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Now I know what you’re 
thinking.

This was supposed to be a guide 
about style. What the hell have prin-
ciples got to do with it? 

Principles have got everything to do 
with everything. And since style is 
something, they’ve got to do with 
that too. 

At my age, I could go on about prin-
ciple for days. And I would, too. If I 
thought you would listen. But I 
know what you’re here for, and so 
I’ll keep it brief, and to the best of 
my ability, pertinent.

What follows, in no particular order, 
are my thoughts on a whole lot of 
things, including style, but also more 
than that.

As with the rest of this guide, take it 
or leave it as you will. It’s no skin off 
my nose either way. 

And do pardon the lack of pictures. I 
know how much you like them.



Buy quality, even if it costs you.
I know. This advice flies in the face 
of what passes for good sense these 
days. If something’s older than three 
months, it’s practically begging to 
be replaced. And the way they man-
ufacture things today, it probably 
ought to be tossed. Because you’ve 
been buying garbage, polished to a 
high sheen.

There was a time, not so long ago, 
when people passed things down to 
their children. Their children’s chil-
dren. Those heirlooms were worn, 
and scuffed, and a hundred times 
better than the day they were made.  

The world is full of waste, and it’s 
bloody disgraceful. Find yourself a 
pair of boots that will last ten years 
or more, and take care of them. In-
stead of the two dozen pairs of 
sneakers you’d have sent to the land-
fill, you’ll have a well-loved family 
member. You’ll save money, and 
look a damned sight sharper, too. 

Principle 1



Addendum 

Buy things that can be re-
paired. And repair them. 
That’s the sign of true quality. If 
something is worth repairing, it’s 
worth buying in the first place. 

Patch things. Mend them. Polish 
them. Get them cleaned, or resized. 
Taken in or let out. Do it yourself, if 
you can, or hire a professional. 

Make them your own. 

And if you find that the cost of repair 
is more than you paid for the item it-
self--well that’s when you know what 
you bought was junk.  

Principle 1



Support small, local businesses 
and independent craftsmen. 
A self-serving statement if there ever 
was one! And yes, craftsmen in-
cludes women too, no need to get 
riled. 

The arguments against this one I’ve 
heard aplenty. It’s expensive. It’s in-
convenient. It’s slow. And so on, and 
so forth, ad infinitum.

If that’s the way you’re bent, don’t go 
lamenting when you’re left with two 
companies running everything, and 
nothing left to choose from. If you 
value craft, quality, artistry, and the 
bloody freedom of your fellow man, 
then consider where your money’s 
going when you spend it. 

Yes. Free overnight shipping is nice. 
So is buying things for drastically 
less than they’re worth. But remem-
ber, it will only last until there’s no 
more competition to undercut. 

Just look at the bookstores.

Principle 2



Outfits, not clothes.
If you you take away anything from 
this guide, let it be this. 

Imagine. You’re walking down the 
street and something catches your 
eye in a shop window. A hat, per-
haps. A fedora. It looks damn good 
on that mannequin. Like a noir de-
tective. You think: If I had that hat, 
why, I’d be irresistible. So you buy it.

You’re out with it on, and catch sight 
of yourself in a mirror. You realize to 
your horror that somewhere be-
tween the window and now, you lost 
the magic. It worked for the manne-
quin--but you look like a dimwit.

Why?

Chances are, the problem isn’t the 
hat. And it isn’t you. It’s everything 
else you’re wearing. Ever seen a noir 
detective in jeans and sneakers? In a 
t-shirt with his favorite cartoon 
character on it? Fedoras are fine. 
Outfits, not clothes.
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Principle 4
You aren’t a walking billboard. 
Brands exist for a good reason. To 
identify quality at a glance. If you 
know a brand’s reputation, you will 
know, with some degree of confi-
dence, whether you’re buying some-
thing that will last one year or ten. 

But paying two-hundred quid for a 
t-shirt because it’s got the right logo 
on it isn’t going to make it last ten 
years. And the people who’ll be im-
pressed by those logos are exactly 
the sort of people you want to disap-
point.

If you’re going to let brands dictate 
your buying habits, let it be because 
they produce quality goods, or stand 
for something you believe in. Not be-
cause their name is associated with 
luxury.



Principle 5
You aren’t a child either. 
T-shirts with pictures on them were 
cute when you were twelve. But 
there comes a time to start dressing 
like a man. I’m not saying you need 
to don a suit and tie for every trip to 
the supermarket, but for god’s sake, 
have a little self-respect. 

And that goes double for wearing 
your pajamas to the airport.

There’s so much more you could do 
to honor your childhood heroes than 
plastering them on your chest. Think 
on that for a time, and see if you 
can’t come up with something 
better.



Principle 6
Save the costumes for 
Hallowe’en.
Now listen to what I’m saying here.
I don’t want you to be boring. And 
I’m all in favor of dressing up. I 
always say, dress for the job you 
want, whether that job is fireman or 
druid, or dwarven field engineer. 
And if you can’t get ahold of a proper 
set of dwarven field leathers, I’m 
fine with improvising as best you 
can. 

But there is a certain threshold of 
quality--of craftsmanship, and mate-
rials in particular--where I must 
draw the line. 

Clothing should be functional, as 
well as stylish, and rarely made out 
of foam. 



Principle 7
Take care of your body.t
Even if your clothes look good. Any-
body can look heroic if they’ve got 
the know-how. That’s no reason to 
neglect your health. 

I’m not saying you need to be model 
thin, or grow your neck to bovine 
proportions. There have been plenty 
of great men of all sizes. But you 
ought not let finding your look be an 
excuse for lethargy, either. 

Not many men have died of a little 
exercise, but plenty have dropped 
dead for the lack of it. Make sure 
you’re around long enough to show 
the world what you’ve got to offer.

And after all, health and vigor are 
more compelling than the finest pair 
of boots--and that’s saying some-
thing.



Principle 8
At every opportunity, if possi-
ble, wear a cape. 
Try to do it stylishly, of course. 

If there’s one thing that fashion is 
missing nowadays, it’s capes. Capes! 
Cloaks! The closest a man can get 
away with nowadays is an artfully 
draped shawl, and even that raises 
eyebrows. 

It was a great loss to society when 
capes went out of style, and I’ll be 
damned if I’m just going to sit 
around and let them stay that way. 
Look at all the great men who wore 
capes. Kings. Centurions. The Cara-
binieri. Lando Calrissian.

And they all looked fantastic. 

Remember, be holistic. Do the cape 
justice. Quality. Combinations. 
Craftsmanship. 

Together, we can breathe new life 
into this glorious garment, for the 
good of all.



Principle 9
And last of all, make up your 
own damn mind.
This bit goes far beyond fashion, but 
it’s worth mentioning here too. If 
you’re striving to be the man you 
want to be, it’s your own opinion 
that matters.

Decide for yourself what you like, 
and to hell with everyone else. Let 
them laugh. Let them whisper, or 
gawk. The ones who matter will be 
there behind you.

And there’s the one caveat. Watch 
for those who offer support, not ridi-
cule. 

Friends, and family. 

Their opinions you must treasure 
above all else, because they have 
your best interests at heart.

If they tell you you’ve gone and 
dressed up like a bloody idiot, you 
might just want to listen.  



Heroic Principles
By this point, you’ve probably 
got wisdom leaking out your 
ears.

Don’t fret. There’s plenty of time to 
digest. 

Now off with you. 

All the guides are available at 
Greyburne’s.com


