


SPRING 2023 / CONTENTS

ARCHITECTURE & INTERIOR

CONCRETE JUNGLE �  4
THE AVANT GARDEN �  6
SUBLIME HIDEAWAYS �  8
LIVING TO THE MAX �  10
DESIGNING COFFEE �  12

THE MEDITERRANEAN HOME�  14 
PRETTY SMALL �  15
BUILDING FOR CHANGE �  16
THE ARCH DAILY GUIDE TO 
GOOD ARCHITECTURE �  17
SOFT MINIMAL �  18
TEMPLE OF BOOKS �  19
LIFE’S A BEACH �  20
THE NEW MEDITERRANEAN �  20 
THE GARDENS OF EDEN �  20
URBAN FARMERS �  20
CABIN FEVER �  20
OUT OF THE WOODS �  20
HIDE AND SEEK �  20
ROCK THE SHACK �  20
COUNTRY AND COZY �  21
BRICK BY BRICK �  22
EVERGREEN ARCHITECTURE �  22
THE IDEAL CITY �  22 
COME TOGETHER �  22
HOUSE OF JOY �  22
VERTICAL LIVING �  22
INSPIRING FAMILY HOMES �  22
SCANDINAVIA DREAMING �  22 
RICARDO BOFILL �  23 
ISAY WEINFELD �  23 
CONTAINER ATLAS �  23
LIVING IN �  23
BEYOND THE WEST �  23
BEAUTY AND THE EAST �  23
THE TOUCH �  23
DO YOU READ ME? �  23

VISUAL CULTURE

COLLAGE �  26

VENTURE ONWARD �  28
CRAFT BEER DESIGN �  29
MARVEL BY DESIGN �  30
WILD LIFE �  31
THE ART OF PROTEST �  32
DREAMSCAPES & ARTIFICIAL ARCHITECTURE �  32
THE AGE OF COLLAGE 3 �  32
A POOR COLLECTOR’S GUIDE TO BUYING 
GREAT ART �  32
A MAP OF THE WORLD �  32 
VISUAL JOURNALISM �  32

BRAND NEW BRAND �  32
HELLO I AM ERIK �  32
ART ESCAPES �  33

DESIGN & FASHION

THINK BIG—SHOP SMALL �  36

THE REBEL’S WARDROBE �  38
WORK BETTER. LIVE SMARTER. BE HAPPIER. �  40
THE WORLD’S BEST SHOPS �  41
SOFT ELECTRONICS �  42
ROOTS AND WINGS �  42
LESS AND MORE �  42
LESS BUT BETTER �  42
THE OBSESSED �  42
HANDMADE IN JAPAN �  42
THE BEAUTY OF TIME TRAVEL�  42
BE WELL �  42
JAIME HAYON �  43
HOW TO BE A TASTEMAKER �  44
THE NEW BEAUTY �  44
THE INCOMPLETE �  44
THE NEW LUXURY �  44
WHAT A WEDDING! �  44
HIGH ON DESIGN �  44
THE MONOCLE GUIDE TO HOTELS,  
INNS AND HIDEAWAYS �  45
THE MONOCLE GUIDE TO SHOPS,  
KIOSKS AND MARKETS �  45
THE MONOCLE GUIDE TO BUILDING  
BETTER CITIES �  45
HOW TO MAKE A NATION:
A MONOCLE GUIDE �  45
THE MONOCLE GUIDE TO BETTER LIVING �  45
THE MONOCLE GUIDE TO GOOD BUSINESS �  45
THE MONOCLE GUIDE TO COSY HOMES �  45
THE ESSENCE �  45

ESCAPE

WANDERLUST NORDICS �  48
BOATLIFE �  50
LEAVING THE COMFORT ZONE �  52

THE GETAWAYS �  54
THE SURF ATLAS �  55
SLOW ESCAPES �  56
GRAND BIKEPACKING JOURNEYS �  57
URBAN PLAYGROUNDS �  58
TWO YEARS ON A BIKE �  59
WANDERLUST ALPS �  60
WANDERLUST HIMALAYA �  60 
WANDERLUST EUROPE �  60
WANDERLUST USA �  60

WANDERLUST �  60
THE HIDDEN TRACKS �  60
CLIFFHANGER �  60
BOULDERING �  60
THE PARKLANDS �  61
BIKEPACKING �  62
EPIC TRAIN JOURNEYS �  62
ONE YEAR ON A BIKE �  62
ON THE RUN �  62
THE FLY FISHER �  62
THE NEW OUTSIDERS �  62
FAMILY ADVENTURES �  62
THE NEW TRADITIONAL �  62
THE GREAT AMERICAN ROAD TRIP �  63
SURF SHACKS �  64
SURF SHACKS VOL. 2 �  64
SHE SURF �  64
SURF ODYSSEY �  64
SAILING THE SEAS �  64
REMOTE PLACES TO STAY �  64
STAY WILD �  64
BON VOYAGE �  64
PORSCHE 911 �  65
BEAUTIFUL MACHINES �  65
THE CURRENT �  65
RIDE OUT! �  65
THE GREAT ALONE �  65
WIND �  65
THE GRAND HOSTELS �  65
MR HUDSON EXPLORES �  65

FOOD & BEVERAGES

A YEAR WITH OUR FOOD STORIES �  68
THE WILD GAME COOKBOOK �  70
A SPOONFUL OF SUN �  71
EAT YOUR GREENS! �  72
STAY FOR BREAKFAST �  72
IKARUS INVITES THE WORLD’S BEST CHEFS �  72
THE GREAT OUTDOORS �  72
OUT OF THE JAR �  72
NORDIC BY NATURE �  72
DELICIOUS PLACES �  72
STORY ON A PLATE �  72
SPILL THE BEANS �  73

TRAVEL

STARTUP GUIDE SERIES �  76
MONOCLE TRAVEL GUIDE SERIES �  77



2

ARCHITECTURE & INTERIOR



54 F R O N T L I S TA rchitecture            &  I nterior     

056 057
eratem vernam vellanis [right] con cone eum 
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Ihici ut eiundel itempos seque eossit, is autem. Eribus ut litinc-
tissi utemolum dunt volenecus et dolorer ioratenem hicidem 
re molest, cus volum quist re estem eicium que iscim etur, 
conemos et ullor solum fugitio nsernatem essit optaeri storent, 
volorem dit faccae. Equo ipsum ex estiur sit vent, cusapiciis 
pis eos natentempore paris dolum simusa quos eatiati oratius, 
simpossumqui rem es int eatio officae. Et volupta volut qui 
blaccuscid ut veribusam eumqui blaut pre num, tet, senis et 
pre porerferum fugia aborpore eturio cus inihill acerum dolut 
mossernamet explit omnietu stiaturerume non con cus, is eo-
stia none volupta duciis etus vent faccus, quat vendantorum 
audam, que cusda venimil ipsapie nistion senduntem ea eum 
inctur adiciatus que comnia es essiniatur. 

Unto maxim untiis vid molupis enis debis doluptati sanditi 
aut eiur rem res et voluptaectas mi, esequi incteniendit rem 
ipides volupta tenderf errumquo et quam dolore, quo ommolup 
tatiuntem hilliqui am, sed quiam, temperitat ut occum facid 
qui dolenest pro temped mo vellupta veni occus et ut offic-
ita esecatas essinve nimus, volorem aceribu stotatur? Tem 
lam re voluptate quis velic tem fuga. Et accum sim harcid et 
quiaerum aspic te odis ratur, sint aut rerferem eic to eatiber 
enderer epudamus ius, ut expernatem veris mossit rerorep 
editis eaquias nobisci tatem. Remperu ptibus eici doloreictur 
ad ut harciendunt ari ipicae cus es simil eliqui simi, si utem 
quas qui nobis suscimi ntusae pe num inum resciet asperia 
necestio ex eosam quam autatib usapit unto est. 

Ipsam eum id quos nonsequas ius quam, quidele niasimi 
nulluptat alique commo eumquuntio dolupit vide autatiam 
nullaudae de remped qui doluptatusda ad quateca tionsedi con 
et et eat reperae rorit, tem natem fugiati cus dellendem. Ab 
iducill atatiunt.Net prem nis dolupta sperumquae nullaborum 
eium sim corum acerum ne nonsequi am autatiume provita 
volorate alis quunt laudae plaut optaturit ut ut la ius. ⬜

KING HOUSE
Paulo Mendes da Rocha
XXXX – XXXX
São Paulo, Brasil 

Ficabori tatati occusapid ulparum 
aliquibus dolore dolupide ipitat landi-
ta erorpor aceatus ra sus minctot 
atquam fugia sit quam, sed utatur.
Aqui vellam fugiatem quam dolor 
re illatium que repello restiumque 
pore nes molorrorepra quatiant, qui 
de samustiur, quamus. Ut estiam et 
optae nit, sum dolo essimin nusae. 

bearcium faccus mint, quossit quatur rem cuptae. Nam et 
maiosandit eos ium fuga. Eperum se vel

9  783967  040890

Editor: gestalten
Features: Full color, hardcover, 
linen quarter-binding, stitch bound, 
256 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-089-0

CONCRETE JUNGLE

Tropical Architecture 
and its Surprising Origins

Concrete Jungle presents some of the most exciting 
tropical houses and tells the surprising story of 
tropical modernist architecture.

The clash of rational architecture with the 
organic lushness of tropical vegetation has 
created some of the most visionary and 
futuristic buildings we know. Based on the 
concepts of Modernist style and Bauhaus 
aesthetics, tropical countries like Brazil or 
Mexico have developed their highly unique 
visions of an international style and an 
architecture both timeless and desirable 
that continues to be highly influential 
around the globe. 

In Concrete Jungle we embark on a journey 
through the works of architects influenced 
by the tropical modernist style, from Luis 
Barragán to Paulo Mendes da Rocha to 
Marcio Kogan.

WHAT TO EXPECT
•	 Profiles of iconic buildings from the 

40s – 70s including the architect 
masterminds behind them

•	 Over 30 projects that span the last two 
decades and reflect the style traditions

•	 Essays that give brief insights into the 
origins of tropical modernism, its 
regional specifics, and the connectivity 
between raw material and its natural 
environment
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Another is the eye-catching mountain  
feature, perched atop the extensions sliding 
glass door, which was informed by images  
of the classic Disneyland ride Matterhorn  

while it was under construction.

The home brings together unexpected 
color and material combinations recy-
cled milk-bottle tops and chopping boards 

make up the kitchen cabinets in alternating colors, 
and their offcuts are used as facings for the new 
concrete lintels above the windows in the existing 
house. A crumbling brick wall marks the transi-
tion between a London homes extension and the 
rest of the Edwardian house. It also references a 
scene from the cult film Trainspotting, and its just 
one of several references to pop culture in this daz-
zling home. Another is the eye-catching mountain 
feature, perched atop the extensions sliding glass 
door, which was informed by images of the clas-
sic Disneyland ride Matterhorn while it was under 
construction. 

The decorative, architectural fragments in the 
striking blue living room are all offcuts from lo-
cal plasterworks. Waste not want not, written in 
tiles on a staircase off the kitchen, nods to the ar-
chitects mission to make use of as much materi-
al waste as possible. The result is a family home 

where color, texture, pattern, and pop culture ref-
erences are all crammed together and yet none 
feel out of place. A crumbling brick wall marks the 
transition between a London homes extension and 
the rest of the Edwardian house. It also referenc-
es a scene from the 1990s cult film Trainspotting, 
and its just one of several references to pop culture 
in this dazzling home. Another is the eye-catching 
mountain feature, perched atop the extensions 
sliding glass door, which was informed by images 
of the classic Disneyland ride Matterhorn while it 
was under construction. 

The home brings together unexpected color 
and material combinations recycled milk-bottle 
tops and chopping boards make up the kitchen 
cabinets in alternating colors, and their offcuts are 
used as facings for the new concrete lintels above 
the windows in the existing house. The decorative, 
architectural fragments in the striking blue living 
room are all offcuts from local plasterworks. 

A LUSCIOUS ENCLAVE  
INSPIRED BY  

AZTEC MYTHOLOGY
EL NIDO DE QUETZALCÓATL 

NAUCALPAN DE JUÁREZ • MEXICO

2322 JARDIN SECRET

There are many different reasons to grow food in  
the city (opposite). In the late 1940s, when the 
Soviets constricted supply routes into West Berlin 
during the Berlin Blockade, inhabitants grew 
their own vegetables and tobacco in allotments on 
Berliner Strasse (bottom).
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Another is the eye-catching mountain  
feature, perched atop the extensions sliding 
glass door, which was informed by images  
of the classic Disneyland ride Matterhorn  

while it was under construction.

It also references a scene from the 1990s cult 
film Trainspotting, and its just one of sever-
al references to pop culture in this dazzling 

home. A crumbling brick wall marks the transition 
between a London homes extension and the rest 
of the Edwardian house. It also references a scene 
from the cult film Trainspotting, and its just one of 
several references to pop culture in this dazzling 
home. Another is the eye-catching mountain fea-
ture, perched atop the extensions sliding glass 
door, which was informed by images of the clas-
sic Disneyland ride Matterhorn while it was un-
der construction. The home brings together unex-
pected color and material combinations recycled 
milk-bottle tops and chopping boards make up the 
kitchen cabinets in alternating colors, and their off-
cuts are used as facings for the new concrete lin-
tels above the windows in the existing house. The 
decorative, architectural fragments in the striking 
blue living room are all offcuts from local plaster-
works. Waste not want not, written in tiles on a 
staircase off the kitchen, nods to the architects 

mission to make use of as much material waste as 
possible. The result is a family home where color, 
texture, pattern, and pop culture references are all 
crammed together and yet none feel out of place. 
A crumbling brick wall marks the transition be-
tween a London homes extension and the rest of 
the Edwardian house. It also references a scene 
from the 1990s cult film Trainspotting, and its just 
one of several references to pop culture in this daz-
zling home. The home brings together unexpected 
color and material combinations recycled milk-bot-
tle tops and chopping boards make up the kitchen 
cabinets in alternating colors, and their offcuts are 
used as facings for the new concrete lintels above 
the windows in the existing house. 

The decorative, architectural fragments in the 
striking blue living room are all offcuts from local 
plasterworks. A crumbling brick wall marks the 
transition between a London homes extension and 
the rest of the Edwardian house. It also referenc-
es a scene from the cult film Trainspotting, and its 
just one of several references to pop culture in this 
dazzling home. Another is the eye-catching moun-
tain feature, perched atop the extensions sliding 
glass door, which was informed by images of the 
classic Disneyland ride Matterhorn while it was un-
der construction A crumbling brick wall marks the 
transition between a London homes extension and 
the rest of the Edwardian house. It also references 

A LUSH SPACE  
FOR BIODIVERSITY  

& COMMUNITY
GREAT DIXTER 

RYE • U.K.

2120 JARDIN SECRET

9  783967  040968

Editors: gestalten & John Tebbs
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-096-8

THE AVANT GARDEN

Gardens Beyond Wild 
Expectations, Visionaries, 
and Landscape Architecture

Step into the gardens of the future!

Blurring the lines between the natural and 
the cultivated, The Avant Garden observes 
visionary and unusual gardens in all their 
varying forms. Exploring the out of the or-
dinary, this book showcases a wide range of 
projects that reflect the shifting mindsets 
and cultures of their locale, challenging our 
notion of what a garden can be, and how they 
can make us feel.

Taking into consideration climate change, 
biodiversity, The Avant Garden celebrates the 
cultivated natural world.

WHAT TO EXPECT
•	 An exploration of the most 

groundbreaking and cutting-edge 
gardens of today

•	 Celebrating the developing visual 
culture of contemporary gardens around 
the world

•	 Insights into our shifting relationships 
and expectations of the cultivated 
natural world

Founder of The Garden Edit, editor in chief 
and creative director of Pleasure Garden 
magazine and writer and producer for 
Le Monde’s M magazine, JOHN TEBBS, writer 
and gardener, has contributed to various 
books and magazines on the subject 
of gardens.
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Nestled in a Weather- 
beaten Forest
T H E  F I N D  T H E  F I N D  C O T S W O L D S ,  G L O U C E S T E R S H I R E ,  U K  Y E A R

Li Europan lingues es membres del sam familie. Lor separat exis-
tentie es un myth. Por scientie, musica, sport etc, litot Europa usa 
li sam vocabular. Li lingues differe solmen in li grammatica, li pro-

nunciation e li plu commun vocabules. Omnicos 
directe al desirabilite de un nov lingua franca: On 
refusa continuar payar custosi traductores. At sol-
men va esser necessi far uniform grammatica, 
pronunciation e plu sommun paroles. Ma quan-
de lingues coalesce, li grammatica del resultant 
lingue es plu simplic e regulari quam ti del co-
alescent lingues. 
Li nov lingua franca va esser plu simplic e regu-
lari quam li existent Europan lingues. It va esser 
tam simplic quam Occidental in fact, it va esser 
Occidental. A un Angleso it va semblar un simpli-
ficat Angles, quam un skeptic Cambridge amico 
dit me que Occidental es. Li Europan lingues es 
membres del sam familie. Lor separat existentie 

es un myth. Por scientie, musica, sport etc, litot Europa usa li sam 
vocabular. Li lingues differe solmen in li grammatica, li pronunci-
ation e li plu commun vocabules. 
Omnicos directe al desirabilite de un nov lingua franca: On refu-
sa continuar payar custosi traductores. At solmen va esser neces-
si far uniform grammatica, pronunciation e plu sommun paroles. 
Ma quande lingues coalesce, li grammatica del resultant lingue 
es plu simplic e regulari quam ti del coalescent lingues. Li nov lin-
gua franca va esser plu simplic e regulari quam li existent Europan 
lingues. It va esser tam simplic quam Occidental in fact, it va es-
ser Occidental. 
A un Angleso it va semblar un simplificat Angles, quam un skeptic 
Cambridge amico dit me que Occidental es. Li Europan lingues es 
membres del sam familie. Lor separat existentie es un myth. Por 
scientie, musica, sport etc, litot Europa usa li sam vocabular. Li 
lingues differe solmen in li grammatica, li pronunciation e li plu 
commun vocabules. Omnicos directe al desirabilite de un nov lin-
gua franca: On refusa continuar payar custosi traductores At sol-
men va esser nec.

L E F T  P A G E  Li Europan 
lingues es membres 
del sam familie. Lor 
separat existentie es 
un myth. R I G H T  P A G E 
Por scientie, musica, 
sport etc, litot Europa 
usa li sam vocabular. Li 
lingues differe solmen 
in li grammatica, li 
pronunciation e li plu 
commun vocabules. 
F O L L O W I N G  P A G E S 
Omnicos directe al 
desirabilite de un nov 
lingua franca: On refusa 
continuar payar custosi 
traductores.

S M A L L  H O U S E S  I N  F O R E S T  C L E A R I N GP R O J E C T  T I T L E4 8 4 9

B E L O W  Li Europan lingues es membres del sam familie. Lor separat existentie 
es un myth. Por scientie, musica, sport etc, litot Europa usa li sam vocabular. 
R I G H T  P A G E  Li lingues differe solmen in li grammatica, li pronunciation e li plu 
commun vocabules. F O L L O W I N G  P A G E S  Omnicos directe al desirabilite de un 
nov lingua franca: On refusa continuar payar custosi traductores.

S A M P L E  C O V E R
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Editors: gestalten 
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-091-3

SUBLIME HIDEAWAYS

Remote Retreats 
and Residences 

Immerge into the tempting world of a remote lifestyle.

Escape to the seaside or into the forest and 
find remote architectural masterpieces that 
are just as inspiring as your destination. 
Spanning all continents, Sublime Hideaways 
presents a selection of houses that encour-
ages planning the next getaway. 

Meet the starships of modern architec-
ture from the last decade and their futuristic 
antecedents that still feel contemporary. Be 
invited to plan your next trip with a view! 

WHAT TO EXPECT
•	 A selection of remote private residences 

all over the world
•	 An inspirational overview of remote 

lifestyle and architecture that makes 
it possible

•	 A collection of exceptional photographs 
presenting contemporary interiors with 
breathtaking views

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 3
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L  2 0 2 3
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11 12PAOLO CASTELLARIN AND DIDIER BONNIN HOME

13 14PAOLO CASTELLARIN AND DIDIER BONNIN HOME

Beatqui que voluptasped exero tota corem harum, ut pa volorrorum expe sed qui aut vereste latur sequund estore et est,  
sit aut excerrovit, volupta tiorio tem verovidem harum ius, quis dolupid endantis eos ini doluptatiis mint, si as esserrum quossed 

quo intiore quo mi, et autemqu iatur, aut labor aborehe nistium num essimillitam fugitatur.

5

A  C O L L AG E  O F  
T E X T I L E S  

A N D  C O L O R S

PAOLO CASTELLARIN & DIDIER BONNIN HOME
MILAN, ITALY

Designer PAOLO CASTELLARIN
Residents PAOLO CASTELLARIN & DIDIER BONNIN 

Fugitibus doloreped quatur simolorporem veria alibus nonsequi occum volo moloreh 
endita sus.Itatior rorrum rentia corion cupta quam et ma sed esequiam sinctat uresti sol-
utem illenis dolupta tinciae qui doluptae velique nest omnis qui ommodis evendaeseque 
dende omnihitatem fuga. Torehenditi de apit, sinciur itatis volent dicipsae. Eptaturi nis-
inctum id molupta eperiberum quuntiur, sequidi occabore nulparum et molupis porio. 
Agnihil ipicipiet latemodi conet, sunt ligenitior acipsuntiae omnimusci solupta sseque 
volo ma dic tet pratur? Quia net hicae nos andanis ex eles nim labo. Occust officiis unt 
ipitendunt qui doluptatur modit acepudis doluptur as et voluptionsed quatemporis sent 
estrum qui cum fuga. Utet eatatur, cum faceribus aut officim et mint ad que perupti offi-
cabore pari re nonseque nonet et quas ut eius. As et exces et que vel eicilibea sum senis-
torem rempe volorerspic totatusda plibus, ea nonecab orrovidi blaut rent quatiur sund-
unt accatur sequodia ipicabori que qui sequam, simil iumquid ellaceprem. Qui volorest 
volupta conse sus, sima inus maio blab iume dolorernatur sectur, solupta pos alit, simus, 
omnisti usdandi nis qui velest, cus exceaquis exeribus doluptio beati aut hicto quossit 
iuntur arum nese maio escimin ctorio con reptatis dolupta vitates senimolo et mintiunt 
et hicientianis cum as ex eaquia net as il expero ex eos mi, sendae nimus a volorporem 
re as iunt pos nobit, eos qui qui quos isquo es eaque ne voloriam, ulpa pe ne optatae 
sanieni magnis ent, isquund ignimod excepud icillam reperum aut eum es aut que adior 
rem anihil ma sit venihilibero offic tenimil laborro comniti ntibusam raest quaectus nim 
voluptati re volorum haribus doluptaquae vent la sam velestiis quassunt apis eum venis 
quodis event faccus es possum enistiatus re di temped ut am resciist aut offic tem int et 
dolorit excesequae. Ur soluptam nost, sitia quatis etur rehent eos exerchit et dolupta 
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PAOLO CASTELLARIN AND DIDIER BONNIN HOME

9  783967  040906

Editors: gestalten 
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-090-6

LIVING TO THE MAX

Opulent Homes and 
Maximalist Interiors

Find inspiration in a selection of lush flamboyant 
interiors filled with colors and patterns.

Extravagant furniture, saturated colors and 
patterns of the wallpaper, and bold decorations 
let rooms scintillate in the facets the eye can 
perceive. Living to the Max invites you to enjoy 
thoughtfully matched, excessive but on-point 
decorated places from around the world and 
the passionate creators behind them. 

A well-curated selection explores how 
interiors can express so much more than 
just a tasteful space, but personal stories 
and experiences of those who own and create 
them. Join the art of more is more!

WHAT TO EXPECT
•	 A thorough selection of one-of-a-kind 

interiors that will inspire you to make 
brave design choices

•	 A curated mixture of around 30 current 
projects and all-time classics

•	 A sneak peek at the stories of owners 
and creators that influenced the 
design approach

S A M P L E  C O V E R
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Today is Long Café

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum 
sociis natoque penatibus et magnis dis parturient montes, 
nascetur ridiculus mus. Donec quam felis, ultricies nec, 
pellentesque eu, pretium quis, sem. Nulla consequat mas-
sa quis enim. Donec pede justo, fringilla vel, aliquet nec, 
vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo. Nullam dictum felis eu pede mol-
lis pretium. Integer tincidunt. 

Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu, 
consequat vitae, eleifend ac, enim. Aliquam lorem ante, 
dapibus in, viverra quis, feugiat a, tellus. Phasellus viverra 

nulla ut metus varius laoreet. Quisque rutrum. Aenean im-
perdiet. Etiam ultricies nisi vel augue. Curabitur ullamcor-
per ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas 
tempus, tellus eget condimentum rhoncus sem.Lorem ip-
sum dolor sit amet, consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean massa. Cum sociis na-
toque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque 
eu, pretium quis, sem. Nulla consequat massa quis enim. 
Donec pede justo, fringilla vel, aliquet nec, vulputate eget, 
arcu. In enim justo, rhoncus ut, imperdiet a, venenatis 
vitae, justo. Nullam dictum felis eu pede mollis pretium. 
Integer tincidunt. 

Sai Ying Pun, Hong Kong

15

Melk Coffee Bar

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum 
sociis natoque penatibus et magnis dis parturient montes, 
nascetur ridiculus mus. Donec quam felis, ultricies nec, 
pellentesque eu, pretium quis, sem. Nulla consequat mas-
sa quis enim. Donec pede justo, fringilla vel, aliquet nec, 
vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo. Nullam dictum felis eu pede mol-
lis pretium. Integer tincidunt. 

Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu, con-
sequat vitae, eleifend ac, enim. Aliquam lorem ante, dapi-
bus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla 
ut metus varius laoreet. Quisque rutrum. Aenean imperdi-
et. Etiam ultricies nisi vel augue. Curabitur ullamcorper ul-
tricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, 
tellus eget condimentum rhoncus sem.Lorem ipsum dolor 

Montréal, Canada

Melrose Coffee

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum 
sociis natoque penatibus et magnis dis parturient montes, 
nascetur ridiculus mus. Donec quam felis, ultricies nec, 
pellentesque eu, pretium quis, sem. Nulla consequat mas-
sa quis enim. Donec pede justo, fringilla vel, aliquet nec, 
vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo. Nullam dictum felis eu pede mol-
lis pretium. Integer tincidunt. 

Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu, 
consequat vitae, eleifend ac, enim. Aliquam lorem ante, 
dapibus in, viverra quis, feugiat a, tellus. Phasellus viver-
ra nulla ut metus varius laoreet. Quisque rutrum. Aenean 

imperdiet. Etiam ultricies nisi vel augue. Curabitur ullam-
corper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas 
tempus, tellus eget condimentum rhoncus sem.Lorem ip-
sum dolor sit amet, consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean massa. Cum sociis na-
toque penatibus et magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies nec, pellentesque 
eu, pretium quis, sem. Nulla consequat massa quis enim. 
Donec pede justo, fringilla vel, aliquet nec, vulputate eget, 
arcu. In enim justo, rhoncus ut, imperdiet a, venenatis 
vitae, justo. Nullam dictum felis eu pede mollis pretium. 
Integer tincidunt. 

Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu, 

Sai Wan, Hong Kong
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Editors: gestalten & Lani Kingston
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-097-5
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S A M P L E  C O V E R

Cutting-edge design and unique spaces created  
for indulging coffee around the world that make  
your heart go faster.

Over the past few years, the world of coffee 
has kickstarted a movement of cultural and 
creative influence. From unique jute bags, 
logos, or merchandise—cafes, roasters, and 
coffee shops around the globe are experi-
menting with new ways to provide spaces 
and product packaging that stand out from 
the crowd.

Designing Coffee explores what it takes to 
curate some of the most innovative and 
eclectic coffee shops of today, from brand 
identity and packaging, through to interior 
design and architecture. Celebrating unique 
spaces, such as the minimalist, tea-house-
like coffeeshops of Japan or communist-
themed cafes in Vietnam, this book provides 
advice on how to create a unique space of 
your own.

WHAT TO EXPECT
•	 An essential book for coffee aficionados 

and curious baristas
•	 A visually led look at some of the most 

interesting coffee shops around the world
•	 A curation of the best coffee packaging 

today, focusing on artwork, illustration, 
and design elements

LANI KINGSTON is a food writer and 
consultant. She holds Masters degrees in 
Food Studies and Education, along with 
barista and pastry chef qualifications. Her 
first book, How To Make Coffee, is available  
in several languages. This is her second  
book with gestalten after the bestseller 
Spill the Beans.

N
E

W

DESIGNING COFFEE

New Coffee Places 
and Branding
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The reading nook in a Madrid 
living room serves as a 
second  bedroom, as well as 
a space to entertain guests.

Living with a partner in a cozy space can 
be an intimate adventure but can also 
 amplify differences. What helps are spaces 
that both connect and separate to meet 
a variety of needs.

L iving with a partner in a nest for two might sound 
like happiness in a nutshell, but being too close 
in cramped living quarters can become a source 

of chronic stress for couples. Having the right mind-
set can help—our perception of comfort is highly 
subjective. Good cohabitation practices, such as 
clear and respectful communication, willingness to 
compromise, tidiness, and accumulating as little clut-
ter as possible, are beneficial to feeling comfortable 

together no matter where you live. A well-designed 
space that reduces the perception of crowding will 
make shared living all the more pleasant.

Homes that help you inhabit a small space together 
while maintaining levels of privacy and individuality 
can help. Athens-based architecture practice SOUTH, 
for example, transformed an unused basement space 
in the Greek capital into a 40 m2 (431 ft2) custom  studio 
apartment. While basement apartments tend to evoke 

images of cramped, windowless, damp spaces, this 
one, located in the Lycabettus Hill area, is quite the 
opposite. A sculptural partition wall meanders through 
the central space, creating distinctive functional zones 
and various levels of privacy while always maintain-
ing an internal connection. Sensual curves, niches, 
and cut-outs lend the space a dynamic quality, while 
arches reach up toward the ceiling for a feeling of 
added height, directing attention to the two existing 

skylights. Bright white walls under-
score the openness of the space and 
are complemented by the raw mate-
riality of custom furniture elements in 
neutral tones, made of unfinished plywood, cement, 
and glazed ceramic tiles. Functional pieces in black 
steel add contrast throughout the space.
While the desire to deepen a relationship is a major 
reason for two people to live together, other factors 

Living as 
 a Couple— 
 Creating 
Intimacy 
 by Finding 
 Space Apart

216 217 

Partitions in brick and MDF panels jut out from the central 
columns in a joyous zigzag formation. Constructed from glazed 
bricks in terra-cotta, white, and cobalt blue on pine frames, they 
achieve a combination of solidity and lightness that adds to the 
spaciousness of the home, as well as being inherently decorative. 

The architect used the materials to inform the design, stating 
that “the vertically placed bricks generate plinths, shelves, and 
friezes; in combination with large, hollow brick boards, they define 
niches and shelves.” Most of the fixtures were custom-made 
by Nomos, including a curved kitchen island made from old 
 terrazzo flooring that was repurposed from the apartment’s former 
 commercial life.

Along the wall of windows forming what had once been the 
printshop’s facade, Nomos created a glass-lined corridor, or winter 
garden, that acts as a thermal buffer and cushion between the 
private domain and the world outside. “The winter garden is 
the apartment’s living center,” says Nomos, “shaping the sensory 
experience, graduating its intimacy, and nuancing its light.”

Left The main suite uses frosted 
glass in the bathroom and 
curtains in the bedroom to achieve 
privacy. Right The brick tiles 
continue downwards to surround 
the bath. 
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165164 VILLA CARDO
Puglia, Italy

The geometric form of the 
house is a contemporary 
interpretation of the 
traditional vernacular  
of Pugliese houses.

2120 CERCAL HOUSE
Alentejo, Portugal

113112 ES BEC D’AGUILA
Menorca, Spain

9  783967  040760

With their understated beauty and holistic 
design, Mediterranean homes are a perennial 
source of inspiration.

The Mediterranean home has an ongoing 
influence on residential architecture and 
interior design: from classical to rural styles 
to more grounded spaces that interweave 
form and function. Blending the inside and 
the outside, bringing together traditional 
features with contemporary elements, 
Mediterranean houses connect with their 
environments and the local culture.

The Mediterranean Home looks at architec-
ture, at interior design, decoration and fur
niture, at how vegetation and rock provide 
both shade and colorful warmth. It showcases 
old buildings converted into modern homes 
in various regions and coastal hinterlands 
and celebrates the unique Mediterranean 
aesthetic that continues to inspire a sense 
of home and comfort around the globe.

THE MEDITERRANEAN  
HOME

Residential Architecture  
and Interiors with  
a Southern Touch

9  783967  040777

9  783967  041019

Smart interior design makes the most of your home. 
The book reveals how design can deliver big comforts 
even in smaller space.

As our largest cities grow more dense, resi-
dents across the globe are turning the keys 
to smaller homes, and with it, embracing 
the limitations of a reduced floor plan with 
endless creativity. Pretty Small presents some 
of the innovative ways contemporary  
city-dwellers are setting up their spaces  
of solitude.

From the best ways to manage storage, 
to adapting rooms for use at various times 
of the day, this book showcases the many 
opportunities homeowners have in becom-
ing inventive with their space. Pretty Small 
provides both inspiration and guidance on 
anything from hidden storage compartments 
to ingenious bike mounts, and everything 
that lives in between.

NEW FRENCH EDITION

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-96704-077-7

ISBN French: 978-3-96704-101-9

PRETTY SMALL 

Grand Living  
with Limited Space

Editor: gestalten 
Features: Full color, hardcover,
stitch bound, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-076-0

PETITS ESPACES
Aménager et valoriser son intérieur

Editor: gestalten
Price: € 39.90 (D)
ISBN French: 978-3-96704-101-9
R E L E A S E  ( E U R O P E ) :  F E B R U A RY  2 0 2 3
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To honor the aesthetic of the brutalist Riverside Tower in 
Antwerp, Belgium, Studio Okami peeled back a 13th-floor 
duplex to its concrete shell. The residential tower, located 
on the bank of the river Scheldt, is an early 1970s design 
by Léon Stynen and Paul De Meyer. The duplex’s radical 
redesign was dreamed up by its owner, the architect 
Bram Van Cauter of Studio Okami, which also has its 
offices in the building.

The conversion saw Studio Okami tear down the internal walls 
in what was a five-bedroom apartment, creating a capa-
cious layout divided over the 13th and 14th floors. The 
resulting home has a generous 230 m² (2,476 ft²) floor plan.

On the 13th floor is a spacious, streamlined kitchen and a 
light-strewn open-plan dining area. “Upon entering the 
apartment you are greeted by double-height, pivoting 
windows overlooking the harbor and neighboring forest,” 
explains Van Cauter. “The space is conceived as an 
entertainment area with kitchen appliances tucked away 
in a Donald Judd-inspired wall unit.”

The 14th floor is accessed via a sculptural spiral staircase 
in pale blue that was painted and welded in situ by 
Stielatelier. Upstairs, concrete beams demarcate sleep-
ing, living, and home-office spaces with views of the 
Antwerp skyline. These center around a bathroom and 
adjacent utility room.

For the interior to reflect the building’s Brutalist exterior, 
layers of finishing on the walls and ceilings were stripped 
back to reveal the desired texture of the concrete be-
neath, to transformative effect. Brick walls were cement-
ed over, and a satisfyingly gritty look achieved by throwing 
tiny stones into the cement. An artistic solution was 
henceforth found, and today the existing holes and plugs 
accommodate the art objects belonging to Van Cauter’s 
partner, the collector Doris Vanistendael.

RIVERSIDE TOWER APARTMENT DUPLE X 

ST UDIO OK AMI

ANT WERP, BELG IUM

A BRUTALIST HIGH-RISE 
HOME, TRANSFORMED

RESOURCEFUL

162162 163163INNOVAT IVE

A HALF-SUNK RESTAURANT 
ON THE OCEAN FLOOR
UNDER 

SNØHE T TA

SPANGEREID, NORWAY

Under is an ambient restaurant and marine research 
 center that appears to be submerged into the stormy 
Norwegian sea it calls home. The building is located 
on Norway’s southernmost tip, where storms from north 
and south converge, and the resulting brackish water 
creates the perfect conditions for marine biodiversity. 
Under’s dual purpose allows visitors to observe their 
surroundings above and below sea level, while paying 

“tribute to the wild fauna of the sea and to the rocky 
coastline of Norway’s southern tip,” explain the archi-
tects, Snøhetta. 

The building’s outer form—a sunken concrete capsule—mimics 
its unruly outdoor setting, and is bolted onto a concrete 
slab that is anchored to the bedrock beneath the seabed. 
Its shell was built on a barge 20 m (66 ft) from the site, 
and was floated into the sea by way of a crane and tug-
boats. “In order to ensure a proper connection to 
the bolts on the concrete slab, the construction team 
filled the structure with water to make it sink. After 
ensuring that all bolts were fully tightened, the water 
was drained away, allowing the interior work to begin,” 
explains Snøhetta. In contrast to the dramatic exterior, 
the  entrance was modeled as a welcoming refuge. 

Snøhetta worked with Hamran, a local carpentry workshop, 
to employ Norwegian wood to its warmest and most 
elegant effect. As one moves through the building to the 
dining areas, the wood shifts to more refined interior 
accents, with dark raw steel and brass. “As a metaphor 
for the journey of descent, the color of the textile-clad 
interior turns darker and more intense the deeper one 
goes below water,” explain the architects. “At the en-
trance, the ceiling’s neutral color deepens into a sunset 
pink, intense coral, sea green, and finally culminates 
in a midnight blue as one arrives at the dining room.”

The mezzanine bar area is level with the waterline, and boasts 
a vertical window that extends from above sea level down 
to the sea bed, framing the elements. “The window reveals 
the convergence of sea and air, with the volatile waterline 
dancing to the intensity of the wind,” the architects 
suggest. Then, at the heart of the building is the 40-person 
dining area, with its large horizontal window like a silver 
screen out to the seabed. “The view from the window 
will evolve gradually throughout the day and seasons,” 
they continue, “with the color of the water shifting from 
sapphire blue during a cold winter day, to emerald green 
in the summer season, when the algae set in.”

23

Reinterpreting the 
Social Value of  
the Marketplace
for the Community

EOI Melilla Language School
Ángel Verdasco Arquitectos
Melilla, Spain

Former Use: Indoor Market
Current Use: Music Conservatory, 
Language School, and Adult 
Education Center

The 2003 closure of Melilla’s central market 
building created a rupture in the neighborhood’s  cohesion. 
Located in Spain’s north-African enclave bordering 
Morocco, the 90-year-old commercial center was once 
also, as Ángel Verdasco Arquitectos (AVA) termed it, a 

“social catalyst,” connecting the city’s Christian, Muslim, 
and Jewish communities. A 2008 competition sought to 
reassert the market’s social value. AVA’s winning  proposal 
transformed the site into an academy of music, a lan-
guage school, and an educational center for adults. Today, 
it supports 1,600 students and provides cross-cultural 
connectivity.

The resulting 7,548 m² (81,246 ft²) scheme has 
transformed the two single-story market halls into con-
necting two and seven-story steel-framed buildings. Rising 
up within the footprint of the original market, the scheme 
offers Melilla’s different communities a place to interact. 
At ground floor, the open-plan market halls, which have 
retained their original signage, have become a meeting 
point for the three schools, providing squares and halls 
for impromptu gatherings.

The original structure had fallen into a state 
of dereliction and the roof required removal. The market 
structure was reduced to a series of walls that provided 
the market with shelter, but which had no foundations 
to build up from. The architects embraced this fact, and 
 instead of underpinning foundations to increase the walls’ 
 loading capacity, they left them freestanding—allowing 
them to enclose the new structures within. This might be 
seen as facadism, but in this case, reducing the building 
to a mere skin is true to its original structural intention. 
By retaining the facade, AVA was able to build upon the 
memories and identity of the market, which might other-
wise have been swept away, leaving any new intervention 
to create new ones from scratch. Instead, the center is 
able to help promote multiculturalism and foster a sense 
of diversity through coexistence by reappropriating the 
market structure for its new purpose.

The new towers that form the education  center 
are covered in locally produced white ceramic tiles in a 
 standardized 88 × 43 cm (34.6 × 17 in) rhombus  format. These 
are both perforated and solid, while specially  designed tiles 
wrap the structure’s corners. These tiles help  reduce the 
burden of cleaning and maintenance, while also  providing 
a sense of continuity with the buildings of the surround-
ing area. 

A new aluminum lattice frame sits proud of the 
walls and varies in density depending on the orientation. 
This covers the ceramic tiles, overlapping with the  window 
openings to create a pattern of jali-style screens that 
 temper the climate by providing shade and ventilation 
to the teaching rooms. These panels are a contemporary 
 reinterpretation of local Islamic architecture, for which 
 perforated jali screens (which ordinarily feature ornate 
patterns derived from calligraphy and geometry) control 
the light and ventilation through an interior space,  creating 
patterns of shadow and light. Here, the multiple layers of 
glazing, aluminum lattice, and tiling have been expanded 
to offer similar functionality, providing a distinctly  modern 
contrast to the historic market hall below.

9  783967  040647

THE ARCH DAILY  
GUIDE TO GOOD  
ARCHITECTURE

The Now and How  
of Built Environments

What’s best in architecture today and what’s  
most relevant for tomorrow come together in  
the first book by Arch Daily, the world’s most  
visited architecture website.

Drawing on Arch Daily’s curation of more 
than 40,000 projects over the past 15 years, 
it spotlights the most innovative built 
environments of our age—those paving the 
way for a better, more sustainable future.

Centered around Arch Daily’s 10 principles 
of good architecture, the book showcases 
a rich variety of projects—both built and 
planned—from a sunken restaurant with 
subterranean views to a Mediterranean cave 
transformed into a remarkable residence.

Reflecting a global community of world-
shapers, it celebrates the most visionary 
architects, and introduces bold new talent. 
It explores the key topics and trends 
redefining the built environment, marking 
the forefront of architectural thought and 
practice today, with an eye on tomorrow.

Founded in 2008, ARCH DAILY is the world’s 
most visited architectural website. 
Presenting latest projects, news, opinions 
pieces, and debates on big challenges, the 
platform is an essential tool for architects 
and urbanists. Some 14 million readers from 
230 countries come to the site every month.

Editors: gestalten & Arch Daily 
Features: Full color, hardcover,
stitch bound, 336 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-064-7

9  783967  040449

BUILDING 
FOR CHANGE 

The Architecture  
of Creative Reuse

Building for Change collects the strategies of reuse 
together, demonstrating their power for change 
through groundbreaking projects from some of  
the world’s leading architects.

How can we build a sustainable future in  
a time of climate change and dwindling  
resources? As our spatial needs begin to 
evolve more rapidly, architects are exploring 
ingenious ways in which to reuse and recycle 
existing buildings; resulting in a stunning 
transformation of our existing urban fabric.

From waste repurposed as construction 
materials, to buildings reworked with 
canny spatial interventions, and modular 
structures designed to be dismantled, 
discover how the architecture of creative 
reuse is helping us build a better tomorrow.

RUTH LANG 
is an architect, curator, writer, and teacher 
at the Royal College of Art and the London 
School of Architecture. Her work explores 
how contemporary architectural practice 
can respond to issues of diversity and the 
Climate Emergency. Ruth has curated 
exhibitions for the V & A Museum and the 
Jerwood Gallery, and she writes for FRAME, 
Architectural Review, and Modernist Magazine.

“Why abandon buildings once they’re no longer 
needed? A new book reveals the best projects 
finding new uses for factories, grain silos and 
market halls.” BBC (UK) 
 

“Written by the architect and teacher Ruth Lang, 
it takes in a global sweep of recent projects 
that make the most of what is already there, 
whether breathing life into outmoded 
structures, creating new buildings from 
salvaged components or designing with 
eventual dismantling in mind.” 
THE GUARDIAN (UK)

Editors: gestalten & Ruth Lang
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-044-9
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NOTATION — Contrast is an important element 
in design that when utilized well can create pleasing 
emphasis on opposing qualities. A rough surface can 
make its refined counterpart ever more enticing. A wash 
of light allows us to enjoy the moodiness of its shadow. 

L E F T:  K I N U TA  T E R R A C E ,  T O K Y O

B E L O W :  N O TA B E N E  F L A G S H I P  S T O R E ,  C O P E N H A G E N

31n o r m  a r c h i t e c t s30 Soft Minimal

n o r m  a r c h i t e c t s 211210 Soft Minimal | Neutral Ground

9Soft Minimal | Introduction8 n o r m  a r c h i t e c t s

I N T R O

S O F T  M I N I M A L

We spend most of our time indoors. Our experience of everyday life is largely 
dependent on the man-made structures, materials and objects that form our 
modern habitat. The story of our lives unfolds between the walls of home—
our place of sanctuary—at our work desks, restaurant tables, and within the 
greater infrastructure of the city. Just like the weather, the atmosphere of the 
built environment has a profound effect on how we rest, think, feel, work, 
eat and socialize. Spaces and objects must certainly be functional, but if they 
are to truly serve us, they must also attend to our bodies and emotions. At 
this moment in design history, we believe it’s necessary to go beyond strict 
Rationalist and Modernist doctrines to resensualize the built environment 
with a hapticity that embraces the whole human being—that addresses our 
perception of space and all our sensory faculties. This requires slowing down 
the process to consider design from the perspective of human experience 
and sources of meaning. To us, good design transcends utility and aesthetics 
to become a sensual and social exercise—to create a framework for essential 
human needs of safety, identity, belonging and purpose. 

s o f t  m i n i m a l i
n
t
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o
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GEORGE PEABODY 
LIBRARY
If this library is anything  
to go by, Baltimore is  
a byword for hospitality
DESIGNED BY EDMUND LIND AND NATHANIEL MORI SON 

BUILT IN 1878 

BALTIMORE , MARYL AND, USA

Sunlight streams down through the huge skylight, illuminating the six floors of the George 
Peabody Library. With its lovingly sculpted columns, arches, and cast-iron  balconies, 
this library has a deserved reputation as one of the most beautiful in the world. In the 
19th century, George Peabody, a patron of the arts, donated the Peabody Institute and 
Library to the citizens of Baltimore in gratitude for their “kindness and hospitality.” 
That ethos informs the running of the library to this very day: Instead of keeping the 
enchanting space for scholarship and research alone, the team rents out the vast  reading 
hall and the exhibition areas for private events such as weddings, receptions, and parties. 
On such occasions, string lights, bar tables, and music transform the George Peabody 
Library into a peerless party venue, complete with trained waitstaff. In turn, the  venue’s 
reasonable rental fees help preserve this unique Baltimore landmark for the future.  
It’s a win-win concept that is now being adopted by libraries all over the world.
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SOFT MINIMAL

Norm Architects:  
A Sensory Approach to  
Architecture and Design

Building spaces of equilibrium: Norm Architects’ 
sense of humane simplicity helps to shape 
environments that feel just as good as they look.

Guided by the purpose of wellbeing, the es-
sence of Norm Architects’ style is balance: 
richness focused by restraint, simplicity 
imbued with warmth, complexity heightened 
by order. Be it architecture, interiors, or fur-
niture, Norm’s unique brand of soft minimal-
ism speaks to the mind as much as the body, 
creating and curating spaces for all.

The first self-curated monograph by 
Norm Architects, Soft Minimal showcases 
a range of works which facilitated their es-
tablishment as key figures within Nordic  
design. Presenting residential and com-
mercial projects throughout Scandinavia, 
Italy and Japan, Norm reflects on Nordic 
traditions, modernist principles, and the 
importance of natural materials. Exploring a 
creative process that makes the visual speak 
to all senses, the book becomes insightful, 
inspirational, and deeply poetic.

Situated in one of Copenhagen’s oldest 
streets, NORM ARCHITECTS are deeply 
embedded in their context and apply 
their principles in projects worldwide. 
Their expertise lies in finding that sweet 
spot between having nothing left to add,  
or to take away.

By: Norm Architects
Features: Full color, linen hardcover,
stitch bound, 304 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: €60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-96704-055-5

TEMPLES OF BOOKS

Magnificent Libraries  
Around the World

This journey to the grandest and most beautiful 
libraries of the world will make you fall in love  
with books all over again.

Libraries are so much more than collections 
of books. They are archives of knowledge, 
spaces of study, sources of inspiration and 
connection. Among the world’s most uni-
versal and democratic places, they are also 
outstanding icons of architecture that re
present the societies that built them.

Temples of Books celebrates the world’s 
oldest and grandest shrines to the written 
word, as well as new and tiny ones: from 
baroque palaces to micro-libraries made 
of recycled plastics, and the unlikely ones 
in between.

Looking at the diverse architecture 
of global libraries throughout the ages, 
Temples of Books goes further and explores 
the very idea of libraries themselves. This 
is a book about the beauty of books, a book 
for book lovers and for those who believe 
in the power of ideals.

MARIANNE JULIA STRAUSS
is a German travel writer who turned her 
curiosity into a job. For ten years, she has 
roamed the world writing about the good 
things in life, covering love and motorcycles, 
books, bars and everything in between.  
Her first book, Do You Read Me?, published by 
gestalten, surveyed the most inspiring and 
independent bookshops around the world.

“In Some Libraries, the chief distraction may be 
your neighbour talking; in others, it may be the 
frescos by Delacroix, the Danube just out the 
window or a giant white sphere. The new book 

‘Temples of Books’, published by Gestalten, 
includes photos of more than 50 magnificent 
and unusual libraries, including one in the 
Chinese port city of Tianjin where that sphere 
can be found by the information desk.” 
WALL STREET JOURNAL (US)

Editors: gestalten & Marianne Julia Strauss
Features: Full color, hardcover,
linen quarter-binding, stitch bound, 304 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-96704-024-1
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“You could even think of Inigo  
and The Modern House as  

two magazines from the same 
publishing house.” 

A West Sussex, U. K., manor house, dating back to the late  
seventeenth-century. In the kitchen, a large AGA set within the original  

fireplace and blue-painted, Shaker-style cabinetry stand on bare oak 
boards beneath the original timber framework of the pitched ceiling.

151

A mix of old and new, this eighteenth-century villa is set  
among the olive groves and cypress trees of its glorious  

Provençal surroundings.

(Opposite) A covered courtyard in the grounds makes an ideal spot for alfresco dining.  
(Above left) In the sage kitchen, a vase full of anemones sits on the table below a wire mesh lamp.  

(Above right) The spacious gardens surrounding the villa, with the rocky terrain of Parc des Alpilles beyond.
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THE BARN
Pullenvale, Queensland, Australia

by Paul Ulhmann Architects

At the end of a meandering driveway, a grove of jacaranda 
trees and a barn-inspired home, designed as a rural week-
end escape from the city, awaits. Clad externally and inter-
nally with spotted gum timber and topped by a Zincalume 
metal roof, the home sits like a rural shed in the bushland 
and farmland setting. The design reinterprets the red barns 
dotting the American countryside that the family fell in love 
with as a “strong, singular rural form” and references the tra-
ditional Australian outback shed. 

