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Millions of people are living better, they are enjoying a healthier lifestyle, learning 

more about overcoming obstacles and keeping a positive outlook. Now you can be a 

member of the club. This is the "Living to 100 Club" with Dr. Joe Casciani. Our 

guests share incredible stories and advice, bring new outlooks on wellness and show 

you how to keep moving forward. Now here is your host, Dr. Joe Casciani. 

Dr. Joe: Thank you for joining us today and welcome. I'm your host Joe Casciani 

and you're listening to the "Living to 100 Club" radio show on The Voice America 

Health and Wellness Channel. This episode has been pre-recorded in an earlier 

timeframe. Please, submit any questions you may have to, info@livingto100.club 

and they will be forwarded to our speaker. 

Joining us today as our guest is Alex Glazebrook. We’ll be talking about the 

organization called "Older Adults Technology Services", bringing computer 

technology and training to tens of thousands of seniors in New York City. There are 

two things that I especially admire about this organization. First, their goal is to 

empower seniors to become more connected to their city, the resources around 

them and other services they can take advantage of. And second, they have a strong 

belief in the recognition that older adults have the mental ability and cognitive 

resources to learn these new skills instead of dismissing this age group as being too 

old or can’t take on new challenges because of their age. Is it helping them to move  

along the road to living to 100, and I think so.  
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Let me introduce our guest as Director of Operations, Alex Glazebrook. He’s 

responsible for ensuring an outstanding experience for the older adults who 

participate in the many training and support programs, that "OATS" offers. He leads 

the organization's efforts to identify and assess existing and emerging technology to 

determine its suitability for inclusion and its programming. Alex earned a BA and an 

MSW from Stony Brook University specializing in "Healthcare and Aging". He's now 

pursuing his Ph.D. in Social Welfare Policy from Stony Brook, with a focus on aging 

and investigating the many ways in which technology influences health outcomes for 

older adults. Prior to joining "OATS", Alex worked briefly in financial services before 

finding his true calling, serving the underserved. When not at "OATS" you can find 

Alex competing in marathons, caring for his temperamental English bulldog and 

contending with the rigors of academia. Thank you, for joining us today, Alex, 

welcome. 

 

Alex: Good to be with you, Joe. 
 

Dr. Joe: Great. Great. Thank you again. Well, let's start with the history of “OATS”. 

Tell us about how it got started. Who are the principles – why, when? Give us some 

background, please. Thanks. 
 

Alex: Sure. So Older Adults Technology Services was founded in 2004 by our 

founder and executive director, Tom Camber. It was founded in Brooklyn, and it 

began small. We started doing computer and technology training in small group 

settings for individuals at senior centers and faith-based organizations and other 

community groups who had space and some technology for us to use. The first class 

we ever taught in 2004 was called "Computer Basics for Older Adults", which we still 

have an iteration of today. And over the years, the program has grown into a national 

model for the ways in which technology can act as a really powerful catalyst for 

change in anyone's life really, but especially older adults.  

 

So the organization now as it stands is a national nonprofit with operations in six 

States. And we serve tens of thousands of older adults each year through in-person 

programs and online content offerings through our website, seniorplanet.org. And 



what we're really trying to do is use the power of technology to generate change in in 

older adults lives, so we're not so much concerned with whether or not someone 

learns how to operate a mouse or work an iPad from their participation in our 

programs, but we want to know what you do with it. We want to know how 

technology can change your life. 
 

Dr. Joe: Sure, how do they actually implement what they've learned a new skill 

they've taken on? Yeah, that's great. So I...  
 

Alex: Right.  
 

Dr. Joe: I was curious if it has expanded beyond the New York metro area and it 

sounds like it has. Are you partnering with other states or is it the same 

organization? 
 

Alex: Yeah, so Older Adults Technology Services (OATS) is actually the parent, 

nonprofit, of all the work we do, and our largest senior facing program is called 

“Senior Planet”. So when we're doing work in communities and states all around the 

country, where we present ourselves as “Senior Planet”, basically our customer-

facing brand. So our program locations now are, we have a really large scale 

operation in the New York City metro area, so all five boroughs. We have a large 

program in the North Country of New York State, which are the seven counties that 

border Canada. We have another municipal base model in Montgomery County, 

Maryland. We have another very, very large program in San Antonio, Texas, Denver, 

Colorado, and actually the whole state of Colorado and Palo Alto, California. 
 

Dr. Joe: Wow. Wow. That's great. That's great. So how did you get involved? How 

does the mission of “OATS” fit with your own professional interests? 
 

