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It was her Ladies’ Day dress that started it. 

Always one to plan ahead, Ornia Crouch 

began trawling for the perfect July Festival 

dress back in January; wanting something 

elegant and easy to wear but with “a little 

bit of edge”, hours of internet digging finally 

unearthed an ornate jewel-print shift. 

Embellished pumps, with a cute birdcage 

heel, and a clutch in the shape of a perfume 

bottle finished the look.

“As soon as I saw that dress I thought 

‘People would buy this’,” says the mum 

of two. “And I was right: when I wore it at 

Newmarket, people were stopping me all 

day to ask where it was from. The answer 

was ‘From Luxury Lemon, my online 

boutique’. That was a lovely feeling.”

Spurred on by the dress, Ornia launched 

Luxury Lemon early this year, with her 

AllWoman
Ornia Crouch is on a mission: to help women of all ages, sizes and shapes embrace their

bodies and find their signature style. Running her online boutique, Luxury Lemon, from

her Holywell kitchen table, Ornia tells Alice Ryan about her lifelong love of fashion
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teenage son, Rory, building the website over 

spring half-term (“it cost me in milkshakes 

and doughnuts”). Fast developing a 

following – the cotton shirts, printed with 

fruits and flowers, sell like hot cakes – the 

site is now a one-stop shop for everything 

from clothes and jewellery to beauty 

products and dog accessories; the latter 

is thanks to Norman, the Crouch family’s 

cockapoo.

Sourcing not-on-the-high-street pieces 

from across Europe and the Far East, 

instead of holding stock, Ornia arranges 

for items to be despatched direct from 

manufacturer to customer. Keeping 

overheads low is key: “What I want to offer 

women is affordable luxury. I want people to 

feel they can treat themselves.”

Luxury Lemon is, adds Ornia, about far 

more than helping people look good – it’s 

about making them feel good. “Women can 

reach a certain age and find themselves 

at the bottom of the list. I want women to 

embrace themselves and find a style that 

makes them feel good.

“So many High Street clothes are aimed at 

skinny teenagers; if you’ve got boobs and 

a bit of a mum-tum, what is there for you? 

That’s where Luxury Lemon comes in.”

Though she’s spent much of her life in the 

hairdressing industry, working her way 

up to become personnel manager for 

an Italian salon chain, Ornia has loved 

fashion since she was a girl, designing 

first her Holy Communion gown 

and then, when the time came, her 

wedding dress. Proof that an eye 

for design runs in the family, her 

daughter Bronte is currently studying 

fashion at Central St Martin’s.

Ornia is no stranger to running her 

own business, either. More than 20 

We’ve teamed up with Luxury Lemon to give away 

a tasselled Bohemian crystal necklace, worth 

£11.50. For your chance to win, simply email your 

name, address and daytime number to alice.ryan@

velvetmag.co.uk, titling your message ‘Luxury 

Lemon Competition’. Entries should arrive no later 

than September 21 and the usual Ts and Cs apply;  

if you don’t want your details used by Iliffe Media, 

add ‘No Contact’. 

years ago, when she and husband Alan 

lost their first son to a genetic condition, 

she distracted herself from the grief by 

launching a gift company, Apple Valley. 

“He was called Emmanuel and he died in 

my arms at just 10 days old. I couldn’t go 

back to work, nor could I sit at home and do 

nothing. Hence Apple Valley came along.”

When Ornia fell pregnant with Bronte, she 

decided to stay at home with her: “I’d been 

given this precious gift. I just wanted to soak 

her up.” Then Rory came along, “and I said 

‘If this baby boy survives, we’ll rename our 

cottage House of Dreams, because our 

dreams will have come true’. . . He’s 16 now 

and this really is the House of Dreams.”

With Bronte having flown the nest and 

Rory growing up fast, at the turn of the 

year Ornia felt she was ready for a new 

entrepreneurial challenge. Picking up on 

the fruit theme of Apple Valley, so Luxury 

Lemon came to be.

Already stocking some eco-friendly items, 

such as biodegradable cleansing sponges 

and everlasting metal drinking straws, her 

aim is to source more and more sustainably 

produced stock. A pop-up boutique, even 

a bricks and mortar showroom, could be on 

the cards too.

Citing Audrey Hepburn as her ultimate 

style icon – “she just never got it wrong” 

– Ornia says dressing well is all about 

“knowing your shape, knowing your 

strengths, knowing what works”.

With embellished fabrics, jewel colours 

and strong silhouettes coming through for 

autumn/winter, she says sourcing new lines 

is “what I love, love, love! It’s all the fun of 

shopping, but I’m doing it for other people. 

It makes me happy – and hopefully it makes 

my customers happy, too.”

See and shop the full collection at  
luxury-lemon.co.uk


