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2020 was about change. Responding to it, adapting to it, commiting to it, and creating it. At the center of a 

public health crisis, a social justice crisis, and an environmental crisis was also an opportunity to stand up, to 

take action, and to work on allyship. We took action with our products, with our words, and with our dollars. 

The work to create systemic change in our organization and in our world will be long but we are passionate 

and committed. We are grateful to our community and customers that have joined us to fight for good, to 

live, work and create with impact in mind, and to always err on the side of action.
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TA B L E  O F  C O N T E N T SA SHORT INTRODUCTION

At LifeStraw, we believe everyone deserves 
equitable access to safe drinking water. 
We design beautiful, simple and functional 
products that provide the highest protection 
from unsafe water based on where and 
how they will be used. We are a Certified B 
Corporation and we take our responsibility 
to people and planet seriously. For every 
product sold, a child in need receives access 
to safe water for an entire year. We have been 
partners in the fight for the eradication of 
Guinea worm for 25 years, and we actively 
respond to emergencies across the globe. 
We are Climate Neutral certified, and from 
product to packaging, we measure and 
minimize our environmental impact. We strive 
to support underrepresented communities 
through our actions, our products, our 
marketing and our communities. We live, work 
and create with impact in mind. We fight for 
good and always err on the side of action. 
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Alison Hill
Chief Executive Officer

2020 was a year of change for all of 
us. We sheltered, we zoomed, and we 
dug in. LifeStraw navigated massive 
upsets in our business – disruptions to 
production, logistics, retail landscapes, 
and travel. With all that change it would 
have been easy to pull back. It would 
have been simpler to turn our gaze 
inward. But pulling back is not in our 
DNA. We’re in the business to do good. 
And that is what we did.

A public health crisis is LifeStraw’s 
calling to get to work. COVID-19 
exacerbated inequalities around the 
globe; it highlighted systems built on 
racism and worsened water insecurity 
for populations already at risk. This 
pandemic was a call for us to double 
down on our mission of improving the 
health of our planet and its people, and 
we met the challenge head on. We have 
always built flexibility and an ability to 

respond rapidly to a changing landscape 
into our impact work, and this was our 
moment to step up. 
 
In 2020, our teams responded to more 
emergencies and natural disasters than 
ever in our history. We provided access 
to safe water for emergency and COVID 
relief in 18 countries. We helped more 
than 130,000 people live healthier lives. 
That meant our dedicated western 
Kenyan staff riding their own motorbikes 
and walking through floods to provide 
water purifiers. That meant some of 
our essential staff traveling globally, 
accepting the risk of the virus. That 
meant our company continued to 
support the work of a deep network of 
grassroots organizations, so they could 
show up for their communities.
 
In 2020, we were called to stand up for 
social justice. Lifestraw is committed 

A  L E T T E R 
F R O M  O U R 
C E O

to being actively anti-racist. We 
stand with Black Lives Matter. We 
are working on making diversity 
and inclusion efforts a core part of 
our company DNA. For too long, too 
many have been ignored. For too 
long, too many have suffered due 
to lack of access to basics like water 
and healthcare. We believe that 
dismantling our systems of racism 
and oppression are essential to 
addressing these issues, and to 
our core mission of making sure all 
people have access to safe water. 
 
In 2020, we took huge steps toward 
our commitment to protect the 
planet. LifeStraw achieved carbon 
neutrality and we are working on 
building science-based targets to 
grow responsibly. We took steps to 
reduce plastics from our packaging. 
We are moving toward recycling 

100% of the water used in our 
testing labs. Even in this year of 
upheaval and change, protecting 
and preserving the health of the 
environment has remained core to 
what we do. 
 
In 2020, just before the pandemic 
hit, we implemented our Give 
Back Program in western Kenya. 
We distributed water purifiers and 
provided training and education to 
1,272,379 schools. Soon thereafter, 
schools closed and our local 
Kenyan staff pivoted to working 
with government health officials 
to provide training on sanitation, 
handwashing, and COVID-19 
prevention. We made sure our staff 
had access to PPE and supplies 
to stay protected. We maintained 
full employment and pay for our 
entire team for the year. We proved 

that we have created a long-term, 
sustainable program that can be 
resilient, even during massive 
upheaval.
 
As we look back at 2020 and 
ahead to 2021, I am so proud of 
the change this team has driven. 
I am proud of the resiliency of 
our communities and our team’s 
selfless efforts to show up. We look 
forward to continuing to iterate, 
to pivot, and to make progress. 
Everyone deserves safe water. 
Getting there will require significant 
social and political change. We 
recognize and believe in the role we 
have to play in that change. We are 
resilient. We fight for good.

Everyone deserves safe water. Getting there 
will require significant social and political 
change. We recognize and believe in the 
role we have to play in that change. We are 
resilient. We fight for good. 

Leaning into change and fighting for good.
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2 0 2 0  C O M M I T M E N T 
S C O R E C A R D

We believe transparency is critical so that we can hold ourselves accountable in making 
progress and so our customers can hold us accountable as well.

2020 Commitment 2020 Actual Score

LifeStraw will apply to become a 
Certified B Corporation.

LifeStraw will donate over 350,000 Guinea 
worm filters to The Carter Center. LifeStraw is 
committed to supporting The Carter Center 
through eradication.

We will develop a strategy to provide safe water 
and support to low-resource communities in the 
USA.

LifeStraw will develop a strategy 
and launch an initial meeting of a 
humanitarian working group to bring 
together socially-conscious brands to 
better respond to emergencies and 
disasters.

LifeStraw will reach more than 150 new 
schools and provide more than 1.2 million 
kids with a year of safe water.

LifeStraw will launch a new program in 
Northern Bangladesh.

LifeStraw will develop a strategy for better 
measurement of health impact of our safe 
water programming.

LifeStraw will continue to respond to 
emergencies, with a goal of having boots 
and product on the ground within 72 
hours.

LifeStraw applied for B Corp certification in 2020 
and has been certified in 2021. 

LifeStraw donated 390,500 Guinea worm filters to 
The Carter Center in 2020. 

LifeStraw implemented safe water programs in 
Navajo Nation, and to support people experiencing 
homelessness across the USA. 

LifeStraw was unable to launch a formal 
humanitarian working group meeting due to 
conference cancellation from COVID-19. We did 
partner with several outdoor brands to provide 
supplies to families impacted by Hurricane Eta and 
Iota; and scaled-up this initiative in 2021. We also 
joined the Outdoor Industry Impact Working Group.

LifeStraw reached 165 new schools in February, prior to 
the COVID shut down. We also recommitted five more 
years of support to our original 300 schools from 2014. 
However, schools were closed during much of the school 
year and while our team did make safe water available 
through other means, not all school children were able to 
access the purifiers for the full school year.

LifeStraw’s planned school Give Back Program 
in Bangladesh was paused indefinitely due to 
COVID-19. We did however donate 20 LifeStraw 
Community purifiers to partner, Friendship NGO, 
in Cox’s Bazaar refugee camp, in preparation for 
monsoon season. 

LifeStraw designed a strategy for measuring impact; 
however, its execution was delayed due to COVID-19 
and school closings. This will be implemented upon 
reopening of the respective schools. 

In 2020, LifeStraw responded to humanitarian and 
natural disasters across the globe in 18 countries.
Though COVID-19 restricted travel, we supported 
relief efforts on the ground twice in Puerto Rico, and 
in Western Kenya. 

