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BRAND GUIDeLINES.
These brand guidelines are a tool designed to give RACK 

HUB®  consistency and flexibility. Brand guidelines keep 

consistency by continually drawing from the foundation 

of who RACK HUB® is.  Brand guidelines give flexibility 

by allowing RACK HUB® to be creative in our marketing 

without the fear of misrepresenting the brand. There are 

lines that should not be crossed, but there is also enough 

free space within the lines of the brand to be innovative. 

The goal of these guidelines is to clearly and concisely 

help everyone who interacts with this brand know how to 

properly understand and represent RACK HUB®.



What We Do.  
At RACK HUB® we are dedicated to making products that 

get your antlers off the floor. We care about you and your 

antlers and we want to serve you and help make sure 

your antler adventure continues after you come indoors. 

Our products are created with style and are the most 

customizable mounts on the market. The Versatility of our 

products allows you to enjoy your antlers with the ability to 

remove/change them at any time. We take pride in 

making products that help you keep the memory alive.



WHY WE EXIST.

There is something deeper behind 

our brand than making a profit. 

Something that gives us the 

passion to work late and continue 

to provide quality products you 

can be confident in and we can be 

proud of. This is why RACK HUB® 

exists. 

Let us explain our something! Here 

is the story behind RACK HUB® 

At RACK HUB® we love antlers! 

It’s simply ingrained in us. For us, 

antlers represent adventures in the 

wild. They might be a piece to the 

puzzle when following a particu-

lar buck, or a piece of ‘white gold’ 

picked up during a hike with family 

and friends. Either way, antlers are 

something to cherish. The weight, 

and the roughness of the base 

transitioning into the smooth beam 

with tines protruding; you can feel 

that power in them. Antlers are 

meant to be treasured. They are 

proof that perseverance in the 

search for sheds, or the hunt for an 

elusive buck has a reward.

RACK HUB® founders and cousins 

T.J. and Jason Eads both have a 

hands-on, hard-working 

upbringing in construction and 

excavating. Both men are 

problem solvers. RACK HUB® 

began with the simple need to 

cleanly display antlers yet still 

interact with them. “We wanted to 

hold these antlers and didn’t want 

to permanently mount them on the 

wall like current shoulder mounts.”  

In December of 2017, T.J. and Jason 

started designing a product to 

meet these needs and by March 

2018 the RH2 was developed and 

patented. As this passion for antlers 

merged with a dedicated and 

innovative spirit RACK HUB® was 

born. Through T.J. and Jason’s in-

genuity, RACK HUB® has been able 

to offer a stylish and unique way 

for antlers to be presented yet still 

interacted with. 

Antlers aren’t meant to pile up, get 

lost, or to be forgotten. They 

deserve to be admired. Every 

glance invites us to the 

wilderness. Maybe its towering 

oaks, the scent of pine, golden 

fields, or a white-washed birch 

forest. Having a piece of the 

beauty of nature displayed in your 

home calls you to the places you 

want and need to be. But there is 

more to antlers than meets the eye.  

They are meant to be touched 

and passed around. Antlers have a 

special way of bringing you back 

to where your adventure began. 

They are not an expensive vase or 

fine china to be enjoyed from a 

distance. They are meant to be 

held. They give a tactile, tangible 

way to experience an authentic 

piece of the outdoors. 

A love for antlers has created a 

passion in us to serve you and 

yours. We care about you and your 

antlers because we know firsthand 

what they represent. That is why 

we are dedicated to helping make 

sure your adventure continues 

even after you come indoors. Let’s 

work together to bring your hunt 

home. Let’s keep the memory alive!  



OUR PRODUCTS.
When your buddy doesn’t believe 

your big buck story, just pull those 

antlers off your RACK HUB® 

product to prove your credibility. 

Your antlers will thank you. Our 

goal is for all of our products to 

make your antlers the focus. We 

are here for you and your antlers. 

The brackets on every RACK HUB® 

product are designed to point 

upward, emulating your antlers as 

the trophy they are.  Here are our 

products dedicated to keeping the 

memory alive. 

1
2

5 6

3

4

1.  RH1 - SINGLE ANTLER DISPLAY                                             2. RH2 - MATCH SET DISPLAY

3. RH ANTLER BAR - SINGLE ANTLER DISPLAY                      4. RH2 XL - BIG GAME ANTLER DISPLAY

5. RH ANTLER INSERT                                                                  6. RH2 XL ANTLER INSERT



PRODUCT FEATURES

rh2



PRODUCT FEATURES

HEX TO HEX CONNECTION
Our Antler Inserts have a hex shape on the inner diameter that nests 

neatly over the hex stem coming off of the ball. This Hex to Hex creates a 

no-slip connection to keep your antlers fixed right where you want them. 

Even gravity will not cause your antlers to move as the Hex to Hex feature 

eliminates the possibility of rotation. Because of our Hex to Hex system you 

can be sure when you take your antlers down to pass around that they 

will always go back to the same position you have set for them. 

