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ARCHITECTURE & INTERIOR



The kitchen is the new living room—not just 
a place to cook but also to celebrate, share, 
relax, and live life. Far from being simply 
food preparation areas, today’s kitchens 
are as varied as their owners. They come in 
 different styles and cater to all occasions. 
From rustic to industrial, from quirky to 
Nordic, this book is the essential guide to 
the incredible diversity on offer. It show-
cases the most inspiring designs and intro-
duces the producers and innovations at the 
forefront of the field. Discover how to build 
sustainably, where to find the best coun-
tertop materials or how to decorate on a 
 budget. Draw inspiration from a chef’s home 
in London or a cozy family loft in Tokyo. 
Whether you are looking to make the most 
of your current kitchen or are starting again 
from scratch, Kitchen Living will undoubtedly 
feed the imagination.

The kitchen is the heart of every home. Combining 
inspiring interior design and professional knowledge, 
this is a tasteful guide to creating spaces that go 
beyond mere function. 

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-965-1

R E L E A S E :  J A N U A RY  2 0 1 9

Kitchen Interiors for 
Contemporary Homes 

KITCHEN LIVING
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A Playful Contrast  
of Old and New

Located in the Barcelona neighbour-
hood of Gràcia, this rectangular flat 
was reworked by interiors and 
architecture firm Cirera + Espinet, 
who removed all partition walls and 
implemented built-in and modular 
furniture solutions to define the 
space instead. Subtle nods to indus-
trial style can be seen throughout, 
particularly in the kitchen, where a 
stainless-steel island provides the 
main cooking space, complete with 
an overhead gantry that contains an 
exposed extraction unit. A tiled 
dining table on castors (the studio’s 

own design) extends into an adjacent 
area clad entirely in pale fir wood, 
while mint-green melamine furniture 
interacts playfully with the well-worn 
ceiling beams. “This project is an 
exercise in what we love doing  
best,” say the designers, who favor 
 contrasting materials, like the 
 stainless steel which juxtaposes 
 beautifully with the timber floor, 
ceiling, and walls. “Our style 
 prioritizes function, but with 
 harmonious and eclectic elements 
that give personality and character 
to a space.”

Cirera + Espinet

→ Hi, this is a Caption telling you  information.  Evendae sin nam ipsuntur rat.lorem ipsum evendae sin nam ipsuntur rat.lorem ipsum. Evendae sin nam ipsuntur rat.
lorem ipsum Agnimeniet volupit ab inti aut officatet volestius et quibus, cusani consequ idiorat.



Ricardo Bofill is one of the 20th century’s 
most unique architects and radical vision-
aries. With his Taller de Arquitectura he 
built spaces for everyday life with other-
worldly aesthetics, that have been elevated 
to  iconic status in countless films and im-
ages. His visions for urban and communal 
life  challenged preconceived notions of 
shared space and proposed alternative styles 
of living. This monograph explores his revo-
lutionary approach by profiling his great-
est projects. Spectacular new photography, 
texts from experts and from Bofill himself 
are complemented by working drawings and 
floor plans. At a time when prevailing styles 
in architecture are becoming ever more 
 homogenous, Bofill’s fantastic creations 
 satisfy a longing for originality, personality 
and progressive ideals.

Poetic spaces, surreal structures and dramatic  
visions. The extraordinary career of Ricardo Bofill  
is collected in this monograph, which reveals his 
inspiring approach to architecture, and to life.

Editors: gestalten & Ricardo Bofill
Features: Full color, hardcover, 
stitch bound, 296 pages, 
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 45 $ 69
ISBN: 978-3-89955-940-8

R E L E A S E :  M A R C H  2 0 1 9

Visions of Architecture

RICARDO BOFILL

 S A M P L E  C O V E R 

N
E

W

76 F R O N T L I S TA R C H I T E C T U R E  &  I N T E R I O R



From living rooms and kitchens to bed-
rooms and bathrooms, small spaces can  offer 
 immense possibilities, if only the interior 
is well con sidered. By showing a variety of 
projects in different styles—from reduced 
and pragmatic to cozy—Petite Places delves 
into how small homes are being designed 
today, delivering insights from interior 
designers and architects. Floor plans will 
allow you to  translate ideas from the book 
into your home. Living in small spaces is 
not a new phenomenon. By looking at pio-
neering  projects from times gone by, one 
starts to understand where modern living 
 concepts draw ideas from. Clever furniture 
and storage solutions create more room to 
cook, relax, read in a comfortable nook, or 
work from home. Explore how you can add 
striking  changes to your modest home with 
only a few tweaks.

“full of surprising ingenious ideas”  
ELLE DECOR

“By showing a variety of projects in different 
styles, from small and pragmatic to welcoming, 
the volume explores how small houses are 
designed today, by sharing ideas from interior 
designers and architects.” AD

Small homes, grand living.  
Petite Places shows how to make  
the most out of a small space. 

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-953-8

Clever Interiors  
for Humble Homes

PETITE PLACES 

SMALL HOMES  
GRAND LIVING
Interior Design for  
Compact Spaces
Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-698-8

YOU MIGHT ALSO LIKE 
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The Nordic Art of Life has become a  model 
for meaningful creative life around the globe. 
Scandinavian design and creativity are syn-
onymous with cozy homes and  architecture 
that combine style with tradition, indoors 
with outdoors, natural materials with rich 
colors, and playfulness with clarity. The 
Nordic countries are famous for their de-
signers and entrepreneurs, who  combine 
diligent craftmanship with bold execution 
in all fields of contemporary  creativity, like 
design, architecture, fashion, and food. 

Northern Comfort: The Nordic Art of Creative 
Living brings together the people, endeavors, 
and ideas that best embody this way of life, 
focusing on interior design while also ven-
turing into the outdoors, the kitchen, and 
the design studio. It presents a kaleidoscope 
of northern talent that is both admirable and 
inspiring. Get comfortable and follow us on 
this journey up north.

“a bible that swarms cultural references and 
practical advice” IDEAT

Northern Comfort takes a close look  
at some of the Nordic region’s most  
inspiring ideas and individuals.

SCANDINAVIA DREAMING
Nordic Homes, Interiors  
and Design
Editors: gestalten &  
Angel Trinidad 
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-670-4

YOU MIGHT ALSO LIKE

11R E C E N T  L I S TA R C H I T E C T U R E  &  I N T E R I O R10

Editors: gestalten & Austin Sailsbury
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-962-0

The Nordic Art  
of Creative Living

NORTHERN COMFORT



Spectacular and reflective. Unpretentious and 
efficient. These interiors welcome habitation 
and spark curiosity while embodying the 
foundations of minimalism and bygone vi-
sions of the future. Inside Utopia delves into 
the rhyme and reason behind past designs 
that we still interact with today. 

The architects, the owners, and the 
craftsmen who work behind the scenes 
created amorphous interiors that invite 
the mind to wander. At the time they were 
futuristic, confident, utopian, idealistic—
we may not realize it, but they have shaped 
our current living concepts, and even now, 
they inspire us anew. Previously it has been 
difficult to attain access to these preserved 
interiors, but Inside Utopia unearths what 
was before unseen.

“There are radical, visionary and poetic interiors 
in INSIDE UTOPIA, a book on the twentieth 
century’s idealistic, at times utopian, 
conception of inhabiting space, as embodied by 
visionaries such as Gio Ponti and Bruce Goff.”  
DOMUS

“INSIDE UTOPIA: VISIONARY INTERIORS AND 
FUTURISTIC HOMES—this book has about  
70 interior projects, some of which are being 
published for the first time.” AD

Interiors and apartments that are simultaneously 
radical, visionary, exciting, and poetic. Inside Utopia 
shows the future of living that architects and  
designers have envisioned.

Editors: gestalten & Adam Štěch
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-696-4

Visionary Interiors and  
Futuristic Homes

INSIDE UTOPIA

THE TALE OF TOMORROW
Utopian Architecture  
in the Modernist Realm
Editors: gestalten &  
Sofia Borges 
Price: € 49.90 (D) £ 50 $ 68 
ISBN: 978-3-89955-570-7

YOU MIGHT ALSO LIKE

13B A C K L I S TA R C H I T E C T U R E  &  I N T E R I O R12

A child’s room must be fun both for its small-
er inhabitants and for the parents that 
 arrange them; it’s here that budding young 
minds first begin to explore the world. These 
rooms have plenty to do, acting as playrooms, 
places to sleep, reading nooks, and spaces for 
young minds to concentrate and let their 
creativity unfold. Years can be spent playing 
and learning in a child’s room; a sibling 
might move in, making it a space for laughter 
and sharing. Setting up a children’s room can 
be a wonderful challenge. Little Big Rooms is 
here to offer inspiration to parents, full of 
exciting tips for new rooms or spaces in need 
of an update, as well as furniture and acces-
sory recommendations sure to please every-
one in the family. 

“LITTLE BIG ROOMS isn’t just a book on 
decoration — the text invites the reader to 
deeply understand childhood.” LA REPUBBLICA

How do you set up a children’s room that is fun, 
colorful, and fresh? One that gives children  
room for playing, daydreaming, and letting their 
imaginations run wild?

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-942-2

New Nurseries and  
Rooms to Play in

LITTLE BIG ROOMS



TAKE A BATH
Interior Design 
for Bathrooms

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-917-0

Editors: gestalten & Isay Weinfeld
Features: Full color, linen  
hardcover, stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-931-6

An Architect from Brazil

ISAY WEINFELD

From one side of the globe to the other, Isay 
Weinfeld is one of the most sought-after  
architects. Weinfeld is inimitable in the 
realm of combining modern elegance with 
tropical lightness. Under his hand, lushly 
landscaped courtyards and long corridors 
open into wide spaces: a view of a pool or a 
dramatic indoor waterfall. The Brazilian  
architect’s works are characterized by glass 
and concrete, dark wood shades and soft  
color accents; all elements of a special brand 
of distinguished restraint.

Isay Weinfeld, a volume dedicated to an 
architect who rarely discusses his own work, 
shows the full range of homes and hotels 
designed for prominent artists, actors, 
filmmakers, and businessmen. Previously 
 unpublished photographs visually describe 
his work and discussions of unique projects 
give insight into Weinfeld’s fine set of skills.

“cult-status Brazilian architect Isay Weinfeld in 
a major monograph” AD 

“A beautiful photographic book with over  
300 pages exploring Isay Weinfeld’s career 
through more than 50 projects.” ELLE DECOR

Bauhaus minimalism meets tasteful elegance.  
The Brazilian architect Isay Weinfeld designs  
houses and hotels in style.

Editors: gestalten & Sascha Friesike 
Preface: Jay Leno
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-928-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-936-1

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-930-9

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-942-2

IT’S A GAS!
The Allure of the 
Gas Station

INSIDERS & COMPANY
The New Artisans  
of Interior Design

APPETIZER
New Interiors for  
Restaurants and Cafés 

LITTLE BIG ROOMS
New Nurseries and  
Rooms to Play in

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-929-3

BOHEMIAN RESIDENCE
Metropolitan Apartments  
and Interior Design

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-941-5

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 50
ISBN: 978-3-89955-699-5

SHOPLIFTER!
New Retail Architecture  
and Brand Spaces 

UPGRADE
Home Extensions, Alterations  
and Refurbishments

15B A C K L I S TA R C H I T E C T U R E  &  I N T E R I O R14



HIDEOUTS
Grand Vacations  
in Tiny Getaways

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-655-1
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Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-697-1

Editors: gestalten & Adam Štěch
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-696-4

NEW ROMANCE
Contemporary Countrystyle  
Interiors

INSIDE UTOPIA
Visionary Interiors and  
Futuristic Homes

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68 
ISBN: 978-3-89955-570-7

THE TALE OF TOMORROW
Utopian Architecture  
in the Modernist Realm

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-663-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-916-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-466-3

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-545-5

THE HINTERLAND
Cabins, Love Shacks and 
Other Hide-Outs

ROCK THE BOAT
Boats, Cabins and Homes  
on the Water

ROCK THE SHACK
The Architecture of Cabins,  
Cocoons and Hide-Outs

HIDE AND SEEK
The Architecture of  
Cabins and Hide-Outs

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-495-3

Editors: gestalten & James Silverman 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-598-1

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-477-9

WORKSCAPE
New Spaces for New Work

INFINITE SPACE
Contemporary Residential 
Architecture and Interiors 
Photographed by James Silverman

BRAND SPACES
Branded Architecture  
and the Future of  
Retail Design

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-590-5

THE SHOPKEEPERS
Storefront Businesses  
and the Future of Retail

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-644-5

KALEIDOSCOPE
Living in Color  
and Patterns

Editors: gestalten & Angel Trinidad 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-670-4

SCANDINAVIA DREAMING
Nordic Homes,  
Interiors and Design

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 44 (D) £ 45 $ 60
ISBN: 978-3-89955-592-9

LIVING UNDER THE SUN
Tropical Interiors  
and  Architecture

SMALL HOMES  
GRAND LIVING
Interior Design for 
Compact Spaces

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN English: 978-3-89955-698-8

ISBN French: 978-3-89955-894-4
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VISUAL CULTURE



Wild Naked is a visual road trip exploring, 
nature, youth, adventures, parties, love, 
friendship and solitude through the eyes of 
Magdalena Wosinska, a highly sought-after 
photographer based in California. Travelling 
and working around the world, Wosinska 
connects with her surroundings and explores 
herself both inside and out, documenting it 
through images. Her dynamic day-to-day is 
captured together with self-portraits in 
 nature’s most breathtaking landscapes.

Discovering her own power is the most 
revolutionary road to freedom. Being naked, 
engaging with other bodies and embracing 
her own life. Stripping back to essentials 
allows for a deep reflection on identity—
hers is the experience of a lifetime, and the 
portrait of a whole generation of self-deter-
mined women.

MAGDALENA WOSINSKA 
is a Polish-born, California-based photographer. 
She has published three books and exhibited 
everywhere from Munich to Los Angeles.  
She shoots all the time, carrying a camera on 
her shoulder and preferring to be part of the 
moment, placing her lens in the middle of it all. 

Wild Naked is a portrait of a millennial woman:  
part of a generation empowered to explore, think,  
act and feel freely … The female youth of today. 

Editors: gestalten & Magdalena Wosinska
Features: Full color, hardcover,  
stitch bound, 208 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25.99 $ 40
ISBN: 978-3-89955-966-8

R E L E A S E :  F E B R U A RY  2 0 1 9

The Freedom  
and Adventures  
of Magdalena W.

WILD NAKED

 S A M P L E  C O V E R 
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Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-920-0

Invitation Design  
for Every Occasion

YOU’RE INVITED! 

