
SKYTALKONLINE.COM OCTOBER/NOVEMBER 2020

YOUR AIRPORT & SEA ISLAND COMMUNITY CONNECTION

Tourism:

Provincial support 
for BC recovery

PG 6

Anniversaries:

Bill Reid’s 
centennial

PG 5 

Community:

YVR/ITAC Tourism 
Agreement

PG 3

Travel:

YVR Transport:

Transport Canada 
protocols

South Terminal 
Shuttle

PG 7

Is your work  
environment sanitized 
against COVID-19?
Call us for a quote: 778-954-7349

CLEANING
WITHLOVE

PG 8

On October 5, 2020, 
WestJet and Vancouver 
International Airport (YVR) 
announced the airline’s newest 
aircraft, the 787 Dreamliner, 
is now operating five-times 
weekly between Vancouver 
and Toronto.

“We are thrilled to wel-
come WestJet’s newest air-
craft, the state-of-the-art 
787 Dreamliner, to YVR for 
the first time,” said Robyn 
McVicker, vice-president, 
operations and mainte-
nance, Vancouver Airport 
Authority. “We greatly 
value our long-time partner 
WestJet and the introduc-
tion of this signature aircraft 
at YVR is an example of 
their ongoing investment in 
British Columbia.”

With these flights, 
Vancouver joins Calgary 
and Toronto as an additional 
domestic destination served 
by the airline’s award-winning 

aircraft that features cabin 
interiors drawing on distinctly 
Canadian themes.

“The Dreamliner offers 
our guests the highest safety 
and health standards as well 
as an extremely comfortable 
inflight experience,” said John 
Weatherill, WestJet vice-pres-
ident network planning and 
revenue. “We are proud our 

signature aircraft is now flying 
non-stop service between two 
of Canada’s major cities and 
two of our hub airports.”

WestJet is also operating 
Boeing 737 aircraft on three 
other non-stop daily flights 
between Vancouver and 
Toronto for a total of four daily 
flights, except for Saturdays. 

On November 5, the 

WestJet Dreamliner increases 
operations between Vancouver 
and Toronto to daily service. 
Flights are scheduled to pro-
vide convenient departure and 
landing times for business and 
leisure travellers. 

WestJet has built a lay-
ered framework of safety 
measures to ensure Canadians 
can continue to travel safely 

and responsibly through the 
airline’s Safety Above All 
hygiene program. 

In addition, the YVR 
TAKEcare program places 
industry-leading health, safety 
and cleaning practices and 
protocols at the forefront of 
airport processes.

WestJet’s Dreamliner receives Musqueam welcome

On October 5, 2020, YVR’s Musqueam friends provided a special in-terminal welcome that included a traditional drum ceremony 
and cedar brushing to greet the arrival of WestJet’s 787 Dreamliner, which will be operating five-times weekly between YVR and 
Toronto Pearson Airport.

See WESTJET DREAMLINER 
page 2

BIRTHDAY 
SALE

FLIGHT CITY IS
CELEBRATING 6 YEARS

 Vancouver Airport 
Authority and WestJet have 
selected the University of 
British Columbia (UBC) as 
the research partner for a 
COVID-19 rapid testing pilot 
at Vancouver International 
Airport (YVR). 

The pilot, which will be 
conducted on a voluntary 
basis for passengers on select 
domestic flights departing 
from YVR when it launches, 
will gather data to support 
public health knowledge and 
the response to COVID-19, 
and help inform longer-term 
solutions around aviation 
safety and health-screening at 
airports.

“This partnership with 
Vancouver Airport Authority 
is part of our relentless 
push to help ensure a safe 
travel environment for our 
guests and employees,” said 
Billy Nolen, WestJet vice-
president safety, security and 

quality. “We hope that work-
ing with leading experts like 
those at UBC will help us to 
collect, test and act to prevent 
the spread of COVID-19 in 
conjunction with our myr-
iad of other layered safety 
measures.”

Under the proposed part-
nership, the parties will work 

together to design and imple-
ment a research study to test 
and pilot real-time COVID-19 
testing at the airport. 

“We are very pleased to 
have selected a world-leading 
research institute, located in 
our own backyard, to part-
ner with us on this critically 
important work,” said Tamara 

Vrooman, president and CEO 
Vancouver Airport Authority. 
“Working together with UBC 
and WestJet, we aim to make 
this pilot project the best of 
both worlds, bringing together 
industry experts and world-
leading researchers—all in 
an effort to support aviation 
safety and provide benefits to 

our region.”
As a next step, the part-

ners will also be collecting 
information from the travel-
ling public on thoughts, per-
ceptions and willingness to 
undergo voluntary COVID-19 
testing at the airport to help 
inform practical aspects of the 
study. 

YVR, WestJet partner with UBC 
for COVID-19 pilot study

See Ad on Page 7
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Some of the favourite food spots around 
YVR’s terminals have begun to reopen, 
ensuring that there is a menu available for 
whatever type of food travellers may crave.

Stanley Park Taphouse, located near 
Gate B12, Domestic Terminal, is back in 
action to quench thirsts. This is the go-to spot 
for good local craft beer at YVR, so whether 
you’re a Lager Larry or a Pilsner Pia, you’ll 
find a beer to love. There’s also a menu of food 
options, ranging from burgers and big salads 
to share plates, to accompany your drink of 

choice. A special fan favourite is the Goddess 
Grilled Cheeseburger.

Green Bean Café located by the food court 
at B gates, offers travellers who want a quick 
meal fresh, on-the-go options ranging from sal-
ads to samosas. If you’re travelling in the early 
hours of the morning, stop by for a coffee and 
muffin.

Carl’s Jr. is the place to visit for a Monster 
Angus Thickburger combo with waffle fries. 
And, yes, they do have other options, such as 
fried zucchini, chicken salad, breakfast bur-

ritos and milkshakes. Visit them at the food 
court by the B gates. 

In the mood to eat at what has been voted 
North America’s best airport hotel? Look no 
further than Globe@YVR. Located pre-secu-
rity in the Fairmont Vancouver Airport, Globe 
offers everything from fresh Canadian oysters 
to BC mushroom risotto to smoked cauliflow-
er velouté. With amazing cocktails, afternoon 
tea, great service and wonderful views of the 
North Shore mountains and YVR’s runway, 
Globe@YVR is worth visiting. 

WestJet Dreamliner from page 1

202- 718 West Broadway,
Vancouver

info@baselinewellness.ca 

604 674 4027

Welcome to 
Baseline Health & Wellness 

We treat a wide range of injuries or conditions and create plans 
to get you back to your baseline.