Soaring cathedral-like ceilings and windows framed 
in structural timber look out across the horse paddock and 
bushland below, creating a stunning backdrop for the double- 
height first-f loor living space, furnished with cozy and com-
fortable farm-themed furniture. Leather sofas accompany 
a long timber table that was designed by the architects, as 
was the joinery. Upstairs, there are several bunk beds in 
a spacious bunk room where the sky and stars are visible 
through skylights.

Rural Barn Retreat in the Bush 
Among Jacaranda Trees 

Editor: gestalten
Features: Full color, hardcover,
linen quarter-binding, stitch bound,
304 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-009-8

LIFE’S A BEACH
Homes, Retreats, and  
Respite by the Sea

THE NEW MEDITERRANEAN
Homes and Interiors 
Under the Southern Sun

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-89955-981-1

ISBN French: 978-3-96704-016-6

Editors: gestalten & Abbye Churchill
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-990-3

Editors: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-030-2

THE GARDENS OF EDEN
New Residential Garden Concepts &  
Architecturefor a Greener Planet

CABIN FEVER
Enchanting Cabins,  
Shacks, and Hideaways

URBAN FARMERS
The Now (and How) of  
Growing Food in the City

Editors: gestalten & Valery Rizzo
Features: Full color, hardcover,
stitch bound, 256 pages,
18 × 23.5 cm, 7 × 9 ¼ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN English: 978-3-96704-006-7

ISBN French: 978-3-96704-047-0

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-859-3

OUT OF THE WOODS
Architecture and Interiors  
Built from Wood

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-545-5

HIDE AND SEEK
The Architecture of  
Cabins and Hide-Outs

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 240 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-466-3

ROCK THE SHACK
The Architecture of Cabins,  
Cocoons and Hide-Outs

COUNTRY AND COZY

Countryside Homes  
and Rural Retreats

Editor: gestalten
Features: Full color, hardcover,
linen quarter-binding, stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-96704-031-9

Quiet and quaint, the countryside comes 
with its own pace of living—and depending 
on where you are, its own regional flair. 
Turning away from traffic-choked streets 
and onto meandering country paths, urban 
residents are increasingly choosing to take 
up residence in greener pastures. Country and 
Cozy opens doors and pulls back the floral 
curtains to reveal a more characterful inte-
rior design and decoration approach.

Whether it’s a converted outhouse in the 
south of France, a Latin American Finca, or a 
whimsical English cottage complete with a 
thatched roof, Country and Cozy showcases 
a series of beautiful country homes and il
lustrates how their inhabitants have created 
breathtaking living spaces that make the 
most out of rural life.

“Even if the post-pandemic mass exodus from 
our cities hasn’t materialized quite as predicted, 
the hardest urbanite still might yearn for a bit 
of fresh air and a simple country bolthole. (…)
The underlying message is that the countryside 
is not just somewhere to get away from it all, 
but a place to better connect with what 
matters.” DESIGN ANTHOLOGY (UK)

The charm of life in the country and a selection  
of the best examples of countryside homes.
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Editors: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-96704-038-8

HOUSE OF JOY
Playful Homes  
and Cheerful Living

EVERGREEN ARCHITECTURE
Overgrown Buildings  
and Greener Living

ISAY WEINFELD
An Architect from Brazil

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-010-4

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-96704-001-2

Editor: gestalten & Ricardo Bofill
Features: Full color, hardcover,
linen quarter-binding, stitch bound,
multiple paper stocks, 300 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-89955-940-8

Editor: gestalten & Isay Weinfeld
Features: Full color, linen hardcover,
stitch bound, 320 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 50  $ 69 (US)
ISBN: 978-3-89955-931-6

BRICK BY BRICK
Architecture and Interiors  
Built with Bricks

RICARDO BOFILL
Visions of Architecture

THE IDEAL CITY
Exploring Urban Futures

Editors: gestalten & SPACE10
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-89955-862-3

COME TOGETHER
The Architecture of  
Multigenerational Living

Editors: gestalten & Joann Plockova
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-004-3

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 272 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: €39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-871-5

VERTICAL LIVING
Compact Architecture  
for Urban Spaces

INSPIRING FAMILY HOMES
Family-friendly  
Interiors & Design

Editors: gestalten & MilK Magazine
Features: Full color, linen hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-96704-000-5

Editors: gestalten & Angel Trinidad
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-670-4

SCANDINAVIA DREAMING
Nordic Homes,  
Interiors and Design

Editors: gestalten & Prof. Han Slawik
Features: Full color, hardcover,
stitch bound, 304 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-89955-669-8

CONTAINER ATLAS
A Practical Guide to  
Container Architecture

LIVING IN
Modern Masterpieces of  
Residential Architecture

Editors: gestalten & Openhouse
Features: Full color, linen hardcover,
stitch bound, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: €60 (D)  £ 55  $ 90 (US)
ISBN: 978-3-89955-858-6

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 304 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-89955-879-1

BEYOND THE WEST
New Global Architecture

BEAUTY AND THE EAST
New Chinese Architecture

Editor: gestalten
Features: Full color, hardcover,
linen quarter-binding, stitch bound,
320 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-89955-872-2

THE TOUCH
Spaces Designed  
for the Senses

By: Kinfolk & Norm Architects
Features: Full color, hardcover,
stitch bound, ribbon mark, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-978-1

DO YOU READ ME?
Bookstores Around  
the World

Editors: gestalten &  
Marianne Julia Strauss
Features: Full color, hardcover,
stitch bound, 272 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-994-1
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gohar dashti 
Home, 2017
Nature is what connects me to the multiple 
meanings of ‘home’ and ‘displacement’ 

sophie gerrard 
The Flows, 2022
These almost magical places  
are being reinvigorated through  
careful conservation

76

Autorretrato, Desierto de Sonora, Mexico, 1979

In 1979, on the invitation of the artist Francisco 
Toledo, she followed in the footsteps of another 
group of her artistic heroes – Henri Cartier-Bresson, 
Sergei Eisenstein and Tina Modotti – and travelled 
to Juchitán, a small town in the southern Mexican 
state of Oaxaca. Here, she would make some of  
her most important work, in what she describes  
as a state of complicity with the indigenous 
Zapotec people. ‘I was lucky that Francisco Toledo, 
one of our great artists, called me on the phone 
one day and offered me to do a job in Juchitán. 
He gave me two works of his to sell, and with the 
proceeds I paid for my trip and my material to 
work in Juchitán. When I arrived, since Francisco 
is from Juchitán and was deeply loved by the 
people, I arrived with his family. I fell in love with 
the personality of the Juchitecos, especially the 
women, I felt the love they had for me.’ 

For nearly a decade she was a regular visitor, 
immersing herself in the community, 
spending long periods of time with Zapotec 
women and cultivating friendships. Rather 
than merely documenting people from an 
outsider’s perspective, Iturbide photographed 
her own interactions and encounters with the 
community. ‘I need to be close to the people … 
I need their complicity … I learned so much 
about life from them.’ Her Juchitán photographs 
highlight the culture’s powerful women and 
muxes, men who identify as women, a third 
gender that has been celebrated since  
pre-Hispanic times. In Juchitec society, women 
hold significant political, economic and  
spiritual power. Muxes are similarly revered 
in Zapotec culture – they are believed to have 
special intellectual and artistic gifts. Ciudad de México, 1969

If she had had her way,  
Graciela Iturbide would  
have been a writer. 

She still cites as influences writers like Emily 
Dickinson and the controversial Mexican social 
commentator Elena Garro who, she says, ‘was 
one of the greatest writers of our times’. Yet, a 
literary career was an impossible dream. ‘I was 
brought up in a very conservative family, but 
I always felt somewhat rebellious about that 
upbringing … My father, who belonged to this 
bourgeois and conservative society, refused to 
let me study literature.’ Still, try as he might, 
her father was unable to hide his own artistic 
interests. ‘At the same time, he was an amateur 
photographer, and I slowly grew interested in 
the portraits that he took of us. He kept them 
in a closet, and I frequently stole them, despite 
the punishments that he gave me.’   

Marriage at a very young age was her route 
away from parental restrictions and into 
photography. ‘I married a liberal architect  
with whom I had the freedom to study cinema. 
Then I met Manuel Álvarez Bravo at school  
and became his assistant, which was crucial  
for my development as a photographer.’ As  
her calling grew stronger, Iturbide realised that 
she needed a way out of her marriage ‘to be  
able to dedicate myself to photography and  
film’. Not an easy road but a profoundly 
important one. 

‘My divorce caused a scandal. But when  
I got divorced, despite the fact that I had a good 
relationship with the father of my children,  
I felt liberated. I was able to do my jobs, both  
in photography and in film.’ She never regretted 
or felt guilty about the breakup. As for her 
children, they were always with her, either in 
her small laboratory or on some of her trips. 
‘They loved that I was a photographer, and 
I shared all my work with them. I felt very 
happy to be myself, to be free, and to be alone. 
Photography was my passport; it enabled me to 
get to know my country and its native peoples.’ 
Iturbide happily acknowledges the influence  
of Manuel Álvarez Bravo, Josef Koudelka,  
Diane Arbus and Francesca Woodman in 
the creation of her own special photographic 
language. ‘They teach you; they help you  
grow as an artist.’   

Complicity – a conversation 
with Graciela Iturbide 
michael benson

graciela iturbide
Renowned Mexican photographer Graciela Iturbide has spent 
half a century capturing the beauty of her homeland. A recipient 
of the 2008 Hasselblad award, her work has been exhibited 
internationally, recently at Fondation Cartier, Paris, and is  
included in major museum collections, including The Metropolitan 
Museum of Art and Museum of Modern Art, New York, and Tate 
Modern, London. She continues to live and work in Mexico.

Nuestra Señora de las Iguanas, Juchitán, Mexico, 1979

For Iturbide, ‘the photographer’s job is to synthesise, 
to make strong and poetic work from daily life’. The 
photographs she made with the people of Juchitán 
are some of her most lyrical and iconic. They include 
the famous Nuestra Señora de las Iguanas (Our Lady 
of the Iguanas), Juchitán, 1979, which expresses the 
independence of the community’s women and their 
complex identities. This photograph depicts Zobeida 
Díaz. ‘I spotted her in the Juchitán market. She was 
carrying the iguanas on her head and was planning  
to sell them. I asked her to wait a moment while I took 
a roll of 12 photographs. Only one or two negatives 
turned out well. The iguanas, an important cultural 
symbol of the Zapotec, encircle Díaz’s head like a  
halo. It is an image of reverence for Zapotec women.’ 
The people of Juchitán came to call this photograph 
the ‘Medusa Juchiteca’, because of its significance for 
them. ‘They have made a sculpture of it in the town, 
and they make huipiles (traditional garments) with her 
image. I feel that this image wanted to fly, not because  
I promoted it – the town felt that it belonged to them.’

Nuestra Señora de las Iguanas is a strong and poetic 
celebration of the diverse cultural heritage of Zapotec 
women. It marked an important staging post in 
Iturbide’s photographic journey. ‘My first job as a 
photographer was to get to know my country and  
work with native peoples. From which I learned to 
know my country.’ Only later did she begin to get  
to know the landscape and the objects that she  
found there. ‘In the end, I am photographing birds, 
stones and volcanoes. I am coming to photograph  
the beginning of the world, curiously at the end  
of my life.’

Although not in a way she might have at first 
envisioned, Iturbide’s childhood dream of a literary 
career was finally realised. By refusing to compromise 
and single-mindedly following the urgings of her  
muse, she has made a great poetic chronicle of the  
lives and landscapes of her Mexican homeland. 

All images are © Graciela Iturbide.  
Courtesy ROSEGALLERY, Santa Monica

‘The photographer’s job is to 
synthesise, to make strong and 

poetic work from daily life’

michael benson
is Director of the Prix Pictet and Founder of Photo London

Empowering female photographers address issues of 
sustainability and gender inequality through their work.

This photo book places the work of contem-
porary female photographers in the spotlight. 
Collage showcases the recent work on the 
theme of sustainability of 64 outstanding 
women photographers who have been short-
listed or nominated for the Prix Pictet, the 
leading global award in photography and 
sustainability. Their strong and poetic im-
ages address the most urgent environmental 
and social problems facing the planet today.

WHAT TO EXPECT
•	 Essays by photographers Graciela Iturbide, 

Sally Mann (2021 Prix Pictet laureate), 
and Jan Dalley, Arts Editor at the 
Financial Times

•	 A foreword written by Elif Aktu , the 
first female partner at Pictet, and an 
introduction by Isabelle von Ribbentrop, 
Executive Director of the Prix Pictet

•	 A selection from among the 1,200 
women photographers nominated for 
the Prix Pictet in the years 2008 – 2021

In 2008, the partners of the PICTET Group—a 
leading asset and wealth management 
firm—created the PRIX PICTET prize to draw 
worldwide attention to and stimulate action 
on issues of sustainability through the 
medium of photography.

R E L E A S E :  J A N U A RY  2 0 2 3

COLLAGE

Women of the  
Prix Pictet since 2008

Editor: Prix Pictet
Features: Full color, linen hardcover,
stitch bound, 128 pages,
23 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-085-2
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location
Vancouver, Canada
--------
design
Matt Kohlen

An ever-evolving experiment in beer production 
and innovation, East Vancouver’s Superflux 

matches their distinctive IPA-focused beers with 
eye-catching, color-drenched visuals.

How would you describe the visual style 
of your brewery?
Matt Kohlen (Co-Founder and Brewer): Clean, 

approachable, impactful, evolving. My business 

partner, Adam, and I aren’t afraid to constantly 

evaluate and adapt to what we think is cool and 

visually appealing. Our design taste continues 

to evolve as we’re exposed to other creative 

people, teams, and projects.

 
What is the process for designing the label 
for a new release?
MK: We always start with the name and 

intention with said beer. We typically chat as 

a team and come up with an overall goal 

and feel of what we want the finished product 

to be. I basically design the label in my head 

over a few weeks or months, then move to the 

computer to execute. I’m big on the visualization 

side and growing an idea over time via seeing 

cool shit throughout the day.

 
Where does the inspiration for the labels 
come from?
MK: Mostly spotting cool stuff out and about. 

I take a lot of pictures and notes for ideas to 

be used in the future. For example, the Double 

Infinity Mosaic label is based on a can of paint 

we used during the brewery construction.

Which of your labels are you most proud of?
MK: Double Infinity Mosaic. It’s super simple, 

clean, and bold, with sharp, classic colors. 

I love this design more and more as time 

goes by—it really achieves longevity through 

simplicity. We do a foil band around the 

edge of this label and most other core beers, 

which just adds a bit of class, consistency, 

and refinement.

 
What role do your visual identity and beer 
labels play in the success of your brand?
MK: It goes a long way. More so for people 

that are not familiar with what we do here 

at Superflux. The design definitely draws 

attention, and at the end of the day it hopefully 

introduces someone new to what beer really 

can be through our lens. From day one it has 

always been about the quality of product 

inside that can. And, fortunately, I think we 

have built a reputation over the years where 

people trust that the product in the can will 

meet or exceed their expectations.

 
Can you name two breweries whose visual 
styles you admire?
MK: Humble Sea is so cool and unique. Great 

use of white, hand-drawn elements, and color.

Holy Mountain is simplicity and longevity done 

right. Clean, sharp, and memorable. ▲

Superflux
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VENTURE ONWARD

The Design and  
Curiosities of 1924us

Step into the world of Christian Watson’s 
creative studio, 1924us. Favoring historical 
tools and revisiting old techniques, the 
graphic designer, photographer, and illus
trator applies his vision to anything, from 
brand and retail design, to tattooing and 
typography.

A passionate artist with a one of a kind 
eye, his atelier, 1924us, revives modern 
brands with analogue craftsmanship. 
Persevering the practices and heritage style 
of the early 1900s, his work has come to 
epitomize this new-old aesthetic beyond 
the digital. Founded in Portland, 1924us has 
worked for more than 200 companies and 
also operates a general store.

Venture Onward is the comprehensive 
monograph of Christian Watson’s work, 
providing beautiful and nostalgic visuals, 
which inspires readers to slow down and 
enjoy that which lasts a lifetime.

1924us 
is a branding company whose work brings 
the past into the present, preserving and 
resurrecting the handmade, heritage style 
of the 1900s. Founded in 2009, 1924us has 
worked for more than 200 companies—from 
small coffee shops to Fortune 500—and now 
also runs a general store. 1924us founder 
and creative director, Christian Watson, is 
an artist, a photographer, and designer.

9  783967  040654

Editors: gestalten & Christian Watson
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-065-4

The beauty of nostalgia: 1924us revives modern brands 
with analogue craftsmanship.

CRAFT BEER DESIGN

The Design, Illustration,  
and Branding of  
Contemporary Breweries

Cutting edge packaging and graphic design  
created by and for craft breweries around the world.

Craft breweries spring up like mushrooms 
around the globe. Creating unique brands to 
stand out, they draw from the full riches of 
graphic language and are leading the way in 
modern packaging design. From the minimal-
ist to the expressionist, using lines, colors, 
patterns and illustrations, all the styles are 
allowed and it makes for an exciting, exuber-
ant visual culture.

In Craft Beer Design, Danish designer Peter 
Monrad finally brings a global perspective to 
the truly global phenomenon that is craft beer 
branding. As microbreweries use cans and 
bottle labels to define their ethos and identity, 
they push the boundaries of graphic design 
and illustration. This curated selection shows 
the best and the most out-there, and reveals 
that when it comes to craft beer, what’s on 
the can matters as much as what’s in it.

PETER MONRAD
is a Copenhagen-based graphic designer 
with years of experience in branding,  
art direction, design for mobile apps, and 
various international start-ups. He’s also  
an avid consumer of IPA and a musician /  
producer releasing music under the moniker 
Tiny Anthem.

“The countless new brewers want to do 
everything differently. They are constantly 
launching new varieties and having them 
packaged strikingly by trendy creatives.  
This volume shows highlights from all over  
the world.” (Translated from German)  
PAGE

Editors: gestalten & Peter Monrad
Features: Full color, hardcover,
stitch bound, 208 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D)  £ 25.99  $ 40 (US)
ISBN: 978-3-96704-032-6
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window,” says Harmen Liemburg, a Dutch graphic designer who  
paid Harper a visit in 2006. “But it was complete chaos, literally.  
I made a remark about it and told Charley about my imaginative  
idea, and he laughed about it and said ‘Well, the best ideas are born 
from chaos.’ ”

Harper had been saying some variation of this for years at that 
point. It’s a little mysterious, for a man with a reputation for mild manners 
and exceeding humility. But that tension between mayhem and orderliness 
must have been what supported Harper’s process, because in his studio, 
taped above his desk, a note reads, “Make a mess.” And in an undated letter, 
probably written to a likeminded somebody at West Virginia Wesleyan,  
he wrote about the beauty that can emerge from such a mess: “Herein,  
perhaps, lies the lure of painting for both artist and viewer: in a world of 
chaos, the picture can be one small rectangle that contains a controlled  
and ordered universe. And the artist is the master of that universe.”

as the practically lenticular Diving Pelican (pp. 126 – 127), or the 
 pixelated-looking Bear in the Birches (p. 163)—might suggest otherwise. 
Harper’s method for any given piece went as follows: first have an idea—
from wherever that may be. (“If I knew, I’d be there now, filling my brain,” 
he once wrote.) Next, sketch a rough outline onto a scrap of paper in 
pencil. Cut out shapes in paper, then paint the shapes in the desired colors. 
Finally, shuffle and rearrange the cut-outs until the composition falls into  
place. Harper followed these steps for all of his artworks, from pieces that  
required just a few shapes and colors, such as Musk Oxen (p. 141), a variation 
of the Last Aphid (p. 112), or some of his later, more complex tableaus, 
including His Eyes Are on the Sparrows (pp. 280 – 281) or Wings of the World  
(p. 120). “He hit on his style really early and just became a metronome on 
that front,” Distel says. “He just kept pushing and refining and honing.” 

Pushing toward what, exactly? It is the quintessential Charley 
Harper question: what was he looking for? In his 1968 letter to Wood 

Hannah, Harper describes looking at “objects orthographically, which 
often led to fresh viewpoints and invariably revealed the particular 
 projection that read fastest and made the best design. I reduced all  
lines and edges to straights and curves (that’s all there are) and began 
to render with mechanical drawing instruments ruling pen, compass, 
French curve, T-square, triangle. I saw forms as hard-edge shapes of  
flat or textured color with enough lines added to complete identification.”  
In a later, undated letter, he unpacks this idea further: “It is  obvious  
that my pictures, when they work best, are as perfectly honed as 
 machinery. Everything has to interrelate perfectly. (It can, of course,  
be  compared to ecology just as easily, and I find this analogy more 
 appealing,  probably because I am not at all mechanically minded …)  
I detest drawing  machinery. And maybe it’s because [with] machinery,  
all the  simplification has been done by somebody else. There’s  nothing 
left for me to get my teeth into.” (It’s not clear who the letter was 

addressed to, but it was likely written to the archivist at West Virginia 
Wesleyan College, where Harper briefly attended.)

An enduring paradox of Harper’s career is that he created his 
highly regimented, principled designs in a state of chaos. This was true 
from the beginning: when he and Edie lived and worked at his in-laws’ 
house, Mrs. McKee once left a note on his desk, (affectionately)  calling 
out the mess Harper had made. After the young family moved to  
their Finneytown house and set up a dedicated studio, Harper stuffed 
his  studio with shelves upon shelves of books and rolls of paper, and  
let brushes and other painting detritus pile up on his drafting table  
and floor. He kept it that way until his death, and at the time of this 
book’s  publishing the clutter remains where Harper left it. “There’s  
such a clear sense of  organization throughout his work; I imagined  
that his studio would be this well-organized space with lots of daylight, 
possibly a  beautiful view, with all kinds of animals looking through the 
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An enduring paradox of 
Harper’s career is that he 

created his highly regimented, 
principled designs in  

a state of chaos.
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06 Octoberama, 2000. 07 KoalaKoala, 1979. 08 Ladybug, Fly Away Home! ca. 1970. 09 Maquette for Ladybug, Fly Away Home! 10 Charley Harper’s studio left untouched since his last visit in 2006 while working on Scary Scenario. 11 Romance on the Richter Scale, 1981. 12 Duck Soup, ca. 1990.

Charley in His Studio, Painting and Printing
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W hat is a Marvel cover? Perhaps the best way to answer 
this question is to start with what it is not. A Marvel 
cover is not timid. It is not dull. It is not shy, self-serious, 

or elitist. And like all comic book covers, a Marvel cover is also not 
art—though it is an art form, and one that Marvel has perfected and 
reinvented time and time again. 

It’s a curious distinction—art and art form—but an important 
one. After all, a comic book cover is not created for its own purpose. 
It has a job to do: a cover must differentiate itself on comic book 
racks filled with colorful artwork. It has to create anticipation, grab 
your attention, and set the stage for the story that follows. Most 
importantly, a comic book cover has to sell. Every Marvel cover is 
a response to an ever-changing mix of factors, all in the pursuit of 
capturing the reader’s eye. In that way, comic book covers are more 
closely associated with design than art. 

I design book covers, for literary authors mostly. I am also a life-
long member of the FOOM (Friends of Ol’ Marvel). While it’s true 
that comic and fiction covers use very different visual languages and 
address very different subject matters, once you get past the superfi-
cial differences, a comic book and a book cover function in a similar 
way. All covers act as a doorway to draw readers in and give them 
a sense of what they should expect if they choose to enter. Before a 
comic can be bought and read, it has to create its own gravity; it has 
to coax you to pick it up. Regardless of whether a reader sees it in  
a comic book shop or in a digital environment, the challenge is 
always the same: it needs to be noticed. 

The basic layout of a cover is guided by constraints. Most comics 
follow a convention of title, logo, publisher, price, issue number, and 
date occupying the top third of the cover. On the cover of Amazing 
Spider-Man #2 (1963), Steve Ditko introduced the concept of the 
corner box, a small box in the upper-left corner of the page that 
featured a vignette of the main characters present in the book. This 
top-third branding developed from the need to help readers identify 
titles quickly from a distance. Traditionally, comics were displayed 
in store magazine racks with books overlapping so that only the top 
third of the comic was visible. The most ubiquitous example of this 
was the spinner rack, a rotating wire stand that held dozens of titles 
at mom-and-pop corner stores. These old-school displays are now 
mostly extinct due to the rise of the local comic book shop in the 
late ’70s and early ’80s. 

But it’s the bottom two-thirds of the page where a Marvel cover 
distinguishes itself. Everything about a Marvel cover is an exagger-
ation. It often focuses on creating the illusion of three-dimensional 
space out of the confines of the flat, printed page—think forced 
perspective, extreme size shifts, and direct eye contact with charac-
ters charging out from the page. Covers feature characters assuming 
heroic poses, surreal montages, and plenty of hand-to-hand combat. 
There are cliff-hanger scenarios involving bondage or entrapment 
of some kind or another, straight out of Perils of Pauline (although 
Pauline was never actually tied to railroad tracks). There are ticking 
time bombs, rooms filling with water, and characters who appear to 
be dead but probably aren’t. 

In short, a Marvel cover simply pushes everything further than 
the competition. While a DC cover might feature a group of  
colorfully costumed characters sitting around a table having a meet-
ing, the Marvel cover would portray a similar meeting—only the 
table would be on fire, the characters would be engaged in combat 
with a giant green creature, and all around them arrows and callouts 
featuring hand-drawn typography blast hyperbolic messages at the 
reader urging them to pick up the issue or else.

