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LET 'S GET LOUD

An effective introduction to your new business can includes a quick intro to the brand
and purpose, your Mission Statement and a personalized suggestion. You'll find that
certain audiences will respond differently based on the channel you're using to reach
out. No matter where you’re sharing the announcement of your new business, be
confident, convey your excitement and lead with value! Keep your mission statement
in mind!

FACE-TO-FACE

SHARE: "I am so excited! I just started a partnership with AsherKate so I can run my own online fashion
boutique. (Tell them what you love about the company: clothes are cute, they give back, etc.)"

MAKE IT ABOUT THEM: "You always have the cutest clothes. I know how important it is to you to give
when you can. etc."

ASK: "I would love to invite you to join my online community! Would email or text work best for me to
send you the info?"

SOCIAL MEDIA

PHONE/TEXT

SHARE: "I am really excited to share some news with you all! It has always been a dream of mine to run
my own fashion boutique, so I have partnered with an amazing company to make that dream come true!
[Share your favorite things about AK and how it fits into your life/lifestyle. Remember the clothes, our
mission, and your passion.]"

MAKE IT ABOUT THEM: "I know I have a lot of friends who love fashion as much as I do. I know I have a
lot of friends who would love to give back while they shop, like I do."

ASK: "So, I’m inviting you all to join my online community! Option 1: Let me know below, or send me a
message if you’d like to join us! Option 2: [Leave the link to your FB page, group, or IG.]"

SHARE: "I am really excited to share some news with you all! It has always been a dream of mine to run
my own fashion boutique, so I have partnered with an amazing company to make that dream come true!
[Share your favorite things about AK and how it fits into your life/lifestyle. Remember the clothes, our
mission, and your passion.]"

MAKE IT ABOUT THEM: "I know I have a lot of friends who love fashion as much as I do. I know I have a
lot of friends who would love to give back while they shop, like I do."

ASK: "I would love to invite you to join my online community to learn more! You can find me on [share
links to your social channels]. And if you have questions about anything, reach out to me [include
contact info]."

the big announcement
LAUNCHING YOUR BUSINESS
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Who do you want to tell about your business first?

the big announcement
LAUNCHING YOUR BUSINESS

"I had no idea what my business
circle would look like when I
started, and that's what makes it
so special. Some people who I
thought would support me right
away took longer to engage and
people who I hadn't even
considered reaching out to
initially were my first and best
customers. You just never know
until you ask "

tipsFROM THE TRIBE

"Once I sat down and
brainstormed about who I knew
that would love affordable
clothes, (duh everyone) my list
just kept growing. Some shopped
with me, some didn't. But the
ones who didn't still helped
spread the word, connected me
to other new customers and
showed there support by liking
my posts and cheering me on. To
me, that meant just as much
because they genuinely wanted
to see me succeed "

"My most surprising circles that
grew my business were my hair
stylist - she loved everything I
wore and became not only a
great customer but passed out
my cards and brought me a
whole new network & my kids'
sitter - she loved the prices and
the styles and ended up telling all
of her friends which brought me
a college-aged group that I
wouldn't have connected with
otherwise"

You may think you don't have a big enough circle to get your

business moving along quickly, but you do! The great thing about

selling clothing and accessories is that everyone needs to get

dressed in the morning. Make a list of the first 30 names that

come to mind from these segments:

FRIENDS: social media, school, mom circle,...

RELATIVES: parents, siblings, aunts, cousins, in-laws,...

ACQUAINTANCES: co-workers, clubs, church, pta, salon,...

COMMUNITY: neighbors, teachers, online groups...
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"Quality over quantity. always
connect with your potential
customers on social media in a
personal way so they know you're
sincere and focused on meeting
their needs. People can spot a
copy & paste message a mile
away and will be much less likely
to engage with you."

"Sharing pics of me wearing AK
has been the best thing I could
have done for my business. My
customers respond the most
when I post an outfit and talk
about why I love it. I was afraid
of putting myself out there at first
but ultimately me being authentic
and real about my fashion wins
(and fails) was what drew them
into buying. They trust me more
when I'm practicing what I
preach."

"I was surprised at how many of
my friends wanted me to shop for
them. It felt pushy at first to
reach out and ask to style
someone, but they were so
excited to have someone save
them time and do it for them.
Had I not gotten over my fear of
reaching out, I would have never
realized the value that I was
providing by helping my clients
save time & money and I would
still be sitting here wondering
why they weren't shopping my
link. They weren't uninterested,
they were just busy and
appreciated my help even more."

tipsFROM THE TRIBE

Unboxing video or happy hour.   Invite your friends
over or plan to go live on social media to share what
you've received in your first personal order. Try them on
and share what you love about them.

Send personalized styling emails. Share the news
about your new business and include 3-4 images &
links of styles you think she'd like along with an
invitation to grab coffee & check out the website
together for more styling suggestions. 

You are your own store window.  You don't need a
million followers on instagram to be an influencer. Your
network will love seeing new products on YOU.
Shoppers are 7x more likely to purchase a product
after seeing it on someone they know instead of a
stranger. Selfies and lifestyle pics are the window into
your business. Put your best foot forward and you'll be
rewarded.

Share, share and share your link. Even when you
think they're aren't paying attention - they are. Share
your website link and remind friends what you provide.
The large majority of online shopping in the US takes
place in the late evening. You'll want your business to
be top of mind when she does decide to treat herself.

Once you've shared the great news with your network and
introduced them to AsherKate. It's time to welcome your
first customers into your business.  

GETTING THOSE F IRST SALES

the big announcement
LAUNCHING YOUR BUSINESS

Psssst,....It can be tempting at this point to introduce your business to

people as "a little thing you're trying out" so you won't feel silly if it doesn't

work out. Remember that you create your own reality. Don't let self-doubt

get in the way of all of the fun and amazing things you're about to be a part

of. Be proud of the steps you're taking to set yourself up for success and

share it loud. Can you hear them cheering for you yet? We can! 


