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Studio Combo  
Kennedy Nolan

Aquis senimpores et quibusam ut landae enit, 
consectatur, ipsaperibus as doluptae rem 
et quaesequos quam, qui con rem videbit 
volenis ipsapic aestibusam fuga. Nam eum 
sitatur ma nus ut lam, voluptio mos doluptinvel 
inulparias eum aut es entios vel ma voloria 
dolupicid quis dolest, sequi volut audam 
dolupta tibusci enecerferum et exerorupta 
quunditem voluptaquas ut idemolorro corios et 
esci nobitincto dolupta con prae vit aspictatiis 
esendi ullicil ibeaqui blabo. Nam qui intorem 
res undae. Nam voloria voloratet optatquod 
quoditio dolorpos evel illent aria veni tem 
que porporemodia dolorpore ipsum quo tem 
fugitiur? Dui vivamus arcu felis bibendum ut. 
Suspendisse ultrices gravida dictum fusce ut 
placerat orci nulla. Aliquet eget sit amet tellus 
cras adipiscing enim eu. Mauris in aliquam sem 
fringilla ut morbi tincidunt augue interdum.

Tis verum nobitatur atende plaboren-
dam, tem. Bor sunt lamus perumqu issequunti 
bernam aut rehenimus. Aris aborerumet dic-
totaque perferi tatur. Ratio maxime eicia id 

PROJECT 
NAME

DESIGNER 
NAME

LOCATION 
NAME

BUILT 
1924

 ↖ Nibh venenatis cras sed felis eget

↑ Ibus doluptat audit perferum in reribus

17 CASE STUDY  

← Genimill orestio nesca
 ↗ Molorehendi venis 
eaqui

STUDIO  
JACKSON SCOTT

Mus sanihitibus es quisquae nonectemqui to venihic ipistem 
voluptat. Namet acepedia inist ommodiaspit eicto bea vendanda 
quasit quo officti nam, si cus. Accum, uteces sumque sumet 
int, quia corpor asi cus, exeri sum, sequas restota id quiscipis 
earumquiat lam dolenet ma dolupta nitiisc iisimusciam, sedis 
porum, cus.

Pa porum, et offictatem re, quam rem res eost, comnisit aut 
eos quaturite perferum earitiae nonseque ra cum ex explaborro 
dolum dolo temolupta nobistin et maios sum aut aut et ommolup 
tassit que ea natis et, con nonesequid quidem rest perferum sedis 
aut officip isimoluptiis elitet volupta temolup taquam, quat ut 
facillabo. Et erunt ut enit, seque sunt quos ut landa ium fugiame 
vid ut este eiunt que re molorum consecea cor aliquodi ut et que 
volupta conse venihitae dolorem. Itatur autame quisquo coruptas 
dolorro rioratus velitio. Et fugias a perum quos rae voluptat 
ut quam, inctatur mod molorrum quam et vollacestota sum, 
sit in ea quisimo storem. Itatur aut liquiam et occus nimaxim 
escimaion et que serum apicaborrum ressiti nis ma nobitatecum 
aut aut vel ipsunte molorepel ipidit ab is nim voluptati odipien 
tiuscil icitatem labores reste illupta tinvel illuptae. Udandam 
adi tem is niaecta conem quiandem aut aut volorio blam rectus 
volupta turiorit, sam volupta vollitatur sitate omnis volorporum 
reribus ipiti offictat mossi omnis ma sequassiti ut volesectotat 
qui dolorpore suntiis rem aut quaerum recto optas aut doluptae. 
Pudaeru ptatur, volesciam, accaepe rnatem rempos non eniendi 
scitiatur soluptas porum que odissunt.

Us comnimporum estibeaquas am suntore, occusandio 
voluptis rem nimi, unt officiis mos de non cuptatiam fugitatus 
exerum, unt. Soloreicit volorempere, opta verionsent volor a 
dolore rero is num fugia nihil in nonsedis quostruntem fugiti 
doluptae moluptaqui ipsandio. Tur suntibus, numquia ea esti 
cuptatecta dolupit, es et quas poriorum andit aut eaqui ut fugiam 
acitas estia ea quam dolluptas vendele seriae natis veriaeriat 
omnis anit adis exeritatem. Nempore prerio. Ebitam, volorer 
estissin et fugit mos dolesciento officip sandam everiti tem 
et eium volo eum is quist am, velitem. Itatem quiame venihil 
luptam sumquo mod molorent periam qui duciur?

Secest omnimincia dolenimus ipsaerum isque occum et 
undit omnis as dolesecab ilitius seri saepudisimus renditi busam, 
non rere lab ium net aut optur, sentem que sum et ipitam quae 
sitessi mentisit fuga. Ut exceatur aut ut faciandis reratus daepudi 

Tempor id eu nisl nunc mi ipsum. 
Porta lorem mollis aliquam ut. 
Quis viverra nibh cras pulvinar 
mattis nunc sed. Viverra orci 
sagittis eu volutpat odio facilisis 
mauris sit.

PROJECT 
NAME

DESIGNER 
NAME

LOCATION 
NAME

BUILT 
YEAR

OUT OF THE WOODS

Architecture and Interiors 
Built from Wood

Humans have been building homes from 
wood for thousands of years, and yet, in a 
contemporary world of option and innovation 
the most primitive resource could in fact be 
the most pertinent. Stretching back to historic 
Japanese houses, becoming synonymous with 
resort accommodation, and intertwining 
itself in the modern trend of hygge, its tactil-
ity and warmth has influenced countless 
architectural design movements. A safe, 
sturdy, and sustainable alternative to concrete, 
architects are rediscovering wood’s universal 
appeal. Out of the Woods documents their pro-
gressive and inspiring creations from the 
foundations up.

WHAT TO EXPECT
• An eclectic range of timber homes, span-

ning geography, scale, and materiality
• Vivid, large-format photography accom-

panied by enriching features and profiles 
of leading architects

• Insights into wood as a building material, 
including sourcing and reasons relating 
to sustainability 

• Exploration into why timber homes have 
a demonstrated effect on our wellbeing

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-859-3

R E L E A S E :  S E P T E M B E R  2 0 2 0  

 S A M P L E  C O V E R 

Inventive new ways of building using nature’s  
oldest and most adaptive material.
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Leading design magazine Openhouse has spent 
the last six years giving readers a closer look 
at some of the most extraordinary houses 
around the globe. In their first book, the  editors 
open the doors to their highlights, including 
exclusive photography and rarely seen homes. 
From case study houses by mid- century mas-
ters to cutting edge contemporary architecture, 
Casa Grande describes what it feels like to 
occupy these spaces from the perspective of 
their owners—who themselves have become 
stewards of architectural history. 

WHAT TO EXPECT
• A range of architectural styles from mid-

century modern, to Brutalism and the 
20th century masters, as curated by the 
founders of Openhouse 

• Vivid photography detailing these 
remarkable, inspiring spaces

• Informative texts to support the imagery, 
portraying the stories of both architect 
and resident

OPENHOUSE 
is a guide to creative people around the world 
who open their homes and private spaces  
to the public to share cultural activities and 
experience life together. Based in Barcelona, 
Openhouse began as an exhibition and salon 
space, and has evolved into a magazine that  
is read around the globe.
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The studio believes in harnessing traditional craft techniques to make objects that feel contemporary. 
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CASA GRANDE 

Modern Masterpieces of 
Residential Architecture 

Take a rare look inside of some of the world’s most 
extraordinary homes, curated by leading design 
magazine Openhouse.

Editors: gestalten & Openhouse
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: €45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-858-6

R E L E A S E :  S E P T E M B E R  2 0 2 0  
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Bangkok 
Project Studio

Thai architect Boonserm Premthada understands the 
value of patience. He founded Bangkok Project Studio 
in 2003, a year after graduating with a master’s degree 
in architecture from Chulalongkorn University, but his 
first architectural projects were not completed until 
2011. Since then, however, he has achieved worldwide 
recognition. He was one of the winners of the 2018 
Global Award for Sustainable Architecture, under the 
patronage of UNESCO, and, in 2019, he received the 
Royal Academy Dorfman Award for his sensitivity to 
local contexts. 

Although based in Bangkok, Premthada is not inte
rested in working within the congested city sprawl.  
He focuses on Thailand’s countryside. “The rural area 
needs architects to create opportunities and an econ
omy so that people do not have to relocate and struggle 

in cities,” he explains of his opinion that there is no 
need for additional city structures. “I prefer to work in 
lessdeveloped places because I know that my architec
ture is meaningful to people there.” Commissioning 
artisans from the small towns in which he works, he 
instills every project with traditional local knowledge. 

In this way, he attempts to unlearn what he was 
taught during his studies. “What I learned at university 
are rules and formulas, but I have found that they do 
not work everywhere. What I have learned from villag
ers is necessity and priority. I have learned about 
humanness, human instincts, and that we should aim 
for natural learning—the simple way.” 

Premthada uses endemic materials and traditional 
crafts in an effort to respect his country’s innate wis
dom. He founded Bangkok Project Studio to “prove  

Bangkok / Thailand

Bangkok-based Boonserm 
Premthada draws from a 
 material palette of humble and 
 overlooked items, which he 
hopes to elevate through the 
power of design. 
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An aerial shot and the plan of the site reveal the locations of the nine buildings  
in relation to one another around the courtyard, and the varying presence or 
absence of physical links between them.

There was one rule for the development of Casa Bruma, a house in the 
remote forested area of Valle de Bravo in Mexico: all of the existing trees 
had to be kept. This uncompromising brief led to the unorthodox 
approach adopted by architects Fernanda Canales and Claudia Rodríguez, 
who designed what Canales describes as an “exploded house.” 

A series of nine independent rectangular pavilions are oriented 
around a central stone courtyard to maximize morning and evening 
sunlight. They also take full advantage of the verdant views without 
needing to disturb the trees.

Although completely private, the structures maintain a close rela
tionship with one another. Covered walkways connect specific adjacent 
volumes, such as those containing the kitchen, dining room, living 
room, master bedroom, and children’s room—all located on one side of 
the circular courtyard. The two guest bedrooms, service room, and 
garage, which are not connected, shape the opposite periphery. 

The courtyard thus becomes a converging point for human inter ac
tion, closing itself off from the natural surroundings and heightening the 
experience of each volume opening up to the landscape opposite.

A cleverly placed discreet walkway, which leads to the main entrance 
and then into the courtyard, is a path of discovery, as each step reveals 
another volume. The visual identity is expressed simply in the five 
materials used throughout the project. Concrete, especially mixed with 
black pigment, is employed for the low maintenance walls, while wood, 
stone, metal, and glass integrate the structures into the environment. 

Each volume exists at a level that accords with its typography, so the 
rooftop terraces and gardens are at different heights. The sculpting of 
this multidimensional house into the landscape blurs all lines new and 
old, affording the property timeless stature.

Trees Inform a House   
of Pavilions

Architect Fernanda Canales
Project Casa Bruma
Location Valle de Bravo / Mexico

22
Even at nightfall, the cabin blends in with its natural surroundings, its mirrored 
facade reflecting the colors of the sky.

This one-bedroom hideaway resembling a contemporary tree house 
revitalizes a Cape Town property teeming with trees. Designed by local 
studio Malan Vorster Architecture Interior Design, the structure com-
plements the layout of the property, which is a modern interpretation 
of a typical South African farmyard with several separate buildings. 

The cabin, located in a small clearing in the forest-like garden, is 
elevated on stilts to take advantage of spectacular views of the verdant 
landscape, and the design reflects the verticality of the trees towering 
around it. The timber slats on the facade are untreated and have been 
left to weather naturally, creating a rustic aesthetic.

The layout is based on four cylinders with a square in the center. The 
cylinders create curved spaces on each of the three levels, reflecting the 
organic, natural surroundings. The square aligns with the north-south 
axis of the site. In the middle of each cylinder stands a Corten steel-
plate column that supports the ceiling beams and connects with four 
branch-like arms, held by a circular ring. Each column is divided into 
four “trunks” to maintain transparency and light in the rooms. 
 At trac tive hand-turned brass components connect the steel and timber, 
adding interest to the focal points.

The ground level contains the main living space, and the semi- 
circular bay includes a patio and dining alcove. The bedroom lies on 
the level above with an en suite bathroom in the curved area. On the  
top is a roof deck with a built-in curved seat, and below the building lie  
a plant room and a timber and Corten steel ramp providing access. 

Geometry Informs a 
 Tree-Like Sanctuary

Architect Malan Vorster Architecture Interior Design
Project Tree House Constantia
Location Cape Town / South Africa

118 119

This well-considered design leaves the lasting impression that the development 
has been here for decades—almost as if the trees have grown in the spaces 
between the volumes and not the other way round.

Architect Taller Héctor Barroso
Project Entre Pinos
Location Valle de Bravo / Mexico

New Life is Built  
into a Forest
“Because architecture needs to live, the natural environment is as 
important as the architecture,” says Mexico City architect Héctor 
Barroso Riba of Taller Héctor Barroso.

Barroso Riba demonstrated this sentiment with a residential complex 
in Valle de Bravo, where he designed five weekend houses that have 
become part of the site’s topography. Six separate volumes make up each 
home. These structural forms are unobtrusively connected with short 
passageways, and they are interspersed with vegetation.

“This draws the architecture closer to human scale,” explains the 
architect. “It also means that the sense of a group of houses is lost,” he 
says of the design, which is replicated for all five houses. Extensive views 
of the gardens merging with the pine forest to the south provide a focal 
point, and the central courtyard, formed by the void between the six 
volumes, creates an intimate feel.

The non-linear composition of the separate volumes allows movement  
through the houses in a free-form sequence inviting exploration. Light, 
shadow, and nature’s sounds create different experiences at various times 
of day—whether residents are curling up in enclosed spaces or bas king in 
the openness of more exposed areas.

Each volume operates almost independently, as there is no architec-
tural hierarchy. One of the bedrooms and the living, dining, and kitchen 
areas are on the lower level, directly connected to the outdoor envi-
ronment. The upper levels include three additional bedrooms, offering 
cocooned spaces with framed forest views.

The use of local materials such as locally produced bricks, certified 
wood from the area, and soil extracted during excavations root the 
buildings into the landscape. The muted color of the soil used on the 
walls ensures the houses blend in with the forest and exist as part of its 
living language. 

In the twenty-first century, architects across 
Asia, Africa, and the Americas are making a 
name for themselves both locally and global ly. 
Around the world, firms face challenges 
against a backdrop of rapidly growing cities, 
ecological demands, emerging economies, 
and changing societies and climate. Local 
architects often find strikingly innovative 
solutions to local requirements, including 
sustainability, transportation, migration, 
construction materials, and traditions. 

In Mexico, architects work closely with 
indigenous communities to create  modular 
social housing that can be assembled in 
one week. In Namibia, a lodge in a  wildlife 
 conser vancy is designed to echo a local bird’s 
nest, while in Vietnam, a library and  public 
space has created a micro-ecosystem to house 
fish and grow food. Beyond the West journeys 
across these lands to understand how local 
architects respond to a changing world, and 
focuses its wide lens on inspiring and truly 
global architecture.

WHAT TO EXPECT
• Breathtaking photography of global 

architecture in the twenty-first century
• In-depth interviews and features contex-

tualizing movements and approaches
• An exploration of architecture scenes 

defined by a younger, more resourceful, 
and gender-balanced makeup than their 
Western counterparts

Beyond the West inspires a fresh understanding 
of global contemporary architecture beyond 
the Western countries.

BEYOND THE WEST 

New Global Architecture Editor: gestalten  
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-89955-879-1

R E L E A S E :  S E P T E M B E R  2 0 2 0  
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T on Harmes and his team are the guard
ians of these sacred halls. Behind the 
monumental doorway to the Boekhandel 

Dominicanen, the old Gothic church is stuffed 
with classical and scholarly literature, inter
national magazines and newspapers, and a huge 
selection of music. Warm light streams in through 
the ancient windows, falling upon the colossal 
modern steel shelves. Between them, book  lovers 
wander up and down in search of inspiration. 
Business is booming at what is now one of the 
world’s most popular bookstores, but that was 
once far from a foregone conclusion. Having been 
at risk of bankruptcy, the store was luckily able to 
avoid closing altogether thanks to the people of 
Maastricht, explains Harmes. A crowdfunding 
campaign raised over 100,000 Euros within just 
seven days to keep the bookstore going.

The campaign really welded Harmes’s 
team and the store’s tribe of loyal customers 
together. The local people remember the once 
disastrous condition of the church only too well. “It 
was used as a bicycle shed and snake exhibition → 

If there’s a heaven for book lovers, then the 
hallowed aisles and hushed galleries of this 
Gothic church in Maastricht might well be it

AS WE ALL KNOW, 
IN THE BEGINNING 
WAS THE WORD
B OEK H A N DEL  D OM I N ICA N EN  ·  M A ASTR ICHT  ·  N ETH ER LA N DS
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PAPERCUP
BEI RU T  ·  LEBA NON

W hen Rania Naufal moved back to 
her native city of Beirut from New 
York, she already had the idea for 

Papercup tucked away with her luggage. 
She opened the little store with its pretty 
floor tiles in the trendy Mar Mikhaël neigh
borhood in 2009. “We love what we do,” says 
the enterprising owner. “And we do it with 
passion.” Papercup is devoted to “all things 
print,” she said. It stocks local and inter
national magazines alongside books on art, 
architecture, design, photography,  fashion, 
and travel. FaR Architects and industrial 
designer Karim Chaya are the brains behind 
the linear look of the store. The minimalist 
interior design provides a pleasing under
pinning for the books, showcasing them to 
perfection. Naufal has added to the  concept 
with a small café, where pretty bistro tables 
invite visitors to linger over a book, do some 
work, or simply enjoy a delicious coffee. And 
that’s not all: besides running the store and 
their own online magazine The Sounder, 
Naufal and her team have enough spare 
energy to organize regular book readings, 
signings, and cultural events.  

This little store boasts a superb selection  
of printed publications and a dedicated 
program of cultural events

TOP You can do some work over  
a good coffee, get lost in a book,  
or have a chat at the little bistro 
tables at Papercup.

LEFT The Lebanese bookstore 
focuses on publications about 
architecture, design, art, fashion, 
photography, and travel.

OPPOSITE Its mix of tradition 
and clean modern lines are  
the work of interior and industrial 
designer Karim Chaya and FaR 
Architects.

9

GLORIOUS TIMES &  
DAZZLING WRITING
D O  YOU  R EA D  M E ? !  ·  BER LI N  ·  GER M A N Y

W e don’t really differentiate between books, 
magazines, glossies, or zines—we only 
care about whether it works for do you 

read me?!” says Mark Kiessling, who runs the pop-
ular store selling magazines and books in Berlin’s 
Auguststraße, together with Jessica Reitz. Amid 
galleries, bars, and stylish cafés, the store, which 
shares its striking name with this book, has gained 
renown well beyond the German capital as a trea-
sure trove of outstanding contemporary printed 
products. Its self-appointed mission is to generate 
publicity for small, independent publishing houses 
and magazines from all over the world. 

The anthracite-colored shelves display the 
latest issue of 032c alongside the African collab-
orative magazine NICE and environmental mag-
azine Atmos. The selection of books ranges from 

We Are the Weather by Jonathan Safran Foer to 
Architektur für die Katz—Schweizer Katzenleitern 
from publisher Christoph Merian Verlag. “They’re 
all firm favorites,” says Kiessling.

When the visionary book dealer founded 
his first graphic design studio, Greige, in Berlin in 
2001, he was enraptured by the city and its cul-
tural scene. Nonetheless, he felt that something 
was missing from Berlin, and indeed the rest of 
Germany. “Of course, there were some great book-
stores for designers, architects, and artists, like 
Pro qm in Berlin, Walther König in Cologne, and 
Werner in Munich, but interesting magazines, 
which I often bought abroad, were difficult to → 

RIGHT Magazines of all kinds 
and formats form the focus  
of this popular Berlin bookstore. 

OPPOSITE Mark Kiessling 
(pictured) and Jessica Reitz 
founded do you read me?! amid 
the print media crisis, yet it 
remains a success to this day.

Challenging the status quo: this bookstore  
puts the focus on international magazines  
and independent publishers

15

TOP The two swinging chairs  
are coveted spots for many 
customers, who can also 
snuggle into the couch on  
the right to read.

LEFT Together with large-
format art and photo 
publications, FiLBooks also  
sells pretty accessories and 
stationery.

OPPOSITE If you’re having 
trouble choosing from  
the selection of cakes, we 
recommend the glorious  
red velvet cake.

Lose yourself in the pages of this showcase  
of some of the most beautiful, innovative,  
and successful bookstores around the world. 

Editors: gestalten & Marianne Julia Strauss 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-994-1

DO YOU READ ME?

Bookstores Around  
the World

Bookstores are more than just places that sell 
books. They are focal points of communities, 
a warm welcome to a city, a place for first-
time visitors and longtime residents alike to 
gather in a shared love of the written word. 
They are places where time moves a little 
slower, where customers can get lost in the 
pages of a book, or enjoy readings, concerts, 
and events that bring together like-minded 
individuals with a thirst for knowledge. 

Each bookstore is as unique as the diverse 
customers who frequent them. There are 
 secret ones tucked away with stacks reaching 
floor to ceiling; there are minimalist concept 
stores; there are dazzling book temples. There 
are ones in apartments, on boats, and in 
Gothic cathedrals. Do You Read Me? travels the 
globe to discover these gems and some of the 
people behind them, who turn an ordinary 
trip to the bookstore into an extraordinary 
experience.

MARIANNE JULIA STRAUSS
Travel writer Marianne Julia Strauss has scoured 
the globe for the past decade in search of the 
top bookstores. In Do You Read Me? she has 
collected a selection of the ones you need to 
include in your next itinerary.

