, 2019 

Topic Presenter Allocation Notes 

Welcome and 

Introduction 
MC 15 min 

Welcome; Housekeeping, Review and 

introduction of the first section 

Message mobility  
Guest 

Presenter 
1.45 hours 

Dr. Joe Trahan; Public Relations 

Strategist 

Networking Break -- 15 minutes -- 

Section V: If you have to 

go on the air… 

DC 

1.15 hours Modeling demo; Practical exercise Guest 

Presenter 

Lunch Break  40 min -- 

Section VI: Non-media 

personalization 
DC 2 hours 

Communicating with families; 
Communicating with the Feds;  
Communicating with external 
stakeholders 

Break -- 15 min -- 

Practical Review 
Instructional 

Interactions 
2 hours Practicing the essential communications  

Wrap-up and take-

homes 
MC 15 minutes 

Review and look forward to being back 

at home 

 

 

 

 

 