Alex: Yeah, that's a good question. You said when you introduced me, I actually had 

a stint in investment banking, right out of college and, you know, kind of working in a 

job that didn't really feel like I was adding positive energy to the world, necessarily. 

And I left that vocation kind of abruptly and went back and got my Masters in Social 

Work. And when I was getting my Masters, they were offering a new specialization in 



Aging, that I took and really enjoyed. And simultaneously while I was finishing my 

Masters, I came to “OATS”, and Senior Planet as a part-time technology trainer.  

 

Dr. Joe: Wow. 

 

Alex: So I was actually the person on the ground delivering the classes right when 

we first opened our first center in Manhattan in Chelsea back in 2013. So it's been 

seven years since then, and I've kind of grown as the organization has grown into 

the role that I'm in now. 
 

Dr. Joe:  Sure, sure. So it fits with your professional goals, your own interests, and 

now you're pursuing the Doctorate in this area. Tell us about the clients you serve. 

Where are they, are these people all in their own homes? Are they in retirement 

communities or tell us about the population you serve? 
 

Alex: Yeah, so our population is typically a little younger, the average age is about 

72/73. And about 65% of the people we serve are women. And we tend to skew 

towards the lower socio-economic status. But the majority of all the people we're 

serving currently are in person and they're either in our Senior Planet Centers, which 

are in Palo Alto, Denver, Colorado, New York City, New York, and then Plattsburgh, 

New York, or they're getting our services through our partner model, which means 

they're getting a senior planet program delivered in a community-based site that may 

be as close to their home. 

 

So their local senior center or church that they belong to or some other community 

organization that they are affiliated with, that we have a connection with, that we use 

as a channel partner. So, we've done some work in retirement communities, we've 

done some work in hospitals, but the gross majority of the things we do are either in 

spaces that we own and operate or with partners that are in very, you know, 

traditional senior serving, senior placing models.  
 

Dr. Joe: Hmm. Okay, so like a Senior Planet Center, is that one of your kind of a 

community center that's been created? 
 



Alex: Yeah, so we have the Senior Planet Centers are community spaces for older 

adults that have the technology. We have all of our programs at Senior Planet 

Centers. But they're also meant to be places for people to connect with each other, 

to learn and grow and thrive in an environment where we really kind of put forward 

the beliefs in what's possible as the age. So our centers are very modern, beautiful 

spaces that kind of, I think speak to the way that we view aging, which is positively 

and with promise and hope. So our centers, they're not overly techie. They're more 

welcoming, inviting spaces for people to interact with Senior Planet, and also take 

some of our programs, but just really become part of our community. Because we do 

so much more than just technology programs. We have social events, and we have 

dating nights and we have health and wellness activities. We do movie screenings. 

So there's a whole huge range of different things that we do and we're using the 

Senior Planet Centers as a way for people to, you know, engage with the 

community, engage with Senior Planet and then engage with one another. 
 

Dr. Joe: Sure, sure. So the technology, computer training and a whole lot more. It 

sounds like with all the socialization, a lot of the different activities for people in 

general, I think that's great. Is there a Senior Planet Center in New York City? 
 

Alex: Yep, there's a Senior Planet Center on 25th Street in Manhattan between 6th 

and 7th Avenue. So if you take Amtrak into Penn Station, we're about an eight-minute 

walk from Penn Station. 
 

Dr. Joe: Sure. Now, how many people, what's the capacity? Or what's an average 

day for you? How many clients? 
 

Alex: Yeah, we see over 200 people a day. Typically, that center does about 15,000 

annually per year. Sometimes it's a little higher, a little lower, but usually around 

15,000. So a couple of years ago, we had about 21,000 people come through in one 

year, so it varies a lot, but the daily census is anywhere between 150 and 250 

people. 
 

Dr. Joe: Sure, sure. Yeah. So you know, I'm curious like I said in my opening there 

that I really admire the fact that you are really appreciating the interest of your 



customers or your clients, and you're recognizing that these individuals still have a 

lot of capacity and drive and interest in learning new skills. What have you found in 

terms of people who are not able to learn the new computer skills? How do you 

screen for that? How do you help them when they cannot learn? If there's some 

cognitive impairment. 
 

Alex: Well, we don't approach things that way. So I would kind of come back and 

say that anybody can learn technology, it just needs to be, anybody can learn any 

technology. It just matters the way in which presented in the thoughtfulness in which 

the program or the training itself if you want to call it that is structured. So we've 

never turned someone away because they couldn't learn and we've never had 

someone leave one of our programs because they were so overwhelmed. Because 

the way that we approach all of our program activities is through a collaborative sort 

of group mentality, where we have some instruction by our professional trainers. But 

a lot of each session is dedicated to group learning where people are helping each 

other and going through exercises together. So we've been able to forestall sort of 

that. 
 