“It’s a poignant reminder of the irreplaceable 
role that local bookstores can play in bringing 
communities together and ensuring the survival 
of culture within our cities.” ELLE DECORATION
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DEVIL’S CORNER 
CELLAR DOOR
Architect

CUMULUS STUDIO
Project location Apslawn, Australia
Estimated use Commercial and hospitality
Container type Freight container

Despite its name, Devil’s Corner 
Cellar Door, Lookout & Market is 
situated on a heavenly part of the 
Tasmanian east coast, amidst one 
of the island’s largest vineyards. 
Previously, the building was a single 
demountable structure, which 
Australian practice Cumulus Studio 
expanded to include the lookout 
and space for culinary experiences 
and events. The design aimed to 
boost the winery’s profile with an 
additional experiential layer, creating 
for its visitors a wine-tasting experi-
ence with panoramic views of the 
Freycinet Peninsula. The structure, 
built from anthracite gray and timber- 
clad containers, plays with the idea 
that wine can be appreciated in many 
“in-mouth” sensations. The architects 
have applied this notion to the 
building itself, creating a series of 

views that allow the visitor to explore 
the landscape through different 
vantage points. The floorplan is 
divided into three distinct spaces: 
sky, horizon, and tower, each desig-
nated to reference the different views 
of the site.

01
The Cellar Door market 
surrounds a courtyard space.
02
The open deck overlooking 
the vineyards.
03
The vertically stacked 
container forms the 
lookout, a visual signifier 
of the design.
04
Southern elevation 
of the lookout.
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PACHACUTEC HOUSE
Architect

TRS STUDIO
Project location Pachacutec, Peru
Estimated use Residential
Container type Freight container

This conceptual design considers 
the shipping container as a solution 
for low-cost housing issues in Peru, 
taking the small town of Pachacutec 
as a case study. Much of the housing 
in this region is improvised, whereas 
TRS Studio suggests an organized, 
structurally sound alternative that 
fosters the entrepreneurial spirit of 
the local community. The proposal 
clusters two parallel containers 
per unit, topped with recycled poly-
carbonate roofing, selected for its 
resistance to harsh weather condi-
tions. Shipping containers are a 
viable option for their modularity and 

strength, as well as being a recycled 
material. Their standardized dimen-
sions also simplify the architecture 
process to adapt the concept across 
different climates and contexts. The 
project is still in its experimental 
phase. The architects suggest that 
the first round of construction would 
prove a valuable learning curve to 
understand the replicability of the 
scheme. The ambition is for this 
project to evolve the urban image of 
Pachacutec as a beacon of long-term 
sustainable construction.

01
Single family dwelling 
concept, based on two 
cargo containers.
02
The roof is made from 
recycled cellular 
polycarbonate plates.
03
Front elevation.
04
Repurposed shipping containers 
were proposed for their ease 
of transport and ability to 
withstand harsh environments.

Containers are modular, affordable, and inter-
nationally available. More and more often 
they are being used to build temporary struc-
tures such as pavilions, galleries, and bars as 
well as sophisticated housing and office spaces. 
Ten years after the first publication of Container 
Atlas, this eagerly anticipated follow-up charts 
how this movement has evolved into an essen-
tial part of today’s architectural vocabulary. 

This updated edition of Container Atlas 
presents a wide range of container architec-
ture projects along with an in-depth investi-
gation into the context of this growing field. 
Introducing the various types of containers in 
use today, from standard freight containers 
all the way to modular container frames, the 
book vividly illustrates how containers can 
be used to create inspiring spatial structures 
in both urban and rural settings. 

PROF. HAN SLAWIK
Architect and Professor Han Slawik and his 
team have established themselves as inter-
national experts in the field of container 
architecture. He is the author of the first 
edition of Container Atlas and has returned to 
the subject with refreshed insights into this 
burgeoning movement. 

“The publication establishes itself as a sound 
authority on the typology by providing a clear 
‘how to’ guide, as well as being a beautifully 
illustrated addition to any booklovers collection.” 
DESIGNBOOM

“a truly inspiring work and a good platform to 
value this new form of sustainable architecture.” 
AD

Artistic floral designer Sean Cook  
and his partner Matthew Bright  

have created a monochrome garden oasis  
full of texture and life. 

AN URBAN BACKYARD SANCTUARY 
IN THE HEART OF SYDNEY 

Cook + Bright Garden · Sydney · Australia

172
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6
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3

2

1 
A chessboard of square flower 
beds overflows with soft 
grasses and herbaceous plants 
blooming in pink, blue, and white.

2 
A wooden pergola constructed 
from reclaimed beams is 
overgrown with roses and 
American grapes, which  
create a canopy for the large 
dining table below.

3 
Rich scents waft from the 
low-maintenance kitchen  
garden, which is abundant with 
rosemary, sage, and thyme,  
as well as less common herbs 
like Micromeria thymifolia.

4 
The social space around  
the barbecue is shaded  
by hazelnut trees. 

5 
The swimming pool was 
deliberately positioned  
away from the house  
to create the sense of  
a refreshing, rural retreat. 

6 
Two flowerbeds of Lippia 
nodifloria—known for their 
small, button-like flowers—flank 
a long path that connects the 
house with the pool.

Cascina Costera 

ROSIGNANO Monferrato · Italy 

Garden typology 

Low-maintenance country garden

size  

32,000 sq. ft. (3,000 m²)

climate  

Temperate 

Hardiness zone

USDA zone 8B

Orientation

South

sunlight exposure  

Full sun

design budget  

$145,000 (€130,000)

maintenance budget  

$5,500 (€5,000) per year

maintenance time  

4 hours per week

As our lifestyles become more sustainable, 
so does the way we interact with our gardens. 
Today’s gardeners aim not only to create 
decorative outside spaces but also to give 
something back. No matter what size your 
patch is, it’s easy to create diverse and rich 
environments for plants and insects, or to 
grow your own fruits or vegetables. The green 
spaces presented in The Gardens of Eden are 
more imaginative, diverse, and sustainable. 
Learn how to create a homestead, get creative 
with native plants, and design greener corners 
within urban areas. The Gardens of Eden looks 
at fascinating examples of gardens around 
the world, teaching what you can do for nature 
while revealing what a garden can do for you.

ABBYE CHURCHILL 
was the editorial director of Wilder Quarterly, 
and her first book, A Wilder Life, was featured 
in The New York Times Book Review. Her writing 
has also appeared in The New York Times, 
Vogue, Food & Wine, and W. She lives in 
Brooklyn, New York City.

“The book takes stock of our increasing 
appetite for winding down and experimenting 
with the art of gardening.” ICON DESIGN

“Brand new green bible.” DE MORGEN

“A book entirely devoted to nature.”  
MARIE CLAIRE

“delves into the trending challenges of limited 
space, budget and time.” HARPER’S BAZAAR

Step into innovative little gardens of Eden created  
on small terraces and city rooftops, as well as out  
in the suburbs and countryside. 

Container Atlas seeks out luxurious remote 
hideaways, urban dwellings, community centers, 
and more, all showing how the humble container 
can put the fab into pre-fab.

Editors: gestalten & Prof. Han Slawik 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-669-8

English language edition available in France 
with ISBN: 978-3-89955-109-9

CONTAINER ATLAS

A Practical Guide to 
Container Architecture

UPDATED
EDITION

THE GARDENS OF EDEN

New Residential Garden 
Concepts & Architecture 
for a Greener Planet 

Editors: gestalten & Abbye Churchill
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-990-3
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UPGRADE
Home Extensions, Alterations  
and Refurbishments

SMALL HOMES  
GRAND LIVING
Interior Design for 
Compact Spaces

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN English: 978-3-89955-698-8

ISBN French: 978-3-89955-894-4

TAKE A BATH
Interior Design 
for Bathrooms

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-917-0

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 50 (US)
ISBN: 978-3-89955-699-5

Editor: gestalten 
Features: Full color, hardcover, 
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-981-1

THE NEW MEDITERRANEAN
Homes and Interiors 
Under the Southern Sun

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-942-2

LITTLE BIG ROOMS
New Nurseries and  
Rooms to Play in

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-697-1

NEW ROMANCE
Contemporary Countrystyle  
Interiors

THE TOUCH
Spaces Designed  
for the Senses

By: Kinfolk & Norm Architects 
Features: Full color, hardcover,  
stitch bound, ribbon mark, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-978-1

Editor: gestalten 
Features: Full color, linen hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches  
Price: €49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-89955-982-8

THE HOUSE OF GLAM
Lush Interiors and  
Design Extravaganza

Editors: gestalten & Isay Weinfeld
Features: Full color, linen  
hardcover, stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-931-6

ISAY WEINFELD
An Architect from Brazil

RICARDO BOFILL
Visions of Architecture

Editors: gestalten & Ricardo Bofill 
Features: Full color, hardcover, 
linen quarter-binding, 
multiple paper stocks, 300 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-940-8

Editors: gestalten & Adam Štěch
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-696-4

INSIDE UTOPIA
Visionary Interiors and 
Futuristic Homes

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68 (US)
ISBN: 978-3-89955-570-7

THE TALE OF TOMORROW
Utopian Architecture 
in the Modernist Realm

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-644-5

KALEIDOSCOPE
Living in Color  
and Patterns

KITCHEN LIVING
Kitchen Interiors for  
Contemporary Homes 

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-965-1

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-953-8

PETITE PLACES 
Clever Interiors 
for Humble Homes

Editors: gestalten & Tessa Pearson 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-979-8

THE HOME UPGRADE
New Homes in  
Remodeled Buildings
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Preface by

HIDEOUTS
Grand Vacations  
in Tiny Getaways

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-655-1

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-930-9

DELICIOUS PLACES
New Food Culture,  
Restaurants, and Interiors 

APPETIZER
New Interiors for  
Restaurants and Cafés 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-916-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-466-3

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-545-5

ROCK THE BOAT
Boats, Cabins and Homes  
on the Water

ROCK THE SHACK
The Architecture of Cabins,  
Cocoons and Hide-Outs

HIDE AND SEEK
The Architecture of  
Cabins and Hide-Outs

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-663-6

THE HINTERLAND
Cabins, Love Shacks and 
Other Hide-Outs

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 44 (D) £ 45 $ 60 (US)
ISBN: 978-3-89955-592-9

LIVING UNDER THE SUN
Tropical Interiors  
and  Architecture

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-590-5

THE SHOPKEEPERS
Storefront Businesses  
and the Future of Retail

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D) £ 35 $ 55 (US)
ISBN: 978-3-89955-969-9

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 224 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-558-5

THE NEW NOMADS
Temporary Spaces and  
a Life on the Move

Editors: gestalten & Austin Sailsbury
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-962-0

NORTHERN COMFORT
The Nordic Art 
of Creative Living

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-936-1

INSIDERS & COMPANY
The New Artisans  
of Interior Design

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-941-5

SHOPLIFTER!
New Retail Architecture  
and Brand Spaces 

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 44 (D) £ 45 $ 68 (US)
ISBN: 978-3-89955-414-4

LEARN FOR LIFE
New Architecture  
for New Learning

Editors: gestalten & Sascha Friesike 
Preface: Jay Leno
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-928-6

IT’S A GAS!
The Allure of the 
Gas Station

Editors: Debbie Pappyn &  
David De Vleeschauwer 
Features: Full color, linen hardcover, 
stitch bound, 312 pages,  
20.5 × 27 cm, 8 × 10 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-986-6

REMOTE PLACES  
TO STAY
The Most Unique Hotels  
at the End of the World
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6 7ARTIST NAME ERNESTO ARTILLO

Max-o-matic

Iqui alibus endit eaquossi de nusdam, que quis seritatiuri aut que ex 

et odi quis dest, et eturi volum volupti ab ipsanderum facesti aectota 

tempore ptatem estotatur, omnientur simus. Itatae con nossint iisquam 
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ute nos magnamet ulparuptiusa sum ent, que el modit unt audias reptio-

rum re, optas nihictur? Quid quae quatusandae od et, volupta tiurit, 

cus as res atistib earupta tectatem fuga. Nam nosanis eaqui blab ius 

et es dusam ilis ipsam quae vent, to quundentur sit ut volorro mi, 

ulparumque num faciis doluptur, sequam a vel molupta turibus, ali-

tiosam hitio. Gent velic tem quas quas debit audaecea veri occaboria 

quiatur, occullautam est, sectur maio blam con es dionem fugia inimil 

Itae offici dolum aut laboreicat. tiorpor uptatis quatur ra quiassimus 

evelest, et, con rest ullabor iaeprate sequaest.
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10 11ARTIST NAME MATTHIEU BOUREL
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Apicat escit odicillant officil iquidit atusae 

rerumquatur, nonet aruntianda pro velendaepel id 

qui con re, et licia net qui offic temporr untor-

pos di vererror si dipsamus, ut est repella bore-

rumque rendi dolores et aute enduciis eicitem. 

Et dollaut enihiti assenim quas alit dignat odi-

atem quiam quaestrum unt, cora sus versped ma nos 

quo et eos exernatur aut faciis dolorendel molo-

rum et fuga. Et fugit quid quo omnis non reprehe 

ndaniatus, qui velicienim quia nonet, torum re, 

tem. Aditaepero omnis mi, sunto qui aut la vent.

Sam consed quae se provides et laut atiur, 

offic te officte voluptae velecto reperum inim 

aut asitibusciet fuga. Umendi velliquam vel eos 

endi sus as que cusantia poreper natur, suntur 

aut faccus ma consed et etur sum ea doloressus 

et dist, tecae repta cus ea sitatur? Am, offic-

tus quis aut lanist, consed quas doluptate core 

dolesecepero excepe duntinis et ipsam quid qua-

mus. Lab illati odistrum fugitae comnis rest 

poribea tiaerum velenimin consequam quostione.

Ecus nos sitatiiscius eaquat maximax impordis 

que nonsedipsam ulparum, evel earumquae mo mil 

ium faccum, venimai oremporio moluptae volupta 

turibus inctur arcimet aut et facil moditis ea-

que eiuntin nulluptae destrum con earunt lam es 

sit alitatum acea ventia exerore nisitat quam 

fugit alitia quunt, voleces ut ma con nobit ex-

cerum lamusa seque nectorem que nonsequi omnis 

as sendebit aut isti tem untempos plibustiis a 

quibus atendi ist in eatur, cus doluptae adis-

quam que necat.

1)

2)

Collage—an art form existing at the intersection 
of design, commerce, and abstract expression.

THE AGE OF COLLAGE VOL. 3

Contemporary Collage  
in Modern Art 

Featuring dynamic works from the contempo-
rary collage landscape, The Age of Collage Vol. 3 
showcases a new crop of creative vanguards 
advancing the medium’s possibilities, piece by 
piece, splice by splice. With its foundations in 
Surrealism and Dadaism, what was once a 
convention-defying practice has maintained  
a voice for generations. Equipped with a craft 
knife, paintbrush, stylus, scissors, or pen tablet, 
a collage artist’s toolkit is as varied as their 
output and this title brings their work back to 
the paper page. Investigating the varied aesthetic 
cues and cultural tropes that inspire their inter-
disciplinary approach, this comprehensive 
volume details more than 70 artists discovering 
new ways of elevating the genre.

WHAT TO EXPECT
• Varied works from global artists working 

both digitally and tangibly
• Both long and short profiles on a selection 

of contemporary practitioners 
• Information on creative processes and pur-

poses, paired with high-quality imagery

DENNIS BUSCH 
is an artist and author involved in shaping two 
gestalten classics, the essential art monographs 
The Age of Collage Vol. 1 & Vol. 2. A master of 
masking and the double-take, he brings a gener-
ous dose of surrealistic humor to classic cut-out 
techniques, forming strange and witty collages.

FRANCESCA GAVIN 
is the author of six books, and a contributing 
editor at Kaleidoscope, Twin, Good Trouble, 
Beauty Papers and regularly writes for The 
Financial Times. She co-curated “Manifesta11” 
and has created exhibitions at Somerset House 
and Palais de Tokyo. 

Editors: gestalten, Dennis Busch  
& Francesca Gavin
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-110-5
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 BARCELONA-  
SIX N. FIVE , 

Six N. Five’s surreal 3D renders feel like film stills from early 
scifi blockbusters, evoking scenes like the deserted landscape 
and monolithic apparition of Kubrick’s 2001: A Space Odyssey.  
The studio’s founding director, Ezequiel Pini, finds parallels 
to the silver screen in his own trajectory as well. “My back
ground is in motion design. I started working as a 3D designer 
in Buenos Aires where my designs came to life as animations,”  
he says. “But I also finished my studies as a graphic designer,  
a discipline where I learned about scale, color, shapes, and 
typography. This knowledge applied to the 3D space is pretty 
related to scenography.”

The studio’s designs aim to move viewers into a utopian 
space, if only momentarily. An overdose of visual information 
prompted Six N. Five to consider “willful escapism” as a 
strategy to access tranquility: lone furniture often takes 

center stage in their compositions, evoking a sense of exis
tential solitude. They’ve exercised this technique in their 
practice, as well, periodically closing the studio to escape 
external deadlines and focus on inhouse projects, in what  
they refer to as “the Lab.”

Founded in 2014, the studio has created an impressive  
roster of advertising, editorial, and video commissions for 
clients like Samsung, Rimowa, and Microsoft. Their foray into 
dreamscapes began in 2018, with a project for Samsung, where 
they designed and developed an interior and exterior composi
tion using the TV as a window connecting two worlds. “It was the 
first time we did this kind of complex landscape,” Pini explains. 
But they still find time to focus on experimentation outside  
of brand collaborations, pushing the limits of CGI as a mode of 
artistic expression. ✨

Take  a  moment in  utopia  with    
 BARCELONA-based  studio 
SIX N. FIVE , whose  pastel - 
hued  vistas have  been  deployed   
by leading brands to communicate  
a  different kind of  reality.

18

YAMBO STUDIO
Tel  Aviv, Israel

With a central office in Tel Aviv, Yambo Studio is  
a global, multidisciplinary team of designers who 
collaborate through language barriers and time 
zones. In 2017, the studio began using architecture 
and interior design to mirror the shape of a phone 

for a project with Chinese electronics brand, 
Xiaomi. Now they bring interior design and 
architecture into almost every project they do.  
The studio has recently worked with Google, Nike, 
Oppo, and many more. ✨

97
C

harlotte Taylor  

A journey through dreamlike landscapes, bizarre 
buildings, and whimsical interiors floating between 
reality and fantasy.

Digital renderings have long served architects 
and interior designers to help visualize spaces 
before the building begins. But a new genera-
tion of digital artists is taking this craft a 
step further to create otherworldly scenes 
that can’t, and won’t, ever be built.

Dreamscapes & Artificial Architecture presents 
the work of leading creatives from across the 
globe, exploring the infinite ways to visual-
ize utopian oases and dystopian nightmares. 
With their roots in spatial design, their ideas 
present a new creative current defined by the 
fusion of digital techniques such as computer 
rendering and 3D art, and an aesthetic that 
moves between fantasy and reality. Freed 
from the constraints of the physical world, 
these dreamscapes expand the possibilities 
for architecture and interior design.

DREAMSCAPES 
& ARTIFICIAL ARCHITECTURE

Imagined Interior  
Design in Digital Art

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 208 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 39.95 (US) 
ISBN: 978-3-89955-249-2
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 UPDATED
EDITION

C I N T A  A R R I B A S
C O M E  A L L  T H E  W A Y ! !

♦ The route followed by pilgrims to the Cathedral of Santiago de Compostela in 
northwestern Spain is known as the Way of St. James. This map by Cinta Arribas 
illustrates its European variations, including main roads and less-traveled routes 
through small villages. Archetypal symbols of the Way such as pilgrims, scallop 
shells, and arrows are placed within the map, which is intended as an informative 
and friendly invitation to join this inspirational walk.

➥  EUROPE ,  2010,  PERSONAL PROJECT

H Y E S U
A D  A G E  M A P

♦ This map is part of a series that took shape following a commission from AD 

AGE MAGAZINE. Each one is a super-condensed view of its city and features out-
of-scale landmarks, shops, and restaurants—as well as ad agencies—all picked 
out in vibrant color. 

➥  PARIS /  FRANCE ,  2018, FOR AD AGE MAGAZINE

1 5 51 5 4

J E S S E  K A S S E L
K R E U Z B E R G  N E I G H B O R H O O D  M A P

♦ Designed to accompany a free mini-guide to local stores, cafés, and places of inte-
rest, Kassel’s map of Berlin’s Kreuzberg neighborhood shows a quirky bird’s eye view 
of the area. While fun, the map is geographically accurate with streets labeled clearly. 

➥  BERLIN/GERMANY,  2018,  FOR TAKEaWALK.in

3 4 3 5

Influential director and photographer Floria 
Sigismondi showcases new images of the  
biggest names in music and in Hollywood.

Editors: gestalten & Floria Sigismondi 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 35 $ 45 (US) 
ISBN: 978-3-89955-975-0

Floria Sigismondi is a world-renowned crea tor 
of film, music videos, and photography, whose 
compelling visual narratives have defined 
the cultural zeitgeist over the course of her 
25-year career as a director and photographer. 
Her coveted eye incorporates the ethereal and 
the mysterious, the whimsical and the gro-
tesque, always commanding profound aes-
thetic elements to illuminate a story. Floria’s 
directing ranges from iconic music videos 
for David Bowie, Justin Timberlake, Katy 
Perry, Marilyn Manson, Pink, Muse, and The 
White Stripes to episodes of the hit series 
American Gods, The Handmaid’s Tale, and 
Daredevil. Her feature film credits include The 
Runaways starring Kristen Stewart and Dakota 
Fanning, and The Turning with Mackenzie 
Davis, Finn Wolfhard and Brooklynn Prince.

Eat the Sun is a star-studded kaleidoscope 
of Floria Sigismondi’s top achievements, 
a provocative portfolio that highlights the 
powerful imagery that has made her one of 
the best in the industry.

FLORIA SIGISMONDI 
was born in Italy and raised in Canada. She  
now lives between Los Angeles, Toronto, and 
New York City. Sigismondi has distinguished 
herself as one of the preeminent directors 
working today, with a surrealist, Gothic aes-
thetic that defines her feature films, TV shows, 
and music videos.

“trippy new photo book”  

I-D VICE

EAT THE SUN

Floria Sigismondi

The world of contemporary mapmaking is brought 
up-to-date in this revised and expanded edition  
of a best-selling book.

