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Job Title:  Director of Marketing 
Closing Date:  Open until suitable candidate found. 
 
 
Raven Reads is seeking an entrepreneurial, data-driven marketing leader who is passionate 
about all things e-commerce, social impact, and BIPOC start-ups. As our Director of Marketing, 
you will be responsible for developing and executing our growth strategy, encompassing both 
customer acquisition and retention marketing.  
 
You will work directly alongside Raven Reads’ Chief Executive Officer and Chief Operating 
Officer as a key member of the leadership team, driving growth through customer acquisition, 
retention marketing, and brand awareness.  We are looking for the perfect candidate to take us 
from a high-growth Canadian start-up to a global brand. 
 
 
Who you are: 
 

● You are a highly analytical leader with a proven track record of driving and accelerating 
revenue growth to lead new customer acquisition efforts, increase retention and grow 
brand awareness in an e-commerce environment. 

● You are excited to roll up your sleeves to execute effectively, and iterate quickly with 
testing (something you are passionate about)! 

● You pride yourself on grit and relentlessness and have a track record of delivering high 
ROI results. 

● You will build and drive the efficiency and effectiveness of the customer funnel by setting 
the roadmap, and through constant testing. 

● You have hands-on experience developing, planning, launching, and analyzing customer 
acquisition and retention campaigns. Performance marketing should feel like second 
nature for you - aka CAC, LTV, AOV, churn, conversion rate, abandoned cart rates, etc. 
are basically your best friends. 

● You are obsessed with analytics and very strong at financial modeling. You can’t wait to 
spend your afternoon figuring out how to drive down CAC, increase LTV, analyze 
cohorts and dive deep into data to make impactful decisions. 

● You can call on both your left and right brain -- you see the need for strong creative 
campaigns with measurable impacts. 

 
What you will do: 
 

● Manage all aspects of all marketing programs including SEO, social media, referral, 
email, SMS, and offline media. You will be responsible for overseeing the budgets, and 
day-to-day optimization of these channels, including Facebook, Instagram, YouTube, 
Google Adwords, (among others). 

● Partner with our Founder to create a strategic vision for all types of marketing, and work 
with the entire Raven Reads team to ensure robust, integrated, and flawless execution 
of the mission and vision. 

● Define, measure, and analyze critical Key Performance Indicators (KPIs) for the team. 
● Create dashboards and/or other reports as necessary to demonstrate progress against 

those KPIs and communicate effectively the results and any actions associated with 
those results to key stakeholders throughout Raven Reads. 



 
 
 
 

Last revised: March 22, 2021 

● Report on KPIs to the leadership team including detailed campaign performance. Identify 
and propose opportunities to optimize customer acquisition, referral, loyalty, and affiliate 
programs. 

● Analyze site metrics and sales information to identify opportunities to increase sales and 
site conversion. 

● Work with the Operations team to interpret and evaluate customer feedback and use this 
data to make long-term improvements with the goal of increasing LTV. 

● Work cross-functionally with development, design, data/analytics, and editorial to 
optimize ads, email capture, and landing pages. Identify and execute every opportunity 
to increase sales and site conversion. 

● Own creation and analysis of cohorts and analysis. 
● Lead by example - build a marketing team and hire talented marketing professionals 

who are results-oriented, data-obsessed, brand enthusiasts who complement your skills. 
 
Requirements: 
 

● 5 to 7+ years in an early-stage growth senior marketing role, including at least 3 years in 
an e-commerce environment with a direct-to-consumer role. 

● Experience working across the full DTC marketing funnel (customer acquisition, 
conversion, and engagement), and across the marketing mix (including online and offline 
channels). 

● Demonstrated strong thought leadership, decision making, and influencing skills. 
● Expertise in all things Google Analytics! You have a critical understanding of the levers 

and tools to use in GA to help assess, define and optimize your strategic marketing plan. 
● A degree of familiarity with other analytics or attribution platforms like Shopify, and are 

ready and willing to learn more. 
● Microsoft Excel master with the ability to analyze data, generate reports and organize 

large pieces of data. 
● In-depth knowledge of attribution models and media mix marketing 
● Experience managing ad budgets upwards of 6 figures, to manage our external ads 

team. 
● Able to work with a diverse group of internal and external partners.  
● Able to work independently in an unstructured environment and do whatever it takes to 

get the job done! 
● A comprehensive understanding of how to use digital & offline channels and tools to 

drive new customer acquisition, build a brand, customer base, and community-driven 
content. 

● Hands-on experience with SEO/SEM, Facebook & Instagram Ads, Google & Youtube 
Ads, Advertising, Customer Acquisition, Analytics and Reporting, Growth Hacking, Cost 
Measurement, and Google Analytics. 

 
How to apply: 
To apply please submit a cover letter and resume to: careers@ravenreads.org 
 
Please note that only those applicants shortlisted will be contacted. If you do not hear from us 
about this position, please accept our sincere appreciation for your interest in Raven Reads! 
 
Location in or near our Kamloops office is preferred but not essential for this position. 
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