I think the misconception that some older adults have and a lot of society just has 

about older people as they interact with technology that there's, you know, older 

adults will break the technology or they can't learn technology because they didn't 

grow up with it and all of that; it's really just fundamentally not true. It's the approach 

that matters. Sure, so you know, and we've even gone so far as to provide, you 

know, special one on one tutoring in our small group training sessions in order to 

enable people who are really having a hard time picking up on something in order to 

enable them to have some additional individual attention to make sure they do stay 

engaged. Because one of the worst things is you can turn someone on to 

technology, but the second you turn them off by having a bad experience, you can 

lose them forever, and it can really sour their whole belief in what technology can do 

for them. So it's one of our primary things is making sure that people always have a 

fantastic experience in our program. 

 

Dr. Joe: Yeah, yeah, yeah, I can appreciate that, having them have some success. 

So you're inviting, welcoming, very receptive attitude, plus the one on one support 



where needed in helping them to overcome their own resistance or reluctance. I 

mean, I've heard of a lot of people just afraid to use smartphones because they're, 

you know, concerned, they're going to break it like you said, or the technology is way 

beyond them. So you provide that, that one on one support and help them. It sounds 

like build some confidence that they really can learn these things.  
 

Alex: Yeah, exactly. So a whole lot of our approach is sort of premise on that belief 

in what's possible. You know, I think that when you look at sort of the gamut of aging 

services, and the way that I think aging is approached, sort of writ large, is through a 

sort of a deficit model or sort of a window of decline. And we really are trying to turn 

that on its head. We don't believe that people have deficits just because they're 

older. So when you start reframing the way that you approach aging, it makes people 

do things differently than they would otherwise. And it makes them more capable, 

more competent, more confident, and then the outcomes flow from that new 

opportunity and new perspective that I think we provide for people. 
 
Dr. Joe:  Sure. Yeah. I like that. I like that. That's a tagline of my website, “Living to 

100 Club” is, “turning aging on its head”. I mean, we don't have to pay attention to a 

number. We're working with an individual and irrespective of their age, so you have a 

similar mindset. It sounds like. 

 

Alex: Yep, exactly. 
 

Dr. Joe: Great. All right, it's time to take a short break. If you’re listening in we’ll ask 

you to send in any questions to our email address info@livingto100.club. This is Joe 

Casciani and my guest is Alex Glazebrook, you're listening to the Living to 100 Club, 

on the Voice America Health and Wellness Channel, stay tuned. We'll be back in a 

couple of minutes.  

 

 

Opinions options, answers, you're listening to Voice America Health and Wellness. 
 Visit the “Living to 100 Club” to experience the creative spirit inspiration and 

wellness information that you're looking for to maintain a healthy lifestyle, promote 

mental and physical fitness and allow you to take control of your future. You'll find 



links to leading aging organizations and see our series of blogs. Get details about 

our weekly radio show and schedule of upcoming guests. Sign up to be a Club 

member to receive newsletters than radio announcements and a copy of our 

Member Handbook or opt for an annual premium membership with special access to 

our secure member forum and opportunities to ask the experts plus transcripts of 

show recordings and other members-only offers. Visit the “Living to 100 Club” 

website for awareness, insights, and independence. Find us at www.living to 

100.club. 
Are you living a healthy and fit lifestyle? It's not just related to your physical well 

being. It also means that healthier mind confidence, improved health, stamina, and 

fitness, Talking with Charmaine brings it all to you. Host Charmaine Ellis, along with 

her husband and co-host David Ellis will offer support, advice, guidance, and 

motivation to keep you in your best shape both physically and mentally Talking with 

Charmaine can be heard live every Wednesday at 6 pm Eastern Time and 3 pm 

Pacific on The Voice America Health and Wellness Channel. 
Your favorite Voice America talk radio network shows and hosts are in your car, 

outdoors and wherever you need them to be. Listen anywhere. Get our mobile app 

for iPhone, BlackBerry or Android at the Apple iTunes app store like very Apple or 

Android Market. 

Your life, your health, your network. You're listening to Voice America, Health and 

wellness.  

You are listening to the “Living to 100 Club” with Dr. Joe Casciani. To reach the 

program today, please call into 1866-472-5792. You may also send an email to 

info@living to100.club. Now back to this week's show. 
 

 
Dr. Joe: Alright, we're back. Thanks to everyone for staying with us. We're talking 

today with Alex Glazebrook of the “Older Adult Technology Services”. Alex, let me 

ask you about, there are a lot of different factions in New York City. I used to live in 

New York myself. I'm from New York. I wonder what kind of obstacles your 

organization encountered when trying to reach out to different groups. 
 