A MAP OF THE WORLD

The World According  
to Illustrators and  
Storytellers

Editors: gestalten & Antonis Antoniou 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-881-4

For centuries we have used the tools of car-
tography to represent both our immediate 
surroundings and the world at large—and to 
convey them to others. In our age of satellite 
navigation systems and Google Maps, personal 
interpretations of the geography around us 
are becoming even more relevant. A new gen-
eration of designers, illustrators, and map-
makers has been discovering their  passion for 
various forms of illustrative cartography and 
A Map of the World is a compelling collection 
of their work. This updated edition contains 
even more examples of their output, ranging 
from detailed representations to personal, 
naive, and contemporary interpretations.

ANTONIS ANTONIOU 
is fascinated by the ways in which material 
things can be brought to life through immate-
rial visualizations. He grew up on Cyprus,  
where he was interested in colors and forms 
from an early age. When not obsessively 
designing maps and lists, he makes his living  
as an architect.

“From detailed artwork to creative 
interpretations of countries around the world: 
this book is a treat to the eye.”  
NATIONAL GEOGRAPHIC TRAVELER
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UPDATED
EDITION

NEWSPAPER DESIGN 
Editorial Design from  
the World’s Best Newsrooms

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding,
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-536-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-695-7

VISUAL FEAST
Contemporary Food Staging  
and Photography

Editors: gestalten & Antonis 
Antoniou 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-881-4

Editors: gestalten & Floria Sigismondi 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 35 $ 45 (US) 
ISBN: 978-3-89955-975-0

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

EAT THE SUN
Floria Sigismondi 

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 39.95 (US)
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S  
GUIDE TO BUYING  
GREAT ART

UPSTART!
Visual Identities for  
Start-ups and  
New Businesses 

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 (US) 
ISBN: 978-3-89955-556-1

START ME UP!
New Branding 
for  Businesses

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-954-5

Editors: gestalten & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 65 (US)
ISBN: 978-3-89955-581-3

THE STILL LIFE
In Product Presentation  
and Editorial Design

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-920-0

YOU’RE INVITED! 
Invitation Design 
for Every Occasion

By: Francesco Franchi & Christian Rocca
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68 (US)
ISBN: 978-3-89955-631-5

THE INTELLIGENT  
LIFESTYLE MAGAZINE
Smart Editorial Design,  
Ideas and Journalism

By: Francesco Franchi
Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
18.6 × 30 cm, 7 ¼ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 78 (US)
ISBN: 978-3-89955-468-7

DESIGNING NEWS
Changing the World of  
Editorial Design and 
Information Graphics

Editors: Tim Finke, Sebastian  
Manger & Stefan Fichtel
Features: Full color, hardcover,  
stitch bound, incl. free video downloads,  
208 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 49.90 (D) £ 50 $ 78 (US)
ISBN: 978-3-89955-415-1

INFORMOTION 
Animated Infographics

Editors: gestalten & Anna Lena Schiller
Features: Full color, hardcover, stitch bound,  
192 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-656-8

GRAPHIC RECORDING
Live Illustrations for Meetings, 
Conferences and Workshops

Editors: gestalten & Nina C. Müller, 
George Popov & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 49.95 (US)
ISBN: 978-3-89955-546-2

LOS LOGOS 7 LOS LOGOS 8

Editors: gestalten & Jonas Herfurth
& Fabian Körper
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-694-0

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-919-4

VISUAL JOURNALISM
Infographics from the  
World’s Best Newsrooms  
and Designers
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Tetsuro Ogura stands in his front yard with a longbow he has crafted. In Miyakonojo there  
are 10 artisans making longbows, and four of them are nationally recognized Master Artisans;  
Ogura is one of the four. There are fewer than half a dozen bow artisans outside of Miyakonojo.

The castle town of Miyakonojo has 
the largest population of traditional 
longbow makers in Japan.

The Japanese longbow is the largest of its kind in 
the world, measuring a minimum of 212 centimeters 
from tip to tip for the shortest of adult archers. It 
was the samurai’s key weapon in the Sengoku era of 
Japanese history, and is capable of flinging an arrow 
with great accuracy over hundreds of meters. The 
form of the bow is strikingly beautiful, with its grace
ful curvature and polished bamboo surfaces, and its 
basic construction has not changed since the design 
stabilized in the seventeenth century. Modern kyudo 
(Japanese archery) competitors use bows that are 
largely unchanged from those of 200 years ago. 
Many of these bows are produced in Miyakonojo, 
a town famous for making 80 to 90 percent of the 
nation’s traditional bows.

“My ancestor was a very good archer, so his lords 
said ‘why don’t you try making bows?’” says Sumihiro 
Kusumi, a seventhgeneration bow craftsman from 
Miyakonojo. According to Kusumi, his great ances
tor was the originator of the type of longbow for 
which Miyakonojo is known today. Official records 
of the exact origin of the Miyakonojo longbow are 
incomplete, but it appears from court documents of 
the ruling Shimazu clan that archery was a popular 
martial pursuit in this area from the seventeenth 

LO N G B OWS

M I YA KO N O J O ·  M I YA Z A K I

century, and that the Shimazu clan were indeed great 
sponsors of martial arts and weaponry. Miyakonojo 
became a thriving bowmaking area due to the high 
quality of the bamboo harvested in the area.

The production of a Japanese longbow is ex
tremely difficult and time consuming. The core of 
the bow is constructed out of two outer layers of dried 
sumac wood glued around five strips of carbonized 
bamboo. Then, bamboo for the surface is shaved flat 
before being applied on the outside of the core using 
an adhesive made out of boiled buckskin. In order 
to ensure the layers of wood stick fast to one another 
without risk of coming apart again, the bow is bound 
tightly with a length of rope. Following this process, 
roughly 80 to 100 bamboo wedges are hammered 
into the binding, helping apply even more pressure 
to the glue while the artisan slowly bends the bow 
into a crescent shape. After the glue has dried, the 
rope and wedges are removed and the bow is then 
recurved over a set of shaping blocks. The recurve 
process is what gives Japanese longbows their accuracy 
and range, as well as their sleek, beautiful shape.

“My father never taught me how to make bows,” 
says Kusumi. “I had to learn what I could while watch
ing, and apply what I could glean in my own time.”  
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Papering is still done by hand, as is the decorative string patterning on the underside of 
each umbrella. New designs are prompted by the beautiful varieties of washi coming from 
neighboring Mino and have been featured in fashion magazines including Vogue. 
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Over the course of centuries,  Japan has developed 
a culture of the handmade known world-over 
for its quality, precision, and artistry. Today, these 
traditions are being kept alive by master artisans 
who have dedicated their lives to the stewardship 
of this irreplaceable cultural heritage.

Handmade in Japan takes the reader on a jour-
ney through the island nation, offering insight 
into its varied and fascinating culture and tradi-
tions, while also revealing the histories of its 
diverse regions, from the fiery southern island 
of Kyushu, to the imperial capital of Kyoto, to 
the snowy wilderness of Hokkaido. The book 
provides a rare glimpse into some of Japan’s 
most remarkable workshops, unveiling the 
techniques and stories behind thousand-year-old 
pottery kilns, katana swordsmiths, and the art 
of crafting delicate tea whisks out of bamboo.

WHAT TO EXPECT
• A look at the skilled craftspeople of Japan’s 

diverse regions, with unique insights into 
their traditions and how they work

• With exquisite photography of the crafts- 
people and their impressive wares, and a 
series of short essays looking at the signifi-
cance of their materials

• A book for people interested in Japan and 
Japanese culture, as well as crafts in general

IRWIN WONG 
is an editorial and commercial photographer 
based in Tokyo. Originally from Melbourne, 
Australia, he moved to Japan in 2005. He 
 developed an interest in craftsmanship after 
photographing several artisans at work. His 
clients include Apple, The Washington Post, 
Forbes, and Nike. 

Discover the exceptional artistry and rich  
traditions being kept alive by Japanese artisans  
in the twenty-first century.

Editors: gestalten & Irwin Wong 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-992-7

HANDMADE IN JAPAN

The Pursuit of Perfection  
in Traditional Crafts
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JOSEPH SARACENO AND WILSON WONG

Photographer Joseph Saraceno teams up with creative Wilson Wong to create 
potent images epitomizing the cultural shift in cannabis use in recent years—
primarily a distancing from the hippie tripping of the 1970s weed scene toward a 
more sophisticated, cultured, lifestyle vibe. The accessories emerging in recent 
years are high on design and serve as decorative ornaments in their own right. 
Gold-plated grinders, maple-bark rolling trays, sleek-line keychain carriage 
cases—luxury items crafted from noble materials that speak for themselves. *

178

Broccoli Issue 4, cover art by Adrienne 
Kammerer (above); Aurelians by Nong Rak, 
Broccoli Issue 6 (opposite)

Broccoli serves up cannabis content with 
taste, style, and a puff of psychedelia— 
a look inside the female-led magazine.

Launched in 2017 by an all-women crew of creative 
cannabis lovers, Broccoli hit the scene as the first 
pot-infused periodical to combine a distinct feminine 
angle with high design standards and a genuinely 
mind-expanding scope. The magazine’s inaugural 
issue featured a series of hemp-spiked ikebana 
arrangements by florist Amy Merrick; a recent cover 
story takes readers on a journey through magical 
multimedia dreamscapes by Toronto-based artist 
Diana Lynn Vandermeulen. Editorial contributions, 
some of which relate to weed rather remotely, have 
covered everything from smoking etiquette to the 
activism of a pop artist nun.

“A good story can be just like a good high.  
It expands the borders of your imagination and  
gets you in touch with your senses, to help gain  
a better understanding of your inner and outer 
universe,” says Anja Charbonneau, Broccoli’s founder 
and creative director. “We love the somewhat  
secret pleasure of noticing minutiae and equally 
enjoy asking big questions about our world.”  
The not so secret pleasure of cannabis consumption 
is an essential part of that world but by no means  
a dominant one. “For our readers, cannabis is one 

element in the constellation of their lives; it’s not the sole 
focus and nor does it control them.”

Made for and by curious and creative souls who smoke 
weed but do other brilliant things too, Broccoli cuts through 
hazy stoner stereotypes with a clear editorial mission. As part 
of their goal of helping to normalize cannabis on a global scale, 
Charbonneau and her team want to show “that people who 
consume it can be creative, passionate, and successful,” she 
explains. The trained photographer observed legalization 
unfold in Oregon, where she lives, but as a longtime weed user 
and magazine maker, she felt that something was missing. 
“The world of weed flipped from a shady scene of dealers to  
a stylish, consumer-friendly one offering good products and 

120 121bROCCOLI

51

Nifty Shades  
of Green with 
Gossamer
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Today, weed is en vogue and has evolved into a good-
looking business. High on Design showcases the new 
brands, designs and creators behind this revolution. 

Editors: gestalten &  
Santiago Rodriguez Tarditi  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-880-7

HIGH ON DESIGN

The New Cannabis Culture 

Weed has grown into a good-looking busi-
ness. Consuming the plant and using its 
derivatives have become legal in several 
countries and paved the way for a new gen-
eration of design-savvy and diverse consum-
ers and entrepreneurs.

While reflecting on the novel aesthetics 
and trends of contemporary cannabis culture, 
High on Design also gives a profound view 
of the phenomenon regarding politics, his-
tory, legalization, and society. This is your 
guide to the best brands, the most stylish 
dispensaries, the slickest products, and the 
most creative entrepreneurs. 

WHAT TO EXPECT
• The coolest brands, the slickest prod-

ucts, and the boldest business owners  
in the industry

• A publication for a design-savvy and 
entrepreneurial audience

• A contemporary take on the market  
at a time of constant media coverage  
of the topic

SANTIAGO RODRIGUEZ TARDITI 
is a writer and creative director. He has lived 
in Milan, Bogotá, London, New York, Miami, 
and Berlin, working for titles such as Monocle 
and companies such as HoneyLab. Currently 
he is based in LA. 
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2322 GEOSEA - GEOTHERMAL SEA BATHS

The setting—perched on a steep cliff—is 
peaceful. Locals with kids in tow often stop  
by after work to bob in the restorative water, 
enjoy a Husavik Öl beer, and spot whales and 
puffins in the distant bay.

← Designed by Icelandic 
architectural firm Basalt, 
the entrance dramatically 
opens up to the ocean 
with a terrace that wraps 
around the five intercon-
nected infinity pools.

→ The water in the GeoSea 
baths comes from both the 
land and sea and continu-
ously circulates so it does 
not require  chlorine. 
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With a string of gypsy-chic hotels, spas, and 
a perfumery, the founder of Coqui Coqui is 
letting the rest of us in on his Yucatán dream. 

Under the
Mayan Sun

Nicolas Malleville did not intend to be a hotelier—it just 
worked out that way. After visiting Mexico in between 
modelling jobs for fashion houses (Gucci, Burberry, 
Tod’s), he never wanted to leave. But in order to own 
land as a foreigner, he had to operate a business. So 
Malleville started to build a mini, palm-treed-dotted  
empire on the Yucatán peninsula, which now spans a 
perfumery housed in a sixteenth-century building in 
Valladolid, and five exquisite hotel properties. 

The location in Coba is especially serene. Situated 
on a freshwater lagoon, overlooking Mayan ruins, the 
thatched-roof property is lush and jungle-like. There are 
only four rooms, adorned with agave-fiber linens, mini-
malist stone bathtubs, and breezy hammocks for swaying 
away the day. The spa (which can be visited even if you 
are not a hotel guest) features a cenote-inspired pool and 
an extensive array of treatments guided by the local flora 
and Yucatán traditions. 

Anyone who has basked in the (strong!) Mexican 
rays will appreciate the post-sun facial, which involves 
layers of local honey—nicknamed the “gold of the 
Mayans” for its healing properties—homemade yogurt 
and cucumber water, followed by a hydrating mask with 
aloe vera freshly cut from the hotel garden. You can soak 
the rest of your body in coconut milk and rose petal baths 
or rid dry skin with papaya and brown sugar body scrubs. 
If you have a few hours, the lengthier rituals are the way 
to go and deliver full-body exfoliations with crushed cof-
fee beans sourced from Veracruz, anti-inflammatory 
pepper leaf body wraps, and, to drink, a detoxifying tonic 
of moringa, chaya, lemon, and mineral water. 

Everything ends with an infusion of Coqui Coqui’s 
unisex botanical Yucatán perfumes, each inspired by a dif-
ferent property. Menli, for example, nods to the refresh-
ing lime and sweet mint found in the gardens of Coba—
and makes a fitting souvenir to take home. Should you 
ever decide to leave, that is.   

COQUI COQUI COBA
COBA, MEXICO

← Coqui Coqui’s perfume line is crafted with 
tropical ingredients from the Yucatán region 
and each Coqui Coqui residence and spa 
has its own personalized fragrance. 

↑ The property is situated on a freshwater 
lagoon near the site of ancient Mayan ruins 
and is composed of a series of connected 
limestone towers. 

214

 

( Profile )

Geza 
Schön 

Rebel perfumer Geza Schön compares his ground-
breaking scent, Molecule 01, to “olfactory chocolate.” 
containing just a single synthetic molecule, known  
as iso e Super, it caused a mini-revolution in the 
fragrance world for its shockingly minimal approach. 

Launched in 2006, Schön has since followed up  
with three more single-molecule fragrances and his  
accompanying escentrics series, which riffs on the  
originals. in his Berlin laboratory, he has also created  
the Beautiful Mind Series, collaborating with extra-
ordinary women in a cerebral riposte to a market 
oversaturated with celebrity fragrances.

5150 (SecTioN 2.) PRAcTIce & PROcess( FeATuRe) FROM nATURe TO BOTTLe

1 lb. (450 g) of oil. Furthermore, rose 
hips are used in culinary, nutritional, 
and cosmetics products.

Sandalwood

Its aromatic profile is sweet, warm, 
and smooth, preferred as a base note 
material in predominantly exotic 
amber compositions. One of the 
most coveted forms of sandalwood 
essential oil originates from the 
Santalum album tree from Mysore, 
India. The tree needs to grow for 
at least 30 years before the wood 
reaches its ideal aromatic profile, 
and harvesting is government-
regulated due to its status as an 
endangered species. 

Tonka Bean

Also known as Dipteryx odorata 
seeds, the tonka bean resembles 
the smell of almonds, hay, and and 
is often used as a substitute for 
vanilla due to its similar olfactory 
characteristics. Its absolute is 
created by soaking the beans in 
rum for up to 24 hours, then letting 
the beans dry until crystals of 
coumarin appear on its surface. 

Tuberose

Often described as carnal, Polianthes 
tuberosa is one of the most sensual 
and opulent white florals, with a 
creamy and full-bodied feel. It is 
native to Mexico and requires a 
tropical to subtropical climate. 
A whiff of tuberose encompasses 
everything from camphor to meaty 
or metallic facets.

Vanilla

While there are approximately 
100 vanilla plant varieties, the 
two used for commercial purposes 
are Vanilla tahitensis and Vanilla 
planifolia. vanilla grows in tropical 
climates ranging from Madagascar 
(Vanilla bourbon) to Mexico (Vanilla 
planifolia). Tahitian vanilla is one 
of the rarer breeds, having a fruitier 
nuance due to it containing more 
heliotropine and less vanillin than 
the standard variant. After being 
picked, the pods are left to dry for 
about six months, during which 
they produce white crystals known 
as vanillin. 

exTRAcTIOn MeThODs

enfleurage

This method harnesses the ability 
of solid, refined fat to absorb the 
aromatic qualities of raw materials, 
primarily flowers such as tuberose 
or jasmine for the cold method 
and the likes of centifolia rose 
and orange blossom for the hot 
variation. 

In hot enfleurage, the petals 
are cooked in emulsified lard inside 
large copper vats and later drained, 
resulting in a pomade which is 
then washed with alcohol to create 
an absolute. 

For cold enfleurage, a layer of 
the fat is spread on glass plates 
that are held in a chassis (a type 
of wooden frame), with the petals 
placed on the material between 
one and three days, depending 
on the species. After the fat has 
absorbed all of their aromatic 
qualities, the petals are replaced 
with a new batch.

Steam Distillation

steam distillation begins with the 
raw material being prepared for 
extraction, if necessary, such as 
wood being finely grated or seeds 
crushed. Then they’re placed on a 
grille inside of a still which is filled 
with water and heated up. The 
rising steam captures the scent of 
the material, which passes through 
a condenser. It’s in the condenser 
that the oil (extracted from the raw 
material) and the water change 
from their steam form into two 
separate entities, also known as 
the essential oil and floral water, 
respectively.

Headspace Technology

While some methods of extraction 
date back centuries, headspace 
technology was not developed 
until the 1980s (pioneered by the 

likes of IFF and Roman Kaiser at 
Givaudan) as a means to capture 
more elusive odors. A glass dome is 
placed around the object, encasing 
the scent molecules surrounding it. 
These components run through a 
silicone wire which is then analyzed 
via gas chromatography–mass 
spectrometry, a technique which 
combines a gas chromatograph 
with a mass spectrometer to read 
and identify hundreds of molecules. 
The machine then produces a read-
ing of all the components that give 
the object its smell, which can then 
later be used to recreate its unique 
aromatic profile.

expression

expression is reserved for the 
extraction of hesperidic oils, which 
originate from the rind of citrus 
fruit. The peels are cold-expressed 
via mechanical crushers, yielding 
the essential oils contained within.

Solvent extraction

Benzene and hexane enabled the 
earliest forms of solvent extraction. 
In this process, raw material is 
placed on a tray in a vessel and a 
liquid solvent is poured over it. The 
solvent strains through, extracting 
the oils from the raw material. 
The resulting oil is distilled until 
it forms into a waxy paste. This 
material is known as a resinoid 
(for dry materials) and a concrete 
(for flowers). concretes undergo 
further alcohol washings to obtain 
all of the scented oils, which then 
solidify into a wax that is carefully 
heated until the alcohol evaporates. 
The end result of this concrete 
processing is known as an absolute.

Supercritical co2 extraction

The most recent method available, 
called supercritical cO2 extraction 
involves altering carbon dioxide 
gas to a fluid form which is then 
poured through the raw material 
in question, gathering all of its 
fragrant qualities in the process, 
before being turned back into a 
gas via temperature and pressure 
regulation. Given the fact that it’s 
not as hot as steam distillation or 
as erosive as solvent extraction, 
supercritical cO2 extraction can be 
utilized for delicate raw materials 
whose fragrant qualities would be 
compromised through these more 
traditional methods. 

Tinctures

A simple, but lengthier process, 
creating a tincture involves placing 
the raw material in base alcohol 
and allowing it to macerate until 
the liquid has fused with its scented 
properties. This method is preferred 
for drier materials such as vanilla. •

Editors: gestalten & Kari Molvar  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-995-8

A showcase of the current culture and architecture, 
protagonists and ideas, and treatments and aims  
of 21st century wellness.  

BE WELL

New Spa and Bath Culture 
and the Art of Being Well

One of life’s greatest pleasures is a day spent 
rejuvenating the body and nourishing the 
spirit. Humans have practiced self-care for 
centuries—in the sweat lodges of the American 
Southwest, Roman baths, the hammams of 
the Ottoman Empire, Japanese onsens, and 
Finnish saunas. Today, a new interest in self-
care is redefining how we accomplish wellness, 
and there have never been more options. In 
our increasingly switched-on lives, a growing 
industry of highly choreographed experiences 
is geared to help us switch off. Be Well is a 
journey around the world’s most extraordinary 
spaces for achieving this, looking at the inno-
vative practices they offer and how to carry 
them into everyday life. 

KARI MOLVAR 
is a writer and editor focusing on wellness 
as seen through the lens of design, culture, 
and style. She is an online contributor to T: 
The New York Times Style Magazine and the 
founder of Rutine Matters. Her work appears in 
Vogue and The Wall Street Journal, among 
other titles.

“The efforts we make to nourish body and spirit 
go under the spotlight in timely new tome ‘Be 
Well,’ which unpicks the ‘second-coming’ of 
self-care.” ELLE DECORATION UK

“A journey into the most extraordinary spaces 
in the world.” CORRIERE DELLA SERA

Scents are linked to our most cherished memo-
ries. A fleeting smell in the street—a person’s 
perfume, the smell of holiday treats bak-
ing—can transport us back in time in an 
instant, uncovering memories so vivid it is 
like they happened yesterday. No wonder 
then, that fragrance, with it’s ability to conjure 
whole worlds with a whiff, has captivated us 
as humans for centuries. 

