
 
 
 

National Survey from Thermacell Mosquito Repellents Provides Insights into How Americans 
are Getting Outside This Season 

Results show that amidst Coronavirus pandemic people are getting outside more often,  
and staying closer to home  

 
May 21, 2020-- Bedford, MA-- Thermacell Repellents, Inc, a leading manufacturer of area 
mosquito repellent products, is revealing the results of a national survey1 that sheds light on how 
the Coronavirus pandemic is impacting consumers’ outdoor behavior this spring.  
 
With the vast majority of the country under stay-at-home restrictions in April and May, nearly 
three-quarters of those surveyed were still spending much or more time outdoors, but doing it 
closer to home-- primarily their private backyards or patios. Even as restrictions begin to 
gradually lift nationwide, Americans are still planning to stay local-- the destinations they are 
most looking forward to spending time at are local parks. 
 
It’s clear that people are trying to make the most of the warmer spring and summer months, 
even if they won’t look the same as year’s past. For many, an essential part of enjoying the 
outdoors will be controlling mosquitos, with over a third of respondents citing them as the 
biggest warm-weather annoyance, and over three-quarters noting that they have interrupted 
their outdoor activities.   
 
Key findings include: 
  

• Since nationwide stay-at-home orders were implemented, Americans have been 
spending more time outdoors. 

o The overwhelming majority (97%) of people surveyed are practicing social 
distancing, but fortunately most (88%) have access to outdoor space within 15 
miles of their homes.  

o While a quarter (25%) of respondents said they are spending the same amount 
of time outdoors, nearly half (48%) noted that they are spending more, or 
significantly more time outdoors.  

  
 
 
 

 
1 Thermacell  Outdoor Behavior Survey, May 2020.  Total n=500. 
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• People are staying closer to home, and enjoying the outdoors in different ways. 

o The most popular outdoor hangouts in order of response volume are private 
backyards, patios or decks, local public parks, or private balconies for apartment-
dwellers. 

o The majority of respondents have been spending their time outdoors playing 
with pets, cooking or grilling, socializing with members of their households, or 
reading.  
  

• Americans are looking forward to getting outside (safely) again, but not mosquitos. 
o Once it’s safe to do so, the most popular destinations that people are looking 

forward to spending time at are local parks, the beach, or the lake. 
o However, when spending time outdoors in the summer, over a third (38%) of 

people said that mosquitos annoy them the most—followed by humidity (24%) 
and heat (16%). Over three quarters (77%) of respondents have had mosquitos 
interrupt an outdoor activity. 

 
About Thermacell 
Thermacell Repellents, Inc., is a privately held company with a mission to liberate people who love the 
outdoors from the harmful effects of insects. Headquartered in Bedford, Mass., Thermacell designs, 
manufactures, and markets area mosquito repellent and insect control solutions; Including the world’s 
most effective and fastest growing area mosquito repellents. Thermacell can be found at most outdoor, 
sporting goods, home improvement, and mass merchant retailers. Thermacell products are also 
available internationally in more than 35 countries. For more information on Thermacell and its 
complete line of repellent products, consumer reviews, and store locations, visit thermacell.com or call 
1-866-753-3837. 

 
 


