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"WHO WE ARE" VIDEO

We are distillers and dreamers, creators and caretakers, farmers and family. We uplift 

and enhance lives around the world through nature’s living energy—essential oils. 

Every day we make lives better, the earth greener, and futures brighter. 

Are you ready to embark on your journey to personal growth and transformation?  

We are honored to be able to support your success as you uncover all that is in store 

for you. Although the community was brought together and united by the common 

love of essential oils, you are unique. You go beyond just sharing, you build meaningful 

relationships with others in the process.

That’s why our goal with this guide is to help you develop those relationships and 

to help you start your own business journey. With this guide, you’ll have a greater 

understanding on how to love, live and share essential oils to be able to grow a 

purposeful and successful business fueled by your passion for wellness.

There’s never been a better time than now to take your future into your own hands.  

No matter your goal, we want you to know that it is possible! 

If you think you can, you can! Believe in 
your wildest dreams and let’s work together 
to help them become a reality. Encourage 
yourself and others every day by saying:

I LET MY HAPPINESS BE  
VISIBLE TO OTHERS. 
“My happiness overflows from me. I can 
use my happiness to bring joy to others.”

I AM BECOMING. 
“I am becoming the person I want to be.  
Each day I grow a little more into the 
person I know I can be.”

I AM WORTHY OF GOOD THINGS. 
“It is okay to want the best for myself and 
to pursue the things that bring me joy and 
happiness.”

I AM CONFIDENT IN MY DECISIONS. 
“I am the creator of my own destiny. I stand 
behind the things I do and say.”

Any time you see a QR code, scan it with your 
camera (iPhone) or QR reader (Android) to access 
additional content like success stories from top 
leaders plus exclusive tools and training. Try it!

Welcome to our 
Community BELIEF

STARTS
WITH

AFFIRM IT
AND BELIEVE IT

You

Are you ready to rise up?
We are excited to see the beautiful future that awaits you.

Have a notebook and pen ready! Look for these 

symbols throughout the book and implement the 

actions or tips into your business.Check  
the box

ACTION

Write 
it down

NOTE
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Step 1: Love the oils! Start by 
using and diffusing your Premium 
Experience Bundle essential oils 
to be able to build your own 
experiences and stories. Next, 
move on to explore the origins, 
uses and benefits of other oils. 
There’s always something new  
to learn and discover about  
essential oils – that’s why  
so many people love it! 

When you love something, it 
inherently shows in how you 
live your life! Deep dive into the 
wellness lifestyle – whether it’s 
swapping the chemical-laden 
products in your home with the 
Thieves Line or taking charge of 
your health with a daily shot of 
NingXia Red, Young Living is here 
to empower your wellness journey.

It’s human nature to share our stories, 
experiences and the things that we love 
with others. When you find yourself starting 
to share essential oils and the wellness 
lifestyle, you are not only gaining new and 
meaningful relationships, but you’re slowly 
building a community of like-minded and 
passionate individuals who can join your 
newfound business! 
 
In this guide, we’ll learn more about how you 
can share and grow your appreciation for 
the Young Living business!

WELCOME

A healthy home for each of us;  
a healthy world for all of us.

Your journey 
begins now

This is why we need you. Bringing essential oils into every 

home is no small task. We are millions strong, thanks to 

story after story being authentically shared. 

We are storytellers. Whether it’s heart-to-heart over lunch 

or via a social media connection, Young Living grows 

when you do…one sharing at a time. 

Today, start with three simple steps:  

LOVE IT, LIVE IT, SHARE IT. Use these steps throughout 

your Young Living journey to make an impact in the world. 

Let’s get acquainted with them. 

share it

love it

live it
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share it

Success is living  
your deep,  

burning purpose.

D. Gary Young
Founder
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Start using the oils yourself! 
Let your family, friends and 
loved ones try out oils too!

Build your own story  
by using the oils

Showcase your Young Living 
way of living on social media 

or in person with family  
and friends.

Become a product of the 
product. 