Alex: From a scaling perspective? 
 



Dr. Joe: I know different factions in the city, maybe I understand you're not for profit, 

but are there groups that were feeling a little resistance or showing some resistance 

to, to your reaching out to the community? 
 

Alex: Yeah, I mean, I think it speaks a little bit to what I mentioned before we took a 

break is that there's sort of this underriding, you know, we sometimes talk about 

ageism as the last ism. And, you know, I think that when we still do encounter it 

sometimes but when we were originally getting started, you know, 2004, like the 

internet had been a lot more that long and the technology landscape was a lot 

different. So I think society was still learning how to grapple with technology.  

 

And then when we were coming in advocating on behalf of older adults and 

essentially saying that digital literacy is their right, just like languages or just like, you 

know, any other benefit is that, yeah, people's reactions sometimes are, you know, 

not, I would say, completely supportive of the notion that older adults should use 

technology. The way that they're portrayed in the media, I think, alludes to the ways 

in which, you know, there's a lack of belief in what's possible and what people can do 

as they age and it's no more prevalent than it is with technology and older adults. So 

yeah, I mean, I think we do still run into people who think either that our work doesn't 

have relevance or that older adults won't be able to learn technology, which, you 

know, we are disapproving every hour, every day. So, you know, I think it's changing 

people's minds and presenting them with these programs that we have that are so 

sought out and so just powerful that it's hard to deny them.  
 

Dr. Joe: Yeah.  
 

Alex: That alone can change someone's certainly belief in whether or not they think 

it's relevant or worthy or going to be effective. 
 

Dr. Joe: Right. Yeah, overcoming a lot of the stereotypes, like you said, the 

preconceived ideas about what older adults can learn and what they're capable of. 

Yeah, so we push through those stereotypes and that's good. That's good. So let's 

talk a little bit about how the seniors that are benefiting from these programs, this 



training. How do they benefit mentally, medically, even socially? Can you tell us 

about that? 
 

Alex: Yeah. Something I didn't cover yet is all of our programs They're actually 

structured around five, what we call content areas, sort of like impact areas. They're 

the things we orient our programs around. And those five areas are civic 

engagement, health and wellness, financial security, creativity and lifelong learning, 

and social engagement. So we take those five areas, and we build programs around 

each of them. So we have a tremendous amount of programs around social 

engagement and how to alleviate feelings of loneliness and social isolation, and 

programs on health and wellness that we enable people to figure out how to unlock 

the power of attitude, to lose weight, etc. And all of our programs are measured with 

pre and post-assessments. So anyone who takes one of our programs is given a 

pre-assessment at the beginning of their program, and most of our programs are ten 

weeks long. They meet twice a week for ten weeks for an hour and a half each 

session.  

 

So they're long programs, about 30 hours, most of them are over 10 weeks. And so 

when they start one of our programs, they take a pre-assessment, and then when 

they finish, they take a post-assessment and we're able to compare with the survey 

instruments we've developed in partnership with Cornell University, how they're 

changing. So are they healthier? Have their feelings of loneliness decreased? Are 

they objectively less socially isolated? Are they more civically engaged? So that's 

one of our strongest areas at “OATS” is being able to measure what our programs 

are doing for the people they serve, and being really accountable for that. So if 

things aren't working or it doesn't seem like this particular intervention is having, say 

the desired change that we think it should among the people it is serving, we change 

the programs based on the results that we're seeing. So... 
 

Dr. Joe: Hmm. 
 

Alex: We spend a lot of time thinking about that stuff.  
 



Dr. Joe: Yeah. Well, I can see the advantage there. That's how you get your 

outcome measures. I mean, that's how you can show the effectiveness of your 

programs. That's great.  
 

Alex: Yep.  
 

Dr. Joe:  So with each of these content areas, would you say that the computer 

technology is woven within each of these areas? I mean, you'd mentioned civic 

engagement, health and wellness, financial security, are there computers, ipads, 

laptops, are there always computers at all?  
 

Alex: Yep. 
 
Dr. Joe: Oh, wow. 
 

Alex: There's always a piece of technology involved in everything we do. So 

everything, we do is undergirded by technology. So if you participated, say in a 

health and wellness programming at “OATS”, we would lend you a Fitbit. And you 

would use the Fitbit to monitor your progress through your participation in the 

program. If you're in a social engagement program, we might use iPads and get you 

on social media and use a couple of different social media platforms to try and 

improve your overall social engagement. So every single one of our programs has 

some element of technology. It's just not the focal point. 
 