S P E C I A L I Z I N G  I N  T H E  F O L L O W I N G  A R E A S :

     n    Car Accidents     n    General Pain & Soreness    n    Sports Injuries
     n    Chiropractic     n    Physiotherapy     n    Naturopathic Medicine     

n    Registered Massage Therapy     n    Active Rehab 

Visit the website for more details:  www.baselinewellness.ca 

WestJet 787 Dreamliner schedulebetween Vancouver and Toronto: 

Flight # Departure City Depart Arrive Days of week

706 Vancouver - Toronto 9am 4:10pm Monday, Wednesday, Thursday, Friday, Sunday

711 Toronto - Vancouver 5:15pm 6:55pm Monday, Wednesday, Thursday, Friday, Sunday 

The WestJet Dreamliner features 320 
seats in three cabins: Business, Premium 
and Economy, all of which contain a high-
level of comfort. 

The Business cabin features maximum 
privacy in a separate cabin with individual 

lie-flat pods. 
The upscale Premium cabin provides 

the ideal combination of comfort, value 
and guest service, including a separate 
cabin.

WestJet’s improved Economy 

cabin features on-demand inflight enter-
tainment, with a select number of extra 
legroom seats available for purchase.

For more information, please visit 
westjet.com. 

Food for every mood, as 
restaurants reopen at YVR

Innovative Travel Solutions 
(ITS), the innovation team at 
Vancouver International Airport 
(YVR), is the airport industry’s 
largest and most experienced 
provider of kiosk-based border 
control solutions, having helped 
more than 250-million passen-
gers safely and securely clear the 
border at 45 airports and seaports 
around the world. 

In response to the signifi-
cant and rapid impact COVID-19 
has had on the travel industry, 
ITS is once again at the fore-
front of delivering purposeful 
and innovative solutions. Since 
May 2020, the ITS team has 
been researching, developing 
and leading in a solution—pro-
vide a self-cleaning, contactless 
experience with its BorderXpress 
kiosks.

BorderXpress kiosks help 
expedite the border control expe-
rience while reducing passenger 
wait times. Configurable to meet 
the immigration requirements of 
any border authority, the typi-
cal process for BorderXpress 
requires travellers to select their 
language, scan their travel docu-
ments and answer a few simple 
questions. The kiosk then pro-
duces a token that is either print-
ed off or electronically sent to the 
border agency to make the final 
decision on entry or exit. 

Safety and security are top 
priorities for ITS, which is why 
BorderXpress uses state-of-the-
art biometrics, industry-leading 
document authentication and 
anti-spoofing protocols.

As part of the BorderXpress 

retrofit kit, ITS is introducing 

three new features:  

• Gesture Based Technology: 

This new touchless technology 

allows users to control the on-

screen cursor with hand gestures 

at about 30 centimetres away 

from the screen. Users can hover 

on the buttons and make contact-

less selections.

• Ultraviolet (UV) Cleaning 

Light: This UV cleaning technol-

ogy bathes everything below the 

light, which includes the docu-

ment and fingerprint scanners. 

After a three-minute cleaning 

cycle, 99.9 per cent of bacteria 

on surfaces will be eliminated. 

The kiosk also includes a built-in 

motion detector that will shut off 

the light when users are in close 

proximity.

Built by an airport business, 

for use by airports, ITS offers 

a unique industry perspective, 

since it can use YVR as a live 

test site to build the best tech-

nology prior to going to market. 

As such, two of its technologies 

are currently in place and being 

used at YVR’s Canada Border 

Services Agency (CBSA) hall, 

using a prototype to test user 

interface. This, in turn, allows 

the ITS team to observe and 

learn from the user’s hands-

on experience and provide 

incremental improvements as 

needed.

ITS will provide more 

updates about these technologies 

soon. For more information, visit 

innovativetravelsolutions.ca. 

Innovative Travel Solutions’ 
self-cleaning, contactless 
BorderXpress kiosks

PAL Aerospace has opened a 
new, custom-built hangar facility 
in Campbell River to support the 
operations of the Fisheries and 
Oceans Canada’s Fisheries Aerial 
Surveillance and Enforcement 
(FASE) program. 

Construction generated signifi-
cant economic benefit to the area, 
requiring approximately 2,400-per-
son days of work and 12 different 

trades to complete the project. 
As the 1,100-square-

metre facility enters opera-
tion, Campbell River will receive 
significant ongoing economic 
benefits, including increased air-
port aviation activity, additional 
daily aircraft movements, ongo-
ing fuel purchase and perma-
nent highly skilled, well-paying 
employment.  

PAL Aerospace opens 
hangar in Campbell River
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Keith Henry, ITAC’s president and CEO Indigenous Tourism Association of Canada; and Tamara Vrooman, president & CEO Vancouver Airport Authority, celebrate the signing of a 
memorandum of understanding to support Canada’s Indigenous tourism industry.

Booking a parking spot at 
YVR just got even easier as a 
result of the latest upgrades that 
have been made to the airport’s 
online parking reservation 
system. 

In addition to the system’s 
existing convenient features, 
such as bundling parking with 
lounge access, customers are 
now able to create their own 
profile, making it easier for future 
bookings. The upgraded system 
is also easier to navigate and 

mobile friendly.
Customers who park at YVR 

will also notice a refreshed look 
and an improved platform to 
book and pay for parking online, 
in advance of their travels. 

This platform allows for 
touchless, online reservations 
that further enhances the airport’s 
commitment to the health and 
safety of passengers. 

For more information and 
to book online, please visit  
yvr.ca/parking. 

www.skytalkonline.com
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Vancouver International 
Airport (YVR) and the 
Indigenous Tourism Association 
of Canada (ITAC) recently 
signed a historic Memorandum 
of Understanding (MOU) that 
marks a significant milestone 
in YVR’s commitment to serve 
Indigenous communities across 
the country as it became the first 
Canadian airport to sign such an 
agreement with ITAC.

The signing event, which 
included special guests and 
partners who are working 
closely with YVR and ITAC 

in its shared vision, is the 
beginning of a new partnership 
that will study the ways in 
which YVR can better support 
Canada’s culturally rich 
Indigenous tourism industry. 

The MOU provides a 
recognition of the valuable role 
YVR and industry partners 
play in connecting Canada’s 
Indigenous communities with 
the world, through an industry 
effort focused on collaboration, 
accountability and a shared 
vision to support and drive the 
economic recovery.

The partnership contains 
a broad range of initiatives, 
including support for local and 
global marketing initiatives, 
market intelligence and data 
sharing. Most importantly, it 
signifies shared efforts to support 
Indigenous communities into 
the future and the opportunities 
ahead.

“As we have learned 
working with Musqueam, 
whose traditional, ancestral 
and unceded territory YVR is 
on, we play a valuable role 
connecting Indigenous People 

across Canada and around 
the world,” said Tamara 
Vrooman, president & CEO 
Vancouver Airport Authority. 
“We are honoured to be the 
first Canadian airport to sign 
an MOU with ITAC and we 
look forward to combining 
our efforts through shared 
market intelligence and joint 
initiatives, all to support 
capacity-building and 
the future success of our 
Indigenous communities.”