The Essence explores this mysterious sense 
and delves into the history, culture, and sci-
ence that have shaped the multi-billion dol-
lar perfume industry into what it is today. 
Join us as we reveal the power of scent and 
fragrance to captivate, from the lavender 
fields of Provence and the laboratories where 
perfumes are created, to incense producers 
in India. Meet the trailblazers shaping the 
future of perfumery as we explore the vital 
role that technology and scented products 
will play in the 21st century. The Essence is 
an inviting read for fragrance novices and 
connoisseurs alike. Discover your new and 
fragrant world.

“For novices, scholars, noses—anyone 
interested in fragrance, this is a book that 
manages to be both beautiful and brainy.”  
THE FRAGRANCE FOUNDATION

“A must if you are interested in the  
history of scents.” ELLE

The empire of scent: explore the realm of 
perfumes, smells, and aromatic incense to reveal 
the enduring allure of fragrance.

Editor: gestalten 
Features: Full color, hardcover, 
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-255-3

THE ESSENCE

Discovering the  
World of Scent,  
Perfume & Fragrance
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How Edison Chen’s 
CLOT Label and 
JUICE Store Took 
Hong Kong’s 
Streetwear Scene 
to the World

Edison Chen got his start as a popular actor in Chinese film, but has 
since reinvented himself as a multi-disciplinary creative with a  
focus on tapping Hong Kong’s global heritage and synthesizing it with 
the global nature of street culture. Through his brand CLOT and  
his chain of stores, JUICE, he’s slowly taking one of the East’s biggest 
empires and infiltrating the West.
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By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
320 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-503-5

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks, 
400 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 44 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-560-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
340 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-648-3

THE MONOCLE GUIDE TO 
BUILDING BETTER CITIES

THE MONOCLE GUIDE  
TO COSY HOMES

HOW TO MAKE A NATION:  
A MONOCLE GUIDE

By: Monocle
Features: Full color, linen, hardcover,  
stitch bound, multiple paper stocks,  
306 pages, 19 × 24 cm, 7 ½ × 9 ½ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-967-5

THE MONOCLE GUIDE TO  
SHOPS, KIOSKS AND MARKETS

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
400 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-490-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
300 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-537-0

By: Monocle 
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
340 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-668-1

THE MONOCLE GUIDE  
TO BETTER LIVING

THE MONOCLE GUIDE  
TO GOOD BUSINESS

THE MONOCLE GUIDE  
TO DRINKING & DINING

By: Monocle
Features: Full color, linen, hardcover,  
stitch bound, multiple paper stocks,  
306 pages, 19 × 24 cm, 7 ½ × 9 ½ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-952-1

THE MONOCLE GUIDE TO  
HOTELS, INNS AND HIDEAWAYS

Men’s style has come a long way from sneakers and 
hoodies; it has never been more dynamic or multi-faceted. 
The Incomplete is your compass to navigate the most iconic 
brands and the most desirable accessories.

“You should probably be holding on to your Supreme hat as 
you read it.” BBC CULTURE

THE INCOMPLETE
Highsnobiety Guide to  
Street Fashion and Culture

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,  
stitch bound, multiple paper stocks,  
320 pages, 22.5 × 29 cm, 
9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-580-6

THE NEW LUXURY
Highsnobiety: Defining  
the Aspirational in the  
Age of Hype

Editors: gestalten & Highsnobiety 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-983-5

From Highsnobiety, the publication for the culturally 
connected that sits at the intersection of music, fashion, 
and style, comes a new book defining modern aspiration 
and how it differs from its predecessors. 

“From covetable kicks to catwalk couture, the book asks key 
stylists, creators and designers what they define as being 
high-end in the 21st century.” FORBES
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Steuergerät regie 308° (1973)
Control unit regie 308° (1973)

Steuergerät regie 308° (Detail)
Control unit regie 308° (detail)

Entwurf eines Thermometers für die
Empfängnisverhütung nach der Knaus-Ogino-
Methode. Ein LCD-Display zeigt die
Temperaturmessungen im Ablauf eines Monats.
(Angela Knoop)

121

Design for a thermometer for the Knaus-Ogino
contraception method. A LCD display shows the
temperatures taken during the course of one
month. (Angela Knoop)

Fotoklemmleuchte – Funktionsmodell
Photo clamping lamp – functional model

Entwurf Foto-Klemmleuchte (Angela Knoop) Photo clamping lamp design (Angela Knoop)

Der Entwurf eines Stuhles für die Aula der
Hochschule für bildende Künste etwa ent-
stand im Rahmen eines internen Wettbe-
werbs. Der Aufgabe entsprechend lässt er
sich stapeln und reihen. Die wichtigste For-
derung war, dass der Stuhl von Hamburger
Handwerksbetrieben hergestellt werden
konnte. Seine Konstruktion ist deshalb pro-
duktionstechnisch sehr einfach: Gebogenes
Stahlrohr.

The design of a chair for the auditorium of the
University of Fine Arts, for example, came out
of an internal competition. As the assignment
required, it can be stacked and arranged in
rows. The most important requirement was
that the chair be capable of being manufactu-
red by Hamburg handcraft companies. In
terms of technical production, the construc-
tion is therefore very simple: bent steel tubing.

Grundlage für den Entwurf der Klemmlampe
waren Untersuchungen zur Mechanik der
Klemme. Die Lösung – eine Klemme, die mit
einem Hebel und deshalb sehr leicht zu öff-
nen ist – wurde mit Funktionsmustern unter-
sucht und optimiert.

Die konzeptionelle Idee der Halogen-Schreib-
tischleuchte (Seite 122) ist die variable Be-
festigung mit einer Schiene an der Rückseite
des Tischs. Die Leuchte kann also in der Ho-
rizontalen verschoben werden.

The basis for the design of the clamping lamp
came from investigations into the mechanics
of clamps. The solution – a clamp that was
very easy to open, thanks to a lever – was 
explored and optimised by making functional
models.

The conceptual idea behind the halogen desk
lamp  (p. 122) is the variable attachment,
which uses a track at the back of the table.
This allows the lamp to be moved around 
horizontally.

FOREVER
The New Tattoo

Editor: gestalten & Floyd E. Schulze 
Features: Full color, hardcover,  
stitch bound, 256 pages, 22,5 × 29 cm
Price: € 39.90 (D) £ 40 $ 49.95 (US)
ISBN: 978-3-89955-442-7

In his more than 40 years at Braun, Rams established 
himself as one of the most influential designers of the 
twentieth century. His elegantly clear visual language 
defined product design for generations, but also our 
fundamental understanding of what design is and what 
it can and should do.

“shows how extraordinary his work at Braun was.”  
THE NEW YORK TIMES

LESS AND MORE
The Design Ethos  
of Dieter Rams

Editors: Klaus Klemp & Keiko 
Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages, 19 × 23 cm, 
7 ½ × 9 inches
Language: English & German
Price: € 69.90 (D) £ 60 $ 90 (US)
ISBN: 978-3-89955-584-4

LESS BUT BETTER
Weniger, aber besser

Editors: Dieter und Ingeborg  
Rams Stiftung & Jo Klatt
Features: Full color, softcover,  
154 pages, 21 × 29.7 cm, 8 ¼ × 11 ¾ inches 
Language: English & German
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-525-7

Few product designs have the staying power of creations 
by Dieter Rams. Almost everything produced by the most 
influential designer of the twentieth century is today 
considered a classic. This new and revised edition of Less 
but Better shows once again why Dieter Rams’s approach 
to design will be relevant for the foreseeable future.  

By: Johannes Erler 
Editor: gestalten
Features: Full color,  hardcover,  
stitch bound, 320 pages,  
22 × 28 cm, 8 ¾ × 11 inches
Price: € 45 (D) £ 45 $ 60 (US)
ISBN: 978-3-89955-519-6

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

Editors: gestalten & Design Indaba 
Features: Full color, hardcover,  
stitch bound, 336 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-641-4

AFRICA RISING
Fashion, Design and  Lifestyle  
from Africa

Text: Caroline Weaver
Editor: gestalten
Illustrations: Oriana Fenwick
Features: Full color, hardcover, stitch  
bound, ribbon bookmark, 160 pages, 
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-675-9

THE PENCIL PERFECT
The Untold Story  
of a Cultural Icon

By: Marilyn Neuhart with John Neuhart
Features: Full color, hardcover,  
stitch bound, 2 volumes in slipcase,  
800 pages, 25.5 × 29.2 cm, 10 × 11 ½ inches
Price: € 150 (D) £ 150 $ 199 (US)
ISBN: 978-3-89955-230-0

THE STORY OF EAMES 
FURNITURE

Editors: gestalten &  
Theo-Mass Lexileictous 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-638-4

OTHERWORLDLY
Avant-Garde Fashion  
and Style

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-673-5

EVERGREEN
Living with Plants

FOREVER MORE
The New Tattoo

Editor: gestalten & Hannah Graves 
Features: Full color, hardcover,  
stitch bound, 288 pages, 22,5 × 29 cm
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-926-2
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C oDi, etiam tum oc ret? ilnem tem vit. Valienat. perferbit 
L. Ude tam. Maede nonfese vehebus, o erte aucis fic 
mant? quam iursulla norum ment, nequium adhuidium 

mum Romnocaucto cut pat, ac fueres? Marenica die constie-
na, se rei pulinpro, quiusperes auctua nissenimultu vid rei inari 
patum contiam tum trio pratiam coterum ad idetiquod men Ita 
prius forum Rommorae perfiri befaci publica; horet; nis, Pala 
ocultiam. Nam est? Opienici ponum, caetiamei senatum iam P. 
Lesse et, faciderferei pulem me portum ortea quem idiem re, 
virmississim quem vides vivero cae acta num. 

Multum iniamendam actorac huctam vitium intem patus ad 
maio, vilica nos fenesit rei im vit arbistri sa quam inatratimum 
ditimulerid se fatis nondem potiam menti in sedeest eresili 
cericae is tervilicae conihiliam es bon ti, facchuit furem perei 

publiam iam condem vivasdam, fac tum adhuc rem o atquam 
remus, caet iaet? Ris ete ego eti, C. cae adeatus hor ius egervis, 
unte estra meri in Etrura que hiliisteri paremquem delicau deri-
cae cereheb atusque furorsu nterriv ivehebus sen vider ute, 
nos, es publinte te nondam te pata rei senis; nonsuam, ut que 
aute propoenam iust diemus vit que publiquam patrarbit auco-
nfex signatum. Factant erissid ientiac ocaudemnero huius firi-
busque iam opulisseniu moret; Casticae fuium iaecipterit facto 
ta etermis clum peritam co convoltor latum latiamquod Catim 
diis, sperem quam ta rem re conloc, nost conscii senicata se 
tum, nest ocus eter pecris.

Nihil ut igitis, conendam ina, num loca mendemo ilnequidi 
con viliculia L. Muliam aute inat, cae iliumedo, cae et vilicaur 
in sescrivatum milin dientra nostemn estiam a L. Sentem ni-
hil huctoribus mod is aut vid pris? Forae, senihic mactuus, nit 
iustret vis C. M. Edesimissi culica; Castractum avena, que et; 
nondii simis adhui consusu ltumussitati int venicoenat, vid 
Catisquit? Batqui tret poerena, tartem nius, ia nes! Si fac fue 
mo unum tastius pestere natuam auterit, serfecis. Tum Romnes 
mentilla talictuis. Opiorei condiissul us vidi pres bonsin ni-
naturbi publii cons cla popublis public ocaet il conste in se tum 
interum achicae aci pere iam intelus, menimus mei sentessu-
li praediusat grae fecero, tem abus, converi catqui consupion 
ter quam, vistist ratorum includem. C. Ectorte vem cae ten-
sus, comperem quod priam vitua condi, concules, nos cum or 
aperum int. Satio Cat publicer hilius sest? Simus consignat 
vidica Simius, niquam diusteme iam et vid satilic aequam. 
BitVerevidient. Itam iner unclut videm hum ad mod noressu 
picatium. Unihilis inatum mactum et iaciem, nihicatrius crena, 

� Indian Paintbrush (Castilleja). 
� Water-loving moose are a familiar sight  

on the Four Pass Loop. 
� Mountain goats comb rocky ledges. 
� Carpets of fireweed (Chamaenerion angustifolium).

The summit,  
when you reach it,  
is a spectacular  

perch high above  
a far-reaching wilderness 
of rock, ice, and distant 

forest views.

THE GREAT EUROPEAN HIKE The Great European Hike Trail

12 13

C oDi, etiam tum oc ret? ilnem tem vit. Valienat. perferbit 
L. Ude tam. Maede nonfese vehebus, o erte aucis fic 
mant? quam iursulla norum ment, nequium adhuidium 

mum Romnocaucto cut pat, ac fueres? Marenica die constie-
na, se rei pulinpro, quiusperes auctua nissenimultu vid rei inari 
patum contiam tum trio pratiam coterum ad idetiquod men Ita 
prius forum Rommorae perfiri befaci publica; horet; nis, Pala 
ocultiam. Nam est? Opienici ponum, caetiamei senatum iam P. 
Lesse et, faciderferei pulem me portum ortea quem idiem re, 
virmississim quem vides vivero cae acta num. 

Multum iniamendam actorac huctam vitium intem patus ad 
maio, vilica nos fenesit rei im vit arbistri sa quam inatratimum 
ditimulerid se fatis nondem potiam menti in sedeest eresili 
cericae is tervilicae conihiliam es bon ti, facchuit furem perei 
publiam iam condem vivasdam, fac tum adhuc rem o atquam 
remus, caet iaet? Ris ete ego eti, C. cae adeatus hor ius egervis, 
unte estra meri in Etrura que hiliisteri paremquem delicau 

dericae cereheb atusque furorsu nterriv ivehebus sen vider ute, 
nos, es publinte te nondam te pata rei senis; nonsuam, ut que 
aute propoenam iust diemus vit que publiquam patrarbit auco-
nfex signatum. Factant erissid ientiac ocaudemnero huius firi-
busque iam opulisseniu moret; Casticae fuium iaecipterit facto 
ta etermis clum peritam co convoltor latum latiamquod Catim 
diis, sperem quam ta rem re conloc, nost conscii senicata se 
tum, nest ocus eter pecris.

Nihil ut igitis, conendam ina, num loca mendemo ilnequidi 
con viliculia L. Muliam aute inat, cae iliumedo, cae et vilicaur 
in sescrivatum milin dientra nostemn estiam a L. Sentem ni-
hil huctoribus mod is aut vid pris? Forae, senihic mactuus, nit 
iustret vis C. M. Edesimissi culica; Castractum avena, que et; 
nondii simis adhui consusu ltumussitati int venicoenat, vid 
Catisquit? Batqui tret poerena, tartem nius, ia nes! Si fac fue 
mo unum tastius pestere natuam auterit, serfecis. Tum Romnes 
mentilla talictuis. Opiorei condiissul us vidi pres bonsin ni-
naturbi publii cons cla popublis public ocaet il conste in se tum 
interum achicae aci pere iam intelus, menimus mei sentessu-
li praediusat grae fecero, tem abus, converi catqui consupion 
ter quam, vistist ratorum includem. C. Ectorte vem cae ten-
sus, comperem quod priam vitua condi, concules, nos cum or 
aperum int. Satio Cat publicer hilius sest? Simus consignat 
vidica Simius, niquam diusteme iam et vid satilic aequam. 

� An abundance of clear mountain streams means 
that great drinking water is rarely hard to find  
on the WRHR. 

�  Horse packing through the Winds.
� The snowmelt reveals a colorful blanket  

of wildflowers.

ABOUT THE TRAIL
� DISTANCE 129 km (80 mi) 
� DURATION 6 to 7 days
� LEVEL Challenging

The summit, when 
you reach it, is a 

spectacular perch high 
above a far-reaching 

wilderness of rock, ice, 
and distant forest views.

Wanderlust Europe explores the continent’s most 
astounding natural landscapes along its most scenic 
and enchanting trails.  S A M P L E  C O V E R 

R E L E A S E :  S E P T E M B E R  2 0 2 0  

Editors: gestalten & Alex Roddie 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US) 
ISBN: 978-3-89955-866-1

WANDERLUST EUROPE

The Great European Hike

From the temperate climes of the Spanish 
islands, over the Nordic fjords, and to the 
summit of Alpine peaks, Wanderlust Europe 
points the reader in the direction of the con-
tinent’s most awe-inspiring routes. Offering 
expert knowledge on how best to experience 
nature’s majesty, this stimulating manual for 
hikers of all skill levels traverses far-reaching 
locales in pursuit of breathtaking beauty and 
a sense of freedom. Combining first-hand 
tips with informative maps and an array of 
spectacular photography, this book is a wel-
come addition to the Wanderlust series and 
for anyone with an urge to connect with the 
great outdoors. 

WHAT TO EXPECT
• Informative route-plans alongside practi-

cal tips for packing and accommodation 
for over 50 hikes

• Breathtaking imagery from a selection of 
leading landscape photographers

• Advice for beginner and seasoned hikers 
alike, from one-day hikes to longer trips

ALEX RODDIE
has been a mountaineer and climber for over  
15 years, and likes to experience nature’s wild, 
and often wet character. Based in England, he 
works as an editor, writer, and photographer 
for outdoor-related publications and websites. 

Explore the world one step at a time with 
gestalten’s Wanderlust series (page 60)
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Vestibulum fringilla pede sit amet augue. In turpis. Pellentesque 
posuere. Praesent turpis. Aenean posuere, tor. Lorem ipsum dolor 
sit amet, consectetuer adipiscing elit. Aenean commodo ligula 
eget dolor. Aenean massa. Cum sociis natoque penatibus et mag-
nis dis parturient montes, nascetur ridiculus mus. Donec quam 
felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla con-
sequat massa quis enim. Donec pede justo, fringilla vel, aliquet 
nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, 
venenatis vitae, justo. Nullam dictum felis eu pede mollis pretium. 
Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. 
Aenean vulputate eleifend tellus. Aenean leo ligula, porttitor eu, 
consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus 
in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus 
varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultric-
ies nisi vel augue. Curabitur ullamcorper ultricies nisi. 

Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget 
condimentum rhoncus, sem quam semper libero, sit amet adipi-
scing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus 
pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tinci-
dunt tempus. Donec vitae sapien ut libero venenatis faucibus. 
Nullam quis ante. Etiam sit amet orci eget eros faucibus tincid-
unt. Duis leo. Sed fringilla mauris sit amet nibh. Donec sodales 
sagittis magna. Sed consequat, leo eget bibendum sodales, augue 

Pullquote Lorem ipsum dolor sit 
amet, consectetuer adipiscing 
elit Aenean commodo ligula eget 
dolor Occaerina massa Cum 
sociis Optatusandem, Accaeri 
tatiam quunt.

CAPTION Ne vellandanim rem dolliquissed magnatur, cullaut et et, ilitatem explaci ducipsuntiae qui omni tendae sequia voloremqui. Ne vellandanim 
rem dolliquissed magnatur, cullaut et et, ilitatem explaci ducipsuntiae qui omni tendae sequia voloremqui. 
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit.  
Aenean commodo ligula eget dolor. Aenean massa.  
Cum sociis natoque penatibus et magnis dis parturient montes,  
nascetur ridiculus mus donecqum

An Exciting Trip to the  
City or the Countryside  
with Children

6000 characters Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum 
sociis natoque penatibus et magnis dis parturient montes, nasce-
tur ridiculus mus. Donec quam felis, ultricies nec, pellentesque 
eu, pretium quis, sem. Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim 
justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dic-
tum felis eu pede mollis pretium. Integer tincidunt. 

Cras dapibus. Vivamus elementum semper nisi. Aenean 
vulputate eleifend tellus. Aenean leo ligula, porttitor eu, con-
sequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, 
viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus 
varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultric-
ies nisi vel augue. Curabitur ullamcorper ultricies nisi. Nam eget 
dui. Etiam rhoncus. Maecenas tempus, tellus eget condimentum 
rhoncus, sem quam semper libero, sit amet adipiscing sem neque 
sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendre-
rit id, lorem. Maecenas nec odio et ante tincidunt tempus. Donec 
vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam 
sit amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla 
mauris sit amet nibh. Donec sodales sagittis magna. Sed consequat, 
leo eget bibendum sodales, augue velit cursus nunc, quis gravida 
magna mi a libero. Fusce vulputate eleifend sapien. 

Vestibulum purus quam, scelerisque ut, mollis sed, nonummy 
id, metus. Nullam accumsan lorem in dui. Cras ultricies mi eu 
turpis hendrerit fringilla. Vestibulum ante ipsum primis in fau-
cibus orci luctus et ultrices posuere cubilia. Curae In ac dui quis 
mi consectetuer lacinia. Nam pretium turpis et arcu. Duis arcu 
tortor, suscipit eget, imperdiet nec, imperdiet iaculis, ipsum. Sed 
aliquam ultrices mauris. Integer ante arcu, accumsan a, consec-
tetuer eget, posuere ut, mauris. Praesent adipiscing. Phasellus ulla-
mcorper ipsum rutrum nunc. Nunc nonummy metus. Vestibulum 
volutpat pretium libero. Cras id dui. Aenean ut eros et nisl sagit-
tis vestibulum. Nullam nulla eros, ultricies sit amet, nonummy id, 
imperdiet feugiat, pede. Sed lectus. Donec mollis hendrerit risus. 
Phasellus nec sem in justo pellentesque facilisis. Etiam imperd-
iet imperdiet orci. Nunc nec neque. Phasellus leo dolor, tempus 
non, auctor et, hendrerit quis, nisi. Curabitur ligula sapien, tinci-
dunt non, euismod vitae, posuere imperdiet, leo. Maecenas male-
suada. Praesent congue erat at massa. Sed cursus turpis vitae 
tortor. Donec posuere vulputate arcu. 

