
Director of Marketing 
 

MUSH: Founded in 2015, we manufacture, distribute, and market health food products that 
meet the needs of modern-day consumers. Our ready-to-eat overnight oats pioneers a new 
category for the breakfast occasion, offering a healthy, satiating, and convenient alternative to 
traditional morning meals.  
 
In just four years, we’ve expanded from weekend farmers markets to over 1,000 retail doors 
including Whole Foods, Costco, 7-Eleven as well as many high-end specialty stores, coffeeshops 
and gyms. We are ready to build a world class team that can execute on the huge opportunity 
in front of us. 
 
Director of Marketing is responsible for collaborating with the CEO to further develop the 
brand, build the marketing team, and set strategy and execute in three core marketing 
channels: retail, digital, and field. This role reports directly to the CEO. 
 
Functional Areas of Responsibility: team building, brand management, budget management, 
project management, digital content and advertising, website development, email marketing, 
shopper marketing, field marketing, trade show design and execution 
 
Three areas of focus for Director of Marketing: 
Leadership 

• Develop strong rapport with counterparts on leadership team 

• Recruit and develop members of the marketing team to execute on 2020 plans and 
beyond 

• Build relationships with your team, outsourced agencies, and any other stakeholder in 
brand ecosystem 

• Build a network of mentors both in and out of the industry to lean on and leverage  

• Hold bi-weekly one on ones with all direct reports 

• Embody the company culture internally and externally 
Cross-Functional 

• Work with CEO to develop the brand strategy 

• Develop and execute a retail marketing/shopper marketing strategy with the VP of Sales 

• Ensure MUSH has a consistent brand message and overall customer experience 
leveraging the VP of Sales’ knowledge of key customers and retail programs 

• Work closely with VP of Finance to budget and forecast effectively 

• Collaborate with CEO on continuous improvement of brand standards 

• Work jointly with VP of Operations to develop packaging and displays that improve 
MUSH brand presence and brand message clarity 

Execution 

• Develop and manage all shopper marketing efforts in support of current and future 
retail distribution 



• Develop and manage robust digital marketing strategy that increases brand awareness, 
drives DTC sales and supports retail 

• Effectively manage digital marketing agency 

• Refine and lead email marketing strategy 

• Improve and manage form and function of eatmush.com 

• Oversee strategy and execution of social media and influencer program 

• Lead annual development and ongoing management of the marketing budget 

• Oversee all strategy, planning, and execution for trade and selling shows to achieve 
company goals 

• Develop and implement strong field marketing strategy to support velocity at store level 

• Conceptualize and execute community events to raise brand awareness 
 

Cultural Requirements: 

• Relentless dedication to what’s important: solutions and results, not compromise 

• Willingness to be openminded to and experiment with new ideas and ways of thought 

• Ability to seek and embrace discomfort 

• Deep sense of self-awareness and intellectual humility 

• Obsession with continuous self-improvement  

• Servant to our customers and our team 

• Desire to treat other leaders of the organization as partners rather than co-workers 

• Appreciation for the value of a dollar; everything is earned, nothing is given 

• Deep understanding and willingness to abide by meritocratic principles 

• High accountability for your own actions and those who you lead 
 
Tactical Requirements: 

• Bachelor’s degree is required; MBA preferred 

• Minimum 5-8 years of experience in the food or CPG industry 

• Exceptional skills in marketing leadership and brand strategic thinking 

• Solid understanding of brand-building and grassroots marketing tactics 

• Excellent verbal and written communication skills 

• Strong problem solving and analytical skills 

• Excellent project management skills 

• Team building in a start-up environment 

• Strong emotional intelligence defined as the ability to handle interpersonal relationships 
judiciously and empathetically 

• An impeccable track record in the workplace that demonstrates the aforementioned 
cultural requirements  

 

 