Prior to 2020, Indigenous 
tourism was leading overall 

Canadian tourism activity 
and international demand for 
Indigenous experiences was at an 
all-time high. 

During summer 2020, ITAC’s 
focus on the Canadian market saw 
strong returns through ITAC’s 
Escape from Home advertis-
ing campaign and the launch of 
a Destination Indigenous web-
site, which showcases the range 
of authentic Indigenous exper-
iences across the country, many 
in remote areas and accessible 
through major airport hubs such 
as YVR. 

Celebrating a milestone for YVR and Indigenous tourism

Upgrades made 
to online parking 
reservation system

While the COVID-19 
pandemic has made the use of a 
face mask to limit transmission 
in public spaces the new norm, 
it has created communication 
challenges for individuals who 
are deaf or hard of hearing as 
important facial expressions, 
including the ability to lip read, 
are blocked from view. 

Customer care and airport 
accessibility have always been 
top priorities at YVR and with 
that in mind, YVR has begun 

working with Wavefront Centre 
for Communication Accessibility 
(Wavefront Centre) and Tinkerine, 
a 3D printing and EdTech 
company, to research, develop and 
bring to market clear face masks.

Clear face masks aid deaf 
or hard of hearing individuals 
to connect and converse 
successfully, while upholding 
important health and safety 
measures that help stop the 
spread of COVID-19. 

The clear face masks 

are designed by Vancouver-
based Tinkerine and are being 
manufactured in Canada. 

Wavefront Centre is a B.C.-
based registered charity focused 
on reducing hearing-related 
communication barriers for 
people who are deaf and hard 
of hearing. 

More details about the new 
clear face masks and YVR’s 
plans for making them available 
to the community will be shared 
soon.  

YVR, Wavefront Centre, 
Tinkerine collaborate to 
produce clear face masks
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On September 20, YVR supported the 
Terry Fox Run by arranging for employees 
and aviation industry and community partners 
to run on the airport’s North runway. 

Support of the run was part of YVR’s Take 
Back 2020 campaign, which was initiated to find 
creative ways to support community events that 
have been cancelled, postponed or impacted due 
to regulations or affects of COVID-19.  

The unique venue allowed participants to 
distance safely and support the iconic Terry 
Fox Run, a non-competitive charity event 
held annually in commemoration of Canadian 
cancer activist Terry Fox and to raise funds for 
cancer research. 

Since the run’s inception in 1981, the 
event has raised more than $750 million via 
the Terry Fox Foundation. 

The North runway at YVR was used to host approximately 30 runners in a safe and unique 
manner for the annual Terry Fox Run to raise funds for cancer research. 

North runway provides unique 
venue for Terry Fox Run

In September, the Royal Air Force (RAF) 
brought a rare Airbus A400M Atlas military 
aircraft to YVR. 

The A400M operates in many configura-
tions including cargo transport, troop trans-
port, and medical evacuation. It is intended 
for use on short, soft landing strips and for 
long-range, cargo transport flights. 

It is large enough to carry six Land Rovers 
and trailers, or two light armoured vehicles, 
or a truck and a trailer weighing more than 
22,000 kilograms. 

More than 30 per cent of the airplane’s 
structure is made of composite materials. 

The pair of propellers on each wing turn 
in opposite directions, with the tips of the 
propellers advancing from above towards 
the midpoint between the two engines. This 
contrasts with most multi-engine, propeller-
driven aircraft where all propellers turn in the 
same direction. 

Plane Spotting
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The ArriveCAN mobile application, developed by the Public Health Agency of 
Canada (PHAC) and the Canada Border Services Agency (CBSA), provides a digital 
way for travellers entering Canada to provide their basic traveller information quickly, 
easily and securely within 48 hours before arriving in Canada. 
 
Use this mobile app to speed up your arrival process in Canada and spend less time 
with border and public health officers. 
 
The app helps you to:

• provide mandatory information that is required for entry into Canada
• avoid lineups and reduce points of contact at the border
• provide updates on your quarantine compliance and the development of any 

symptoms during the 14 days after arriving in Canada

The ArriveCAN app is available for free on Google Play and Apple App stores.

LIMIT YOUR #RISK OF EXPOSURE TO  
#COVID19 WITH THE ArriveCAN APP.

IT WILL REDUCE YOUR WAIT TIME AND PHYSICAL 
CONTACT WITH OTHERS AT THE BORDER.

Download the ArriveCAN app on your Apple  
and Android mobile devices

The Bill Reid Gallery of 
Northwest Coast Art is cel-
ebrating the milestone centennial 
birthday of Haida artist Bill Reid 
(1920-1998), with an exhibition 
about his extraordinary life and 
legacy. 

The exhibition entitled 
To Speak with a Golden Voice 
is guest curated by Gwaai 
Edenshaw, considered to be 
Reid’s last apprentice. It includes 
rarely seen treasures by Reid and 
works from artists such as Robert 
Davidson and Beau Dick. 

Tracing the iconic Haida 
artist’s lasting influence, two 
new artworks by contempo-
rary artist Cori Savard (Haida) 
and singer-songwriter Kinnie 

Starr (Mohawk/Dutch/German/
Irish) have been created for this 
exhibition.

“Bill Reid was a master 
goldsmith, sculptor, community 
activist, and mentor whose last-
ing legacy and influence has 
been cemented by his fusion 
of Haida traditions with his 
own modernist aesthetic,” said 
Edenshaw. “Just about every 
Northwest Coast artist working 
today has a connection or link 
to Reid. 

Before he became renowned 
for his artwork, he was a CBC 
radio announcer recognized for 
his memorable voice—in fact, 
one of Reid’s many Haida names 
was Kihlguulins, or ‘golden 

voice.’ His role as a public fig-
ure helped him become a piv-
otal force in the resurgence of 
Northwest Coast art, introduc-
ing the world to its importance 
and empowering generations of 
artists.”

The exhibition is on view 
until April 11, 2021 at the Bill 
Reid Gallery, 639 Hornby 
Street, Vancouver. 

The gallery is open 
Wednesday to Sunday, 11am 
to 5pm. Every Thursday from 
9:30am to 11am will be reserved 
for seniors, vulnerable people 
and first responders to visit.

For ticket information, please 
call 604-682-3455, or visit billre-
idgallery.ca. 

Gallery commemorates 100th Anniversary of one of 
Canada’s most renowned Indigenous artists

Often described as the ‘Heart of the Airport’ Bill Reid’s acclaimed sculpture at YVR, “The Spirit of 
Haida Gwaii: The Jade Canoe,” was inspired by 19th century miniature canoes carved in argillite, a soft 
sedimentary rock that is found near Skidegate on Haida Gwaii.

Edmonton International 
Airport (EIA) has been chosen 
as the exclusive location to trial 
a new COVID-19 test that can 
produce results in seconds.

In partnership with GLC 
Medical (GLCM) Inc., an 
Edmonton-based company, EIA 
will host clinical trials of this new 
technology that has the potential 
to have global implications for 
COVID-19 testing.