Phasellus accumsan cursus velit. Vestibulum ante ipsum pri-
mis in faucibus orci luctus et ultrices posuere cubilia Curae; Sed 
aliquam, nisi quis porttitor congue, elit erat euismod orci, ac plac-
erat dolor lectus quis orci. Phasellus consectetuer vestibulum elit. 
Aenean tellus metus, bibendum sed, posuere ac, mattis non, nunc. 

 S A M P L E  C O V E R 

Family Adventures provides inspiration and 
guidance for vacations long and short; creating 
memories that last a lifetime. 

Pack your bags, young adventurers! Encouraging 
adventure and opening the door to new experi-
ences, this family-focused title acts as a guide 
to inform and inspire. The desire to evolve an 
inquisitive nature need not be limited by budget, 
resources, or time restraints—Family Adventures 
introduces a world of travel options to suit par-
ents and kids alike. This book shares stories of 
families on the move, from globetrotting gap 
years to weekend excursions spent connecting 
and exploring as a group. For families of all ages, 
sizes, and interests, a world of boundless pos-
sibilities are detailed within these pages. 

WHAT TO EXPECT
• Inspiration and tips relating to locations 

and activities paired with stunning visuals 
and personalized exemplars 

• A curated selection of first-hand stories 
from adventure-loving families around  
the world

• Practical and detailed insights on how  
to plan a trip with your own family; from 
mapping a route to packing essentials

AUSTIN SAILSBURY
is an American writer whose work has been 
featured in numerous online and print 
publications, including Magnolia Journal, Kinfolk 
Magazine, and Ark Journal. Austin is the author  
of three books about travel and lifestyle. He lives 
in Copenhagen with his family.

R E L E A S E :  S E P T E M B E R  2 0 2 0  

Editors: gestalten & Austin Sailsbury 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 50 (US) 
ISBN: 978-3-89955-865-4

FAMILY ADVENTURES

Exploring the World  
with Children
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TITLE 13

quam eventi conseque volo odit occullate 
sam, aut re voluptatia seque dipsunt, 
nonectur assi accabor eserum ex esto 
moluptatius aut recat qui dit explibus sam, 
sinctio rionseq uatus.

Harum aces am audis accus quas aspit, 
optaepudae voluptate odi delesed quae 
ventota temporio. Aquiam que cus serem eos 
corem et fugiatior reperis reic temperiorat.
Ugitem nusapie ntiuntus doloremquas 
dolupiducias cum etur. Quo delendipsam 
faceper umente nos aut audae rehendit et, 
sust, iunt es et et modit imus, il inis aut et 
abor sincit volupti reperae. Obis aborept 
aturepu daecae sero incit omniscium, quam 
net aut et rem simi, autata nullabo. Hendit aut 
eiunt, num dolupitas sequi dus et in ped utae 
nos esti secatias aut od quiaspi tentia de odis 
repudio nsequid maio int venduntem nes 
volest, ommoditaspe remporepudit ipis rat 
utaquaspel iur reniaecus repudio conseque 
pa sam hil in pel milique cus etur acest, qui 
simus.

Uscimintur molum sapidescid eost 
occum quae velitatur res eum fugia volorio. 
Ut es estio offic tecepta quo eaturis errum 

↘  Ut es estio offic tecepta quo

TITLE 27

↑  Irish isolation: Rough but romantic.
↓  Cliffs of Moher, County Clare.

E ni ommodi blaborem repudae. Et 
eium rest, quiati reriber iatem. 

Bitatet doluptatur, qui de numetusda exerae 
sunt quia voluptibus illatempores ne pratem. 
Lendae volesci bla parum quod quassi dolesto 
deliquoste nullum vellabo. Ut omnim quam 
fuga. Nam is soluptaquo comni omnis res et 
laborrorenis arum, simo vero voluptatur, si 
cone plam esequatem que corerferum in etus 
alitatiam, volorrumquia nosae velitat.

One peliqua tescill accabor istota nulla 
nulloris dolupta testem qui ium dianda que re 
omnihil lestrum et int voles ea as dis esendem 
cullatem. Nam re, sit restios ut laceaquos 
esequam iumquae nis eictur alita sequam 
cuscil ipsunt in conse expliquasi te veni dolles 
denti rem. Itatemque comnimp orersperio 
vero to blam netur, cum sinvene turibus 
prerfer ibusdam rehenia cus explabore, 
optaectem ut eicatur, quata pelenis aut a 
nonsed qui quunt, sit alitium es vero ent et 
volupid eicit odi con nonemquam sint repe 
volesendiam quatis aut quo ma secea 

porroriae aut volum, enda doluptae modis 
essuntiatem hil minis mint qui volupta 
sperere natur? Epro que volupta turesci 
dolupti cum nita poris nest moluptur apero et 
a nimus, optatio dolupis dolupta nullibus.

Ehentium in pratur? Unt milla eumqui 
ut dolo verum repeles toreperum que nihil 
est, omnime labor aspernamusam invent. Ed 
quam everiones nihilib usanis es cum que 
prorepu danducit explant. Cessequis se volor 
atemqui im vit ut et animus estem doluptatisit 
mos miliquam repra et facesed qui nos 
moditatest, none im corum repelit ea destrum 
res aboribus magnat prae nis mintet alit quia 
quiam conescid molutem. Et et ut fuga. Nem 
qui sendam hilluptatis ut pro voluptae. Nequi 
quam ipid quiasi core nonector as 
moluptatem ellautat int, sendam aliam aut 
doluptae consend igenda eum ulparum 
quaturit am, sinciaes est optam volupie ntiam, 
tem velluptinci totataquis sedi rerunt quas 
doluptamus. Itat lam, con conseque por sae 
enit omnihiciissi bea volupieni te dolupta 

tiatist emporia eum quibusaperes quam 
velique labo. Molestiatum aborio mo dis 
sitaqua tquiam es assequi volest, odis est 
officipsum volest ut il magnis aboreperum 
volorios volupta tempernate volenih itione 
andem aturia sunt ut ilite consequibus 
ditassus ne doloratur. Ullupta venis apid ut 
ape ne officiunt molore conserum veliquo 
dignis cus nos qui illa dolorundem etur, qui 
ditate pra sit lat.Nam qui sint etur? Qui aut la 
volore pliquiamus re doluptatur, officatiur. El 
ex esto ea qui di opta cusa comnieniet as 
excerovid ullatem fugia sit velite aut eos et 
autatum vollatem. Ibus rerat aut vendus 
dolore con parunti il exere ea quossim 
harchici doluptatis doloreius, volorit lauditior 
rernam excestium lacepero et et peratis ut 
harum que et odit lautem volorepre as int quo 
quid que dolum sequunt event alitiaspici dis 
aut eossitis rem. Nam, consequi comnim dem 
ut qui nis etur? Quiamen imaximo luptur, 

comnimint venimo ipsum duciaepudi ne 
conserspit a exeriatus iniat quasi a nihitate 
voluptiatem volendae. Con con porepel 
itatibu scillatem facia simus, quaerspis eaquis 
verore re, ut ut inte sit facernat odis magnihil 
iduciaernat que labo. Il essitia ditetur, ium 
iurior molenis maximpos ditiumente velitiu 
mquodic iendit. Uga. Imus rerspe sequis 
magnia que quisit lam, tem sus vel ipictot 
assent et faccumenist aut explaccus dolorat ut 
vent magnimus ento estis nis erferum estium 
sima vercius, ut que minum eatenim intias 
plibus entotaquis accae pratur, cullab ides 
con natem rest, ut faces as idita im 
fugitatatius experch ictorumquis velite 
sinciducil maximi, que re volest, as asimodi 
citatum nimus si qui aut enda ea volessectem. 
Hent experion nient.

8 TITLE

DREI ZINNEN
ALPINE RUN
SÜDTIROL

Integer vitae justo eget magna fermentum iaculis eu 
non. Vitae justo eget magna fermentum. Lacus sed 
viverra tellus in hac habitasse platea. Elementum eu 
facilisis sed odio morbi quis commodo odio. Nunc 
mattis enim ut tellus.

On your marks, get set, go! Embracing the enduring 
appeal of running for sport, fitness, and fun.

 S A M P L E  C O V E R 

Offering insight on route planning, training 
guides, and demystifying the science of the 
body, On the Run has been composed to educate 
and inspire runners of all experience levels. 
More than a health trend, running fosters 
community: learn about races and clubs 
throughout the world and discover how 
runners from different backgrounds, of dif-
ferent ages, and with different abilities are 
championing the sport. 

WHAT TO EXPECT
• An introduction to exciting runs across 

the world, both organised events and 
runs you can do any time

• Inclusive content, inspiring all  levels, 
from beginners to ultra-marathon 
runners

• Practical information regarding training, 
equipment, and physiology

• Profiles of runners setting the pace in 
their own ways

NICK BUTTER 
is a British long-distance runner, adventurer, 
and motivational speaker. In 2019 he became 
the first person ever to run a marathon in  
every country in the world, doing so in just  
23 months.

R E L E A S E :  S E P T E M B E R  2 0 2 0  

Editors: gestalten & Nick Butter 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-864-7

ON THE RUN

Running Across the Globe 

YOU MIGHT ALSO LIKE

CLIFFHANGER
New Climbing Culture 
& Adventures

Editors: gestalten & 
Julie Elisson 

€ 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-996-5
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Mus quis res earchil int 
quam, ut in rest omni om 
nim quiasperi vollab iliqui 
doluptatis doluptatem 
alita sum aut alit quatur, 
od rechts: Mus quis res 
earchil int quam, ut in rest 
omni omnim quiasperi 
vollab iliqui doluptatis 
doluptatem alita sum aut 
alit quatur, od.

1 ISLAND 2ISLAND

Lorem ipsum dolor sit amet, consectetuer adi-
piscing elit. Aenean commodo ligula eget do-
lor. Aenean massa. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit. Aenean commodo ligula eget do-
lor. Aenean massa. Cum sociis natoque penatibus 
et magnis dis parturient montes, nascetur ridicu-
lus mus. Donec quam felis, ultricies nec, pellen-
tesque eu, pretium quis, sem. Nulla consequat 
massa quis enim. Donec pede justo, fringilla vel, 
aliquet nec, vulputate eget, arcu. In enim justo, 
rhoncus ut, imperdiet a, venenatis vitae, justo. 
Nullam dictum felis eu pede mollis pretium. Inte-
ger tincidunt. Cras dapibus. Vivamus elementum 
semper nisi. Aenean vulputate eleifend tellus. 
Aenean leo ligula, porttitor eu, consequat vitae, 
eleifend ac, enim. Aliquam lorem ante, dapibus 
in, viverra quis, feugiat a, tellus. Phasellus viver-
ra nulla ut metus varius laoreet. Quisque rutrum. 

Aenean imperdiet. Etiam ultricies nisi vel augue. 
Curabitur ullamcorper ultricies nisi. Nam eget 
dui. Etiam rhoncus. Maecenas tempus, tellus eget 
condimentum rhoncus, sem quam semper libero, 
sit amet adipiscing sem neque sed ipsum. Nam 
quam nunc, blandit vel, luctus pulvinar, hendre-
rit id, lorem. Maecenas nec odio et ante tincidunt 
tempus. Donec vitae sapien ut libero venenatis 
faucibus. Nullam quis ante. Etiam sit amet orci 
eget eros faucibus tincidunt. Duis leo. Sed frin-
gilla mauris sit amet nibh. Donec sodales sagittis 
magna. Sed consequat, leo eget bibendum soda-
les, augue velit cursus nunc, quis gravida magna 
mi a libero. Fusce vulputate eleifend sapien. Vesti-
bulum purus quam, scelerisque ut, mollis sed, no-
nummy id, metus. Nullam accumsan lorem in dui. 
Cras ultricies mi eu turpis hendrerit fringilla. Ves-
tibulum ante ipsum primis in faucibus orci luctus 
et ultrices posuere cubilia Curae; In ac dui quis 
mi consectetuer lacinia. Nam pretium turpis 

Remote Nordic 
Corners

Aenean commodo ligula eget dolor. 

Aenean massa.

›››
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oben/links: Mus quis 
res earchil int quam, 
ut in rest omni om 
nim quiasperi vollab 
iliqui doluptatis 
doluptatem alita sum 
aut alit quatur, od 
rechts: Mus quis res 
earchil int quam, ut 
in rest omni omnim 
quiasperi vollab iliqui 
doluptatis dolupta-
tem alita sum aut alit 
quatur, od

R E L E A S E :  A U G U S T  2 0 2 0  

Feel the cool of glaciers as we pedal through Greenland 
and follow us into the Faroe Islands as we roam remote 
Nordic corners by bike.

NORDIC CYCLE 

Bicycle Adventures  
in the North

 S A M P L E  C O V E R 

Editors: gestalten & Tobias Woggon 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-89955-863-0

Ride through the fairytale-like snowy plains 
of Greenland and trailblaze across majestic 
Nordic mountary where signs of civilization 
appear vanished. This journey of experience 
combines radical touring, camping, and 
cooking the best of what local nature has to 
offer. By taking on some of the most trea-
sured biking trails and terrains across the 
Nordic landscape, this book is a seated jour-
ney of discovery and escapism across the 
vast landscapes set to inspire your next trip.

WHAT TO EXPECT
• An exploration of regions, people, and 

food on a mountain bike
• Stunning photography and aerial shots
• Wonderfully illustrated maps and routes 

for all to follow
• Over 20 recipes with step-by-step 

instructions, paying homage to local  
cuisine across the Nordics

TOBIAS WOGGON 
is a specialist mountain biker who has  
traveled the world, experiencing out-of-this-
world settings while embedding himself with 
the local culture. Having previously been  
a professional mountain biker on the global 
stage, he wasn’t able to experience local 
traditions while competing, instead making  
up for it in his latter years. By applying his 
knowledge of the sport and decades worth of 
experiences, this two wheel journey will  
spur your next adventure. 
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Above Right
Eu non diam phasellus vestib-
ulum lorem sed risus ultricies

Right
Sed id semper risus in hen-
drerit gravida. Pellentesque 
sit amet porttitor eget dolor 
morbi. Eu tincidunt tortor 
aliquam nulla facilisi cras 
fermentum odio. 

Above
Elementum facilisis leo vel 
fringilla est ullamcorper eget. 
Ac turpis egestas sed tempus. 

Chapter Name Kauai, Hawaii

76

Above Left
Pellentesque diam volutpat 
commodo.

Above Right
Eu non diam phasellus vestibu-
lum lorem sed risus ultricies.

Opposite Page
Ornare lectus sit amet est plac-
erat in egestas erat imperdiet. 
Fermentum iaculis eu non diam 
phasellus vestibulum lorem sed 
risus. Aliquet bibendum enim 
facilisis gravida. Aliquet porttitor 
lacus luctus accumsan tortor.

Chapter Name

2928Chapter Name

Right
Fames ac turpis egestas inte-
ger eget aliquet nibh praesent 
tristique. Ipsum suspendisse 
ultrices gravida dictum fusce 
ut placerat orci. Eget duis at 
tellus at urna.

3534Chapter Name

Surfing is a way of life, one that defines not 
only where we live, but how we live. Surf Shacks 
Vol. 2 picks up where the first volume left off: 
exploring homes of surfers from coast to coast. 
The homes of surfers are as varied as they come, 
from from improvised cabins by the beach to 
penthouse apartments in major cities. In this 
followup, we meet a fascinating cast of char-
acters from the shores of southern California 
through to the wild waters of Sri Lanka, Japan 
and Australia. 

WHAT TO EXPECT
• An intimate view into the homes of more 

than 35 surfers around the world
• Engaging interviews that give readers a 

glimpse into the homes and lives of surfers
• Practical how-to advice for anyone creating 

a surf shack of their own

MATT TITONE 
is a graphic designer from Delaware. Following  
a stint as a freelance designer and art director  
in New York City, he moved to Los Angeles in 
2006 where he co-founded creative agency 
ITAL / C Studio and Indoek, an online platform 
rooted in surf culture and the creative commu-
nity around it. Indoek’s first Surf Shacks book 
was published by gestalten in 2017.

Surf Shacks Vol. 2 takes us inside the eclectic homes  
of surfers around the world. 

R E L E A S E :  A U G U S T  2 0 2 0  

Editor: Indoek 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-857-9

SURF SHACKS VOL. 2

The New Wave  
of Coastal Living

 S A M P L E  C O V E R 

YOU MIGHT ALSO LIKE

SURF SHACKS
An Eclectic Compilation  
of Creative Surfers’ Homes

Editor: Indoek

 
€ 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-907-1
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SALTWATER: Big Fish Special  (1) Flaming Lamborgini  (8) Tarpon Rabbit Roach  SALTWATER: Baitfish  (2) Surf Candy Pink  (3) Blue Water Softy 
Minnow Pearl  (4) Kinky Muddler Black Purple  (5) Slater's Half and Half Baitfish Burnt Orange  SALTWATER: Crabs  (6) Avalon Permit Fly  (7) Alphonse 
Crab Tan  STREAMER: Crayfish  (9) Come At Me Cray Olive  WARMWATER: Carp/Panfish  (10) Bully Bluegill Spider Olive  STREAMER: Conehead   

(11) Wooly Bugger Purple Flash Conehead

STREAMER: Salmon  (13) Trash Can Streamer Black  (16) RS Super Snaelda Willie Gunn  SALTWATER: Big Fish Special  (12) Serge's Wrasse Black  
(20) EeZee Squid  WARMWATER: Carp/Panfish  (15) Carp Worm  WARMWATER: Predators  (14) UV Flashtail Whistler  (19) Gulleyfish Green  
WARMWATER: Poppers  (17) Swimming Frog Orange Belly  STREAMER: Steelhead  (18) Chicken Little Steelhead Orange  (21) Merlino's Critter Baitfish  

SALTWATER: Tropical  (22) M.O.E Tan  STREAMER: Hairwing  (23) Gray Ghost

IN THE FLY FISHER’S BOX

Apart from flies, a wide range of other baits that imitate small marine prey—
including baitfish, worms, and crabs—is available. The type to use depends on 
the water, environment, and target fish; and seeking local advice often helps 

with choosing the best lure for the job.
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T H E O R Y  A N D  P R A C T I C E  Fly Tying

K A M C H A T K A  Russ ia

105

MONTANA’S FISH & BAITS
 

SPECIES Brown Trout,  
Rainbow Trout

SEASON April–October,  
Prime Time: May–July  

BEST BAITS Caddis Fly, Blue Winged Olive,  
Yellow Sally

F or the fly fisher, the United States 
is one of the planet’s most enticing 
destinations, with hundreds of riv-

ers on the West Coast alone. One of the 
most famous locations is Montana, which 
offers some of the best trout fishing in the 
world, either by wading spring creeks, 
floating the larger rivers like the Madison, 
or fishing the canyons. The Madison Valley 
is typical Montana's scenery, with snow-
capped peaks lining the sky and broad 
expanses of grassland offering many 
opportunities to spot wildlife such as elk 
and bears. This is quintessential Western 
fly fishing at its best, and it offers the 
chance to catch both rainbows and brown 
trout, most of which are descended from 
the stockings made in the late 1890s; it 
is thought, though, that there are some 
native rainbows left in the Kootenai 

Rugged Landscapes,  
Native Rainbows, and Classic 

Western Fishing 

River. The ultimate quarry, perhaps, are 
Montana’s two native species of trout, the 
Yellowstone cutthroat and the westslope 
cutthroat, both of which take flies well.

For anglers who want to explore the 
Pacific Slope further, Oregon offers a dif-
ferent kind of challenge and scen-
ery — fishing the Deschutes for steelhead, 
against a background of the sage brush 
of the high desert, with its mule deer, salt 
bluffs, and bighorn sheep — and there are 
big rainbows to catch in the ultramarine 
glacier melt of Northern California. 
However, many choose to present a del-
icate dry fly on the classic river waters of 
the gentlemanly Beaverkill and the 
Neversink, an area which in a lot of ways 
is the cradle of American fly fishing and 
home to a rich tradition stretching back 
more than a century. �

M O N T A N A  USA

Fly fishing is for anyone—young or old, 
male or female, city dweller or country 
resident. This volume portrays individu-
als such as the legendary casting instruc-
tor Mel Krieger alongside the younger 
generation of fly fishers, which includes 
the filmmaking trio Brothers on the Fly 
and the artist collective Tight Loops. 
The fly-fishing world of today includes an 
increasing number of women, and indi-
viduals such as Coloradan guide Maddie 
Brenneman are helping to generate fresh 
interest in the sport from new audiences 

online. A contemporary movement 
of urban fly fishers who go angling in 
revived city streams surrounded by the 
concrete furniture of the city—a surreal 
twist on a classic fishing scene—sits here 
alongside iconic equipment manufactur-
ers such Hardy, who in 1891 created the 
Perfect reel, a part produced for nearly 
60 years without change. Each piece of 
kit used in the centuries-old pastime—
the rod, the reel, the flies—has its own 
unique history and aesthetics, but these 
relate very firmly to the present. Rare 
plate illustrations from the mid-nine-
teenth century display tying patterns 
that can still be used today.

 
STARTING OUT

Spending a day at the water is a great 
gift—socializing with friends, lighting a 
bonfire, drinking good whisky, talking 
about the ones that got away (surely 
the biggest of the season) are all price-
less. Though this book showcases some 
of the most remote and hard-to-reach 
angling locations, the sport can, of 
course, be performed closer to home; 
sometimes the best waters are on one’s 
doorstep. Large amounts of money are 
not required in order to start fly fish-
ing. However, investing in good gear is 
key, and asking for help is useful advice 
for novices to remember. Local clubs or 

fishers are often happy to share their 
experiences and even show off their 
nearby river. Beginners should choose 
equipment wisely, and questions such 
as “What do I really want to fish?” and 
“What is the most common situation for 
me at the water?” are ones all fishers 
should ask themselves before purchas-
ing the tools that will accompany them 
to the water.

 Many gear manufacturers take their 
environmental responsibilities very seri-
ously and so produce in an ecofriendly 
manner or work to preserve endangered 
species. Buying good-quality products 
means that equipment will work at the 
right moment and potentially last a life-
time. Aside from the basic kit, one’s first 
forays into the sport require practical 
information—details on how to set up 
the fly rod and line, instruction on tying 
a classic dry fly, and a clear idea of the 
tools and materials necessary for putting 
together the bait that will tempt in the 
desired quarry.  

