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hello! 

Welcome to our Impact Report for 2023. It is our first.

We are a micro business, our report is quite basic - we don’t have a design team and our operation is small. We don’t spend time or money 
on reels for our social media, we spend time focusing on more important bits with the resources available to us. We have a small but 
important role to make the case for the change that we need, and we are definitely leaders in our field. We long for the rest to follow.

We had a quiet year laying low and adjusting to the changing economical and political landscape around us. We’ll be honest, sales were 
lower and at times, we wondered if we should stick around at all. But we want to because we make sustainable and well sourced party bag 
fillers really well when others don’t, so here we are - providing a better alternative. We’ll only stop when there are better alternatives who are 
transparent in their product making and transportation too - does anyone else walk to their local printer with a huge backpack even though it 
might cost more than alternative? We don’t think so. We are determined to carry on making business a force for good.

This year we were incredibly proud to have been one of the first 1000 B Corp UK brands - a huge achievement we will always look back on.

Liz



It was important to us straight after launching to show we are who we said we are. Having to show certification for our hard work being eco in a world 

which throws the word around loosely meant we had to document everything - we weren’t able to gloss over anything with a ‘that’ll do’ attitude like a lot 

of large (and too many small!) brands do.  

We wanted to show others our efforts but didn’t realise that when tracking everything we would want to try harder ourselves and push ourselves even 

further. Our culture is always to be striving for best practices, even if best practices are to omit products with materials we can no longer source 

somewhere aligned with our values.

Being a B Corp has meant we’ve made more friends with like-minded people, it has been invaluable to have the support network and to know, though 

small, we’re not alone.

Why did we want to be Certified B Corp? 



We are happy to announce that in 2022 we partnered up with (B 
Corp Certified) One Tribe so that we can together help protect rain 
forests with each purchase.

Our aims for our next certification are to find more women and 
minority owned businesses to buy from as well as making sure we 
can manufacture in the UK with the growth of our company. 

We have also moved away from purely recycled paper and we will 
only include FSC paper in our products and packaging as it is the 
only way we can track sustainability. 

We’ve got a great score, but we can always improve.



Our 2022 Goals V Achievements 
2022 goals 2022 Achievements (and goals for 2023)

Governance Review our services and processes to offer
better value and more transparent quoting
to our customers.

We became a B Corp certified company! In 
2023 we want to become even more 
transparent and hope to create some clear 
visuals representing our decisions and 
outcomes.

Community To make sure some of our sales could directly 
go to helping a community.

Last year we kept our head above water due to 
many changes. We would like to investigate in 
2023 how we help our community going 
forward. 

Environment To make use of surplus material from a local 
company/business.

We started collecting surplus fabric from a 
local dressmaker - cut-offs doomed for landfill 
instead are made into embroidery kits by us.

Customers To create more questionnaires and interactions 
with our customers.

We did this but need to feed back our results 
and how we have taken comments into 
consideration. In honesty, we have been 
thinking about how to do this amongst an ever 
changing landscape and are figuring it out.



In order to make more of a difference we would like to appeal to a wider audience, we will be seeking ways of bringing play into young 

children’s lives with materials they already have. Our tutorials on social media are not about using our products but the products already in 

a child’s surroundings. There is a lot of potential for play and we are investigating workshops to help children from lower income 

backgrounds.

We are looking forward to sharing our very first B Corp Impact report! And being more transparent altogether.

Thank you for reading our first report. 

Please let us know if you have any questions or suggestions, we would really love to hear from you hello@thepaperpartybagshop.com

Our plans for 2023 

mailto:hello@thepaperpartybagshop.com

