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To all our fellow HoMies,

We rely heavily on the generosity of ordinary 
people, who believe in our organisation, and 
genuinely want to help people experiencing 
homelessness. Everyone that purchases HoMie 
Apparel provides direct support to these people. In 
2016-17, we made 7,894 clothing sales (totalling 
$444,878 of revenue), 100% of which contributed 
to the growth of HoMie and its innovative social 
projects.

This overwhelming support enabled HoMie to 
hold 12 VIP Days for 211 of Melbourne’s most 
marginalised people. Through our VIP Days, 
we gave away 951 items of brand-new clothing 
to those in need, and connected with people 
experiencing homelessness in Melbourne to learn 
more about their experiences, goals, and how 
we can best support them. HoMie also officially 
launched our Pathway Project, with three young 
trainees participating in a life-changing retail 
training & employment placement at The HoMie 
Street Store. We are so proud of these young 
people for their level of dedication, resilience and 

personal determination. We will continue to follow 
and support them in their respective journeys and 
look forward to keeping you informed. 

We are acutely aware that the need for programs 
like The Pathway Project is huge, and that we 
cannot achieve our vision alone. Next year, 
HoMie will continue to de-stigmatise the issue 
of homelessness as a barrier to workforce 
participation by increasing our employability 
capacity and empowering others around us to do 
the same.
 
From all of us here at HoMie, thank-you for 
believing in us. We are just getting started!

Nick Pearce, CEO

HOMIE IS A 
STREETWEAR 
LABEL AND 
CLOTHING  
STORE THAT 
USES 100% OF 
ITS PROFITS TO 
PROVIDE BRAND-
NEW CLOTHING, 
TRAINING 
AND JOB 
OPPORTUNITIES 
TO PEOPLE 
EXPERIENCING 
HOMELESSNESS.

#BEAHOMIE

A HOMIE IS A PERSON WHO 
LOOKS OUT FOR OTHERS  



BOARD MEMBERS:

CHAIRPERSON: Elpis Korosidis, Founder/
Director, Korosidis Law.

DEPUTY CHAIRPERSON: Dr. Robert Gillies, 
2017 Young Victorian of the Year.
 
BOARD MEMBER: Adrian Jones, CEO, Charles 
Parsons Holding Pty Ltd.

BOARD MEMBER: Dr. Sally Wilkins MBBS DPM 
Grad Dip D&A Studies FRANZCP,  Former Head 
of Community Psychiatry, The Alfred Hospital.

BOARD MEMBER: Deb Jackson, Head of Talent 
and Acquisition, Transurban. 

BOARD MEMBER: Samara Hodgson, Founder/
Director, Fruit Punch.

BOARD MEMBER: James McCusker, Head of 
Healthcare Insights & Analytics, Westpac. 

EXECUTIVE BOARD MEMBER: Co-Founder 
Nicholas Pearce is the HoMie CEO.

EXECUTIVE BOARD MEMBER: Co-Founder 
Marcus Crook is the HoMie Creative Director.

VISION:
 
AN AUSTRALIAN SOCIETY FREE  
OF  HOMELESSNESS.

MISSION:

TO BUILD CONFIDENCE AND JOB  
SKILLS FOR YOUNG PEOPLE AND 
CREATE UNIQUE PATHWAYS OUT  
OF HOMELESSNESS.

CORE VALUES:

TRANSPARENCY / INTEGRITY / 
CREATIVITY / RESPECT



OUR JOURNEY: 

 
August 2014: 
Friends Marcus, Nick and Robbie 
are moved when talking to people 
experiencing homelessness on 
Melbourne’s streets. As a way of 
sharing these stories, they open the 
Homelessness of Melbourne Facebook 
page.

December 2014: 
Homelessness of Melbourne host 
Australia’s first ever Street Store in Fed 
Square, a one-day dignified shopping 
experience for people experiencing 
homelessness in Melbourne. 

2015:
A crowdfunding campaign enables 
HoMie to pilot a pop-up clothing store at 
Melbourne Central Shopping Centre.

8 July: HoMie runs its first VIP Day for 
support service, The Big Issue.  

2016: 
HoMie moves from Melbourne Central 
and opens the HoMie Street Store at  
296 Brunswick Street, Fitzroy.