Whether for a wedding, a birthday, or a  fashion 
show, invitations carry a touch of the personal. 
Carefully crafted, they span the spectrum from 
the whimsical to the  elegant. Brands are 
 allowed a freedom of  expression through the 
intimate nature of an invitation. Clients enjoy 
receiving tokens from corporate affairs or 
 garden parties. The complexity of this modest 
format is shown alongside the delight taken 
in its  details. You’re Invited! showcases a myriad 
of paper choices, hand-lettering techniques, 
and  behind the scenes profiles.

“gestalten has published a book that celebrates 
the epic, most innovative invitation designs 
you’ve ever seen.” DIGITAL ARTS 

Invitations provide the perfect personal touch for 
everything from private events to opening nights. 
You’re Invited! is the definitive guide to this versatile 
and charming medium.

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-954-5

These days businesses start and end with the 
people. With ever more demands made on 
their creative powers, today’s entrepreneurs 
team up with designers to extend a world of 
customer-led visions into integrated brand 
identities. Merging professionalism with play-
fulness and mission statements with personal 
provenance, they draw up meaningful visual 
stories that work. 

Upstart! presents fresh branding concepts 
for spirited companies around the world, run-
ning the full thematic gamut: from modern-
day hemp aficionados and specialist butchers 
to mezcal virtuosos and restoration experts. 
With a focus on start-up projects, this compi-
lation pairs a survey of perfectly orchestrated 
visual identity designs with in-depth case 
studies that reveal exceptional storytelling and 
the full lifecycle of a brilliant branding system.

“UPSTART! explores how a new generation of 
young businesses across various sectors have 
created their visual identities.” DESIGN WEEK 

These days business ideas, the customer experience, 
and visual communication are rolled up into  
one. Upstart! showcases an exciting range of visual 
identities for start-ups and young businesses. 

UPSTART! 

Visual Identities for  
Start-ups and  
New Businesses 

START ME UP!
New Branding for  Businesses
Editors: gestalten &  
Anna Sinofzik
Price: € 39.90 (D) £ 40 $ 55 
ISBN: 978-3-89955-556-1

FIRST THINGS FIRST!
New Branding and Design  
for New Businesses
Editors: gestalten &  
Anna Sinofzik
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-671-1
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Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-694-0

Editors: gestalten & Nicholas Felton 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-645-2

Editors: Tim Finke, Sebastian  
Manger, Stefan Fichtel
Features: Full color, hardcover,  
stitch bound, incl. free video downloads,  
208 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 49.90 (D) £ 50 $ 78
ISBN: 978-3-89955-415-1

PHOTOVIZ 
Visualizing  Information  
Through Photography

INFORMOTION 
Animated Infographics

By: Francesco Franchi, Christian Rocca
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68
ISBN: 978-3-89955-631-5

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-919-4

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-536-3

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 
ISBN: 978-3-89955-556-1

By: Francesco Franchi
Features: Full color, hardcover,  
stitch bound, 240 pages,  
18.6 × 30 cm, 7 ¼ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 78
ISBN: 978-3-89955-468-7

THE INTELLIGENT  
LIFESTYLE MAGAZINE
Smart Editorial Design,  
Ideas and Journalism

VISUAL JOURNALISM
Infographics from the  
World’s Best Newsrooms  
and Designers

NEWSPAPER DESIGN
Editorial Design from  
the World’s Best Newsrooms

START ME UP!
New Branding 
for  Businesses

DESIGNING NEWS
Changing the World of  
Editorial Design and 
Information Graphics

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 39.95
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S  
GUIDE TO BUYING 
GREAT ART

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-695-7

Editors: gestalten,  
Juan Velasco & Samuel Velasco 
Features: Full color, hardcover,  
stitch bound, 232 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Preis: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-639-1

Editors: gestalten & Anna Lena Schiller 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-656-8

Editors: gestalten, Nina C. Müller, 
George Popov & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 49.95
ISBN: 978-3-89955-546-2

Editors: gestalten & Antonis Antoniou
Features: Full color, hardcover,  
stitch bound, 224 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 60 
ISBN: 978-3-89955-469-4

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-671-1

Editors: gestalten & John O’Reilly 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 39.95
ISBN: 978-3-89955-587-5

VISUAL FEAST
Contemporary Food Staging  
and Photography

LOOK INSIDE
Cutaway Illustrations  
and Visual Storytelling

GRAPHIC RECORDING
Live Illustrations for 
Meetings, Conferences and 
Workshops
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A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

FIRST THINGS FIRST!
New Branding and Design  
for New Businesses

ILLUSIVE
Contemporary  
Illustration Part Four
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1
Lobortis

Aliquam porta lacus eget cursus ultricies. Morbi eu maximus eros. In hac habitasse platea dictumst 
dapibus eget in enim. Class aptent taciti sociosqu ad litora torqu

2
Consectetur

Pellentesque ac nunc eros. Suspendisse sed condimentum est. Pellentesque pharetra mauris sed lorem 
gravida eleifend. Nullam vitae feugiat ipsum, at hendrerit Aliquam porta lacus eget cursus ultricies. 
Morbi eu maximus eros. In hac habitasse platea dictumst dapibus eget in enim. Class aptent taciti 

Quisque sagittis
Oquis vestibulum malesuada, sapien enim 

tincidunt lorem, quis vestibulum neque urna 

3
Lacinia 

Porta lacus eget cursus ultricies. Morbi eu 
maximus eros. In hac habitasse platea dictumst 

dapibus eget in enim. Class aptent taciti sociosqu 

4
Vestibulum

Fuorta lacus eget cursus ultricies. Morbi eu 
maximus eros. In hac habitasse platea dictumst 

dapibus eget in enim. ad litora torqu

 Trade secrets / The perfect mall
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Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Fusce vel lorem aliquam, blandit 
magna non, commodo massa. 
Praesent quis accumsan lectus. 
Nam facilisis nulla ac sapien 
consequat blandit. Sed tempor 
faucibus pellentesque. Vivamus 
nec lorem eros. Suspendisse 
vel leo suscipit, porttitor risus 
eget, cursus odio. Nam nibh 
nisl, rutrum nec lorem eget, 
pretium eleifend augue. Ut 
tempus ullamcorper urna, at 
varius dolor condimentum 
quis. Phasellus at ultrices nulla. 
Donec neque dolor, blandit sed 
placerat vel, rhoncus consequat 
urna. Nulla interdum est 
mauris, at ultrices elit bibendum 
fringilla. Suspendisse potenti. 
Duis tempor nibh turpis, ac 
feugiat velit vulputate dictum. 
Nullam elit augue, elementum 
eu eros nec, sollicitudin rutrum 
turpis. Fusce malesuada ipsum 
nec porttitor malesuada.

Morbi iaculis, felis ut 
consequat luctus, diam lacus 
blandit odio, faucibus luctus 
odio nisl sed quam. Quisque 
ultrices interdum eros, sed 
lobortis ipsum luctus ac. 
Aliquam volutpat eget lacus vel 
suscipit.
Tktktktktkkt 
155 (0)55 058 0582
adayinkhaki.com

In numbers
1898 lorem ipsum
2017 dolor sit
3 amet
4 crunga losi
18.5 termes long

3
Alpha 60
Melbourne

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Fusce vel lorem aliquam, blandit 
magna non, commodo massa. 
Praesent quis accumsan lectus. 
Nam facilisis nulla ac sapien 
consequat blandit. Sed tempor 
faucibus pellentesque. Vivamus 
nec lorem eros. Suspendisse 
vel leo suscipit, porttitor risus 
eget, cursus odio. Nam nibh 
nisl, rutrum nec lorem eget, 
pretium eleifend augue. Ut 
tempus ullamcorper urna, at 
varius dolor condimentum 
quis. Phasellus at ultrices nulla. 
Donec neque dolor, blandit sed 
placerat vel, rhoncus consequat 
urna. Nulla interdum est 
mauris, at ultrices elit bibendum 
fringilla. Suspendisse potenti. 
Duis tempor nibh turpis, ac 
feugiat velit vulputate dictum. 
Nullam elit augue, elementum 
eu eros nec, sollicitudin rutrum 
turpis. Fusce malesuada ipsum 
nec porttitor malesuada.

Morbi iaculis, felis ut 
consequat luctus, diam lacus 
blandit odio, faucibus luctus 
odio nisl sed quam. Quisque 
ultrices interdum eros, sed 
lobortis ipsum luctus ac. 
Aliquam volutpat eget lacus vel 
suscipit.
Tktktktktkkt 
155 (0)55 058 0582
adayinkhaki.com

In numbers
1898 lorem ipsum
2017 dolor sit
3 amet
4 crunga losi
18.5 termes long

2
Mill
San Francisco

 Monocle 100 / Fashion
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 Monocle 100 / Fashion

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Fusce vel lorem aliquam, blandit 
magna non, commodo massa. 
Praesent quis accumsan lectus. 
Nam facilisis nulla ac sapien 
consequat blandit. Sed tempor 
faucibus pellentesque. Vivamus 
nec lorem eros. Suspendisse 
vel leo suscipit, porttitor risus 
eget, cursus odio. Nam nibh 
nisl, rutrum nec lorem eget, 
pretium eleifend augue. Ut 
tempus ullamcorper urna, at 
varius dolor condimentum 
quis. Phasellus at ultrices nulla. 
Donec neque dolor, blandit sed 
placerat vel, rhoncus consequat 
urna. Nulla interdum est 
mauris, at ultrices elit bibendum 
fringilla. Suspendisse potenti. 
Duis tempor nibh turpis, ac 
feugiat velit vulputate dictum. 
Nullam elit augue, elementum 
eu eros nec, sollicitudin rutrum 
turpis. Fusce malesuada ipsum 
nec porttitor malesuada.

Morbi iaculis, felis ut 
consequat luctus, diam lacus 
blandit odio, faucibus luctus 
odio nisl sed quam. Quisque 
ultrices interdum eros, sed 
lobortis ipsum luctus ac. 
Aliquam volutpat eget lacus vel 
suscipit.
Tktktktktkkt 
155 (0)55 058 0582
adayinkhaki.com

In numbers
1898 lorem ipsum
2017 dolor sit
3 amet
4 crunga losi
18.5 termes long

1
Santa Eulalia
Barcelona

The world of retail has never been so 
 challenged thanks to a mix of e-commerce, 
unimaginative brand owners and greedy 
landlords. Yet while many stores have 
 stumbled, a new generation of storekeepers 
and department store owners is arising. Is 
this the dawn of a new, independent age of 
bricks and mortar retail?

Since launch the retail world has been 
one of the pillars of Monocle’s editorial 
 coverage. On their travels around the world, 
the magazine’s editors are constantly look-
ing for well-designed fit-outs, the people 
setting new benchmarks in service and the 
stores offering the smartest product mix.

At the heart of all this is an understand-
ing that a memorable shopping experience 
relies on a delicate balance of an inviting 
space, a warm welcome and a sense of dis-
covery (not to mention covetable products)—
but an understanding, too, that shops and 
shopkeepers play an indispensable role in 
creating lively neighbourhoods and vibrant 
high streets.  This new book from Monocle 
reveals the global media brand’s 100 favou-
rite shops worldwide, from the independent 
fashion boutique to the department store 
that takes up a city block. It also offers a few 
top tips and advice on how to launch and run 
your own retail venture, as well as a collec-
tion of sharp essays and snappy interviews. 
The Monocle Guide to Shops, Kiosks and Markets 
is a handbook for any aspiring shopkeeper, 
stocking a wealth of insight and inspiration.

Monocle’s latest book unpacks what makes a perfect 
shopping experience and offers tips on how to launch, 
design and run your own store. A must-have guide.  

By: Monocle
Features: Full color, hardcover,  
stitch bound, 304 pages,  
18 × 23.5 cm, 7 × 9 inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-967-5

R E L E A S E :  A P R I L  2 0 1 9

THE MONOCLE GUIDE TO  
SHOPS, KIOSKS AND MARKETS

 S A M P L E  C O V E R 
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 Eating and drinking / Hotel restaurants

1
Mandarin Oriental, Hong Kong
Old-school supper

Hong Kong Island’s oldest five-star hotel has 
plenty of decorated restaurants. For a taste of the 
city without scrimping on the haute cuisine head 
to Cantonese restaurant Man Wah on the 25th 
floor, which has been steaming classics since 1968. 
The views are stunning and few menus deliver 
more of what this city does best per mouthful. 

If you want a dollop of the city’s colonial past 
sample the fish and chips at The Chinnery or set 
sail for the Clipper Lounge if you think buffets are 
best. Wash it all down with drinks at Captain’s Bar 
– an institution that mixes it up until late. 
5 Connaught Road
1852 (0)2522 0111
mandarinoriental.com

3
Bauer Venezia, Venice 
Sea change

Among Venice’s grand palazzos, the fascist-era 
modern façade of the Bauer’s Campo San Moisè 
entrance stands out. The 18th-century building 
first opened as a hotel in the 1880s but in the 
1940s a new modern wing was built (the side 
facing the Grand Canal still boasts a Byzantine-
gothic exterior). Inside is a sleek marble lobby 
and sumptuous staircase, while outside there are 
canalside tables at which to enjoy a drink. 

Guests have access to Settimo Cielo (Seventh 
Heaven), the highest terrace in Venice, where 
breakfast is served against a breathtaking backdrop.
1459 Campiello San Moise 
139 041 520 7022 
bauervenezia.com  

2
Soho House Berlin, Berlin 
Haus rules

This 1920s Bauhaus building, designed by Georg 
Bauer and Siegfried Friedlander, has been both 
a department store and the headquarters of the 
Communist party’s Central Committee. Since 
2010, it’s been home to Soho House, with 65 
rooms and 24 apartments, a gym, a rooftop pool, 
the art deco-style Club Bar and two restaurants, 
which serve US and Aegean dishes respectively. 

The Venetian restaurant Cecconi’s, with its 
open-plan kitchen, is open to non-members and 
serves seafood specialities and handmade pasta. 
The weekend brunches are an understandable hit.
1 Torstrasse  
149 (0)30 405 0440
sohohouseberlin.com

Eating inn 
Hotel restaurants
We’re sticklers for a square meal: 
hearty, honest, minus the fuss and 
foam, and in a smart setting. And as 
competition in the industry stiffens, 
restaurants attached to hotels are  
luring in punters. 

Yes, there’s still room in our  
roundup for the independent pension 
that’s serviced family bashes for 
generations but what about the Hong 
Kong buffet that’s perpetually stocked? 
And the ideal Harbour-view pub lunch 
in Sydney or terrace for breakfast in 
Merano? Read on for our list of spots in 
which to refuel, catch up with a contact 
and kick back with old friends. 