Today, the same spirit applies, except Marvel covers are more 
streamlined. There are no advertisements, cover lines are subdued 
(if they’re present at all), and the art has taken on a painterly quality, 
full of lifelike detail enabled by software. Still, Marvel’s identity 
is tied to its ability to sell its comic books better than anyone else.  
It has perfected the art of linking action with the sales pitch. The way 
Marvel historically embraced the crass and the commercial defined 
the early aesthetics of the comic book and made it into a medium 
with true longevity. 

So what is a Marvel cover? The answer to this question is obvious. 
A Marvel cover is STARTLING, SENSE SHATTERING, 
DAZZLING, FABULOUS, STRANGE, BREATHTAKING, 
UNCANNY, FANTASTIC, AND AMAZING. It says so, right 
there on the cover.

GRAPHIC DESIGNER PAUL SAHRE EXPLORES HOW  
A COVER IS THE DOORWAY TO A COMIC BOOK.

C O V E R 
T H E  C R A F T  O F  A 

BY PAUL SAHRE
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Paul Sahre is one of the most influential graphic designers working 

today. He has run his own practice since 1997 and is a frequent visual 

contributor to the New York Times. Sahre has designed book covers 

for authors such as Chuck Klosterman and Malcolm Gladwell, and has 

authored books including Two-Dimensional Man: A Graphic Memoir.

L O G O S  |  121

45 46

43 44

40 41

39

42

MARVEL BY DESIGN

Graphic Design Strategies  
of the World’s Greatest  
Comics Company

Marvel has shaped our understanding of visual culture 
like no other brand. This book, created in collaboration 
with Marvel, looks at 60 years of graphic output. Boom!

As one of the most recognizable brands 
in the world, Marvel has spent the last 80-
plus years inspiring generations of creatives 
through its approach to visual storytelling. 
Marvel’s comic books, in particular, estab-
lished a distinct graphic language that has 
found its way into mainstream culture, in-
cluding 1960s Pop Art, and present-day digital 
culture, gaming, advertising, and more.

Marvel By Design will celebrate the com-
pany’s visual language with an in-depth ex-
ploration of the design process behind the 
brand’s most recognizable graphical elements 
including logos, covers, lettering, layout, and 
color palettes. Readers will learn how the  
renowned Marvel Method established a 
unique approach to the creative process and 
how that process can serve as a template for 
creatives working beyond comics.

Throughout the book, Marvel By Design 
will connect the dots between comic book 
culture and its undeniable influence in  
every creative field including the evolution 
of graphic design, editorial design, movies, 
and visual culture at large.

LIZ STINSON
is a writer and editor with more than a 
decade of experience covering the design 
and technology worlds. She’s currently the 
executive editor of Eye on Design, a publication 
about graphic design and its intersection 
with the wider world.

WILD LIFE

The Life and Work  
of Charley Harper

Ladybugs, dogs, owls, otters: Charley 
Harper’s geometric illustrations are more 
than a source of delight. With a never-ending 
curiosity for the natural world Harper  
developed a unique style that influenced 
generations of artists and designers.

Wild Life celebrates the centenary and legacy 
of Charley Harper, a master of midcentury 
American illustration: a vast collection of 
works originally created as posters, magazine 
covers, murals, and more. Compiled by design 
writer Margaret Rhodes and Brett Harper, 
this definitive monograph offers a glimpse 
into Harper’s creative universe and considers 
him anew in different contexts: as a student, 
a professional artist, a husband, an honorary 
naturalist, and a conservationist.

BRETT HARPER
who wrote the preface and is the co-editor of 
Wild Life – The Life and Work of Charley Harper 
is the artist’s son. He leads the Charley Harper 
Art Studio, which is dedicated to preserving 
and promoting the American illustrator’s work.

MARGARET RHODES
is an independent writer and editor  
specializing in design. She previously  
worked in-house at New York Magazine,  
WIRED, and Fast Company.

“Ladybugs, cardinals, cats, and otters may be 
the first creatures that come to mind when you 
consider the delightful art of Charley Harper. 
But the story of Harper’s art and life consists 
of so much more. ‘Wild Life: The Life and Work 
of Charley Harper’, a new book by Brett Harper, 
Margaret Rhodes and Berlin-based publisher 
Gestalten has been released in time for 
Harper’s 100th birthday on Aug. 4.”
CINCINNATI BUSINESS COURIER (US)

Editors: gestalten,  
Charley Harper Art Studio & Margaret Rhodes
Features: Full color, linen hardcover,
stitch bound, 336 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 70 (D)  £ 60  $ 90 (US)
ISBN: 978-3-96704-046-3

Celebrating the centenary and legacy of  
Charley Harper, a master of mid-century  
American illustration.

Editors: gestalten & Liz Stinson
Features: Full color, hardcover,
stitch bound, 320 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 50 (D)  £ 45  $ 69 (US)
ISBN English: 978-3-96704-026-5

ISBN French: 978-3-96704-048-7
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The green, rolling meadows surround-
ing Bonnington House just outside 
Edinburgh hold a secret garden of swim-
ming pools, miniature shops, and di-
verse sculptures, all in the name of 
art. Scattered across 100 acres of land 
around the 19th-century home of art lov-
ers Nicky and Robert Wilson is Jupiter 
Artland, a sanctuary for unexpected, glo-
rious art. The park is home to the work of 
some of the most cutting-edge interna-
tional artists, including Phyllida Barlow, 
Christian Boltanski, Helen Chadwick, 
Ian Hamilton Finlay, Antony Gormley, 
Anish Kapoor, Tania Kovats, Cornelia 
Parker, and Joana Vasconcelos. 

It is Vasconcelos’s swimming pool 
that greets you as you enter the gardens. 
Typical of her trademark pop-art inspired 
graphics, Gateway is a round pool lined 
with rainbow-colored, trippily patterned 
tiles that create a flower around the water. 
The tiles were crafted in Portugal, where 
the artist is from. Just behind the pool 
and past Cells of Life, a sprawling cub-
ist manicured lawn by landscape artist 
Charles Jencks, is a forest with a flash-
ing pink and purple mini market hidden 
among its trees. Get closer and you notice 
that the shop is upside down. A work of 
Rachel Maclean, upside mimi Mimi down 
is an abandoned store with the lights 

still flashing brightly through the dense 
woodland. Completing this triptych of 
bubblegum-colored confections is YBA 
Marc Quinn’s Love Bomb, a 12-meter-high 
(39-foot-high) flower made from sev-
eral laser-printed, stainless steel min-
iature orchids. 

The opportunity to see art removed 
from its traditional context is what makes 
Jupiter Artland so intriguing, and reg-
ulars find every visit is full of fresh sur-
prises. On one trip you might notice a 

slanting tower of bricks, which is a part 
of Phyllida Barlow’s artwork Quarry. The 
next time, you might miss that entirely 
and spend the day with Ian Hamilton 
Finlay’s Temple of Apollo, a neoclassical 
pavilion that pays tribute to Walter Pater’s 
1893 text Apollo in Picardy. There are, how-
ever, pieces—such as Andy Goldsworthy’s 
Stone Coppice, where large black stones 
are placed in individual trees that con-
tinue to grow around them—that never 
fail to entertain, visit after visit. 

imim nwod

Phyllida Barlow,  
Christian Boltanski,  
Helen Chadwick,  
Ian Hamilton Finlay,  
Antony Gormley,  
Anish Kapoor,  
Tania Kovats,  
Cornelia Parker,  
Joana Vasconcelos, and others

Edinburgh, United Kingdom

Cutting-edge international artists meet in this garden of delights

Jupiter Artland
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On June 17, 1958, 19 men died while 
constructing the Second Narrows 
Bridge, which connects Vancouver to 
the Burrard Inlet. During the building 
work, a temporary suspension pillar had 
been incorrectly installed and, unable 
to withstand the weight, it collapsed, 
plunging the construction workers into 
the water where they died instantly. 
Digital Orca is a tribute to those lost lives. 
Through his work the artist Douglas 
Coupland, also a science-fiction writer, 
presents his sophisticated perception of 
how technological industrialization can 
hurt us. This was famously seen in his 
1990s cult classic novel, Generation X: 
Tales for an Accelerated Culture, in which 
a group of friends become increasingly 
disillusioned with their tech jobs.

The 8-meter (25-foot) Digital Orca is 
a towering, intimidating sculpture of an 

orca, a reminder of Canada’s history of 
killer whale sightings off the  western 
Pacific Ocean coast of Vancouver. This 
whale, however, looks as though it is leap-
ing out of a computer screen. Known for 
writing about the perils of global digiti-
zation, Coupland wanted to look at the 
past, present, and the future of Vancouver 
through a pixelated and computerized 
lens. By digitizing the orca, he challenges 
his audience to consider the loss caused 
by industrialization—that physical loss, as 
experienced in the 1950s, or the emotional 
loss we experience in technology today. 

In Digital Orca, perhaps Coupland 
is asking us to consider the line in 
Generation X: “There’s too much weight 
improperly distributed: towers and ele-
vators; steel, stone and cement. So much 
mass up so high that gravity itself could 
end up being warped.” 

Douglas Coupland Vancouver, Canada

A cult writer and artist pays tribute to the men who  
lost their lives in one of the worst industrial accidents  
in British Columbia’s history

Digital Orca

ART ESCAPES

Hidden Art Experiences  
Outside the Museum

Art exists all around us, sometimes hidden 
in plain sight and sometimes in the remote 
corners of the world. Art Escapes explores 
exciting art outside conventional spaces, 
freely available for those willing to discover 
creativity on another plane. Here, landscape 
and locale are the canvas.

From the Italian countryside via the Las 
Vegas desert to the forests of Scandinavia, 
and beyond, culture editor Grace Banks 
offers a new bucket list for art lovers who 
like the road less traveled. From quirky 
sculptural gems to striking installations in 
the landscape, these pieces combine art and 
place into unique experiences. Art Escapes 
is a global guide to outdoor artists—both 
established and emerging—who make art 
for everyone to enjoy. Let it inspire your 
next trip away from the crowds.

GRACE BANKS
is a London-born editor and journalist who 
specialises in culture and current affairs. 
She writes for The Guardian, The New York 
Times, Interview, Elle, VICE, i-D, Mr Porter, 
Wallpaper*, Forbes.com, Al Jazeera, and others. 
She is the former editor of Sleek Magazine.

“Leave the museum for what it is this summer 
and soak up the sun on your skin while enjoying 
outdoor art. Art is everywhere, sometimes 
within reach, sometimes you have to put in a 
little more effort. But for those who want it, 
there is something to be found everywhere.” 
(Translated from Dutch) 
HARPER’S BAZAAR (Netherlands)

Editors: gestalten & Grace Banks
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-052-4

Step outside the white cube and rediscover the 
creative outdoors with these in situ artworks that  
turn places into must-see cultural destinations.

THE ART OF PROTEST
Political Art and Activism

Editors: gestalten,  
Alain Bieber & Francesca Gavin
Features: Full color, hardcover, stitch bound,
336 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-96704-011-1

DREAMSCAPES &  
ARTIFICIAL ARCHITECTURE
Imagined Interior  
Design in Digital Art

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 208 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D)  £ 30  $ 39.95 (US)
ISBN: 978-3-89955-249-2

Editors: gestalten,  
Dennis Busch & Francesca Gavin
Features: Full color, hardcover,
stitch bound, 320 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-110-5

THE AGE OF COLLAGE 3
Contemporary Collage  
in Modern Art

By: Erling Kagge
Features: Full color, hardcover,
stitch bound, 192 pages,
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D)  £ 30  $ 39.95 (US)
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S  
GUIDE TO BUYING  
GREAT ART

Editors: gestalten & Antonis Antoniou
Features: Full color, hardcover,
stitch bound, 256 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-881-4

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,
linen quarter binding, 288 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D)  £ 50  $ 69 (US)
ISBN: 978-3-89955-919-4

VISUAL JOURNALISM
Infographics from the  
World’s Best Newsrooms  
and Designers

BRAND NEW BRAND
Restarting Your Business  
in a Time of Crisis  
and Transformation

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-005-0

By: Johannes Erler
Editor: gestalten
Features: Full color, hardcover,
stitch bound, 320 pages,
22 × 28 cm, 8 ¾ × 11 inches
Price: € 45 (D)  £ 45  $ 60 (US)
ISBN: 978-3-89955-519-6

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer,  
Entrepreneur
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus 
mus. Donec quam felis, ultricies nec, pellentesque eu, quis, sem. 

14 15

GNOMO

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean com-
modo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis 
parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellen-
tesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec pede justo, 
fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo. Nullam dictum felis eu pede mollis pretium. Integer tinci-
dunt. Cras dapibus condimentum rhoncus ipsum. 

Vivamus elementum semper nisi. Aenean vulputate eleifend tellus. 
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem 
ante, dapibus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus varius 
laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus 
eget, sem quam semper libero, sit amet adipiscing sem neque sed. 

Gifts
Valencia, Spain
Established in 2010
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Vivamus elementum semper nisi. Aenean vulputate eleifend tellus. 
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. 
Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus. 
Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. 
Aenean imperdiet. 

32 33

FRAMA

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean com-
modo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis 
parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellen-
tesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec pede justo, 
fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo. Nullam dictum felis eu pede mollis pretium. Integer tinci-
dunt. Cras dapibus condimentum rhoncus ipsum. 

Vivamus elementum semper nisi. Aenean vulputate eleifend tellus. 
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem 
ante, dapibus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus varius 
laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus 
eget, sem quam semper libero, sit amet adipiscing sem neque sed. 

Interiors & Product Design
Copenhagen, Denmark
Established in XXXX

Editors: gestalten & Marianne Julia Strauss
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
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THINK BIG— 
SHOP SMALL

Unique Stores  
and Contemporary  
Retail Design
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S A M P L E  C O V E R

What's in store today? The most engaging 
retail experiences, created with taste and care.

Think Big—Shop Small looks at stores with 
unique retail concepts that offer products 
and immersive interiors, introducing a new 
culture of customer experiences.

Highlighting the value of social contact 
and personal experiences, independent 
shops bring quality, aesthetic, and passion 
for service, design, and atmosphere. This 
book shows highly unique concept stores 
and beautifully designed flagship stores, as 
well as independently run shops that have 
found new ways to broaden the scope of 
their offerings and new ways of interaction 
with their customers.

WHAT TO EXPECT
•	 A global selection of independent local 

stores that offer quality products
•	 Stories of successful small businesses 

with insights on how to set up a thriving 
shop that caters to local community

•	 Mesmerizing imagery that brings 
inspiration for interior and industrial 
design ideas

MARIANNE JULIA STRAUSS is a German travel 
writer who turned her curiosity into a job. 
For ten years, she has roamed the world 
writing about the good things in life, 
covering the world of books with her 
previous two titles for gestalten:  
Do you read me? and Temples of Books.
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I
n the iconic photograph captured by 
Robert Doisneau in 1952, Pablo Picasso 
sits at a table in his kitchen, enjoying his 
lunch with his mistress, painter Françoise 
Gilot. His eyebrows arch ironically, but 

he looks with laughing eyes through the off- 
camera window to his left. Though the crois-
sants on the table in front of him share a comic 
affinity with swollen fingers (they were ar-
ranged on purpose by Picasso to produce this 
effect), they are still not the most striking thing 
about the photograph. The star of the show is 
Picasso’s shirt, the Breton. 

The thin horizontal stripes were a signa-
ture pattern for Picasso, forming the above-
the-belt bedrock of his off-kilter personal style. 
They appeared on the artist’s shirts, tees, and 
sweaters, and even in some of his paintings. 
They were as much a trademark of his person-
al style as berets and cigarettes. 

As one of history’s most documented art-
ists and, at the time the photograph was taken, 
widely regarded as the world’s greatest living 
painter, Picasso was acutely aware of the pow-
er of the image. He was an obliging subject for 
photographers because he understood that do-
ing so allowed him to shape his public image and 
fame. He approached and broadcast his person-
al style with the same deft hand that he painted 
with. His style, like his art, marked him as a man 
unconcerned with conventions, and though his 
horizontally striped pieces were far from the 
loudest ones in his impossibly expansive and 
expressive wardrobe, they were the ones he re-
turned to time and again. Nobody has worn the 
shirt so well, and nobody has so masterfully ex-
ploited the full power of the casual and conti-
nental Breton to showcase his inimitable cool. 

Just a few years after Picasso posed for 
Doisneau in the summer of 1955, James Dean 
visited Sanford Roth’s home. Roth was struck 
by the young actor’s outfit. He had paired the 
Breton top with a pair of thoroughly faded Lee 
101 Riders, a combination captured in other pho-
tographs from the day. It was Dean’s top, though, 
that caught the photographer’s eye. He reached 
for his camera when the actor was seated at 
the table. Like Picasso, there is a plate of food in 
front of Dean. A glass of milk sits on the table, and 

The Breton:  
Stripes by the 

Seaside 
Born on the French coast, the Breton might  

have made a comfortable home in the city, but it  
longs for the sun and surf.

Pablo Picasso at lunch at his 
home in Vallauris (1952): In 1911, 
after a man walked out of the 
Louvre carrying the Mona Lisa 
under his arm, a young Picasso was 
brought in for questioning. The 
humiliated (and innocent) artist 
broke into tears at the court 
hearing and was released. The 
masterpiece was recovered from 
an Italian home in 1914. 

the colors have been drained out of the photo-
graph, making both the blue stripes and collar 
and the brown table look black. The Breton, its 
collar turned up carelessly, pulls the scene to-
wards sunny Mediterranean shores; the actor, 
pouting and heavy-lidded, further away still. It’s 
an alluring and intoxicating combination, and 
the Breton provides much of the image’s force.

The Breton shirt (called the marinière or 
the tricot rayé by the French) had existed long 
before Picasso and Dean wore it so memorably. 

It originated in Brittany (sometimes called Little 
Britain or, by the French, Bretagne), the pen-
insula in the northwest corner of France bor-
dered by the English Channel to the north, the 
Atlantic and Celtic Oceans to the west, and 
the Bay of Biscay to the south. Strictly speak-
ing, the Breton is a fisherman’s sweater. Those 
words may conjure up images of heavy knits 
produced in the rain-sodden Aran Islands, but 
the Irish weren’t the only fishermen in Europe 
to knit sweaters made for the sea. 

2 4 5

I
ts high-profile moments might be be-
hind it, but it still has a foothold in rugged 
style.Popularized by motorcyclists in the 
1950s, engineer boots played a key role in 
an emerging American counterculture. 

While time and style has marched on, the en-
gineer boot has endured. Some might view it 
as a nostalgic relic. For others, the engineer 
boot is timeless. 

Tracing its origins to U. S. Cavalry foot-
wear, the engineer boot assumed its modern 

form in the closing years of the 1930s. A trio 
of North American bootmakers, Wisconsin’s 
Chippewa Boots, Minnesota’s Red Wing Shoes, 
and Oregon’s Wesco, started producing slight-
ly different versions of the rugged, buckled slip-
on boot. According to legend, it was designed 
for and quickly adopted by locomotive stok-
ers, giving it the name “engineer boot.” The tall 
shaft of the boot protected the fireman’s legs 
from the embers or the tip of his shovel, and 
the slip-on design allowed the wearer to kick 

Engineer Boots:  
Full-Throttle Vintage

The ultimate in high-octane footwear, the engineer boot was 
born to ride. Slip into a pair and hit the highway.

Marlon Brando in The Wild One (1953): Producer Stanley Kramer filled out the background cast with real bikers. When he asked one of the bikers what 
he was rebelling against, he responded, “Well, what have you got?” The line was worked into the script and became the best-remembered snatch of dialogue 
from the film. 
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T
he cardigan takes its name from 
James Brudenell, the 7th Earl of 
Cardigan and lieutenant general 
in the British Army. Brudenell led 
the famous Charge of the Light 

Brigade during the Battle of Balaclava, the 1854 
engagement between Russian and British forc-
es that also gave us the knitted masks favored 
by stick-up artists. Brudenell made it all the way 
to the Russian lines and, after briefly engaging 
with the enemy, turned his horse on its heels 
and galloped back to the British lines. He lost 
more than 150 of his 600 men, but the charge 
became legendary. 

When Cardigan returned to London, he 
was showered with praise for his gallantry. 
Ballads were composed in his honor, and pic-
tures appeared in London shops showing the 
general leaping over the Russian battery on 
horseback. The knit woolen waistcoat that he 
had worn in the battle (and possibly designed) 
became fashionable in London, and people 
started referring to it as the “cardigan.” Within a 
decade, sleeves were added to the waistcoat—
both versions co-existed for a time. At first, the 
jackets were knit by hand, but with the ad-
vancement of knitting technologies, manufac-
turers were able to start producing cardigans 
by the 1880s in considerable numbers. 

By the early 1900s, the knitted sweaters 
were a fixture in most modern wardrobes. Men 
and women wore them while playing golf or 
mixing socially. Coco Chanel is often credit-
ed with creating the women’s cardigan shortly 
before World War I, but according to textile 
historian Leimomi Oakes, “[Chanel] was mere-
ly reproducing what was already a widespread 
trend.” But she did help to further popularize 
the style, which became an essential item in 
Western fashion by the end of the 1920s. 

As musicians and actors began to ditch 
the shirt and tie in the ’50s, the cardigan as-
sumed a central role in a leisurely-yet-smart 
style that paved the way for the widespread re-
laxation of fashion in the ’60s and ’70s. Flinty-
eyed stars like Paul Newman, Steve McQueen, 
and Clint Eastwood showed their softer sides 
by posing in wooly cardigans, and jazz musi-
cians like Grant Green and Eric Dolphy wore 

The Cardigan: 
Knitted Kit  

for Settled Style
The conservative classic might be  

linked to fully domesticated masculinity,  
but it’s got a surprising military pedigree.

Mohammad Ali reads all about it (1965): Ali is reading Muhammad Speaks, a national paper founded by a group of Elijah Muhammad’s ministers, 
including Malcolm X. Sold door-to-door and on streetcorners, it was the official paper of the Nation of Islam. The issue here was published three days 
after Ali defeated Sonny Liston for the second time, scoring a TKO with the controversial “phantom punch.” 
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Punks mugging at the Roxy in London (1977): Young trendsetters and trend 
followers brought the sleek Harrington into a rotating carousel of subcultures. 
It’s an open question whether it adapted to each new scene, or the scenes 
adapted to it. 

Secret Affair in London (1979): When the Harrington took off among British 
mods in the ’60s, it became one of the backbone pieces of the emerging English 
style. Each generation takes a swing at reviving mod style, and in the late ’70s, 
Ian Page (front) of Secret Affair led the charge in a G9. 

Steve McQueen leans into his 
Harrington (1974): McQueen looks 
ready to hit the links in a white 
Harrington with the collar flipped 
up for extra-casual style points. 
Paired with a crisp dress shirt and 
a soft V-neck, the Harrington looks 
settled and domesticated. 

Davis, Grant Green, and Thelonious Monk, 
all of whom pioneered subversive takes on 
Ivy League style. London youths riffed on the 
fashion, fusing American button-down shirts 
and three-button suits with fish-tail parkas 
and Italian scooters. 

In the mid-sixties, clothier John Simons, 
who catered to successive generations of mods, 
skinheads, and suedeheads, definitively named 
the jacket when he advertised the English-
made G9 as the Rodney Harrington, taking 
the name from a character on Peyton Place, an 
American prime-time soap opera. The savvy 
move gave the English-made jacket a degree 
of American cachet, and the English mods ate 
it up, queuing up outside his London Ivy Shop, 
many of them unaware that the jacket was a 
domestic product. 

Style icons like Steve McQueen and Frank 
Sinatra added to its glamour, cementing its 
quintessentially American character. McQueen 
wore the Harrington on the cover of Life mag-
azine in 1963, which showed him riding a mo-
torcycle with his wife’s arms wrapped around 
his waist. The jacket got another boost in The 
Thomas Crown Affair (1968), in which McQueen 
pilots a bright yellow glider in a navy Baracuta 
G9 with a pair of Persol 714s and a navy-blue 
baseball cap. It’s not hard to see why English 
mods were hungry for the Harrington. 

What is harder to understand is why, for 
the next four decades, no matter what the 
dominant style of the moment, the Harrington 
managed to elbow its way into every cultural 
scene. It remained a fixture in both American 
and English subcultures, worn by everybody 
from punks and ska kids to the mod revivalists 
and Brit pop enthusiasts—all the while remain-
ing comfortable at the country club, its natu-
ral home. There’s no denying the Harrington’s 
timeless quality and remarkable versatility. 

Elvis Presley in King Creole (1958): Presley was scheduled to be inducted into the Army at the beginning of 1958, 
but he had committed to finishing King Creole for Paramount. He wrote to the draft board to request a deferment, 
which was granted. Elvis gave it his all in the film, knowing that it would be his last role until he returned from 
service. With help from the Harrington, he put in one of the finest and most stylish performances of his career. 

Style icons like Steve 
McQueen and Frank 
Sinatra added to its 
glamour, cementing 
its quintessentially 
American character. 

THE REBEL’S  
WARDROBE

The Untold Story of  
Menswear’s Renegade Past

An entertaining exploration of trend-immune  
fashion classics, and the surprising origins  
of your everyday clothing items.

How did the plain white T-shirt become an 
everyday hero? Which movie star helped 
turn the leather jacket into a global icon? 
And were chinos really created for military 
purposes? The origin stories of these casual 
men’s fashion staples will surprise you, 
often  being traced back to subversive 
counter cultures.

The Rebel’s Wardrobe unpacks the modern 
menswear lexicon and reveals, for example, 
why the Carhartt jacket designed for railroad 
workers became synonymous with skaters 
and graffiti artists, or how polo shirts made 
the leap from middle-class tennis clubs to 
British Mods. Traversing genres and styles, 
this book goes back to the gestation period 
of iconic pieces, showing how they became 
timeless classics transcending fashion.