This test is conducted with a 
handheld unit that takes a saliva 
sample from a person and is 
expected to tell if someone has 
COVID-19 in under one-minute, 
compared to other tests with 
longer laboratory-based waiting 
periods for results. 

The test promises many 
advantages, from its ease of use 
to the elimination of the nasal 
swab to direct virus detection. 

It will also help address the 

need for a 14-day quarantine 
period in Canada and potentially 
other international quarantine 
restrictions. 

The results of the trial phase 
will be used by GLC Medical 
to secure regulatory approval 
and certification for its test from 

Health Canada and other regu-
latory bodies, including in the 
United States and other areas of 
the world.

A start date has not been 
determined, but once it begins, 
the clinical trial will last several 
weeks over this fall.  

1. In 1996, when the International Terminal 

Building first opened, the sculpture had to 

be to be lifted by crane and lowered through 

the airport’s skylights because it didn’t fit 

through the doors.

2. Considered as Bill Reid’s masterpiece, it 

took the Haida artist four years to complete 

(1990-1994). 

3. Prior to its arrival at YVR, the sculpture was 

at the Canadian Museum of History (1994 

to 1996). A plaster copy of the sculpture is 

now there.

4. It appeared on the Canadian $20 bill from 

2004 until 2012.

5. There are 13 passengers on the Jade Canoe 

including men and women, young and 

old, animals, humans, and mythical Haida 

creatures.

6. Many passengers touch it for good luck 

before they travel. It is said that the luckiest 

part of the sculpture is on the Old Mouse 

Woman’s nose, which is noticeably worn.

7. It was made in Bill Reid’s studio on Granville 
Island, and then cast in bronze in 1994 at the 
Talix Foundry in Beacon, New York.

8. It was first made with clay being placed on 
top of metal rods and mesh. Pieces of the 
canoe were then removed to be casted into 
plaster.

9. Although it is made of bronze, the green 
patina is meant to represent B.C.’s official 
gemstone: Jade.

10. The “Ancient Reluctant Conscript,” the per-
son paddling near the back of the Canoe, is a 
self-portrait of Bill Reid.

11. The Bear Mother and Dogfish woman both 
are wearing a labret, which extends their 
bottom lips and shows that they are women 
of high social standing.

12. The Raven at the back of the Canoe is one 
of the most prominent figures in Haida 
mythology. He is known to be a trickster 
and his paddling is meant to represent the 
unpredictable nature of life. The Bear is 
wary of the Raven’s tricks and is keeping a 
close eye on him. 

Interesting facts about the ‘Jade Canoe’ sculpture
A 22-carat gold model of Bill Reid’s “The Raven and the First Men.” The original was carved out of 
yellow cedar and sits three-metres tall in Vancouver’ Museum of Anthropology.

New rapid COVID-19 test 
planned for Edmonton Airport
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Leaders of the largest 
associations representing tourism, 
hospitality, and accommodation 
in British Columbia believe 
that the B.C. Government’s 
recovery initiatives give hope for 
their businesses to survive the 
pandemic. 

Since early spring 2020, 
groups such as the Tourism 
Industry Association of BC 
(TIABC), Alliance of Beverage 
Licensees (ABLE) BC, BC Hotel 
Association, Restaurants Canada, 
Metro Vancouver Tourism 
and Hospitality Response and 
Recovery Task Force, among 
others, have been calling on 
the BC Government to provide 
recovery funds in the form of 
working capital grants or low 

interest/no interest loans to help 
businesses address liquidity. 

As the tourism and hospitality 
industry continues to struggle 
from the impacts COVID-19, the 
collective is keen to work with 
government to put money into 
the hands of tourism operators to 
protect jobs and keep businesses 
from closing permanently in the 
coming months. 

In July, more than 40 sector 
associations signed off on a 
submission to government 
requesting $680 million in 
recovery funds to ensure the 
visitor economy survives until 
such time as travel and border 
restrictions are lifted and 
consumer confidence returns. 

Thousands of hotels, 

restaurants, pubs, bars, 
attractions, adventure tourism 
operators, retailers, transportation 
providers and other sectors of 
the visitor economy have either 
been closed or only partially 
re-opened, and many businesses 
are expected to wind down 
again or shutter for good without 
government help. 

While the Province’s 
recovery package stops short 
of the industry’s request, grants 
and loans for tourism businesses 
to address fixed cost expenses, 
tourism marketing opportunities 
for regions, and community 
infrastructure investment for 
tourism projects will provide 
much-needed relief in the short-
term. 

British Columbia’s tourism 
industry had an exceptional 
year in 2019, with a total of 
6,213,752 overnight international 
visitor arrivals to the province, 
including 3,980,733 visitors from 
the United States, 1,348,676 
from Asia Pacific, and 607,807 

visitors from Europe. 
International visitor arrivals 

were up 2.6 per cent over 2018.
The strong growth in the 

tourism sector can be linked to 
several factors, including the 
marketing efforts of Destination 
BC and its industry partners, 

increased number of direct 
flights, and the easing of visa 
restrictions.

For more details, visit 
Destination BC for Industry 
Performance statistics: 

destinationbc.ca/Research/
Industry-Performance 

Tourism collective says 
provincial support for BC 
recovery a good start

B.C.’s tourism industry had an exceptional year in 2019, with more than six million, overnight 
international visitors—up 2.6 per cent from 2018. Photo: courtesy Tourism Industry Association of BC.

Economic impact of tourism to the B.C. economy

Founded in 1947,  CAE is 
a Canadian manufacturer of sim-
ulation technologies, modelling 
technologies and training ser-
vices to airlines, aircraft manu-
facturers, healthcare specialists, 
and defence customers. 

Headquartered in Quebec, 
with manufacturing operation 
and training facilities in 35 coun-
tries, CAE has become the first 
Canadian aerospace company to 
reach the goal of being carbon 
neutral. 

The company’s carbon neu-
trality has been achieved through 
the reduction of its emissions 
and by making investments in 
projects that offset its remaining 

annual carbon emissions.
From the outset, CAE has 

contributed to the prevention of 
hundreds of thousands of tons 
of CO2 from being emitted 
each year by training pilots in 
simulators. 

Carbon offsetting and renew-
able energy certificates are addi-
tional interim measures that CAE 
takes while new technologies and 
solutions are being developed to 
reduce emissions. 

CAE plans to continue to 
undertake other measures to 
reduce its overall emissions, for 
example, continually investing 
to make its full-flight simula-
tors more energy efficient, 

thereby allowing its customers 
worldwide to reduce their own 
footprint.

CAE offsets its carbon 
emissions by both investing in 
renewable energy certificates in 
the countries where it operates 
and by funding greenhouse gas 
reduction projects, including for-
est preservation in Canada and 
wind energy projects in India. 