And should you over-indulge and 
need a lie-down, you won’t have far  
to go. Let us show you to your table.

94 95

A shipwrecked sailor who washed up  
on the Atlantic coast in the 16th century 
is said to have been the first to set 
eyes on the site of what would become 
Brazil’s biggest, boldest and wealthiest 
city. Today’s visitors to São Paulo may 
arrive in a more leisurely fashion than 
the Portuguese adventurer João Ramalho 
but the city still provokes the same 
feelings of awe that he must have felt  
– albeit for different reasons. 

This business hub of 12 million  
inner-city residents is quite literally 
a concrete jungle. Because for all its 
sprawl, insecurity and urban density, 
São Paulo is surprisingly verdant. Lush 
foliage drips from overpasses, colourful 
birds sit on pylons and the roots of fig 
trees rip through pavements.

But the city means business. In the 
17th century it became a gateway for 
gold exports thanks to the persistence 
of the bandeirantes, a group of bandits 
who found dozens of mines. The money 
raised was invested in vast plantations of 
sugarcane and, later, coffee, transforming 
the metropolis and surrounding state 
into Brazil’s commercial centre and 
attracting a flurry of new residents. Skip 
forward several centuries and little has 
changed: São Paulo is the place to make 
money in Brazil and prices reflect that. 

For all the stock-exchange traders, 
media moguls and tech start-ups, the 
city hasn’t forgotten the importance 
of culture. When coffee was first 
cultivated in the 19th century, out-of-
work immigrants from Italy, Germany, 
Poland and Greece arrived. That was 
followed by a second migration wave in 
the early 20th century, with the arrival 
of Japanese, Arabs and Koreans. Today 
these third-generation communities give 
the megacity a global character. 

São Paulo hosts the second-oldest 
Art Biennial in the world after Venice 
and is home to top museums, cultural 

institutes and theatres. This cultural mix 
is most acute downtown. Until just a 
few years ago the “centro” was largely 
derelict but a major clean-up is taking 
place. A regeneration project is bringing 
an influx of galleries and restaurants to 
the area, helping to rectify decades of 
neglect and show off some of the city’s 
finest monuments to modernism. 

It’s in the newly buzzing city centre 
where chef Mélanito Biyouha runs 
Biyou’Z restaurant, serving dishes “in an 
African way”. There’s a new non-profit 
arts centre called Pivô, countless coffee 
shops and a renovated 13-storey cultural 
institute with a communal rooftop pool, 
the Sesc 24 de Maio. The grime from 
pollution that once covered many of 
São Paulo’s beautiful, but neglected, 
buildings is being removed.

The city’s plans have nevertheless 
sparked debate about whether urban 
development should aim at gentrification 
or help the growing number of people 
who are forced to live on the street and 
in the outskirts of the metropolis. “Since 
the clean-up began, hundreds [of the 
poor] are being forced back out onto the 
street,” says academic Milena Durante.

Outside the centre, the city is trying 
to open up its urban landscape. A 
15-year transport scheme to construct 
cycle paths, lower speed limits, expand 
pavements and occasionally shut off 
roads entirely is well underway. Paulista 
Avenue and the Minhocão, two major 
arteries, are pedestrianised on Sundays 
(the latter closes to traffic at night too). 
Since 2013, 460km of bicycle paths have 
been built. 

São Paulo makes most other cities 
feel like little villages. It’s huge, the social 
disparities are wide and the hardships 
can be extreme. But it’s the chaos among 
the culture, the energy in the opulence 
and the greenery amid the crowds that 
make Paulistanos feel utterly alive. 

18. Take the middle ground 
São Paulo
Downtown may be safe again but  
not everyone likes how it happened.

Chapter 1
Cit ies in focus

Taming a megacity (clockwise 
from top left): Towers as far as 

you can see; Sesc 24 de Maio is in 
a converted downtown department 
store and has a pool (see overleaf), 
art gallery and free dental service; 

the Minhocão Park is an urban scar 
that’s normally packed with cars 
but at night, and on Sundays, it’s 

handed over to pedestrians  
who are short on public parks; 
Galeria do Rock, built in the  

1960s, in Centro

By: Monocle
Features: Full color, hardcover,  
stitch bound, 304 pages,  
18 × 23.5 cm, 7 × 9 inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-952-1

Over the past decade, Monocle editors have 
been writing about—and staying in—plenty 
of hotels. They’ve put to the test everything 
from cosy inns in the backstreets of Beirut 
to cutting-edge offerings from international 
brands in New York, Tokyo and beyond.  
At the heart of everything has been one guid-
ing principle: to find stop-ins that get the 
simple things right and understand the value 
of thoughtful hospitality. 

In this brand-new book, Monocle reveals 
not only its 100 favourite hotels but also how 
you could start number 101 on its list with 
a wealth of advice and insight into what 
owning and running a perfect establish-
ment involves. From stunning photography 
and illustration to snappy essays and sharp 
 observations, The Monocle Guide to Hotels, Inns 
and Hideaways delivers a complete review of 
everything from escapists’ boltholes to third 
spaces for entrepreneurs. 

“The critical experts of Monocle bundled  
their 100 favorite hotels, guesthouses  
and hideaways, from well-known design  
chains to hidden gems, where hospitality  
is of paramount importance. And for those  
who always wanted to be a hotelier,  
there is one section devoted to what is  
involved in running of a hotel or other  
guest house.” RESIDENCE

“Monocle’s weighty guidebook focuses  
on a diverse range of spots that do the simple 
things right, places that understand the  
true value of thoughtful hospitality; all put 
together with the effortless aesthetic  
one would expect from the discerning brand.” 

WE HEART

In this book, Monocle will tell you where to find  
a top hotel—and also how to design or run your own.  
Both inspirational and packed with insight, it will  
be a must-have guide for the globally minded.

THE MONOCLE GUIDE TO  
HOTELS, INNS AND HIDEAWAYS

THE MONOCLE GUIDE TO 
BUILDING BETTER CITIES
By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
320 pages, 20 × 26.5 cm,  
8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 
ISBN: 978-3-89955-503-5

Ever since its launch in 2007, Monocle has 
been passionate about improving our  cities. 
Each year it compiles a Quality of Life 
Survey, which names the top 25 cities to 
call home, and across the issues it has inter-
viewed the most productive mayors, looked 
at the metropolises putting pedestrians first, 
and met the people making room for parks, 
both pocket-sized and plush. In this impor-
tant new book the magazine’s editors unpack 
what makes a great city and how to fix one 
that’s flagging. How do you fashion your 
own High Line, create the most  covetable 
housing, or transform a grimy  river into  
a glistening asset? Beautifully shot and 
 illustrated, this is a book that takes the 
urbanism debate away from city hall and 
explains what’s needed in ways that will  
inspire us all.

“How do you make a city that works for people 
of all ages and backgrounds? How do you  
help provide great transport? Great places to 
work? A great quality of life? It’s all inside 
alongside intriguing reports, stunning images, 
key insight and the signature design style 
you’ve come to expect.” AIROWS 

“The book delves into ways we can improve our 
city designs, creating places suitable for people 
of all ages and backgrounds while providing 
excellent transport, good places to work, and 
fun places for the weekend.” HUH

What makes a great city? What are the world’s  
most livable cities? In this book, Monocle reveals  
what makes a metropolis tick.
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The details

Architect: Ricardo Bofill
Year built: 1975
Number of apartments: 446

Communal facilities: Two pools, 
ping-pong tables, a summer cinema 
in the central patio and a modest  
library, plus a clutch of bars and 
shops line the exterior.

Key materials: Cement and ceramic 
tiles. The building’s structural lines 
resemble a distorted Rubik’s Cube. 

Why we’d live here: The considered 
use of light and space, the acoustic 
design and the neighbourly charm are 
conducive to peaceful co-existence. 

01
Communal ping-
pong table on 
ground floor
02
Small section  
of the façade
03
rooftop pool
04
one of many
adjoining 
walkways 

257256

High-rise
Walden 7

Chapter 02
The residences

•
Grow your  
own home
Global
•
Preface
‘Playing house’ is one of the more fun adult games. 
But furnishing a home from scratch is a gradual 
process and after you’ve bought a property your 
budget may not stretch to your dream collection. 
But it is important to dream. Here’s our inventory 
of things we’d pick to transform a house into a 
proper home. 

•

01 Mesa kitchen by Alfredo Häberli for Schiffini. Combining 
wood, ceramic tiles and metal, this 21st-century take on the rustic 
farm kitchen is giant, tactile and built to last a lifetime or two. 
schiffini.com

02 A round-edged dining table by Ercol. Round edges are more 
friendly for dining and this Ercol table has a handy butterfly 
extension leaf for when 15 friends drop by instead of five. 
ercol.com

03 Garten chairs by Thonet. We’ve opted for these indoor/
outdoor chairs by Thonet, which avoid the formal chintz of an 
upholstered dining chair but are far more comfortable than a 
backless stool. 
thonet.com

04 Inga Sempé’s w103 lighting for Wästberg. A perfect option 
for over-the-kitchen-table lighting which should (always) be 
dimmable. It provides a neat talking point for tricky dinner guests. 
wastberg.com

05 Hakusan and Hasami crockery with Plus Minus Zero 
appliances. If tableware and appliances are going to be on  
show, they have to be beautiful. Our crop is from Japan; sensibly 
sized appliances by Plus Minus Zero sit with delicate porcelain 
from Kyushu. 
hasamiyaki.jp; plusminuszero.jp; hakusan-shop.com

01 A handmade, leather-upholstered sofa by Osaka-based furniture firm Truck.  
Though we’d normally opt for wool or cotton upholstery, getting comfortable on this  
sofa is more like sitting on a cloud than a cheap rented car seat. 
truck-furniture.co.jp

02 838 Veliero bookcase by Franco Albini for Cassina. This is an heirloom piece, a feat  
of engineering in glass and brass that acts as showstopper and room-divider in one.  
cassina.com

03 Pelican chair by Finn Juhl in grey wool. As much a sculpture as a piece of furniture,  
this chair is perfect for curling up with a good book beneath the adjustable floor light  
by Santa Cole. 
finnjuhl.com; santacole.com

04 Wooden lamps by Bunaco and a smattering of cushions by Svenskt Tenn. Large  
spaces are easily divided into more manageable nooks with soft table lights. We favour  
Bunaco for its natural, woody glow. Similarly, bursts of colour from Svenskt Tenn’s  
ageless fabric prints will do the trick nicely. 
svenskttenn.se

05 A handmade woollen rug by Kasthall. Though underfloor-heated wood will never  
leave your toes chilly, a beautiful big rug is good for breaking up the expanse. 
kasthall.com
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Living

Our living room is long and 
open but divided into zones 
with different functions. 
An oak floor, preferably by 
Danish firm Dinesen, is easy 
to keep clean and gets better 
with age. A mix of natural 
materials – leather, cane, 
wool, wood, brass and the 
odd bit of greenery – makes 
the space feel human. A 
range of heights prevents 
it feeling sterile. A wood-
burning stove at the heart 
provides warmth and scent 
to fill the house. There’s 
ample room to entertain 30 
for festive drinks, but you 
never feel lonely if it’s just 
you and the cat.

Kitchen

When it comes to 
entertaining we prefer 
cosy kitchen suppers 
over stuffy, stiff white-
tablecloth dining. That said, 
our kitchen is a bit of a 
performance space and it’s 
access all areas. Everything 
is on show – handy when 
it comes to reaching for a 
utensil or when guests help 
empty the dishwasher. In 
summer, patio doors open 
to the terrace, doubling 
the size of the room. It’s 
not a precious space; it’s 
somewhere that instantly 
conveys the love of good 
food, hospitality and taste to 
anyone who drops by.

1

1

2

3

3

4 5

5

4

2

perfect home
Essentials for furnishing from scratch

08
Home

144 145

food retailers

“We decided to position our 
lives around food,” says Merlin 
Jones, who co-founded General 
Store with his wife Genevieve 
Schiffenhaus (both pictured) in 
2012. After quitting their jobs, 
the pair spent a year learning 
to make cheese and bake bread 
before starting the independent 
shop in Peckham, a now-thriving 
pocket of southeast London. 
“We opened the shop to bring 
our appreciation and experience 
of food production into a retail 
environment,” says Jones. 

The seasonal offerings lining 
the shelves are mostly sourced 
from the UK and Europe and are 
chosen with accessibility in mind. 
“We want people to be able 
to cook a meal with what they 
buy,” says Schiffenhaus. Some 
products – such as smoked fish 
from north London’s Hansen & 
Lydersen – have a short journey 
to the shop; others, including 
the hazelnut chocolate spread 
from Piedmont, have further to 
travel. And with each passing 
year, Jones and Schiffenhaus put 
more time into finding standout 
items. “This process really takes 
patience,” says Jones. 

Yet the best thing about 
running the shop, according to 
Jones, is getting to know people 
in the neighbourhood. “The 
vast majority of our customers 
reside locally and are repeat 
weekly customers; they are our 
lifeblood.” — (m)

General Store, London
Community service

Open 
Wednesday to Sunday

Contact 
174 Bellenden Road
+44 (0)20 7642 2129
generalsto.re 

Go for 
La Grotta ice cream
Rollright cheese from Oxfordshire
Bray’s Cottage pork pie
Piedmontese hazelnut chocolate spread
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•
Making a 
statement 
from head 
to toe
Global
•
Preface
When it comes to ‘better 
living’ in the often ephemeral 
world of fashion, may  
we suggest a few staples  
that will stand the test of 
passing seasons? 

•

02
Fendi
Rome

The right accessory can not only complete a look but also allow you to dress up the low-
key, when all you want to do is pull on a favourite T-shirt and some Edwin jeans. Fendi’s 

1920s-inspired slip-on bangles in pop colours are the perfect all-round solution.
fendi.com

01
Kaneko Megane

Fukui

Who wants to be poking contact lenses in their eyes? Relax, enjoy your dodgy eye-
sight; people look better in specs. But choose wisely – this pair is handmade in Japan by 

Kaneko Megane and offers the right blend of aestheticism and functionality.
kaneko-optical.co.jp

fashion
Eight pieces

05
style
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Style leaders
Global

Chapter 01
How to GOVErN

Writing about a leader’s dress sense can, 
at fi rst glance, appear superfi cial. Surely 
it’s the substance of a politician, not his 
or her style, that really matters? To an 
extent, yes. But a leader’s appearance can 
give a good indication of the message that 
he or she is hoping to put across. Think 
of Alexis Tsipras’s refusal to wear a tie, 
Vladimir Putin’s refusal to wear a shirt 
or, God forbid, Tony Abbott’s refusal 
to wear anything more than a pair of 
tight budgie-smugglers. Each one sends 
a message: I’m diff erent; I’m hard; I’m 
younger than the other guy.

