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How should my Emails look for BFCM?



FRAMEWORK

When it comes to planning your Black F
of the major challenges is competing w

out in your customers’ inboxes.

Here are some of the most efficient
templates you can adapt to your own

riday and Cyber Monday promotions, one
ith dozens of similar emails and standing

Black Friday and Cyber Monday email
BFCM campaigns to ensure your promo

emails get opened and read. They are easy to implement in Klaviyo which will

allow you to save your valuable tim

e and focus on your BFCM strategies.

How a winning email should look:

LOGO

Lorem ipsum
[MERGE PRODUCT BLOCK]

hero block

MAIN CTA

header + promo + coupon
(when applicable) + main cta

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euvismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut

intro paragraph
with objection handling elements

—@

JOHN DOE * % * % %

“Lorem ipsum dolor sit amet, consectetuer adipiscing —
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.”

short value callouts
or testimonials (optional)

=0

Lorem ipsum dolor sit amet

| J

CODE HERE

closing paragraph + coupon

AN

MAIN CTA

(when applicable) + main CTA

LOREM IPSUM

social links

BRAND NAME HERE
YOO

+ footer sign off

A highly converting email is one that’s dressed to kill. Make sure your emails have all the
right elements to perform their best during BFCM. Use our guide to get you started!




