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Love Yourself is a British brand, 
aiming to change the eating 
habits of the UK nation by 
offering a subscription-
based healthy food 
delivery diet service.

WHO A RE WE?
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Love Yourself satisfies the unmet needs of many health-conscious consumers 

by creating tasty menus that use locally sourced, fresh ingredients which are 

prepared with our customers ‘dietary requirements in mind.

OUR STORY

We’ve created over 500 delicious 

calorie controlled healthy dishes. Diets for every taste & need.

Packages typically sold as weekly 

or monthly subscriptions with 

daily deliveries.

Biodegradable packaging with 

zero waste food target.

Menu developed by chef with 

Michelin star restaurant experience.

Each meal scannable via 

MyFitnessPal app to track calorie 

and macro content.
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THE TEAM

MA RIUSZ MUSKIE TOR Z

MANAGING DIRECTOR

An aspired entrepreneur with a chain of 

successful Polish grocers, fast food outlets 

and restaurants. After seeing an innovative 

idea for a food business in Poland, he 

gathered a team to execute it in the UK.

WOJTEK KOLA N

COMMERCIAL DIRECTOR

Wojtek has a wealth of experience growing 

multiple high-income businesses. With 

his flair for innovation, he is responsible 

for products, marketing and sales as a 

Business Development Director and 

co-Founder of a Fast Track 200 company.

MIC HA L SNELA

EXECUTIVE CHEF DIRECTOR

Michal is our Head Chef and in-house 

Nutritionist. Michal has worked in 

Michelin Star restaurants and is a 

true professional when it comes to 

management and menu creation.

JOA NNA LI ZAK

OPERATIONS DIRECTOR

Joanna Lizak has tons of experience in 

logistics, food distribution and operation 

management. She makes sure that Love 

Yourself is operating on its full capacity 

without any issues. 
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THE C URRE NT PROBLEM

Mayor of London, Sadiq Khan, has published a report into the critical 

situation London finds itself in and the lack of healthy food availability leading 

to an obesity epidemic. Data shows that 62% of the population is suffering 

from obesity and 1 in 17 has Diabetes Type 2.

Carried away by their busy everyday routine, most people frequently 

resort to unhealthy food options because of their wide availability on 

the market. The “always on the go” lifestyle has brought a good deal 

of negative consequences with it.

PEOPLE FORCED INTO UNHEALTHY OPTIONS FROM LACK OF 

HEALTHY ALTERNATIVES ON UK STREE TS.

INCORRECT PERCEPTION THAT HEALTHY FOOD HAS 

TO BE TASTELESS.

INCORRECT PERCEPTION THAT CALORIE CONTROLLED DIE TS 

ARE HARD TO TRACK AND MAINTAIN.

1

2

3

Source: https://www.london.gov.uk/press-releases/mayoral/ban-on-junk-food-advertising-on-transport-network-0     https://researchbriefings.files.parliament.uk/documents/SN03336/SN03336.pdf
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WHY C HOO SE LOVE YOUR SELF?

Our meals are ready-made unlike 

recipe box companies.

Our entire business strives to 

become environmentally-friendly.

No additives, preservatives or 

processed meats in any of our meals.

Our meals are very price 

competitive to the current market. A 

diet of 5 meals a day costs around 

£20 per day.

Our menu is prepared by a Michelin 

trained professional and is ready to 

break the stereotype that healthy 

food is tasteless.

Our meals are cooked and delivered 

fresh each day.
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OUR JOURNE Y

JA NUA RY 201 8
Incorporated

OC TOBER 201 8
1000 real Facebook fans

N OVEMBER 201 8
TrustPilot review score 9.6/10

FEBR UA RY 201 8
Research & development
Menu creations

Website ready for launch
Hired drivers & kitchen staff

SEPTEMBER 201 8
Winner of Q Awards
(Best Food Subscription Box)

DEC EMBER 201 8
New updated kitchen
machinery installed

MA RC H 201 8
Soft launch to our network

AUGUST 201 8
Keto Diet introduced

JA NUA RY 201 9
Appeared on ITV’s This Morning 
with Holly Willoughby & Phillip 
Scholefield 

100 boxes / daily(breaking even)
2500 meals a week

APRIL 201 8
Hired PR agency

JULY 201 8
Evening Standard Pick as best 
Healthy Food Delivery Company

FEBR UA RY 201 9
Started process for Crowdfunding

MAY 201 8
Over 300 healthy and tasty meals 
created by Head Chef Michal

JUNE 201 8
New branding implemented
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*Being focused on London is a major advantage as at least 4 million people are within our target market in terms of income and affordability. ** According to data from the Office of National Statistics, the average UK household spends £3,150 on grocer-

ies and £1,600 on restaurants and takeaways every year (£30 per week on takeaways/restaurants and £60 per week on grocery shopping). This is interesting as a third of all food spend is on takeaways. Love Yourself’s average price is around £100 per 

week, therefore very close the national average which takes into consideration low income households as well.

