
Consumption of household products containing surface-active agents (i.e., detergents and cleaners) will continue to grow
at rates higher than the forecast world per capita GDP growth rate of 2.6% per year during 2015–20. 

This report provides an overview of the major surfactants and their raw materials used in household products (detergents
and cleaners). It includes a thorough discussion of household detergents and also supplements some of the more detailed
information provided in other CEH reports on surfactants and detergent raw materials.

Falling commodity prices have contributed to lower-than-expected growth in emerging markets. As real GDP growth in
emerging markets has slowed, global growth in the near future is expected to be held back. 

Innovation in laundry detergents over the past few years has focused on performance, ease of use, and eco benefits. The
introduction of single-dose laundry detergent pods to save in packaging materials, water consumption, and transportation
costs is one example.

The following pie charts show world consumption of detergents and surfactants:
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The household detergents market is mature in Western Europe and Japan, and most growth is limited to developing
countries, including China and India. The growing popularity of liquid laundry detergents over powders has affected the
consumption of surfactants, as the former generally use much higher surfactant levels per washload. In addition, the
number of households using washing machines is increasing.

Consumer habits differ somewhat from region to region. In the United States, more frequent washing of clothes results
in greater per capita consumption of detergents than in either Western Europe or Japan. Consumers are increasingly
buying detergents at mass-merchandising outlets that reflect their preference for low-cost products. In order to gain shelf
space at these outlets, detergent manufacturers have to reduce their prices and thus must reduce their production costs.
The number of households using washing machines is also increasing in the United States, and unit-dosing, first used for
dishwashing detergents, has now also penetrated the laundry detergent market. 

The Procter & Gamble Company is a key participant in major world areas. In contrast, Japanese surfactant suppliers are
major participants only in Japan. Most of the other major companies participate in both North America and Western
Europe, but are not significant in Japan. In China, both global (Procter & Gamble, Unilever) and Chinese companies such
as Nice Group Co., Shanghai Hutchison Whitecat Company Limited (SHWC), and Nafine Chemical Industry Group Co.
(Keon™) are present. Unilever has a major share of the laundry detergent market in several Asian countries such as India,
Indonesia, Thailand, and Vietnam.

Sustainability and sustainable cleaning are becoming a marketing tool for detergents and cleaning agents. There are many
paths to sustainability and companies are looking at the entire life cycle of products, from raw materials to finished
products, to packaging and transportation, in order to increase sustainability at every single step. Concerns raised,
however, include the affordability and viability of these approaches.

Although there is much more to “being green” than just renewable content (e.g., lowering energy consumption and
materials use throughout the product life cycle, instead of simply focusing on the product), and in spite of reports on a
reduction in sales of green household cleaners and laundry products in some markets recently, the trend toward “green
chemistry” has motivated some companies to invest in bio-based chemicals. 

Consumption of household detergents and surfactants will continue to grow at average annual rates of 1–5% during 2015–
20, with lower rates in regions like North America, Europe, and Japan, and higher rates in China, Other Asia, and Africa. 
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