


Who  We  Are  
We are a collection of businesses in the North Loop neighborhood in Minneapolis, MN owned by brothers Andrew Dayton and 
Eric Dayton, employing over 100 employees. 

The Bachelor Farmer and Marvel Bar opened their doors in 2011. The restaurant and café celebrate the North and its cuisine by 
working closely with local farmers to serve fresh, thoughtfully cultivated ingredients. Marvel Bar, located in the building’s 
basement, prides itself on serving classic and original cocktails with care. 

Askov Finlayson was founded in 2011 as a men’s clothing store. It began as a place for the owners to feature brands they admired 
that weren’t available in Minneapolis at the time. Askov Finlayson was built around a core appreciation for high quality and 
timeless design, values that guide us to this day. 

In 2013, Askov Finlayson began creating its own apparel along with items produced in partnership with friends. Since then, we have 
grown into an outdoor clothing company with a passion for adventure in all seasons and a mission to combat climate change, all 
rooted in a deep commitment to the place we call home. We’re constantly inspired by Minnesota’s traditions of exploration as 
well as the thriving design community in Minneapolis. It’s the combination of perseverance and creativity that we consider to be 
among the finest characteristics of America’s North. 



Who  We’re  Looking  For  
The Design/Brand Manager is responsible for developing and delivering compelling creative in line with brand standards. This 
role will provide brand leadership for all creative and execute creative across areas of the business. Responsible for translating 
marketing objectives into high-quality compelling stories and effective campaigns.



Responsibilities  
• Provide strategic creative direction, content, design and brand vision, delivered in a consistent brand voice.
• Responsible for the development of a strong company and product portfolio brand, continuously evolving the brand

architecture and guidelines to drive growth in alignment with the company’s business objectives.
• Lead and implement creative concepts, materials and other deliverables across all channels- traditional and digital, including

print, email, advertising, and the website.
• Execute and manage campaign creative assets across mediums including graphic design, video, photography, print, and digital

formats.
• Own the development and interpretation of marketing/creative briefs.
• Continue to further design and evolve the brand.
• Add operational efficiency to the creative workflow process by using tools, measurement, and best practices to streamline and

structure the way creative work is produced in the marketing department.



Qualifications  
• 5+ years of creative agency or internal design experience
• Bachelor’s Degree in Marketing, Advertising, Writing, Design, or similar creative field
• Proven track record of developing successful campaigns that meet business objectives
• Extensive experience working with marketing/creative agency partners and vendor management
• Previous experience in content development and storytelling
• A strong, intuitive eye for visual design, graphics, and photography
• Intimate understanding of design, copy and web best practices/guidelines
• Strong project management abilities, prioritizing and handling multiple projects simultaneously, under tight time constraints

and within budget parameters