Explore other Young Living 
oils and essential oil-infused 
products such as NingXia 
Red and Thieves Cleaning 
line! 
 

Try something new each 
month!

Having those stories, you are 
now ready to share!

Send samples to family and 
friends

Share your experiences 
on social media to create 
traction

Share and enroll 2 people a 
month

Help your team enroll other 
people by sharing what 
you've done before

lloove itve it

Love it, live it, and share it multiple times
a month for increased momentum.

live itlive it share itshare it

Rarely does someone walk through the front door of Young Living wanting to build the business.  

Almost always, a customer develops a product passion over time and naturally transitions into the 

business side due to their love of talking about the benefits of essential oils. 

There’s a huge difference between selling and sharing. At Young Living, it's not selling because 

it starts with something you already love: essential oils. It’s sharing your passion in a kind and 

authentic way with people you believe will love it too. This makes all the difference.
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Prepare Your Awe-Inspiring Story
How you share is just as important as what you share. You fell in love with our products, and your story can 

inspire and help so many people in your community. That’s what makes this business both fun and rewarding. 

Your story will become one of your most prized and reliable business-building tools. This section will help you 

build your awe-inspiring story. 

Where you are from, where you work or what you do. Describe your family or current situation.

Example: “I am married with 2 children and we live in Pasir Ris. Everyday, I have to prepare the children 

for school and commute to work after sending them to school. After work, I have to rush home in time to 

prepare dinner while my husband will pick up the children from student care. I hardly have personal time 

left for myself and am often in a rush and exhausted.”

SStep 1tep 1 Describe your background.

Example: “My daughter is doing so much better and is now able to get quality sleep. I also feel well rested 

after using the oils. We have found that sharing the products with a few others is rewarding, and now I’ve 

freedom in managing time while building my own network of business.”

SSteptep  33 Describe how you found a solution with Young Living products  
and/or the business opportunity.

Example: “I was exhausted from wearing so many hats, and my eight-year-old wasn’t sleeping well. I reached 

out to other mothers looking for a solution, and my next door neighbour gave me a bottle of Young Living 

Lavender Essential Oil to diffuse in her room at night.”

SSteptep  22 Tell something about your life that had you dreaming of a better future.

Example: “My business has grown by sharing the products with friends and family; and for the first time 

in years, we are setting goals for our family and planning for the future.”

SStep 4tep 4 Share why you are excited about the future.

SSteptep  55 Put it all together in your 30-second story.
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Frances Fuller

When I was introduced to Young Living in 1998, I was looking for anything that could improve my level of 

wellness. To my amazement, everything that I ordered worked - but I still had no intention of sharing with 

others until my neighbour, a medical doctor, told me she was having surgery for a chronic issue. I blurted 

out that I had been reading some amazing things about the Young Living essential oils and suggested to 

incorporate them as part of her wellness journey. I lent her two partially used bottles to try. Within 2 days, 

she was convinced with Young Living!

THE ROAD TO ROYAL CROWN DIAMOND

In February 2003, I travelled to Singapore for a holiday. During my stay, I began teaching others about 

the oils just as I had done in Florida. People were interested in the Raindrop Technique, and I taught 

classes and also meditations with the Feelings Collection and other single oils and blends. People were 

eager to learn and wanted a way to easily get the oils on a regular basis. Fast forward to 2008. I had 

the opportunity to go on a Caribbean cruise where I got to meet the executive team in Young Living and 

explored with them the wellness needs of Singaporeans.

One thing led to another. On October 19, 2011, Young Living Singapore officially opened and that was one 

of the most treasured memories for me. However, the adventure was just beginning! Every Singaporean 

has friends and family in other countries, and we began sharing all over Asia.

If you are new to Young Living, my advice would be to USE the products and share with others the ones 

you are most passionate about. Share your stories. You do not have to know “everything” to share. Just 

share your PASSION, and remember it’s about THEM – not about you.