Clothes can show whether leaders 
remain true to their roots or somewhat 
aloof, see themselves as military types or 
democrats, and whether they want to be 
seen as dull and dependable or a bit of a 
show-off . Here comes the catwalk. — (m)

Abdel Fattah el-Sisi
Egypt

It’s the sunglasses that make this outfi t. Military 
uniform? Well, you’d expect that from a fi eld 
marshal. The impressive-looking medals? This 
is a man who’s been around a while. But the 
sunglasses? That extra touch takes El-Sisi from 
mere defence minister to full-on “I’m in charge” 
dictator. It was El-Sisi’s outfi t – not his words – 
that signalled that Egypt’s Arab Spring was over.

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

Kim Jong-il
North Korea

Throughout his 17-year reign as Dear Leader, 
Kim Jong-il was the worst-dressed man in North 
Korea. Whatever the occasion, Kim insisted on 
wearing what can best be described as a Stalinist 
pantsuit. It was an outfi t that proclaimed him 
to be a man of modesty; in its throwback to the 
1970s it was also a symbol of Kim’s stubborn, 
unyielding resistance to change.

Narendra Modi
India

As the leader of the right-wing Hindu nationalist 
Bharatiya Janata party, Modi’s fashion choices are 
never incidental. His love of a kurta – a garment 
made in India and worn by rich and poor alike – 
references nationalism and his humble beginnings 
as a tea-seller. The cotton khadi fabrics he often 
wears are rich with symbolism that stretches back 
to Mahatma Gandhi.

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

give a good indication of the message that 

A GuIDE TO SENIOr CHIC 
Whether it’s fl owing robes, wraparound shades or a pensioner suit that could have been 
bought in a 1970s catalogue, what a head of state wears says much about their style of 

leadership. For a president or prime minister, clothing really can be political.
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José ‘Pepe’ Mujica
Uruguay

No politician pulls off  the “man of the people” 
look as well as Mujica, president of Uruguay 
between 2010 and 2015. Always tieless, often 
wearing a woolly cardigan, Mujica’s wardrobe 
refl ected his frugal living. He shunned the 
presidential palace in favour of his farm and drove 
a VW Beetle. His style was more infl uential than 
his substance: his policies have had far less impact.

Shinzo Abe
Japan

He is the most radical, interesting and also 
alarming prime minister Japan has had since 
the Second World War but Abe’s grooming and 
dress are meticulously and strenuously middle-
of-the-road. Spruce without being dapper and 
smart without being tasteful, he is a visionary 
right-wing nationalist in the uniform of an 
affl  uent salaryman.
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parliaments
Vaduz, liechtenstein

Chapter 01
How to GOVErN

Liechtensteiners took their time to decide upon a new design 
for a parliament, or Landtag, to grace Peter-Kaiser-Platz in the 
principality’s alpine capital of Vaduz. In 1993 a referendum 
rejected plans to modify the seat of government – which 
included a masterplan devised in the early 1980s by the Swiss 
architect Luigi Snozzi – due to its high costs. In the end it was 
the simple brick scheme of Berlin-based architect Hansjörg 
Göritz that won the people’s vote. Completed in 2008, its 
steeply pitched profile, northern German in style, is the 
centrepiece of a government quarter. 

Liechtenstein is synonymous with wealth. This tiny 
principality has one of the highest gdps in the world yet Göritz’s 
elegant, barn-like edifice nods to the country’s agricultural past. 
His intention was to create an “elementary house” where the 
affairs of the country could be discussed and debated; a civic 
forum that references the guildhalls of Lübeck and Hamburg. 
The sparse structure would represent transparency and contrast 
with the imposing 19th-century state buildings nearby. 

The interior of the parliament is dominated by the plenary 
chamber that occupies the full height of the cavern created by 
the sharp roofline. Here Liechtenstein’s 25 elected senators (all 
members are part-time parliamentarians with jobs elsewhere) 
sit in a circle. The configuration reflects the consensus politics 
that is used to govern the small nation of about 37,500 people. 
“I wanted everything to happen under one roof,” says Göritz, 
and indeed the area reserved for the press and citizens is a 
matter of metres away from where their representatives are 
seated. The low lighting and warm acoustics have been crafted 
to create the atmosphere of a home parliament. Light-wood 
furniture and abstract paintings by the Berlin-based artist 
Sabine Laidig add to the intimate mood. 

Göritz’s scheme attempts to represent the past, present 
and future of this unusual little country that has more registered 
companies than citizens. Finance dominates its economy yet 
Liechtenstein’s 160 sq km of rolling alpine terrain is home to 
traditional agriculture and hi-tech manufacturing too (it is the 
world’s biggest producer of false teeth). Even so, Vaduz doesn’t 
even have a railway station. Its unassuming parliament reflects 
these contradictions and contrasts rather well. — (m)

DEMOCrATIC DESIGN
A parliament should reflect its people. 

liechtenstein’s Vaduz building references 
the small country’s agricultural past – rather 

than its extreme wealth – by blending 
contemporary form with traditional ideals. 
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how it works: Members of 
Liechtenstein’s Landtag are elected by 

proportional representation. The 
country has two constituencies: 

Oberland (which has 15 seats) and 
Unterland (which has 10). Parliament is 
convened at the start of each year by the 

reigning prince. The Regent must 
sanction each law and has the right to 
dissolve parliament and can exercise 

extensive veto powers. However, the 
people of Liechtenstein have a strong 
steer on the lawmakers; a petition of 

1,000 voters is enough to call a 
referendum on any of the government’s 

resolutions. (For amendments to the 
constitution, 1,500 signatures are 

required.) Liechtensteiners have voted 
on everything from dog ownership to 

fishing rights and tax reform.

people power

Through all walks of life,  
let Monocle be your guide.

THE MONOCLE  
GUIDE SERIES

By: Monocle
Features: Full color, linen  
hardcover, stitch bound, 408 pages, 
20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-490-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound, 304 pages, 
20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-537-0

By: Monocle 
Features: Full color, linen  
hardcover, stitch bound, 338 pages, 
20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-668-1

By: Monocle
Features: Full color, linen  
hardcover, stitch bound, 402 pages, 
20 × 26.5 cm, 8 × 10 ½ inches
Price: € 44 (D) £ 40 $ 60 
ISBN: 978-3-89955-560-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound, 338 pages, 
20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-648-3

Bundle of 5 Monocle guides including:
1) The Monocle Guide to Better Living
2) The Monocle Guide to Good Business
3) The Monocle Guide to Cosy Homes
4) How to Make a Nation: A Monocle Guide
5) The Monocle Guide to Drinking & Dining
Price: € 185 (D) £ 140 $ 204
Title Number: 9224

THE MONOCLE GUIDE  
TO BETTER LIVING

THE MONOCLE GUIDE  
TO GOOD BUSINESS

THE MONOCLE GUIDE  
TO DRINKING & DINING

THE MONOCLE GUIDE  
TO COSY HOMES

HOW TO MAKE A NATION:  
A MONOCLE GUIDE

THE MONOCLE GUIDE 
BUNDLE

Monocle was launched by Tyler Brûlé in 2007 
as a monthly magazine briefing on global 
 affairs, business, culture, design, and much 
more. Today, Monocle is a complete media 
brand with a suite of travel guides under its 
belt, a 24-hour radio station, a film-rich web-
site, retail ventures around the globe, and 
cafés in Tokyo and London. Besides their 
London HQ they have seven international 
bureaux in New York, Toronto, Istanbul, 
Singapore, Tokyo, Zurich, and Hong Kong. 
At their core is the simple belief that there 
will always be a place for a print brand that 
is committed to telling fresh stories and 
sending photographers on assignments.

“From its enlightening series of travel guides, to its expansive 
coverage discerning the global quality of life, Monocle’s growing 
portfolio of informative content continues to broaden … “ 
HYPEBEAST 

“Monocle’s new book, HOW TO MAKE A NATION: A MONOCLE GUIDE, 
explores all the elements you need to make a happy, vibrant and 
successful country. From designing a better parliament to choosing 
a flag, this book focuses on the small—and big—things that can 
make our nations work better for everyone who calls them home.” 
HIGHSNOBIETY

“HOW TO MAKE A NATION: A MONOCLE GUIDE is a mix of travel guide 
and CI advisor and offers many incentives, how a successful nation 
could look like and what makes a nation really successful.” NOVUM 

“A crash course for any budding world leader.“ ACQUIRE 

“A guide meant to inspire and offer a highly local vision of homes, 
MONOCLE’S GUIDE TO COSY HOMES showcases residences that  
‘just get it right’, while offering pointers on how to recreate the 
look at home.” THE CULTURE TRIP 

“… naturally entirely in the typical Monocle look. Rich in images, 
beautifully illustrated and printed on high-quality paper.”  
LIVING AT HOME 

“THE MONOCLE GUIDE TO GOOD BUSINESS perfectly balances 
stories of creative entrepreneurship, facts, photos and illustrations 
to inspire and inform no matter what part of the business journey 
you may find yourself on.” SAY HI TO 
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How Edison Chen’s 
CLOT Label and 
JUICE Store Took 
Hong Kong’s 
Streetwear Scene 
to the World

Edison Chen got his start as a popular actor in Chinese film, but has 
since reinvented himself as a multi-disciplinary creative with a  
focus on tapping Hong Kong’s global heritage and synthesizing it with 
the global nature of street culture. Through his brand CLOT and  
his chain of stores, JUICE, he’s slowly taking one of the East’s biggest 
empires and infiltrating the West.

144

Street fashion and urban culture have come a 
long way from humble beginnings in the ‘90s. 
From disparate local scenes in Japan, Europe, 
and the US, the youth-driven movements of 
hip-hop, punk, and skateboarding have  finally 
infiltrated high fashion. 

Brands are now eager to collaborate with the 
icons of music and art who are leading this cre-
ative crossover. Customers will stand in line for 
hours to be the first to own exclusive pieces de-
signed by the likes of Pharrell Williams, Kanye 
West, and Tom Sachs. 

Based in locations such as New York, Berlin, 
and Tokyo, lifestyle publication Highsnobiety 
is at the forefront of this global phenomenon. 
The Incomplete immortalizes the stories of 
brands ranging from Supreme to COMME des 
GARÇONS. Alongside the most influential de-
signers and tastemakers, Highsnobiety high-
lights the pieces and brands in men’s fashion 
which have stood the test of time.

HIGHSNOBIETY 
has become the authoritative publication 
covering forthcoming trends and news in fashion, 
art, music, and culture. With offices in Berlin, New 
York, Hongkong, London, Tokyo and Los Angeles, 
Highsnobiety has steadily built a strong brand in 
the online fashion and lifestyle world. The site and 
print magazine sit among the most visited global 
sources for inspiration. Innovation, progression, 
and always being several steps ahead of the curve 
are just some of the core values of Highsnobiety. 

“If every generation has their own religion  
then it also asks for a modern bible.  
For generation Y this bible could become  
THE INCOMPLETE HIGHSNOBIETY GUIDE TO  
STREET FASHION AND CULTURE, published by 
nobody less than the ‘Gods of Street Style,’  
the online magazine Highsnobiety.” NYLON

Men’s style has come a long way from sneakers and 
hoodies and has never been more dynamic or multi-
faceted. The Incomplete is your compass through the 
most iconic brands and the most desirable accessories.

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-580-6

Highsnobiety Guide to Street 
Fashion and Culture

THE INCOMPLETE

3534 R E C E N T  L I S TD E S I G N  &  FA S H I O N



FOREVER
The New Tattoo

FOREVER MORE
The New Tattoo

Editors: gestalten & Floyd E. Schulze 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 49.95
ISBN: 978-3-89955-442-7

Editors: gestalten & Hannah Graves 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-926-2

By: Marilyn Neuhart with John Neuhart
Features: Full color, hardcover,  
stitch bound, 2 volumes in slipcase,  
800 pages, 25.5 × 29.2 cm, 10 × 11 ½ inches
Price: € 150 (D) £ 150 $ 199
ISBN: 978-3-89955-230-0

Text: Caroline Weaver
Editor: gestalten
Illustrations: Oriana Fenwick
Features: Full color, hardcover, stitch  
bound, ribbon bookmark, 160 pages, 
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-675-9

Editor: gestalten
Photographs: Rose Callahan  
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 58
ISBN: 978-3-89955-484-7

Editor: Johannes Erler
Features: Full color,  hardcover,  
stitch bound, 320 pages,  
22 × 28 cm, 8 ¾ × 11 inches
Price: € 45 (D) £ 45 $ 60
ISBN: 978-3-89955-519-6

By: Cynthia E. Smith
Editors: Cooper Hewitt,  
Smithsonian Design Museum
Features: Full color, softcover,  
256 pages, 21 × 27 cm, 8 ¼ × 10 ½ inches
Price: € 29.90 (D) £ 30
ISBN: 978-3-89955-691-9
No U. S. Distribution

Editors: gestalten & Fiona Leahy 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-489-2

Editors: gestalten,  
Duncan Campbell & Charlotte Rey  
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 65
ISBN: 978-3-89955-548-6

THE STORY OF EAMES 
FURNITURE

THE PENCIL PERFECT
The Untold Story of a  
Cultural Icon

I AM DANDY
The Return of the  
Elegant Gentleman

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

BY THE PEOPLE
Designing a Better America

JUST MARRIED
How to Celebrate Your  
Wedding in Style

THE CRAFT AND THE 
MAKERS
Tradition with Attitude

Editors: Klaus Klemp &  
Keiko Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages,  
19 × 23 cm, 7 ½ × 9 inches
Price: € 69.90 (D) £ 60 $ 90
ISBN: 978-3-89955-584-4

LESS AND MORE
The Design Ethos  
of Dieter Rams

Editor: gestalten
Photographs: Rose Callahan 
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 304 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Preis: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-667-4

WE ARE DANDY
The Elegant Gentleman  
Around the World

Editors: gestalten,  
Thomas Stege Bojer & Josh Sims 
Features: Full color, hardcover,  
stitch bound, half-jeans, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-646-9

BLUE BLOODED
Denim Hunters  
and Jeans Culture

Editors: gestalten & Theo-Mass Lexileictous 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-638-4

OTHERWORLDLY
Avant-Garde Fashion  
and Style

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-673-5

Editors: gestalten & Design Indaba 
Features: Full color, hardcover,  
stitch bound, 336 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-641-4

EVERGREEN
Living with Plants

AFRICA RISING
Fashion, Design and  Lifestyle  
from Africa

Editors: gestalten & Gustav Temple 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-640-7

HOW TO BE CHAP
The Surprisingly  Sophisticated 
Habits, Drinks and Clothes  
of the Modern Gentleman
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ESCAPE



Building on heritage and timelessness, wellbeing and a free-spirit attitude,  
Riad Jardin Secret pairs a wholesome life with creativity.