HoMie receives The National Retail 
Association’s Small Retailer of the Year 
Award and The Melbourne Academy’s 
“You’re Awesome Award” for the charity 
that’s “doing what it says it’s doing” in 
Melbourne.  
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Co-Founder Robert Gillies is recognised 
as the Young Australian of the Year 
(Victoria) and one of the 10 Outstanding 
Young Persons of the world.

Co-Founder Marcus Crook is awarded 
UnitingCare Australia’s “Anti-Poverty 
Award.” 

March 2017:
HoMie hosts its first “Block Party”, a 
laneway musical festival for supporters.

April 2017:
The Pathway Project launches, with three 
young trainees enrolled and employed.

CEO Nick Pearce is awarded the 
Victorian Young Achiever’s Award  
for leadership.

September 2017:
HoMie hosts “StreetView”, A public art 
exhibition aimed to shine a light on the 
often unspoken world of Melbourne’s 
growing homelessness situation.

All three trainees graduate from The 
Pathway Project, successfully obtain 
their Cert III in Retail and commence 
employment at Cotton On. 



A  
LABEL 
FOR  
THE 
STREETS



TIME TO CELEBRATE:  

 
Together, we have been working hard to make a positive 
difference to people experiencing homelessness. 
What started as a few mates providing clothing for the 
homeless community has developed into so much more. 

- 18741 PRODUCTS SOLD 

- 23 VIP DAYS IN 23 MONTHS 

- 3768 ITEMS GIVEN AWAY 
 
- 468 PEOPLE EXPERIENCING    
 HOMELESSNESS SHOPPED FOR FREE

THE PATHWAY PROJECT:  

 
Almost half of Australia’s homeless population are 
youth under the age of 25. Homelessness is a complex 
problem, and many people experiencing homelessness 
face a lack of skills, education, relevant work experience 
or the support networks needed to find employment 
and a stable home.
 
To provide a direct solution to this, HoMie has 
introduced Australia’s first ever Retail Training and 
Employment Program for young people experiencing 
homeless or hardship aged 18-25 (known as “The 
Pathway Project”). The Pathway Project is an “early- 
intervention” program, aiming to disrupt the cycle of 
poverty during adolescence, before poverty become 
chronic, entrenched and irreversible. HoMie believes 
that the most effective way to prevent chronic 
homelessness is through the provision of skills, 
opportunities, education, employment and housing, 
which is exactly what The Pathway Project does.

In 2017, three HoMie trainees aged between 18 and 22 
undertook six months of paid employment placement 
at The HoMie Street Store. During this time, they were 
delivered a Cert III in Retail by RTO KnowledgeSpace, 
housed by Launch Housing, and received holistic social 
support from both Launch and The Ladder Foundation. 
Upon their successful graduation, HoMie trainees were 
offered short-term employment at Cotton On. Next year, 
we plan to see six young Melburnians participate in The 
Pathway Project at the HoMie Street Store. 

 



“The [Pathway Project] opportunity brought routine, 
financial support and other opportunities” – Pathway 
Trainee, Female 19

“Regain[ed] confidence and skills to get back into the 
workforce.” – Pathway Trainee, Female 19

“HoMie has played a huge factor in my current 
situation, HoMie has helped me financially which has 
made me be able to move into a privet rental home.” – 
Pathway Trainee, Male 21

“Stable income helped for the next steps.” – Pathways 
Trainee, Female 19 

“I feel extremely confident that I am going to have 
the support there whenever it is needed. I have never 
had a job where I have felt so supported by anyone. 
Ellen has been so supportive and understanding of 
my situation I couldn’t of asked for anything better, 
whilst working at HoMie Ellen and the team made 
it clear that the support will be there at ALL times. 
And I strongly believe that it will continue. Ellen and 
I set goals over the past 6 months and we have been 
working with each other to tick them off, we have 
accomplished all of them and I couldn’t of done that 
without to ongoing support I have been provided with” 
– Pathway Trainee, Male 21

All graduates of the Pathway Project become a part of 
the HoMie Alumni Community and stay in-touch through 
a Facebook page, annual meet-ups, and through 
opportunities to volunteer at VIP Days. One trainee 
answered she was “very positive” in feeling that she 
would remain a part of the HoMie community post-
graduation, and was looking forward to the “opportunity 
to volunteer in future events and catch-ups”.
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STREET 
STORE 
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GIVES



VIP DAYS:  

 
Each month, clients connected to 
homelessness support services are 
invited to shop for free at The HoMie 
Street Store. HoMie VIP Shopping 
Days aim to increase social inclusion, 
connectedness and confidence for  
some of Melbourne’s most vulnerable 
and marginalised people.
 

