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MARKET OPPORTUNUTIES

There is no doubt that natural beauty category is growing and driving consumers' increasingly demands. 
Consumers’ interest is shifting to a personalized approach to beauty; they are demanding the independent 
beauty brands that have targeted solutions for specialized skin concern rather than more generalized 
expertise in a broader category. Although certain indie brands have already gained strong recognition, there 
is large number of players that are still waiting to be discovered. 

We see a gap existed between the consumers demand and the opportunities for indie brands; the exposure 
of these brands remains minimal with limited marketing budget and resources. 

75 %
Of 18-34 ages say purchasing green beauty product is important 
This segment has highest purchase intent in green beauty 
products across all age groups

13 billion
The natural beauty market is expected to reach $13 billion by 2018

43 %
Sales for indie beauty brands increasing by 43 percent

X 10
The consumers attendance for Indie Beauty Expo in August 
2017 was 
x10 that of 2015

69 % 
Of 18-34 ages say reading beauty product ingredients before 
they purchase
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Béni solves

Béni is a beauty matchmaker specializing in providing 
personalized product recommendations to customers 
directly from independent beauty brands.

Béni matters

Creating a community where consumers are not only 
connecting with influencers, but also interacting with 
beauty brands digitally, makes customer experience, 
more personalized and more meaningful.

Béni’s mission

Empower individual beauty and make a positive 
difference in everyone’s lives.

Innovative beauty tech solution is needed to bridge the 
gap between the indie brands and consumers to drive 
the next generation of beauty industry

We’re transforming 

the way people find beauty
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From The Founder

When I first learned about one of the indie beauty brands, I was astonished by the 
founder’s story about her creation and how it came to life.
Clean beauty brand has its own philosophy that infused into the product, having 
specific ingredients for efficacy, embracing the natural beauty lifestyle.
The power of clean beauty became my passion.
I value the voice from each brand and want to inspire everyone. Thus, I created Béni.

Naomi Saito
CEO & Founder
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BRANDS

Indie beauty is thriving and influencing Clean beauty. 
While these brands are growing so quickly in this space, 
they remain lean infrastructures and a nimble ability to 
adapt to consumers' demands.

The problem continues to arise with their limited 
resources; how they generate awareness among 
consumers, educate about ingredients and efficacy in 
the products, recommend products to the right 
audience while standing out from the crowd against 
prestige brands that are now entering into this space.

Béni is a dedicated community where brands can 
educate consumers through the recommendation. It 
has social connection feature that people can share 
about the product and their experiences.

We support the growth and success of indie brands and 
enlighten the power of clean beauty
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CONSUMERS

As awareness and demand for clean beauty 
continues to grow, consumers ask for more 
volume and selection of natural beauty products, 
ingredient transparency without the burden of 
search, and more personalization.

Product recommendation from the matched 
specialty brand provide women with in-depth 
product knowledge which guides them to make 
smarter and healthier beauty choices.

This could empower individual beauty and make a 
positive difference in everyone’s lives. 

Safe 
ingredients? 

Sustainable? 

Cruelty-
free? 

Effective?

With a countless amount of natural beauty products, 
the hunt for the perfect beauty can be stressful.



Step 1: Take our quiz

When a user first signs up for 
free, We understand her unique 
skin needs.
(it can be updated at any time).

How it works

Step 2: Ask 
for recommendation

When the user asks for 
recommendation, our algorism 
match her specific needs to the 
brands with their products.

The matched brands are notified to 
recommend relevant product with 
personalized message tailored to 
her needs. 

Step 3: Get personalized 
recommendations

The matched brands explain 
the reason behind the 
suggestions. The user is notified 
via email when she gets the 
match.

Step 4: Shop & Share

Make smarter beauty choices with 
fun and easy.

The user can also find other member’s 
post and recommendations, like, and 
comment.
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Our Standard 

All brands have to go through our evaluation process to ensure that the products on our platform 
meet our standard which includes cruelty-free, non-toxic ingredients, and eco-conscious. 



Free to join the social platform
- For brands to be featured
- For users to be activated

Options to join
Social Platform + Marketplace - Transaction fee revenue model with 8% of the total item price sold to users
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Marketplace Social Platform

Platform Fees

SYNC
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Béni Debut at Indie Beauty Expo New York 2017 and launched beta in January 2018.

NAOMI SAITO
CEO and founder

us@hellobeni.com
408 505 7973

www.hellobeni.com


