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UNLEASHING THE FORCES OF INNOVATION, CREATIVITY, AND 
COMMERCE 
 
I don't think you need me to tell you that the coronavirus pandemic has 
upended everything. At the same time, I don't want to downplay the 
extraordinary and devastating impact that this has had on lives, on livelihoods, 
and of course, on economies. But from the very beginning of this crisis, one 
thing was clear, bringing commerce and commercial activities to a full halt 
was probably never an option. 
 
And now, as the pandemic stretches on, it is even more important that we 
keep moving forward. Particularly because global trade is the foundation of 
prosperity and the foundation of global trust. It is the foundation for how we 
recover. Right now, protectionism exacerbated by the necessary containment 
measures of this pandemic is endangering the entire system. Now, as 
leaders, I think it is incumbent upon us to strike the right balance in a triangle 
of considerations.  
 
And in that triangle on one side, there's one versus many. This is about how 
we act inclusively, how we set up systems to level the playing field for 
companies big and small, and entrepreneurs in countries at all stages of 
development.  
On the other side of the triangle, there's humanity versus nature. And that's 
about how we conduct ourselves as a truly globally connected ecosystem that 
accepts the health and the well-being of the earth as an important factor in our 
future well-being.  
 
And at the foundation of that triangle is the ultimate question of long term 
versus short term. That's about how we put the incentives for action and 
possible impacts into perspective. This triangle, this perspective, is 
everything. If you allow trade to get bogged down in cost and complexity now, 
we will be hobbling our SMEs far into the future. If we wait for others to build 
consensus and standards, we will be allowing disparities and divisions to grow 
wider. And if we continue to allow small businesses and entrepreneurs to get 
left out of the economic engines we are building, then all we are doing is 
moving forward with a half-empty fuel tank, and no one's going to get very far.  
 
We need to modernise the global trade system to reduce the cost and the 
complexity of trade and level the playing field. Now, through our newly 
launched Digital Standards Initiative, I believe that the ICC is working to 
reduce trade barriers by helping to inform common industry standards for 
digital trade. And through the ICC led Global Alliance for Trade Facilitation, 
we are providing technical assistance to governments looking to implement 
customs reforms – to simplify paperwork. I'd like to urge companies to join the 
likes of Walmart, DHL, UPS, and Mask in supporting this initiative by lending 
their unique expertise to the design and the delivery of on the ground reforms.  
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There is still more we can do to make global trade work for everyone, 
including advocating for quick wins like digitising trade flows and equally 
urgent work to safeguard the supply of trade finance to small businesses.  
 
We should partner with and strengthen multilateral trade organisations like the 
WTO. Restoring faith in the WTO is not an easy task and will not happen 
overnight. So, while we partner with the WTO, and we push for the reforms 
that will re-engage it as a single organisation that can strike agreements in the 
things that matter most to business, we must also keep an eye on other 
multilateral alliances and provide our point of view on trade with those 
alliances as well. We need to engage as broad as possible to ensure voices 
are heard by all these different alliances. We have frameworks for how to 
work with data flows while protecting domestic citizenry, the intellectual 
property regimes and reward innovation, and trade financing schemes that 
allow SMEs to access capital among very other critical approaches. But we 
need to take our point of view to them and work with every partner group that 
we possibly can. 
 
We need to do all of this to systemically set up small businesses to compete 
and succeed. And that's where prosperity for all really begins and ends, 
because small businesses are collectively the world's largest employers and 
the greatest drivers of national economies. This agenda is too important for us 
to approach it separately. We have to build an entire scaffolding of support. 
The trust and relationship you build out through world trade institutions are 
just one part of that scaffolding. We need to use those relationships to then 
implement shared standards, streamlined regulations, things that allow small 
businesses to compete on a level playing field. They have creativity, 
innovation, and motivation. But without the infrastructure or resources to 
juggle different regulations across different countries, they are not going to get 
very far or be very successful. 
 
They also need digitised marketplaces and the tools and the insights to 
navigate them intelligently and safely. And as they look to grow, they will need 
partnerships and ecosystems built to help them scale. So our edict then is to 
use our voice, our point of view, to build consensus on the important role that 
trade plays in driving prosperity, and enabling a connected world, and to do it 
all in ways that close gaps instead of widening them. And that's how we 
ensure sustainability for us all. That is how we care for our planet and our 
people. And that is how we guard against the short-sightedness of 
chauvinism, racism, and nationalism. That's how we make collaboration and 
trust the expectation, not the exception. And that is how we make businesses 
work for everyone, every day, everywhere.  
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