Dr. Joe: Wow. Sure. Yeah, that's got great potential. I'd like to see that. How about 

longevity? Have you had people around long enough to see if they're really living 

longer? 
 

Alex: That's a good question. I mean, we have some very old members that are still 

with us. The few that are over 100 that's still participate in our programs and many 

that are in their 90s. So, you know, we've been around for fifteen years and we've 

had people in our network for that entire time. I don't know if I'd want to say that 

we're promoting their longevity, but I would like to think that we help feed in their 

ability to live better as they age. So by infusing their life with technology, I think we're 



making their life as they're growing older, maybe more important and more vital and 

more opportunity-laden and because of their newfound interaction with technology 

and the way that that links to things in their life that they care about. 
 

Dr. Joe: Hmm. Sure, sure. So I saw on your website that you have a number of 

partnerships with different companies. Comcast, Capital One, even AARP. Can you 

tell us some of the results of these partnerships, how they reach the people, and how  

have the people benefited from them? 
 

Alex: Yeah, so all of our partnerships are very unique and different and distinct. For 

instance, with AARP, we did this phenomenal program several years ago now called 

“connecting to community” in Sioux Falls, South Dakota and Washington DC. And 

that was specifically about alleviating social isolation among older adults. So we had 

about 200 people run through that program in both geographies. And AARP, you 

know, was a fantastic partner and gave us the funding we needed to number one 

actually give ipads out to people that they could keep and run them through a six 

month intensive, three day a week program. All oriented around enhancing social 

engagement and reducing and reducing social isolation. So that grant that we did 

with AARP was sort of the foundation for so much of our work that we've been doing 

around social engagement nationally now. And, you know, we found people had 

more friends after they participated in the program, they reported lower levels of 

loneliness. They were objectively less socially isolated, they felt more relevant and 

included in the world around them. So all of the those large partnerships like that, for 

instance, with AARP, they usually act as a catalyst for us to develop something and 

really launch it at scale. So that instance with AARP has been a complete game-

changer for us. And we still use all of that work that was created during that 

partnership even today. So we tend to look to foundations, corporate sponsorships, 

other partnerships to help us sort of catalyze ideas that we have that we need, you 

know, some additional funding to realize. 
 

Dr. Joe: Hmm-mm. Sure, sure. So this program particularly focused on social 

isolation, and it's really been kind of the genesis of a lot of your other programs or 

helped to trigger other similar programs. But if they increase their friends, let's say 



they reduce their loneliness, is this because of online connections, or have people 

just come out of their apartments more because of this interaction? 
 

Alex: Yeah. Good, good. Great point, great question. I mean, I think we'd argue that 

it's what we know actually, we don't have to argue that its multifaceted. So people 

are connecting more digitally. So maybe they're connecting with friends and family 

who are a distance from them through, we were using Skype back then but now 

we're using FaceTime or Google Hangouts or Zoom. And but they're also which you 

touched on, they're also participating in something that would, that program 

specifically with three times a week they were leaving their home and they were 

interacting with a group of peers in a community setting where they all became 

friends. So after six months, people still get together and hang out outside of the 

Senior Planet Program.  
 

So we're creating all of these linkages to engagement that don't necessarily require 

digital mediums and that's how you get a whole wraparound of impact. If you just 

focus on, let's get someone on Facebook, there's a lot of studies out there showing 

that you know, digital engagement is not enough alone. So we were trying to create 

a complement of things for our members that enables them to be meaningfully 

engaged, not just partially engaged or, you know, singularly engaged in the thing that 

we're quote-unquote, educating them on. 

 

Dr. Joe: Yeah.  
 

Alex: So, you know, that's what we do at the Senior Planet Centers as well is create 

these community gathering spaces that people just hang out and we might not even 

have anything going on. Like for instance, actually, today I'm in Plattsburgh, New 

York at our Senior Planet Center, right. A stone's throw distance from the Canadian 

border and we have about 40 people just hanging out in our center today. And then 

we don't even have a program happening right so that because they become friends 

through the programs, and now it's much more robust than just sort of that narrow, 

twice a week or three times a week program participation.  
 



Dr. Joe: Sure, yeah. So what you're able to do is something that's very difficult not 

only to get people online but to help them change their behavior and get out of their 

own homes more often. That's not easy to do. But if you're able to have that kind of 

influence, and people branch out a little bit, and you know, if they reconnect with 

their families, that's great. But actually stepping out of their homes and coming into a 

local community center, that's huge. I think that's really huge. Yeah. 
 

