
 

 

To Apply For This Position: E-mail cover letter, resume, and salary requirements to jobs@askovfinlayson.com with the subject 

line “Content and Brand Communication Manager”. No phone calls, please.  

Askov Finlayson is a climate positive outdoor clothing company on a mission to Keep the North Cold.  

We make apparel and gear to explore The North in all four seasons.  Askov Finlayson was founded to 

celebrate The North and we believe that celebrating The North means protecting it, too.  To do this, we 

have committed to Give 110% of the climate cost of our business in support of leading-edge climate 

solutions. 

Job Title: Content and Brand Communication Manager 

Reports To: Vice President, Marketing 

Location: Minneapolis, MN 

The Content and Brand Content Manager will oversee all content marketing efforts for all owned 

communication channels.  Askov Finlayson is a multi-dimensional company with three core brand pillars: 

Mission, Product, and The North.  Delivering an editorial vision for each pillar and developing a plan to 

produce and publish the brand story will be the core responsibility of the role.  This is a unique moment 

in time for our company and an opportunity to join the founding team and help re-imagine the brand 

voice for Askov Finlayson’s launch in the fall of 2019. 

What You’ll Do: 

The Content and Digital Experience Manager will develop a deep understanding of Askov Finlayson: our 

brand, our product, our customers, and our mission.  You will create an editorial vision that 

communicates our values and brand and take action to produce the creative assets needed for 

multichannel publication.  You will also directly manage the communication and social media channels 

and interact directly with our community of customers, advocates, and activists. 

Who You Are: 

A versatile leader with a fearless approach to building a creative vision.  You also have a love for data, 

can pivot your approach, and a deep desire to see the world through the eyes of our customers.  You 

thrive in a fast paced entrepreneurial environment by being a self-starter, maintaining positive energy, 

and an approach that is solutions focused. 

You can write.  You can tell a story.  You have an intellectual curiosity and the heart of a journalist.  You 

understand that brevity is indeed the soul of wit and bring real passion to your work.  You also have a 



network of content creators, photographers, writers, videographers and creative individuals you can 

bring together to help support our work. 

Our mission the Keep The North Cold is central to all that we do.  We will only realize the ultimate goal 

of limiting the effects of climate change by igniting the passion in others to act.  Your ability to 

communicate our values and inspire our community will help us succeed and contribute in a meaningful 

way to developing climate solutions. 

Experience You’ll Bring: 

 Expert knowledge of social media channels, digital communication, and how our customers use 

them. 

 Expert knowledge and understanding of email communication for brand storytelling and 

customer conversion. 

 3-5 years of relevant professional experience. 

 An ability to define success metrics and an understanding of how to build and grow our 

community, expand our social media following, and drive signups to our email subscriber list. 

 A sophisticated understanding of content marketing and its role in the customer journey from 

driving awareness and engagement to conversion and retention. 

 A lifetime of passion for storytelling and creative work. 

 An exceptional ability to write and ability to develop our brand voice. 

 A sophisticated eye and ability to execute against our visual brand standards. 

 A network of creators and collaborators for photography, writing, videography and other 

relevant mediums. 

 Experience and proficiency within Microsoft Office suite and Microsoft Outlook.  Knowledge of 

Adobe products is a plus. 

Our Commitment to Diversity, Equity, and Inclusion. We believe diversity and inclusivity make Askov 

Finlayson and our teams better.  We champion that belief in our work, our mission, with our employees, 

and for our customers. 

Our Team. We strive to build a company culture where inclusivity is central to who we are and our team 

reflects our community.  Recruiting talent and hiring practices are an essential building block to this 

foundation and we work proactively with a broad network to connect with diverse candidates. 

Our Community. We believe in a vision of outdoor exploration in the North where every background is 

represented, active, and participating.  We acknowledge that cultural and economic barriers have 

excluded many communities from experiencing the fullness of The North.  Additionally, we recognize 

that for many, winter is a time of great hardship and danger.  We actively partner with and support 

organizations that are leading the way to expand access, education, and opportunity for all members of 

our community to celebrate The North in all four seasons. 

Our Brand. We also are committed to representation and inclusion in all our marketing and content 

efforts so that every citizen of the North can see themselves in what we do.  To fully embrace and 

cultivate diversity we are committed to examining our own biases and fostering diversity in all its forms. 



Our Mission. The fight against climate change is the greatest challenge of our generation.  It’s also one 

of the greatest uniting forces humanity has ever known.  We understand that those who have been 

historically marginalized and those who face the most significant disparities are the most affected by 

climate change.  Through our giving program we are committed to organizations that incorporate 

collaboration with impacted and marginalized communities in their work. 

Compensation and Benefits:  

 Full-time, exempt position.  

 3 weeks of PTO, 7 paid holidays.  

 We provide medical plans; Askov Finlayson covers 50% of base plan costs for employees. We 

also have the following plans available: dental, additional voluntary vision, short- and long-term 

disability, accident insurance, pet insurance, and 401(k) retirement plan.  

 50% discount on Askov Finlayson products and 50% discount for you and one guest at The 

Bachelor Farmer, Marvel Bar, and The Cafe. 

 We foster a respectful, collaborative, and trusting work environment. 

Hiring Process and Timeline: 

 We will review applications on a rolling basis until the position is filled. 

 Our hiring team will select finalists to interview in-person. 

 Finalists will be invited to a second-round interview; at that time, we will ask for three 

references and work samples and/or exercise relevant to this position. 

 Ideally the selected candidate would begin work in early summer 2019. 

 Askov Finlayson’s Equal Opportunity Employer Policy reflects our commitment to ensure 

equality, treat everyone with respect, and promote diversity and inclusion in the workplace. 

Physical Requirements.  Positions at Askov Finlayson are performed within an office environment 

whose duties are primarily performed behind a desk. Employees in these positions frequently operate a 

computer, read and write, and interact with others in person, over the phone, and via other devices. 

They move about within the office to access file cabinets, office machinery, and other needed resources. 

They also travel within the facility in which the office is located and to locations outside of the facility to 

attend meetings, interviews, events, and other business activities. Persons in these positions frequently 

lift, carry, push and/or pull objects weighing up to 10 pounds. They occasionally move objects weighing 

up to 20 pounds, and sometimes, but rarely, up to 50 pounds. They are also subject to inside 

environmental conditions having the lighting, temperature, and noise of an open office environment 

and, on occasion, participate in outside events that may entail inclement weather conditions. 