 To help the user present a fly effi-
ciently, this book illustrates the four basic 
casts on which all others are based. The 
essentials are there, but these details are 
no substitute for investing in a course 
with a good casting instructor. This can 
prevent recurring mistakes in technique 
and allows newcomers to learn how to 

handle a rod. There are core principles 
regarding technique and stance that 
a beginner needs to be aware of—but 
the rest is practice. Fly fishing may look 
complex and elegant as the line flies 
weightlessly through the air and the fly 
lands on the water like a feather, but 
what appears difficult can feel very nor-
mal after a short while. Everybody is a 
learner—a lifelong learner.  

 
NATURE STUDIES

No two days are the same when it comes 
to water. No two fish are the same. No 
location is the same from one morning 
to the next. Nature changes, so fishers 
have to. The need for continually adapt-
ing tactics, flies, lines, rods, and behavior 
means that there are always new adven-
tures in store when the angler arrives 
at the waterside. What awaits is never 
clear. Could the water be too high or too 
low? What will the climate and current 
do this evening? Which flies are around? 
What type of nymphs are in the water?

After setting up their tackle, a fisher 
must follow one first instruction: wait, 
watch, and then wait again. Patience 
is a central component of the pastime. 
Suddenly flies that were not there a

 FLY FISHING IS  
AN ACTIVITY  

THAT FOSTERS 
CLOSENESS  

TO NATURE IN 
 ALL ITS  

DIVERSITY.

TREMENDOUS 
KNOWLEDGE 

CAN BE GAINED  
BY WATCHING  

A FISH’S 
ENVIRONMENT.

�
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I N T R O D U C T I O N  Going with the Flow

 UPDATED
EDITION

Reel the rewards of fly fishing while being 
surrounded by nature and wildlife. The lure of 
pristine rivers coupled with the sensation of 
casting a net into the open make fly fishing the 
perfect balance of outdoor activities.

 S A M P L E  C O V E R 

The Fly Fisher is a celebration of both the 
community and artistry of a sport with an 
ever-growing global appeal. By showing a 
new generation of aficionados alongside an 
established, avid band of global fishers, we 
take a refreshing overview on the essence of 
the sport, while showing how to care for 
nature and connect with the environment. 

For both curious minds and prolific fish-
ers, this is an updated version of a gestalten 
favorite. In this definitive look at contempo-
rary fly fishing, we go through gear essentials 
and knot patterns, and explain the techniques 
needed to master this pastime. Join us as we 
explore new fishing spots, introduce new-
comers to the sport on a beautiful scale, 
and exhibit an opulence of stunning new 
photography. 

WHAT TO EXPECT
• An updated edition of the best-selling 

title The Fly Fisher
• Reflecting the growing want for a life-

style connected to nature and spending 
time outdoors

• The combination of inspiring photog-
raphy, people, and initiatives 

• Step-by-step illustrations on basic 
 techniques and equipment 

• Exclusive illustrations by Japanese artist 
Yusei Nagashima

THORSTEN STRÜBEN is an instructor with the 
European Fly Fishing Association and has a 
wealth of knowledge over the sport extending 
nearly two decades. Hamburg-based freelance 
creative director JAN BLUMENTRITT is an 
active fly fisher with several years worth of 
knowledge in the sport.

R E L E A S E :  A U G U S T  2 0 2 0  

Editors: gestalten & Maximilian Funk  
& Thorsten Strüben & Jan Blumentritt 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9½ × 11 ¾ inches 
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-146-4

THE FLY FISHER

The Essence and  
Essentials of Fly Fishing
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HOTEL SIRENA ON ALONG THE SOUTH SIDE OF 
FILICUDI (ABOVE, LEFT). A TYPICAL SEASIDE SNACK: 
MUSSELS, SEA URCHINS, AND ANCHOVIES CAUGHT 
AND SERVED FRESH (BELOW).

STROMBOLI

Next in the itinerary is Stromboli— perhaps 
the most famous of them all. The island 
is known for its active volcano that has 
been continuously erupting for 2,000 years. 
Stromboli is one of the more difficult islands 
in the itinerary and requires more planning 
than the others because of the lack of safe 
harbors. The perfect steep cone-like volcanic 
shape does not offer any protected coves along 
the coastline and the bottom only comes up 
to anchorable depth on the eastern point of 
the island. Everywhere else the shore drops 
dramatically hundreds of feet deep as soon as 
the island meets the sea. You can sail safely 
along the coast just 30 meters out to enjoy the 
sights, sounds, and the distinctive sulfur smell 
of the active volcanic peak.

Rugged and wild is how many locals like to 
describe Stromboli. The island grows lemons, 
oranges, capers, grapes, and olives come from 
its northern and southern slopes. Ashore is a 
charming town, home to a small welcoming 
community. Walking the streets you can find 
a gelateria selling local flavors grown and 
harvested on the island. There are  numerous 
trattorias serving rustic and traditional menu 
options and modern restaurants  offering 
 fancier gastronomic dishes paired with local 
island wine.

Stromboli serves as the beacon and spirit of 
the Aeolian islands, with its volcanic prowess 
that brings both fear and symbolic fertility 
to its residents. It has also become a geolog-
ical muse for explorers and writers for many 
years. Erupting often, lava flows out of its 
top, blackening the land and re-molding the 
earth below. Chunks of pulsating orange rock 
can be seen from a distance, while shades of 
glowing lava frequently erupt and light up the 
night sky. Its deep rumbling emanates from 
underground and hurls fire into the sky.

FILICUDI

One of the lesser explored islands is Filicudi. 
Home to two small fishing villages and the 
archipelago’s second-smallest  community. 
There are well preserved ancient ruins 
 scattered throughout its villages dating back 
to the Bronze Age. It’s the second-farthest 
 western island in the group, and sailors come 
to Filicudi for the true sense of peace and calm 
that’s found there. 

The lifestyle is simple and holds a sense of 
calmness in high regard. Most of the lands 
are protected parklands, and the entire 
island has been listed as an UNESCO World 
Heritage Site. Sailors are greeted with  gen- 
uine hospitality by the island’s residents. 

AEOLUS IN GREEK 
MYTHOLOGY

Greek Mythology tells us that Aeolus was  
the keeper of the winds and king of the 
Eolies. He lived on the floating island of 
Aeolia and was visited by Odysseus in 
Homer’s Odyssey. After experiencing a 
 misadventure, explorers showed up to his 
home where Aeolus gave them hospitality 
for a month and offered them winds from 
the west to take them home to Ithaca. 
He also gave them an ox-hide bag that 
contained all the winds, except the  western 
ones. They traveled well for days, but 
when their native lands were just in sight, 
Odysseus sank. His men let their  curiosity 
overcome them, and they opened the 
 mysterious bag. The winds roared with such 
a force that drove the ship all the way back 
to Aeolus. He refused to help them again 
and believed their  unsuccessful voyage 
meant that the gods didn’t favor them. 

50 AEOLIAN ARCHIPELAGO
ITALY

Known for clear, fluorescent-seeming waters, 
strikingly beautiful natural scenery, idyllic 
vertical towns, and incredible seafood, these 
islands have been dubbed the “Pearls of the 
Mediterranean.” A voyage to the Pontine 
Islands is a journey to a lesser-known way of 
life that moves at its own pace—each  harbor 
home to idyllic Italian island culture and 
 natural splendor. 

Sailors setting out to explore the Pontine begin 
their voyage in the Gulf of Naples and sail 
about 60 nautical miles  westward,  departing 
from one of several available ports—including 
Procida, Sorrento, Castellammare di Stabia, 
and Naples itself—and passing the islands of 
Capri and Ischia on the way. As stunning as 
the Amalfi Coast, Capri and other famed sea-
side  villages may be, the opportunity to sail 
these  lesser-explored islands and coves is not 
to be missed. This sailor’s paradise is located 
further out into the Tyrrhenian Sea than other 
islands in the region; leaving  safe-harbor may 
feel like sailing into the open ocean. Yet, in 
time, you see the cliffs of Ponza from afar. 
It is a long journey, but one that comes with 
many rewards. 

Le Isole Ponziane, as they are known in 
Italian, are a cluster of six islands including 
Ponza—the largest in the archipelago—
Palmarola, Gavi, Zannone, Ventotene, and 
Santo Stefano. Ponza and Ventotene are the 
only two inhabited islands in the group, with 

just one small restaurant on Palmarola. Both 
Ponza and Ventotene have medium-sized towns 
that are home to islanders and vacationing 
Italians, mostly from Naples or Rome, who 
spend their summers enjoying the delightful 
blue waters and bountiful landscapes along 
the islands’ shorelines. International tourism 
is not so prevalent on these islands, compared 
to nearby Capri or Ischia. These islands, 
whose culture and traditions have their roots 
in the days of the Roman Empire, served 
as a retreat for wealthy citizens in ancient 
times, and sometimes as an escape for prom-
inent exiles. Today, the summer residents are 
escaping from a very different Rome, aiming 
to relax and enjoy a pace of life unlike that 
found in the busy cities. 

The Pontine Islands offer not only great 
 conditions for sailing, but also  numerous 
accessible harbors; picturesque seaside  villages 
have local charm and laid-back  attitude 
in abundance. It is a destination that will 
make you want to stay awhile once you have 

THIS MYSTERIOUS ARCHIPELAGO OFF THE COAST OF ITALY FEELS LIKE ITS 
OWN UNIVERSE, SEPARATE FROM THE MAINLAND. THE PONTINE ISLANDS 
FASCINATE VISITORS WITH THEIR ALLURING BEAUTY, BOTH ABOVE AND 
BELOW THE SEA’S SURFACE.

PEARLS OF THE 
MEDITERRANEAN

PONTINE ISLANDS
ITALY 21

Referred to by residents as “the Kingdom,” 
Thailand is enchanting. Sail this fairy-tale 
coast and you’ll discover jungles enveloping 
otherworldly rock formations, wildlife on 
both the sea and land, and welcoming  people, 
who love this region with all their heart. 
Bursting with flavors and powerful scenery, 
life is friendly and people are gracious. The 
coastline is endless, with over 1,000  nautical 
miles of shore in the Gulf of Thailand and 
along the Malay Peninsula, where you’ll 
find the Andaman Sea, home to some of the 
most interesting sailing anywhere in the 
world. The most established yachting  center 
is located on Phuket Island, a location not 
 foreign to hospitality and tourism.

Thai people often describe their country as 
looking like the head of a smiling elephant: 
Bangkok sits in the elephant’s open mouth and 
Phuket is down at the curve in the trunk. East 
of Phuket is Phang Nga Bay—a dimple in the 
wise old elephant’s rough skin. 

This vibrant itinerary takes on different 
forms and color palettes from Phang Nga Bay 
down into the Andaman Sea, even in the tone 
of the water. Cruising from north to south, 
you see the slow change of water clarity over 
the course of a long day’s sail: one starts the 
morning in cloudy, caramel-colored river 
water flowing out of the mangrove channels, 
and anchors in clear blues and greens in the 
evening. An enormous river delta at the head 

of Phang Nga Bay is what makes the water 
rich in sediment and dark in color. In the 
south, the sediment has settled out, leaving 
you in the clarity of the Andaman, with all 
of its colorful reefs and abundant marine life 
visible as you sail and swim. 

PHANG NGA BAY

Phang Nga Bay is the enchanting home to 
hundreds of islands and rock formations that 
rise from the shallow bay, reaching high into 
the sky. The northern islands are a surrealist 
masterpiece, with towering limestone pillars 
that balance on slender foundations and are 
topped with funny bouffants of vegetation. 
Ocean swell doesn’t make it through the 
maze of islands to the north and you’ll have 
fair  conditions as the wind pushes you along. 
The bay is wide but unexpectedly shallow for 
such a vast expanse of water; if you don’t keep 
a close eye on the charts and stay in the many 
natural channels, you’ll see your depth sounder 
display some uncomfortably low numbers.  

THE ANDAMAN SEA IS A SEEMINGLY ENDLESS COASTLINE THAT STRETCHES 
FROM MYANMAR DOWN TO MALAYSIA. BETWEEN THE ISLAND OF PHUKET 
AND KRABI, HOWEVER, IS A TUCKED AWAY PARADISE WITH VERDANT 
CLIFFS AND TURQUOISE WATERS. 

THE LIMESTONE CLIFFS 
OF THAILAND

227PHANG NGA BAY
THAILAND

At first glance, the South Pacific appears to be 
the largest stretch of unbroken ocean on the 
planet. A closer look and you’ll notice strings 
of unlikely islands sitting in depths of water 
where land seems improbable. Upon further 
inspection, some of these islands are fringed 
by perfect coral lagoons allowing for boats 
to sit safely in their harbors while the vast 
ocean throws gigantic waves barreling onto 
reefs. You have stumbled on French Polynesia, 
a cluster of some 118 dispersed islands and 
atolls that spans over 1,200 miles and that 
is part of the larger constellation of islands 
stretching from Hawaii to New Zealand that 
makeup Polynesia as a whole. You could spend 
a lifetime exploring this region and there 
would still be more to see. If time is limited, 
consider narrowing your sailing itinerary to 
the Leeward Islands, and, more specifically, 
to Raiatea, Taha’a, Huahine, Bora Bora,  
and Maupiti. 

Geography and culture come together in 
the Leeward Islands to create a  remarkably 
 wonderful sailing destination. These  dramatic 
mountainous islands are blessed with very 
pleasant anchorages along pristine reefs, 
and the majesty of this place continues well 
beyond the ancient volcanic and coral geog-
raphy that created them. Historically, the 
people who live here are part of one of the 
planet’s most advanced seafaring cultures, 
spread across thousands of miles of ocean but 
sharing a mother language that proves that 

the art of navigation here was far beyond what 
Europeans had conceived of.

Most of the Leeward Islands consist of tall 
formerly volcanic peaks that have eroded 
enough that the coral that once grew on 
the outer banks of the island now makes up 
a ring around an inner lagoon. There are 
small low-lying islands called motus where the 
reef supports a sandy landmass. Some of the 
motus are large enough to be inhabited and, in 
the case of both Maupiti and Bora Bora, the 
island’s airport is actually out on a motu where 
some of the only land flat enough to land a 
plane is. Most of the nice beaches are on motus 
rather than the islands proper, and the good 
snorkeling and diving along the reef tends to 
be closer to the motus than the main islands. 

HALFWAY BETWEEN THE AMERICAS AND ASIA, FRENCH POLYNESIA IS 
AS FAR AWAY AS YOU CAN POSSIBLY SAIL. THESE HUNDREDS OF TINY 
ISLANDS DOTTED THROUGHOUT THE PACIFIC OCEAN ARE A TROPICAL 
PARADISE SURROUNDED BY A DEEP BLUE SEA. 

THE CORAL LAGOONS 
OF FRENCH POLYNESIA

251LEEWARD ISLANDS
FRENCH POLYNESIA

R E L E A S E :  A U G U S T  2 0 2 0  

Since the dawn of time, exploring the world 
by boat has been seen as the pinnacle of free-
dom. There is no greater adventure than 
setting sail, at the mercy of the wind, being 
sprayed by salty water as you voyage from 
island to island and sea to sea, discovering 
new landscapes and cultures.

Sailing the Seas will take readers on a series 
of nautical adventures across the globe, from 
the coast of the US down to the Caribbean, 
through classic Mediterranean voyages and on 
trips in far-flung locations such as Thailand 
and French Polynesia. Presenting a fresh, 
younger side of  sailing, this volume reveals 
the sights, sounds, tastes, and experiences 
that can be had on board a boat.

With beautiful photos of locations, detailed 
itineraries, and “Captain’s Notes” filled with 
useful tips and insights on destinations, 
Sailing the Seas will inspire novice sailors and 
“old salts” alike to take to the waves.

WHAT TO EXPECT
• More than 20 amazing itineraries for 

locations across the world
• A fresh, new approach to sailing 
• Maps, images, accounts, and captain’s 

knowledge for each itinerary
• The highlights of each trip, including the 

food, experiences, sights, and people

THE SAILING COLLECTIVE 
is comprised of an energetic group of captains, 
culinary artists, and explorers with a shared 
enthusiasm for adventure. Their passion lies in 
curating journeys to the world’s most exotic 
locations, captained and crewed by talented 
professionals. 

From short sailing trips to longer cruises along 
coastlines or across the oceans, this book celebrates  
the nautical way of life.

Editors: gestalten &  
The Sailing Collective 
Features: Full color, hardcover,  
stitch bound, 264 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-997-2

SAILING THE SEAS

A Voyager’s Guide 
to Oceanic Getaways
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The Seychelles 
A tropical garden  

of Eden in  
the Indian Ocean 

The Seychelles are a thousand miles from anywhere. Set 
off the coast of East Africa, the islands are glittering  
jewels of tropical paradise with irresistible turquoise 

toned waves and bright white beaches. They are home to lush 
cloud forests, pink pineapples, the planet’s largest coconut—
the coco de mer—and teeming aquatic ecosystems. 

Humans didn’t find themselves amongst this earthly par-
adise until the 1770s, though vague sightings of the islands 
can be traced back to the 12th century. Because of the island 
nation’s remoteness in the Indian Ocean, it served as a key 
political and trade outpost between Africa and India when 
aromatic spices were a primary source of wealth. Today, va-
nilla and coconut groves still provide shade to help recover 
from the thick heat and the brilliant beaches, which shimmer 
from thousands of tiny flecks of quartz crystal in the sand 
from the island’s distinctive ancient granite boulders. 

The 115-island chain is spread over a vast swath of ocean, 
riddled with the lore of pirates, buried treasure, gris-gris (the 
fusion of black magic and herbalism), and the potential for 
untapped surf. While the islands’ beaches regularly rate as 
amongst the most beautiful in the world, the islands are lesser 
known for surf. In fact, surf culture is only just beginning to 
take hold there. This means no surf forecasts or surf shops, 
which is part of the adventure. While fickle, the Seychelles’ 
surf is ideal for beginner and intermediate surfers during the 
season, with sporadic days to suit those seeking hollower, 
slabby reef shelf waves. 

With the right blend of local knowledge, creative curiosity 
and a little luck, there is definitely surf to be found in the 
Seychelles. Still, it’s the kind of place so rich in French Creole 
culinary fusion, natural beauty, and exotic flora and fauna, 
that surfing is just part of the otherworldly experience of such 
a remote locale. 

01 Once part of 
ancient Gondwana, 
the islands’ 
distinctive granite 
rocks date back  
700 million years.

48 49Nique Miller

Although she has fond memories of swimming in the 
Atlantic and combing the beach for shells with her family, Nique 
admits that it was moving to Hawai‘i—for a cross-country and 
track scholarship at the University of Hawai‘i—that allowed 
her to finally feel a deep sense of belonging. “I have never felt 
more like myself than here in Hawai‘i. It was the first time in 
my life that I felt accepted for my skin color and wild hair. 
Growing up on the mainland, it wasn’t that cool or great to be 
the dark kid, but here the darker the better!” 

Nique couldn’t resist the magnetic pull back to the ocean. 
The birthplace of surfing culture swept her up with its bare- 
footed, easy-going island time and rich cultural diversity. She 
got on her first surfboard in Waikīkī when she was 18 and 
learned by eyeing the best surfers in the line-up and mimicking 
their style, positioning, and maneuvers. 

Today, Nique has a style all her own. The goofyfooter is 
only 5'2", but her graceful longboarding approach creates a 
queenly perch. She hangs ten with nimble shifts of weight, 
both powerful and statuesque, and her ability far exceeds the 
relatively few years she has called herself a surfer. 

Nique entered her first surf contest with just a couple of 
years experience under her belt—and placed in multiple dis-
ciplines. She favors her two 9'0" high performance noserid-
ers and a heavier 9'2" log for the rolling rights of Pops, Threes, 
and Kaisers—her favorite waves in Waikiki. She’s been 

especially successful competitively on her 6'10" high perfor-
mance stand-up paddleboard, on which she finished fifth in 
the world in 2018. 

Despite identifying as a “mellow person,” Nique says that 
she approaches her surfing with focus and ambition. Most 
days, she is in the water twice a day. “I take surfing very seri-
ously, even though I do it for fun and relaxation. I try and make 
every surf session a training session. I like being fully fo-
cused when I’m in the water and trying to catch a lot of waves 
and perform high quality maneuvers” to prepare for competi-
tion. Her goal is to win a world title. “I would really love to be the 
first AfroLatin woman of color to win a world title. I think it 
would be really inspiring to young girls to see that it is possible, 
even in a sport that is mainly white.” 

Nique lacks in neither talent nor drive, but funding her 
competitive schedule has been the most frustrating hurdle to 
date. In professional surfing, sponsorship provides the major-
ity of funding to help aspiring surfers pay for the expensive 
travel costs of getting to contests around the world. This is 
especially true in longboarding and stand-up paddle boarding, 
where the competitive tours are less established and provide 
minimal prize purses. 

Like many up-and-coming competitive surfers, Nique holds 
down a full-time job to fund her competitive travels. She man-
aged to find a job that allows her to blend her love of the ocean 

01 In Hawai‘i, 
where Nique now 
calls home, she says 
she’s never felt 
more like herself. 

02 Parallel to her 
playful spirit, Nique 
approaches every 
session with 
competitive strategy.

03 Nique has 
excelled on the 
World Stand-Up 
Paddleboard Tour.
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“I have always been drawn to the ocean,” Ishita Malaviya says, 
her dark eyes scanning the horizon. “I don’t know why, but I 
always wanted to surf. Ever since I caught my first wave,  
I knew I was going to be surfing for the rest of my life. Suddenly, 
everything made sense.” 

In 2007, longing for a “more peaceful place,” Ishita  uprooted 
herself from her bustling hometown Mumbai to study journal-
ism at university in the state of Karnataka in India’s southwest. 

“Never in my wildest dreams did I imagine that I would start surf-
ing there!” Between classes, she happened upon an American 
ex-pat who taught her and her boyfriend Tushar how to surf. 
The pair quickly pawned belongings to get a secondhand 
board, which they took turns on that first year. 