YOU DO NOT HAVE TO KNOW "EVERYTHING" 
TO SHARE. JUST SHARE YOUR PASSION, AND 

REMEMBER IT'S ABOUT THEM - NOT ABOUT YOU.
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Yonie Bonawi

The aroma of Valor was how it all started for me nine years ago when I grabbed my first bottle of Young 

Living essential oil and applied it on my back along the spine. I was captivated by the uplifting scent and 

immediately bought ten bottles from my enroller. Being a bodywork therapist allows me to incorporate 

Young Living essential oils and blends in my sessions with my clients. I get to try and explore oils with my 

clients to gain more in-depth insights of their uses and benefits. My passion for helping others transform 

their lives is the driving force behind my successful Young Living business and a team who supports me.

I believe that education and empowerment are essential factors when it comes to building a strong 

foundation for my business. "I always demonstrate and walk the talk so that my team can emulate. We can 

excel through duplication! And if each can do that and repeat the same, then we can inspire more people 

and fulfil Gary's vision to have essential oils in every home."

THE ROAD TO ROYAL CROWN DIAMOND

From being open, bold and curious, I have wholeheartedly infused Young Living into my lifestyle. My best-

kept secret to learning and understanding the oils comes from playing around with them and trying what 

works best. Having used the oils for years, I understand that what may work for me, may not for others.  

I share that as every individual is different and unique, so are essential oils! And that is the beauty of Young 

Living - having so many different oils and products, you are spoilt for choice. 

Besides my appreciation of the oils, my favourite products are Young Living's supplements. Before Young 

Living, I was a frequent user of various brands' health supplements. Since embarking on my holistic wellness 

journey, I have completely switched over to Young Living's range of nutritional support because it is the 

only company with essential oil-infused supplements. I continue to strongly encourage my family, friends 

and team to do the same so they too can experience the wholesome lifestyle Young Living has to offer. 

Having attained the rank of Royal Crown Diamond in Singapore, I have built a business, plus a legacy for 

myself and my organisation. I am grateful for a strong and extensive international team who is willing to 

pull through challenges together, and believes that by having the right mindset and good health, anyone 

can achieve the Young Living dream! I continue to inspire more families with Young Living and aim to bring 

oils to more homes all over the world with my team!

I ALWAYS DEMONSTRATE AND WALK THE TALK 
SO THAT MY TEAM CAN EMULATE. WE CAN EXCEL 

THROUGH DUPLICATION! AND IF EACH CAN DO 
THAT AND REPEAT THE SAME, THEN WE CAN 

INSPIRE MORE PEOPLE AND FULFIL GARY'S VISION 
TO HAVE ESSENTIAL OILS IN EVERY HOME
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Build Your Community

Join the existing activities or events that the Leaders in your team  

or community are already doing.

Share your life story and interests so that people will get to know you and trust you.

Find similar activities with people you attract and start sharing the oils that  

you find are beneficial in those activities (E.g. oils for yoga, oils for kids).  

Let others experience the oils in a way that's relevant to their current situation.

How to Get Started

How to Make Friends

How to Connect to People
build your

community
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    ACTION     WORDS TO SAY

 
 
 
 

REACH OUT

Try to remember your life before oils. Go back to your 
roots and remember your WHY - why are oils so close 
to your heart and why are you engaged with the 
Young Living business.

“Hi! You’ve crossed my mind lately. I 
remember when (recount a past experience 
with that person). How have you been?” 
(Stop talking and listen. Less talking and 
more listening. The more you listen, the 
easier you will find their need.)

 
 
 
 

INSPIRE

Inspire others with the impact that Young Living has 
made in your life. Share your story, a before and after 
photo, or an individual product, and share in a way 
that is authentic to you. The key is to share at least 
two times each day with new people you come in 
contact with. You can never go wrong by sharing what 
you’re passionate about. 

“How are you? (When person reciprocates  
to ask) I’m actually great! I found this 
amazing company and great products. 
What I thought was just a new hobby,  
slowly became one of the most rewarding 
things I’ve done. I think you’ll find joy in this 
too! (Share your story)”

 
 
 
 

SUGGEST 
PRODUCTS

If someone has shown interest in learning more about 
what product may be best for them, don’t be afraid 
to make a suggestion. At this point you’ve discovered 
their void and know what they need. Remember, you’re 
finding their needs and filling them. Now is the time to 
fill them up!