FRICTION FIT ANTLER INSERT
Our ‘friction fit’ refers to the 12 splines on the outer portion of the insert 

that fit into the antler without the aid of any adhesives. No waiting for 

glue to dry. Once the hole is drilled, using the provided bit, you can install 

the ANTLER INSERT into the antler by simply tapping it in with a soft faced 

hammer. This friction fit installation is Patent Pending and quick and easy 

to use. 



360° rotation
RACK HUB® gives you the freedom to display your antlers your way. 

There is no limitation in positioning your trophy. Your antler(s) can be 

rotated on the BALL/STEM about the center pivot point and displayed in 

any manner you choose. The 360° Rotation around the axis allows for 

personalized customization, perfect positioning and optimal potential. 

DOUBLE LOCK TECHNOLOGY
Two locks are better than one. All ball joint products that RACK HUB® 

offers have Double Lock Technology.  Once you have perfectly posi-

tioned your antlers and have the top KNURLED CAP snug (LOCK 1), you 

can tighten the bottom set screw with the hex wrench provided and 

this flat pointed set screw will apply pressure to the ball and ‘point load’ 

it (LOCK 2). This added lock is what sets us apart and gives you even 

more peace of mind. Your time positioning your product will never be 

wasted. 



HARDWARE INCLUDED
All the hardware you need to install your RACK HUB® product is includ-

ed in the package. You provide the tools and we’ll make sure you have 

exactly what you need to get your antlers off the floor and into the 

spotlight. 

NORTH OF 90
RACK HUB® offers your antlers “No Fall Protection!” When our product is 

installed to a vertical surface, the BALL/STEM component cannot rotate 

downward far enough for your antlers to fall off!  This ball rotation limit 

was intentionally designed to keep the BALL/STEM at 95° or greater 

providing you greater safety. When the kids are wild and tumbling 

around you can be sure your antlers won’t join them. Let’s keep that 

trophy NORTH OF 90!  

ANTLER VERSATILITY
Do you have multiple antlers you want to display on your RACK HUB® 

product? With RACK HUB® your options are endless. Any antler that has 

an ANTLER INSERT installed can be swapped out at any time. Simply 

trade that whitetail set on your RH2 for that new Mule Deer set you 

came across on your hike the other day! Missing your previous antlers, 

then simply switch them back. At RACK HUB®, we promote interaction 

with this ANTLER INSERT feature.
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BRAND VOICE: HOW WE SOUND.
How RACK HUB® looks and sounds is important to our brand. 

We want people to easily and clearly know who RACK 

HUB® is. When our content is seen and heard our goal is that 

people will confidently say “hey, that’s RACK HUB®.”

Verbal Tone: In our marketing and communication when 

RACK HUB® speaks we sound:

Respectful, polite, 

presentable, polished, clear, 

thoughtful

1. Refined
Informative, useful, 

thoughtful, innovative, 

serving (people benefit from 

content we put out)

2. Helpful
Expressive, enthusiastic, bold, 

heartfelt, action-oriented

3. Passionate
Choosing to sometimes 

show a playful side, fun, we 

enjoy the RACK HUB® brand.   

4. Lighthearted



REFINED

HELPFUL

PASSIONATE

LIGHTHEARTED

RACK HUB® matters to us. We want to 
come across as buttoned up, confident, 
capable, professional. We consider our 
products to be top of the line and want 
our language to convey that. We want to 
be thoughtful to our audiences feelings 
and needs. 

Be tasteful. Use creative 
language and content that rep-
resents who we are as a brand. Use 
our taglines when representing the 
brand. 
-Respect others
-Respect animals 

Make it easy to know how to use 
a RACK HUB® product. Use lan-
guage that is easily understood. Add 
visuals when possible. Make content 
valuable even if a product isn’t pur-
chased. Stories, advice, etc.

Speak above people. Don’t 
assume people know what 
technical terms mean. Don’t get 
stuck in a rut when it comes to 
explaining who RACK HUB® is 
and what we offer.

Be lukewarm, wishy washy, or use 
passive voice

Come across as stern or 
uncaring. Only offer technical or 
informative content. Be rude or 
inappropriate in our 
playfulness.  

Show blood in our content. 
Reuse slogans, catch phras-
es, and anecdotes that other 
brands have created. Swear or 
use crude language.   

We have something to offer and want to 
serve others. We aim to enrich and aid 
others in their love for family, friends, the 
outdoors, and antlers. We want people 
to be better off after interacting with our 
content.

We love antlers and our brand. RACK 
HUB® is something we enjoy.

We are serious about the RACK HUB® 
brand but that doesn’t mean we don’t 
enjoy it. We love what we do and want 
to sometimes show a playful side to the 
brand. 

Use strong verbs, don’t be afraid to 
talk from the heart, be upbeat and 
joyful, be determined and proud of 
what we’ve decided to be, decisive 

Periodically break the cycle of our 
content and marketing with a 
playful presence. Make people 
laugh. Present things in a cute, fun, 
family centered way. 

BRAND VOICE
CHARACTERISTIC DESCRIPTION DO DON’T



The 5 Best Ways to Talk About Rack Hub® 

LET’S TALK ABOUT RACK HUB®:  Every conversation about 

RACK HUB® needs a starting point, a topic to anchor it in. 

