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6 CUT FROM THE SAME 
CLOTH For five years, 
KUFRI has been a go-to 

source for designers and design 
lovers looking for beautiful, sus-
tainable fabrics and pillows, all of 
which are designed in Dallas and 
handloom-woven in small artisan 
villages in India. This spring, 
founder Mili Suleman is expanding 
Kufri beyond just textiles, applying 
the same handmade care and prin-
ciples of wabi-sabi (a Japanese 
word meaning the acceptance 
of imperfections) to wallpaper, 
furniture, and lighting. “It’s almost 
like a challenge, really—a personal 
challenge,” Suleman says. “Who 
is Kufri beyond just handwoven 
textiles?” 

Designers and shoppers who 
make an appointment will be 
able to see it all come together in 
Kufri’s first brick-and-mortar retail 
space, located on the outskirts of 
the Design District. Everything 
in the styled showroom, from the 
handpainted wallpaper to the Yves 
Klein–blue ceramic lamp, can be 
purchased on the spot. “It’s going 
to be a really intimate environment 
and experience,” Suleman says. 
“We’ll actually be cross-string 
weaving in-house when designers 
come in, so they can really make 
that connection.” 1152 Mississippi 
Ave. 817-456-6622. kufrilifefab-
rics.com 

7 WAX POETIC In a pastel-painted 
corner of Deep Ellum’s Main Street 
(a spot some locals have lovingly 

dubbed “Pinterest Alley”), you’ll find Petal 
Pushers’ millennial pink scooters, Jade & 
Clover’s succulent wall, and preppy gifts and 
stationery culled by Archer Paper Goods. 
It was only a matter of time before the area 
scored a workshop destination. 

THE CANDLE BAR, a Nashville 
transplant, is part boutique, part DIY 
candle-pouring classroom, with everything 
you need to create a signature piece. Their 
workshops, priced at $40 a person, include 
a vessel of your choosing (there are upwards 
of 45 options) and more than 40 scents 
from “fragrance families” like “Fresh” and 
“Woody.” The BYOB-friendly pourings last 
one hour, and all candles are cured in-house 
to be picked up or shipped off to its creator.    

Shoppable items include stationery 
and paper goods from DesignWorks Ink, 
candles from fellow Nashville-based 
brand Paddywax, yoga mats, water bottles, 
jewelry, and vegan chakra perfumes. The 
Dallas outpost is currently in pop-up mode 
to test the waters, but if the next few months 
go well, The Candle Bar could be hosting 
experiential local gatherings far beyond its 
August end date. 2649 Main St. 972-863-
3150. candlebar.co

LEARN TO POUR YOUR 
OWN CANDLES AT DEEP 
ELLUM’S NEWEST POP-UP 
SHOP FROM NASHVILLE-
BASED THE CANDLE BAR. 
CHOOSE FROM MORE 
THAN 40 SCENTS AND 45 
VESSEL OPTIONS.
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