
 
 
 
 
 
 

VP, MARKETING, TECHNOLOGY & CUSTOMER EXPERIENCE 

 

(PART TIME, CONTRACT, REMOTE) 

 

COMPANY DESCRIPTION 

 

Raven Reads Books Ltd. is an Indigenous-owned and operated online subscription box that 

retails Indigenous made products through quarterly subscriptions to over 500 subscribers around 

the globe. 

 

Raven Reads Books Ltd. is headquartered near Kamloops, BC Canada. All our team members 

work remotely from all over Canada. This position is remote and is perfect for someone looking 

for less than full-time work that is flexible and from home. Due to occasional travel required to 

headquarters, and the close-working relationship of the Controller with the exec team based near 

Kamloops, qualified western Canada-based applicants will be given preference. 

 

We are a young fast-growing company looking to improve the relationship between Indigenous 

and non-Indigenous peoples by raising awareness of our culture and incredible Indigenous 

authors, creators and crafters. We’re real. We’re authentic. We know there’s more to life than 

just work, so we try to make it fun and build real connections with each other as we go. If this 

sounds like the right kind of environment for you and you have the qualifications listed below, 

we want to hear from you! 

 

WHY YOU? 

 

You love how technology can enable better marketing and how data can be used to make better 

marketing decisions. You believe that marketing doesn’t stop until we get to a happy customer 

for life. You are that rare technologist who isn’t happy until you know WHY we are doing what 

we do. 

 

You will be the technical heart of Raven Reads’ marketing and sales program, leading the use of 

social media, Shopify and our website to capture and nurture leads for our Sales team. You will 

be the driver of using data to improve our marketing, and you’ll help determine KPIs and use 

analytics tools to measure the impact of our campaigns and programs. You will also be a key 

advisor, working with us to run the experiments we feel are critical in an agile marketing world. 

You will obsess about our website and how we can get more of the right traffic to it by focusing 

on optimizing it for search. 

 

JOB DESCRIPTION 

 

MAIN RESPONSIBILITIES: 

● Manage the redesign of the Raven Reads website and our Shopify platform, using it to 

support marketing campaigns and increase sales 

● Focus on continuous improvement with the Raven Reads website and blog 



● Manage the long-term roadmap of major projects and features for the website and blog 

● Point of contact with the third-party host for our website and blog on Shopify 

● Manage our external web agencies and Shopify gurus 

● Deliver the right outcomes but able to roll up your sleeves and dig in when needed 

● Be the technology leader on our team, managing Shopify, HubSpot, Google Analytics, 

and other tools required by the team, and using them to support marketing campaigns and 

objectives 

● Use SEO research to support the ideation of content, and use it to optimize landing pages 

and assets 

● Own the delivery of intelligent, customized email marketing campaigns and creating 

contact lists and segments to optimize our email marketings, and helping to attract new 

customers 

● Administer Google Analytics, Google Tag Manager, and Google Data Studio to help 

understand website performance and impact to marketing goals 

● Develop, test and optimize email and landing page templates to support marketing 

campaigns 

● Use data to analyze marketing campaign results 

● General digital, design and marketing support for the rest of the team 

 

WHAT DO WE NEED FROM YOU? 

 

KEY SKILLS: 

● Analytic mindset 

● Attention to detail but doesn’t get lost in details 

● Inquiring mind - doesn’t just accept, asks why 

 

WHAT YOU BRING: 

● Post-secondary education preferred with a focus on Marketing, Communication or 

Advertising or a relevant field combined with relevant experience. 

● 5+ years of experience in the retail or e-commerce industry 

● 5+ years of experience in executing and operationalizing e-commerce marketing 

strategies 

● Proven sales methodology and documentation 

● Exceptional documentation and presentation skills 

● Pricing and negotiation craftsmanship 

● Experience in product development through to product commercialization 

● Successful experience in back to base sales results and methodologies 

  



ADDITIONAL INFORMATION 

 

HOURS, COMPENSATION, AND START DATE: 

Weekly hours required will be approximately 20 hours/week. This is flexible. 

 

This is a half time, contract position. Compensation will be salary-based and will be dependent 

on qualifications. Compensation will be aligned with the market rate for similar positions for our 

industry and company size within the Province of BC. 

 

This position will start around the beginning of October 2019. 

 

REQUIRED EQUIPMENT: 

You should plan to provide all your own equipment: 

 

● Computer with webcam, no older than two years 

● Headset with echo-canceling mic or built-in microphone 

● High-speed Internet Service, the faster the better (we recommend 5 or more) 

 

RAVEN READS CAREERS DISCLAIMER 

 

For this job an equivalent combination of education and experience, which results in 

demonstrated ability to apply skills will also be considered. 

 

Raven Reads is an equal opportunity employer and welcomes applications from people with all 

abilities and backgrounds. Preference will be given to applicants who identify as having First 

Nation, Métis or Inuit background. 

 

The successful applicant may need to fulfill the requirements necessary to obtain a background 

check. 

 

HOW TO APPLY 

 

Please email your resume and a brief summary of your background in the body of your email to: 

careers@ravenreads.org Attention: Nicole McLaren, Chief Executive Officer, Raven Reads 

Books Ltd. 

 

mailto:careers@ravenreads.org

