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WHAT 

 
Fashion sportswear. Petra is the first and only brand born simultaneously as both fashion and performance sportswear 
brand. No compromise in design, quality, and fashion image. Made ethically and sustainably in Italy to the highest 
specifications, the designs combine form and function beautifully. Petra means rock in ancient Greek, and it is the natural 
element inspiring the brand. The logo is inspired by the Greek letter Pi, initial of Petra, and mathematical constant.  

 
 

WHO 
 

Petra is the creation of Pietro Boselli, fashion model, Ph.D. in engineering, social media influencer with 3.5M active followers 
and pro fitness athlete. His life experiences of Fashion, Fitness and Engineering are encapsulated in one product and are 
the soul of the brand. The campaigns have been shot by legendary fashion photographer Giampaolo Sgura and Mariano 
Vivanco, taking the technical sportswear into the realm of fashion. Pietro modelled in the campaigns alongside top models 
such as Marjan Jonkman, Cindy Mello and Penny Lane.  

 
WHERE 

 
The collections are designed in London and manufactured entirely in Italy. Petra Design Ltd is a limited company in England. 
Online products are shipped directly to consumers from the UK. It is sold online at www.petra.design, and promoted entirely 
and organically through social media, with the support of a variety of loyal endorsers. 

 
WHEN 

 
The brand launched online the first collection in January 2018, which then sold out. A very limited availability capsule 
collection of sustainable outerwear made in collaboration with Esemplare was released in December 2018. A new main 
collection has been announced and will be released in May 2019.  

 
WHY 

 
Fitness is a shift in global culture and as people spend more time in their sportswear, the need for a new elite fashion 
sportswear brand prompted the creation of Petra. No brand previously offered a fashion item specifically conceived as highly 
technical sportswear. We offer a vision of versatility and advocate that there should be no boundaries between art, science, 
and physicality 

 
HOW 

 
Being extremely exclusive and small batch, the brand relies on organic growth only. Social media campaigns, limited 
editions, and drops, collaborations with key fashion players and authentic ambassadors. The quality and aesthetics of the 
product speak for themselves. 
 