2020 Commitment 2020 Actual Score

LifeStraw will continue to promote the 
advancement of women and girls through a 
continuation of thought leadership for women in 
the outdoor industry.

LifeStraw will formalize and quantify our 
diversity and inclusion initiative to ensure that 
it’s a permanent part of our brand and content 
guidelines.

We will execute an external review process of our 
Code of Conduct to ensure we have the highest 
standards for responsible business. We will perform 
SMETA (Sedex Members Ethical Trade Audit) audit on 
all Tier 2 suppliers. 

LifeStraw will formalize its policy to ensure at 
least one woman and one candidate from an 
underrepresented community are included as 
final candidates of every hiring process.

We will also formalize a vendor policy to ensure 
we are evaluating minority-owned and otherwise 
diverse vendors when we seek to hire services.

LifeStraw will recommit to our internal Think 
Globally, Act Locally initiative to support employee 
volunteerism. Each employee will receive at least one 
workday per quarter to support local volunteering 
projects, and we will develop a system to better track 
and report engagement. We will also continue to 
volunteer on Giving Tuesday.

LifeStraw will expand our use of molded pulp for 
packaging to LifeStraw Home; evaluate additional 
suppliers for upcycled plastic; create a roadmap to go 
100% plastic-free or compostable for all packaging by 
2021, and eliminate all non-compostable plastic bags 
from our supply chain.

We will offset all 2019 company emissions, including 
those related to our supply chain and logistics. In 2020, 
we will complete the Climate Neutral emissions audit 
and certification.

LifeStraw continued its partnership with 
SNEWS in support of HER Voice, an effort to 
elevate and amplify the voices of women in the 
outdoor industry.

Diversity and inclusivity language has been added 
to our brand guidelines and code of conduct. We 
held our first of a series of company-wide DEI 
trainings and we also joined and reported on our 
representation in marketing to the Outdoor CEO 
Diversity Pledge.

LifeStraw’s new Code of Conduct was finalized 
and ratified by the board. A SMETA audit was 
completed for our main supplier,  but remaining 
audits for Tier 1 and 2 suppliers were delayed due 
to a COVID-19 spike in Korea and are scheduled to 
be performed in the first half of 2021. 

LifeStraw formalized its hiring policy of shortlisting 
one female candidate AND one person from an 
underrepresented community group. It has always 
been the policy of LifeStraw to provide equal 
employment opportunity to all applicants.

LifeStraw completed a draft diversity vendor 
policy in 2020, to be formally adopted in 2021. 

LifeStraw developed a system to track employee 
volunteer engagement. In addition to individual 
volunteer efforts throughout the year, we 
implemented a company-wide Giving Tuesday 
campaign to collect donated hygiene supplies, toys, 
clothing and food items, and distributed to people 
in-need across all our respective communities. 

LifeStraw developed a roadmap to eliminate all 
plastics from packaging, with the intention of 
being plastics-free by the end of 2021. In 2020, 
we eliminated 1,232 additional kg of plastic 
from our packaging.  We transformed the 
majority of our ecommerce packaging to ships-
in-own-container, FSC certified boxes.

We measured and offset all 2019 Scope 1, Scope 
2 and Scope 3 greenhouse gas emissions, and 
became Climate Neutral certified. 

LifeStraw will continue research on arsenic and 
fluoride removal and will complete NSF 42 and NSF 
53 certifications for LifeStraw Home. 

LifeStraw will launch a recycling section of our 
website to increase transparency and customer 
education, and to actively engage customers in the 
recycling of our products and packaging. 

Due to COVID-19, LifeStraw pivoted research 
efforts to low-pressure viral removal 
technology. We completed NSF 42 and NSF 53 
certifications for LifeStraw Home. 

LifeStraw partnered with How2Recycle, to add 
standardized recycling labels to our packaging 
to clearly communicate recycling instructions 
to customers. We have not yet added a recycling 
section to our website, nor identified a way to 
recycle all LifeStraw products. 

LifeStraw will continue to promote the 
advancement of women and girls through 
support of Emusanda Health Center.

LifeStraw continued to support Emusanda by 
providing additional resources that enabled the 
health facility to operate 24 /7. Through this initiative 
over 10,000 adults and over 3,000 children received 
primary health care during the year.
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That everyone should have equitable access to safe drinking water, and that our goals of 

providing safe drinking water cannot be accomplished without also supporting and believing in:

 

• Research, science, and public health principles and institutions. 

• Climate Change – that it is real and disproportionately affects low-resource communities.  

• The responsibility to reduce our environmental footprint and our accountability to be 

transparent about our greenhouse gas emissions and our efforts to mitigate them.  

• The rights of women and girls across the world. 

• The rights and inclusion of BIPOC, LGBTQ, people of various abilities, body types, income 

levels, and geographic backgrounds. 

• The importance of diversity, equity, and inclusion in our marketing, in our company, and in 

our impact work.  

• Black Lives Matter, and that we as a company must strive to be actively anti-racist. 

• The rights of people to seek asylum in other countries when they are fleeing persecution at 

home, and the rights of families to stay together. 

• Human Rights, Human Equity and Human Compassion. 

AT  L I F E S T R A W 
W E  B E L I E V E 

2020 was a year of challenge 

and opportunity. As a value-

driven brand, we were 

compelled to stand up often 

for our beliefs and values and 

for the communities where we 

work. Through these actions, 

we developed a belief statement 

that guides how we, as a team, 

work globally, which is now 

used in our Brand Guidelines to 

ensure that our partners and 

vendors align with these core 

principles.
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HOW IT STARTED
LifeStraw was built on a partnership that started over 25 years ago with The 
Carter Center as a collective effort to eradicate Guinea worm disease by 
designing a simple mesh filter that removes the parasite from drinking water. 

This partnership eventually led to the development of the personal LifeStraw in 
2005, which addresses a broader range of water contaminants including bacteria, 
parasites and microplastics. LifeStraw has continued to innovate its technology 
and product portfolio to address a diversity of water quality needs across the 
globe including the removal of viruses, heavy metals such as lead, chemicals and 
other emerging contaminants that impact people in every country. 

O U R  H I S T O R Y

HOW IT‘S GOING 
LifeStraw has become a market leader in water filtration and purification 
for outdoor sports and recreation, and in 2019 expanded to the in-home 
water filtration space. Our continued growth into diverse markets allows us 
to reach new audiences and address emerging water quality concerns. Every 
aspect of our business, research and retail strategies are informed by our 
goal to positively impact the planet and its people; for every product sold, a 
child in need receives safe drinking water for an entire year. By expanding 
our product portfolio, we empower an even larger audience to give back, 
and play a vital role in addressing the global water crisis. 

1994

2005 2011 2018 2020

2008 2014 2019

The award-winning 
portable LifeStraw® 
personal water filter 
evolves from the Guinea 
worm filter. It removes 
bacteria and parasites, 
the main causes of 
waterborne illness.

LifeStraw’s parent 
company, Vestergaard, 
builds and finances the 
Emusanda Health Center 
to ensure access to health 
services, including HIV/
AIDS treatment.

The LifeStraw® Carbon 
for Water campaign uses 
carbon financing to provide 
4 million people in Kenya 
with sustainable access to 
safe drinking water.

At the end of the year, 
the LifeStraw Give Back 
program reaches over 
two million children.

