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Dubai Expo 2020 / Thailand Pavilion

By far the toughest challenge with developing Expo pavilions is how to make them memorable. 

shows or eye-popping AV installations. Thailand’s outpost at Expo 2020 Dubai does all three.
By Caroline Reid and Christian Sylt. 

isiting an Expo provides 
guests with a wonderful 
sense of discovery. The 
pavilions tend to have 
avant-garde appearances 
which are designed to 

lure in visitors but often make it tough to tell 
which country is showcased inside. Expo 2020 
Dubai is no exception.

The Saudi Arabian pavilion looks like an angular 
spaceship sticking out of the ground, Austria’s 
outpost sits inside some white tepees whilst the 
Czech Republic’s home seems to be covered in 
twine. In comparison, the Thailand Pavilion looks 
more traditional as the curved building is covered 

that is being lifted up above the entrance. Life-size 
statues of two cute smiling mascots stand 
outside and seem to welcome guests in. It looks 
inviting and this theme runs through the pavilion.

Thailand is famous for its hospitality and the 
pavilion developers showcase it by using AV in 
unexpected ways. There’s no sense of what’s to 
come when the journey begins, as guests pass a 
model of the red and gold barges that once 
graced Thailand’s waterways. It sets the scene for 
an indoor show about the history of the country 
leading up to the present day. Guests stand on 
banked rows in front of a cinema screen with an 
oblong pool of water in front of it which soon 
reveals the show’s party trick.

Seafaring has been the engine behind Thailand’s 
growth and the show celebrates this. As 
movie-calibre music echoes around the room, 

mist rolls on to the pool in front of the screen and a 
waterfall crashes down into it from above, as if by 
magic. The crescendo comes when the two 
mascots from outside the pavilion swoop on to the 
screen and appear to command fountains to rise 
up from the pool in front. Thanks to well-placed 
LED lights, the fountains bubble up in the shape of 
letters which spell ‘Thailand’, as the show comes 
to a close.

“The technology we used comprises elements 
that are unique to the Thailand Pavilion,” says Dr 
Kasititorn Pooparadai, pavilion director and senior 
executive vice-president of the Digital Economy 
Promotion Agency - which is responsible for 
Thailand’s presence at Expo 2020 Dubai. 

All of the content in the pavilion was created by 
Bangkok-based Index Creative Village which has 
worked on previous Expos as well as major sports 
events, New Year’s Eve parties and royal weddings.

“To create a memorable and impactful visitor 
experience, the water features have been fully 
integrated to synchronise with the show through 
fountains, waves, splashes, and rain showers,” says 
Pooparadai. “When it comes to our audio visual 

standards while also customising the experience 
for visitors. We needed to ensure that displays 
could withstand heat and rain, both of which we 
anticipated.

Index Creative Village helped bring this activation 
to life through more than 250 fountains that 
articulate the eight letters of the country’s name 
‘THAILAND’. It seems like a stirring conclusion but 
it’s actually just the start.
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The next part of the journey through the 
pavilion is even more unexpected as guests get 
funnelled into a full-size, 360-degree cinema to 

Pooparadai explains that “our two friendly 
sibling mascots, Rak and Mali were conceptual-

Thailand pavilion, these adorable mascots take 
everyone on a journey to witness how the 
country has developed over seven hundred 

The mascots tell guests that the room has 

them on a tour of Thailand’s landmarks and 
innovations, from organic plastic to remote 

permanent attractions at top theme parks and 
although it doesn’t actually move, the sensation 
of movement is so convincing that it’s common to 

resolution so that the visuals burst with colour 

accompanied by a bass so deep that it makes the 

“Among the innovations and machines that we 
employed, the surround sound stands out as our 
greatest pride because we incorporated 
vibrational effects made possible by the 

where a prism shape covered with screens pokes 

of Thai hospitality in action and Pooparadai says 
that keeping this message consistent throughout 

“The biggest challenge for us was to design the 
experiences to convey a uniform, singular 

“To create a memorable 
and impactful visitor 

experience, the water 
features have been 
fully integrated to 

synchronise with the 
show through fountains, 

waves, splashes, and 
rain showers.”
Dr Kasititorn 

Pooparadai, Digital 
Economy Promotion 

Agency
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that cannot be experienced elsewhere as well as 
Thailand’s mobility from past to future.”

The two are blended together in an interactive 
show which takes place in front of a huge screen 
outside the pavilion and also helps to draw in 
guests. The performance showcases the 
traditional Thai pastime of kickboxing in a 
high-tech family friendly way.

iconic shows that involve innovative processes 
like hydraulics, bubble machines and smoke jets,” 
says Pooparadai. 

The kickboxing extravaganza culminates in a 

monster with the mascots as referees. At night 
live music and dancing takes place in front of the 

different colours. It is typically Thai and that is 
precisely what the developers wanted.

“In order to create a memorable audio visual 
experience, we needed to tap into the imagination 
of the visitors. Our intention was to create an 
immersive experience that invites people to 
interact and engage with it in as short a time as 
possible to deliver an effect that we are certain 
will remain with them long after the conclusion 
of Expo 2020 Dubai.” 

It does indeed. 

It tells the story of a hero character who is 
plunged into the colourful world of video games 
thanks to some AV wizardry. The performance 
looks like a synchronised ballet as the hero’s 
blows never land on his real-life opponents but 
are accompanied by well-timed effects in the 
stage and on the screen in the background.

“The stage plays host to a multitude of daily 
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