These investments lead to 
carbon emission reductions 
equivalent to emissions from the 
fuel used for live training flights 
in its academies, energy con-
sumption in its locations world-
wide and business travel by air of 
all its employees. 

CAE becomes first 
carbon-neutral Canadian 
aerospace company

CAE C-130J Hercules full flight training simulator.

Air Canada plans to explore 
the application of COVID-19 
contact tracing technology in its 
workplace using the Bluetooth 
enabled TraceSCAN app and 
wearable technology developed 
by Canadian-based Facedrive 
Inc.

TraceSCAN Wearables is an 
innovative technology, combin-
ing AI-enabled mobile appli-
cation along with wearables 
devices built on the nRF52 
Bluetooth chipset, which is used 
by the world’s leading wearable 
manufacturers. 

Facedrive Health developed 
industry-specific TraceSCAN 
wearable technology to slow 
the spread of COVID-19 at the 
workplace through wristbands, 
wearable tags worn around the 
neck or pods that can be kept in 
the pocket.

Air Canada has been at the 
forefront of the airline industry 

in responding to COVID-19,  
including being among the first 
carriers globally to require cus-
tomer face coverings onboard and 
the first airline in the Americas 
to take customers’ temperatures 
prior to boarding. 

In May 2020, it introduced 
a comprehensive program, Air 
Canada CleanCare+, to apply 
industry-leading biosafety mea-
sures at each stage of the journey. 

Air Canada has also part-
nered with medical and technol-
ogy organizations to advance 

biosafety across its business, 
including with McMaster 
HealthLabs for an airport arrivals 
COVID-19 study, the Cleveland 
Clinic Canada for medical advi-
sory services, Abbott for rapid 
testing, Spartan Bioscience to 
explore portable COVID-19 test-
ing technology and, since 2019, 
with Toronto-based BlueDot 
for real-time infectious disease 
global monitoring.

For information on Air 
Canada flights from YVR, visit 
aircanada.com. 

Air Canada to pilot workplace 
COVID-19 contact tracing

Air Canada is finalizing an order for the newly approved COVID-19 
rapid testing kits from Abbott Laboratories.
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In such a large country as 
Canada, travel is important for 
the provision of essential servic-
es, to conduct business, to move 
cargo, to visit family and friends, 
and to explore and discover this 
diverse country. 

Remote and Northern com-
munities rely on air travel to 
receive critical supplies—includ-
ing medical supplies—and to 
access health care and other 
essential services.

Transport Canada, which 
is responsible for the safety of 
Canada’s air transport system, 
has provided extensive guidance 
on safety measures that should 
be implemented at all stages of a 
traveller’s journey to reduce the 
risk of spreading COVID-19. 

It is most important that 
everyone do their part and follow 
the regulations.
Check-in
• Passengers confirm that 

they do not have COVID-19 
symptoms

• Passengers notified that they 
must wear a face cover-
ing during most of their 
journey

At the airport
• Airports display strong and 

visible messaging about pub-
lic health guidelines

• Travellers required to wear a 
face covering at security 
checkpoint

• Most airport staff wear face 
coverings while on duty

• Airport staff con-
duct enhanced disinfect-
ing of high traffic areas and 
facilities

Departure
• Boarding agents required to 

observe if passengers have 
COVID-related symptoms

• Air carriers or CATSA 
required to refuse board-
ing to any passenger that has 
COVID-related symptoms 
or does not have a face 
covering

• Boarding agents verify that 
all passengers boarding the 
plane are in possession of 
a face covering

• Contactless temperature 
screening of passengers 
is also required at the 
busiest Canadian airports 
and at points of origin for all 
incoming flights to Canada 
prior to departure

In Flight
• All passengers and most 

crew required to wear face 
coverings for the entire dura-
tion of the flight, with limited 
exceptions

• If a passenger displays 
COVID-related symptoms 
in-flight, one designated 
crew member will isolate the 
passenger

Arrival
• Prior to arriving from an 

international destination to 
Canada, passengers receive 
a Coronavirus form which 
must be completed by all 
passengers

• ArriveCAN mobile 
app (available on the App 
store for iPhone) can be used 
as an alternative to the paper 
form (for international arriv-
als) to speed up the customs 

process and to limit points of 
contact

• If a passenger demonstrates 
COVID-related symptoms 
in-flight, they will be seg-
regated immediately upon 
deplaning

• Canada Border Services 
Agency (CBSA) roving offi-
cers seek to identify possibly 
symptomatic travellers arriv-
ing on international flights

Post journey
• After each journey, cleaning 

crews thoroughly disinfect all 
surfaces of the aircraft

• Aircraft will be fully re-
stocked with supplies includ-
ing hand sanitizer, surface 
disinfectants, disposable 
gloves and garbage bags.

                          

www.flightcity.ca 

105 – 6080 Russ Baker Way, 
Richmond BC V7B 1B4
EMAIL: flightcityyvr@gmail.com
604 244 0140
Mon – Sat: 11am – 5pm  •  Sun: CLOSED

facebook.com/flightcityvancouver

BIRTHDAY SALE
FLIGHT CITY IS

CELEBRATING 6 YEARS

COME FOR SALE PRICING 
ON ALMOST EVERYTHING 

IN THE STORE!

Thu Oct 22: 11am - 5pm
Fri Oct 23:  11am - 5pm
Sat Oct 24:  11am - 5pm

FLIGHT CITY is Vancouver’s locally owned Pilot Shop, 

but we also have a large selection of diecast and plastic 

model airplanes, toys planes and sets for the kids, plus 

lots of aviation t-shirts and caps.

SOME OF OUR BRANDS:
GEMINIJETS, JC WINGS, PHOENIX MODELS, SKYMARKS, RED 

CANOE BRANDS CLOTHING, LABUSCH SKYWEAR, BOEING, AIRBUS

Traveller’s journey – here to there during a pandemic

Harbour Air CEO and 
founder, Greg McDougall, has 
been awarded the 2020 Award 
of Honour from the Honourable 
Company of Air Pilots (HCAP). 

The organization select-
ed McDougall to receive this 
year’s Award of Honour for his 
leadership and determination in 
taking a dream to reality, commit-
ting to developing a fleet of elec-
tric-powered aircraft to become 
a world leader in zero carbon 
operations.  

The HCAP spoke of 
McDougall as “one of aviation’s 
great innovators at a time when 
environmental concerns are 
driving radical change amid the 
search for alternatives to fossil 
fuel-based propulsion.” 

The HCAP Trophies and 
Awards are among the industry’s 
most prestigious as the recipients 
are chosen by their peers, who 
have decades of experience in 
military and civil aviation world-
wide.  

HCAP recognizes 
Harbour Air CEO as 
electric aircraft pioneer
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Connecting between the 
Main Terminal and the South 
Terminal? YVR has restarted the 
complimentary South Terminal 
shuttle.  

If you’ve taken the South 
Terminal shuttle before, you will 
notice a few changes the next 
time you use it.

