
Rx for veterinary social media

E verybody wants a magic pill to 
make all their social media work go 
away. Well, I don’t have that. For a 

lot of us, social media can be tough. But I 
have a doable prescription for all of us to 
find success and really express what our 
practices are about every day for clients 
and clients-to-be. Here’s my Rx to make 
social media a snap at your practice:

Show what you do

You do stuff every day. 
However, when peo-
ple drive by your 
practice, or even 
come inside, they 
don’t always see 
the stuff you’re 
doing. So, get 
that fancy 
smartphone 
out of your 
pocket and take 
some pictures of 
you and your staff 
doing what you do 
every day. Remember, 
if customers, their kids or 
their pets are in the photo, get 
their permission to post/use it. (You can 
use a permission form like this one.)

When was the last time you posted a 
photo of an intestinal parasite through 
the lens of your microscope? How about 
your stocking manager checking expira-
tion dates on products in stock? Even the 

ever-so-popular vet tech catching a urine 
sample? These photos show your team 
members in their element.

People like to see veterinary 
medicine isn’t just cuddling 
with puppies and kittens.

People like to see that veterinary medicine 
isn’t just cuddling with puppies and kittens 
(even though those posts are great, too). 

That shot of your staffer checking 
dates shows you care about 

the products you dispense 
and ensure they’re fresh. 

The tech dodging pee is 
doing an awesome job 
that loads of people 
wouldn’t attempt, so 
it shows their commit-
ment. It’s not hard to 
find the story in your 

practice, but it’s easy to 
forget to share them.

Post on the
(more than) daily

Take three pictures a day, with or with-
out a meal, for the rest of eternity. You 
need to make this part of your routine. Put 
it on your calendar! Make a reminder in 
your phone! Make it someone’s job! Get it 
done. Social media outlets like Facebook 
and Twitter push more frequent users to 
the front of the pack, and this gets your 
practice and your message in front of 
more eyes.
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Here’s my advice for DIY social media to promote your 
great veterinary hospital that doesn’t take all day.
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Do you make these
social media mistakes?

Avoid these three gaffes to keep your veterinary 
practice’s page running smoothly.

F acebook. The social media tool that 
is capable of great but also hor-
rifying things. We’ve all heard the 

horror stories that can arise from improp-
er Facebook marketing techniques. Bad 
reviews can spread like wildfire and clients 
can post mean messages on your wall 
for the world to see. All it takes is a little 
knowledge, time and research, and before 
you know it that scary world of Facebook 
is under your control. And  it can be used 
to your advantage, as long as you steer 
clear of these three marketing blunders:  

Mistake 1: Using the term
“success story” incorrectly
While it seems straightforward,
there are a few opportunities for
missteps with this one.

> First, make sure you have the owner’s 
permission to post a story and photos 
about their animal in your hospital’s mar-
keting material. A written permission slip 
is recommended, but two verbal confirma-
tions is okay.

> Make sure the patient has fully recovered 
and isn’t likely to be readmitted to your 
hospital. Wait at least a few weeks after 
the patient has been discharged before 
posting anything.

> Lastly, make sure you screen for anything 
that could be seen as medical negligence 
in your story. Even if it may not necessarily 
be medical negligence in the professional 
world, don’t use details of a grotesque 
procedure that may rub clients the wrong 
way. They might not have the same tol-
erance for graphic surgery descriptions or 
photos that you and your staff have.
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What Facebook changes mean
for your veterinary practice

Mark Zuckerberg and friends are changing data collection
practices on the social media giant. Find out what that means 
for your veterinary hospital online presence and marketing.
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R ecent revelations about 
the information-gather-
ing methods of Facebook 

partners have forced Mark Zuck-
erberg and company to revise the 
way they do business. And this 
may change the way your prac-
tice does business, according to 
Fetch dvm360 conference speak-
er Bill Schroeder. As he explains it, 
when users grant profile access 
to third-party games and apps, 
personal information gets collect-
ed and put to use in various ways.

“The product of that is a trea-
sure trove of behavioral informa-
tion that advertisers ... utilize to 
create really great ads for busi-
nesses like veterinary practices,” 
Schroeder says. “This allows for 
extremely great targeting.”

The problem is, this has been go-
ing on without Facebook mem-
bers’ explicit knowledge. Because 
of the recent backlash over this 
disclosure, Facebook is taking 
action, revealing that they’ll shut 
down third-party data collection 
in late 2018.
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