Comprising THOMAS STEGE BOJER and 
BRYAN SZABO, Denimhunters is one of the 
internet’s premier denim and heritage 
menswear authorities. It was founded in 
2012 by Stege Bojer, who now serves as 
the editor-in-chief. Experienced writer 
and editor Szabo is a contributor to the 
site, and notably spearheads the writing  
and research for the Well-Made Essentials 
rugged menswear buying guide.

9  783967  040722

Editors: gestalten,  
Thomas Stege Bojer & Bryan Szabo
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-072-2
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Arber (above and right) 
urges people to move away 
from using chemicals 
in their gardens.

Deborah Choi (left) runs 
plant-care platform 
Horticure, while Miri 
Cervantes (below) is behind 
Vienna plant shop Calienna.

20%
The increase 
in US spend 
on gardening-
related items in 
2020 from 2019 
– that's a huge 
$8.5 billion more.

Keeping plants alive can be 
challenging, so much so that 
it prevented most people from 
keeping their homes crammed 
with them until recently. In 
2020, a survey found that half 
of British millennials had no 
plants because they didn't know 
how to care for them, with 22% 
saying the anxiety came from 
having killed one in the past.

However, lockdowns have 
supercharged demand for 
houseplants – and supporting 
this market growth has led to a 
massive sub-industry in plant-
care products. The US Census 
Bureau says Americans spent 
$8.5 billion more on gardening-
related items in 2020 than in 
2019, a rise of nearly 20%.

The average UK adult owns 
seven indoor plants; for Gen Z, 
it's closer to 10. To cater to this 
demand, established brands are 
branching out into new product 
ranges, while younger ones are 
also taking on the challenge.

Londoner Nick Jackson and 
his dad, Richard, launched 
online business Plantsmith 
in 2020 as a response to the 
poor selection of houseplant 
products at garden centers in 
their area. Today they focus on 
orchid feed, leaf mists, bug-
control sprays and tonics, none 
of which would look out of 
place in a design store. 

shocked to find that non-toxic 
options for her plants and 
garden weren't available. 

CHEMICAL REACTION
‘Almost everything was 
made from harmful synthetic 
chemicals, and no one was 
offering the customer safety, 
efficacy and education,’ says 
Vanessa, who lives in LA 
County. She designed Arber 
to help people move away 
from chemically intense 
gardening and to aesthetically 
complement green spaces. 

Having gained $1.5 million 
in early-stage venture capital 
investment, next up for Arber 
is a carbon-offsetting soil 
health line, and new products 
to serve larger customers with 
landscape gardens and sports 
facilities. ‘We want to become 
the leading plant wellness 
brand, encouraging more 
gardeners to dig in and grow 
a better world,’ she says. ‘The 
products we use have a direct 
impact on waterways, soil 
health and planet health, and 
everybody's plot counts as we 
work to growing a better world.’ 

is the Farfetch of garden 
supplies, not least because 
it was launched by Anni 
Noel-Johnson and Andy Done, 
former executives at the 
online fashion brand. It raised 
$9 million in July 2021. 

ROOTS IN THE SKY
Former fifth-grade teacher 
Maryah Greene never 
expected to make horticultural 
guidance her main source of 
income, but things blew up in 
2019 when she began offering 
advice to clients for money 
and launched Greene Piece, 
an Instagram account of tips 
and tricks. Now she earns 
a living as a plant doctor, 
consultant and stylist, and 
her blooming Brooklyn-based 
brand is hitting pause on new 
clients to expand its team. 

Breaking down the barriers 
to access and knowledge 
has been an essential part 
of the plant-care boom, with 
online plant shops such as 
Patch swapping opaque Latin 
terms for shorter, memorable 
forenames such as Monty 
(AKA ficus longifolia).

‘Offer as much help and 
guidance as you can to your 
customers,’ says former flight 
attendant Jane Fear, who  
co-owns Pointless Plants 
with ex-pilot Nathan Raab. 
‘The more you know, the 
more they can learn and 
the more they'll want to come 
and buy from you.’

It's not only customers 
who fret about keeping 
their houseplants healthy. 
’As a retailer, you'll find that 
some die as you're waiting to 
sell them, or won't be fit for  
on-site sale requirements,’ 
says Jane. Rather than 
dispose of their ailing 
alocasias and mottled 
monkey masks, the pair 
developed Perfectly Imperfect 
Plants, a section of the site 
for slightly damaged, but 
revivable, flora. 

While greenery in our 
living spaces is beneficial 
for our physical and mental 
health, the traditional lawn 
and garden industry is at 
odds with the values of 
many ethically minded 
people. When the founder of 
plant wellness brand Arber, 
Vanessa Dawson, decided 
to use natural foods, beauty 
products and cleaning 
supplies in her home, she was 

The houseplant explosion in the pandemic was 
only the beginning. Now comes a wave of new 
stores and brands looking to take advantage.

THE NEW BLOOM 
ECONOMY S 

E 
V 
E 
N

THE AVERAGE NUMBER 
OF INDOOR PLANTS 

OWNED BY UK ADULTS; 
FOR THOSE IN GEN Z, 

IT'S CLOSER TO 10.

pumice and topsoil desert 
rock – sourced, printed and 
packed by hand in the US 
– are as covetable as the 
merchandise. Without storage 
space to stash giant bags of 
soil and unsightly watering 
cans, people in cramped urban 
apartments want tidy toolkits 
that please the eye as well as 
care for their colocasia. 

Valued at $16.8 billion in 
2020, the global market for 
lawn and garden products is 
projected to hit $26.3 billion 
by 2030, increasing by 4.6% 
a year until then, according 
to analysis firm Allied 
Market Research. 

Investors are equally 
confident this sector will 
continue to flourish. Ugaoo, 
a gardening brand in the 
Indian city of Pune, sells an 
extensive range of plant-care 
brands and supplies. The 
business raised $2 million 
in November 2021. Sproutl 

WHEN WELLNESS 
MEETS HOUSEPLANTS
 
It's not only plant-care brands 
taking advantage of the rising 
appreciation of houseplants. 
Take the wellness industry. 
Increasingly, businesses in this 
sector are putting plants front 
and center of everything they 
do. In 2021, Figaro Apothecary 
was the first luxury lifestyle 
brand to champion wellbeing 
through natural products that 
harness botanicals, and since 
then many new brands have 
popped up in this space.

NEEM TEAM
In late 2019, Mother Co Plants, 
a tropical and cacti specialist 
store in Minneapolis, launched 
a range of natural in-house 
fertilizers, neem oil (a natural 
pesticide) and foliar sprays 
(fertilizer for leaves) in frosted-
glass tincture bottles. The 
business' bags of dirt, pure 

B R I E F I N G :  P L A N T  C A R E

Valued at $16.8 billion in 2020, the global 
market for lawn and garden consumables 
is projected to reach $26.3 billion by 2030.
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Over the 2020 holidays, Shop Latinx 
introduced a curated product box, the SLX 
Belleza Box, partnering with five WOC 
beauty brands that Brittany says will ‘make 
you feel like your finest, most fly self’.

Brittany and her team spend days 
painstakingly filling the boxes by hand, 
but the hard work is beginning to pay off. 
Shop Latinx is closing its pre-seed fundraise 
aiming for $1.1 million. ‘I think the most 
I’ve ever made was like $20 an hour as a 
nanny of three kids, and now for the first 
time ever I started a year with a job that 
actually pays me a salary. It feels good.’
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GET STARTED 
IN RETAIL

THREE TRENDS

These are the major initiatives 
shaping the retail landscape.

01. Localness and loyalty. 
There’s been a surge in 
consumer support for 
local, independent small 
businesses. While this 
demand was largely due 
to solidarity during the 
pandemic, it’s likely to 
endure as consumers realise 
physical retail often has 
a better overall customer 
experience – and cheaper 
commercial rents in urban 
areas will lead to innovative 
new retail concepts. 

02. Power partnerships. 
 As customer acquisition 

costs and competition 
rise, direct-to-consumer 
(DTC) brands need to work 
harder to stand out from the 
crowd. These digital-native 
companies increasingly 
have a presence in physical 
retail, and they’ll be 
looking at cross-platform 
partnerships with similar 
brands to maximise 
outreach. In 2020, yoga 
brand Alo and cosmetics 
giant Tatcha teamed up 
to debut new launches on 
Animal Crossing as part 
of a drive to connect with 
customers virtually.

03. Taking control. 
 Supply chain disruptions 

have forced retailers 
to reassess their entire 
operation, from production 
to the last-mile delivery, 
and figuring out  

(Above) Neighborhood 
Goods in Plano, Texas; (left) 

Megan O’hara and Olivia 
Crighton of A Sustainable 

Department Store. 

A Pop Up Grocer New York 
City residency, offering a highly 

curated list of products. 

(Above) A LESJOUR campaign 
featuring actor Phoebe Tonkin; 

(right) Lone Design Club’s QR code. 

BRICKS BEAT CLICKS

The relentless rise of online shopping continues to disrupt traditional 
retail in a major way. But while online sales have proved a saving grace 
for many retailers in light of social distancing restrictions and supply 
chain disruptions, and continue to grab a bigger slice of the retail pie, 
physical stores are still dominant in the marketplace. 

Despite the pandemic inflating online shopping’s market share 
in 2020, it still only accounts for 13% of total retail sales in the US, 
according to data collated by marketing consultancy WARC.

While experts predict an acceleration in online sales growth over 
the coming years, bricks-and-mortar stores still have an important 
role to play for consumers. From brand discovery and customer service 
to the sensory experience shoppers get through being able to touch 
and feel products, some attractions of physical shopping just can’t 
be replicated through a website or app.

ONLINE PERCENTAGE OF TOTAL RETAIL SALES

end-to-end integration and 
transparency will be key to 
gaining consumer trust in 
the coming years. Having 
visibility across your network 
of vendors, manufacturers, 
suppliers and distributors 
– and all third parties in 
between – is vital.

DTC BOOM 

Depending on who you asked, 
2020 was the year that the DTC 
bubble was supposed to burst. 
After years of growth, experts 
predicted that the business model 
of these brands would struggle 
to replicate the sales trajectory 
of previous trading periods. 

Then the pandemic hit. As 
people flocked to do more 
shopping online, buying items 
to suit lockdown lifestyles, 
online brands boomed – from 
wine subscription services like 
Winc to loungewear makers like 
LESJOUR. Did Covid-19 simply 
act as a temporary catalyst for 
DTC success, or did it spur a 
lasting change in consumption 
patterns whereby shoppers cut 
out intermediaries to order direct 
from brands and will continue 
to do so? The jury’s still out. 

Regardless, the DTC approach 
is inevitably more successful in 
certain areas than others. Data 
from Diffusion PR showed that, 
of US consumers who made DTC 
purchases in 2020, they spent 
their money on the following:

COUNTRY 2020

India 5%

Canada 6%

Japan 8%

United States 13%

EU 20%

China 25%

UK 28%
Source: WARC 2021

LEARN MORE

MODERN RETAIL. A news and features publication focusing 
on innovation in global retail. modernretail.co

THINGTESTING. A directory of new brands. thingtesting.com

ALL CONSUMING. A podcast aimed at dissecting and critiquing 
all the latest DTC launches. allconsuming.show

DELIVERING HAPPINESS: A PATH TO PROFITS, PASSION AND 
PURPOSE BY TONY HSIEH. About how he grew his online 
shoe business Zappos to gross $1 billion in revenue in 10 years.

^ Clothing and apparel: 29%
^ Wellness and beauty: 29%
^ Food: 18%
^ Everyday goods: 18%
^ Tech and gadgets: 17%

RETAIL TECH

These emerging technologies 
look set to shake up the 
shopping experience.

VIRTUAL REALITY  MEETS 
AUGMENTED REALITY. 
 Blending the physical 

and virtual shopping 
environments, London’s Lone 
Design Club, which hosts 
a bunch of independent 
designers, launched its 
first ‘shoppable window’ in 
2020, allowing customers 
to interact digitally with 
their window displays 
via QR codes as social 
distancing restricted physical 
shopping. The company, 
which operates a number 
of other international 
concept stores, is known for 

its innovative approaches 
to blending physical and 
online experiences through 
live streams, mobile self-
checkouts and in-store 
virtual-reality headsets.

SOCIAL COMMERCE. 
 The use of platforms like 

Instagram as native shopping 
channels – without having 
to click through to a third-
party website – is tipped to 
be an even bigger revenue 
generator for businesses 
both large and small. TikTok’s 
recent partnership with 
Shopify, whose 1 million-plus 
merchants want to target 
the social-media giant’s 
younger users, is just one 
example of its scale.

SELF-DRIVING ROBOTS. 
These promise to revolutionise 
last-mile delivery for retailers. 
In a heavily funded sector 
largely still in development, 
tech companies have been 
trialling autonomous vehicles 
across selected cities for 
a number of years. But 
Covid-19 was just the catalyst 
needed to spark serious 
interest in companies such 
as Starship Technologies, 
whose robots can carry 
items from merchants within 
a four-mile radius.

PHYSICAL INNOVATION

These three business models 
are shaping physical retail.

01. Neighborhood Goods.
 Starting out as a physical 

marketplace dedicated 
to online DTC brands, 
Neighborhood Goods wants 
to ‘reshape the notion of 
department stores’. With 
two sites in Texas and one 
in New York, each store 
features an ever-changing 
roster of brands, alongside 
the company’s own bar and 
restaurant concepts and 
a space for events.

02. Pop Up Grocer. 
 While typical supermarkets 

stuff their shelves with 
around 35,000 products, 
focusing on high volumes 
and unlimited choice, 
Pop Up Grocer is more 
about the hype. Each 
shop, which moves around 
the US, filling out empty 
spaces for a limited time, 
houses just 150 to 175 
brands with displays of 
400 items. Generating the 
sort of buzz you’d expect 
from a streetwear launch, 
the curated product list 
promises unique items 
with interesting stories and 
great packaging you won’t 
find in mainstream stores.

03.  A Sustainable 
Department Store.

 A marketplace for ethical 
and eco-friendly products 
from independent makers, 
from furniture and ceramics 
to fashion and jewellery, the 
London-based company 
unites brands with a shared 
philosophy. What’s more, 
its DTC approach means all 
orders are shipped directly 
from makers, reducing 
the need for additional 
packaging and shipping.

SET YOURSELF APART

It’s never been easier to start 
a retail business – at least an 
online one. Even with little to 
no knowledge of the logistics 
of buying and selling goods, 
anyone with a product can now 
reach customers around the 
world by setting up on an online 
sales platform – and making use 
of the distribution networks of 
major logistics providers. 

But competition has never 
been stronger. As barriers to 
entry fall, online retailers need 
to do more than open a shop and 
wait for the orders to start rolling 
in. Standing out requires a killer 
go-to-market strategy, a solid 
understanding of the wider 
forces dominating consumption, 
and a unique proposition that’s 
flexible enough to adapt to 
all the ups and downs of the 
market along with constantly 
evolving consumer tastes. 

THE WORLD’S  
BEST SHOPS 

How They Started,  
the People Behind  
Them, and How You  
Can Open One, Too

Meet the innovators and entrepreneurs who run shops,  
and learn how you can too.

A new generation of founders and entrepre-
neurs are revolutionizing brick and mortar 
retail with innovative sales strategies and 
hybrid shop designs that leave nothing to 
chance. 

Curated by Courier magazine, The World’s 
Best Shops is a guide to the best of modern 
shops, featuring profiles of some of the world’s 
most diverse and inspiring retail spaces, brief-
ings on big retail trends and opportunities, 
and more than 70 pages of practical advice 
and tips for anyone who’s ever dreamed of 
setting up their own shop. It is a refreshing 
view on thriving businesses that makes one 
thing clear: retail is alive and kicking, and 
reinventing itself in wonderful ways. Let’s 
get selling!

COURIER (magazine) 
is the defining media brand for a new 
generation who want to live and work on 
their own terms. Based in London, Courier 
has been telling insightful and inspiring 
stories of modern business through print, 
podcasts, events and more since launching 
in 2013. This is their second book with 
gestalten, following up to Work Better. 
Live Smarter. Be Happier., published in 2021.

9  783967  040630

Editors: Courier & gestalten
Author: Courier
Features: Full color, hardcover,
stitch bound, belly band, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-063-0

What does it take to set out on your own 
and build something new? From the editors 
of Courier, the global magazine for modern 
business, comes a manifesto and how-to 
guide for living and working on your own 
terms. From Berlin to Bali, learn how inspiring 
people are finding purpose and happiness 
in their work and how you can follow in 
their footsteps—with practical advice on 
everything from nailing your big idea to 
boosting your productivity

Inside, find the in-depth stories of more 
than 30 business owners around the world—
everywhere from London, Los Angeles, and 
Tokyo to Athens, Accra, and Detroit. Find out 
how they got started and discover their daily 
rituals and routines. Learn the new busi-
ness opportunities in industries from food 
and retail to media and fashion. Then turn 
inspiration into action with tons of tips, tools, 
how-tos, resources, and more. Let’s get started!

Editors: Courier & gestalten
Authors: Courier, Jeff Taylor & Daniel Giacopelli
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-856-2

How to run a meaningful and successful  
business with and for like-minded people.

WORK BETTER.  
LIVE SMARTER.  
BE HAPPIER.

Start a Business and  
Build a Life You Love 
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Editors: Klaus Klemp & Keiko Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages,
19 × 23 cm, 7 ½ × 9 inches
Language: English & German
Price: € 69.90 (D)  £ 60  $ 90 (US)
ISBN: 978-3-89955-584-4

SOFT ELECTRONICS
Iconic Retro Designs from  
the ’60s, ’70s, and ’80s

Editors: gestalten & Jaro Gielens  
Features: Full color, flex cover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-040-1

Editors: gestalten & Irwin Wong
Features: Full color, hardcover,
stitch bound, 240 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-008-1

ROOTS AND WINGS
Peter Schreyer: Designer,  
Artist, and Visionary

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 336 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 70 (US)
ISBN: 978-3-96704-033-3

Editors: Dieter und Ingeborg  
Rams Stiftung & Jo Klatt
Features: Full color, softcover,
154 pages, 21 × 29.7 cm, 8 ¼ × 11 ¾ inches
Language: English & German
Price: € 29.90 (D)  £ 30  $ 40 (US)
ISBN: 978-3-89955-525-7

LESS AND MORE
The Design Ethos  
of Dieter Rams

THE OBSESSED
Otaku, Tribes, and  
Subcultures of Japan

LESS BUT BETTER
Weniger, aber besser

HANDMADE IN JAPAN
The Pursuit of Perfection  
in Traditional Crafts

Editors: gestalten & Irwin Wong
Features: Full color, hardcover,
stitch bound, 320 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-992-7

THE BEAUTY OF  
TIME TRAVEL
The Work of Ramdane Touhami and 
the Agency Art Recherche Industrie  
for Officine Universelle Buly
Editors: gestalten &  
Agency Art Recherche Industrie
Features: Full color, hardcover,
stitch bound, 440 pages,
23 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-96704-019-7

Editors: gestalten & Kari Molvar
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-995-8

BE WELL
New Spa and Bath Culture  
and the Art of Being Well

Welcome to Jaime Hayon’s beautiful world:  
mysterious ceramic creatures, finely crafted objects,  
and the warm pastel colors of his Mediterranean home.

This title is a compilation of Jaime Hayon’s 
famed work exploring his relationship with 
materials, his theory of color, his technique, 
inspiration, and creative process.

Jaime’s style and vision have come to be 
associated with the most prestigious interior 
design for hotels, restaurants, and galleries. 
Blurring the lines between art, decoration, and 
design, Hayon’s creations are full of playful-
ness and optimism. Jaime Hayon is the follow 
up to gestalten’s highly successful book, Works.

Spanish artist and designer, JAIME HAYON 
founded Hayon Studio in 2001. He has 
brought his unique vision in contemporary 
design to the likes of Swarovski, Fritz Hansen, 
& Tradition, or Baccarat, as well as executing 
complete interiors for leading hospitality and 
cultural venues. Based in Valencia, Spain, he 
has been lauded one of the most influential 
creators of the last decade and as a “visionary” 
creative icon by TIME magazine.

“In 2017, he designed the decoration of the 
Hotel Barceló Torre in Madrid. A major 
achievement at the meeting between the 
different disciplines he practices. It is this  
rich and personal repertoire that the book 
published by gestalten presents.” (Translated 
from French) MILK DECORATION (France) 
 

“The pages show mysterious ceramic creatures, 
carefully crafted design objects, domestic 
spaces inspired in colors by his Mediterranean 
soul, but also important interior design 
projects conceived for hotels, restaurants, 
galleries (…)" ELLE DECOR (Italy)

9  783967  040548

Editors: gestalten & Hayon Studio
Authors: Marco Sammicheli, designed by Zaven
Features: Full color, linen hardcover,
stitch bound, 304 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-054-8

JAIME HAYON
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HOW TO BE  
A TASTEMAKER

THE ESSENCE
Discovering the World of Scent,  
Perfume & Fragrance

THE NEW BEAUTY
A Modern Look at Beauty,  
Culture, and Fashion 

Editors: gestalten & Michelle Lu
Features: Full color, hardcover,
stitch bound, 288 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-989-7

Editors: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-255-3

Editors: gestalten & Kari Molvar
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-860-9

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,
stitch bound, multiple paper stocks,
320 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-580-6

THE INCOMPLETE
Highsnobiety Guide to  
Street Fashion and Culture

THE NEW LUXURY
Highsnobiety: Defining the 
Aspirational in the Age of Hype

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,
stitch bound, 320 pages,
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D)  £ 40  $ 60 (US) 
ISBN: 978-3-89955-983-5

WHAT A WEDDING!
New Wedding Planning,  
Ideas, and Inspiration

Editors: gestalten &  
Marianne Julia Strauss
Features: Full color, hardcover,
stitch bound, 288 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-014-2

Editors: gestalten &  
Santiago Rodriguez Tarditi
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-880-7

HIGH ON DESIGN
The New Cannabis Culture

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
320 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US) 
ISBN: 978-3-89955-503-5

THE MONOCLE GUIDE TO  
BUILDING BETTER CITIES

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,  
340 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-648-3

HOW TO MAKE A NATION:  
A MONOCLE GUIDE

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
402 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 40  $ 60 (US) 
ISBN: 978-3-89955-560-8

THE MONOCLE GUIDE  
TO COSY HOMES

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
306 pages, 17 × 23 cm, 7 ½ × 9 ½ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-952-1

THE MONOCLE GUIDE  
TO HOTELS, INNS  
AND HIDEAWAYS

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
306 pages, 17 × 23 cm, 7 ½ × 9 ½ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-967-5

THE MONOCLE GUIDE  
TO SHOPS, KIOSKS  
AND MARKETS

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
304 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-537-0

THE MONOCLE GUIDE  
TO GOOD BUSINESS

By: Monocle
Features: Full color, linen hardcover,
stitch bound, multiple paper stocks,
408 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-490-8

THE MONOCLE GUIDE  
TO BETTER LIVING
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LONG CROSSING OF THE LOFOTEN ISLANDS

TRAVERSING THE 
WORLD’S MOST BEAUTIFUL 

ARCHIPELAGO 
Northern Norway, Norway
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Virihaure

NordkalottledeN (the arctic trail) Arctic NORWAY, FINLAND, AND SWEDEN

126

to cover this distance on a single 
resupplying—even very fast hikers will 
need to carry well over a week’s worth  
of food on this section. this makes it all 
the more important to stock up on staple 
foods at the huts along the route. Prior 
to your hike, research all of the huts 
along the Nordkalottleden, and make 
sure you know which ones sell food.

WATER
there’s water everywhere in this part  
of the arctic—you won’t need to carry 
much with you at any one time. top up 
from streams and rivers at will. it’s  
still a good idea to treat any water from 
suspect sources, such as marshes  
or pools, but there’s usually a cleaner 
source nearby.

BONUS TRACK

ALTERNATIVE FINISH
although the version of the Nord­
kalottleden described here finishes at 
Sulitjelma in Norway, an alternative 
finish takes you to kvikkjokk in Sweden, 
which has transport links to Stockholm 
via Jokkmokk. this variant veers east 
from the main trail near Virihaure lake 
and extends for almost 60 km (37 mi)  
to kvikkjokk, finishing along the beauti­
ful tarraätno river valley.

BACKGROUND

THE SÁMI
the Sámi are the indigenous people  
of lapland and the Finnmarksvidda.  
their territories cover a vast area, today 

incorporated into the northern regions  
of Norway, Sweden, Finland, and russia, 
but their way of life is a traditional one 
that developed long before modern 
borders or nation­states. they have a 
unique culture and nine different (but 
closely related) languages; today, three 
main ones are in common use in 
northern Norway. there are estimated  
to be around 110,000 Sámi and their  
way of life is being threatened by climate 
change, resource exploitation, and 
shifting geopolitical power balances.

reindeer are integral to Sámi culture. 
reindeer herding is their traditional  
way of making a living, although it has 
changed in recent decades thanks to 
modern technology such as snow­
mobiles. the changing nature of their 
work has also led to spiraling costs; 
together with government­mandated 
limits on the permitted size of herds, 
reindeer herding is not as profitable as  
it once was, and many Sámi are 
struggling to adapt.

the Sámi follow their animals 
through the landscape, and traditionally 
live in temporary camps with peaked 
shelters known as lavvu or goahti. You’ll 
see a number of structures made of 
wood or peat used by the Sámi as you 
hike the Nordkalottleden.

FLORA & FAUNA

REINDEER
one of the most commonly seen animals 
in the far north is the reindeer. huge 

herds of these magnificent mammals 
roam the tundra. herded and cared  
for by the Sámi, most are semi­
domesticated livestock, not wild, as  
you might assume. they shed their 
thick winter coats in the spring, and you 
might find clumps of the grey or brown 
fur by the side of the trail as you hike.