LifeStraw becomes 
a Carbon Neutral 
company, offsetting all 
annual greenhouse gas 
emissions. Our GIve Back 
Program reaches over 4.6 
million kids with a year of 
safe water.

LifeStraw launches 
a Give Back program 
through which, for 
every LifeStraw sold, 
one school child in need 
receives safe water for an 
entire school year.

LifeStraw® Home, a water 
filter pitcher that addresses 
serious tap water quality 
issues is introduced. It is 
the first LifeStraw product 
to enter home, lifestyle 
market.

2021
LifeStraw officially 
becomes a B Corp!

LifeStraw begins 
working with The 
Carter Center, creating 
a simple mesh filter to 
remove Guinea worm 
from drinking water.
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We spent much of 2020 in the 

process of documenting and 

reporting on all aspects of our 

company to B Corp. We are 

so proud to announce that in 

April 2021, LifeStraw became a 

Certified B Corporation! We are 

proud of the recognition this 

bestows upon our work and we 

are humbled to be joining an 

amazing group of companies 

that work as a force for good. 

I T ’S  O F F I C I A L !



We are on a mission to connect more people to safe water 
impactfully, responsibly, beautifully, and innovatively to 
achieve a vision of a world where lack of safe water will no 
longer hold people back.

IMPACT

LifeStraw is in business to bring 
safe drinking water to those 
who need it most. We are a 
humanitarian company with a 
retail program; impact drives 
everything we do.

RESPONSIB IL ITY

To responsibly impact people and 
planet, we strive to develop products 
that reduce waste, we recognize our 
obligation to measure our footprint and 
minimize our environmental impact and 
we commit to ensuring that respect, 
diversity, inclusion and equity are a 
conscious part of all of our work. 

BEAUTIFUL 
DESIGN

We use simple, Danish design 
that ensures our products 
are beautiful, functional, and 
sustainable.

TECHNOLOGY & 
INNOVATION

We innovate technology 
powerful enough to prevent 
some of the most harmful 
diseases and emerging 
contaminants in the world and 
we back it with the most rigorous 
testing in the business. 

W H Y  W E ’ R E 
D I F F E R E N T

LifeStraw Responsibility Report 2020
17 



2 0 2 0  H I G H L I G H T S

GIVE BACK 
PROGRAM

GUINEA WORM 
ERADICATION

COVID-19 & 
EMERGENCY RELIEF

P E O P L E

SPEAK UP,   
SPEAK OUT

390,500 
LifeStraw Guinea 

worm filters 

donated to The 

Carter Center in 

2020

4,653,742 
kids with a year 

of safe water 

since 2014

We pledged to be 

an anti-racist 
company. And 

we went about 

the hard work 

of making that 

happen.  

136,100 people 
with access to 

safe water in  18 
countries in 

2020

PLASTIC 
WASTE

CARBON NEUTRAL 

WATER  
CONSERVATION

P L A N E T

RECYCLING & 
PLASTICS

We became 

Climate Neutral 

Certified, 

offsetting all of our 

greenhouse gas 

emissions

558 million    
plastic water 

bottles offset by 

the purchase of 

LifeStraw bottle and 

pitcher products in 

2020

1,232 kg 
of plastic 
eliminated from 

packaging & 2,140 

kg of old plastic 
filters upcycled 
in Kenya

1.1 million liters 
of water saved 
through recycling of 

test water at our lab 

in Vietnam
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2 0 2 0  I M P A C T  M A P
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Res

Humanitarian work and social impact have been at 

the core of LifeStraw‘s work for over 20 years. It‘s 

quite simply why we exist as a company. And in 2020 

we are proud to have been able to not only continue, 

but also expand our work to new regions and new 

communities. 

IMPACT:
PEOPLE
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ABOUT GUINEA WORM DISEASE

Guinea worm is a painful, parasitic infection that is contracted when people consume water 
from stagnant sources contaminated with Guinea worm larvae. Inside a human’s abdomen, 
Guinea worm larvae mate and female worms grow. After a year of incubation, the female 
Guinea worm (now three feet in length), slowly emerges from the human body, creating an 
agonizingly painful lesion on the skin. Guinea worm incapacitates people for extended periods 
of time, further exacerbating the impact of the disease. 

G U I N E A  W O R M 
E R A D I C AT I O N 

1986:  3.5M CASES IN  21  COUNTRIES

In 1986, when The Carter Center was established, about 3.5 million human cases of 
Guinea worm disease occurred annually across 21 countries in Asia and Africa. 

1994:  100K CASES IN  18  COUNTRIES

In 1994, LifeStraw partnered with The Carter Center to design a simple mesh filter 
to remove Guinea worm larvae from drinking water. At that time, human cases had 
decreased to 100,000 across 18 countries in Asia, Africa and the Middle East. 

2020:  27  CASES,  6  COUNTRIES

In 2020, LifeStraw donated 390,500 LifeStraw Guinea worm filters to The Carter Center. 
Despite the challenges of the COVID-19 pandemic, the number of human Guinea worm 
cases was cut in half, from 53 in 2019 to just 27 human cases across just six African 
countries in 2020. 

This was a disease that needed a lot of attention, 
and nobody was paying much attention to it because 
it was so difficult to address.

- President Jimmy Carter

LifeStraw will donate over 350,000 Guinea worm filters to The Carter Center. LifeStraw is committed to 
supporting The Carter Center through eradication. 

When Guinea worm is 
eradicated, it will be the first 
disease to be removed from 
the planet without the use of 
a vaccine.

2021  COMMITMENT

390,500

LifeStraw Guinea worm 
filters donated to The 
Carter Center in 2020

38 Million

LifeStraw Guinea worm 
filters provided to The 
Carter Center since 1994
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HOW DOES IT  WORK? 

One LifeStraw Community purifier provides 
approximately 100 kids with safe water for 
an entire year. When a consumer purchases 
a LifeStraw product, a portion of that profit 
helps to fund the distribution of a LifeStraw 
Community to a school, as well as training, 
education, maintenance and spare parts. 

G I V E  B A C K 
P R O G R A M

HOW IS  OUR PROGRAM UNIQUE? 

We don’t just drop off products. We provide 
on-site education and training, and year-round 
support to build and maintain relationships with 
ours schools and communities, and to ensure the 
purifiers are properly maintained and used. 

We’re not a one for one, and there’s a reason. 
We have a portfolio of products designed 
specifically for low-resource settings. 

We make a five-year commitment to every 
school and then renew those commitments at 
the endof a five-year term. We commit staff and 
resources to ensure our program is sustainable for 
the long-term. 

We hire locally. In western Kenya, we employ 
40 full-time staff to ensure year-round training 
and education, implementation and product 
maintenance and support. All programs are 
managed by local staff that come from the 
communities they support. 

2,040

Schools

In 2020 the Give Back Program reached:

LifeStraw’s internal Give Back program ensures that for every product sold 
through retail, a child in need receives safe water for an entire year. 

1,272,379

Kids with a year of 
safe water

The 26 top-performing schools also 
received awards of their choosing. 
During our 2020 campaign, we awarded: 

• 84 kids with new shoes

• 23 rainwater harvesting systems

• A bookshelf and security gate

IN  2020,  WE RENEWED OUR 
COMMITMENT TO OUR ORIGINAL 
SCHOOLS!

In 2014, LifeStraw committed five-year support 
to our first 300 schools. In 2020, these schools 
completed their first five years. We have 
recommitted another five years to all 300 
schools – including additional education and 
training, and filter repairs and replacement 
(when needed). 