TA RGE T MA RKE T & OPPOR T UNI TIE S

Males & females Living & working within 
Greater London*

Age 18-65 Income above £34k /year**

HEA LTHY F I TNE SS PEOPLE

They care about their appearance and health. They 

want to maintain their weight and have experience in 

portion control already. That segment tends to stay on a 

subscription diet for a very long time. 1.4 million Londoners 

are members of a gym.

OVERWEIGHT & OBE SE PER SON S

They want a diet that is going to give them fast results. 

This is about 30% of the London population. They are 

likely to go on a diet for 2 months to lose weight and 

improve their health.

THE BUSY PROFE SSI ONA LS

They do not have time to shop and cook, however, they 

want to stay healthy. The time stressed executive that 

just wants their food and nutrition taken care of with 

minimal effort and fuss.

1

2

3
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Currently in London there are very few options available to eat healthy 

calorie controlled fresh ready meals that are delivered fresh each day.  

MOST COMPE TITORS HAVE THE FOLLOWING SE TBACKS:

• They deliver once or twice per week

• Their food needs to be frozen or preservatives are used

• Their meals tend to be plain and boring

• Their meals require cooking or preparation time

C OMPE TI TI ON

Industry leader in the gym target 

segment. They do a great job 

penetrating gyms and personal 

trainers. Their meals are freshly 

made and are macro counted, 

however they are substantially 

more expensive than ours and 

focus mainly on Gym lifestyle.

The global industry leader when 

it comes to recipe boxes.  We 

are not a recipe box however we 

consider ourselves to be in this 

market. Their revenues are well 

over £1bn globally and we believe 

“ready-made” meals is the next 

boom!

A national Diet Company that 

delivers diet food. Their meals 

tend to be delivered frozen or dry 

goods delivered once or twice a 

month. They have great National 

penetration and customer base, 

however meals are not procured 

by Michelin professional.

Delivering diet food to consumers 

across the UK. They focus on 

weight loss diets and the foods 

is delivered once or twice a week 

in hampers which needs to be 

chilled straight away and certainly 

not as fresh as ours.
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BUSINE SS ASSUMPTI ON 
Example of scalability. For simplicity, based on the target segment that goes to a gym. 

LOND ON GYM MA RKE T ASSUMPTI ON

• 1 out of 6 people in London are members of a gym

• London population: approx 8.8 million people 

• Amount going to gym in London : 1.4 million people

• If we have 1% penetration of this market it would be 

14,000 subscribers per week.

• Weekly revenue would be £1,540,000 per week 
(14,000 * £110 weekly price)  

• Annual revenue = £80.8 million

NATI ONWIDE GYM MA RKE T ASSUMPTI ON

• 1 in 7 nationwide go to the gym 
(9.4 million people based on 66 million population) 

• Lets assume only 0.5% penetration

• Weekly revenue would be $5.1 million

• Annual revenue = £265 million

* Assumption: 1% of London Market = £110 per week x 14,000 subscribers.
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BEAUT Y D IE T

An industry first diet! Especially designed to improve hair, nails and skin. 

The diet is loosely based on our Balanced Diet but will include smoothies 

and shakes with anti-oxidant properties and regeneration properties.

JUIC E D IE T

We have invested in a state of the art Cold Press Juicer and have 

worked with nutritionists to bring what we believe to be the best Juice 

Diet in the UK.

A LC OHOLIC BE VERAGE S

We believe everyone deserves to let their hair down and have some fun 

from time to time. So we are developing a Love Yourself branded wine 

and beer range. Made with fewer calories and from sustainable sources.

LOVE YOUR SELF ONLINE SHOP 

Free range eggs, Country style bread and homemade butter. Healthier 

alternative Alcoholic beverages (including low calorie beer & wine.

LOVE YOUR PE TS

The Pet Market is huge in the UK and we intend to conquer this by 

offering food that’s made with pets’ best health and taste in mind.  

FUT URE DE VELOPME NT

LOVE YOUR KIDS

We know there is a national obesity problem. We know that parents 

are time poor to cook healthy food for loved ones. We have plans to 

expand add on items to households with kids by offering a Kids Diet at an 

affordable price approx. £10/day.

HEA LTH SUPPLEME NTS

With our strong brand following, we believe we can enter the Health 

Supplement market and offer the highest quality supplements, such as 

Whey Protein, CBD Oil and Green Tea Extract.

