
CLINICAL CONSUMER STUDIES
HAIR VOLUME ENHANCER



The Benchmarking Company (TBC) was 

engaged by Athena Cosmetics to conduct a 

56-day Beauty Product Testing Group (BPT) 

to test the cosmetic effi  cacy and appeal of 

Hair Advanced by RevitaLash® Hair Volume 

Enhancer Foam, as used with a mass 

market shampoo & conditioner. A subjective 

evaluation of cosmetic effi  cacy and tolerance 

was obtained with a questionnaire that was 

completed by the volunteer subjects at four 

data points: Baseline Day 1, Day 14, Day 30 

and Day 56 upon completion of the study.

Thirty-six (36) participants tested this product 
over 56 consecutive days, with online self-
assessment evaluation surveys fi elded after 
Day 1, Day 14, Day 30 and Day 56. TBC 
recruited all BPT panelists from its proprietary 
PinkPanel and GuysthatGroom databases. 

In order to qualify to participate, all 
respondents met the following criteria: 
A. Must be aged 25+. 
B. Must not be currently undergoing a 
medical treatment that may cause hair to fall 
out, such as chemotherapy. 
C. Must not currently use a product meant to 
thicken thinning hair. 
D. Must not have male-pattern baldness. 
E. Have fi ne and thinning hair. 
F. Subjects must be able to understand 
their role in the study, able to provide 
written Informed Consent for study, and 
able to fully participate in the study (56 
days consecutively). 

Questionnaires to evaluate the appeal and 
eff ectiveness of the product were given to 
the subjects at the beginning, middle and at 
the end of the study (intervals noted above 
and were delivered consecutively throughout 
the 56 day period) to evaluate the benefi ts 
and overall user experience. 

This study was conducted in compliance with 
the CFR Title 21, Part 50 (Informed Consent 
of Human Subjects). Informed Consent was 
obtained from each subject in the study and 
documented in writing before participation in 
the study. 

TBC recruited participants from across the 
United States. 

A total of 36 subjects were 
recruited for this study and 
included both male and 
female participants. 

Participants were mailed 
a 56-day supply of
the products along 
with a detailed user 
guide. Participants were 
instructed to use the 
products as follows: 
(Continued on next page)

COSMETIC EFFICACY
OF A HAIR VOLUME ENHANCER 

In the morning or evening, whenever you shower 
for the day: 

STEP 1 CLEANSE: Shampoo 
Apply a dime- to quarter-sized amount of shampoo 
to wet hair. Lather, rinse and repeat. 

STEP 2 CONDITION: Conditioner 
After using the shampoo, apply conditioner to wet 
hair. Massage into hair. Allow to sit 1-2 minutes. 
Rinse thoroughly. 

STEP 3 VOLUMIZE: Hair Advanced Hair Volume 
Enhancer Foam
Remove safety seal and cap. Pump the bottle a 
few times to release air, until the foam appears 

from the pump. After cleansing hair, release a small 
amount of foam onto your fi ngertips and massage 
the product into the base of the hair. Use 1-2 pumps 
daily in the morning or evening, on wet or dry hair. 
This product is leave-in, do not rinse. Let hair dry, 
and style as desired. The lightweight foam allows 
for fast application, easy spreadability and quick dry 
time. It is ideal for shorter hair. 

If the subjects were not able to shampoo their hair 
each day, they were asked to wet their hair and 
apply the Hair Advanced Hair Volume Enhancer 
Foam and leave it in.

The data used in the statistical analysis refl ects 
changes from baseline. 

After 4 Weeks of Use: 

88% Hair feels strengthened 

91% Hair shows an improvement in appearance 

91% Hair feels fuller 

91% Hair looks healthier 

After 8 Weeks of Use: 

91% Hair feels strengthened 

91% Hair shows an improvement in appearance 

94% Hair feels fuller 

94% Hair looks healthier
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CONCLUSION 

of study participants agreed that after using 
the test product for 8 weeks, hair showed 
an improvement in appearance.
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RESULTS 
Product Questionnaire Summary



ABSTRACT 

STUDY DESIGN 

The objective of this clinical study conducted 
by BioScreen® Testing Services, Inc. was to 
determine the irritation and sensitization 

(contact allergy) potential of a cosmetic hair 
volume enhancer foam formula after repeated 
application to the skin of human subjects.

A total of 52 subjects, ranging in age from 18 to 
61 years old, were enrolled in the clinical study, 
and 51 of those subjects completed the study. 
Of the subjects completing the study, 49 were 
female and 2 were male. Prior to the initiation 
of the study, an Informed Consent was obtained 
from each volunteer.

Subjects were requested to bathe or wash 
as usual before arrival to the facility. Patches 
containing the test material were then affixed 
directly to the skin of the intra-scapular regions 
of the back, to the right or left of the midline, and 
subjects were dismissed with instructions not to 
wet or expose the test area to direct sunlight.

Subjects were instructed to remove the patches 
approximately 48 hours after the first application 
and 24 hours thereafter for the remainder of the 
study.

This procedure was repeated until a series of 

nine (9) consecutive, 24-hour exposures had 
been made three (3) times a week for three (3) 
consecutive weeks. Prior to each reapplication, 
the test sites were evaluated by trained 
laboratory personnel.

Following a 10-14 day rest period, a retest/
challenge dose was applied once to a previously 
unexposed test site. Test sites were evaluated 
by trained laboratory personnel 48 and 96 
hours after application.

In the event of an adverse reaction, the area 
of erythema and/or edema were measured. 
Subjects were instructed to report any delayed 
reactions that might occur after the final reading.

The scoring scale and definition of terms such as 
erythema, edema, induration, and vesiculation 
are based upon the scoring scheme developed 
by the International Contact Dermatitis Research 
Group scoring scale.*

• Under conditions of the study, there were no  
 identifiable signs or symptoms of sensitization 
 (contact allergy) noted for the tested hair  
 volume enhancing foam.

• No adverse reactions of any kind were  
 reported during the course of this study.

EVALUATION / HRIPT
HUMAN REPEAT INSULT PATCH TEST FOR SKIN IRRITATION  & SKIN SENSITIZATION

RESULTS & CONCLUSIONS 

*Rietschel, R.L., Fowler, J.F., Ed., Fisher’s Contact Dermatitis (fourth ed.). Baltimore, Williams & Wilkins, 1995
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