Since its inception in 2014, the LifeStraw 
Give Back program has provided over 
4,653,742 kids with a year of safe water. 

LifeStraw will reach more than 175 new schools, renew our programs at 330 schools and expand our 
commitment to provide an additional 1.3 million kids with a year of safe water.

2021  COMMITMENT

LifeStraw was fortunate to complete our annual Give Back program school safe water 
campaign in early 2020, before COVID-19 was known to have spread globally. 
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COVID-19  AND WATER INSECURITY

COVID-19 greatly magnified issues of water insecurity among low-resource communities both in the 
US and globally. 3 billion people lack water and basic handwashing facilities in their homes, making 
proper sanitation and hand hygiene impossible. Shelter-in-place orders caused significant disruptions 
in people’s ability to access even their most basic needs. Many families collect their own water, which 
involves close proximity with other individuals. Even trips to the grocery store to purchase bottled 
water put people at risk for contracting the virus – and that’s assuming the grocery store had water 
in stock. 2.2 million people lack access to any safe drinking water – dehydration and comorbid 
waterborne diseases can lead to poorer outcomes from COVID-19. 

G L O B A L  C O V I D - 1 9 
R E S P O N S E

LifeStraw will implement new COVID-19 protocols and educational materials that were developed in 2020 
for its school-based programming. We will also donate over 300 handwashing stations to schools to support 
hand hygiene and COVID-19 prevention. 

2021  COMMITMENT

• Community training. Conducted trainings 
on WASH practices in health facilities and 
communities. 

• Disinfection. In communal spaces such as open 
markets and bus stations. 

• Hand hygiene. Ensured handwashing facilities 
in health centers and villages, and trained on 
proper handwashing techniques. Worked with 
women’s groups to produce affordable soap for 
communities. 

• Supplies and PPE. Ensured access to 
COVID-19 prevention needs, including soap, 
food, reusable masks and other essentials for 
communities. 

• Community safe water access. 
Implemented pilot program to distribute 
LifeStraw Community purifiers to central 
locations in six communities, to ensure water 
access during school closures, and ensured all 
health facilities had functional purifiers.

• New COVID-19 protocols. Developed new 
protocols for accessing LifeStraw Community 
safely, and designed and distributed posters 
with COVID-19 messaging. 

LIFESTRAW’S GIVE BACK IN  THE T IME OF COVID

In March, when Kenya’s schools closed in response to the pandemic, LifeStraw’s local team jumped into 
action to support their communities in the fight against COVID-19. 

NEW HANDWASHING STATIONS 
MADE FROM RECYCLED 
L IFESTRAWS! !

LifeStraw’s Kenya team turned water storage 
containers into handwashing stations, to 
be distributed to schools to ensure proper 
handwashing prior to accessing the LifeStraw 
Community purifiers. These water storage 
containers were made from 100% recycled 
LifeStraw Community and LifeStraw Family 
filter spare parts!
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C O V I D - 1 9  R E S P O N S E 
I N  T H E  U S

COVID-19  EXACERBATED WATER INEQUALITY IN  THE US 

LifeStraw is in business to bring safe drinking water to those who need it most. The COVID-19 
pandemic worsened the United States’ water crisis by restricting access to community safe water 
locations such as parks and libraries, and creating bottled water shortages in stores.

2.2  Million

people in the US do not 
have running water or 
basic plumbing in their 
homes.

44  Million

people in the US do 
not have access to 
safe drinking water

Did you know?

COVID-19 made this worse.

UNSHELTERED COMMUNITIES 

For the hundreds of thousands of people experiencing 
homelessness across the US, the pandemic hit 
profoundly hard. Social distancing is nearly impossible. 
With everyone sheltering inside, the ways unsheltered 
individuals generally accessed food and money 
disappeared. And with stores, restaurants, libraries and 
other public places closed, many people were unable to 
access safe drinking water. 

LifeStraw partnered with organizations across the 
United States, including the UCLA Student-Run Homeless 
Clinic, Morongod Collective in Salt Lake City, Operation 
Address the Homeless in Allentown, PA and Never Thirst 
in Ventura, CA, to distribute LifeStraw Community filters 
to shelters and hundreds of LifeStraw bottles to people 
experiencing homelessness.

NAVAJO NATION

Over 30% of families on the Navajo Nation lack running 
water in their homes, and water that does run through taps 
is often unsafe to drink. When the pandemic struck the 
reservation, strict shelter-in-place orders made procurement 
of safe water nearly impossible. 

LifeStraw partnered with several organizations to pilot a safe 
drinking water initiative, to help provide safe water to Navajo 
families. In partnership with the Indian Health Service, the 
Johns Hopkins Center for American Indian Health, and 
nonprofit Rez Refuge, 80 household filters were delivered to 
families with elders, children, mothers and pregnant women, 
and three LifeStraw Community filters were distributed to 
local partners, including the Manuelito Navajo Children’s 
Home. LifeStraw also donated 250 LifeStraw Go bottles to 
Bioneers Native Youth Leadership Program (many of whom 
have families affected by COVID-19, including loss of jobs and 
income, and also lack access to safe water.)

LifeStraw will scale-up safe water programming with indigenous communities, people experiencing 
homelessness and other areas in the US and Canada facing water insecurity. 

2021  COMMITMENT

In 2020, LifeStraw launched several new safe water programs to help address water insecurity in the US. 
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From travel restrictions to social-distancing requirements to shipping delays, the COVID-19 pandemic 
complicated every aspect of disaster relief. But access to safe water became even more critical. While 
LifeStraw’s emergency relief looked very different in 2020, we were still dedicated to responding to as 
many humanitarian and natural disasters as possible. 

The LifeStraw Safe Water Fund, financially managed by a 501(c)3 fiscal sponsor, allows us to crowdsource 
contributions from like-minded individuals, nonprofits, foundations and corporations, in order to expand 
our reach during humanitarian and natural disasters. In addition, we partner with a number of companies 
and organizations to collaborate on emergency relief work. 

In 2020, LifeStraw also partnered with other outdoor brands, including MPOWERD, Nite Ize, All Good and 
Badger Company, to provide critical supplies to families impacted by Hurricanes Eta and Iota. 

E M E R G E N C Y 
R E L I E F

EMERGENCY RESPONSE BECAME EVEN MORE CRIT ICAL IN  2020

COUNTRIES WHERE L IFESTRAW RESPONDED 
TO EMERGENCIES IN  2020

Indonesia – 40,000 
people (flooding and 
landslide response 
and emergency 
preparedness) 

Kenya – 7,900 
people (flooding 
response and 
COVID-19 
emergency 
response) 

Myanmar – 235,800 people 
(emergency preparedness 
in IDP camps; COVID-19 
emergency relief and 
quarantine centers)

United States – 1,000 people (tropical 
storm and hurricane response)

Bangladesh – 2,000 people 
(monsoon response)

Canada – 
100 people 
(flooding 
response)

Fiji – 10,000 
people 
(emergency 
COVID-19 
relief) 

India – 13,000 people 
(cyclone response)

Colombia – 
1,000 people  
(hurricane 
response)

Guatemala – 1,200 
(hurricane response)

Puerto Rico – 2,200 people 
(earthquake response)El Salvador – 2,700 

people (hurricane 
response) 

Nicaragua 
– 5,500 
people 
(hurricane 
response)

Honduras – 2,300 people 
(hurricane response)

LifeStraw will continue to respond to humanitarian and natural disasters and emergencies. LifeStraw will 
develop a humanitarian working group with other brands. 