The service will run every 30 
minutes between the International 
Terminal, Domestic Terminal, 
the South Terminal and a new 
stop at the float plane dock. 

YVR’s float plane dock is 
one of two floatplane docks 
on Inglis Drive near the South 
Terminal. 

There are two pickup loca-
tions at the Main Terminal. 

If you are at the International 

Terminal, please exit for pick up 
on Level 3, adjacent to the US 
transborder check-in area. The 
Domestic Terminal pickup area is 
located adjacent to the Domestic 
check-in area, also on Level 3. 

YVR will also be using its 
hybrid fleet of buses, which you 
may recognize if you’ve parked 
at jetSet YVR Parking before. 

These hybrid buses have 
many features that not only make 
them more sustainable, but also 
more accessible for passengers, 
with features such as wider doors 
and a Lift-U ramp system for 
wheelchair users. 

New requirements have been 
put in place, as part of YVR’s 
ongoing commitment to ensure 
the health and safety of all cus-

tomers and employees. This 
includes 50 per cent capacity to 
ensure adequate space for physi-
cal distancing, adding Plexiglass 
between the driver and customers 
as an additional layer of preven-
tion, making hand sanitizer avail-
able at the shuttle stops and ask-
ing that face coverings be worn at 
all times while on the bus. 

This shuttle service is an 
important link between the South 
Terminal and the Main Terminal. 

More information, along with 
the daily scheduled start and end 
times, is available on the airport’s 
website at yvr.ca.  

OAG, a world-leading pro-
vider of travel data and insight, 
has released The COVID-19 
Recovery: Getting Passengers 
Back on Board report, which 
explores how the pandemic is 

influencing traveller decisions 
and what it will take for the avia-
tion market to recover.

In partnership with JD Power, 
OAG surveyed more than 4,000 
global users of its flight track-

ing app flightview in July and 
August, 2020, and found that 
overall fear levels, as it relates to 
catching the virus while flying, 
were less severe than expected, 
with most consumers prepared to 

fly under the right circumstances. 
According to the survey:

• 79% of global travellers—
and 81% of North American 
travellers—plan to fly 
domestically in the next six 
months

• 69% of global travellers, 
and 73% of those from 
North America, plan to fly 
internationally in the next six 
months

• Nearly a third of all travellers 
have not adjusted their travel 
habits (and don’t plan to) as a 
result of the virus
Travel readiness is even more 

noticeable among millennials 
and Generation Z. Not only are 
these travellers more likely than 
others to fly domestically in the 
next six months (84% vs. 79%), 
they are also slightly less likely 
to adjust their travel plans and 
behaviour because of the virus 
(66% vs. 70%).

According to OAG’s sur-
vey, North American travellers 
believe the most effective safe-
ty measures airlines can imple-
ment are to require all passen-
gers and staff to wear masks; 
leave the middle seat open on 
all flights; and distribute indi-

vidual disinfectant wipes for 
personal areas.

Travel tech providers also 
play an important role. During 
the travel booking process, most 
consumers would find value in 
online travel agents providing 
real-time updates and notifica-
tions around predicted flight 
and hotel capacity (61%) and 
COVID-19 transmission rates at 
intended destinations (53%).

To stay up to date on changing 
safety, travel restrictions 
and flight documentation 
requirements from Canada, visit 
tc.canada.ca. 

4760 Inglis Drive, Richmond BC
Sun-Thurs: 9am-11pm

604.273.0278           Fri-Sat: 9am-Midnight          MJG.CA

B A R  &  G R I L LB A R  &  G R I L L

YVR’s Favourite Bar & Grill 
is NOW OPEN and ready to serve 

our Valued Airport Guests.
Open for Dine-in & Take-out

Breakfast Everyday from 9am
2 for 1 Appetizers from 9pm ‘til Close Everynight

SERVING THE  
AVIATION 
INDUSTRY

HEAD OFFICE / AIRPORT:
Tel: (604) 278-3551  •  Fax: (604) 278-3291
B.C., Continental USA: Toll-Free 1-800-663-4080

PACIFIC HIGHWAY (BORDER)
Tel: (604) 538-8414  •  Fax: (604) 538-8148

OFFICES IN: 
Dawson Creek • Kelowna • Osoyoos 
Penticton • Vernon • Prince George
Whitehorse • Northwest Territories

www.summitcustomsbrokers.com

Survey: millennials, Generation Z to lead travel recovery

South Terminal shuttle 
service resumes at YVR 

Air Canada 
receives 
$365m for Max 
transactions 

Air Canada has arranged sale-
and-leaseback transactions for 
three Boeing 737 Max 8 aircraft 
and six Max 8 aircraft for total 
proceeds of $365 million.

Boeing delivered these air-
craft to Air Canada during the 
past three years.

At the end of September 
2020, Air Canada also complet-
ed two longer-term refinancing 
transactions that total $1.52 bil-
lion, replacing short-term facili-
ties to finance the purchase of 
Airbus A220 aircraft and to repay 
a bridge loan facility.

Air Canada will report 
its third-quarter earnings on 
November 9, 2020.  
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Qantas opened its memorabil-
ia storage shed to the Australian 
public in September, offering 
1,000 Qantas 747 galley carts 
stocked with a range of items, 
from champagne and Australian 
red and white wine to Tim Tams, 
PJs and an exclusive-to-Qantas 
First Class Sheridan throw.

The bar carts were removed 
from the airline’s recently retired 
and much-loved 747 aircraft 
before they were flown to the 
Californian desert.

Qantas operated various 
incarnations of the 747 “Queen 
of the Skies” for almost 50 years, 
before retiring the jumbo jet 
six months early as part of its 
response to the COVID-19 crisis. 

Each 747 bar cart cost 

$974.70 and came stocked with:
• 40 mini bottles white wine and 

40 mini bottles of red wine & 
1 bottle of Champagne from 
the Business class cellar

• 2 Qantas Business Class 
amenity kit featuring travel 
essentials

• 1 Sheridan throw made exclu-
sively for Qantas First Class 
made of 100% combed cotton

• 2 Qantas Business Class 
sleeper suits
“There has been huge 

demand for Qantas 747 memo-
rabilia and Frequent Flyers have 
expressed keen interest to convert 
the bespoke inflight trolley into 
everything from lamp stands to 
storage units,” said Phil Capps, 
Qantas executive manager of 

product and service. 
Not to mention, the fact they 

came fully stocked with some of 
Qantas’ most popular on-board 

service items. 

As students across Canada 
began the 2020 school year, 
many felt, and continue to feel, 
the impacts of the COVID-19 
pandemic. 

Loss of income has had a 
major effect, with many unable 
to support themselves and their 
families and struggling to pay 
for the basics—textbooks, food 
and shelter.

