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Ming says the fact that all of the founders are not 
from the watchmaking industry is a double-edged 
blade. On the one hand, they are free to explore and 
push the boundaries of design without any of the 
constrains of brand DNA or market expectation; on 
the other, however, the process of manufacturing a 
watch becomes a huge process of trial and error. This 
is why it is important that they work with reliable and 
trusted suppliers. Which brings us to the story of the 
second Ming Watch, the 19.01.

If the 17 line represented creativity to design 
watches in a certain price-point, the 19 series would 

PASSION 
PROJECT
For the founders of Ming Watches, 
the brand represents a combination 
of their passion for watches and good 
business sense.
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A theoretical physicist, microbiologist and corporate 
consultant walk into a bar. For brevity’s sake, I will skip 
the specifics, but the punchline is they created a watch 
company. On paper, a company like Ming Watches 
shouldn’t exist; the six co-founders have all found 
immense success in their own fields and, frankly, didn’t 
really need the extra burden of running a microbrand 
watch company on the side. However, like all business 
ventures destined for greatness, this one was born out 
of passion. The same kind of passion and obsessiveness 
that most watch collectors possess. The result is a 
watch company that was created by geeks, for geeks. 

The story starts with Ming Thein. At 17, Ming 
became one of the youngest graduates from Oxford, 
trained in the field of theoretical physics. Since then, he 
has moved on to the realm of commercial photography, 
became the Chief of Strategy for Hasselblad and even 
sits on the board of advisors for DJI. More importantly, 
Ming had been collecting and designing watches 
from a young age. By his own admission, the very first 
Ming Watch, the 17.01, was not his first watch – he 

had already been designing watches for a while with 
various levels of success. So, when he got serious 
about Ming Watches and spoke to Dr Magnus Bosse, a 
microbiologist based in Vienna, Kin-Meng Chan, the 
CEO of Beneton Properties, and the other co-founders, 
he already had 15 different designs to present.

Unlike most brands that look to crowdfunding 
platforms to kickstart their projects, their very first 
watch, the Ming 17.01, was pre-funded by Ming and 
two other co-founders, which says a lot about the 
commitment and belief they had in the watch. The 17.01 
was a limited-edition run of 300 pieces, split over three 
batches. According to Bosse: “The first run sold out 
in three hours, and the last two sold out in 90 seconds 
each – essentially just the minimum amount of time 
needed to get through a PayPal payment process.”

What makes these watches special are that they 
look like nothing on the current watch market. This 
is the product of Ming’s vision for what he wants in a 
watch, along with the combined experience of more 
than 80 years of collecting fine timepieces between all 
the co-founders of the brand. Long hours of in-depth 
discussion about watches, way before the notion of 
creating a watch brand even existed, helped Ming 
understand what collectors look for in a timepiece; and 
even today, this discussion goes on. Yes, the watches are 
designed by Ming, but through a series of conversations 
with all of the co-founders. “Even by the time you see 
the 17.03, for instance, that’s major revision seven, 
minor revision 60 or something like that.”

be the unshackling of the restraints of cost. The 19.01 
had a hefty price-tag of CHF7,900 (compared to the 
CHF900 of the 17.01); it still offered the philosophy 
of Ming Watches but in a much more refined manner. 
As the story goes, Ming and Bosse visited the Schwarz 
Etienne manufacture under the guise of a factory 
tour; however, they were so impressed with the know-
how of the watchmakers and the candidness of its 
management, they decided to take things up a notch. 
They made the watchmakers sign a non-disclosure 
agreement, explained what they were really there for 
and, on the same day, committed to the 19.01 project 
with Schwarz Etienne.

The first four pieces they commissioned from 
the manufacture were unique ones, bought by Ming, 
Bosse, Chan and another co-founder of the brand. 
Each one of the watches was different, with the 
purpose of testing out the various manufacturing 

WE WENT INTO THIS BECAUSE THERE IS A SOLID BUSINESS 
REASONING BEHIND IT. PASSION IS WHAT SUSTAINS IT.

techniques and its resulting effect on the design. As 
Ming says: “It was the fastest way of doing R&D.” 
The reception for the 19.01 was phenomenal and, at 
time of writing, it has been nominated to compete 
in the ‘Petite Aiguille’ category at the Grand Prix 
d’Horlogerie de Genève (GPHG).

So, where does the brand intend to go from here? 
It remains unclear whether it will continue to focus 
on its more affordable lines or go with the higher 
range of watches; maybe it will do both, and we will 
just have to wait and see. Chan says: “We (the co-
founders) were all business owners and/or CEOs in 
some way or another. So, there was a certain business 
maturity underlying the founding of Ming Watches. 
We went into this because there is a solid business 
reasoning behind it. Passion is what sustains it.” 
Find out more at ming.watch

FROM LEFT TO RIGHT YF Chek, 
Kin-Meng Chan, Ming Thein, 
Praneeth Rajsingh and Jacky 
Lim; Five of the six co-founders 
of MING Watches.

The movement of the 19.01 
is from Schwarz Etienne 
and offers two barrels for 
100 hours of power reserve

Ming Watches 19.01

The new Ming Watches 17.03 
has a second timezone function 
and is not a limited edition.
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