2021  COMMITMENT

In early 2020, earthquakes 

in Puerto Rico left over 

300,000 people without 

access to safe water.  In 

2020, LifeStraw‘s team 

and partners made two 

separate emergency relief 

trips to support access 

to safe water and other 

needs. 

PUERTO RICO EARTHQUAKE RESPONSE

Starting December 2019 and progressing well into 2020, the southwestern part of the island of Puerto 
Rico was struck by a series of earthquakes, including 11 that were of magnitude 5 or greater, and one that 
measured 6.4. 

The quakes have wreaked havoc on communities that are still recovering from the devastation caused by 
hurricanes Irma and Maria in 2017, challenging both the integrity of the island’s infrastructure, as well as its 
overwhelmed disaster response. The earthquakes damaged and collapsed homes and schools, knocked out 
power lines and water supplies, and triggered landslides. They left over 300,000 people without water in 
their homes and thousands of families homeless. 

In response, LifeStraw’s team traveled down to the island in 
February 2020 with a team from grassroots organization People 
to People for Puerto Rico, to deliver an initial six LifeStraw 
Community and 120 LifeStraw Family purifiers to families and 
shelters. 

In September 2020, LifeStraw traveled down once again with 
several other organizations, including Operation Address the 
Homeless and Helping Hands for Puerto Rico, to deliver four 
additional LifeStraw Community and hundreds of household and 
personal filters to families, shelters and a disaster relief center. 

E M E R G E N C Y 
R E L I E F
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H U M A N I TA R I A N 
P A R T N E R S H I P S

S A F E  W AT E R  P R O J E C T S  F U N D E D 
B Y  L I F E S T R A W

MATAMOROS,  MEXICO 

Global Response Management (GRM) delivers emergency 
medical care and humanitarian relief to vulnerable 
people in the most high-risk areas. LifeStraw donated two 
LifeStraw Community purifiers to GRM, to provide safe 
water access in medical clinics in Matamoros, Mexico, 
where over 3,000 asylum-seekers and refugees have been 
forced to reside, in often squalid conditions, while awaiting 
their immigration hearings in the US.

VOLTA RIVER,  GHANA

LifeStraw partnered with Volta Revival 
Foundation, a local NGO that focuses on 
community empowerment and combatting child 
slavery. Nearly all the communities in the region 
depend on the Volta River and Lake for all of 
their water needs; a number of studies have 
demonstrated significant contamination of these 
waters, and families site high rates of waterborne 
disease. In early March, LifeStraw and Volta 
Revival Foundation piloted an initial project 
to provide 11 donated LifeStraw Family filters 
to provide safe water to over 80 individuals. 
In 2021, we will be scaling-up the safe water 
project to six local schools and their surrounding 
communities, to reach over 1,130 students and 
12,700 community members with safe water. 

A glimpse at the number of people reached by 
other organizations’ safe water projects in 2020. 

LifeStraw will implement a health impact study of our safe water programming.

2021  COMMITMENT

PARTNERSHIP HIGHLIGHT:  ABERCROMBIE  &  KENT PHILANTHROPY

Abercrombie and Kent, a luxury travel company with operations worldwide, initiated a partnership with 
LifeStraw in 2017 to provide safe water to communities that live on the edge of wildlife and conservation 
areas. The initial work focused on the Maasai Mara region of Kenya, and has since expanded to four 
additional countries including Vietnam, Uganda, Tanzania and Zambia. 

S A F E  W AT E R 
P R O J E C T S 
F U N D E D  B Y 
P A R T N E R S

LifeStraw also works globally with 
organizations, governments and 
corporations that buy LifeStraw products 
at discounted rates to distribute to 
communities in need of safe water. We 
often provide training and education 
support to these partners before 
and during implementation. These 
partnerships allow us to greatly expand 
our safe water reach.

TANZANIA 
8 new schools in Tanzania 
5,669 kids with safe water

KENYA 
20 new schools in Kenya 
8,707 kids with safe water

Myanmar

South Sudan

India

Ethiopia

Kenya

Somaliland

Tanzania

Indonesia

Uganda 

Mali

Somalia

Malaysia

232,750 people

41,500 people

39,000 people 

8,400 people

4,850 people

4,595 people

3,000 people

3,000 people

2,500 people 

2,200 people

2,000 people

1,245 people

2020:
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A lack of access to safe water disproportionately affects women and girls. Women and girls carry the main 
burden of collecting water, which impacts time available for school or income generation, and puts them 
at increased risk for violence when they have to travel long distances. Many women also face challenges 
managing menstrual health and hygiene in areas where there are no safe toilets or water, and the topic is 
often taboo. 

LifeStraw is dedicated to empowering women and girls in our programming, through: 

• Employment of local women and creation of women leaders among local staff. 

• Empowerment of local women-led volunteer groups.

• Emphasis on shared responsibilities among genders for water collection and treatment by appointing 
student ambassadors from all genders to work together to oversee the maintenance and use of the 
purifiers. 

WOMEN AND WATER

SUPPORTING MATERNAL AND CHILD HEALTHCARE AT EMUSANDA HEALTH 
CENTER 

Since 2008, LifeStraw and our former parent company, Vestergaard, have supported Emusanda Health Center in 
Lurambi, Kenya, which provides primary and pediatric care and HIV testing, counseling and treatment to the community. 
In 2017, we supported the construction of a 12-bed maternity ward, equipped with technologies previously unavailable in 
the region.

In 2020, COVID-19 made primary care incredibly challenging, initially due to insufficient, and in some cases a total lack 
of protective gear for the health workers. LifeStraw provided supplemental Personal Protective Equipment (N95 masks, 
3-ply masks, face shields, gloves, sanitizers, disinfectants, and thermometers) to Emusanda to ensure the medical staff 
could continue to serve the community safely. 

LifeStraw also continued to support Emusanda by providing additional resources that enabled the health facility to 
operate 24 hours a day, 7 days a week. Through this initiative, over 10,000 adults and over 3,000 children received 
primary health care during 2020. 

In 2020, Emusanda’s maternity ward recorded 158 births. LifeStraw also provides support to facilitate the delivery of 
antiretroviral therapy, and provision of in-home peer counseling visits for patients living with HIV/AIDS.

A  F O C U S  O N  W O M E N 
A N D  G I R L S

In 2020, Emusanda Health 
Center provided services to 
over 10,000 adults and 3,000 
children even amidst a pan-
demic.

PROMOTING WOMEN’S  VOICES IN  THE OUTDOOR INDUSTRY  

In 2020, we continued our sponsored series in partnership with The Voice/The Outside Business Journal of 
HER Voice, celebrating outdoor women. HER Voice examines gender bias within the outdoor industry and 
shines the spotlight on remarkable women breaking barriers and changing the status quo. 

Check out some of these amazing stories:

LifeStraw will continue to promote the advancement of women and girls through support of 
Emusanda Health Center, as well as through a continuation of thought leadership for women in the 
outdoor space. 