Brand Talking Points create that starting point and give a 

vehicle to bring information about RACK HUB® to those 

who are listening. In everyday conversation we want to 

utilize all five of these points as conversation starters. 

Permission to speak freely! Let’s talk about RACK HUB®.

USAGE IN MARKETING:  When it comes to targeted mar-

keting through ads or blogs the usage of our talking points 

is different. We seek to use no more than two talking points 

as a rule anytime the RACK HUB® brand is presented in any 

advertising format. We desire to limit usage of the talking 

points to help clarify and enhance the particular message 

we are trying to get across to our audience. We believe not 

over complicating the message is key and when it comes 

to ad messaging less is more. 

1. Tradition of Hunting  “Let’s tell tales of hunting, from then and now.”

2. Bringing Nature Indoors “Let’s talk about ways to display nature’s beauty inside” 

3. Memory/Story “Let’s keep the memories with family and friends in the outdoors alive” 

4. Community “Let’s bring lovers of antlers and the outdoors together”

5. Service  “Let’s talk about serving you and your antlers”



Brand Taglines: One-Liners That Quickly Identify Us.
This is a simple list of key brand phrases that can be used to concisely identify RACK HUB®.

- Modern Meets Tradition

- Keep(ing) the Hunt Alive

- Keep(ing) the Adventure Alive

- Keep(ing) the Memory Alive 

- You and Your Antlers

- Display Your Antlers Your Way

- A Modern-Day Trophy Display

- You can look AND you can touch (paired with image of hand holding antler) 



COLOR PALETTE
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1.  GUNMETAL          2. LEATHER          3. ALUMINUM          4. BLACK          5. WHITE



COLOR PALETTE
GUNMETAL grey is the primary color and should be used 

in titles, copy, and main logo colors. GUNMETAL is slightly 

lighter than black, and better for reading. LEATHER is the 

secondary color and should be used in subtitles, call-outs, 

and minor graphic elements. Always use the 60-30-10 rule 

when choosing primary and secondary colors.

GUNMETAL

#1c1c1c

RGB: 28, 28, 28

CMYK: 71, 67, 66, 77

#955e29

RGB: 149, 94, 41

CMYK: 29, 66, 100, 19

LEATHER

#000000

RGB: 0, 0, 0

CMYK: 73, 68, 67, 89

BLACK

#C4C4C4

RGB: 196, 196, 196

CMYK: 22, 18, 19, 0

ALUMINUM

#ffffff

RGB: 255, 255, 255

CMYK: 0, 0, 0, O

WHITE



TYPOGRAPHY

PRIMARY FONT SECONDARY FONT

BEBAS NEUE
Aa
BEBAS light BEBAS BOOK BEBAS BOLD

Aa Aa
VISBY CF
Aa
Visby CF 
light

Visby CF 
medium

Visby CF 
bold

Aa Aa



TYPOGRAPHY
title
subtitle

RACK HUB® uses BEBAS NEUE as the main font option for 

titles, headlines, and overall branding. BEBAS BOLD should 

be used in headlines, along with a 50 pt kerning. BEBAS 

BOOK should be used in subtitles to compliment the bold 

title. VISBY CF is used in most paragraph applications as 

well as call-outs and notes.

Thank you for reading this example. How are you liking this 

brand kit so far? Don’t worry, it’s almost done. Only a few 

more slides. We are typing this to show how you should 

use our typography. This is nothing more than an example 

paragraph to show the use of this font. We are going to 

add one more sentence to make it an appropriate length.

When in doubt, align text left. We like to do this to keep a 

clean aesthetic, and it’s a safe bet when presenting our 

content assuming it will be read left-to-right.



logo usage

HALF LOGO WIDTH GUIDEprimary

We always use the full RACK HUB® logo. NEVER use the 

RACK HUB® logo with a secondary color, only black or 

white. If the background is dark, always use a white logo.  

At all times, there should be at least HALF a logo width 

of negative space around the logo to allow the logo to 

breathe. For trademark and patent information, contact 

ip@rack-hub.com

The R/H Logo is secondary to the main logo, and only used 

in applications like thumbnails, apparel, and marketing 

material.

secondary



WHO WE Are.  
Our core values are the integrity within RACK HUB®. Even 

though the average person cannot see the inner workings 

of the brand they can be confident that our character 

reflects these qualities.  

Honesty is at the heart of 

all we do. Our character 

reflects truth in every

statement made. Integrity is 

at the core of every product 

and sale.

HONESTY
We believe in making the 

highest quality products so 

much that we back them                                      

with a LIFETIME GUARANTEE . 

QUALITY
Care for you and your antlers 

mixed with a solid work ethic is                                                  

the driving force behind our 

dedicated customer service.   

Reliable Service
We aim to stamp all of our 

products with MADE IN 

AMERICA. The vast 

majority of our components 

are made in the United 

States with just a few “parts” 

imported from overseas. 

100% of our products are 

designed, engineered, and 

assembled in the great state 

of Indiana.

Loyalty



THANK YOU.