LEMMING
lemmings are small rodents that live  
in the mountains, often near water,  
and mostly eat mosses and grass. they 
breed rapidly and the population some­
times undergoes sudden explosions, 
especially when mild winters lead to  
a huge increase in the rodents the 
following spring. they have a reputation 
for ferocity and will sometimes raid 
hikers’ food stashes.

ARCTIC FOX
arctic foxes roam the tundra in north­
western Sweden and Norway, and prefer 
the most remote areas. it’s thought  
that the population on the Scandinavian 
mainland is small—perhaps only a few 
hundred. although two variants of the 
arctic fox exist, most of them to be found 
in Sweden are of the white variety, 
which is well camouflaged against the 
snow in winter. their main prey animals 
are lemmings. it’s believed that  
their population numbers fluctuate in 
alignment with lemming populations,  
but another reason for the arctic fox’s 
low population on the mainland is that  
it is itself preyed upon by the larger and 
more successful red fox.
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ABOUT THE TRAIL
 Ơ DISTANCE xxx km (xxx mi)
 Ơ DURATION xx to xx days
 Ơ LEVEL Moderate
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Maecenas nec odio et ante tincidunt tempus. Donec vitae sapien 
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Long Crossing of the Lofoten isLands Northern Norway, Norway

“You can escape the 
maddening crowds and 

soak in some of the 
world’s most beautiful 
places all by yourself.”
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(NORTHERN) KUNGSLEDEN Lapland, Sweden

“Much of the 
concluding stage 

parallels the emerald-
colored watercourse, 

passing over 
numerous footbridges 

as it snakes its 
way through peaceful 

birch forests.”

WANDERLUST  
NORDICS

Exploring Trails 
in Scandinavia

Experience the best hiking routes in the Nordic 
countries through practical tips, informative maps, 
and stunning visuals.

From spectacular fjords in Norway, the arc-
tic tundra and serene forests in Sweden, to 
a plethora of enchanting lakes in Finland 
and the Ice Sheet of Greenland—the Nordics 
offer a breathtaking variety of landscapes 
and endless options to hike. 

Wanderlust Nordics invites you to boast 
into this distinctive wilderness with a wide 
range and an appealing mix of trails. A book 
that will have you heading north.

WHAT TO EXPECT
•	 Informative route-plans alongside  

practical tips for packing and  
accommodation for over 50 hikes

•	 A mix of trails in Denmark, Faroe 
Islands, Finland, Greenland, Iceland, 
Norway, and Sweden

•	 Features unseen photography shot by 
Cam Honan for this book 

•	 Advice for beginner and seasoned hikers 
alike, from one-day hikes to longer trips

CAM HONAN has trekked across 61 countries 
and six continents, logging over 60,000 mi 
(96,500 km) in three decades. He has authored 
four bestselling titles for gestalten—
Wanderlust, Wanderlust USA, Wanderlust 
Himalaya, and The Hidden Tracks. Cam has 
been described by Backpacker Magazine as 

“the most travelled hiker on earth”.
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Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-080-7
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Alicid moditatempos que explanduciet ulluptas et 
autatus est ut ut et aut magnimi, simus alis in peria qui 
omniendita exceperum susamus aperum essini aut do-
luptassum haria voluptatusam nonem que quo eium-
quo blautem et faccus, et omnisciam ea nusa comnimi 
llesed molor militio is earciatio blatin eius, tem sapiend-
iatum nectata venietum voluptus atio. Et fuga. Name et 
enietur? Sendipsae nimaio qui volore, quias dem quos 
moluptate assi atumquiaturi quissum int eum quaepe-
dia nistinv eribusdae nes seque peria volorae rernam 
earume ex es eatinum quos nullam invenih illita con es 
am et fugiatemquo beatet doluptat eatiat. Te con eum 
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Editors: gestalten & Katharina Charpian 
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-96704-099-9

BOATLIFE

Exploring the Freedom 
of Maritime Living 

Boat life, this is like vanlife on the water–explore the 
world across the great blue waters.

Boatlife visually explores a nomadic lifestyle 
on the water filled with new landscapes, cul-
tural experiences, and endless adventures.
Through photography, illustrated maps, itin-
eraries, and background information, this 
book will inspire your own adventure, while 
taking you on a journey across bodies of water 
from The Americas and Europe to voyages 
alongside Scandinavia and the Arctic Circle. 

Thanks to the ever growing popular-
ity of alternative living and flexible work 
schemes the boatlife movement is fast on 
the rise. Whether it be spending the summer 
on the Mediterranean or a weekend in the 
Caribbean, people are choosing to escape 
their stressful life on land for a simpler and 
more mindful world on the water.

WHAT TO EXPECT
•	 Inspiring stories and journeys to allow 

you to reconsider the meaning of home 
and travel

•	 Helpful tips and guidance for starting 
your own boat adventures from weekend 
trips to long distance

•	 Visual exploration of beautiful 
landscapes and cultures

Katharina Charpian is an explorer, 
entrepreneur, and journalist from Hamburg, 
Germany. In 2020, she embarked on a  
six-month sailing trip from Germany to 
Norway above the Arctic Circle. Today she 
lives and works on her monohull sailboat 
exploring the world with her boyfriend  
and terrier.
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Encouraging contrasts
 —The rules of the desert
Pos in pre re latecae remolum quibusa perest, si consequi sum harum 
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Rum esent quam, quo bea quo eos incienis res eum conse nobitate 
maxim et quiam everumquam dolupid mod quuntet estiis inia si od 
quas si omnimus vel imust, sed utem simusae volor rehent endicat-
ibus eosa venimolende eriatessit fugit, omnimincto volorpo rrorro 
officip sandipsunto vollaborepro con pa sit, ne commodi doluptatem 
nonseque odignis ut volupta volorunt.
Id quo vitati rerro omnihic imodistibus, omni qui dolupta quam 
quam expernate conet esequae conestet pa et et eum velibus, coratur 

57

64 | NEW MEXICO, US | OCT. ’17 65

Journey gets a  
new dimension
—Wandering the ice shield
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Enjoying lunch with Sarkis and some of his friends at the Hanuman Ashram in Taos.
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LEAVING THE COMFORT ZONE

The Adventure of a Lifetime 

When you are leaving the comfort zone for an outdoor 
adventure the most incredible things can happen.

This book showcases what it’s like to experi-
ence the full spectrum of life. From encoun-
tering different cultures to embracing the 
freedom of nature, making friendships, and 
traversing through new landscapes, this 
adventure ultimately takes you on a journey 
of self-discovery. Filled with striking imag-
ery and expert advice, this book details a 
40,000 kilometer journey spanning four years 
across several countries and continents us-
ing one's own muscle power. 

Leaving the Comfort Zone provides valuable 
first hand accounts and insights to plan your 
own expedition, from where to stay, what to 
eat, and who you might expect to encounter 
along the way. A vivid chronicle of the human 
spirit, and what happens when you leave your 
comfort zone in exploration of the unknown.

WHAT TO EXPECT
•	 Stunning photography across several 

different countries and continents 
•	 Firsthand tips on slow travel and starting 

your own adventure 
•	 A 40,000 kilometer journey spanning 

four years

OLIVIER VAN HERCK and ZOË AGASI are a 
Belgian-Dutch couple who have spent four 
years traveling the world in six different 
travel methods. In 2016, they left 
inexperienced and for an indefinite period  
of time on two antique bicycles.
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Oceania and 
the Pacific
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to this wondrous site, set on a 
ridge, offers panoramic views 
of the sea and the mainland. 
The last stop on her route was 

Glencoe, set in the Scottish Highlands, with its 
dramatic valleys and mountains formed by glaciers and 
volcanic activity. It is famed for its otherworldly 
landscapes and is also home to a thatched-roofed 
Folk Museum dedicated to preserving the area’s 
cultural history.

As an experienced vanlifer, Nimke is full of advice 
for a magical trip. “Leave space for surprises. It’s nice 
to check and do research before heading out for a trip. 
But, I think the magic of traveling, though, is finding 
places that you haven’t seen a photo of before.” 

Parking up by the water 
(above). A remote house 
on the moors (right).

174 175

uncommon in this part of the world,” say Lowndes 
and Hanahoe. “The old design always intrigues other 
travelers and frequently sparks conversation.” 

The van’s age and model mean that it travels 
slowly, and there is no air-conditioning or cruise control 
installed. But, the partners note, these shortcomings 
are what make traveling in the Peugeot so unique. “Due 
to its lack of speed, we resort to taking the back roads, 
which are always where the best impromptu adventures 
begin,” they say. Since getting their conversion on the 
road, the couple has explored parts of Italy, Switzerland, 
Austria, Croatia, Slovenia, and Bosnia and 
Herzegovina. “Our favorite travel experiences are always 
when we’ve parked up somewhere beautiful 
and remote with a glass of wine and sore bodies from 
whatever activity we have just finished,” they say. 
“We have had very few bad experiences in the van so 
far, to be honest, and we certainly don’t dwell on 
any experiences we didn’t enjoy.” 

Coffee with a view (above 
left). Banana pancakes 
on the road (above right). 
Wood chopping for the 
day, done (right).

Pausing to take in the  
views (above).

DETAILED VEHICLE INFORMATION

Peugeot produced the J7 between 1965 and 1980. This compact front-wheel-drive van features all-around 
independent suspension, ample cargo space, an easy-to-access engine, and a light, comfortable driver’s cabin. 
J7s are cheaper and roomier than their Volkswagen counterparts, and yet are just as distinctive in their 
retro aesthetic. The original J7 interior featured a heavy use of plastic, but Lowndes and Hanahoe gave their 
van a country-cabin-style facelift using scrap pallet wood and other natural materials.

Manufac turer

Model

Year

Mileage

PEUGEOT

J7

1972

100,000 KM 

(62,137 MI)

LO FOT E N I S L A N D S, N O R WAY  3 0 5

Polish surfers Kuba Kuzia and Krzysztof Sikora enjoy a breathtakingly beautiful trek to the surf (previous spread). Unstad’s waves were first unveiled to the world through a series of surf magazine articles and movies 
throughout the 1990s. Since then, the bay’s snowy backdrops have become the poster child for the global cold-water surfing movement (opposite).
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Treasure  
and Treachery  
in the 
Fortunate  
Isles
Canary Islands,  
Spain 

Located just over 62 miles (100 kilometers) off the 
west coast of Africa, the Canary Islands are ideally 
placed to receive powerful swells from the North 
Atlantic, which lurch out of deep water and land 
with a punch on the archipelago’s abundance of 
reefs and beaches. 

The most famous spots are in the village of 
La Santa, on the northeast coast of the island of 
Lanzarote. The crowning glory, a shallow slab called 
El Quemao, delivers some of the best left-hand 
barrels in the whole of Europe, while Morro Negro 
throws up freight-train rights just a stone’s throw 
away. On the island of Fuerteventura, a dirt road 
known as the North Track carves a course through 
the barren lunar landscape, linking many of the 
island’s best spots, from El Cotillo on the west coast 
to Corralejo on the east. Just offshore, the island  
of Lobos produces long right-handers at the base  
of an extinct volcano. On the south coast of 
Tenerife, the bustling resort of Playa de las Américas 
plays host to numerous fun reef breaks, while over 
on Gran Canaria, the capital city of Las Palmas 
offers a variety of peaks along a sandy stretch called 
Las Canteras. 

Dozens of other less well-known spots dot 
the islands, from the hard-to-reach slabs of Gran 
Canaria’s north coast to the secluded reefs of 
La Palma, the best of which was recently destroyed 
by lava spewing from the Cumbre Vieja volcano. 

Often compared to Hawaii thanks to its climate 
and topography, the Canaries’ fledgling surf commu-
nity was deeply inspired by the waterman spirit  
of their brothers in the Pacific. As a result, many of 
the island’s earliest trailblazers in the 1970s were  
not only fearless big-wave specialists but also expert 
fishermen and seafarers too. Among the most 
legendary was Sergio “El Halcón” (“the Falcon”) who 
returned from a stint sailing in the Pacific to pioneer 
El Quemao, while living in a cave just beyond the 
tideline. Their legacy remains, with the Canaries 
continuing to serve as a stomping ground for 
 Europe’s most dynamic watermen and women. 

9  783967  040593

9  783967  040623

What if you could pull back the curtain to a 
new view each day? Call the Alps your office? 
Head off-road into the sweeping sand dunes 
of the Sahara for a few days of total peace? 
Dip into the Mediterranean any day of the 
week? And, as the sun starts to set, return 
to the comfort of your compact roving home?

This compendium of the world’s most 
fascinating vans and four-wheeled homes 
shows that home really is where you park 
it. Let the creative fit-outs inspire your own 
van-venture, and join the journey with il-
lustrated maps that take you across snowy 
mountain passes and along sunny ocean 
roads. Van life is a movement for all seasons, 
so throw off the shackles of modern life and 
join us as we hit the open road.

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 288 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-96704-059-3

ISBN French: 978-3-96704-062-3

When your home is on four wheels, life becomes 
a new kind of adventure.

THE GETAWAYS

Vans and Life in  
the Great Outdoors

The Surf Atlas is a collection of the world’s 
most unique, unusual, and iconic surf des-
tinations. Surf beneath the northern lights 
in Norway, warm yourself up on Ghana’s 
equatorial waves, or dance down your long-
board in Waikiki. This book has it all.

Extended across six regions—Africa, Asia, 
Europe, Central and South America, North 
America, Oceania and the Pacific—The Surf 
Atlas celebrates exploration, adventure, and 
the dizzying diversity of our surfing world. 
It’s time to move with the tides, so grab your 
board—surf’s up!

Photographer and writer, LUKE GARTSIDE, is 
the editor of Wavelength Magazine, Europe’s 
longest running surf title. For more than ten 
years, he has been chronicling surf culture 
around the world, meeting intriguing 
characters along the way.

NEW FRENCH EDITION

Discover the devotional practice of wave riding through  
an atlas of iconic surf locations from around the world.

THE SURF ATLAS

Iconic Waves and  
Surfing Hinterlands

9  783967  040586

9  783967  040920

Editors: gestalten & Luke Gartside
Features: Full color, hardcover,
stitch bound, 320 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN English: 978-3-96704-058-6

ISBN French: 978-3-96704-092-0

ATLAS DU SURF
Vagues Mythiques et Spots Légendaires

Editors: gestalten & Luke Gartside
Price: € 50 (D)
ISBN French: 978-3-96704-092-0
R E L E A S E  ( E U R O P E ) :  A P R I L  2 0 2 3
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OREGON TIMBER TRAIL

ROUTE NOTES
 
Start: 32 km (20 mi) south of Lakeview, Oregon, USA / Finish: Hood River, 
Oregon, USA / Distance: 1,077 km (669 mi) / Duration: 20 – 30 days / 
Category: Multi-week point-to-point / Terrain: Almost entirely unpaved, 
with 80 % singletrack riding / Level: Difficult

HIGHLIGHTS: 
 

Each tier of the trail has its own highlights, 
whether you are riding for the views, land-
scape, and wildlife or get your kicks from 
the singletrack itself.
 
LOCAL SPECIALTIES: 

 
Oakridge is a sleepy little logging town 
but one of the larger on the route. It’s well 
worth visiting the brewery or distillery 
and digging into a large BBQ.
 
WILDLIFE AND LANDSCAPE: 

 
Watch out for raccoons, squirrels, and 
other scavengers that may chew their way 
into your food stash. There’s a chance you’ll 
bump into a black bear or mountain lion, 
but they prefer to leave you alone. 
 
RESUPPLY NOTES: 

 
There are few towns to find resupply in 
and often a single convenience store from 
which to stock up. There are some sections 
of trail with very limited water source 
options. Make sure you can carry 4 – 5 liters 
of water for dry sections. 
 

ACCOMMODATIONS: 
 

Camping is available along the route. There 
are lots of national forest campsites with 
varying amenities, and unless expressly 
forbidden, wild camping is allowed. 
 
GETTING THERE (AND BACK): 

 
The start is difficult to access via public 
transport, but the easiest option is proba-
bly taking an Amtrak train from Portland, 
Oregon, to Klamath Falls, Oregon. From 
there, it is a 165 km (100 mi) ride to 
Lakeview, or there is an alternative start 
option from Klamath Falls itself that links 
into the trail at the 110 km (70 mi) mark. 
Hood River is around 96 km (60 mi.) from 
Portland.
 
RIDE SEASON:

 
Late June to mid-October. High-elevation 
snowpack usually melts enough to be 
passable by mid-June. Expect overnight 
temperatures around freezing all year 
round on high sections. 

EQUIPMENT: 
 

In addition to standard bikepacking and 
camping gear, a water filter and head net 
(early season) are strongly recommended.
 
WHAT TO RIDE: 

 
A mountain bike. Suspension—front, 
rear, or both—will make the going more 
comfortable. 
 
OTHER IMPORTANT INFORMATION: 

 
Forest fires can be a real issue and cause parts 
of the trail to be closed or diverted. Keep 
an eye on official websites for live updates.
 
HISTORY: 

 
The route first opened in 2015.
 
CONTRIBUTOR INFO: 

 
Conan Thai is a photographer based in 
New York City, USA, and always avail-
able for adventures.
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the iconic great 
divide  connects over 

4,000  kilometers 
(2,485 miles) of the 

finest off-road 
dirt and gravel 

routes through 
north  america.

the “divide” is arguably the route 
that gave birth to modern bikepacking. Its 
influence touches almost every aspect of 
the lightweight touring game as we now 
understand it; from the boom in popu-
larity, to the evolution of gear, and the 
self-supported racing ethos. In fact, 
there are times when it is hard to 

separate the history of the route 
from the history of bikepacking, 

so wide has been its reach.
The Great Divide Mountain Bike 

Route (GDMBR)—to give it its full name—
was first developed by Michael McCoy of the 

Adventure Cycling Association in 1997, follow-
ing a line tracing the watershed of America: the 

Continental Divide. The route actually begins 
in Banff, Canada, before crossing the U.S. 
border and finally terminating at the U.S.-

Mexican border in Antelope Wells, New 
Mexico, 4,418 kilometers (2,745 miles) 
later. Following the traditional north-

south direction, riders pass through 
national parks, wilderness areas, 

high-altitude landscapes, and dusty 
deserts. Many experience snowy passes 
in Canada and Montana and searing 
heat in the Chihuahuan Desert. The route 
hopscotches between towns, providing 
resupply in roadside diners with stereo-
typically generous American portion sizes, 
before retreating to quiet backcountry. 

The first recorded attempt at a “Fastest 
Known Time” (FKT) along the route was by the 
legendary John Stamstad in 1999. A few years 

later Mike Curiak took on the challenge, 
and 12 months later, in 2004, decided 
to organize a mass-start event along 

the U.S. section of the route: the now 
defunct Great Divide Race (GDR). → 

2 5 7

B OT I Z A M A R A M U R E Ş RO M A N I A

Set on a 100-hectare (245-acre) estate in 
the northwestern Carpathian Mountains  

of Romania, Şesuri comprises a 
 handful of  traditionally built houses, 

a farm, and countless animals.

A Project  
Committed to 

 Sustainability and 
Local Traditions  

in Romania
Ş E S U R I 

2 7 4 2 7 5

ABOVE    At Deplar Farm guests are encouraged to explore the 

abundant and breathtaking landscapes that surround the lodge, 

and to enjoy big, star-filled skies at night.

TOP    Guests staying at Deplar Farm can use spa facilities that 

include a geothermally heated indoor / outdoor pool, i-sopod 

floatation tanks, and an outdoor Viking sauna.

for example, helps to maintain a long tradition of 
horseback riding—the Troll Peninsula is considered 
the cradle of Icelandic horsemanship. As such, a stay 
at the farm offers a unique way of living aligned with 
traditions, rural culture, and the immediate natural 
environment.
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Providing independence, a sense of reward, 
and a closeness to nature, cycling offers one 
of the best modes of exploration. With more 
people packing their panniers every year, 
Grand Bikepacking Journeys compiles the most 
iconic routes that any self-respecting long-
distance cyclist aims to complete.

In this follow-up to the hugely success
ful Bikepacking, cyclist-extraordinaire Stefan 
Amato proposes global must-ride itineraries: 
the Iditarod across Alaska, the Trans-Pyrenees 
between France and Spain, the Ruta Austral 
in Patagonia, and many more. Describing the 
history and geography of each route along 
with hidden gems, Stefan gives handy tips 
on planning, equipment, and tackling the 
unique challenges discovered along the way.

This book will inspire readers of all levels 
to get on their bike, whilst providing obsessed 
pedallers with something to aim for too.

STEFAN AMATO is a British-based cyclist and 
founder of Pannier.cc, a hub for adventure 
cycling. He has been curating tours since 
2012. When he’s not away, Stefan rides in his 
local Peak District National Park or dreams 
up his next trip over a map. This is his second 
book with gestalten after Bikepacking, 
published in 2021.

A guide to the world’s most iconic cycling routes  
that make up a bikepackers’ paradise.

GRAND BIKEPACKING  
JOURNEYS

Riding Iconic Routes  
around the World

Editors: gestalten & Stefan Amato
Features: Full color, hardcover,
stitch bound, 272 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN English: 978-3-96704-066-1

ISBN French: 978-3-96704-067-8 

9  783967  040678

A thoughtful guide to a new kind of travel, 
Slow Escapes explores hotels, guesthouses, 
and hospitality venues that are reinvigorat-
ing rural areas by fostering meaningful 
connections between people and place. 
Drawing upon principles of the slow move-
ment, these places embrace ideas of com-
munity, sustainability, and seasonality, and 
are involved in the preservation of heritage, 
culture, and tradition.

From an 18th-century sheep farm 
reimagined as a guest house in the far north 
of Iceland to a new-age finca in the heart  
of Andalusia; from a homestead-turned-
farm-and-fermentory in the Catskills to the 
Fogo Island Inn, a social enterprise and hotel 
set on an island off an island in the North 
Atlantic; read the stories behind the places 
that are changing the way we vacation—for 
the better.

CLARA LE FORT 
is a French travel journalist who specializes 
in sustainable destinations for a sophisticated 
audience. Her work appears in lifestyle 
magazines such as Le Point, ELLE, Les Echos 
WE, ELLE DECO, Le Figaro, and BLLNR; she also 
contributes to the Louis Vuitton City Guides 
on Arles, Copenhagen, Sydney, and Istanbul. 
Le Fort spends most of her time traveling, 
always looking for the globe’s next 
promising locations and tracking trends.

“A thoughtful guide to a new kind of travel, 
‘Slow Escapes’ explores hotels, guesthouses,  
and hospitality venues that reinvigorate rural 
areas by fostering meaningful connections 
between people and place.” 
BREAKING TRAVEL NEWS (UK)

Explore a new generation of hospitality venues that have 
traded the bustle of cities for the peace of remote areas.

SLOW ESCAPES 

Rural Retreats for  
Conscious Travelers

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-075-3

9  783967  040753
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invite jumps and flips. At the Heckscher 
Playground in Central Park, natural rock 
features connect seamlessly with play 
structures. The possibilities for flow lines 
are infinite. In Times Square, neon signs 
wink, cars honk, and tourists snap photos. 
Amid the chaos, a parkour athlete finds 
focus and adapts his body to the unique 
shapes and forms of the city. A train 
 passes over Williamsburg Bridge. High 
above hangs a freerunner, dwarfed by the 
bridge’s massive structures. Using their 
bodies, they create art on a human scale. 

With their Bike Life crew, riders 
such as Curly and Milez roll to the city’s 
rhythms. For them, the bike offers a 
 vehicle for self-expression and freedom: 
“It was like destiny,” Curly says. “You 
know when something is just meant for 
you.” Freerunners find that same self- 
expression in shaping their bodies to fit 
the city’s landscape. Out on the bike or 
climbing high, they make New York City 
their own. 

New York City moves to its own beat. 
Traffic bustles and flows. Sidewalks 

teem with people heading to work, 
school, or play. Above, buildings stack 

up like peaks in a mountain range, each 
higher than the next, while roads cut 

through the deep canyons they cre-
ate. It’s easy to feel insignificant in a 

landscape like this, but across the five 
boroughs, New York’s urban athletes 

fearlessly make their mark on the city. 
Ostensibly, New York City is an 

improbable place to ride a bike. Yet Bike 
Life—a loose community of riders—

thrives. Ride-outs draw anywhere from 
10 to 100 riders, often even more. Word 

passes through social media and neigh-
borhood grapevines. The bike brings 

all kinds of people who find common 
ground in the joy of riding together. 

“Bikes unify everyone,” says Jae 
Milez. “I’ve seen gang members come 

together all for the love of riding.” Young 
Latino and Black men form most of the 

Bike Life community, but ride-outs wel-
come everyone. “This is not just a guy’s 
sport,” says Curly, a female rider from the 
Lower East Side. 

Bike Life prizes style and  creativity. 
Holding their front wheels high in the air, 
some riders can wheelie an entire city 
block or more. Milez has become so pro-
ficient at riding a wheelie, he will some-
times not bother with a front wheel at all. 
Other riders dodge and weave through 
traffic, swerving at the last possible 
 moment to avoid collisions with cars and 
pedestrians. The skills required to ride in 
New York City, never mind the wheelies 
and tricks, take practice to master. Curly 
started riding in 2017. “At first, I was em-
barrassed,” she says. “I practiced alone 
in the parking lot before deciding to step 
out of my comfort zone.”