Taken over from a French family by creative duo Cyrielle Astaing 
and Julien Phomveha, Riad Jardin Secret has been given a sec-
ond lease of life. Creative mavericks, Astaing and Phomveha 
both previously worked in the fashion industry: craving adven-
ture and a profound change of lifestyle, the duo chose to settle in 
Marrakech after their many visits there. In their search for a riad 
they could call home, they came across an early twentieth centu-
ry gem called riad Jardin secret. A century back, a rich Marrakchi 
built two identical riads, one of which he gave his favourite mis-
tress as a present. This generous gift was Riad Jardin secret, 
which stands out for the quality of its craftsmanship: stucco, 

zelliges, tadelakt, and textured hand-painted walls create a strik-
ing impression.  

The riad and its original patina became the perfect setting for the 
duo to share their love for Marrakech and passion for photogra-
phy, design, art and a sustainable way of life. “We wanted to stay 
as far away as possible from modern, fancy hotels or the lavish ri-
ads we had visited. Our initial project was to find an intimate, se-
cret place with a human scale, and keep it that way!”, the couple 
explains. The duo set out to renovate the entire property whilst 
preserving its historical heritage and an “anti-modern” way of life.  

A well-kept 
Secret

RIAD JARDIN SECRET MARRAKECH, MOROCCO
Make a difference when you travel. Excellent 
hospitality and sustainable journeys can go 
hand in hand. New getaways offer amazing 
design, delicious food and extraordinary experi-
ences while committing to an eco-friendly 
 experience for travellers and locals alike.

From a remote lodge in the Namibian desert 
made from shipwrecks that protects endan-
gered wildlife, to a restored hotel in downtown 
Hong Kong that draws on local tradition, or a 
guesthouse in Beirut where Lebanese women 
teach cooking and pass on family recipes for 
local dishes: no matter where or how, all these 
hotels combine the highest standards of hos-
pitality with the smallest ecological footprint. 
Bon Voyage gives a privileged insight into the 
shift towards eco-conscious getaways. Relax, 
enjoy … and make a positive impact!

CLARA LE FORT 
The renowned travel journalist was co-editor  
of Once In a A Lifetime Vol.1 & Vol.2 and  
A Delicious Life. Specializing in luxury  
and sustainability, she is an editor for French  
and international publications (Les Echos,  
Madame Figaro, Wallpaper*…). She spends most  
of her time travelling to unspoiled locations  
where nature is preserved.

These alluring design hotels are changing the  
world of accommodation. Bon Voyage invites you  
to explore places fusing world-class hospitality  
with a sustainable approach.

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,  
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-963-7
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Boutique Hotels for the 
Conscious Traveler

BON VOYAGE
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There is something about the great outdoors 
that makes us want to go back each time we 
return home from a field trip. We crave the 
crisp fresh air. We desire the raw experience 
that only nature can grant us. Driven by the 
will to unplug from our daily routines we 
seek to reconnect with something that feels 
more authentic. 

The New Outsiders celebrates outdoor 
creativity and presents brands and ideas 
shaping the ethos of today’s adventurers 
and entrepreneurs. They develop products, 
run companies, explore far-flung countries 
and pursue activities with sustainability and 
social responsibility in mind. 

The New Outsiders introduces some of the 
most outstanding of these free spirits and 
presents in-depth features on niche activi-
ties and must-visit locations. Co-edited by 
creative director and outdoor enthusiast 
Jeffrey Bowman this volume is a must have 
for everyone who wants to call the great out-
doors their second home.

JEFFREY BOWMAN 
is an observer and curator of contemporary 
outdoor culture, and has worked on  
several gestalten publications, notably  
THE OUTSIDERS. He is the creative and brand 
director of sustainable backpack brand  
Millican and lives with his dog Loki in the 
mountains of the Lake District in England. 

The New Outsiders celebrates outdoor creativity. 
Fresh ideas, adventurers and sustainable 
entrepreneurs inspire a new outdoor generation  
to live a life less ordinary under the open sky.

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 256 pages, 
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-964-4
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A Creative Life Outdoors

THE NEW OUTSIDERS
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Two friends take the motorcycle trip of their 
life—From Brooklyn to Patagonia. Matias 
Corea shares his insights on how to prepare, 
choose the right motorcycle, what to pack, how 
to plan the route, where to camp and last but 
not least: How to prepare your mind. Setbacks 
and breaking down are part of the adventure, 
but preparation and being on the road teach 
you the confidence to tackle any problem.

Follow Matias Corea and his friend Joel 
through the American South, Central America 
over the Darien Gap and beyond, over wooden 
cracking jungle bridges in Colombia and to 
dry lake high plateaus in Argentina. Feel the 
character of the roads and the smell of nature: 
Riding a motorcycle is one of the purest forms 
of traveling. After 7 months and 13 countries 
Matias and Joel have learned a lot while riding 
down south on their trusty BMW air-cooled 
G / S overland haulers and are ready to share 
their experience. Two Wheels South invites you 
on the experience of a lifetime.

MATIAS COREA 
Born in Barcelona, Matias Corea moved  
to Brooklyn in 2002 to further his  
career as a designer and entrepreneur.  
In 2006 he co-founded Behance. His deep 
passion for motorcycles, travel, and  
photography drive his curiosity and his  
constant search for opportunities to learn,  
grow, and adapt through new adventures.

Go on the trip of a lifetime. Two Wheels South  
shows you how to realize your own journey.

Editors: gestalten & Matias Corea
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 25.99 $ 40
ISBN: 978-3-89955-976-7
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An Adventure Guide for 
Motorcycle Explorers 

TWO WHEELS SOUTH 
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ONE YEAR ON A BIKE
From Amsterdam to Singapore
Editors: gestalten &  
Martijn Doolaard 
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-906-4

YOU MIGHT ALSO LIKE

Why does a 44-year-old father leave his fam-
ily for six months to walk 4,286 km across 
America on the Pacific Crest Trail? What 
effect does it have on his marriage? on his 
children? and on himself? Following his 
 intuition, Tim Voors decided to embark on a 
life-changing hike, feeling alive, being afraid, 
pushing through pain, confronting empti-
ness and starting a passionate romance with 
the wilderness. 

Tim Voors takes us through the physical, 
mental and spiritual journey he experienced 
on this epic hike. Climb into his backpack 
as he takes you through deserts, mountains, 
forests and raging rivers, where he forges 
magical friendships, rediscovers who he 
used to be, and implements those lessons 
on returning home.

TIM VOORS 
is based in Amsterdam, and works around  
the world as a speaker and Interim Creative 
Director. He has walked across countries  
and continents, from Japan to Spain. He 
inspires audiences with tailored “story-doing” 
tales of adventure.

Time is precious. The world is waiting.  
Rediscover yourself. The Great Alone  
is the epic adventure of a relatable explorer. 

Editor: gestalten & Tim Voors
Features: Full color, flexicover,  
stitch bound, 256 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 24.90 (D) £ 21.99 $ 30
ISBN: 978-3-89955-977-4
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Walking the Pacific  
Crest Trail

THE GREAT ALONE
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THE GREAT DIVIDE TRAIL

ROAMING THE  
CANADIAN ROCKIES

Canada

78

Though staying at least one or two nights in the huts is recom-
mended, travelers looking for a little more solitude than indoor ac-
commodation options provide should consider taking along a tent. 
Wild camping is possible in the higher, undeveloped areas. In ad-
dition to being more affordable, this strategy has some other great 
benefits: the sunrises and sunsets. Instead of viewing these from 
the balcony of a mountain hut, there is the opportunity to take in 
the wonders of both dawn and dusk from a higher, less-crowd-
ed perch in the company of snowcapped peaks, exquisite tarns 
(small mountain lakes or pools), and perhaps the odd marmot try-
ing to steal your supplies. 

The varied scenery, the welcoming huts, the diverse 
cultures, the regional food and wine that one would expect from 
two countries famed for their fine tastes, and of course the impos-
ing peaks found on this famous route all mean that the Walker’s 
Haute Route captures the essence of this part of the Alps in just 

180 km (112 mi.) of hiking. It is therefore no surprise that when 
hikers talk about Europe’s finest long-distance trails, this famed 
route is one of the first names mentioned.   |

GOOD TO KNOW

START/FINISH
 Chamonix, France
 Zermatt, Switzerland

SEASON
Mid-June to late September 

LOWEST/HIGHEST POINT
1,000 m (3,281 ft.)/2,987 m (9,800 ft.)

ACCOMMODATION 
Huts, B&Bs, hostels. Wild camping is also 
possible in some of the higher areas as  
long as discretion is practiced and Leave  
No Trace principles are followed. 

HIGHLIGHTS 
Stretches from the Col de Balme pass to  
the Chalet du Glacier, and from the Cabane 
de Prafleuri to the village of Arolla. Also 
crossing the Fenêtre d’Arpette, and the 
Europaweg.

TIP 
Mountain huts are often full during July and 
August, so booking ahead is advised.

BACKGROUND

LOFTY FACTS 
Mont Blanc’s name 
translates as White 
Mountain. This 
stems from the 
fact that glaciers 
cover around 
100 km² (40 mi.²) 
of its surface. The 
4,807 m (15,771 ft.) 
Alpine peak lies on 
the French-Ital-
ian border and is 

the highest mountain in Europe. The first 
to scale it were Michel-Gabriel Paccard, a 
doctor from Chamonix, and Jacques Balmat, 
his porter, in 1786. The year afterwards the 
scientist Horace-Bénédict de Saussure, who 
had previously offered prize money for the 
first person to reach the summit, also made 
the climb.  
          The Matterhorn’s name comes from the 
German words matte, meaning “meadow,” 
and horn, meaning “peak.” Situated on the 
Swiss-Italian border, the 4,478 m (14,692 ft.) 
high peak is pyramid shaped and has one 
face pointing in each of the cardinal direc-
tions. The first team to reach the summit did 
so in 1865, led by the British artist Edward 
Whymper, but the trip finished in disaster as 
only three of the seven climbers survived the 
descent. A sad end to a historic trip. 

HELPFUL HINTS

MOUNTAIN HUTS There are many sceni-
cally situated refuges (mountain huts) on the 
Haute Route; however, the standout in terms 
of location is arguably the Refuge des Grands 
Mulets, which features an impressive view 
over the Glacier des Bossons.

FLORA & FAUNA

RODENT SIGHTINGS Although more 
commonly associated with North America, 
marmots can also be found in high regions  
of the Alps. The thick-furred rodents hiber-
nate through the winter, but may be spotted 
as they occasionally venture out of their 
burrows on milder days. 

Winding through isolated  
hamlets, traversing icy 

streams, and passing glaciers, 
aromatic forests, and  
sparkling waterfalls,  

the route is a varied one.

� Matterhorn views under the stars.

M A R T IG N Y
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Editors: gestalten & Cam Honan 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-901-9

Explore the world one step at a time—embark on 
trails that invite, inspire, and invigorate. Wanderlust 
presents the best walking routes with inviting maps, 
practical tips, and inspiring landscape photographs.

Hiking on  
Legendary Trails

WANDERLUST

Following faded footsteps of migrating 
 animals or paths of ancient trade routes, 
the trails featured in Wanderlust offer both 
outdoor exploration and enjoyment. 
Through hiking, connections are made 
 between cities and coasts, people and  places. 
Spectacular photography illustrates jour-
neys to sharp summits, astonishing vistas, 
and phenomenal locales. Wanderlust pro-
vides maps and rich details for long- 
distance trails and shorter explorations 
from the El Camino Real in North America 
to the Routeburn track in New Zealand and 
the byroads in between.

From modern-day transcendentalists 
who trade facts and figures for flora and 
fauna to those who simply desire a casual 
break from concrete scenery, Wanderlust 
 allows you to live vicariously through vivid 
portraits or use the trips as impetus for your 
own hiking journey.

“magnificent photography” LONELY PLANET 

TRAVELLER 

“WANDERLUST charts the world’s most 
legendary hiking trails” GEAR PATROL 

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-955-2

Discover some of the world’s finest hiking 
destinations off the beaten path. Whether on 
a lonely island in the middle of Siberia’s Lake 
Baikal, among the singing dunes in Mongolia, 
or across the misty hills of Scotland—The 
Hidden Tracks takes you on a journey of a 
lifetime. Driven by the desire to expand 
their horizons, explorers and other outdoor 
enthusiasts have always looked toward the 
paths less taken. The Hidden Tracks invites 
modern-day adventurers to follow in their 
footsteps. Trails presented here range from 
long-distance walks that take you to the far 
reaches of the world to day hikes a few hours 
from home. Stunning photography, trail de-
scriptions, and maps combine with detailed 
insider advice from Cam Honan, an expert 
hiker who has walked across 56 countries and 
6 continents. This book is more than a visual 
exploration—it is an invitation to pack your 
hiking boots and get outside.

CAM HONAN  
has trekked more than 90,000 km (55,000 mi) 
over the last 25 years. Backpacker Magazine 
claims to never have met “anyone who’s logged 
more miles.” Cam has hiked in over 50 
countries and splits his time between Australia 
and his adopted homeland of Mexico. 

“If you’ve ever wanted to lace up your hiking 
boots (or hop on your bike) and set off on a 
proper off-the-beaten-track adventure, consider 
these options.” THE TELEGRAPH

“THE HIDDEN TRACKS follows adventurer Cam 
Honan indulging in some of the most beautiful 
hikes in the world.” GENTLEMAN’S JOURNAL 

“A guide for travelers and adventurers, curated by 
the guru of hiking, Cam Honan.” LA REPUBBLICA

The Hidden Tracks guides the reader  
along scenic trails, on adventures off the 
beaten track, and through pristine hiking 
destinations around the world. 

Wanderlust  
off  the Beaten Path

THE HIDDEN TRACKS
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AMERICAN 
NOMAD
The urge to keep exploring is in Alison Turner’s blood. 
Her wanderlust has propelled her and her dog Max hun-
dreds of thousands of miles around the United States. 
She discovered her talent for photography on the road, 
and captures faces and landscapes wherever she goes.