“I remember you've encountered this before 
(recall person’s pain point) and I just wanted 
to share that I’ve found an amazing natural 
product to address it – (name of essential 
oil). I think this may help you too because 
(state product benefits).”

 
 

ENROLL & 
FOLLOW UP

Enroll:
If they’ve had a positive response to your 
recommendation, now is the time to ask how they’d 
like to get started. Don’t delay or second guess 
yourself. Get online and walk them through placing 
their first order so they get exactly what they need. 
Don’t be afraid to ask your circle for referrals. Ask 
if they have friends that could be interested in the 
products or the business.  

“Okay, let’s get you what you need. I want 
to make sure you get the best price possible. 
Here’s what I recommend (products). I am so  
excited to see what these products can do 
for you and your family.”

Follow up:
Follow up daily! As you reach out to two new people 
each day, follow up with two previous connections 
each day too! The average person needs more than one 
connection before making a decision. You may need to 
send another tool or invite them to an upcoming class 
or event. We recommend to connect with them after 
one day, followed by after one week and then after a 
month. 

“Hi, friend! I’m checking in on you. How's 
your week? Is there anything I can do for 
you, because I’m here for you. I just want to 
see you at your best.”

RISE Sharing System
As you share your story, passion and excitement for Young Living, you are bound to be contagious. 

People will want to begin their journey with their own Young Living products. This is where you begin 

growing your business. Happy and delighted customers make sharing Young Living fun.

As you grow your community, use and teach the RISE sharing system to easily connect with others. 

...a...annd rd reeppeeatat!!

R

I

S

E
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myself

Start Setting Your Goals and a Timeframe
We want you to be bold, be audacious, and set a goal like never before. If you could paint a picture of 

how these products and business could impact your life and the lives of those around you, what would 

that look like? What would that feel like? 

Take some time to reflect on what goals you’d like to achieve with your Young Living business, how long 

you think these goals will take you and what you should do to accomplish them.

E.g. Be a  
Senior Star  
in 3 months

E.g. This month,  
I want to help 
two of my stay-
at-home friends 
find their voice 
again.

E.g. I want to 
help two of my 
Brand Partners 
reach Star.

E.g. Connect  
with four of my 
friends this week 
to understand their 
needs and help 
them find a solution 
using Young Living 
as the vehicle.

E.g. Walk through 
this RISE booklet 
with them and hold 
them accountable

E.g. A successful
leader of leaders.

E.g. So proud 
of my friends; 
emotional and 
impactful.

Read full story Read full story Read full story

GOAL ACTIONS FEELING

E.g. Choose 
from the Income 
Producing Activities 
list on next page

E.g. Happy and  
accomplished

 
my team

my  
community

Continue to learn and rise

“When I was introduced to 
Young Living, I knew it was the 
right thing. I first fell in love 
with the exquisite essential oils 
that Gary crafted, so that is 
usually what I share. I am a 
people connector. We are a 
Community. Together we show 
up to share, serve, and make a 
positive impact in the world.”

PATRICIA GWEE 

Crown Diamond

“I have always believed that 
getting to know Young Living 
was an answer to a prayer. 
My dad was diagnosed with 
Parkinson after his retirement 
and for years after his 
diagnosis, I have put out the 
prayer to receive natural, 
non-intrusive ways to soothe 
and comfort him.”

KAI TAN 
Crown Diamond

“Being a mother has been 
one of the greatest joys in 
my life. I make it a priority to 
integrate Young Living into 
my children’s routines, after 
learning that Young Living 
can make a difference in my 
family's wellbeing. That's 
when I found my passion in 
sharing and educating the 
goodness of Young Living.”