Celebrating its 40th year 
in business, Vancouver-based 
Weissach (the largest independent 
Porsche sales and service centre 
with four stores in two provinces, 
and representing iconic brands 
including Bugatti, Lamborghini, 
Lotus, Koenigsegg, Pininfarina 
and RUF) has teamed with 
Langara College to help raise 
funds for students who have been 
heavily impacted by COVID-19.

“Every year our customers 
kindly join us in supporting a 
chosen charity to help improve 
the lives of those who need it 
most,” said Asgar Virji, president 
of Weissach Group. “This year, 

as we reach 40 years in business 
we want to give back and have 
partnered with Langara College 
and are asking our fellow sports 
car enthusiasts to join us in our 
goal to raise $40,000 for at-risk 
students.”

For every dollar raised, 
Weissach has committed to 
match the amount to help stu-
dents not only survive but thrive. 
For example, a recent survey of 
students found that more than 33 
per cent of Langara students use 
their Smartphone as their only 
means to complete their course 
work.

Money raised will sup-
port specific areas: The Laptop 
Lending Library—providing 
students access to technology, 
such as laptops to use for up to 
an entire semester so they can 
continue their studies remotely; 
The Hamper Program—aimed at 
providing students with a back-
to-school kit to support fami-
lies, single parents, or those on 
a low income; The Community 

Cupboard—the parent program 
to The Hamper Program, which 
is an on-campus food bank that 
provides students with nutrient-
rich ingredients to make healthy 
meals; and Emergency Bursaries 
for students who need it most.

“The pandemic has hit 
our students hard,” said Yusuf 
Varachia, vice-president external 
development, Langara College. 
“As an example, food security 
has become an issue. Prior to the 
pandemic, we were distributing 
an average of 10 bags of food 
a week to students. However, 
since March, we have distributed 
a total of 1,224 bags of food, 
which represents the equivalent 
of 21 meals.”

Weissach’s customers are 
being asked to join them in help-
ing raise the money. 

Customers may donate online at 
langara.ca/foundation and receive 
a tax receipt from the Langara 
College Foundation, or donate spe-
cifically to one of the areas they feel 
most passionate about.

“We cannot express enough 
how thankful we are to our cus-
tomers who have supported us 
in our journey from the begin-
ning, and the charities we have 
supported, and we hope to once 

again work together to support 
students who need it during these 
challenging times,” said Virji.

For more information on 
how to donate, contact Moira 
Gookstetter, 778-987-6382. 

AutoTalk

Auto Repair Services 
you can 
count on!
We have been providing 
quality car care in 
Vancouver, BC since 
1980. We’re focused 
on providing you 
honest and professional 
automotive repair and 
auto maintenance 
services . Our quality certified technicians employ today’s latest 
automotive technology and are equipped to handle all major and 
minor repairs on foreign and domestic vehicles.

 Call us today 604-327-7112
30-966 SW Marine Drive, Vancouver   Just east of Arthur Laing Bridge

www.pawlikautomotive.com

Vancouver’s Award Winning 
Auto Service Team.
5 minutes from YVR.

TRUST A PROVEN RECORD OF 
SATISFACTION! 

Voted 18 Times “Best In Vancouver” for Auto Repair.

Open For Business
At Pawlik Automotive we are open for business and are grateful 
for that. While life has slowed down substantially, cars and 
trucks are still moving and will continue to need maintenance 
and repairs.

Sanitized Work Space
At our shop we are using sanitizing procedures to make sure 
that we deliver your car germ and virus free. We are also 
keeping our office area sanitized. Transactions with our shop 
can be done utilizing social distancing. If you do not want to 
make contact with us we can take payments over the phone or 
e-transfer. Keys can be put into our drop slot and hidden in or 
on your car for pick up.

Complimentary Pick up & Drop off Service
For those of you who cannot or do not wish to leave your 
homes we can offer the convenience of pick up and drop off 
service. This could be a great time to service your vehicle and, 
if you are not currently using it, have it in top shape when life 
returns to normal.
 
Please contact us with any questions that you have. I wish you 
and your family good health and strength through the days and 
weeks ahead.
 

Bernie Pawlik  •  604-327-7112

Solution for Oct/Nov 2020 
Crossword.

Courtesy of Mirroreyes Internet 
Services Corporation

Weissach partners with Langara 
College to support students in need

Super sports car dealership Weissach has partnered with Langara College to raise $40k, which will go 
toward the college’s food bags to help ensure food security and access to technology for its students

Aircraft memorabilia: fully stocked 
Qantas 747 bar carts fly out the door
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DOWN
1 Region

2 A small lake

3 Powdery starch used as a 

food thickener

4 Go astray

5 Tasty

6 Farewell

7 Grandmothers

8 Comes from a chicken

9 Returned to its original 

condition

10 50 in America

11 Dividers

12 Foreigner

13 Frighten

18 Proficient

23 Lyric poems

24 Chest muscles

25 One who weeps

26 A diving duck

27 Entice

28 Expounds

29 Lane

31 Destinies

33 Traditional Indian music

34 Anagram of “Mode”

36 Haggled or bargained

37 Streamlet

39 Heroic

40 A strong lightweight wood

42 Most reasonable

43 Books of scripture

44 Divided

45 Exchange

46 Ancient Celtic priest

48 Monster

49 A Hindu god

50 Humus and dirt

51 Finishes

54 Center of a hurricane

55 Label.

ACROSS
1 A vaulted recess on a building

5 Anagram of “Nears”

10 Resorts

14 Lion sound

15 A condensed but memorable saying

16 Body powder

17 Etchings

19 Operatic solo

20 Fuss

21 Accomplishes

22 Walk unsteadily

24 Country in South America

25 A derivative of opium

26 Weary

29 Apprehend

30 Money extracted as a penalty

31 Travels through the air

32 Anger

35 Historical periods

36 Made into a bundle

37 Street

38 What a spider builds

39 Consumer of food

40 A game resembling keno

41 Fish hawk

43 A fragrant oleoresin used in medicines

44 Narrow sea channels

46 An aromatic Old-World herb

47 Swagger

48 Spheres

49 South southeast

52 Tardy

53 Ordinance

56 Mid-month days

57 A lofty bird’s nest

58 Keen or zealous

59 Quiz or exam

60 Legal documents proving ownership

61 Informal term for ‘Girls’.

 

Crossword solution on page 9

Name that Aircraft

Send your answer: Email   joanbelgrave@hotmail.com; 

Mail to:  #181-4438 West 10th Avenue,Vancouver, BC  V6R 4R8

Draw will be made from all correct entries received by Nov 30, 2020. 

The winner’s name will be published in the Dec 2020 edition of SkyTalk and at skytalkonline.com.

Send the correct name of this aircraft (make & model) and you could win a 

Win a $25 Gift Certificate to
 FLYING BEAVER BAR & GRILL

4760 Inglis Drive, Richmond, BC

City of Richmond News

Donate to help support and make a difference in the lives of 
BC’s Organ Transplant Children and their families.