Voluptios autet alicipsa delique nulpa volo culpa velia plab illectem re, consequi ut 
molentis dolupta oluptas aut mi, qui ratem vent, occat. 150

 Voluptios autet alicipsa delique nulpa volo culpa velia plab illectem re, consequi ut 
molentis dolupta oluptas aut mi, qui ratem vent, occat.

they received warm smiles and open arms — and sometimes 
beds for the night. 

Then Central America and its seven countries — and multi-
ple border crossings. Here, taking one portrait of a small child 
turned into them photographing the children from an entire 
school. That contrasted greatly with their next photoshoot, of 
young orphans and the abandoned elderly in Guatemala, and 
their harsh stories. 

But the road, in their own words, “taught us lessons” and 
also to accept setbacks, the most significant of which was a 
dangerous breakdown on the hard shoulder of a high road, just 
in sight of Ecuador. It wasn’t any old breakdown. It led to tow 
trucks, getting behind the van and actually pushing it, and 

eventually the prospect of replacing the engine. Now with more 
than 4,800 kilometers and counting on the new Subaru motor, 
the four artists and a van, driven by creativity and powered by 
a new engine, have clocked up over 265,500 kilometers driving 
to what they call the end of the line.

 Ferry to Argentina

150

As British as the Empire and almost as sto-
ried, the Land Rover Defender has 67 years 
and two million vehicles behind it. In 1948, 
when the Series 1 arrived, its designer Maurice 
Wilks channeled the spirit of the American 
Jeep for his vision of an off-road vehicle fit for 
the United Kingdom and utilized a post-war 
surplus of aluminum to create it. The design, 
which Wilks etched in the sand on the beach 
at his Anglesey home, had (quite accidentally) 
perfect proportions, and when Prototype No. 3 
appeared at the 1948 Amsterdam Motor Show 

it was an instant classic. Combined with its 
granite-spined four-wheel-drive system and 
hardy range of engines, it found fans in all 
corners of the world, from Fidel Castro and 
the Queen of England to Bill Murray and Ralph 
Lauren. Even Rolls-Royce’s Director of Design, 
Giles Taylor, counts himself as an owner. It 
has been known by the Defender name since 
1983, and the manufacturer estimates that 75 
percent of the vehicles built are still running, 
most likely in all 195 of the world’s countries.

Land Rover Defender Toyota Land Cruiser

If you’re genuinely life-or-death serious 
about getting to where you’re going, you buy 
a Toyota Land Cruiser. That’s why the UN uses 
them. It’s also because they’re cheap, which is 
thanks to Jeep doing a lot of the early work for 
the manufacturer — the earliest model was built 
because the Japanese government told Toyota 
to produce a light truck for the country's mil-
itary, which they did by reverse-engineering 
a Bantam Mk II Jeep found by the Imperial 
Japanese Army in the Philippines in 1941. Just 

under two decades were spent developing the 
car, which eventually resulted in the J40 series, 
launched in 1960. This was the car that put 
Toyota on the off-road map. When it launched 
its workhorse in Australia, Land Rover had a 
90 percent market share. A few years later it 
was down to 2 percent. Short of something 
armored, nothing will get you as far into, and 
more importantly out of, a hostile place as a 
Land Cruiser — precisely why they’re still built 
and in demand today.
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thing I have learned, it’s that the road and its com-
munity teach you more about yourself and people 
than you could ever expect,” he says. “It’s not about 
the pavement or the miles you travel, it’s about the 
 people you meet where that pavement takes you. 
Even at times when things look rather bleak—like 
during breakdowns in remote locations—it is really 
just an opportunity to slow down and enjoy some-
thing I would’ve missed otherwise.” 

THOMAS FREIGHTLINER 
FS-65 SCHOOL BUS

MANUFACTURER: Thomas Freightliner   
MODEL: FS-65 Schoolbus 
YEAR OF PRODUCTION: 2004
ENGINE: Mercedes 900, 6.4 L diesel
TRANSMISSION: Automatic 
VISITED COUNTRIES: Canada, United States
MILES IN TOTAL: 16,000 miles and counting
TRAVEL TIME: 7 months and counting

REBUILD—YEAR: 2016
REBUILD—BODYWORK MODIFICATIONS:  
Repainted, removed rub guards and replaced 
with cedar wood, two side-body boxes,  
two side doors for  propane and battery  
access, foldable table
REBUILD—CHASSIS MODIFICATIONS:  
Rebuilt wheel wells, optimized gas mileage due 
to newly installed longer gear ratio
REBUILD—INTERIOR MODIFICATIONS:  
Living room, dining room, three folding  
beds, fully equipped kitchen with oven,  
sink, and cabinets, shower, composting  
toilet, rear access garage
REBUILD—OTHER MODIFICATIONS:  
Roof terrace, solar panels, exterior LED flood 
lights, Yamaha and Polk Audio systems 
REBUILD—SUPPORT BY:  
Parents (Chris and Linda Fuehrer),  
siblings (Ryan, Christina, and Rachel),  
and friends

Founded in 1916, Thomas  originally 
manufactured desirable street  
cars for large cities. The 1930s transition 
to buses is the foundation for the 
company’s current reputation  
as the oldest surviving bus manufacturer 
in the United States. Michael plucked 
this 2004 Freightliner from the heap and 
made it home. Disassembled down  
to the sheet metal, he resurrected the 
bus in nine months. There’s enough  
room for six people to sleep, and 
additional renovations include a huge 
kitchen, bath, 130-gallon water supply, 
and solar panels. The Mercedes 900 
6.4-liter diesel engine offers tremendous 
torque output (over 500 lb-ft) and 
optimized gas mileage due to a newly 
installed gear ratio.

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-594-3

More and more people are driving off the 
beaten path to explore the world between 
destinations. Off the Road is a collection of 
these outdoor adventures and the vehicular 
travel companions and equipment that make 
them possible. Its stunning photography 
transports readers to awe-inspiring land-
scapes while revealing the lifestyle of those 
who make their homes on wheels —at least 
temporarily. The book also tells the stories 
of globetrotters who travel on a dime, week-
end explorers, surf libertines, and profes-
sional adventurers who have created a slice 
of paradise wherever they chose to park. 
Whether traveling solo, among friends, or 
with young children in tow, Off the Road 
 celebrates the joy of being on the go.

“OFF THE ROAD follows the adventures of folks 
who traveled across continents.“ WIRED 

Many of us long to get away from it all in the great 
outdoors. Converted vans, trucks, station wagons, and 
other vehicles are increasingly popular means of escape 
that provide temporary homes amid isolated terrain, 
sandy dunes, and endless skies.

OFF THE ROAD

Explorers, Vans, and  
Life Off the Beaten Track

HIT THE ROAD
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-938-5

Vans, Nomads and 
Roadside Adventures

There’s a worldwide movement of people 
 escaping the buzz of cities and diving into 
nature-packed outdoor vacations. Recharged, 
some head back on Sunday evening; others 
keep driving for months. Balancing work and 
travel, these modern nomads live to seek new 
countries, experience new cultures, and 
 collect new memories. Hit the Road is a 
wanderlust- inducing collection of overland 
adventures, focusing on those who have 
 decided to leave the average life behind. Their 
rides range from the classic Volkswagen 
camper to cozy refurbished Airstream trailers 
and unstoppable 4 × 4 Adventuremobiles. The 
journey continues with stunning photo-
graphy documenting landscapes from the 
 deserts of Africa to snow-tipped mountains 
in Mongolia. Infused with the wisdom and 
stories of experts, Hit the Road is sure to tempt 
you to start your own adventure.

“Continue working another five months to get 
more money, sell everything you have and start 
driving.” CONDÉ NAST TRAVELER 

“HIT THE ROAD is for globetrotters with  
a chronic travel urge. Make this summer work 
on your bucket list with this book as a guide. 
Travel envy guaranteed!” ELLE 

“However long you are looking to turn away 
from modern monotony, you need to read this 
book first.” LAND ROVER MAGAZINE

“an eulogy to freedom on the move”  
MARIE CLAIRE

“Fetishists of vans, sedentary at the end of the 
race, frustrated adventurers, this book is for 
you.” LES INROCKUPTIBLES

A weekend trip, a longer vacation off the beaten track, 
or a nomadic journey around the globe. Hit the Road 
features vans, overland vehicles, and their passionate 
owners—and celebrates a life on the move. 

5150 R E C E N T  L I S TE S C A P E



hile all the vehicles in this book started 
as a sketch, some renderings have  
the mojo to get an entire industrial 
team behind them. The sketches from 
Infiniti’s senior vice president of  
global design, Alfonso Albaisa, were so 
striking they inspired several depart-
ments at the Infiniti factory to collabo-
rate on making the Prototype 9 a 
reality. His renderings for an open-
wheeled racer mused on the early 
history of Nissan, with its origins in the 
Prince sports racing car, the first  
true racing car designed by a Japanese 
manufacturer. The Prince R380  
was built in 1965 as a purpose-built Le 
Mans-style racer, meant to compete 
with cars like the Porsche 904. It used 
a tubular Brabham chassis, a tuned 
Prince Skyline six-cylinder engine, and 
beautiful aluminum bodywork built  
by the team at the Prince factory. The 
Prince Skyline became Nissan’s premier 
sedan (and a Japanese domestic market 
legend) when Nissan bought Prince  
in 1966, just after the R380 defeated 
all the competition in the Japanese  
GP that year. Reflecting on that success- 
ful effort by the team at Prince (which 
is part of the Nissan family), Albaisa 
wondered what a 1930s or 1940s 
Japanese sports-racer would look like.

The sketch of a “lost” Nissan 
mono-posto racer was intended as a 
thought experiment, but when Albaisa 
shared it with his colleagues, the  
idea proved so compelling to Infiniti’s 
design team they conspired to have  
it built. At their design studio in Atsugi, 
Japan, each of Infiniti’s specialist 
component designers—for seating, 
instrumentation, bodywork, and  
even cutting-edge EV technology—
made a contribution to building  
the car. Meanwhile, the project was kept 
quiet at the factory, even as a full- 
scale mock-up was built in clay!  
When the model was complete, the 
physical production team felt com-
pelled to turn the model into a fully →

W

Infiniti • PROTOTYPE 9

Prototype 9 
has been  
a labor of 
love for 
many of us.”

“

Alfonso Albaisa,  
Senior Vice President, 
Global Design

An engine-turned 
dashboard and 
all-aluminum shifter 
assembly are notes 
from historic racers.

135134

Editors: gestalten & Paul d’Orléans
Features: Full color, hardcover,  
stitch bound, 208 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-956-9

Fast. Silent. Radical. And wildly fun. The 
 future of vehicles is looking bright. Cutting-
edge design, vigorous acceleration, and 
post-fossil energy are a green utopia within 
reach. The new wave of electric motorcycles, 
 bicycles, and hybrids drives our way into sus-
tainability while maximizing the fun. 

The Current: New Wheels for the Post-Petrol 
Age explores this shift towards eco- friendly 
riding by profiling the pioneers in the field. 
Engineering and custom design, classic 
brands and new projects, two- or three- 
wheelers, but also cars: this book is the road 
map to driving now, and driving differently. 
The future of mobility is electric—it could be 
our most thrilling ride yet!

PAUL D’ORLÉANS  
is the world’s authority on motorcycle history 
and culture. His website The Vintagent 
encompasses the whole of motorcycling from 
1869 to the present, including customs, new 
tech, and moot-films. Paul is a columnist at 
Cycle World and Classic Bike Guide magazines. 
D’Orléans also curates motorcycle exhibitions. 
His current exhibition, Custom Revolution, is on 
show at the Petersen Museum in LA.

“gestalten’s THE CURRENT: NEW WHEELS FOR 
THE POST-PETROL AGE looks at the history and 
evolution of electric motorcycles, bicycles,  
and everything in between. It showcases some 
of the best and most unique examples of this 
two-wheeled revolution.” THE AWESOMER

Drive different! Instant acceleration, no noise,  
no grease and no pollution. The Current features  
the most radical vehicles and pioneers of the  
electric revolution. Ride, enjoy, charge, repeat!  

New Wheels for  
the Post-Petrol Age

THE CURRENT

From the Route des Grandes Alpes to the 
rough gravel paths that flank the Silk Road 
and into the arid Californian desert, Ride Out! 
chronicles some of the best motorcycle jour-
neys in the world—both on- and off-road. 
Detailed maps lead you to famous mountain 
passes and along scenic ocean roads. 

A motorcycle rider is always on the hunt 
for the perfect curve, the perfect scenery, 
and the perfect flow, but it’s the unexpected 
experiences that fine tune the perfect trip. 
From exploring new cultures to meeting 
new people and soaking in the sights and 
sounds along the way, the culture of discov-
ery is what drives many to gear up for a ride. 
Pack light for a quick day trip with friends, 
or gear up for a long haul around the world. 
Traveling by two wheels on a cross-country 
expedition offers a freedom unmatched—it’s 
an adventure in its purest form.

“RIDE OUT! is a collection of some of the 
greatest rides on the planet, as ridden  
and photographed by some of the world’s  
most intrepid two-wheeled adventurers.“  
AMUSE, I-D VICE

“This pulse-raising book features some of the 
world’s most amazing motorcycle road trips.” 
GENTLEMAN’S JOURNAL 

Pack light and get on your bike. Ride with friends  
on a weekend trip or for the long haul. Experience  
the most exciting motorcycle road trips in the world.

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-957-6

Motorcycle Roadtrips  
and Adventures

RIDE OUT!

HIT THE ROAD
Vans, Nomads and 
Roadside Adventures
Editor: gestalten
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-938-5

YOU MIGHT ALSO LIKE
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Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D) £ 40 $ 49.95
ISBN: 978-3-89955-652-0

VELO 3RD GEAR
Bicycle Culture  
and Stories

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-655-1

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22 × 28 cm, 9 × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-672-8

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-678-0

HIDEOUTS
Grand Vacations  
in Tiny Getaways

WILDSIDE
The Enchanted Life of Hunters  
and Gatherers

BELOW ZERO
Adventures Out  
in the Cold

Editors: gestalten & Martijn Doolaard 
Features: Full color, hardcover,  
stitch bound, 368 pages,  
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-906-4

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-654-4

ONE YEAR ON A BIKE
From Amsterdam  
to Singapore

VELO CITY
Bicycle Culture  
and City Life 

Editors: gestalten, Thorsten Strüben &  
Jan Blumentritt 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-674-2

THE FLY FISHER 
The Essence and Essentials  
of Fly Fishing

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-499-1

OASIS
Wellness, Spas  
and Relaxation

Born-Free is the Woodstock of the  motorcycle 
scene: the world’s biggest gathering for 
 riders of vintage custom motorcycles. Every 
season the community celebrates a shared 
passion for building and riding  motorcycles. 
It’s all about finding the next epic road and 
enjoying the feeling of spending time out-
side, with your friends or all alone, with 
scenic landscapes, the sun on your face, the 
sound of the wind, and the engine revving 
at your command. It means going back to 
the basics, just the winning combination of 
human and machine.