On VIP Shopping Days, HoMie VIP 
customers not only receive five 
complementary items of brand-new 
clothing and a dignified shopping 
experience, but also receive free 
nutritious food, styling and beauty 
services, and haircuts.

In 2016-17, we offered 12 VIP Days for 
a total of 211 people. During this time, 
951 pieces of clothing were distributed 
for free and 640 other items were 
given away, including accessories and 
Pinchapoo hygiene packs.



VIPS CAME TO HOMIE THANKS TO: 

“[HoMie] has done an excellent job... 
Residents felt well accommodated, 
included, welcome staff were excellent. 
Residents were all wearing the clothing 
and loved the event. Very Well Done!” 

– staff member, ‘The Rooming Hose 
Project’, Rosebud.

“Clients left feeling uplifted, happy and 
included. Treated with respect and 
dignity” – staff member, Neami Haven.  



EVENTS:  
 

 

 

-  THE GASOMETER  
 (COMPLEXITY SERIES)

COMPLEXITY DOCO LINKS:  

ep1. https://www.facebook.com/homie.com.au/
videos/2064686897091972/

ep2. https://www.facebook.com/homie.com.au/
videos/2066028093624519/

ep.3 https://www.facebook.com/homie.com.au/
videos/2072249439669051/ 

-  SECTION 8

 

-  DYNAMIC TATTOO

-  HOMIE HOSTED TWO HUGELY   
 SUCCESSFUL EVENTS DURING  
 THIS PERIOD: 

 THE “BLOCK PARTY” LANEWAY  
 MUSIC FESTIVAL

https://www.facebook.com/homie.com.au/
videos/2091042004456461/

 STREETVIEW

A public art exhibition to shine a light on the often 
unspoken world of Melbourne’s growing homeless 
community. A group of people experiencing 
homelessness were given disposable cameras 
and asked to capture their view of Melbourne.  
The photos taken uncover a side of Melbourne 
that is confronting and real. A selection of the 
photographs was featured in a public art exhibition 
at Besser Space, Collingwood.

We would like to express our sincere gratitude  
to the following for hosting events in support of 
HoMie throughout 2016-17:

https://www.facebook.com/homie.com.au/videos/2064686897091972/
https://www.facebook.com/homie.com.au/videos/2064686897091972/
https://www.facebook.com/homie.com.au/videos/2066028093624519/
https://www.facebook.com/homie.com.au/videos/2066028093624519/
https://www.facebook.com/homie.com.au/videos/2072249439669051/ 
https://www.facebook.com/homie.com.au/videos/2072249439669051/ 
https://www.facebook.com/homie.com.au/videos/2091042004456461/
https://www.facebook.com/homie.com.au/videos/2091042004456461/


Reconciliation Tee Marriage Equality Tee

HOMIE APPAREL:  

 
The HoMie customer is caring, 
cool and creative. Over 70% of 
our customers are female and 
aged between 18-35. HoMie 
customers are smart and socially 
conscious. They want to make 
a difference. They care about 
homelessness, and a range of 
issues facing today’s society. Our 
clothing, events and advocacy 
reflect and engage this customer. 

TOMS & BANK OF MELBOURNE:  

 
Each pair of TOMS shoes was painted by a local, emerging artist with proceeds from 
every sale directly helping HoMie support those that are experiencing homelessness. 
The campaign was featured on tram routes 70 and 75 in Melbourne. 

ADVOCACY:  

 
HoMie aims to change negative public sentiments towards homelessness in  
order to spark social transformation and long-term change. This is achieved 
through social media posts and publications (pictures, articles and videos) that 
profile HoMie’s activities. HoMie has received wide media attention, which we will 
leverage to share information about our activities and their impacts. For example, 
HoMie’s Pathways project was recently featured on 9 News (July 8 2017). This 
post on Facebook received 2,500 ‘likes’ and was shared 1,000 times. This piece 
can be viewed at http://bit.ly/2tAbjlj

Through the power of storytelling, negative attitudes towards homelessness are 
changed, and negative or one-dimensional stereotypes dissolved.

The HoMie Facebook page alone reaches 250,000 people per month.

Instagram has 11.7k followers.

http://bit.ly/2tAbjlj




IN 2016-17, HOMIE WAS SUPPORTED BY: 
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