Alex: Yeah, yeah, absolutely. 
 

Dr. Joe: Yeah. What about Comcast, there was a Comcast partnership. 
 

Alex: Yeah, so Comcast has a really phenomenal program called Internet 

Essentials, but I'm not sure if you're familiar with it, but it was a lifeline when we used 

to be able to get $9.99 phone service. And a few remember that if you're an older 

adult. But, they transitioned it into from a being phone service to being internet 

service broadband to your home. So if you're an older adult and you have certain 

income, that they're actually changing that now too, but it was originally if you were 

an older adult and had certain income characteristics that you would become eligible 

for $9.99 a month internet, which was a huge benefit to all the people we serve. And 

what we started doing and now that a lot of those income barriers are going away 

from the program and it's becoming a nationally available program, and so what we 

did with Comcast is we partnered with them to, one, help them create resources.  

 

So when people got online, they could use the thing with that, right? Because it's not 

enough to just get the technology you need to know what to do with it. So we helped 

advise them on the best ways of getting people to adopt to their subsidized internet 

service and then also created a whole suite of resources for Comcast users. So 

when they became part of the internet essentials program, they had access to some 

really meaningful content that would help them stay engaged with their new internet 

connections. So we sort of acted as a consultant and also as their, I would say, 

primary curriculum and program design, designers for their internet essentials 

program. 
 



Dr. Joe: Hmm-hmm. Right, right. Wow, those are some important breakthroughs. 

That's great. Well, it's time to take a short break again. For our listeners, please send 

an email to info@living to100.club with any questions that you have. This is Joe 

Casciani and my guest is Alex Glazebrook. You're listening to the "Living to 100 

Club" on The Voice America Health and Wellness Channel. Stay tuned, we'll be back 

in a couple minutes.  

 

 

Opinions options, answers you're listening to Voice America Health and Wellness. 
Visit the “Living to 100 Club” to experience the creative spirit inspiration and wellness 

information that you're looking for to maintain a healthy lifestyle, promote mental and 

physical fitness and allow you to take control of your future. You'll find links to 

leading aging organizations and see our series of blogs. Get details about our 

weekly radio show and schedule of upcoming guests. Sign up to be a club member 

to receive newsletters and radio announcements and a copy of our Member 

Handbook or opt for an annual premium membership with special access to our 

secure member forum and opportunities to ask the experts plus transcripts of show 

recordings and other members-only offers. Visit the "Living to 100 Club" website for 

awareness, insights, and independence. Find us at www.living to100.club. 
 Do you believe in the power of your imagination when we apply it to a specific 

concern? We have an awesome outline to improve internal strength and skills and 

achieving goals each week on “Imagine That”. Dr. Miriam Frankel will explore how to 

tap into your imagination to improve coping, health and wellness and incorporate 

these tools into your life and these challenging times. “Imagine That”,  listen live 

Tuesdays at 3 pm Eastern Time and 12-noon Pacific time on The Voice America 

Health and Wellness Channel. 
Become our friend on Facebook. Post your thoughts about our shows and network 

on our timeline, visit facebook.com/Voice America.  

 You are listening to the “Living to 100 Club” with Dr. Joe Casciani. To reach the 

program today, please call into 1866-472-5792. You may also send an email to 

info@livingto100.club. Now back to this week's show. 
 

 



Dr. Joe: Alright, we're back. Thanks for staying with us. We're talking with Alex 

Glazebrook today. Alex is the Director of Operations for the "Older Adults 

Technology Services". Alex. We're just talking about some of the partnerships with 

AARP with Comcast and I also saw one with Capital One. Can you tell us what was 

that about? 
 

Alex: Sure. So as I mentioned earlier, one of our content and impact areas is 

financial security. And with those programs, what we're trying to do is enable people 

to more effectively manage their money or their finances or help them become more 

financially independent through creation of a small business or selling things on 

eBay. And what we did with Capital One is we developed a blended learning 

experience. So it was a complement of in-person training and online videos to help 

people learn how to use online banking. And Capital One is another phenomenal 

partner that funded us to help create a program that we called "Ready Set Bank", 

which is that sort of compliment of in-person training with written material and then 

online videos.  

 

A sort of small online learning platform that people can engage with. And that 

program is really intended to make people feel more confident with all of the 

mainstream banking tools that are out there. So mobile banking, but more than 

mobile banking, so online check deposit and transfers and account opening-closing, 

savings accounts. Applying for loans online, we cover everything in that class. And 

that was Capital One’s generous support that really helped us develop that program, 

which we developed several years ago, and we still use it to this day. 
 