DENY SENTOSA 

Crown Diamond
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PLANS INCOME PRODUCING ACTIVITIES

GROW 
NETWORK

• Create 30 connections in your name list
• Add 2 names on your name list daily
• Connect with 5 people not necessarily to talk about oils
• Grow your network through helping Brand Partners rank advance or requalify 

for their achieved ranks
• Grow your organisation through OGV by converting your group volume to 

ranks.  For example "Claudette wants to achieve a growth of 8,000 OGV", you 
may advise her that she may want to look at her organisation and see if she can 
help rank advance 2 new executives, 4 new senior stars or 16 new stars whilst 
leveraging the Silver Bound bonus

SHARE

• Post something about oils and your lifestyle that is educational, inspirational or 
entertaining

• Post a selfie on social media and talk about something you've learned
• Share in social media your Premium Experience Bundle unboxing and how you 

use your oils 
• Send a message out about a tip or diffuser blend to at least 5 Brand Partners 
• Plan classes and send invites 

FOLLOW-UP

• Follow up on people you've sent samples to
• Connect with 5 Brand Partners, active and inactive, via text or Facebook Messenger 

just to say hello
• Write 3 thank you notes to current Brand Partners
• Schedule a lunch date with a friend

YL ACTIVITIES • Leverage Young Living Singapore's events and trainings

HELP OTHERS

• Do an Instagram story on DIYs
• Educate new Brand Partners on how to use the Premium Experience Bundle oils and 

next oils
• Check in with your Brand Partners and see how you can support them
• Give information about delivery, support system and who the new Brand Partners 

can reach out to for support/queries (enroller and YLSG Member Services contact 
information)

PLANS INCOME PRODUCING ACTIVITIES

DAILY 
ACTIVITY

• Post consistently on social media
• Engage in YLSG online and live communities
• Share your stories
• Track your OGV

LEAD BY 
EXAMPLE

• Catch up on team calls and videos
• Brainstorm with a Brand Partner on a call for next month's priorities and activities
• Walk through the Premium Experience Bundle on social media
• Spend an hour reading/listening to a book on personal development

CELEBRATE 
SUCCESS

• Reach out to new enrollees, new enrollers, rank advancers, top program 
performers (e.g. top enrollers, sales incentive qualifiers)

My Sharing Lists
Are you ready to tap into your community and share your passion with others? Now is the time to use your 

phone, social media networks, business cards, etc., to help you make your sharing lists.

Start by making 2 lists:
• List down the people to share the products with. Indicate their current needs and 

how they can benefit from essential oils. 

• List down the people to share the business with. Indicate their current needs and 
how they can benefit from the Young Living business.

What are some tried and tested activities you can start doing? Check out our 
suggestions below!
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bonuses explained
What I like most about this 

business is watching people 
be successful and achieve 

something they didn't really 
think they could.

Mary Young
Co-Founder and CEO

23 24



“People don’t buy what you 
do; they buy why you do it. 
And what you do simply 
proves what you believe.” 
– SIMON SINEK

As you build your business, it’s important to know and understand the terms and definitions 

of words used in the Compensation Plan. After all, you will need to explain the Compensation 

Plan to your Brand Partners in your organisation to build your business.

Scan for  
Compensation Plan  
Terms and Definitions

Terms and Definitions for  
the Compensation Plan

Team

Level

Enroller

Sponsor

Support Team

Customer

Inactive Account

Dropped Account

PV Minimum

Commission Period

Personal Volume (PV)

Organisation Group 
Volume (OGV)

Qualifying Leg

Retail Earnings

Unilevel

Compression

Personal generation 
Commissions

Generation Commissions

Brand Partner

Star

Senior Star

Executive

Silver

Gold

Platinum

Diamond

Crown Diamond

Royal Crown Diamond

Fast Start and Starter 
Bundle Bonuses

Generation Leadership 
Bonus

Diamond Leadership 
Bonus
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Starter Bundle Bonus 

Starter Bundle Bonus: Earn $25 per New 

Enrollee with a Premium Experience Bundle or  

a Premium Starter Bundle Purchase

Points to Remember with Starter Bundle Bonus:

