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Image: Jess Arthur, Directing Associate (left) with Kip Williams, Artistic Director of Sydney Theatre Company (right) taking 
questions from Playwave members. 
 
Sydney, Australia:  
Last week, more than 100 teenagers from across Sydney had fun at the theatre, without a teacher in sight. 
A VIP experience with Sydney Theatre Company, especially designed for young Playwave members, saw 15-
19 year olds treated to a Q&A with STC’s Artistic Director, Kip Williams, before a performance of The 
Resistible Rise of Arturo UI starring Hugo Weaving. It was the first of many unique Playwave Experiences 
planned as part of this Sydney-wide program to engage new young audiences for the arts. 

Playwave, the new arts and entertainment platform for young people, is changing the way young people 
interact with Sydney’s culture by making the experience of theatre-going a friendly affair. According to 
Playwave’s Director of Young Audience Development, Valentina Corona: 

“Playwave is about breaking down barriers to the arts for young people. In some cases those barriers 
are financial, which is why we provide discounted tickets to all our Playwave shows, but in many 



cases those barriers come from the young people themselves feeling like the arts isn’t a space where 
they feel welcome. For a lot of young people, the idea of going to a live performance that isn’t part 
of a school excursion is out of the question. Playwave is changing that.” 

This VIP event with Sydney Theatre Company was the first in a series of Playwave Experiences, where 
Playwave members enjoy more than just a show; they are active participants in the arts. Playwave 
Experiences can range from exclusive backstage tours, secret pop-up gigs, scavenger hunts, and workshops, 
all designed to keep the arts relatable and fun.  

Kip Williams understands the importance that the arts can play in the lives of young people: 

“Going to the theatre was a transformative experience for me as a young person. It gave me 
access to new ways of seeing the world that both challenged and nourished me. However, I’m 
increasingly aware of how fortunate and rare this experience was. At STC we are passionate about 
addressing the challenges around young people accessing the arts. We need to continue working 
on new ways to make the arts more affordable, open, and accessible. Opportunities like the 
Playwave Experience with STC will do just that. We are so excited by this partnership, and the 
conversations it will start with young audiences throughout Sydney.”  

 
Sydney Theatre Company is one of more than 30 Playwave presenting partners, including other Sydney arts 
powerhouses such as the Sydney Opera House, Carriageworks, and Bangarra Dance Theatre, alongside indie 
venues, who are committed to securing the future of arts in Sydney by making the arts accessible for all 
ages. By engaging young people in the arts at an early age, Playwave aims to create a new generation of 
art-lovers and audience members of the future. 

Playwave is a partnership between Shopfront Arts Co-op and the City of Sydney. 

 
Playwave.com.au is live and open for 15-19 year-olds to sign up for discounted tickets, exclusive events, 
and original online content. 
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ABOUT PLAYWAVE 
Playwave is a new initiative created by Shopfront Arts Co-op and the City of Sydney, with the mission to 
connect Young People to the best of Sydney’s art and culture. Playwave is an experimental arts space 
creating connections between Young People and the Arts through immersive online and in real life 
experiences. Through the Playwave membership platform, Young People aged 15-19 can see and curate 
their own original content, and gain unprecedented access to discounted tickets, exclusive and bespoke 
events, and connect with a diverse range of art and culture across Sydney. 
 
Playwave is Art. But different. 
 
www.playwave.com.au 
 
 
ABOUT SYDNEY THEATRE COMPANY 
 
Sydney Theatre Company is one of Australia’s foremost performing arts institutions, and one of the 
largest not-for-profit theatre companies in the world. A presenter and interpreter of classics as well as 
new works, the company has been a powerhouse for artform development for more than three decades, 
providing a platform for new and emerging artists while remaining a place that attracts senior artists at 



the top of their game. Over the years, artists such as Cate Blanchett, Hugo Weaving, Barrie Kosky, 
Deborah Mailman, Richard Roxburgh, Toni Collette, Benedict Andrews and Rose Byrne 
have made work at the company’s headquarters at The Wharf in Walsh Bay; and recent international 
collaborators have included Liv Ullman, Philip Seymour Hoffman, Isabelle Huppert, John Crowley and 
Steven Soderbergh. Off stage, STC adds to the creative capacity of the community via programs that 
provide learning not just about but through theatre, including School Drama, its in-schools literacy course 
devised in partnership with The University of Sydney. 
 
 
ABOUT SHOPFRONT ARTS CO-OP 
Shopfront is for Young People, by Young People - we make sure their voices are heard. Shopfront has been 
creating socially relevant, youth-led, multi-art form work since its inception in 1976. 
 
Shopfront is a space where Young People come together to express themselves. To learn, share and bring 
their imaginations to life.  A space for celebrating the amazing ideas and creativity generated by Young 
People and emerging artists. 
 
We’re known for our daring, adventurous and socially relevant work with Young People across Australia 
and internationally, and are still the only dedicated youth-led arts organisation in the Southern Sydney and 
Illawarra region. 
 
We’ve got big plans for the future, and we hope you’ll join us in promoting our mission to empower the 
young artists and social change makers of tomorrow. Starting today! 
 
www.shopfront.org.au   
 
 
 
 
We acknowledge the Bediagal and Kameygal people of the Eora nation who are the traditional custodians of the land on which Shopfront is built.  
We pay our respects to those elders past and present, and to all our brothers and sisters of our first nation’s people. 
 
Shopfront acknowledges the assistance and generous support from our core funding bodies: The Federal Government through the Australia Council 
for the Arts, the Commonwealth Government’s funding and advisory body Arts NSW, Bayside Council and Georges River Council. 
 
 
 
 
         
 
 
 
 
 
 
 
 
 
 