Dr. Joe: Wow, wow, these really are very impressive. I think they're great programs, 

great approaches that you're using. So how do you research new technologies? I 

mean, there's always new hardware, maybe even have new software, new apps 

coming. How do you scour through all of these elements and decide what to adopt 

for your centers? 
 

Alex: Yeah, that's a great question. Well, we go to CES, the Consumer Electronics 

Show every January. 
 



Dr. Joe: Oh, oh of course. 
 

Alex Glazebrook:  And that's fun, and it provides a little bit of a window into the 

future usually. And sort of enables us to see what's coming down the highway at us, 

but what we really do is we look for mainstream technologies that everyone's using. 

We're not interested in the fringe technologies that are developed for older adults. 

You know, that someone was talking to me the other day about a similar with that 

robotic seal, Pero? 

 

Dr. Joe: Yeah, sure. Sure. Sure. Yeah. 
 

Alex: Companion feel. Yeah. So, for us, that's like the antithesis of sort of how you 

should be approaching technology for older adults because you would never make 

something like that for someone who is younger. So you're sort of infantilizing the 

user who is the older adult by giving them this companion animal with, you know, 

robotic animation. And it's actually been shown to be very effective at making people 

feel happier and more socially engaged. But what we prefer to do is take things that 

everybody is using, and enable them to be unlocked by people who are older. We 

don't think that you have to design to correct aging. You don't even have to 

necessarily design for aging. You have to just think, consciously and fairly about the 

ways that people would engage with technology, whether they're 20, 30, 40, 50, 60 

or 100 years old. And that's what we try and do, we want people to feel relevant. And 

the way you make people feel relevant is by enabling them to take advantage of all 

of the technology that everybody else is taking advantage of, not by creating 

products for them, that are dumbed down, then and they're not fully-featured and are 

not in the mainstream.  
 

Dr. Joe: Hmm. 
 

Alex: So, that's kind of our approach and how we look for technologies. So we're not 

early adopters unless it's really a phenomenally strong product. We wait for things to 

gain some market share and be popular among the mainstream before we decide 

that we should spend time investing in curricular development for them and inclusion 

in all the work we do. 



 

Dr. Joe:  Hmm. That's interesting. So you're not really customizing. You're not 

creating specialized programs for this population to help them adapt. You're finding 

what's already in the mainstream, what's popular and bringing it to this other age 

group, that's what it is.  
 

Alex: Yup. 
 

Dr. Joe: And you're helping me feel just comfortable just like anyone else is with 

their online baking or accessing computer content. So it's not that custom approach. 

And I know that Pero that, obviously it's designed for people that are quite a few 

steps removed from probably most of your population, but I like what you're saying 

that it's bringing what's already out there to your to your clients. 
 

Alex: Yeah, right. So yeah, that's how you keep people engaged, not by siloing them 

with products that nobody's familiar with, or nobody knows outside of maybe their 

age group. You know, it's by bringing them into the mainstream we're all everybody 

else's. And that's how you keep vitality high and keep people engaged, I think and 

we believe that.  

 

Dr. Joe: Yeah, that makes a lot of sense. So are there some new programs 

underway? Anything being developed that, you know, might be rolled out in the next 

year or so? 
 

Alex: So something we've been experimenting a lot with and playing around with for 

a long time is, is how you best take sort of, our in-person magic and replicate that 

online in a way that's meaningful for people. And we've tried it in a bunch of different 

ways. And there's a lot of people out there that are trying it right now. So you know, 

through video conferencing, video calls or through online learning portals, etc. 

There's a lot of people out there in the space trying to do it, and we don't think 

anyone's actually solved it, but we're trying to. So we're hoping that in 2020, we're 

pretty far along with some pilot initiative we've been working on, where I think we're 

going to be able to start really scaling very, very aggressively into areas that we 

wouldn't otherwise be and making our programs available to people who are in their 



home or in a very rural setting that we can't deliver in-person programming to. So 

that's on the horizon for probably late 2020. 
 

Dr. Joe:  Mm-hmm. Yeah. So reaching people online when they can’t make it in for 

the one on one training or the in-person training. Yeah, that's always the next step. 

And once you can find out how to bring your, like you called it, your in-person magic 

online, that could reach so many more people. Yeah, that's really scaling it, isn't it? 

Yeah. Yeah. Do you have plans to get into other cities, other states? 
 