While the Bike Life riders move 
through the city streets, freerunners 
test their bodies in unexpected  spaces: 
curved railings in Battery Park City 

BMX / Parkour New York City

RIDE THE RHYTHM 
NEW YORK CITY INSPIRES FREERUNNERS AND 
BIKE LIFE RIDERS TO CREATE ART IN MOTION 

United States of America
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THE REDWOODS
DAY 42 — JEDEDIAH SMITH REDWOODS STATE PARK, CALIFORNIA — 1910 KM

It hasn’t been boring. In a relatively short period I’ve been through 
rainforests, pine forests, high deserts, and snowy alpine roads, and now, 
I’m back on the Pacific coast in California. 

My first encounter with the redwoods is an otherworldly experience. 
I have heard of the mythic trees, but I haven’t known exactly where to 
find them. It’s late in the afternoon when the main road I’m cycling goes 
through the forest. As the forest deepens and evening falls, the trees 
grow larger and larger. Mighty giants rise straight up right next to the 
road, with trunks as wide as a single lane. Some are nearly 2000 years 
old. Like little toys, the cars disappear in between the trees as the road 

winds down to the sea. Once, these trees grew across the entire North-
ern Hemisphere, but now they only remain in California where they 
are protected. It’s incredible how much history those trees carry, how 
much they’ve seen. Many of them were here long before Europeans 
arrived on the continent. 

Although I’m tired after the long ride, I’m giddy like a child, going off 
on trails through the woods while the sun sets. The fresh smell of the 
trees and the fog of the Pacific does me good. I reach Crescent City late 
in the evening having cycled 132 kilometers—my longest day on the 
road so far. I couldn’t wish for a better welcome into California.

Gear
—What to pack and how

Climbing the first hills with the sheer weight of a fully loaded bike 
always makes me reconsider everything I am carrying. “Do I really need 
this bluetooth speaker? Should I lose the Bialetti and settle for instant 
coffee? Is a drone worth the extra kilos? Maybe I could ditch the heavy 
tripod and forget about time-lapse photography?” I thought long and 
hard on what to bring with me. A few nonnegotiables emerged. First 
and foremost, I wanted to be 100 percent independent, having a shelter 
and the means to cook my own food at any moment. Second, because 
documenting my journey in film and photography was going to be a key 
part of traveling, I needed the tools to process and store content on the 
road. Finally, I needed to be able to do common repairs on the bike, like 
patching tubes and replacing gear cables.

As far as how to pack a bike, there are two main setups worth consider-
ing, ruling out the endurance setup. The best-known is the classic tour-
ing setup, with most belongings carried in panniers attached to racks. 
Panniers fit a lot of luggage and you can quickly remove them for conve-
nience when you check into a hotel or visit a restaurant and don’t want 
to leave all of your belongings on the street. But the system is slightly 
heavier and not ideal on rough terrain because of clearance issues and 
potential rattling and shaking. The other option, which has gained pop-
ularity, is the bikepacking setup, which employs smaller, lighter bags 
smartly strapped onto various parts of the frame and handlebar. This 
setup reduces weight and maintains better clearance for narrow trails in 
the woods and river crossings. Nowadays, these setups are often com-

bined, so I went for a bikepacking setup with racks and panniers on the 
back for more space. The handlebar bag on the front held my camera, 
so it would be easily accessible. I learned this from my previous trip: the 
more effort it takes to get the camera, the more valuable moments you 
miss capturing. The bag was attached to a second stem, so it rested on 
the tent and was positioned at an ideal height. The Carradice saddlebag 
held all of my other electronic equipment. Both bags had quick releases 
and were easy to take off when I stopped and left the bike unattended. 
This way, I kept my most valuable belongings at my side.

Photography — I started off with a full frame mirrorless camera, the 
Sony A7r, with one 24–70 mm f/2.8 zoom lens (Sony G-Master). A 
flexible setup suited both for landscapes and portraits. I thought I could 
do with that one lens, because it’s fairly wide, and the 42 megapixels 
that are captured by the Sony would give me some room to crop the 
image, if I wanted a longer shot. However, eventually I missed an ultra 
wide lens and better video- and timelapse capabilities, that I had with 
the Panasonic Lumix cameras I used previously. So in Mexico City I 
ended up switching to the Panasonic GH5. The compromise was losing 
some megapixels and quality in low light situations, and carrying three 
small lenses instead of one big one, but I knew this setup worked on my 
previous journey. 

Additionally, I carried a GoPro and a drone. First a Mavic Pro, and after 
it broke a Mavic Air. The drone especially seemed like a no-brainer 
considering the quality of today’s landscape photography. With smart-
phone cameras and drone technology evolving so fast, it is getting much 
easier to carry high quality, lightweight equipment on a bike. You can fly 

a drone up without even dismounting and instruct it via your smart-
phone to fly around you while you cycle. Despite the incredible poten-
tial of drones and smartphones, they still don’t beat a larger sensor 
photo camera, especially when it comes to depth of field and low light 
capabilities. For editing and backing up files, I used a 15-inch Macbook 
Pro. I backed up most of my content on Dropbox and external hard 
drives. Sometimes I shipped the latter home to save weight and keep 
the content safe. 

Bike parts — The great thing about traveling by bike is that if some-
thing breaks down, you can most likely fix it yourself. I carried a patch 
kit, brake cables, brake pads, gear cables, lube, allen and torque keyset, 
pliers, chain breaker, tubeless sealant, a spare tube, and a Swiss army 
knife. The tires were not tubeless ready, but I could still put tubeless 
sealant into them to prevent many punctures. (I discovered this after I 
found about 30 punctures at once after cycling through some goatheads 
in California.) Later in the journey, I used tubeless ready tires, which for 
me was the way to go. Generally, wide tires are more prone to punctures, 
and in thorny landscapes, tubeless is a blessing from above. 

Clothes — I try not to overpack on clothing and carry only what the 
season demands. Cycling across two hemispheres means going through 
varied climates, and it doesn’t make sense to carry down jackets, sweat-
ers and gaiters across the jungles of Central America. Outdoor goods 
stores can be found everywhere, and because my trip started in the 
summer in the US, I packed lightly. I prefer to cycle in casual outdoor 
clothing that dries fast but doesn’t look too sporty. I want to go out in 
the city without looking like I just got off my bike. 

1. DJI Mavic Air
2.  DJI remote control
3.  drone charger
4. Voigtländer 25mm f/0.95
5. camera batteries
6. Panasonic Lumix GH5
7.  Lumix 35-100mm f/2.8
8. Lumix 7-14mm f/4.0
9. various cables
10. camera charger
11. drone batteries
12. JBL Flip 4 speaker
13. lens filters
14. Apple mouse
15. Macbook charger

1.

3. 4.

5.

6.

7.

8.

9.

10.

11. 12. 13. 14. 15.

16. 17.

18.

19.

20.

21. 22. 23.

24. 25.

26. 27.
28. 29.

30.

31.
32. 33.

34.

35.

36.

37. 38.

39.

40.

41.

42.
43. 44.

2.

16. notebook
17. Kindle e-reader
18. hard drives
19. JBL headphones
20. Macbook Pro 15" Retina 
(2012)
21. wallet
22. Iphone 6
23. passport
24. pouch with bike parts/tools
25. Sirui tripod
26. gear and brake cables
27. spare chain
28. pliers
29. spare inner tube

30. bike tool
31. Leatherman multitool
32. adjustable wrench
33. allen keys
34. tube repair kit
35. spare nuts and bolts
36. disc pads
37. 2 drybags
38. tubeless sealant
39. bungee corts
40. pump
41. chain oil
42. bike lights
43. Carradice saddle bag
44. seat post drybag
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Created in collaboration with Red Bull, 
Urban  Playgrounds explores some of the 
world’s most thrilling places for urban sports. 
From Venice, Barcelona and Los Angeles, to 
Brasilia, Istanbul, Cairo, Lagos, or Tokyo, 
this book reveals an exhilarating marriage 
between space and sports.

Born from a need to challenge bound-
aries, or a desire for self-expression and 
entertainment, urban sports reimagine the 
city as a playground. Be it freestyling on 
a skateboard, riding a BMX, or stretching 
the human body in parkour, urban athletes 
demonstrate the possibilities.

Editors: gestalten & Benevento
Features: Full color, hardcover,
stitch bound, 240 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 44 (D)  £ 40  $ 65 (US)
ISBN: 978-3-96704-041-8

Envision the city as an infinite playground!

URBAN PLAYGROUNDS

Athletes Claim Cities  
Around the World

TWO YEARS ON A BIKE

From Vancouver  
to Patagonia

9  783967  040418

9  783967  040531

Editor: Martijn Doolard
Features: Full color, hardcover,
stitch bound, 416 pages,
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 45 (D)  £ 45  $ 60 (US)
ISBN English: 978-3-96704-050-0

ISBN French: 978-3-96704-053-1 

Could you live permanently on the road? 
When all your belongings fit in a few bags, 
your office is a roadside diner, and your home 
is a meandering route from Canada to the 
southern tip of Argentina?

In Two Years on a Bike, Martijn Doolaard 
puts it to the test. Strapping the necessities 
onto his bicycle, he ventures into desolate 
wastelands and sojourns in vast cities, 
exploring what it means to be at home 
in the world while embracing a life of 
minimalism and long-term travel. Along 
the winding roads of California’s coasts, 
the impenetrable jungles of Mexico, the 
ever-higher passes of the Andes Mountains, 
and the severe alpine forests of Patagonia,  
Doolaard eschews comfort and conven-
tion for the sake of documenting life on 
one of the world’s most breathtaking—and 
notorious—routes. 

“‘Two Years on a Bike.’ The cover of Martijn’s 
book is not only attractive but also very 
telling. The Two is in italics, not only to 
highlight the exceptional achievement of the 
Dutchman—two years on a bike, but also to 
indicate the difference to ‘One Year on a Bike’, 
Martijn’s previous bestseller.” 
NATIONAL GEOGRAPHIC TRAVELER 
 

“Traveling is not the only answer to those 
looking for meaning, but I think it is one of the 
best ways to ask what normal, and special, 
means to oneself. Simply leaving the house and 
going somewhere has the power to turn your 
life in another direction. Small, bold choices 
suddenly spin the wheel. Don’t brake right 
away.” (Translated from Italian) 
ELLE (Italy)

A bike is all you need to join this epic adventure.
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Champlain, who was the first to describe it in 1604. Since he be-
lieved that the relatively high mountains were devoid of vegeta-
tion, he called it “Isle des Monts Deserts”. However, he was not 
the first to explore it: Human traces reach back 12,000 years.

The island’s face changed radically in the middle of the 
19th century, when painters from New York’s Hudson River 
School of Artists movement flocked to the place. When they ex-
hibited their work in Boston, New York, and Philadelphia, they 
caught the attention of people who sought to escape the industri-
alized cities. Billionaires like John D. Rockefeller, Henry Ford 
and the Astor family bought land and transformed the serene is-
lands into a luxury haven. Within a decade, the once relatively 
unknown and sparsely populated Mount Desert Island became 
one of the premier tourist destinations in the country.

Some of the new dwellers also became wealthy benefactors. 
Starting in 1901, they bought and donated extensive tracts of 

land to the state on the condition that a preserve be established. 
On February 26, 1919, Congress designated the area a National 
Park. Although the islands remain a costly patch for residents, 
you don’t have to be deep-pocketed to enjoy its expansive land-
scape. Mount Desert Island is accessible from the mainland via a 
short causeway, and the most important landmarks are found 
along the Park Loop Road.

For cyclists, equestrians, and hikers (or cross-country skiers 
in winter), there are 45 miles of carriage roads alongside pictur-
esque bridges, tranquil ponds, and waterfalls. When fall foliage 
peaks Mid-October, the pristine forests become a paradise for 
leaf peepers and bird watchers. An extensive trail network criss-
crosses the park and traverses an impressive landscape formed by 
ice age glaciers. And if you think you’ve seen it all, just hire a sea 
kayak and enjoy some of the most beautiful vistas on the East 
Coast from a fresh perspective.

“You can fish with one hand 
and sample blueberries 
from a wind-stunted bush 
with the other.”

112 113TEXASBig Bend National Park

Known for starry skies and temple-like rock formations, 
this national park swings up from a seemingly endless 
desert into cool mountain forests.

Big Bend
T E X A S

WANDERLUST HIMALAYA
Hiking on Top of the World

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 304 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-002-9

WANDERLUST ALPS
Hiking Across the Alps

Editors: gestalten & Alex Roddie
Features: Full color, hardcover,
stitch bound, 336 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-021-0

Editors: gestalten & Alex Roddie
Features: Full color, hardcover,
stitch bound, 328 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-866-1

WANDERLUST EUROPE
The Great European Hike

WANDERLUST USA
The Great American Hike

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 320 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-985-9

WANDERLUST
Hiking on Legendary Trails

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-901-9

THE HIDDEN TRACKS
Wanderlust off the Beaten Path

Editors: gestalten & Cam Honan
Features: Full color, hardcover,
stitch bound, 272 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-955-2

Editors: gestalten & Julie Ellison
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-996-5

CLIFFHANGER
New Climbing  
Culture & Adventures

BOULDERING
Climbing, No Ropes Attached

By: Bernd Zangerl
Features: Full color, hardcover,
stitch bound, 232 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-024-5

Yosemite. Grand Canyon. Death Valley. Big 
Sur. Covering a remarkable 84 million acres 
rich in wildlife and histories, these astonish-
ing spaces brim with natural wonders. Home 
to the world’s tallest trees, the largest 
carnivores, colossal waterfalls, and plantlife 
as far as the eye can see, National Parks are 
American not only in scale. They are an 
intrinsic part of the culture and landscape.

The Parklands takes you on a thrilling tour 
in every direction, with a special focus on 
sustainable, low-impact exploration. Whether 
you like birdwatching, hiking, stargazing, or 
simply forest bathing, this book gives you 
essential information, along with quirky 
facts, to help plan your own adventures in 
the American wild. Buckle up your boots, hit 
the trail, and remember: leave no trace.

Founded by Keith Eshelman and Sevag 
Kazanci, PARKS PROJECT believes that 
parks are places to exercise and unwind, 
but they are also important places for 
wildlife and preserving cultural history. 
Since 2014, Parks Project has created 
apparel and home goods items, and aims 
to transform park enthusiasts into park 
champions. A portion of every sale goes 
to supporting conservation education 
and advocacy.

“To guide the expert visitor and the simple 
tourist, gestalten published ‘The Parklands’ (…), 
an unmissable volume that is proposed as a 
guide to the paths and secrets of the American 
National Parks. The Parklands is a wonderful 
journey through images, a full immersion  
in American National Parks and their  
unspoiled nature (…).”  
(Translated from Italian)  
AD (Italy)

A fresh view of North America’s stunning  
natural wonders.

THE PARKLANDS

Trails and Secrets  
from the National Parks  
of the United States

Editors: gestalten & Parks Project
Features: Full color, hardcover,
stitch bound, 368 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 55 (US)
ISBN: 978-3-96704-029-6 
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Mountain Road, which leads to an awesome 
panoramic summit at 7,720 feet (2,353 meters). 
Definitely worth a stop at the top. The next note-
worthy vista awaits at the Oxbow Bend, which is 
peak Grand Teton as far as views go. Further up 
Jackson Lake, you’ll find two splendid campsites, 
one at Colter Bay and the other at Lizard Creek. 
Is there anything better than falling asleep un-
der the stars on the shores of a lake across from 
the mountains? 

After Jackson Lake, you’ll exit Grand 
Teton and enter a short no-man’s-land before 
passing into Yellowstone, the world’s oldest na-
tional park. Famed for its geysers, mammal di-
versity, and bison traffic jams, Yellowstone really 
needs no introduction. The US-191 takes you 
to pretty much all the hot spots—literally—so 

there’s no need to worry about missing a turn. 
Check out the hydrothermal activity around 
the Norris Porcelain Basin if you don’t want to 
deal with the crowds at the iconic Old Faithful. 

The next noteworthy 
vista awaits at the 

Oxbow Bend.
Other standout hot springs include the vibrant 
Morning Glory Pool and the Grand Prismatic 
Spring. You’ll also be happy to know that 
Yellowstone has its very own Grand Canyon 
so you can respectfully move Arizona down 
your bucket list. Walk Uncle Tom’s Trail for 

the best views of the dramatic gorge and rapids 
and then head to the Brink of the Upper Falls 
for good measure. 

Take the US-191 long enough and you’ll 
reach a point where it forks into the US-89. 
Continue on the US-89 and wind through some 
barren stretches until you reach a resting point 
at Gibbon Falls. The next batch of hot springs 
awaits at the appropriately named Geyser Creek, 
from which you can walk to the Artists Paintpots. 
After that, you can look forward to an absolute 
dream of a drive to the terminus of our itin-
erary, Mammoth, which is known for its ter-
race-like cascade of steaming travertine pools. 
And while we’re getting out here, keep in mind 
Mammoth’s still ages away from civilization. 
The journey continues…

DISTANCE

1,594 miles

DURATION
14 days

BEST SEASON
June – October

Erspienit vitiis nos molorpo rruptis erum ut od et lanis et quis ape ipsandi 
testrum dolorest et velessinit laborerionem es quae pla voluptur, invent re que 
nihictota nis aditam quidigenis quissimet ea quis parum quaspietur sant. 
Pudandae ped minimagnis coraeptas velit dolores con prorpor itatureiusa.
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I t’s hard to imagine a more stark contrast 
than the one between the neon-lit cityscape 
of metropolitan Los Angeles and the barren, 

scorching salt flats of Death Valley National Park. 
This pilgrimage is one of extremes, from perhaps 
the coolest city in the world to the hottest place 
on Earth and the driest place in North America.  

Even within an hour on the road, there’s 
some heavy foreshadowing of the stark changes 
that lie ahead. As you nudge out past the sprawl-
ing L.A. suburbs and beyond Santa Clarita and 
Palmdale, the CA-14N heads into more rural 
climes. Cinephiles may want to divert around 
Lancaster to the near-ghost town of Hi Vista. 
Here you can take a peek at Twin Pines Chapel, 
a famous location in Quentin Tarantino’s mov-
ie Kill Bill. 

The Alabama  
Hills provide  

a kaleidoscope  
of glowing  

shades thanks  
to their complex 

geology.
A sign of the brutal but beautiful desert 

to come emerges at Vasquez Rocks Natural Area 
Park and Nature Center. Tilted sandstone for-
mations rise out of the sands like the fins of huge 
subterranean beasts, the strata of eons of evolu-
tion visible to all. They glow crimson and gold in 
the sun as it moves across the huge open skies. 

Traveling north and then northwest 
from the city of Mojave, you’ll push even fur-
ther into the Californian wilderness. As you do, 
the landscape’s levels of otherworldliness start 
to become even more noticeable. You’ll feel like 
you’re on a lunar safari as you pass the Trona 
Pinnacles, calcium carbonate spires that were 
formed between 10,000 and 100,000 years ago. 
At this point, you’re actually traversing an an-
cient lake bed, and it’s easy to imagine this as a 
hidden, subaquatic world. 

Before you descend into the full furnace 
of Death Valley, the relatively lush vegetation 
of Sequoia National Park and the foothills of 
Mount Whitney offer a last reprieve. Keep an 
eye out for Sand Food, strange vegetation that 
grows in this part of the world, and which looks 
like a land-based jellyfish or anemone. Take in 

EPIC TRAIN JOURNEYS
The Inside Track to the  
World’s Greatest Rail Routes

BIKEPACKING
Exploring the Roads  
Less Cycled

Editors: gestalten & Stefan Amato
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D)  £ 35  $ 60 (US) 
ISBN: 978-3-96704-013-5

Editors: gestalten & Monisha Rajesh
Features: Full color, hardcover,
stitch bound, 288 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN English: 978-3-96704-020-3

ISBN French: 978-3-96704-018-0

9  783967  040180

By: Martijn Doolaard
Editor: gestalten
Features: Full color, hardcover,
stitch bound, 368 pages,
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN: 978-3-89955-906-4

ONE YEAR ON A BIKE
From Amsterdam to Singapore

ON THE RUN
Running Across  
the Globe 

Editors: gestalten & Nick Butter
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D)  £ 35  $ 60 (US) 
ISBN: 978-3-89955-864-7

Editors: gestalten, Maximilian Funk,  
Thorsten Strüben & Jan Blumentritt
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9½ × 11 ¾ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-146-4

THE FLY FISHER
The Essence and  
Essentials of Fly Fishing

Editors: gestalten & Jeffrey Bowman
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-964-4

THE NEW OUTSIDERS
A Creative Life Outdoors

Editors: gestalten & Austin Sailsbury
Features: Full color, hardcover,
stitch bound, 264 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-865-4

FAMILY ADVENTURES
Exploring the World  
with Children

Editors: gestalten & BESIDE
Features: Full color, hardcover,
stitch bound, 272 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-984-2

THE NEW TRADITIONAL
Heritage, Craftsmanship,  
and Local Identity

More byways, less highways: embrace the freedom  
of the road and go on great American adventures.

When it comes to the great outdoors, the USA 
has it all: wild mountains, vast prairies, 
otherworldly canyons, barren deserts and 
tropical forests. And there is no better way 
to explore them than that all-American 
activity: the road trip.

The Great American Road Trip is a new ap-
preciation of the grand tradition in the tracks 
of Jack Kerouac. The book leads beyond mag-
nificent landscapes and seeks out the history, 
the culture, the food, and the people. Retrace 
the Underground Railroad. Follow the Blues 
Highway. Go on a pilgrimage to the best 
lobster shacks. The Great American Road Trip 
encourages readers to explore hinterlands, and 
to start an adventure that turns the mythical 
into the experienced. The road awaits!

AETHER (pronounced “Ē-THER”)
was born in 2009, when founders Palmer West 
and Jonah Smith created something they 
couldn’t find. Aether satisfies the desire for  
a men’s collection that looks at home in the 
city but is built to withstand the outdoors.

LAURA AUSTIN
is a photographer with wanderlust coursing 
through her veins. Having grown up in small-
town Colorado and Vermont, she is now based 
in Los Angeles.

“The book with the 25 best routes for a  
‘road trip’ through the United States (…).  
Are you thinking of making a trip of these 
characteristics? If so, this is possibly the book  
to keep in your glove compartment.  
Of course, as they point out in their prologue, 
on this type of trip you always have to 
give way to improvisation and surprise.“ 
(Translated from Spanish)
CONDÉ NAST TRAVELER (Spain)

9  783967  040234

THE GREAT  
AMERICAN ROAD TRIP

Roam the Roads From  
Coast to Coast

Editors: gestalten, Aether & Laura Austin
Features: Full color, hardcover,
stitch bound, 304 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-96704-023-4
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Editor: Indoek
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 28 cm, 9 ½ × 11 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation of  
Creative Surfers’ Homes

SURF SHACKS VOL. 2
A New Wave  
of Coastal Living

Editor: Indoek
Features: Full color, hardcover,
stitch bound, 288 pages,
24 × 28 cm, 9 ½ × 11 inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-89955-857-9

Editors: gestalten & Lauren L. Hill
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-89955-998-9

SHE SURF
The Rise of Female Surfing

Editors: gestalten & Andrew Groves
Features: Full color, hardcover,
stitch bound, 320 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 55 (US)
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of Wave Riding

Editors: gestalten & The Sailing Collective
Features: Full color, hardcover,
stitch bound, 264 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-997-2

SAILING THE SEAS
A Voyager’s Guide  
to Oceanic Getaways

Editors: Debbie Pappyn &  
David De Vleeschauwer
Features: Full color, linen hardcover,
stitch bound, 312 pages,
20.5 × 27 cm, 8 × 10 ½ inches
Price: € 50 (D)  £ 45  $ 75 (US)
ISBN: 978-3-89955-986-6

REMOTE PLACES TO STAY
The Most Unique Hotels  
at the End of the World

Editors: gestalten & Canopy & Stars 
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-861-6

STAY WILD
Cabins, Rural Getaways,  
and Sublime Solitude

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,
stitch bound, 288 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-963-7

BON VOYAGE
Boutique Hotels for the  
Conscious Traveler

PORSCHE 911
The Ultimate Sportscar  
as Cultural Icon

Editors: gestalten & Ulf Poschardt
Features: Full color, hardcover,
stitch bound, 240 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-89955-687-2

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 336 pages,
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D)  £ 45  $ 69 (US)
ISBN: 978-3-89955-988-0

BEAUTIFUL MACHINES
The Era of the Elegant Sports Car

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 272 pages,
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D)  £ 40  $ 60 (US)
ISBN English: 978-3-89955-957-6

ISBN French: 978-3-89955-890-6

Editors: gestalten & Mr Hudson
Features: Full color, hardcover,
stitch bound, 320 pages,
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 14.90 (D)  £ 12.95  $ 22.95 (US)
ISBN: 978-3-89955-974-3

MR HUDSON EXPLORES
The Gay Man’s Travel Companion

Editors: gestalten & Kash Bhattacharya
Features: Full color, flexicover,
stitch bound, 320 pages,
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D)  £ 25  $ 40 (US)
ISBN: 978-3-89955-684-1

THE GRAND HOSTELS
Luxury Hostels of the World

Editors: gestalten & Paul d’Orléans
Features: Full color, hardcover,  
stitch bound, 208 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN English: 978-3-89955-956-9

ISBN French: 978-3-89955-889-0

THE GREAT ALONE
Walking the Pacific Crest Trail

RIDE OUT!
Motorcycle Roadtrips  
and Adventures

THE CURRENT
New Wheels for  
the Post-Petrol Age

By: Tim Voors
Editor: gestalten
Features: Full color, hardcover,
stitch bound, 240 pages,
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 24.90 (D)  £ 21.99  $ 30 (US)
ISBN English: 978-3-89955-977-4

ISBN French: 978-3-89955-874-6

By: Santiago Lange
Editor: Pantauro
Features: Full color, hardcover,
stitch bound, 240 pages,
14.5 × 21 cm, 6 × 8 ¼ inches
Price: € 24 (D)  £ 21.99  $ 29.95 (US)
ISBN: 978-3-89955-006-1

WIND
The Journey of my Life
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BLUEBERRY PANCAKES

Nothing could be cozier than breakfast in bed on a Saturday morning, com-
plete with sweet blueberry pancakes and snug, warm blankets.