Expansion into other cities including Birmingham, Manchester & Liverpool with 

Franchising opportunities in the USA and Across Europe
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F ORECAST & HIGHLIGHTS

FY 2018/2019 FY 2019/20 FY 2020/21 FY2021/22 FY2022/23 FY23/24

Revenue £254,106 £1,179,000 £2,911,250 £6,385,313 £11,378,063 £18,725,953

Cost of Sales £316,712 £1,072,975 £1,873,707 £3,513,768 £5,794,797 £8,846,301

Gross Profit -£62,606 £106,025 £1,037,543 £2,871,544 £5,583,265 £9,879,652

Gross Profit Margin -19.8% 9.0% 35.6% 45.0% 49.1% 52.8%

Operating Expenses £52,326 £153,800 £181,000 £248,600 £354,400 £200,400

EBITA -£114,940 -£47,775 £856,543 £2,622,944 £5,228,865 £9,679,252

REVENUE

18/19 18/1920/21 20/2119/20 19/2021/22 21/2222/23 22/2323/24 23/24

EBITDA
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The directors of the business have 

invested their own money to date to get 

the business to the current level.

We are seeking further investment 

through crowdfunding and we have been 

pre-approved via Crowdcube where we 

are looking to raise: 5+35+30+20+10+A
INVE STME NT & THE OPPOR T UNI T Y

5%

35%

30%

20%

10%

£280,000 for 10% equity in the business

NEW PRODUCT DEVELOPMENT

SALES & 

MARKE TING BUDGE T

STAFF HIRE

NEW KITCHEN 

PREMISES & 

EQUIPMENT

WEBSITE & 

SYSTEMS

HOW WE’LL 
SPE ND THE

INVE STME NT
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INVE STME NT RE WA RDS

£10 VIP 

Investor Card

£10 

Voucher

10% Discount

for life
- - -

£100 VIP 

Investor Card

£20 

Voucher

10% Discount

for life
- - -

£1,000 VIP 

Investor Card

£10 

Voucher

15% Discount

for life
One week FREE
meal plan of your choice

Invitation to parties
& special events

-

£10,000 VIP 

Investor Card

£10 

Voucher

15% Discount

for life
One month FREE

meal plan of your choice

Invitation to parties
& special events

-

£20,000 VIP 

Investor Card

£10 

Voucher

15% Discount

for life
One month FREE

meal plan of your choice

Invitation to parties
& special events

Dining experience
at your home
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Our Pre Money valuation of £2.8 million has been reached 

by taking into consideration:

• Previous 12 months business levels as a start up

• The current brand loyalty and customer re-ordering metrics

• The infrastructure of the kitchen (including equipment)

• The Intellectual Property we hold for our diets, meals and recipes.

• Trademarks we hold in multiple categories.

• The prospect of achieving a valuation and exit of £50 million+ in 5 years’ 

time based on market opportunity and future projections.

• As an indication, we are looking to provide a net return to investors with 

approximately 15 times multiple within 5 years. Therefore, for every 

£10,000 net invested, the forecast net target return would be £150,000.

• Our Scheme is EIS eligible so HMRC will refund 30% of the investment to 

you, therefore reducing your actual real investment and increasing the 

multiple further.

EXI T STRATEGY

Delicious Food, 5*** service !

We’ve been ordering food for 2 weeks now and 

are very happy with it. The food is very tasty 

and fresh. It does not feel like a diet at all as Im 

never hungry. There is no preservatives. After 

two weeks of balance diet I am not bloated 

and feeling full of energy! I have already 

recommended it to my friend. Great company. 

Delivery comes on time. Just order it and you 

will never look back!!

Highly recommend

Amazing food, different food for every meal 

within the week so lots of variety. I get excited 

for each delivery! Great and prompt customer 

service as well. Loyal customer :)

Everything was so delicious

Can’t recommend enough,

Absolutely delicious

A great solution for anybody like me who is 

very busy and doesn’t have time to prep lots 

of food.Makes dieting easier without a doubt.
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We are striving for a £50m+ exit within 5 years. 
 

There are a number of potential exit routes including an IPO, 

Private Equity or a trade sale to a larger company

 

Our Management team and advisory team have good 

experience in dealing with company mergers & acquisitions 

and are well prepared to position the company for potential 

exit when the time is right.

EXI T STRATEGY

Reportedly groomed for

£300m exit

2017 IPO with a valuation of 

€1.5billion

Latest valuation is 

£150 million 

Reportedly valued at 

£170 million 

https://about.beauhurst.com/blog/huel-raises-20m/

https://www.telegraph.co.uk/business/2017/07/22/graze-groomed-300m-sale-healthy-eating-booms/
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• Revenue has grown from £2,529 to £44,644 

monthly in under a year

• 900+ customers, of which 475 are returning

• The lifetime spend is growing - around £501 

at the moment

• All growth has been organic growth with 

limited marketing budget

SUMMA RY

NEW V RE TURNING CUSTOMERS
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