Ishita’s long, lanky frame folds in giggling enthusiasm as 
she recalls her first waves. Her bright smile and effervescence 
overflow. She is the personification of the perpetually stoked 
surfer girl. However, her playful nature makes it tempting to 
overlook the social, religious, and cultural boundaries she has 
danced to make a life and livelihood as a surfer in India. 

Just a few years after catching her first wave, the surf in-
dustry snatched her up, with eyes fixed on an emerging action 
sports market in India. Roxy sent her to Europe on her first 
modeling gig. Ishita was expected to pose in swimwear, de-
spite the fact that she had never before worn a bikini in public. 
She was being used as the face of a campaign to sell a lifestyle 
that she hadn’t fully experienced for herself, yet. 

The bikini is still considered too overtly sexual for more re-
ligious or conservative Indians. Many hold mythic fears about 
the ocean, but those women who dare are expected to swim 
fully covered. Ishita now wears bikinis all the time, but always 

Ishita Malaviya 
One in a billion: 

sowing surf culture 
with India’s first 
recognized female 
surfer
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What you  
need 
to know 

Level of difficulty: 
Beginner to intermediate 

 Best time of the year  
to visit: 

April to October
Where to stay: 

Mahé Island for convenience, 
culture, and a range of waves. 
Explore the more than 100 
granitic and coralline islands 
for hidden gems.

What to bring: 
Fish or longboard for 
cruising. 

Local contacts: 
Tropicsurf has professional 
surf guides and an outpost at 
the Four Seasons Resort. 
They can help you dial in your 
understanding of conditions, 
equipment, local breaks, and 
set-ups.  

 What to do while 
waiting for the surf:

Head to the World Heritage–
listed Vallée de Mai Nature 
Reserve on the island  
of Praslin, where towering 
palms create such a pro- 
found sense of calm that it 
feels like a monastery aglow 
with canopy-filtered sunlight. 
The Seychelles’ isolation  

has led to at least one very 
special coconut varietal, the 
coco de mer, or coconut of 
the sea, the largest, heaviest 
and most suggestive coconut 
on the planet, now found only 
in the Vallée de Mai: it bears 
a striking resemblance to the 
bottom half of a curvy woman, 
both from the front and back.
The sweet, jelly-like flesh  
of the coco de mer is a prized 
aphrodisiac once worth its 
weight in gold. It was nearly 
hunted to extinction before 
being protected by legislation. 

03 There is much 
untapped potential 
for peaks and points, 
but nobody’s going 
to show you where. 

04 The common 
coconut flourishes 
here, but mind your 
conversion rates, 
this one cost  
about $30 (€27).

02 Your editor  
here traveled for 
more than 24 hours  
to hold this vulva-  
esque, aphrodisiac 
coco de mer. 

Join the celebration of the diverse, vibrant, and  
engaged community of women riding and making 
waves around the globe. 

Editors: gestalten & Lauren L. Hill 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-89955-998-9

SHE SURF

The Rise of  
Female Surfing 

From its Polynesian origins to the beaches 
of California, the art of surfing has become 
a truly global phenomenon with millions of 
wave riders living to the rhythm of the tides. 

While surfing is usually told through a 
male perspective, women have long been 
nurturing their own water stories and 
claiming their rightful place in the world 
of this sport. She Surf hails the women, past 
and  present, who define the art of surfing. 
Through evocative imagery and insightful 
text written by professional surfer Lauren L. 
Hill, the book  travels from the iconic waves 
of Hawai’i to lesser-known surf destina-
tions such as Taghazout, Morocco and Tofino, 
Canada. 

She Surf is an exciting reflection on what 
it means to be a female surfer and how it 
feels to be moved to  action by the beauty 
of the ocean. 

LAUREN L. HILL
is a surfer and writer who has spent the  
past decade exploring and documenting new 
waves and burgeoning surf cultures around  
the world through an eco-feminist lens. Her 
work and activism relating to surfing culture 
continue to revolve around marine conserva-
tion and gender. 

“Riding the wave of interest not only in surfing 
but in female athletes in general, this book 
documents women claiming what the publisher 
calls ‘their rightful place in the world of this 
sport.’” PUBLISHER’S WEEKLY
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THIS GERMAN CLIMBER HAS MADE A NAME  
FOR HIMSELF BY SENDING SOME OF THE  

HARDEST ROUTES AND BOULDER PROBLEMS IN THE  
WORLD—IN A HANDFUL OF TRIES.

T wo years after the first ascent of the Frankenjura’s 
Action Directe, Alex Megos was born on August 12,  
1993, in Nürnberg, the second-largest city in Bavaria,  

Germany. It was one year after Action Directe’s first ascension-
ist, Wolfgang Güllich, a legendary German  climber, died in a 
tragic car accident. Growing up in the  forested  mountains of 
Bavaria, Alex spent his childhood doing lots of outdoor sports 
and activities with his  parents and younger sister. When he 
was six, Alex’s father took him climbing for the first time 
in the Frankenjura. His father, Jorgos, started climbing in 
1989 as a college student, when he took a course taught by 
Güllich and Kurt Albert,  another famed Frankenjura  pioneer. 
By age 10, Alex and his father would climb multi pitch routes 
on  holiday in France and Switzerland, and occasionally with 
a local kids’ group. It was not until he was 12 that he  started 
to really embrace climbing as his own passion,  participating 
in local competitions. At 13, he started working with Dicki 
Korb and Patrick Matros, both highly respected climbing 
 coaches, and  training for bigger competitions. Between 2009 
and 2011, he won two European Youth Championships (2009 
and 2010) and climbed his first 8c / 5.14b, 8c+ / 5.14c, and 
9a / 5.14d outside. 

“I was always more of an outdoor climber, though, so 
from a young age I went out on rocks,” Alex says. “Climbing 
was always more a lifestyle than only a sport, and being in 
 nature was part of that lifestyle. I got more and more  obsessed 
with climbing over the years, and by the age of 17 or 18,  
I was pretty much climbing as much as school would allow 
me.” After graduating in 2012, he put all his focus into rock 
climbing. He took a trip to the Red River Gorge in Kentucky 
and cleaned up, climbing 11 routes in the 8c / 5.14 range in 
three tries or fewer, including a flash of Pure Imagination 
(8c+ / 5.14c). Soon after, in March 2013, he onsighted Estado 
Critico, a 9a / 5.14d in Siurana, Spain. Without any prior 
knowledge of the route, he climbed it on his first try; it was  

ALEX MEGOS

EL POTRERO CHICO
Nuevo León · Mexico

The one-of-a-kind style of these bolted big walls  
in Mexico requires mega endurance, multipitch skills,  

and at least a touch of boldness.

BISHOP
California · USA

This climber’s paradise in California has it all:  
a lifetime’s worth of world-class bouldering,  

sport climbing, trad routes, and alpine objectives. 
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THE LEVEL OF SKILL AND 
TECHNIQUE ROSE DRAMATICALLY, 
ALONG WITH THE AMOUNT OF 
CLIMBABLE TERRAIN. 

 more routes decided to start there and rappel down to find 
potential lines. Along the way, they found dishes and ripples 
in the rock large enough to use as hand- and  footholds. They 
began bolting these lines and eschewing all other forms of 
protection except the occasional slung rock. This top-down 
approach to bolting on rappel (all bolting in prior years was 
done ground-up, on lead) was revolutionary, but criticized. 

While it did open up a new world of possibility, many 
purists thought it diminished the adventurous nature of 
climbing in which you start at the bottom, not fully  knowing 
what you’ll find. They also found fault with damaging the 
rock with bolts. However, climbers were able to explore  faces 
and formations that were previously thought impossible to 
climb. Without having to think about protection or carry a lot 
of gear, climbers were able to focus on pure movement and 
strength. The level of skill and technique rose  dramatically, 
along with the amount of climbable terrain. Sport  climbing 
quickly caught on and expanded throughout Europe, the 
United Kingdom, and Australia over the next decade. 

← Left page Rannveig Aamodt enjoys the seaside climbing of Thailand. ↑ Top The fun of sport climbing can come from getting into a flow state, where you 
turn off your mind and just let your body move over the rock. ↑ Above James Lucas and Ben Hoiness enjoy a sport climbing crag in northern Jordan, near 
Ajloun. →→ Following spread Matty Hong on the first ascent of El Poder de la Cusqueña Negra (8c / 5.14b) in Chacco Huayllasca (Pitumarca, Peru) in July 2019.
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Journey upwards with Cliffhanger, a dizzyingly  
beautiful presentation of the people and places  
that make up the world of climbing.

Editors: gestalten & Julie Ellison 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 10 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-996-5

CLIFFHANGER

New Climbing  
Culture & Adventures

Once hanging on the fringes of unusual pas-
times, climbing has undergone a generational 
transformation —turning the sport into a 
cultural phenomenon. Stand with us as we 
scale mountains through virtuoso profiles 
and rappel yourself around technical pointers 
to learn the economy of motion that defines 
every climber. From woven ropes to wall 
climbing to alpinism above a forested valley, 
the right balance and imagination can defy 
the laws of gravity. Co-edited by journalist 
Julie Ellison, Cliffhanger takes you into this 
unbeaten lifestyle, following the flourishing 
bouldering scene in Virgin Gorda to audacious 
climbers chasing ripe conditions from 
Chamonix to Patagonia. A tolerance for risk 
and desire to challenge the human body has 
propelled this community to monolithic alti-
tudes. Inhale and exhale, take another grip, 
and follow us into the clouds as we tell the 
story of this culture on the rise.

JULIE ELLISON
has spent 10 years writing, shooting, and 
editing stories about the vertical world.  She 
was Climbing magazine’s first female editor- 
in- chief before starting the all-woman film-
production company Never Not Collective.  
She lives with her dog at the base of the 
Tetons, Wyoming.
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In a rugged southwestern corner of 
Montana, 2.2 million acres of other-
worldly blue geysers, dramatic can-
yons, and rich archaeological sites 
are protected within the boundar-
ies of Yellowstone National Park. 
Were it not for the popularity of 
the northern gates of this vast ec  o - 
 system, the Tom Miner Basin 
might be overlooked entirely. A 
lone dirt road bisects the valley: a 
bowl of grasslands that, to a casu-
al observer, might simply appear 
as a sweeping patchwork of cattle 
ranches. But these sage- and aspen- 
covered hillsides are the setting for 
a decades-old conflict. Home to at 
least two packs of wolves and one of 
the densest populations of grizzly 
bears in the Lower 48 states, this is 
ground zero for a controversial con-
vergence of predators and prey, hu-
mans and livestock.

MONTANA, USA

BUILDING A NEW
WEST WHERE 
HUMANS, LIVE-

STOCK, AND 
PREDATORS

CAN CO-EXIST
In rural Montana, Malou 
Anderson-Ramirez works 
to support thriving and 
diverse wildlife popula-
tions, sustain ranching 
businesses, and ensure  
a wild and healthy  
eco system for humans  
and predators alike. 

174 175

SHEEP 
HERDERS

How beloved, 
centuries- 
old traditions  
of rounding  
up sheep in 
Europe bring 
communities 
together.

The age-old traditions that govern 
the lives of shepherds are as varied as 
they are widespread. They form the 
architecture of entire villages and re-
gions. The customs and cultures are 
built into the land, woven through 
communities, and passed down to 
eager new generations. Though deep-
ly rooted in the past, these ways of 
life illuminate a promising view for 
the future.

RÉTTIR, ICELAND 
Come mid-September in Iceland, the 
crowds of tourists have decreased; 
the long, sun-filled days of summer 
have turned a bit darker; and a chill 
in the air has compelled locals to 
dust off thick wool sweaters. An 
event takes place this time of year 
that excites the entire island: the an-
nual sheep roundup, or, as it’s known 
by locals, réttir.

One of Iceland’s oldest cultural  
traditions, réttir is a community cel-
ebration that draws people from � 01

Long-distance trekking, short day trips out of town, an 
extended weekend escapade: Wanderlust USA has it all.

“Multiday expeditions and day treks through America’s wild 
lands.” PUBLISHERS WEEKLY

Explore the world one step at a time—embark on trails 
that invite, inspire, and invigorate. Wanderlust presents 
the best walking routes with informative maps, practical 
tips, and captivating landscape photographs.

“Provides tips, depicts legendary routes including maps and 
stunning landscape photography.” LONELY PLANET TRAVELLER

The Hidden Tracks guides the reader along scenic trails, 
on adventures off the beaten track, and through pristine 
hiking destinations around the world. 

“Highlights some of the most challenging and least-known 
hiking trails, as selected by expert Cam Honan.” WIRED

WANDERLUST USA
The Great American Hike

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-985-9

WANDERLUST
Hiking on Legendary Trails

Editors: gestalten & Cam Honan 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-901-9

THE HIDDEN TRACKS
Wanderlust off  the Beaten Path

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-955-2

Immerse yourself in the traditions that have  
defined our cultures and reveal our connection  
to what makes us human.

A new generation wants to lead a more mean-
ingful and sustainable life by reconnecting 
with heritage and traditions. As a way of 
inspiration, The New Traditional looks to the 
craftsmanship, lifestyle, and unique expe-
riences of the people keeping these practices 
alive. From blacksmithing, weaving, sake 
making, tending sheep, or simply having  a 
sauna, the book tells the stories of those devot-
ing their energy, skills, and creativity to such 
activities. Immerse yourself in the traditions 
that have defined our cultures, and that reveal 
our connection to what makes us human. 

BESIDE 
The Canadian-based media collective BESIDE is 
committed to showcasing nature using diverse 
and compelling stories, bringing the wild 
outdoors to a global audience. Through its 
biannual print titles and digital output, BESIDE 
fosters meaningful conversations that lead to 
sustainable initiatives.

Editors: gestalten & BESIDE 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-984-2

THE NEW TRADITIONAL

Heritage, Craftsmanship,  
and Local Identity

YOU MIGHT ALSO LIKE

BON VOYAGE
Boutique Hotels for the 
Conscious Traveler

Editors: gestalten & 
Clara Le Fort 

€ 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-963-7
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Hart’s Pass, washington, only a fe w m iles 
fro m the Canadian border.

that lots of people slowly become rigid and inflex-
ible as they get older. It is almost as if we slowly 
find it harder and harder to adapt to  unexpected 
changes. It is never too late to improve yourself, 
and it is always a choice whether you want to go 
through life grumpy or joyful. Life is short, no 
time to waste. You choose the lens you want to 
see the world through. I used to frequently say 
that I hated surprises. Well, I’ve decided never 
to say that again, to let surprises enter my life a 
little more. It would be great if I could hold onto 
this feeling after my trail, if I could become much 
more flexible at home. Perhaps we should all stop 
to swim in the lakes of life more often.

Mile 2,650 

The last week of the trail was strange. Conflicting 
emotions flowed through my body and soul. On 
the one hand, I couldn’t wait to see my family 
again after six months, but on the other hand, 
I felt sad to leave the trail and friends behind so 
soon. I could already feel the longing for this 
simple existence. Oh, how I would miss sleep-
ing under the stars and drinking from the rivers. 
It would probably be harder than I could antici-
pate to leave the wilderness behind me. I would 
also miss being alone. The peace and simplicity 
of being alone in silence for days resounded in 
my mind. I had tasted what it meant to be alone 
in nature for a while, something I had never ex-
perienced before, and which I now longed to give 
a more structural place in my life.

On the penultimate day, I was struck by a 
snowstorm that lasted into the night. The wind 
howled throughout the day, dumping more than 

six inches (15 centimeters) of snow around me.  
My beard, which had grown as long as the snow 
was deep, froze solid in the process. I put on all 
the clothes I had with me, wore my sleeping 
socks as gloves, and put my feet in ziplock bags 
to  prevent them from freezing off. I hadn’t been 
this cold the entire journey. This was clearly a 
message from the trail, letting me know who was 
boss. “Don’t ever forget me,” she hollered. For 
the first time I could see the Canadian moun-
tains stretching out in the distance in front of me. 
With no more than 20 miles (32 kilometers) to 
the  border, tears gently rolled down my cheeks. 
It was somehow an emotional moment. 

That night, I set up my tent for the very 
last time in the howling wind. I peeled off my 
soaking clothes layer by layer and crept into my 
sleeping bag to restore my temperature. I was 
 exhausted and could not believe that the follow-
ing day it would be over after all those months.

It was a beautiful, radiant day when 
I rolled up my tent for the last time. I walked 
through an enchanting, white world, realizing 
that I couldn’t have reached the border two weeks 
later because of the excessive snowfall that was 
to be expected. The trail would have become 
 thoroughly impassable and dangerous. I had 
 arrived at my destination in the nick of time.

The Pacific Crest Trail hadn’t disap-
pointed me in any way imaginable. She was 

Canada

S o u T H l a Ke Ta H o e To Ca N a da

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-964-4

THE NEW OUTSIDERS
A Creative Life Outdoors

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22 × 28 cm, 9 × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-672-8

WILDSIDE
The Enchanted Life of Hunters
and Gatherers

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-513-4

THE OUTSIDERS
New Outdoor  Creativity

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-678-0

BELOW ZERO
Adventures Out  
in the Cold

Editors: Debbie Pappyn &  
David De Vleeschauwer 
Features: Full color, linen hardcover,  
stitch bound, 312 pages,  
20.5 × 27 cm, 8 × 10 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-986-6

REMOTE PLACES  
TO STAY
The Most Unique Hotels  
at the End of the World

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,  
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-963-7

BON VOYAGE
Boutique Hotels for the 
Conscious Traveler

Editors: gestalten & Andrew Groves 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of  
Wave Riding

Editor: Indoek
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation of  
Creative Surfers’ Homes from  
Coast to Coast and Overseas

Time is precious. The world is waiting.
Rediscover yourself. The Great Alone
is the epic adventure of a relatable explorer.

Get ready for the sublime beauty of the Pacific 
Crest Trail. From the Mojave Desert through 
the soaring peaks of the Sierra Nevada, to 
Canada, traversing the American West is not 
for the faint-hearted. Pristine mountain lakes, 
nights under the stars, and spontaneous 
friendships forged over campfires, reward 
hikers who stay the course. Tim Voors—a 
passionate long-distance hiker who walked 
the trail alone over the course of six months—
details everything you need to know; hiking 
etiquette, planning food resupply boxes, and 
navigating bear territory. Lushly illustrated 
and featuring spectacular photography, the 
2,650-mile (4,265-km) journey comes to life 
in The Great Alone. 

As much about physical and mental endur-
ance as it is about overcoming loneliness 
and fear, ultimately The Great Alone is about 
the power of the wilderness to restore the 
human spirit.Voors’s infectious enthusiasm 
invites you to grab a backpack and set off 
on an adventure to rediscover yourself. The 
world is waiting. 

TIM VOORS 
is based in Amsterdam, and works around the 
world as a speaker and interim Creative 
Director. He has walked across countries and 
continents, from Japan to Spain. He inspires 
audiences with tailored “story-doing” tales of 
adventure.

“Voors’ is among the most beautifully 
photographed trail memoirs ever assembled.” 
CNN GREAT BIG STORY

“his exuberance is infectious and he 
demonstrates self-awareness.” BBC

By: Tim Voors
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 24.90 (D) £ 21.99 $ 30 (US)
ISBN: 978-3-89955-977-4

THE GREAT ALONE

Walking the  
Pacific Crest Trail

ISBN French: 978-3-89955-874-6



64 65B A C K L I S TE S C A P E

A
V

A
IL

A
B

L
E

 I
N

 F
R

E
N

C
H

(Gentlemen)

(Rebel)

A
V

A
IL

A
B

L
E

 I
N

 F
R

E
N

C
H

A
V

A
IL

A
B

L
E

 I
N

 F
R

E
N

C
H

RIDE OUT!
Motorcycle Roadtrips  
and Adventures 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN English: 978-3-89955-957-6

ISBN French: 978-3-89955-890-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D) £ 40 $ 49.95 (US)
ISBN: 978-3-89955-652-0

VELO 3RD GEAR
Bicycle Culture  
and Stories

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-654-4

VELO CITY
Bicycle Culture  
and City Life 

By: Matias Corea
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-89955-976-7

TWO WHEELS SOUTH 
A Motorcycle Adventure  
from Brooklyn to Ushuaia

By: Martijn Doolaard 
Features: Full color, hardcover,  
stitch bound, 368 pages,  
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-906-4

ONE YEAR ON A BIKE
From Amsterdam  
to Singapore

THE CURRENT
New Wheels for  
the Post-Petrol Age

Editors: gestalten & Paul d’Orléans
Features: Full color, hardcover, 
stitch bound, 208 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN English: 978-3-89955-956-9

ISBN French: 978-3-89955-889-0

Editors: gestalten & Jan Baedecker 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-902-6

FAST FORWARD 
The Cars of the Future,
the Future of Cars

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-651-3

THE DRIVE
Custom Cars  
and Their Builders

Editors: gestalten & Chris Hunter 
Features: Full color, hardcover,  
stitch bound, 352 pages,  
30 × 27 cm,11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 68 (US)

ISBN (Rebel Edition): 
978-3-89955-636-0
ISBN (Gentlemen Edition): 
978-3-89955-589-9

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 336 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-988-0

Editors: gestalten & Jared Zaugg 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 70 (US) 
ISBN: 978-3-89955-567-7

GENTLEMEN,  
START YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars

Editors: gestalten & Ulf Poschardt 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 40 (US) 
ISBN: 978-3-89955-687-2

PORSCHE 911
The Ultimate Sportscar 
as Cultural Icon

Editor: DicE Magazine
Features: Full color, hardcover,  
stitch bound, 320 pages,  
28 × 21.5 cm, 11 × 8 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-961-3

BORN-FREE
Motorcycle Show

BEAUTIFUL MACHINES
The Era of the  
Elegant Sports Car

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 19.90 (D) £ 20 $ 30 (US)
#1 ISBN 978-3-89955-900-2
#2 ISBN 978-3-89955-908-8
#3 ISBN 978-3-89955-946-0
#4 ISBN 978-3-89955-980-4

BRUMMM #1–4
Motorious Chronicles

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-938-5

ISBN French: 978-3-89955-111-2 
Release: September 2020

HIT THE ROAD
Vans, Nomads and 
Roadside Adventures

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-594-3

OFF THE ROAD
Explorers, Vans, and  
Life Off the Beaten Track
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PUMPKIN

Pumpkins are the best-known—and most delicious—of all 
winter squashes. 

