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INTRODUCTION
Augmented reality (AR) is an overlay of content onto the 
physical world, but that content is not anchored to or part 
of the actual environment. Devices use computer vision 
and object recognition to place digital graphics and/or 
video on top of real world structures.  
 



AR promises to 
improve our daily lives. 
The applications of the technology are endless, from 
something as simple as virtual measuring tape or as 
complex as building cars. And many ways that we 
haven’t even begun to dream about...
 



Augmented reality technology has been around since the 1990s, 

when the Air Force used it to train pilots and companies such as Boeing 

incorporated it to streamline building processes. AR wasn’t available 

for mass adoption on consumer devices until 2008. Today, AR can deliver 

on three primary platforms: mobile, wearable, and projection-based.

History

WEAR ABLE MOBILE PROJECTION



According to Digi-Capital, the augmented reality industry is expected 

to reach $83 billion by 2021. Growing interest in the technology has 

partly been fueled by Nintendo/The Pokémon Company/Niantic’s 

surprise hit with Pokémon Go. In 2016, the ultra popular game 

generated more money than the entire virtual reality games software 

market. In the first quarter of the year, players accounted for 

$600 million in mobile AR revenue.

AR Landscape



Weak same-store sales and traffic continue in the restaurant industry.  

In 2017, foot traffic fell 3.2%. In the following year, the decline was 

3% in January and 3.1% in February. Despite a slight improvement 

in March, owners remain cautiously optimistic amid the increasing 

number of new restaurants combined with restricted growth in 

budgets for dining out. Limited demand and excess supply hampers 

traffic and sales.

Additionally, menu prices have been rising at much quicker rates 

than grocery items in supermarkets. The cost conscious are opting to 

prepare food at home rather than dining out, adding pressure to an 

already competitive landscape in the restaurant industry.

Restaurant Landscape



THE EXPERTS 
WEIGH IN
The restaurant industry presents many opportunities for augmented 
reality solutions, as presented by Lampix in a recent meetup showcasing 
distinguished professionals including: 

James Beard-winning chef Gabriele Corcos

Professional chef, writer and artistJenny Dorsey  

Vice President of Marketing at Lampix Gordon Meyer

Co-author of #MarketingNewRealities Samantha Wolfe



In the coming years, restaurant and dining experiences are going to be served 

up in ways not possible even a year ago. Augmented reality will be powering 

all of these experiences in the front and the back of the house.

That means more customers in your restaurant and more revenue every day 

if you incorporate this new technology.

61% of restaurant patrons prefer to dine in venues 
with augmented reality vs. those who do not. 



Augmented reality can be useful in enhancing customer 
experience as it allows for a different and more exciting 
kind of connection. Technology can be humanized with 

successful storytelling and customers can truly find their 
place in the ecosystem …  

 – GABRIELE CORCOS, JAMES BEARD-WINNING CHEF



OPPORTUNITY

For diners, the focus will be on making the technology 
enhance the dining experience in a variety of ways:  

1.
Restaurants will be able to track diners experiences across the multiple visits, 

allowing for personalization heretofore used only by the highest end restaurants. 

This could mean dietary restrictions or making sure that your favorite drink is 

served right when you sit down.

Tracking

2.
Pictures speak louder than words. Menus in AR can let diners see dishes before 

ordering at the table or even at home.

Visualization

http://openforbusiness.opentable.com/insider-information/hospitality-reviews-repeat-guests-personalized-experiences-matter/


3.
For the right kind of environments, augmented reality games like a custom 

trivia game can help entertain a diners, young and old. 

Gaming

4.
AR can provide menu suggestions based on previous orders and can offer 

additional ideas mid-meal (ex. the type of wine with your dinner choice).

Augmented Ordering

5.
AR can provide mobile payment systems at the table driving loyalty for customers. 

No more twisting and turning to try and find a waiter to get the check.

Seamless Payments

https://www.mobilepaymentstoday.com/articles/restaurants-realizing-importance-of-mobile-payments-and-loyalty/


– GORDON MEYER, VICE PRESIDENT OF MARKETING AT L AMPIX

Forward-thinking brands are clamoring 
to add augmented reality to their business operations.

The technology learns when to deliver relevant messages 
and when, so that the information presented is received 
less as an advertisement and more like welcomed news.



Lampix is on the cutting edge of AR. 

The unique technology is fast and easy to use without the 
burden of a mobile phone or uncomfortable headset. 

It will transform your customers’ experience while they dine, 
creating a seamless interaction while adding a major WOW factor!

CONTACT L AMPIX TO LEARN MORE    |   PR@L AMPIX.CO    |    347-328-0281
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According to Digi-Capital, the augmented reality industry is expected 

to reach $83 billion by 2021. Growing interest in the technology has 

partly been fueled by Nintendo/The Pokémon Company/Niantic’s 

surprise hit with Pokémon Go. In 2016, the ultra popular game 

generated more money than the entire virtual reality games software 

market. In the first quarter of the year, players accounted for 

$600 million in mobile AR revenue.
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