• 1 Enrollee (Anna): ($25 x 1 enrollee) = $25

• 3 Enrollees (Classmates): ($25 x 3 enrollees) 

= $75

• Unlimited

• 50 PV Minimum Purchase to earn the Starter 

Bundle Bonus

• Associated only with Premium Experience 

Bundles and Premium Starter Bundles in the 

same month as enrolled

Earning Opportunities Explained 
Each day presents a new opportunity to improve, be better, and take one step closer to reaching your 

goals. Now that you’ve identified goals that are personal to you, our earning opportunities and bonuses 

in Young Living can help make them become a reality. Young Living earning opportunities have made a 

major impact in the lives of many Brand Partners, and today, we invite you to rise to your next level of 

success.

Maria joined Young Living recently and has enjoyed the uses and 

benefits of essential oils. She continuously tries to learn more about oils 

and how she can incorporate it into her family's daily life through DIYs. 

Through sharing her learning and stories on Facebook, Maria's college 

friend, Anna, reached out to Maria telling her that she’s interested in oils 

too!

Maria helped Anna enroll with a Premium Experience Bundle, she also encouraged Anna to enroll 

on Essential Rewards so Anna can get her favourite NingXia Red every month, plus earn points 

and qualify for freebies too. A few weeks after, Maria enrolled 3 more classmates.

A couple of months later, Maria was surprised to know 

that there was a deposit* from Young Living in her 

bank account. She then reached out to Young Living 

Member Services to ask why. Member Services helped 

Maria understand the following:

Anna 
(Enrollee)

*Local taxes apply

Maria (Enroller)

Starter 
Bundle 
Bonus

01
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Fast Start Bonus (FSB)02 Earn a generous 25% bonus, up to $200 each, on your new, personally enrolled 

Brand Partners’ orders during the first three calendar months! 

Fast Start: Earn 25% of PV purchase for the 1st 3 months of the new enrollee. 

Earn 10% of PV purchase from your new enrollee's enrollee

Based on Annex A illustration,

Example: New Enrollees with Premium Experience Bundle at 100PV

1st Level:

Enrollee (Anna): (25% x 100 PV) x 1 enrollee = $25

3 Enrollees (Classmates): (25% x 100 PV) x 3 enrollees = $75

2nd Level (Enroller’s Enroller)

1 Enrollee (Jason): (10% x 100 PV) x 1 enrollee = $10

Points to Remember with Fast Start Bonus:

• Enroller earns 25% of the PV purchases of new, personally enrolled Brand Partners, up to 

$200 each: 1st three months from enrollment 

• Enroller’s enroller earns 10% of the PV purchases of newly enrolled Brand Partners, up to 

$80 each: 1st three months from enrollment

• 50 PV minimum purchase to earn the Fast Start Bonus 

• Pro-rated 30% on Unilevel Commission when FSB is earned

Second-level enrollers (Enroller’s enroller) earn 10%, up to $80 each, on the newly 

enrolled Brand Partners’ orders described above during the same time period! *Every time Anna (your personally enrolled Brand Partner) signs up a new Brand Partner (Jason), Maria 

will earn 10% of the PV purchase of the new Brand Partner (Jason) for the first 3 months of enrollment, 

up to $80 each.

Anna 
Enrollee

Anna Earns 25% 
from Jason’s 

Purchase

Maria
Enroller

Example:

Annex A:

Maria earns 10% 
from Jason’s 

Purchase

Jason 
Your Enrollee’s Enrollee

Purchases 
Products

Unilevel Commissions
Unilevel means the percentage of commission earned for each level based on your current rank.  

Brand Partners who order 100 PV in any given month will be paid Unilevel Commission on any of their 

downline’s volume in that month. 

The depth on which the Unilevel Commission is paid is based on the Brand Partners' current rank. 

As Maria continuously shares and 

enrolls her friends and family to Young 

Living, she will continue to receive 

‘Thank You’ checks from Young Living. 