2021  COMMITMENT

LifeStraw Women Leaders: 

Meet Dorice
 
Dorice Chengo has worked with LifeStraw for ten years in her 
community of western Kenya. In addition to her responsibilities 
with LifeStraw’s school water programs, Dorice has been an 
active leader within local women’s groups. When the pandemic 
hit her area, Dorice’s women’s group started producing soap to 
donate or sell at affordable prices to community members. They 
also make sweaters, baby booties and other items for families 
in-need. In 2020, Dorice applied for grants and other funding, 
and raised over $10,000 USD to support the efforts of these 
women’s groups.
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B A LT I M O R E  E N G A G E M E N T
WE MOVED!

In 2020, LifeStraw moved its headquarters to Baltimore, MD. In addition to procuring local talent, 
LifeStraw is committed to supporting our new community through employee volunteer and 
community engagement efforts.

BALTIMORE ENGAGEMENT HIGHLIGHT:  SMALLTIMORE HOMES

Smalltimore Homes is a Baltimore-based nonprofit with a mission to end homelessness through 
alternative housing and community outreach programs. Due the pandemic, and resulting job 
loss, evictions and decreased shelter capacity, a growing number of individuals are experiencing 
homelessness across the US. In November, the Baltimore-based LifeStraw team spent the day helping 
to build micro-shelters with Smalltimore Homes, to help provide refuge for those with no where else 
to sleep, especially during the colder months. 

E M P L O Y E E  &  L O C A L 
E N G A G E M E N T

Q U A R T E R LY 
V O L U N T E E R  D AY S
We of course continue to be committed to supporting all the 
other communities where our staff reside across the globe, and 
provide quarterly volunteer-days to all staff to lend their time to 
nonprofits and other initiatives in their own communities. 

G I V I N G  T U E S D AY

To celebrate Giving Tuesday, LifeStraw held a company-wide donations drive, to support people in need in 
our own communities across the globe. The India team collected and donated food and COVID-19 supplies 
to the Bharat Blind Technical Welfare Society. The Kenya team collected and distributed food, clothes 
and supplies to local children’s and nursing homes. The Switzerland team distributed shopping bags at 
local supermarkets to encourage shoppers to purchase food and hygiene products, to be distributed to 
communities in need. The US team collected children’s toys, hats, gloves and other items to assemble and 
distribute in holiday stockings to asylum-seeking children in Matamoros, Mexico, as well as hygiene items to 
assemble as dignity kits and distribute to people experiencing homelessness in Baltimore. The Vietnam team 
visited the Center for Disabled Persons, a community care and education center, to distribute warm clothes, 
books and other goods, provide trainings on hygiene and health, play games, and distribute a LifeStraw 
purifier to ensure access to safe drinking water for all residents. 

LifeStraw will recommit to our internal Think Globally, Act Locally initiative to support employee 
volunteerism beyond LifeStraw programming. We will afford each employee at least one workday 
per quarter to support local volunteering projects, and will provide volunteer opportunities for each 
respective LifeStraw office. We will continue to volunteer on Giving Tuesday.

2021  COMMITMENT

I N D I A  -  U S  -  V I E T N A M
S W I T Z E R L A N D  -  K E N YA

LIFESTRAW TEAMS IN :
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SPECIF IC  RESPONSES TO THE 
MURDERS OF GEORGE FLOYD, 
BREONNA TAYLOR AND THE 
MANY OTHERS BEFORE AND 
AFTER.

In 2020, a succession of murders of black 
people at the hands of police forced 
Americans into a national reckoning with 
race. As the country grappled with its present 
systemic injustices and racist roots, we as a 
company too were motivated to recognize 
and examine our strengths and shortcomings 
around this critical issue. 

On June 1, LifeStraw posted a public statement 
in solidarity with calls for social and racial 
justice, which has remained live on our 
website, along with a statement on our landing 
page that reads: We Must Stand Against 
Racism, We Must Stand Together.

LifeStraw also posted modified versions of the 
statement on social media with a link to the 
public statement.  

In June 2020, LifeStraw made a $5,000 
donation to the NAACP Legal Defense Fund 
and a $5,000 donation to Color of Change to 
accompany actions and financial support with 
our public statement.   

We also looked deeply inwards to acknowledge 
what we, as a brand, could be doing better to be 
actively antiracist. 

We believe companies and brands play a critical 
role in overcoming systemic racism and injustice, 
dismantling our country’s legacy of white 
supremacy, and becoming a more equitable 
society. And we are steadfast in that fight. 

D I V E R S I T Y,  E Q U I T Y 
&  I N C L U S I O N

We marched. We donated. We We marched. We donated. We 
posted, and retweeted. posted, and retweeted. We spoke We spoke 
out. We cried. Then we went about out. We cried. Then we went about 
the hard work of initiating change.the hard work of initiating change.

OUR COMMITMENT TO DEI  STARTS WITH OUR OWN TEAM.

We know that a diverse team is vital to our company culture, and to our ability to push 
boundaries of design, innovation, and impact. We are fiercely proud of the global diversity 
of our team, and we also recognize that we can continually improve.

American Indian or Alaska Native 
Asian
Black, African, or African American
Hispanic, Latinx, or Spanish origin
American Indian, Native, or Indigenous
White or Caucasian
Mixed race, Biracial, or Multiracial
Middle Eastern or North African

Argentina
Switzerland
France
India
Kenya
United States
Vietnam

Female (F)
Male (M)

1
1
2
6
11
20
11

1%
1%
4%
11%
21%
38%
21%

26
24

52%
48%

0 0%
18 36%
15 36%
2 30%
0 0%
14 28%
1 2%
0 0%

NationalityGender Racial / Ethnicity Categories

LifeStraw will implement quarterly company-wide DEI trainings; we will launch inclusive recruiting efforts 
with a diversity mandate. All annual performance reviews will include evaluation against the core value of 
diversity; we will develop a set of five-year diversity targets for our internal organization. LifeStraw will also 
benchmark our current vendor portfolio and track progress of our new vendor policy to ensure procurement 
of women-owned, BIPOC-owned, disabled-owned and other diverse vendors. 

2021  COMMITMENT

In early 2020, we re-committed to our focus on diversity and inclusion in the outdoor space, in our 
marketing and in our company. We developed a plan with clear targets and outcomes, and measurable 
actions to achieve them. We formalized a policy to quantify our DEI initiatives, and to ensure that they are 
a permanent and transparent part of our brand guidelines. We have stepped up our efforts and measures 
of accountability to attract and develop an increasingly diverse and inclusive workforce; we formalized a 
policy to ensure that at least a minimum of one woman and one member of an underrepresented minority 
group are included as final candidates in every hiring process. We held the first of a multi-year series of 
company-wide workshops on race. We understand that becoming a diverse, inclusive and equitable brand 
must encompass our entire value chain, and in 2020 we also formalized a vendor policy to ensure we are 
evaluating minority-owned vendors, 
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PUBLIC  EDUCATIONAL CONTENT 

In 2020, LifeStraw sponsored a series of live events and blogs related to diversity 

and inclusion in the outdoor industry, including: 

• An anti-racism workshop and blog in collaboration with @diversify.vanlife and 

facilitated by @denishaspeaks

• A blog on Diversify Vanlife: The Movement to Make Vanlife Inclusive and 

Diverse, written by and in collaboration with @IrietoAurora 

• A blog entitled ‘Is the Outdoors Really Inclusive?’, from the perspective of 

LifeStraw team member, Eugenia Martin, on growing up in a popular outdoors 

region of Argentina

• A blog on tips for plus size hikers written by Jeff Jenkins @chubbydiaries_ 

 

In our 2019 Responsibility Report we made a commitment to more formally track representation 

in our marketing. Over the course of 2020, we developed a set of metrics and targets for BIPOC, 

LGBTQ, and those identifying as female for our social posts, influencers and ambassadors. We 

formalized inclusivity surveys to track representation in our marketing, which will also include 

tracking of different body sizes, abilities, veteran status and age in 2021. We have also committed 

to examining diversity both behind the camera as well as in front. In 2020, we also created an 

inclusive copy guide for our brand guidelines and a company belief statement that we now share 

with our creators and ambassadors. We still have work do do, but we are committed to being a 

place where all of our customers see themselves reflected in our brand.