Alex:  We'd love to. We were just in Colorado last week and we formally launched 

our fourth Senior Planet Center. So that was very exciting. You know, I think we'd 

love to be in some other States that would give us some more regional hubs. You 

know, I think Florida has a lot of possibilities. Potentially, Washington State, Oregon, 

maybe Washington DC, I think there's a lot of possibility with Boston. You know, we 

kind of use a hub and spoke approach where we we plop down a big Senior Planet 

Flagship Center, and then we spoke out with all of our other partnerships in senior 

centers and other community-based organizations that I alluded to earlier. So yeah, I 

think we'd love to it's a matter of, you know, ... getting right time, right place, right 

funding, so we're always on the lookout though for the right opportunity to expand 

into a new area.  
 

Dr. Joe: Sure, sure. And are you always not for profit? Or are there some centers 

that are for-profit?  
 

Alex: Always. Yup. 
 

Dr. Joe:  Okay. 
 

Alex: Everything and all of our programs are free. So no one pays. No participants 

or none of our members pay. It's all funded through either, you know, a corporate 

sponsorship or a foundation or municipal government contracts, a contract 

something like that. So we try and reduce the barriers for our members as much as 

possible and one of the biggest barriers is paying, so no one pays to participate. 
 



Dr. Joe: Hmm, sure, sure. So just to get back to Senior Planet again, we have a 

couple of minutes left. Senior Planet has these centers, community centers. Is there 

anything else about Senior Planet is an online website or other....  fee to Senior 

Planet. 
 

Alex: Yeah, yeah. So we have our center in person centers, we have 

seniorplanet.org, which is a phenomenal resource that has lifestyle and articles and 

content, with new things being written every other day. It's a great landing place to 

see sort of a different take on aging. Our slogan is “aging with attitude”. So, hopping 

on a seniorplanet.org, it'll give you a taste of what we do beyond the technology. So 

there's things on there about sex after 60 and traveling and a whole really wide 

variety. There's thousands of articles on there that are free for anyone to read that 

it's a really impressive resource. And we also have our newsletter there that you can 

sign up for that it will send out a weekly blast about current happenings at Senior 

Planet. Things we’re reading about, things we're thinking about and other things 

going on in the aging space, which is another great resource. 
 

Dr. Joe: Hmm, wow. Yeah, a lot of resources there. That's great. Yeah. Well, let me 

ask you, what would you want our listeners to take away from this show today? 

What’s the takeaway? 
 

Alex: Takeaway is assume nothing, and present everyone with opportunity, worth, 

and appreciation. And I think when you do that, the possibilities are endless. And 

that's what Senior Planets all about, is creating and unlocking the limitless potential 

we all have, is just human beings and we want to be we want to catalyze every 

single person who's above the age of 60, to live as well and as strongly as they can. 

And that's what we think we're doing every day. So you know, that that sort of belief 

and I think, allegiance and alliance with progress, and just also, you know, a belief in 

that it really is, you know, and then for people to pay attention to the way that we 

treat those who are older. And to be a little bit more conscious about the sort of  

misconceptions and the preconceived notions we have. We approach aging settings 

and those who are older with, just to be a little bit more thoughtful about how we treat 

those who, you know, came before us and are still such a vital members of our 

communities. 



 

Dr. Joe: Sure, sure. Yeah, I do like that notion of tapping that limitless potential. I 

worked with seniors my whole career as a psychologist and I know how important it 

is to have people dig down and pull out some of that strength, that determination, 

that motivation and the fact that you're saying assume nothing, we can always find 

new areas to reach into and to pull us forward. I think that's really some good stuff. 

Yeah. 
 

Alex: Yup, definitely. 
 

Dr. Joe: Yeah, well, it looks like we're out of time for today. Thank you, Alex, for 

sharing the work that your organization is doing. How would you recommend people 

find out more about “OATS”? Is there an “OATS” website or just go to 

seniorplant.org? 
 

Alex: Yup, there's oats.org, senior planet.org, either or both are great resources for 

talking a little bit more about our work. And, you know, find us on Facebook and 

Twitter as well, Senior Planet.  
 

Dr. Joe:  Great, great. Okay. Well, thanks to our listeners also, for your support of 

our show, please visit our website, living to100.club and sign up to be on our email 

list so you can receive announcements about upcoming radio episodes and our 

weekly blogs. I'm your host, Joe Casiciani and you've been listening to the Living to 

100 Club on The Voice America Network. Be sure to tune in next week when our 

guest will be Dr. Peter Lichtenberg, a gero-psychologist who will be talking about 

decision-making capacity in older adults. Hope to see you then.  

 

Thank you for being part of the Living to 100 Club. We hope you'll join Dr. Joe 

Casciani again next Friday at 5 pm Eastern Time. 2 pm pacific time on The Voice 

America Health and Wellness Channel. Until next week, stay on the right track to 

mental and physical fitness.  

 

 