At moments like these, life feels soft and easy—just like our pancakes. 
For simplicity’s sake, we use frozen blueberries but in season, you can use 
fresh ones, too, of course. We love to top our pancakes with coconut yogurt 
and maple syrup, but don’t let us hold you back. ❊

Melt the butter and let it cool briefly. Separate eggs. Beat the egg whites 
until they are semi-stiff, then add the sugar and beat for 2 minutes. 
Beat the egg yolks together with the salt and vanilla for 1 minute, until 
creamy, then fold in the butter, followed by the milk. Mix together the 
buckwheat flour and baking powder and stir in with a whisk or silicone 
spatula. Fold in the egg whites, then the blueberries.

Fry the pancakes in coconut oil (or butter) over medium heat until gently 
browned, turning once. Serve with a bit of yogurt, blueberries, grated 
coconut, and maple syrup or honey.

15 small pancakes

PANCAKE BATTER

1 ½ oz. (40 g) butter, unsalted
2 eggs
2 tbsp. sugar
1 pinch of salt
1 pinch of ground vanilla bean  

(or 1 vanilla extract)
¾ cup + 1 ½ tbsp. (200 ml)  

cow’s milk or plant milk
1 ¼ cups (200 g) buckwheat flour  

or similar
1 ½ tsp. baking powder
1 cup (125 g) blueberries
coconut oil (or butter) for frying

TOPPING

yogurt (or coconut whipped cream  
(or similar)

1 handful of blueberries
maple syrup or honey
grated coconut as needed
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SWEET POTATO  
AND CHICKPEA QUICHE 
with Quinoa Crust

When Germany’s gray and rainy winter days set in, we love to bring color 
to the table, and this vibrant, healthy quiche is a sure pick-me-up.

Thanks to the quinoa, chickpeas, and egg, it’s also rich in protein and 
will keep you satisfied and full of energy. When we’re pressed for time, we 
use precooked vegetables and chickpeas, free from salt and other additives. 
Orange sweet potato, cumin, and coriander give the quiche extra bright-
ness and spark. ❄

Preheat the oven to 435 °F (225 °C).
Cook the quinoa according to the package instructions and allow it to cool.
Peel the sweet potato, cut into slices about ⅓ in. (7 mm) thick, and cut slic-

es in half. Place the sweet potato slices on a baking sheet lined with 
parchment paper and brush or drizzle with 1 tbsp. olive oil. Bake for 
10 minutes, remove from the oven, and reduce heat to 355 °F (180 °C).

Mix the quinoa well with 1 egg and 1 tsp. salt and spoon into a greased 10-in. 
(26-cm) tart pan, pressing the quinoa mixture down firmly on the bottom 
and sides of the pan. Prebake the crust at 355 °F (180 °C) for 15 minutes.

Meanwhile, cut the spring onions into long pieces or slices, as preferred. 
Rinse the chickpeas, corn, and peas and mix together.

For the egg-mixture filling, stir the coconut milk well in a mixing 
bowl—if it is still flaky, heat gently in a small saucepan, stirring until it 
becomes uniform. Beat the tepid (not hot) coconut milk with the eggs, 
lemon juice, salt, pepper, cumin, coriander, garlic, and honey.

When the quinoa crust comes out of the oven, spread two-thirds of the 
chickpea-vegetable mixture over the crust, then pour the egg mixture 
over it. Spread the remaining vegetables on top and bake the quiche 
for 35 minutes.

Remove from the oven, let the quiche cool slightly, and sprinkle with mar-
joram or other herbs before serving.

8 servings

QUINOA CRUST

1 cup + 3 tbsp. (200 g) quinoa
1 egg
1 tsp. salt

FILLING

7 oz. (200 g) sweet potato, peeled
1 tbsp. olive oil
2 spring onions
½ cup (100 g) cooked chickpeas
1 ¼ cup (125 g) cooked corn
1 cup (125 g) cooked peas
¾ cup + 1 ½ tbsp. (200 ml)  

coconut milk
4 eggs
juice of ½ lemon
2 garlic cloves, pressed
1 tsp. salt
1 tsp. ground cumin
1 tsp. honey
½ tsp. ground coriander
1 pinch of pepper

TOPPING

marjoram (or other herbs)

TIP

Be sure to use a tart pan without a  
removable base; otherwise, the egg mixture 
can drip through the quinoa crust.
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ORANGE-PARSNIP LOAF CAKE 
with Rosemary

With its slightly spicy flavor, parsnip might not be the most obvioius in-
gredient for a cake, but trust us: it’s quite delicious. This parsnip cake with 
oranges and rosemary is easy to prepare and lightens up any gray winter 
day. The sparkling taste of oranges, in particular, brings a bit of sunshine 
to the table. 

The cake’s ingredients are humble but its bright flavors, gorgeous or-
ange color, and delectable toppings make it a truly festive treat. We like to 
use an almond whipping cream with a rich, thick consistency, but you can 
replace it with dairy or another vegan whipping cream of your choice. ❄

Preheat the oven to 360 °F (180 °C). Grease and flour a loaf pan.
Wash the parsnips thoroughly, peel if needed, and grate one half coarsely 

and the other half finely. Rinse 2 oranges with hot water, pat to dry, 
and zest; 1 tbsp. orange zest is needed. Juice the 2 oranges. Set aside the 
grated parsnip, zest, and orange juice.

Beat the softened butter together with the sugar, vanilla, and salt for at 
least 5 minutes, until the mixture is light and fluffy. Add 1 egg at a time, 
beating for 20 – 30 seconds each. Blend together the flour mix and baking 
powder. Sift the flour mixture in 2 portions into the butter-sugar mix-
ture and stir in with a silicone spatula, stirring in 5 tbsp. orange juice 
and the zest in between the portions. Finally, add the grated parsnip. If 
the batter is slightly stiff, stir in a few more tablespoons of orange juice.

Pour the batter into the loaf pan and bake for 60 – 70 minutes—the cake is 
done when a toothpick inserted into the center comes out clean. Turn 
off the heat and prop the oven door open with a wooden spoon, allow-
ing the cake to cool slowly for 30 minutes.

Carefully turn the cake out onto a plate. Beat the almond cream to a 
whipped cream consistency and spread it over the cake. Cut large strips 
of zest from the third orange, then cut the remaining orange into small-
er slices. Arrange the orange peel and slices across the top of the cake 
and decorate with rosemary and bee pollen or grated coconut.

8 servings

8 oz. (200 g) parsnips
3 oranges
9 oz. (250 g) unsalted butter, 

softened
1 cup + 3 tbsp. (250 g) sugar
1 pinch of ground vanilla bean  

(or 1 tsp. vanilla extract)
1 pinch of salt
3 eggs
1 ½ cups (250 g) gluten-free flour mix
2 tsp. baking powder
1 cup (250 g) almond whipping  

cream (or similar)
3 – 4 sprigs of rosemary
2 tsp. bee pollen or grated coconut

A YEAR WITH OUR  
FOOD STORIES

Gluten-Free Seasonal Fare

Uncover the beauty of the changing seasons through  
a wide range of delicious, gluten-free recipes!

Quality food has the ability to awaken our 
senses, a concept well-known to photogra-
pher and food-stylist-turned cooks, Laura 
and Nora. Through Our Food Stories, the 
pair have made it their mission to attain 
these delights through gluten-free, vegetar-
ian, and healthy cooking, supporting the 
opinion that where we eat matters just as 
much as what. When Laura and Nora lay 
out a table, the centerpiece and the dishes 
intertwine to provide a new found connec-
tion and appreciation for the ever-changing 
offerings of nature.

Bursting with delicious recipes built 
upon seasonal ingredients, A Year With Our 
Food Stories is fundamentally a cookbook, 
however it offers so much more. Stunning 
visuals of kitchens, tables set up by cozy 
fires, or picnic blankets laid out on flowery 
meadows provide inspiration on how best 
to reflect the varying flavors of the seasons 
in the settings within which we consume 
them. This is a book for food lovers, with an 
appreciation for taste in all its forms.

OUR FOOD STORIES 
is one of the most popular contemporary 
food blogs. Founded by photographer Laura 
Muthesius and food stylist Nora Eisermann, 
their Food Stories journey began when they 
struggled to find a cake that was both 
delicious, and gluten free. With a passion for 
cooking and interior design, they share their 
recipes and visual inspiration for the kitchen 
and the home to more than a million 
followers worldwide.

9  783967  040739

Editors: gestalten & Our Food Stories
Features: Full color, hardcover,
stitch bound, 240 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-073-9
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57    Moose

Pickled red onion

Panzanella

Tjälknöl
approx. 2 ¼ lb. (1 kg) frozen 

roast moose
4 cups (1 liter) water
2 ¾ tbsp. (50 g) salt
3 ½ tbsp. (50 ml) soy sauce
1 tbsp. sugar
1 garlic clove
1 tsp. crushed black pepper
1 tsp. dried thyme

Pickled red onion
2 red onions
¾ cup + 4 tsp. (200 ml) water
7 tbsp. (100 ml) strong 

 vinegar, 12%
6 tbsp. (90 g) sugar

Tjälknöl is frozen moose or other meat roasted at very low 
 temperature—a perfect summer dish if you have a bit of moose 
left in the freezer. I love bread in all its forms, and if you 
 haven’t tried making salad of day-old bread, I think it’s defi-
nitely time you tried panzanella.

Preheat the convection oven to 160 ˚F (70 ˚C).
Place the frozen meat in an ovenproof dish. Cook in the oven 

for approximately 8 hours.
Bring the marinade ingredients to the boil then leave to cool. 

Place the baked meat in a bowl and pour over the brine. 
You can also put the meat in a vacuum bag or resealable 
plastic bag. Leave the meat to marinate in the refrigerator 
for at least 10 hours. Wipe off the meat with paper towels, 
cut into thin slices, and serve.

Peel and shred the onion. Measure out the other ingredients 
into a saucepan and bring to a rolling boil. Place the onions 
in a bowl and pour over the warm brine. Allow to cool and 
store in the refrigerator.

Dice the bread or tear it into large pieces and place in a large 
bowl. Rinse and quarter the tomatoes and cucumber and 
add to the bread. Add vinegar, olive oil, salt, and pepper. 
Add the remaining ingredients and stir. Season and serve 
with the meat.

Roast 
moose steak 
t jälknöl

Preparation
30 minutes
Cooking
approx. 18 hours
Makes
6 – 8 portions

Tjälknöl

Panzanella
8 slices day-old white bread
6 red tomatoes
6 yellow tomatoes
1 cucumber
⅔ cup (150 ml) red wine 

vinegar
⅔ cup (150 ml) olive oil
7 oz. (200 ml) pickled 

red onion (see left)
1 – 2 bunches green 

asparagus, boiled
8 heads grilled gem lettuce
4 shredded scallions
fresh herbs (e. g. basil, 

chervil, parsley)
salt and black pepper

Grilled wild boar 
ham steak 100
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1 A view in the kitchen on market day.

2 A crate of multicolored courgettes sitting on the terrace.

T H E  D A Y  O F  T H E  F I R S T  C O U R G E T T E S 
I S  A  S I G N  T H A T  S P R I N G  I S  I N  F U L L 

S W I N G .  F L O W E R S  A R E  T U R N E D  I N T O 
B E I G N E T S  I M M E D I A T E L Y  A N D  T H E 

F I R M ,  S T I C K Y  F L E S H  W I L L  B E  A T  I T S 
B E S T  R AW  O R  B A R E L Y  C O O K E D .

1 5 6 F A L LE A R L Y

I remember the first night I tasted halloumi like others remember their first kiss. It 
was in a candlelit, 16th-century Andalusian courtyard, so I’ d venture to say it was 
also more romantic than most first kisses. I didn’t even know of its existence before 
that blessed evening, which made the discovery all the more delightful. In a single 
blow it made a compelling case for skipping meat and ruined a probably much more 
reasonable tofu alternative (it would take me years to reconsider). As the Cyprus 
cheese got more fashionable it also became easier to find, opening the  possibility of 
cooking it at home.
Here, its salty taste and thick texture plays well with the softness of eggplant and 
benefits from the tangy kick of pomegranate and tomatoes.

Heat up 4 tablespoons of the olive oil in a non-stick pan, add the onion, Aleppo 
pepper, and ground coriander. Stir with a spatula and leave to cook on medium 
heat for 3 – 5 minutes before adding the eggplant. Add 4 more tablespoons of olive 
oil, salt, and pepper. Stir, cover, and leave to cook for 15 minutes on medium-high 
heat. Check regularly and add more olive oil if it sticks. The eggplant should be 
light brown and soft.

Meanwhile, put your tomatoes and pomegranate seeds in a bowl, season with salt, 
pepper, and 2 tablespoons of olive oil. Leave at room temperature until serving.

When your eggplant and onions are halfway done, heat up a flat plan on high heat 
to cook the halloumi. Lay the slices on the hot pan, no oil needed. Depending on the 
cheese, it will take a few minutes on each side. Cook until well browned.

Turn off the heat on both pans. Mix the lemon juice and grated garlic into the 
 eggplant with a wooden spoon.

Assemble the ingredients in a bowl, starting with the eggplant followed by the 
 tomatoes and pomegranate, the halloumi slices, and a good bunch of chopped fresh 
coriander. Serve with flatbread on the side.

This recipe also works 
well with either only 

tomatoes or only 
pomegranate seeds.

Feel free to roll 
this into a flatbread 

for a decadent, 
 albeit  probably messy, 

sandwich.

S E R V E S  2  A S  A  M A I N

C O O K I N G  T I M E     2 5  M I N U T E S

E G G P L A N T  A N D 
H A L L O U M I  B O W L

I N G R E D I E N T S

10 tbsp. olive oil
1 medium-sized sweet 

 onion, cut in ½ in.  
(1 cm) slices

2 tsp. Aleppo pepper
2 tsp. ground coriander
14 oz. (400 g) white  

or zebra eggplants,  
cut lengthwise in  
2 ½ × ½ in. (6 × 1 cm) 
slices

4 ½ oz. (130 g) tomatoes, 
diced

6 oz. (170 g) pomegranate 
seeds

7 oz. (200 g) halloumi 
cheese, cut in ½ in.  
(1 cm) slices

juice of half a lemon
1 garlic clove, grated 
salt, pepper
a small bouquet of  

fresh coriander
a few flatbreads, to serve 

(for a homemade 
 version see 
the man’ouche  
recipe p. 128, just  
hold the za’atar)

THE WILD GAME  
COOKBOOK

Simple Recipes for  
Hunters and Gourmets

From the woods and the field to the table.  
Delicious recipes for cooking game.  
Expertly cooked and explained.

The Wild Game Cookbook is a recipe book for 
aspiring chefs, hunters, and hands-on gour-
mets interested in the world of wild game. 
Rediscover this organic, sustainable, and 
versatile meat through delicious recipes that 
range from fine dining to everyday meals.

Gain insights on the handling and prepa-
ration of game, while joining two friends—
chef Mikael Einarsson and hunter Hubbe 
Lemon—to learn about these natural food 
reserves and how this approach could help 
rebalance woodland areas.

MIKAEL EINARSSON 
is the chef of Brasserie Astoria in Stockholm. 
Einarsson has extensive culinary experience, 
having worked in a variety of kitchens. 
The Wild Game Cookbook is his fourth book 
and his first with gestalten.

HUBBE LEMON 
is a forester, hunter and game manager at 
Skebo mill in Sweden. He has been hunting 
and fishing since he was 10 years old, and 
spends time in the forest throughout the 
year. This is his first book.

“This is a recipe book for both the aspiring  
home cook and the hands-on gourmet who is 
prepared to reframe their view on wild game. 

‘The Wild Game Cookbook’ helps keen cooks 
rediscover this organic, sustainable, and 
versatile meat.” 
BREAKING TRAVEL NEWS (UK)

9  783967  040562

By: Hubbe Lemon & Mikael Einarsson
Features: Full color, hardcover,
stitch bound, 204 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 35 (D)  £ 35  $ 50 (US)
ISBN: 978-3-96704-056-2

A SPOONFUL OF SUN 

Mediterranean Cookbook  
for All Seasons

A modern approach to Mediterranean cuisine using 
seasonal, affordable, easy-to-find ingredients.

Provence is a feast for the senses that epito-
mises the French art of slow living. At the 
heart of it, there is always a table. In this 
book, cook Pauline Chardin shares over 50 
of her delicious, healthy, and—best of all—
easy recipes that are structured along the 
seasons. This is more than just a cookbook. 
With a keen sense for design, Chardin knows 
that the eye takes the first bite.

A Spoonful of Sun lavishes us with aes-
thetic pleasures too, taking us around the 
house Chardin designed for herself, into 
the irresistible surrounds of her Provençal 
home, and back to what matters most: the 
food on the table.

PAULINE CHARDIN
is a French creative director, food expert, 
stylist, and photographer. Her work and 
lifestyle have been featured in publications 
such as Milk Magazine, AD, or Ignant. She  
lives in Provence, in a house she designed 
with her partner.

Editors: gestalten & Pauline Chardin
Features: Full color, hardcover,
stitch bound, 256 pages,
24 × 30 cm, 9½ × 11 ¾ inches
Price: € 45 (D)  £ 40  $ 60 (US)
ISBN: 978-3-96704-036-4
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Caffè Espresso
Espresso Coffee

Invented in Italy around the turn of the twentieth century, the espresso machine has heavily influenced coffee 
culture worldwide ever since. In Italy, espresso still rules: 93 percent of all coffee drunk there is prepared as espresso. 
This concentrated, flavorful, and aromatic coffee results from hot water being forced under pressure through finely 
ground coffee beans in an espresso machine.

Water

7 g coffee
Grind size: fine

You will also need:
Espresso machine, scales, timer

Let water run through the espresso machine without the portafilter 
attached to flush out any old coffee grounds. Insert a single 7 g filter 
basket into the portafilter.

Measure out the coffee into the basket using a scale.

Level out the bed of coffee. Water follows the path of least resistance, 
so if the grounds are distributed unevenly, the water will flow 
unevenly, which will affect the flavor.

Rest the portafilter on the counter, and hold the tamper with the  
top in the palm of your hand. Place your thumb and forefinger  
on opposing sides of the base of the tamper, and place into the 
portafilter basket. Using your thumb and forefinger—now touching 
the edges of both the basket and the tamper—make sure the tamper 
is sitting straight and level. Press down hard. Put the portafilter  
into the espresso machine and pull it tight. Place a serving cup on  
a set of scales underneath and tare to zero. Start extraction and 
press start on a timer.

As the coffee extracts, keep an eye on both the weight and the time. 
For a standard Italian 1:3 brew ratio, 7 g of coffee in should weigh 
around 21 g in the cup. For light to medium roasts, or a third-wave 
style extraction, try an 18 g double shot (using a double-shot sized 
filter basket), which should result in 36 g of coffee in the cup. Either 
of these should extract within 20 – 35 seconds. 

Coffee grind size is very important to get right. The correct flow rate 
will keep the shot from over- or under-extracting. If you yield too 
much coffee in the cup within the time frame, grind the beans finer, 
which will slow down extraction. If you yield too little, the grind 
needs to be coarser, which will speed up extraction.

SE
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ETHIOPIA

IKARUS INVITES THE 
WORLD’S BEST CHEFS
Exceptional Recipes  
and International Chefs  
in Portrait: Volume 8

EAT YOUR GREENS!
22 Ways to Cook a Carrot and  
788 Other Delicious Recipes to  
Save the Planet 

By: Anette Dieng & Ingela Persson
Features: Full color, linen hardcover,
stitch bound, 188 pages,
18 × 24 cm, 7 × 9 ½ inches
Price: € 29.90 (D)  £ 25.99  $ 40 (US)
ISBN: 978-3-89955-999-6

STAY FOR BREAKFAST
Recipes for Every Occasion

Editors: gestalten & Simone Hawlisch
Features: Full color, linen quarter-
binding hardcover, stitch bound,
192 pages, 21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D)  £ 30  $ 40 (US)
ISBN: 978-3-89955-643-8

By: Martin Klein & Uschi Korda
Editor: Pantauro
Features: Full color, hardcover,
stitch bound, 344 pages,
25 × 33.5 cm, 9¾ × 13 inches
Price: € 69.95 (D)  £ 65  $ 105 (US)
ISBN: 978-3-96704-028-9

By: Markus Sämmer
Features: Full color, hardcover,
stitch bound, 272 pages,
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D)  £ 30  $ 50 (US)
ISBN: 978-3-89955-948-4

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

Editors: gestalten, Cathrin Brandes,  
Christian Schneider & Dirk Mönkemöller
Features: Full color, hardcover,
stitch bound, 240 pages,
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D)  £ 40  $ 49.95 (US)
ISBN: 978-3-89955-571-4

OUT OF THE JAR
Crafted Spirits & Liqueurs

Editors: gestalten & Borderless Co.
Features: Full color, linen quarter-
binding, hardcover, stitch bound,
304 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D)  £ 50  $ 69 (US)
ISBN: 978-3-89955-947-7

NORDIC BY NATURE
Nordic Cuisine and  
Culinary Excursions

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D)  £ 35  $ 55 (US)
ISBN: 978-3-89955-969-9

DELICIOUS PLACES 
New Food Culture,  
Restaurants, and Interiors

Editor: gestalten
Features: Full color, hardcover,
stitch bound, 256 pages,
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-89955-987-3

STORY ON A PLATE
The Delicate Art of Plating Dishes

SPILL THE BEANS

Global Coffee Culture  
and Recipes

A caffeinated tour that unveils the richness  
of coffee culture, the history of beans, stories,  
and recipes from around the world.

Coffee is the world’s cup. Over 2.25 billion 
are brewed, sipped, and savored daily. A loyal 
companion and energetic facilitator of every 
day, coffee has sprouted an entire cafe culture 
and a booming industry.

Spill the Beans takes the reader on a journey 
through Ethiopia, Guatemala, Vietnam, and 
many other countries in between, exploring 
the myriad ways in which coffee is produced, 
traded, and enjoyed. An essential title for 
armchair travelers, curious foodies, and cafe-
hoppers alike, this java journey demonstrates 
that there’s a vast world of coffee beyond the 
ubiquitous flat white. This book is an ‘extra 
hot’ commodity, maybe it is time to sample it?

LANI KINGSTON 
is a food writer, researcher, and consultant, 
with a focus on coffee, chocolate, and 
sustainable food. She holds Master’s degrees 
in both Food Studies and Education, a 
degree in Film and Television, and barista 
and pastry chef qualifications. This, her third 
book on coffee, summarizes years of 
research and aims to honor and pay respect 
to these remarkable coffee cultures.

“The new book from the Gestalten publishing 
house ‘uncovers the cake’ for us: the way we 
consume coffee says much more about us than 
we think.” (Translated from Spanish)  
CONDÉ NAST TRAVELER (Spain)

Editors: gestalten & Lani Kingston
Features: Full color, hardcover,
stitch bound, 264 pages,
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D)  £ 35  $ 60 (US)
ISBN: 978-3-96704-035-7
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The definitive travel guides that make you feel 
like a local wherever you go. Designed to be 
compact and collectable, these guides go beyond 
traditional tourist beats to make sure visitors 
get out the best of their stay.

MONOCLE
The magazine, Monocle, covers the world with 
its network of bureaux in New York, Toronto, 
Zurich, Hong Kong, Tokyo, and Singapore. This 
team’s deep understanding of cities and all  
they have to offer has now been compiled in  
The Monocle Travel Guide Series.

Packed with city essentials, practical info, in-depth 
interviews, and insightful tips, Startup Guide 
aims to guide, empower, and inspire people to 
transform their business ideas into reality.

STARTUP GUIDE
now has over 30 books featuring cities and 
regions across Europe, the Middle East, Asia, 
Africa and the US. Each guide has essential 
information about the local ecosystem, as well  
as insights, howto’s, inspirational case studies,  
and tips from entrepreneurs and experts.

By: Monocle
Features: Full color, hardcover,
stitch bound, ribbon bookmark,
148 pages, 14 × 21 cm, 5 ½ × 8 ¼ inches
Price: € 18 (D)  £ 15  $ 25 (US)

By: Startup Guide
Features: Full color, softcover,
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 20 (D)  £ 15  $ 20 (US)

MONOCLE TRAVEL 
GUIDE SERIES

STARTUP GUIDE SERIES
The Entrepreneur’s Handbook

STOCKHOLM 
ISBN: 978-3-89955-904-0 

LONDON 
ISBN: 978-3-89955-877-7

MADRID 
ISBN: 978-3-89955-624-7

NEW YORK 
ISBN: 978-3-89955-878-4

HONG KONG 
ISBN: 978-3-89955-876-0

BANGKOK 
ISBN: 978-3-89955-633-9

MIAMI 
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
ISBN: 978-3-89955-634-6

ISTANBUL 
ISBN: 978-3-89955-623-0

PARIS 
ISBN: 978-3-89955-875-3

VIENNA 
ISBN: 978-3-89955-662-9

SINGAPORE 
ISBN: 978-3-89955-622-3

HONOLULU 
ISBN: 978-3-89955-660-5

SYDNEY 
ISBN: 978-3-89955-659-9

COPENHAGEN 
ISBN: 978-3-89955-682-7

TORONTO 
ISBN: 978-3-89955-683-4

MUNICH 
ISBN: 978-3-89955-925-5 

VENICE 
ISBN: 978-3-89955-903-3 

AMSTERDAM 
ISBN: 978-3-89955-873-9 
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