Children’s Organ Transplant Society offers:
•  Support Services •  Peer, Teen and Sibling Support
•  Education •  Advocacy
•  Financial Support •  Key Links and Resources 
•  Awareness 

For additional information or to make a donation, visit www.childrensots.org
8323 Fremlin Street Vancouver, BC V6P 3X1   •   Tel: 604-271-7719

Email: info@childrensots.org

Did you know for a typical 

home, clothes washers are one 

of the highest water consumers, 

second only to toilets? 

To encourage both water and 

energy conservation, a joint City 

of Richmond and BC Hydro ini-

tiative will offer a total rebate of 

$100 to Richmond residents who 

replace their old clothes washer 

with a qualifying new Energy 

Star model. 

Switching to a high-efficien-

cy clothes washer can save up 

to 64,000 litres of water and 256 

kWh of electricity per year.

Those eligible for a rebate 

must order, purchase (either paid 

in full or with the first portion 

paid), and install a pre-qualified 

clothes washer within a home 

located in Richmond (lifetime 

maximum of one rebate per 

dwelling) during the fall program 

period from now until November 

27, 2020. 

To qualify, eligible clothes 

washers need an Integrated 

Modified Energy Factor (IMEF) 

of 2.92 or higher and an 

Integrated Water Factor (IWF) of 

3.2 or less. 

A completed rebate applica-

tion must be submitted to BC 

Hydro, along with a photocopy 

of purchase receipts by January 

31, 2021. 

BC Hydro will then issue 

a cheque for the total rebate 

amount of $100. 

Rebate applications for quali-

fying Energy Star clothes wash-

ers can be found at bchydro.com/

appliances. 

Old clothes washers are 

required to be taken out of 

circulation and disposed of 

appropriately. Instead of dispos-

ing old clothes washers at the 

landfill, they can be recycled 

at the Richmond Recycling 

Depot, located at 5555 Lynas 

Lane. Please note traffic con-

trol is in place at the Recycling 

Depot to limit the number of 

patrons, due to physical distanc-

ing requirements and to accom-

modate onsite construction. 

Alternatively, residents who 

receive Blue Box collection 

may use the Large Item Pick-up 

Program, which provides conve-

nient curb side collection service 

for up to six large household 

items per year. 

For more information on 

recycling options, please visit .

richmond.ca/recycle.

For more information on the 

City of Richmond and BC Hydro 

Power Smart’s clothes washer 

rebate program, visit richmond.

ca/savewater. 

Upgrade and save with 
clothes washer rebate

CrossWord

www.hopeair.ca  1-877-346-4673

Hope Air has a simple mission:
To provide free flights for Canadians who are  
in financial need and must travel to healthcare.
Donate. Volunteer. Organize.  
Ask us how.  We need your help.
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we’re here for you!
  VancouVer airport chaplaincy

a Quiet Place...
...for quiet reflection, prayer, meditation

...to relax, listen to music, eat your lunch, read a book.

a Safe Place...
Please visit us on International Arrivals Level 2, or contact us by phone: 

(604) 303-3010 or email: ChaplainKirkley@gmail.com    :     yvrchaplaincy.org

B & B ACCOMMODATION 

PRODUCTS

Chestnut Tree Bed & Breakfast
Comfortable accommodation, with special 

discounts for airline personnel. Five 
minutes from airport, in Richmond. Free 

pick-up to and from airport. 
Phone Penny or Ross 

(604) 273-1198

E-mail: chestnuttree@shaw.ca

ClassifiedCONSUMER  |  COMMERCIAL
Tel: 604 736-6754 • E-mail: jstewart@westerndriver.com

22,000 Readers Every Month   |   $17.50 Per Col Inch
SERVICES

MERCHANDISE

COMMUNITY SERVICE

ASIAN 
TELEVISION 

NETWORK 

ATN provides you with access to ASIAN 
TELEVISION VIEWERS in Canada

• 53 Channels, nine languages, one network
• South Asian Households spend over $32 Billion
• Chinese Households, $34 Billion
• ASIAN TELEVISION NETWORK is being seen by over 650,000 people 

in Canada
• Close to 290,000 viewers in Western Canada
We help Organizations, Professionals, Businesses, Traders & Individuals 
reach those viewers at a reasonable monthly cost. Please get in touch 

for demographics/more info.

Roger: govindraj@AsianTelevision.com

Check Website for New HoursMake your dollar go further!

Your Donation of Funds will 
Help us Purchase 
Most-Needed Items 
$1 donated provides about $6 worth of food! 
Like fresh, protein-rich foods, baby formula, and diapers.
Thanks to you, our programs serve 2,200 people a week! 

Donate Securely Online
In person with cash or cheque
Or over the phone by Visa or Mastercard

604 271 5609
richmondfoodbank.org

#100   5800 Cedarbridge Way Richmond,

®

YOUR AIRPORT & SEA ISLAND COMMUNITY CONNECTION

RICHMOND

12240 2nd Ave. @ Bayview, Steveston Village
604-204-0044 

w w w . b e a t m e r c h a n t . c o m

• New CDs & Records
• New DVDs 

• Posters
Richmond’s Only Record Store
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West Point Terminal and Canadian K9 have formed 
a strategic business alliance to offer future air cargo 
screening, using explosive detection K9 teams. 

This alliance ensures a dedicated K9 screening facility 
on Sea Island, offering premium cargo screening both 
on and off the airport site via a 26,000-sq.-ft bonded 
warehouse facility, coupled with a mobile K9 screening 
capability.  

The use of K9 for explosive detection amounts to one of 
the fastest, reliable, cost-effective and robust real-time 
detection strategy available to safeguard air cargo.  

To maintain the integrity of the air cargo secure 
supply chain and to assure compliance when handling 
shipments, the K9 screening services operate in 
accordance with Transport Canada’s Air Cargo Security 
Program and the future Explosive Detection Dog and 
Handler Team (EDDHT) Program requirements. 

Established in 2006, West Point Terminal operates 
within Canada’s air cargo secure supply chain.  Our 
bonded warehouse is a CBSA-Partners in Protection (PIP) 
designated facility. 

West Point Terminal is also designated as a Certified 
Agent under the Transport Canada Air Cargo Security 
Program. 

Established in 1997, Canadian K9 is a division of 
group8108 Executive Protection Inc., a privately held VIP 
security company established in 2010 to provide security 
support to the 2010 Vancouver Olympics.

An innovative leader in the detection of explosives and 
narcotics, it was the first security company to provide K9 
detection services in Western Canada. 

K9 teams are professionally trained to a high level of 
proficiency and validated through the Justice Institute of 
BC and possess Transport Canada Security Clearance. 

West Point Terminal 
& Canadian K9

Air Cargo 
Screening Services

For more information on K9 services, 
Contact Kevin Haggerty, Cargo Security Coordinator, West Point Terminal

778.870.1920 or email kevin@westpointinc.com  