D I V E R S I T Y,  E Q U I T Y 
&  I N C L U S I O N

LifeStraw will continue to expand our tracking and reporting of diversity, inclusivity and representation in 
marketing. In 2021, we will expand our reporting to include print media, video, and content creators. We will 
expand the categories we track to also promote diversity in body size and ability.

2021  COMMITMENT

Number of organic posts 
featuring humans

Number of influencers/
ambassadors contracted

METRIC MINIMUM 
TARGET

NUMBER  
(2020)

PERCENTAGE 
(2020)

ORGANIC STATIC  POSTS -  INSTAGRAM

INFLUENCERS AND AMBASSADORS

Organic posts featuring people 
who identify as women

Organic posts featuring 
BIPOC+LGBTQ

38

22

53%

67%

60%

60%

46

21

64%

64%

60%

60%

72

33

Influencers who 
identify as women

BIPOC+LGBTQ 
influencers/ambassadors
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The world faces a critical moment in tackling climate 

change. At LifeStraw, we recognize the undeniable 

intersection between the impact we have on the 

climate as a business, the disproportionate impact that 

climate change has on many of the communities we 

serve, and our responsibility to positively impact both. 

IMPACT:
PLANET
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There are  

5.25 Trillion  

macro and micro pieces of 

plastic in our ocean

W AT E R  A N D 
P L A S T I C S

Over  

500 Billion 

single-use plastic water 

bottles were sold in 2020

T H E  S TAT E  O F  P L A S T I C S  I N  2 0 2 0

1.1 million 
liters of water 
saved through recycling 

of test water at our lab 

in Vietnam

99.999% 
of microplastics 
removed by all LifeStraw 

filters and purifiers

LifeStraw will measure and track effluent water and establish a water-recycling strategy for our 
production processes and our lab. 

2021  COMMITMENT

558 million 
plastic water bottles 
offset by the purchase of 

LifeStraw bottle and pitcher 

products in 2020

L I F E S T R A W ’ S  2 0 2 0  I M P A C T
COVID-19 has upended our lives in innumerable ways. For the planet, the pandemic drastically changed 
how we dispose of waste, and has threatened hard-fought efforts to eliminate single-use plastic. Through 
responsible packaging and strategic product design, we are dedicated to combating the tons of plastic waste 
that plagues our environment.
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E M I S S I O N S

WE ARE CLIMATE NEUTRAL CERTIF IED!

In 2020, we partnered with Climate Neutral to measure and offset all of our 2019 greenhouse gas 
emissions. Our total emissions for our global business measured 4,513 tCO2e, which includes all of 
our Scope 1, Scope 2, and Scope 3 emissions. This will also be used as a baseline year for tracking our 
greenhouse gas emissions. 

SCIENCE-BASED TARGETS

But carbon offsets are just a starting point – a way we can immediately lessen our impact on the planet. 
LifeStraw is committed to de-linking the growth of our business with the growth of our GHG emissions. 
In 2021, we are committed to setting science-based targets and developing a clearly-defined pathway for 
reducing our greenhouse gas emissions.  

LifeStraw will measure and offset all 2020 company greenhouse gas emissions. We will also develop 
science-based targets and a roadmap for reduction of our emissions, in order to grow our business 
responsibly.

2021  COMMITMENT

4,513 
tCO2e emissions 

LifeStraw measured 
and offset 4,513 
tCO2e emissions from 
scopes 1, 2 and 3

W E  A C H E I V E D  C A R B O N 
N E U T R A L I T Y  I N  2 0 2 0
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R E S P O N S I B L E 
P A C K A G I N G

OPTIMIZATION 

• Optimizing products to eliminate the need for 

packaging materials 

• Eliminating unnecessary packaging material and 

avoiding empty space

• Using recycled material where available or 

choosing materials from sustainably managed 

and renewable sources (i.e. FSC)

LIFESTRAW PACKAGING SUSTAINABIL ITY  PRINCIPLES

RESPONSIBLE  SOURCING

• Working with suppliers that comply with 

environmental best practices

• Sourcing local where available in order to reduce 

shipping distance for packaging material

• Controlling secondary and tertiary packing practices, 

such as overboxing at warehouses or internal 

shipping of components for final assembly

RECYCLING

• Selecting materials with high recycling rates

• Ensuring that coatings, inks and material 

combinations are consistent with recycling 

technology

• Applying appropriate labeling for how to recycle 

each packaging component 

• Where possible, only using a single packaging 

material to help simplify customer recycling or 

reuse

MATERIAL  HEALTH 

• Selecting materials that are non-toxic, produce 

less waste and go through less hazardous chemical 

processes

• Material transparency: all packaging material 

substances are declared, compliant with regulation 

and documented, including inks, coatings and 

adhesives

The packaging of our products is evaluated from design to production to make sure we are aligned with 
sustainability principles and designed to be safe and healthy for individuals and communities throughout its 
lifecycle.

In 2020, to continue our responsible packaging initiative we: 

LifeStraw will launch a full set of packaging sustainability guidelines, and will eliminate all plastic 
from our packaging. 

2021  COMMITMENT

LifeStraw is committed to reducing the consumption of single-use plastics in our packaging and we 
continue to focus on expanding our sustainable packaging materials toolbox, with the goal of 100% 
plastic-free and recycled packaging materials by the end of 2021. 

eliminated  

1,232 kg 
of plastic from 
packaging

HOW2RECYCLE 

In 2020, we partnered with How2Recycle, to use 
their simple, standardized labeling system on 
all of our packaging that clearly communicates 
recycling instructions to our consumers. 

PRANA PACKAGING 

We also joined prAna’s Responsible Packaging 
Movement, a network of like-minded brands with 
a mission to remove plastic and virgin-forest-fiber 
packaging from all consumer products.
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Manufacturing products, even life-saving filters and 
purifiers, has environmental impacts and costs. 
LifeStraw is committed to transparent, responsible 
manufacturing through our entire supply chain, 
from sourcing of sustainable materials to ethical 
trade auditing to our new Code of Conduct. 

ETHICAL TRADE AUDITING 

SMETA (Sedex Members Ethical Trade Audit) is 
designed to help auditors conduct high quality 
audits that encompass all aspects of responsible 
business practices, covering Sedex’s four pillars of 
labor, health and safety, environment and business 
ethics. LifeStraw is in the process of completing 
our 2020 SMETA audit for our two largest Tier 2 
suppliers (which account for 60% of all LifeStraw 
products). It had been scheduled for November 
2020, but has been delayed until 2021 due to a 
COVID-19 outbreak in Korea.

INCREASING TRANSPARENCY 
THROUGH CERTIF ICATIONS 

LifeStraw is committed to demonstrating our role 
as a responsible business through supply chain 
transparency, through formal, industry recognized 
certifications. All current suppliers are ISO 14000 
compliant and our primary supplier is also ISO 
45000 compliant. 