MATT DAVIS & DEAN MICETICH  
The Born-Free Book is created by DicE 
Magazine, which was launched in London by 
Matt Davis & Dean Micetich in 2004, and  
is now published in Los Angeles. It features 
photography by Ben Zales, who is a 24-years-
old photographer based in Los Angeles and  
the Creative Direction is by Shane Markland,  
a 42-year-old ex model and LA native.

“The book devoted to the Born-Free Show 
outlines the biggest names in the scene of 
current chopper and custom bikes.” FREEWAY

Change your life, buy a bike. Become a part 
of the motorcycle family. Live to ride, ride  
to live. You were born free! 

Editor: DicE Magazine
Features: Full color, hardcover,  
stitch bound, 320 pages,  
28 × 21.5 cm, 11 × 8 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-961-3

BORN-FREE

Motorcycle Show

YOU MIGHT ALSO LIKE

[ Gentlemen ]

[ Rebel ]

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders
Editors: gestalten & Chris Hunter 
Price: € 49.90 (D) £ 50 $ 68

ISBN (Rebel Edition): 
978-3-89955-636-0

ISBN (Gentlemen Edition): 
978-3-89955-589-9
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Editors: gestalten & Jared Zaugg 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 70 
ISBN: 978-3-89955-567-7

GENTLEMEN,  
START YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55 
ISBN: 978-3-89955-569-1

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-513-4

THE JOURNEY
The Fine Art of  
Traveling by Train

THE OUTSIDERS
New Outdoor  Creativity

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover, 
192 pages, 24 × 30 cm,
9 ½ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-908-8

Editors: gestalten & Chris Hunter 
Features: Full color, hardcover,  
stitch bound, 352 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 68
ISBN: 978-3-89955-636-0

Editors: gestalten & Chris Hunter 
Features: Full color, hardcover,  
stitch bound, 352 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 68
ISBN: 978-3-89955-589-9

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm,  
9 ½ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-946-0

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm,  
9 ½ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-900-2

BRUMMM #2
Motorious Chronicles

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

Rebel Edition

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

Gentlemen Edition

BRUMMM #3
Motorious Chronicles

BRUMMM #1
Motorious Chronicles

Editors: gestalten & Jan Baedecker 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-902-6

FAST FORWARD 
The Cars of the Future,
the Future of Cars

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-651-3

THE DRIVE
Custom Cars  
and Their Builders

Editors: gestalten & Andrew Groves 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of  
Wave Riding

Editor: Indoek
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation of  
Creative Surfers’ Homes from  
Coast to Coast and Overseas

Editors: gestalten & Ulf Poschardt 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Preis: € 35 (D) £ 35 $ 40 
ISBN: 978-3-89955-687-2

PORSCHE 911
The Ultimate Sportscar 
as Cultural Icon

Editor: Sven Voelker
Features: Full color, hardcover,  
stitch bound, 144 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 25 (D) £ 25 $ 40
ISBN: 978-3-89955-279-9

GO FASTER
The Graphic Design  
of Racing Cars

Editors: gestalten & Sascha Friesike 
Preface: Jay Leno
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-928-6

IT’S A GAS!
The Allure of the 
Gas Station

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-916-3

ROCK THE BOAT
Boats, Cabins and Homes  
on the Water
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APPETIZER
New Interiors for  
Restaurants and Cafés
Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-930-9

Food culture has come a long way. New res-
taurants, bars and cafés are born out of fresh 
ideas that, with a clever twist, lead to an 
 unprecedented culinary experience that 
 balances location and concept—and ulti-
mately influences a new world of food.

Delicious Places collects the examples that 
execute the business idea in the best possi-
ble way. Single-dish restaurants, traditional 
 pasticcerias, fisherman cooperatives with 
the freshest produce or high-end restaurants 
in the mountains. They offer a unique expe-
rience that starts the moment you set foot 
in the door and spans from the interiors to 
the branding, and behind the scenes to the 
supply chains and sustainable procedures. 
Take a seat at the table and feast your senses 
one by one—the mind will follow.

Contemporary food goes way beyond avocado and 
quinoa salads. Delicious Places presents the new 
wave of cafés, restaurants and entrepreneurs that 
are writing a fresh chapter on culinary culture.

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D) £ 35 $ 55
ISBN: 978-3-89955-969-9

R E L E A S E :  M A R C H  2 0 1 9

New Food Culture, 
Restaurants and Interiors

DELICIOUS PLACES

 S A M P L E  C O V E R 

N
E

W

6160 F R O N T L I S TF O O D  &  B E V E R A G E S

YOU MIGHT ALSO LIKE



206

The idea of  this dish derives from 
my time in Norway, where I had 
direct access to sea urchins. As they 
are very sensitive animals, sea 
urchins cannot be transported very 
far. Furthermore, Mediterranean 
sea urchins taste of  iron since they 
grow faster in warm waters, 
whereas Scandinavian sea urchins, 
affected by the colder climate, grow 
at a much slower pace. This makes 
them more delicate and gives them 
different aromas. I always found a 
particularly delicious note of  citrus 
in Scandinavian sea urchins, hence 
my decision to enhance this aroma.

About the Dish

Preparation

Serves 4

SEA URCHINS

12 small live sea urchins 
 from Iceland
300 ml / 1⅓ cups cream
100 ml / ½ cup  
 mussel stock
1 lime leaf
1 stem lemon grass,  
 chopped
3 egg yolks
salt and pepper, to taste
juice and zest of  1 lime
coarse salt

Cut the bottoms off the 12 sea 
urchins and gently scrape out 
and remove the entrails. Clean 
them completely inside. Mash 
the rest of  the mass through  
a fine sieve.

Boil the cream, mussel stock, 
lime leaf, and lemon grass. Let 
infuse for 10 minutes. Blend  

it together with the sea urchin, 
mix, and strain. Then take  
200 ml (⅞ cup) of  the mixture 
and blend it with the egg yolks. 
Season with salt, pepper and 
the juice and zest of  one lime. 
Save the rest of  the mixture  
for the sauce.

Place the cleansed sea urchins 
on coarse salt with the hole 
facing up. Pour the egg yolk 
mixture into them. Steam them 
for 15 minutes at 80°C (175°F) 
until the mass has settled.

PLATING

piment d’Espelette 
(Espelette pepper)
salt and pepper

Take the remaining mixture and 
season it with salt and pepper. 
Blend to a foam and pour it into 
the stuffed sea urchins. Sprinkle 
with Piment d’Espelette. 

Sea urchin with piment d’Espelette 
and lemon aromas

Editors: gestalten, Cathrin Brandes,  
Christian Schneider & Dirk Mönkemöller
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D) £ 40 $ 49.95 
ISBN: 978-3-89955-571-4

OUT OF THE JAR
Crafted Spirits & Liqueurs

NORDIC BY NATURE
Editors: gestalten & Borderless Co. 
Features: Full color, half-linen,  
hardcover, stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-947-7

Nordic Cuisine and Culinary 
Excursions

There is a resourcefulness and unconven-
tional creativity at the backbone of Nordic 
cuisine, and a new generation of progressive 
chefs are reworking old traditions. With 
short summers and long winters, Nordic 
chefs are driven by necessity, inventive and 
disciplined with a taste for adventure and an 
ear for storytelling that dates back to the 
Vikings. In a beautiful but harsh environ-
ment, where fruits and vegetables are often 
scarce, a new generation of Scandinavians 
are known for living off the land, sea, and 
coast year round. Nordic by Nature presents 
over 30 of the most inventive chefs from the 
Kingdom of Denmark. Gorgeous photos are 
paired with signature recipes from the chefs 
themselves; explore the Scandinavian beauty 
of their restaurants both inside and out for 
an overview of the breathtaking landscapes 
and thoughtful interiors. 

BORDERLESS CO.  
is a collective of curious individuals 
documenting original content in mixed media 
across geographical and cultural borders. 
Stimulated by the vibrancy of Nordic Cuisine, 
their next voyage embarks on a journey to 
redraft this cultural culinary heritage.

“guaranteed to make your heart beat a little 
faster” FINE DINING LOVERS

“gorgeous new book” VISIT SWEDEN 

“An in-depth look, a gastronomic journey to 
explore the world of contemporary Nordic 
Cuisine.” COOK_INC.

“the most prominent talents in Scandinavia” 
AMUSE, I-D VICE

Welcome to the Nordic kitchen: a place of innovation, 
creativity and longevity. Explore the pleasures of 
contemporary Danish cuisine with Nordic by Nature.STAY FOR BREAKFAST

Recipes for 
Every Occasion

Editors: gestalten & Simone Hawlisch 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-643-8

Editors: gestalten & Sylvia Kopp 
Features: Full color, hardcover, 
stitch bound, 248 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 35 (D) £ 35 $ 49.95
ISBN: 978-3-89955-533-2

Editors: gestalten & Food Studio
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-918-7

Editor: Thomas Horne
Features: Full color, hardcover, 
stitch bound, 168 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 39.95
ISBN: 978-3-89955-564-6

BARLEY & HOPS
The Craft Beer Book

FARMLIFE
From Farm to Table 
and New Country Culture

ON BEER AND FOOD
The Gourmet’s Guide  
to Recipes and Pairings

Editors: gestalten & David Haliva 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-642-1

By: Markus Sämmer
Features: Full color, hardcover,  
stitch bound, 272 pages,  
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-948-4

DIVINE FOOD
Israeli and Palestinian Food  
Culture and Recipes

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

Editors: gestalten & Hendrik Haase
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55
ISBN (U. K. Edition): 
978-3-89955-596-7

ISBN (U. S. Edition): 
978-3-89955-637-7

CRAFTED MEAT
The New Meat Culture:  
Craft and Recipes
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Take your best friend and go on a journey made 
to measure. Travel to exciting destinations like 
Berlin, New York, Lisbon or Shanghai and 
sample the best they have to offer besides the 
obvious. Mr Hudson Explores showcases destina-
tions for gays, but not necessarily gay 
 destinations. Accommodation, shops, food 
spots, art and activities—Mr Hudson Explores 
is for every one who wants to travel in style.

Where to see the best architecture? Who 
serves the best cocktail? What’s the best 
 design store? Together with Mr Hudson and  
a diverse range of editors, this book presents  
20 of the most interesting cities in the 
Northern Hemisphere where style, culture, 
hospitality, and identity can be  authentically 
experienced. Whether traveling solo, as a 
 couple, or with friends, this guide will  become 
your companion to places where a warm 
 welcome can be expected. 

MR HUDSON
is a pioneering travel site for discerning gay  
men, it offers curated guides for carefully  
selected global destinations, backed-up  
by in-depth features. It is the brain-child of 
Bastiaan Ellen, a seasoned digital marketing 
expert, who has held senior international  
positions at various travel brands.

The travel guide for gay men who want to explore  
in style. Mr Hudson Explores collects the best 
recommendations for the most alluring destinations 
and offers insights beyond just nightlife.

Editors: gestalten & Mr Hudson
Features: Full color, hardcover,  
stitch bound, 256 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25.99 $ 40
ISBN: 978-3-89955-974-3

R E L E A S E :  A P R I L  2 0 1 9

The Gay Man’s Travel 
Companion 

MR HUDSON EXPLORES

 S A M P L E  C O V E R 
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Editors: gestalten & Kash Bhattacharya
Features: Full color, flexicover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25 $ 40
ISBN: 978-3-89955-684-1

Hostels are more fun! Would you like to 
 explore cities with like-minded people when 
you travel? Live the local life, and take part 
in communal activities? A new wave of 
 hostels is emerging that offer just that, with 
an extra shot of service and comfort. From 
outdoor swimming pools to rooftop din-
ners, coworking spaces to Spanish cooking 
 lessons, the services and facilities on offer 
are outstanding. 

The Grand Hostels will provide you with 
insights beyond just price and location. The 
hostels featured are perfect for foodies, out-
doors-types, and digital nomads alike, as well 
as for short city breaks. 

Award-winning journalist Kash Bhatta charya, 
a. k. a. BudgetTraveller, reveals his secret tips 
on where to find luxury hostels across the 
world, and how to eat out, party or unwind 
like a true local. Turn your travels into experi-
ences to remember for a lifetime!

KASH BHATTACHARYA  
The 2016 National Geographic Traveller  
Blogger of the Year, Kash Bhattacharya a. k. a 
BudgetTraveller has revolutionized travel  
for style-savvy and budget-conscious travelers 
for the last nine years. Whether profiling  
a luxury hostel in Madrid or Tokyo or showing 
people where to find the best authentic 
streetfood in a city, he’s written about it all  
on his award-winning blog BudgetTraveller.org.

“From India to Peru, all these places  
offer boutique-hotel touches at budget  
prices.” THE GUARDIAN

“As the number of savvy global travelers 
skyrockets, it’s little surprise that hostels have 
had to grow up in the design department.” AD

Stylish travel on a budget? It’s possible:  
today’s best hostels are stylish, affordable and  
more fun and open-minded to boot. This is what  
The Grand Hostels is all about.

Luxury Hostels 
of the World
by BudgetTraveller

THE GRAND HOSTELS

6968 R E C E N T  L I S TT R A V E L



020 021

Athens
Hotels—

Athens
—Hotels

AthensWas, Makrigianni
Making a statement

A polished lobby with gleaming 
tessellations of black-and-white 
marble sets the tone for the rest 
of this smart 21-room property. 
All rooms boast a large balcony 
(a literal hangover from the 
building’s past as a block of 
upmarket apartments) and 
are decked out with designer 
furniture and bold carpets with 
abstract patterns.

Breakfast is made to order 
and served in the ground-floor 
brasserie while the top floor is 
home to Sense – a restaurant 
serving Greek dishes with a 
twist and, of course, those 
ubiquitous Acropolis views.
5 Dionysiou Areopagitou, 117 42
130 210 9249 954
athenswas.gr

monocle comment: 
A prime position on the 
cobbled street leading to the 
Acropolis makes this a great 
option for visitors who only 
have limited time in the city  
or business travellers looking  
to be in the thick of the action.

Hotel Grande Bretagne, 
Syntagma
Enduring love

Built as a mansion in the  
1840s, this palatial building  
on Syntagma Square has since 
hosted a military headquarters 
and political meeting place,  
and is now the city’s most 
elegant hotel. “When you walk 
in, you can feel the history,” 
says long-time general manager  
Tim Ananiadis. 