The flesh inside their hard yellow or orange skin is mild 
and fresh with undertones of honey. It varies in color from 
white to deep orange and is often quite stringy (this does 
not apply to butternut squash). 

Pumpkins should be stored at room temperature where 
the skin hardens as they dry out. Thanks to their thick, 
hard skin, pumpkins can be stored over the winter. Some 
varieties (for example, red kuri squash), have relatively thin 
skins which don’t need to be peeled, and this makes them 
less suitable for winter storage.

Cook pumpkin chunks until soft in salted water or 
stock, and combine with butter to make a purée; roasted 
and puréed pumpkin chunks give creamy soups extra 
character. It will acquire extra flavor if cooked with wine, 
chili, or ginger. Crumbled feta or goat cheese also work 
very well with pumpkin.

You can stir-fry thinly sliced or diced raw pumpkin. It is 
also very tasty cubed, coated with oil, and seasoned with 
garlic, thyme, salt, and pepper and baked in the oven until 
soft and golden brown. 

STORING
Store pumpkin in a cool, dry 
place or in the vegetable 
drawer of the fridge. Once cut 
into pieces, pumpkin should 
be stored in the fridge. Puréed, 
parboiled, or cooked pumpkin 
is fine to freeze.

SEASON
Pumpkin is a long-growing crop 
that is started in late spring or 
early summer and harvested in 
fall before the first frost.

GOES WELL WITH
Pumpkin goes well with, for 
example, root vegetables, 
collard greens, garlic, chili, 
ginger, pine nuts, walnuts, 
hazelnuts, cumin, rosemary, 
cinnamon, butter, feta cheese, 
goat cheese, fish, chicken, 
pork, and game. 

<  Pumpkin with yellow onion, 
garlic, and herbs. P U M P K I N   157

12 ways of preparing

savoy cabbage

RAW
With scallion, baby leaf spinach,  
mustard, and vinaigrette
Cut savoy cabbage into thin slices. In a bowl, 
combine with thinly sliced scallion and baby 
leaf spinach. Whisk together 1 part whole grain 
Dijon mustard, 1 part vinegar, 3 parts olive oil, 
salt, and pepper. Add to the bowl and stir.

BOIL
With red onion, apple, and vinaigrette
Cut savoy cabbage into slices and boil in 
a saucepan of salted water. Drain, rinse in cold 
water, and drain again. Place in a bowl with 
sliced red onion and chopped apples. Whisk 
together 1 part apple cider vinegar, 3 parts 
olive oil, salt, and pepper. Add to the bowl and 
stir to combine.

In soups and stews
Shredded savoy cabbage adds extra flavor  
to soups and stews.

With onion, cream, and cranberry
Cut savoy cabbage into slices. Sauté in a skillet 
with butter and sliced onion until soft. Add 
a splash of cream and cook for about 5 minutes. 
Season with salt and pepper, then add fresh 
cranberries. 

With onion, garlic, white wine, stock,  
and lemon
Cut savoy cabbage into slices. Sauté in a skillet 
with butter, sliced onion, and garlic until 
soft. Add a splash of white wine, cover with 
vegetable stock, and simmer, covered, for about 
5 minutes. Season with grated lemon zest, salt, 
and pepper.

With onion, cream, apple, and hazelnuts
Cut savoy cabbage into thin slices. Sauté in a 
skillet with butter and sliced onion until soft. Add 
heavy cream and simmer for a few minutes. 

Add apple slices, cook until warmed through. 
Season with salt and pepper, then sprinkle with 
chopped hazelnuts.

FRY
With leek, garlic, mushrooms, pork,  
and parsley
Cut the savoy cabbage into slices. Fry in butter 
together with sliced leek and garlic over a low 
heat until soft. Place on a platter. Fry mushrooms 
and diced pork in the same skillet until golden 
brown. Add to the cabbage. Season with salt  
and pepper and top with parsley.

With onion, cream, apple, and mustard
Cut savoy cabbage into thin slices. Sauté in 
a skillet with olive oil, butter, and finely chopped 
onions until soft. Add cream and simmer until 
smooth. Add diced apple and season with Dijon 
mustard, salt, and pepper.

With onion, garlic, crème fraîche,  
and Parmesan
Cut savoy cabbage into thin strips. Sauté in 
a frying pan with olive oil, chopped onion, and 
garlic until soft. Add crème fraîche and fold 
into freshly cooked pasta. Season with salt and 
pepper, top with grated Parmesan cheese.

In the wok 
Savoy cabbage can be stir-fried in a wok. 

ROAST
In cabbage meat loaf or cabbage rolls
Replace white cabbage with savoy cabbage 
to make meat loaves with cabbage or stuffed 
cabbage rolls.

With white wine, stock, butter,  
and thyme
Cut savoy cabbage into wedges. Place on 
a baking tray or in an ovenproof dish, season 
with salt and pepper, then add equal parts of 
white wine and stock. Dot with butter and thyme 
and bake at 350 °F (175 °C) for 20–30 minutes.

22  L E AV E S
Savoy cabbage with leek, garlic, 
mushrooms, pork, and parsley. >

Editors: gestalten & Food Studio
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-918-7

FARMLIFE
From Farm to Table 
and New Country Culture

STAY FOR BREAKFAST
Recipes for 
Every Occasion

Editors: gestalten & Simone Hawlisch 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-643-8

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D) £ 35 $ 55 (US)
ISBN: 978-3-89955-969-9

DELICIOUS PLACES
New Food Culture,  
Restaurants, and Interiors

By: Markus Sämmer
Features: Full color, hardcover,  
stitch bound, 272 pages,  
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50 (US)
ISBN: 978-3-89955-948-4

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

Editors: gestalten & Borderless Co. 
Features: Full color, linen quarter-binding,  
hardcover, stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-947-7

NORDIC BY NATURE
Nordic Cuisine and Culinary 
Excursions

Editors: gestalten & David Haliva 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-642-1

DIVINE FOOD
Israeli and Palestinian Food  
Culture and Recipes

By: Markus Sämmer
Features: Full color, hardcover, 
stitch bound, 272 pages, 
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50 (US)
ISBN: 978-3-89955-650-6

DELICIOUS WINTERTIME 
The Cookbook for  
Cold Weather Adventures 

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-987-3

STORY ON A PLATE
The Delicate Art 
of Plating Dishes

Be kind to yourself and the environment with this  
book of tasty and simple vegetable-based recipes to 
prepare at home.

EAT YOUR GREENS!

22 Ways to Cook a Carrot 
and 788 Other Delicious 
Recipes to Save the Planet 

By: Anette Dieng & Ingela Persson
Features: Full color, hardcover,  
stitch bound, 188 pages,  
18 × 24 cm, 7 × 9 ½ inches 
Price: € 29.90 (D) £ 25.99 $ 40 (US)
ISBN: 978-3-89955-999-6

There’s more to a potato than mash. Discover 
new adventurous ways to prepare a parsnip 
or cook a cabbage with this book of more 
than 800 plant-focused recipes. From boiled 
beets to roasted radishes, each chapter offers 
countless methods to use a single vegetable. 
You’ll be swapping boiled carrots for eggplant 
fried with mint, garlic, and pine nuts faster 
than you can say “kale.” Get to know your 
way around the vegetable patch, and be kind 
to yourself and the planet in the process.

Eat Your Greens! introduces more than 40 
vegetables, explaining when they’re in season, 
how best to store them, and what ingredients 
they work well with.

ANETTE DIENG 
worked as a chef before starting Ekolådan, 
Sweden’s top vegetable-delivery-box company. 
Today, she is a writer who is passionate about 
helping people understand how food can be 
produced in a sustainable way.  
 
INGELA PERSSON 
is a chef and restaurateur who writes recipes 
for Ekolådan.

“Seasonality, conservation and the combination 
of flavors will soon hold no more secrets for 
you.” DIM DAM DOM

“The book is exactly what the title promises. 
No complicated recipes.” DE MORGEN
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Hôtel OZZ 
France / Nice 

Hôtel OZZ,  
a new 
 hotel-hostel 
hybrid 
concept 
launched by 

HappyCulture Collection in October 
2016, is situated near the train 
station, Gare de Nice-Ville, and the 
main shopping artery of the city, 
Avenue Jean Médecin. 

Antoine and Thomas, two young 
Frenchmen, are the brains behind 
the hostel. After traveling around the 
world, they wanted to establish a 
hostel in Nice, incorporating the best 
of their favorite accommodations. 
One of their key goals was to make 

Hôtel OZZ feel like a home away 
from home. The design of the hostel 
achieves this with a homely and 
modern Scandinavian vibe. The 
white tiled walls, large pipes, 
immense wooden tables, steel and 
marble handrails and staircase are 
smart and minimalist but also cozy 
and welcoming.

Guests can relax and chill out  
in the common areas, which have  
a good selection of board games,  
plus a ping pong table and foosball 
table. Retro-style furniture, comfort-
able leather sofas, wooden floors,  
and a stylish outdoor patio add to the 
homely vibe. Dorm rooms have a 
breezy Mediterranean blue-and-white 

color scheme that is a refreshing 
change from the norm. Metal-  
and wood-framed bunk beds come  
with privacy curtains, individual 
lockers, a reading light, and a power 
point for charging electronic devices.

A typical French breakfast is 
available for a small charge. Guests 
can enjoy croissants and pastries, 
bread, jams, Nutella, coffee, and  
fresh orange juice. Free tea and 
coffee are available around the clock.  
This is a social but quiet hostel  
so don’t expect too much in terms  
of activities, but if you are looking  
for a stylish, economical base for 
exploring the Cote d’Azur, then this 
hostel is perfect for you.

Minimalist coziness by the French seaside

Good to know
PRICE RANGE 
$ $ $ $ $
AMENITIES INCLUDE 
24-hour front desk;  
WiFi; luggage room;  
free coffee and  
tea; concierge service; 
breakfast; bar open 
during summer; 
bathroom in every room; 
lockers in every room; 
towels and padlocks 
available for purchase 
from the front desk; tour 
organization; vending 
machine; daily 
housekeeping.

Tip: G o shopping  
and grab some lovely 
 souvenirs in Nice's 
main  shopping  
artery,  Avenue Jean 
 Médecin, which  
is close to the hostel.

128

The sandy beaches of Bloemendaal are just one hour from 
Amsterdam by train.

1716

ESCAPE IT

A confused flock of seagulls might be the only  
clue that Amsterdam is actually located close to the 
sea. Or, to be precise, part of an extended and 
heavily populated river delta once on the shores  
of the Zuiderzee before the Dutch hobby of  
building dikes and reclaiming land from the water 
went epic. One of the closest beaches to the  
city now is BLOEMENDAAL. In summer, its sands 
are packed with daytime sunseekers and its 
 numerous beach bars and restaurants throbbing 
with late night party goers. Besides a stroll  
through Thijsse’s Hof, one of the first indigenous 
gardens established, or De Kennemerduinen,  
a national park between the dunes, there’s beauty 
to be found in the ever-gray seasons of the  
North Sea, which have inspired artists long before 
Van Gogh. So when you’re done admiring the 
seaside as depicted by famous Dutch Masters  
in one of Amsterdam’s world-class art museums,  
take the train and experience it for yourself.

AMSTERDAM, THE NETHERLANDS

In summer, its sands are packed with sunseekers and its beach 
bars and restaurants throbbing with late night party goers.

UPDATED
EDITION

UPDATED
EDITION

UPDATED
EDITION

LONDON 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-877-7

TOKYO 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-574-5

MADRID 
Editors: Tyler Brulé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-624-7

NEW YORK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-878-4

HONG KONG 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-876-0

BANGKOK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-633-9

MIAMI 
Editors: Tyler Brûlé,  
Andrew Tuck, Ed Stocker
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-634-6

ISTANBUL 
Editors:Tyler Brûlé,  
Andrew Tuck, Sophie Grove,  
Christopher Lord
ISBN: 978-3-89955-623-0

MONOCLE
The magazine, Monocle, covers the world with its network 
of bureaux in New York, Toronto, Zurich, Hong Kong, Tokyo, 
and Singapore. This team’s deep understanding of cities and 
all they have to offer has now been compiled in The Monocle 
Travel Guide Series.

The definitive travel guides that make 
you feel like a local wherever you go. 
Designed to be compact and collectable, 
these guides go beyond traditional 
tourist beats to make sure visitors get 
out the best of their stay.

By: Monocle
Features: Full color, hardcover,
stitch bound, ribbon bookmark,
148 pages, 14 × 21 cm, 5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18

MONOCLE TRAVEL 
GUIDE SERIES

Stylish travel on a budget? It’s possible: today’s best 
hostels are stylish, affordable and more fun and open-
minded to boot. This is what The Grand Hostels is all about.

“From India to Peru, all these places offer boutique-hotel 
touches at budget prices.” THE GUARDIAN

THE GRAND HOSTELS
Luxury Hostels of the World
by BudgetTraveller

Editors: gestalten & Kash 
Bhattacharya
Features: Full color, flexicover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25 $ 40 (US)
ISBN: 978-3-89955-684-1

MR HUDSON EXPLORES
The Gay Man’s Travel 
Companion

Editors: gestalten & Mr Hudson
Features: Full color, hardcover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25.99 $ 40 (US)
ISBN: 978-3-89955-974-3

The travel guide for gay men who want to explore in 
style. Mr Hudson Explores collects the best recommenda-
tions for the most alluring destinations, and offers insights 
beyond just nightlife.

“showcases the best each destination has to offer in culture, 
food, shopping, nightlife and more, with anecdotes and 
interviews from the creative talents who call that city 
home.” NEWSWEEK
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UPDATED
EDITION

UPDATED
EDITION

UPDATED
EDITION

KYOTO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-924-8 

MILAN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-923-1

SAN FRANCISCO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-921-7

BEIRUT 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
NEW ISBN: 978-3-89955-025-2

SEOUL 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-943-9

BARCELONA 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-945-3

MELBOURNE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-951-4

MEXICO CITY 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-949-1

HELSINKI 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-960-6

ZÜRICH  
GENEVA + BASEL 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-958-3

ATHENS 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-959-0

HAMBURG
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-970-5

MARRAKECH TANGIER 
+CASABLANCA 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-972-9

BRUSSELS + 
ANTWERP
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-973-6 

CHICAGO
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-971-2

LOS ANGELES 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
NEW ISBN: 978-3-89955-680-3 

TORONTO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-683-4

BERLIN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-679-7 

ROME 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-681-0 

STOCKHOLM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-904-0 

VENICE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-903-3 

LISBON 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-922-4 

AMSTERDAM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
NEW ISBN: 978-3-89955-873-9 

MUNICH 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-925-5 

PARIS 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-875-3

VIENNA 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-662-9

SINGAPORE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-622-3

HONOLULU 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-660-5

SYDNEY 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
NEW ISBN: 978-3-89955-039-9

COPENHAGEN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-682-7
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STARTUP GUIDE  
TOKYO
212 pages 
ISBN: 978-3-947624-26-3

9 783947 624263

STARTUP GUIDE  
TRONDHEIM
224 pages 
ISBN: 978-87-93412-05-7

STARTUP GUIDE  
BANGKOK
208 pages 
ISBN: 978-3-947624-24-9

9 783947 624249

STARTUP GUIDE  
CAPE TOWN
224 pages
ISBN: 978-3-947624-12-6

9 783947 624126

STARTUP GUIDE  
BERLIN VOL. 4
248 pages
ISBN: 978-3-947624-07-2

9 783947 624072

9 783947 624188

STARTUP GUIDE  
CAIRO
204 pages
ISBN: 978-3-947624-18-8

STARTUP GUIDE  
COPENHAGEN VOL.2
224 pages
ISBN: 978-87-93412-06-4

STARTUP GUIDE  
FRANKFURT
260 pages
ISBN: 978-3-947624-09-6

9 783947 624096

STARTUP GUIDE  
HAMBURG
192 pages
ISBN: 978-3-947624-02-7

9 783947 624027

STARTUP GUIDE  
JOHANNESBURG
208 pages
ISBN: 978-3-947624-17-1

9 783947 624171

STARTUP GUIDE  
LISBON
212 pages
ISBN: 978-87-93412-03-3

STARTUP GUIDE  
LONDON
240 pages
ISBN: 978-87-93412-07-1

STARTUP GUIDE  
LOS ANGELES
208 pages
ISBN: 978-3-947624-13-3

9 783947 624133

STARTUP GUIDE  
BARCELONA
224 pages
ISBN: 978-3-947624-25-6

STARTUP GUIDE  
MADRID
204 pages
ISBN: 978-3-947624-15-7

9 783947 624157

STARTUP GUIDE  
MIAMI
244 pages
ISBN: 978-3-947624-10-2

9 783947 624102STARTUP GUIDE  
MUNICH VOL.2
244 pages
ISBN: 978-3-947624-14-0

9 783947 624140

STARTUP GUIDE  
NEW YORK
268 pages
ISBN: 978-3-947624-06-5

9 783947 624065

STARTUP GUIDE  
NORDICS
328 pages
ISBN: 978-3-947624-05-8

9 783947 624058 STARTUP GUIDE  
SWITZERLAND
272 pages
ISBN: 978-87-947624-28-7

STARTUP GUIDE  
OSLO
208 pages
ISBN: 978-87-93412-04-0

STARTUP GUIDE  
PARIS VOL. 2
224 pages
ISBN: 978-3-947624-19-5

9 783947 624195

STARTUP GUIDE  
SINGAPORE
236 pages
ISBN: 978-3-947624-11-9

9 783947 624119

STARTUP GUIDE  
STOCKHOLM VOL.2
204 pages
ISBN: 978-3-947624-04-1

9 783947 624041

STARTUP GUIDE  
BRUSSELS
ca. 240 pages
ISBN: 978-3-947624-27-0

STARTUP GUIDE  
AMSTERDAM
256 pages
ISBN: 978-3-947624-20-1

STARTUP GUIDE  
VALENCIA
196 pages
ISBN: 978-3-947624-08-9

9 783947 624089

STARTUP GUIDE  
VIENNA
228 pages
ISBN: 978-87-93412-08-8

STARTUP GUIDE  
SALT LAKE CITY

Release: July 2020
ca. 200 pages
ISBN: 978-3-947624-29-4

STARTUP GUIDE  
ACCRA

Release: November 2020
ca. 200 pages
ISBN: 978-3-947624-31-7

STARTUP GUIDE  
LUXEMBOURG VOL.2

Release: October 2020
ca. 200 pages
ISBN: 978-3-947624-36-2

STARTUP GUIDE  
NAIROBI

Release: November 2020
ca. 200 pages
ISBN: 978-3-947624-33-1

STARTUP GUIDE  
KIGALI

Release: November 2020
ca. 200 pages
ISBN: 978-3-947624-34-8

STARTUP GUIDE  
LAGOS

Release: November 2020
ca. 200 pages
ISBN: 978-3-947624-32-4

STARTUP GUIDE  
JAPAN

Release: August 2020
ca. 200 pages
ISBN: 978-3-947624-30-0

Startup Guide now has over 30 books fea-
turing cities across Europe, the Middle 
East, Asia, Africa and the US, including 
Berlin, New York, and Singapore. 

Startup Guide also produces online con-
tent and has stores in Berlin, Lisbon, and 

Copenhagen. Each guide has essential 
information about the local ecosystem, 
as well as insights, how-to’s, inspirational 
case studies, and tips from entrepreneurs 
and experts. 

STARTUP GUIDE SERIES
The Entrepreneur’s Handbook

By: Startup Guide
Features: Full color, softcover,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 20 (D) £ 15 $ 20 (US)

Packed with city essentials, practical info, in-depth 
interviews, and insightful tips, Startup Guide aims 
to guide, empower, and inspire people to 
transform their business ideas into reality.

The books are split into seven  
main sections:

STARTUPS: Innovative businesses, 
usually under three-years old, 
challenging the status quo. 
PROGRAMS: Ambitious accelerator  
and incubator programs which help 
startups refine their product and  
make connections. 
SPACES: Popular coworking hubs  
(both new and established) where 
entrepreneurs can grow.

EXPERTS: Established individuals  
and organizations with valuable  
advice and insight for young 
businesses.
FOUNDERS: In-depth Q&As with 
seasoned entrepreneurs who have 
founded companies in the past.
SCHOOLS: Well-known schools, 
colleges, and educational programs 
specifically tailored to entrepreneurs. 
INVESTORS: Firms and organizations 
that support entrepreneurs, including 
what they look for in startups.
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BETTER CITIES, THE   36
MONOCLE GUIDE TO COSY HOMES, THE   36
MONOCLE GUIDE TO DRINKING & DINING, THE   36
MONOCLE GUIDE TO GOOD BUSINESS, THE   36
MONOCLE GUIDE TO HOTELS, 
INNS AND HIDEAWAYS, THE   36
MONOCLE GUIDE TO SHOPS, 
KIOSKS AND MARKETS, THE   36
MONOCLE TRAVEL GUIDE SERIES, THE   73-75
MR HUDSON EXPLORES   72

N
NEW LUXURY, THE   37
NEW MEDITERRANEAN, THE   15
NEW NOMADS, THE   16
NEW OUTSIDERS, THE   62
NEW ROMANCE   14
NEW TRADITIONAL, THE   61
NEWSPAPER DESIGN   27
NORDIC BY NATURE   68
NORDIC CYCLE   48
NORTHERN COMFORT   17

O
OFF THE ROAD   65
ON THE RUN   46
ONE YEAR ON A BIKE   65
OTHERWORLDLY   38

OUT OF THE WOODS   4
OUTSIDERS, THE   62

P
PENCIL PERFECT, THE   38
PETITE PLACES   14
POOR COLLECTOR’S GUIDE 
TO BUYING GREAT ART, A   26
PORSCHE 911   64

R
REMOTE PLACES TO STAY   16, 62
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ROCK THE BOAT   16
ROCK THE SHACK   16
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SHE SURF   56
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