CHEMICAL MANAGEMENT 

The quality of our products is the foundation of 
our supply chain. All products, components and 
materials that are in contact with drinking water 
are FDA compliant as food grade materials and 
BPA-free. In addition, we conduct comprehensive 
chemical testing to be aligned with emerging 
regulations including Prop 65 and other industry 
and retailer standards. We maintain and publicly 
share our Restricted Substances List to ensure that 

specific substances are limited or eliminated from 
our products, and comply with all FDA and EU 
regulatory requirements. 

Our chemical standards specifically take into 
account: The Food and Drug Administration 
US FDA 21CFR177, FDA 21CFR181, FDA CPG SEC. 
545; European Regulation (EC) No. 1935/2004, 
Plastic regulation (EU) No. 10/2011, European 
Directive 84/500/EE; French decret No. 2007-
766, French decret No. 92-631, French Arrete Du 
Novembre 1992, French Law 2012-1442; German 1 
September 2005 (LFBG), DIN 51032:2017 and their 
amendments. 

CODE OF CONDUCT & 
RESPONSIBLE SOURCING 

LifeStraw maintains a strict Code of Conduct that 
we require our production facility, all supply chain 
vendors and Tier 1 vendors (which supply direct 
product components) to sign and adhere to. This 
includes our expectations for environmentally 
responsible manufacturing and sourcing. Our new 
2020 Code of Conduct is available publicly on our 
website.

We have a process by which we utilize 
environmental performance data in all sourcing 
decisions and an ongoing training program to 
promote improved environmental performance.  

R E S P O N S I B L E 
S U P P LY  C H A I N

 
SUPPLY CHAIN CERTIF ICATIONS & AUDITS

United Nations Global Compact - signatories

SMETA (Sedex Members Ethical Trade Audit)

ISO14000 Certified (Environmental Management)

ISO45000 Certified (Occupational Health & Safety)

ISCC PLUS: International Sustainability & Carbon 
Certification

G L O B A L  S TA N D A R D S  A N D  T E S T I N G 
Our products meet or exceed global standards and are routinely tested, both internally and by independent 
labs, to ensure product claims. 

LIFESTRAW OPERATES ITS  OWN ISO ACCREDITED WATER LAB

We operate an ISO/IEC 17025 accredited water laboratory with a dedicated team of scientists based in 
Vietnam. This team provides feedback during product design, conducts quality validation and testing of all 
new and existing products, provides ongoing, long-term microbiological, chemical and heavy metal product 
testing, and coordinate external testing with other accredited international labs. 

WE USE THE MOST CURRENT DRINKING WATER PROTOCOLS FROM US EPA, 
NSF AND ANSI

In accordance with the United States Environmental Protection Agency (US EPA) drinking water standards, 
American National Standards Institute (ANSI), and NSF International (NSF) protocols, LifeStraw filters are 
tested against challenging water standards including high levels of microbiological contaminants, such 
as enteric bacteria and protozoan parasites. Relevant products are also tested against NSF standards for 
aesthetic impurities such as taste (NSF 42), and heavy metal contaminants with health effects (NSF 53). In 
2020, LifeStraw’s Home water filter pitcher was tested and certified for both. 

LIFESTRAW HOME IS  ONE OF THE F IRST F ILTERING PITCHERS TESTED TO 
REMOVE PFOA AND PFOS

LifeStraw Home also meets standards for NSF 473 for reduction of PFOS and PFOA, as well NSF 401 for the 
removal of emerging drinking water contaminants such as pharmaceuticals and BPA. 

LifeStraw will certify five vendors for ISCC, to continue to ensure sustainability across our supply 
chain. LifeStraw will continue research on low-pressure virus removal technology.  We will re-train 
Tier 1 and Tier 2 suppliers (and vendors) on our new Code of Conduct that includes additional 
expectations around environmental and social standards

2021  COMMITMENT

OUR HUMANITARIAN PRODUCTS MEET THE HIGHEST WHO 
INDEPENDENT TESTING STANDARDS

An independent 2016 WHO study evaluating the performance of 
household water treatment technologies gave three LifeStraw products – 
LifeStraw Family 1.0, LifeStraw Family 2.0 and LifeStraw Community – high 
performance results, deeming each with “comprehensive protection”. 
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LifeStraw will donate over 350,000 Guinea worm 
filters to The Carter Center. LifeStraw is committed 
to supporting The Carter Center through 
eradication. 

LifeStraw will reach more than 175 new schools, 
renew our programs at 330 schools and expand 
our commitment to provide an additional 1.3 
million kids with a year of safe water.

LifeStraw will implement new COVID-19 protocols 
and educational materials that were developed 
in 2020 for its school-based programming. We 
will also donate over 300 handwashing stations 
to schools to support hand hygiene and COVID-19 
prevention. 

LifeStraw will implement a health impact study of 
our safe water programming.

LifeStraw will scale-up safe water programming 
with indigenous communities, people experiencing 
homelessness and other areas in the US and 
Canada facing water insecurity. 

LifeStraw will continue to respond to humanitarian 
and natural disasters and emergencies. LifeStraw 
will develop a humanitarian working group with 
other brands. 

LifeStraw will continue to promote the 
advancement of women and girls through support 
of Emusanda Health Center, as well as through a 
continuation of thought leadership for women in 
the outdoor space. 

LifeStraw will recommit to our internal Think 
Globally, Act Locally initiative to support employee 
volunteerism beyond LifeStraw programming. We 
will afford each employee at least one workday 
per quarter to support local volunteering projects, 
and will provide volunteer opportunities for each 
respective LifeStraw office. We will continue to 
volunteer on Giving Tuesday.

LifeStraw will implement quarterly company-wide 
DEI trainings; we will launch inclusive recruiting 
efforts with a diversity mandate. All annual 
performance reviews will include evaluation 
against the core value of diversity; we will develop 
a set of five-year diversity targets for our internal 
organization. 

LifeStraw will benchmark our current vendor 
portfolio and track progress of our new vendor 
policy to ensure procurement of women-owned, 
BIPOC-owned, disabled-owned and other diverse 
vendors. 

LifeStraw will continue to expand our tracking and 
reporting of diversity, inclusivity and representation 
in marketing. In 2021, we will expand our reporting 
to include print media, video, and content creators.  
We will expand the categories we track to also 
promote diversity in body size and ability.

LifeStraw will measure and offset all 2020 company 
greenhouse gas emissions. We will also develop 
science-based targets and a roadmap for reduction 
of our emissions, in order to grow our business 
responsibly.

LifeStraw will measure and track effluent water and 
establish a water-recycling strategy. 

LifeStraw will certify five vendors for ISCC, to 
continue to ensure sustainability across our supply 
chain. LifeStraw will continue research on low-
pressure virus removal technology.  We will re-
train Tier 1 and Tier 2 suppliers (and vendors) on 
our new Code of Conduct that includes additional 
expectations around environmental and social 
standards

LifeStraw will launch a full set of packaging 
sustainability guidelines, and will eliminate all 
plastic from our packaging. 

LifeStraw will continue research on low-pressure 
virus removal technology. 

In 2021 we have more 

work to do: for impact, 

for our planet, for 

justice and for good.  

We‘re already hard at 

work showing up and 

taking action. These 

commitments keep 

us transparent and 

accountable to that 

work.
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