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What is the drawcard of Australian 
Made brands?’
“We love being an Australian owned and 
made brand for several reasons.  Over the 10 
years that Ultraderm has been in business we 
have seen Australian made skincare brands 
grow and flourish. 

We too have grown from small beginnings 
to where we are today. We believe that 
Australians are embracing home-grown 
skincare brands as they feel that their skin 
concerns,  many of which can attributed to 
our extreme climatic conditions are best 
dealt with ingredients, formulas and products 
developed by locals for locals. There is also the 
commitment to high quality finished products 
and ingredient safety that we are known for. 

Australian made brands are also well 
placed to be responsive to product trends 
and consumer demand for example when 
salons provide us with feedback on the types 
of products their clients are looking for, we 
can get a new product out relatively quickly if 
we feel that the demand is there. It can be a 
rapid process from idea, to product creation, 
formulation and market launch which would 
not necessarily be possible with overseas 
brands.  Indeed some of our best sellers have 
been created as a result of client requests.”
What is one of the biggest challenges of 
creating or selling Australian Made?
As with all business there are many challenges 
in the skincare industry. One of the main ones 
relates to selling and marketing a start-up 
brand. When we first launched Ultraderm we 
were entering a very crowded market with 
long established mainly overseas salon skincare 
brands. The challenge was to find our niche, 
introduce a small unknown brand into the 
marketplace and grow the business on a small 
budget. We had to meet both the needs of 
salon owners as well as consumers in terms 
of product suitability, visible results and price 
whilst still staying true to our vision of creating 
a brand that would be known for being results-
driven and giving value for money. Skincare 
clients are very well informed on trends and 
skincare ingredients and formulations and 
will not remain loyal just to support a local 

brand so one has to keep 
innovating and delivering 
on client expectations.  
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