Yet the 320-room Grande 
Bretagne, restored in 2003, 
feels far from old-fashioned, 
with a rooftop pool and 
restaurant, a top-notch spa  
and shops with Greek design 
goodies. It’s these modern 
twists coupled with the luxe 
decor and first-class service 
that make the hotel so 
enduringly popular. 
1 Vasileos Georgiou A, 105 64
130 210 3330 000
grandebretagne.gr

monocle comment: Don’t 
miss a session at the onsite 
GB Spa with its Greek herbal 
steam room.

The Zillers, Plaka
Room with a view

Many hotels in Athens claim 
the city’s best view of the 
Acropolis but The Zillers 
may just clinch the title. This 
intimate 10-room affair in a 
19th-century former family 
home enjoys knockout vistas.

Designed by German 
architect Ernst Ziller for a 
wealthy Athenian family, the 
neoclassical building retains 
many of its original features: 
wooden floors, tall windows 
and moulded plaster ceilings. 
All the rooms have been fully 
modernised (perhaps to the 
detriment of the building’s 
character in some places). 
Make sure you ask for one  
with the celebrated view.
54 Mitropoleos, 105 63
130 210 3222 277
thezillersathenshotel.com

monocle comment: 
Communal areas are limited  
to the ultra-modern rooftop 
cocktail bar and restaurant  
but when they have a view  
that good, who cares?

THE MONOCLE TRAVEL 
GUIDE SERIES

The definitive travel guides that make 
you feel like a local wherever you go.

The definitive travel guides that make you 
feel like a local wherever you go. Monocle 
reports from around the globe. As its  editors 
and correspondents dart from city to city, 
they get to know the best places to rest their 
heads, stretch their limbs, and kick back with 
a contact in a hard-to-find cocktail bar. That 
information is now available in The Monocle 
Travel Guide Series: a line-up of titles that 
speaks to readers in an informed but infor-
mal way about  everything from  architecture 
to art, late-night bars to early-morning mar-
kets. Designed to be compact and collectable, 
these books go beyond the traditional tourist 
beats to make sure visitors get the best out 
of a city —no matter how short their stay.

MONOCLE  
The magazine, Monocle, covers the world with 
its network of bureaux in New York, Toronto, 
Zurich, Hong Kong, Tokyo, and Singapore.  
It also employs more than 30 dedicated 
correspondents—in cities from Bangkok to 
Bogotà, São Paolo to Stockholm—as well  
as a team of on-the-road reporters based out  
of its headquarters in London. This team’s deep 
understanding of cities and all they have  
to offer has now been compiled in The Monocle 
Travel Guide Series. 

“Just what we look for in a travel guide.  
To-the-point, with competent recommendations 
and a clear stance.” SKYLINES

By: Monocle
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
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Kyoto
Hotels—

Kyoto
—Hotels

Yoshikawa Inn, Central
Welcome inn

This pleasantly low-key Japanese 
inn and tempura restaurant is 
run by second-generation okami 
(chief service manager) Shizuko 
Yoshikawa and her daughter 
Chisato (both pictured), in a 
century-old building. Kyoto locals 
come here for the tempura but 
those wanting to stay have a choice 
of eight rooms; two of the ground-
floor rooms have access to the 
garden, an oasis in the city centre.

Sleeping arrangements are 
Japanese-style – on a futon mattress 
laid out on tatami flooring – and all 
rooms come with a hinoki (cedar) 
bath. To cope with Kyoto’s hot 
summer, the sliding doors are 
replaced with delicate bamboo 
sudare (screens).The stay includes 
a tempura dinner and a choice of 
Japanese or western breakfast. 
135 Matsushita-cho, Nakagyo-ku
+81 (0)75 221 5544 
kyoto-yoshikawa.co.jp

monocle comment: The stunning 
garden was originally created  
by celebrated 17th-century tea 
master and architect Kobori Enshu, 
who also designed a garden in  
Nijo Castle.

Early birds
—

Staying at a traditional 
ryokan for a night or two is an 
exquisite Kyoto experience but 

be aware that many of them 
have curfews and the entire 
premises often shut down 
during the day. Plan ahead 

– and best to paint the town 
during your hotel stays.  

Hiiragiya, Central
Writers’ retreat

Opened in 1818, Hiiragiya is a 
traditional ryokan (see page 89), 
a throwback to Kyoto’s days as a 
retreat for the country’s cultural 
elite. Novelists Yasunari Kawabata, 
Junichiro Tanizaki and Yukio 
Mishima often came here to write. 

The old-fashioned hospitality 
is led by okami Akemi Nishimura 
(pictured), the latest of six 
generations of her family to run 
the business. The 28 rooms are 
Japanese-style and divided between 
the old wooden building and a 
modern wing. 
277 Nakahakusan-cho, Nakagyo-ku
+81 (0)75 221 1136
hiiragiya.co.jp

monocle comment: Each room 
has a tokonoma (alcove), which was 
where a samurai would have once 
kept his sword. Here such spaces 
contain family heirlooms; to place 
anything else there is frowned upon.

TVenice
Things we’d buy —

Venice
 —Things we’d buy 4 T

063 062

Venice has long catered 
to visitors with a passion 
for purchasing and  
money to burn. The city 
was built on commerce 
and trade; those wily 
Venetians even converted 
their most famous bridge 
into a shopping arcade  
in the 1400s. 

Although today’s 
travellers are more likely to 
leave with pockets stuffed 
with cheap trinkets and 
soulless souvenirs than 
silk and spices, there’s 
more to the city’s retail 
offering than masks and 
Murano glass (although 
we will, of course, show 
you where to source the 
finest of both). 

A clutch of independent 
designers and makers 
scattered throughout the 
city are quietly turning out 
quality items as they have 
done for generations: 
the trick is finding them 
among the carnival of 
cheap imitators and tacky 
tourist traps. Well, you 
need look no further.

From brogues and boats 
to biscuits and booze, 
you’ll want to save a spot 
in your suitcase for these 
alternative keepsakes. 
And not a sequin or 
feather in sight.

Things
we’d buy
 —Shop talk

01 Jacket by Barena
barenavenezia.com
02  Mask by Ca’ Macana
camacana.com
03 Coffee by Torrefazione 
Cannaregio
torrefazionecannaregio.it
04 Anchovy paste by Orco
orco.it
05 Small Caps poster  
from Bragorà
bragora.it
06 Colussi Baicoli biscuits  
from Pasticceria Tonolo
colussi.net
07 Erminio Scortegagna 
wooden kitchenware 
from Madera
maderavenezia.it
08 Pasta by Sgambaro
sgambaro.com
09 Venice: A Document by  
Sara Marini and Alberto 
Bertagna from Bruno
b-r-u-n-o.it
10 Vase by Carlo Moretti
lisola.com
11 Ferrari Brut by Ferrari
ferraritrento.it
12 Inama wine from Cantine  
del Vino già Schiavi
cantinaschiavi.com
13 Grappa by Nardini
nardini.it
14 Invisible Cities by Italo 
Calvino from Cafoscarina
cafoscarina.it
15 Gondolier hat by  
Giuliana Longo
giulianalongo.com
16 Spinning tops by  
Angelo Dalla Venezia
+39 041 721 659
17 Sunglasses by Ottica Urbani
otticaurbani.com
18 Gondolier shirts by  
Emilio Ceccato
emilioceccato.com
19 Furlane by Pied à Terre
piedaterre-venice.com
20 Zip pouches by Inzu
in-zu.it
21 Wooden-boat kits by 
Gilberto Penzo
veniceboats.com
22 Brogues by Daniela Ghezzo
danielaghezzo.it
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HAMBURG
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 
5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
ISBN: 978-3-89955-970-5

CHICAGO
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 
5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
ISBN: 978-3-89955-971-2

“celebrated lifestyle guide” KIBLIND 

“regular and deluxe versions of the guides featuring original photos 
and illustrations” HYPEBEAST 

“A guidebook for the discerning traveller, Monocle has captured the 
complexity and creative energy of Berlin in a concise and informative 
manner. Explore retail, drinking spots, art hubs and architectural 
highlights.” CEO MAGAZINE 

“We guarantee you that this Berlin guide, edited by the Monocle 
crew, will show you that there’s always much more to discover.” 
PANORAMA 

“Whether the trip will go to Miami, Paris or Bangkok, make sure you 
take THE MONOCLE TRAVEL GUIDE SERIES along with you, which  
will make you feel at home. The team behind the travel guide series 
does not list all the places you need to experience but carefully 
handpicks their recommendations from architecture and art  
to nightclubs and food markets. Can be purchased individually  
or in a box set.” GAVER GUIDE

LONDON 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-573-8

TOKYO 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-574-5

MADRID 
Editors: Tyler Brulé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-624-7

NEW YORK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-575-2

HONG KONG 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-576-9

BANGKOK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-633-9

ISTANBUL 
Editors:Tyler Brûlé,  
Andrew Tuck, Sophie Grove,  
Christopher Lord
ISBN: 978-3-89955-623-0

MIAMI 
Editors: Tyler Brûlé,  
Andrew Tuck, Ed Stocker
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-634-6

PARIS 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-658-2

VIENNA 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-662-9

SINGAPORE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-622-3
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KYOTO 27

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-924-8 

BEIRUT 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-944-6

SEOUL 28

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-943-9

BARCELONA 29

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-945-3

MILAN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-923-1

SAN FRANCISCO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-921-7

LOS ANGELES 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-680-3

TORONTO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-683-4

BERLIN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-679-7 

ROME 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-681-0 

MELBOURNE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-951-4

STOCKHOLM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-904-0 

VENICE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-903-3 

MEXICO CITY 32

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-949-1

LISBON 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-922-4 

HELSINKI 35

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-960-6

AMSTERDAM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-905-7 

ZÜRICH GENEVA  
+ BASEL 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-958-3

MUNICH 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-925-5 

ATHENS 34

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-959-0

HONOLULU 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-660-5

SYDNEY 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-659-9

COPENHAGEN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-682-7

Any 16 Monocle travel 
guides fit nicely in this 
presentation box. 
Available for free with 
any order of 16 copies.
Title Number: 9108

YOUR MONOCLE TRAVEL GUIDE 
PRESENTATION BOX
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At the core of Startup Guide is the belief that 
the world of work is changing as more and 
more people start their own businesses. To 
help entrepreneurs navigate and connect 
with different startup scenes across the 
globe, each guidebook gives a comprehen-
sive overview of a local ecosystem. Full of 
startups, programs, spaces, schools and 
 investors, the books are co-created with the 
community in each city. Startup Guide now 
has over 20 books featuring cities across 
Europe, the Middle East and the USA, 
 including Berlin, Tel Aviv and New York.

In the guides you’ll find essential infor-
mation about the local ecosystem, insights, 
how-tos, inspirational case studies and tips 
from entrepreneurs and experts. The books 
are split into seven main sections:

Startups: A variety of several interest-
ing, newly developed businesses that are 
usually under three years old. 

Programs: Ambitious accelerator and 
incubator programs in the city which help 
startups become established. 

Spaces: Popular coworking hubs, both 
new and established, where entrepreneurs 
can work and grow.

Experts: Insight from the “experts”—
established individuals and organizations 
that can aid and provide advice to young 
businesses. 

Founders: In-depth Q&As with sea-
soned entrepreneurs who have founded or 
cofounded companies.

Schools: Well-known schools,  colleges 
and educational programs specifically 
 tailored towards entrepreneurial studies.

Investors: Firms and organizations that 
invest in startups and finer points such as 
the criteria they consider.

More books coming in 2019 in Europe, the 
USA, Asia and Africa!

Packed with city essentials, practical info, in-depth interviews 
and insightful tips, Startup Guide aims to guide, empower  
and inspire people to transform their business ideas into reality.

The Entrepreneur’s 
Handbook

STARTUP GUIDE 

By: Startup Guide
Features: Full color, softcover,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 20 (D) £ 15 $ 20

STARTUP GUIDE  
BERLIN VOL. 4
248 pages
ISBN: 978-3-947624-07-2

9 783947 624072

STARTUP GUIDE  
HAMBURG
192 pages
ISBN: 978-3-947624-02-7

STARTUP GUIDE  
LUXEMBOURG
200 pages
ISBN: 978-3-947624-01-0

STARTUP GUIDE  
NEW YORK
268 pages
ISBN: 978-3-947624-06-5

STARTUP GUIDE  
SINGAPORE
200 pages
Release: March 2019
ISBN: 978-3-947624-11-9

STARTUP GUIDE  
VALENCIA
200 pages
ISBN: 978-3-947624-08-9

9 783947 624027

9 783947 624010

9 783947 624065

9 783947 624119

9 783947 624089

STARTUP GUIDE  
CAPE TOWN
200 pages
Release: April 2019
ISBN: 978-3-947624-12-6

9 783947 624126

STARTUP GUIDE  
LISBON
212 pages
ISBN: 978-8-793412-03-3

STARTUP GUIDE  
MADRID
196 pages
ISBN: 978-3-947624-15-7

STARTUP GUIDE  
NORDICS
200 pages
ISBN: 978-3-947624-05-8

STARTUP GUIDE  
STOCKHOLM VOL.2
204 pages
ISBN: 978-3-947624-04-1

STARTUP GUIDE  
VIENNA
228 pages
ISBN: 978-8-793412-08-8

9 783947 624157

9 783947 624058

9 783947 624041

STARTUP GUIDE  
COPENHAGEN VOL.2
224 pages
ISBN: 978-8-793412-06-4

STARTUP GUIDE  
LONDON
240 pages
ISBN: 978-8-793412-07-1

STARTUP GUIDE  
MIAMI
200 pages
ISBN: 978-3-947624-10-2

STARTUP GUIDE  
OSLO
208 pages
ISBN: 978-8-793412-04-0

STARTUP GUIDE  
TEL AVIV
212 pages
ISBN: 978-3-947624-03-4

STARTUP GUIDE  
ZÜRICH
200 pages
ISBN: 978-3-947624-00-3

9 783947 624102

9 783947 624034

9 783947 624003

STARTUP GUIDE  
FRANKFURT
200 pages
Release: February 2019
ISBN: 978-3-947624-09-6

STARTUP GUIDE  
LOS ANGELES
200 pages
Release: May 2019
ISBN: 978-3-947624-13-3

STARTUP GUIDE  
MUNICH VOL.2
212 pages
Release: Spring 2019
ISBN: 978-3-947624-14-0

9 783947 624096

9 783947 624133

9 783947 624140

STARTUP GUIDE  
PARIS
224 pages
ISBN: 978-8-740454-75-8

STARTUP GUIDE  
TRONDHEIM
224 pages
ISBN: 978-8-793412-05-7
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