Anna, Maria’s personally enrolled 

Brand Partner, continuously enjoys 

and buys her staple of NingXia Red 

and essential oils monthly, thus, 

Maria earns 25% of Anna’s purchases 

throughout the first 3 months.

Maria teaches Anna to spread wellness to her friends and family too. Anna enrolls her 

brother, Jason, with a Premium Experience Bundle purchase. By doing this, Maria will earn 

a 10% Fast Start Bonus from Anna’s new enrollment.

LVL 1

LVL 2

LVL 3

LVL 4

LVL 5

LEG 1 LEG 2 LEG 3 LEG 4

8%

5%

4%

4%

4%

Anna

Jason

Aida

Sam

Jon JesEla

Lorna Fe

Shar Yna

Rye

Pat Jen

Maria 
100 PV

Fast 
Start 

Bonus
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STAR

2

2

500

MONTHS TO
HIT STAR*

LEGS @ 200
OGV EACH

TOTAL
OGV

MAINTAIN AND EARN:

$25†

3

2

2,000

MONTHS TO
HIT SR. STAR*

LEGS @ 500
OGV EACH

TOTAL
OGV

SENIOR STAR

MAINTAIN AND EARN:

MONTH 1  $50

MONTH 2  $75

MONTH 3  $125

3

1

4,000

MONTHS TO
HIT EXECUTIVE*

ADDITIONAL LEG  
@ 500 OGV**

TOTAL
OGV

EXECUTIVE

MAINTAIN AND EARN:

MONTH 1  $100

MONTH 2  $150

MONTH 3  $250

4

1

10,000

MONTHS TO
HIT SILVER*

ADDITIONAL LEG  
@ 1,000 OGV**

TOTAL
OGV

SILVER

MAINTAIN AND EARN:

MONTH 1  $200

MONTH 2  $300

MONTH 3  $1,000

*TIME FRAMES MEASURE THE NUMBER OF THE CALENDAR MONTHS FROM FIRST-TIME QUALIFICATION OF YOUR PREVIOUS RANK
**OUTSIDE OF QUALIFYING LEG REQUIREMENT FOR RANK
†EARNED AFTER TWO MONTHS OF MAINTAINING STAR SILVER BOUND REQUIREMENTS

Silver Bound Program03 What is Silver Bound?

Silver Bound is a simple, achievable program that gives Brand Partners a road 

map for ranking up to Silver—plus the opportunity to earn cash incentives. Enjoy 

cash bonuses when you meet the time, leg, and organisation group volume 

(OGV) requirements at any of the featured ranks. The longer you maintain your 

rank, the more we’ll reward your efforts!

Who Can Participate?

This program was created for new Brand Partners, first-time Stars, first-time 

Senior Stars, and first-time Executives. Existing Brand Partners may be eligible to 

participate. Rules and conditions apply.

“Activity leads to productivity.” 
                          – JIM ROHN

Note: Silver Bound is an ongoing performance promotion that will allow Young Living the flexibility to better serve Brand Partners by refining
and adapting to changing business needs. It is not a permanent program as compared to the other bonuses in the Compensation Plan.
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STAR

2

2

500

MONTHS TO
HIT STAR*

LEGS @ 200
OGV EACH

TOTAL
OGV

MAINTAIN AND EARN:

$25†

Rise to Star

LOVE IT 
Place your monthly product order.

LIVE IT 
Help 2–4 friends monthly.

SHARE IT 
Teach your new friends how to  
do the same.

COMPENSATION
UNILEVEL COMMISSION 

PERCENTAGES

LEVEL 1 8% 8%

LEVEL 2 5% 5%

LEVEL 3 4%

LEVEL 4

LEVEL 5

QUALIFICATIONS ASSOCIATE STAR

PV 50 100 100

OGV 500

PGV

LEG (VOLUME PER EACH LEG) OGV 

COMPENSATION PLAN

Create your foundation for success
Scenario: Maria is the enroller of 2 new Brand Partners who enrolled with a Premium Experience 

Bundle of 100 PV and bought additional 100 PV each (200 PV total for each enrollee)

Starter Bundle Bonus 

• $25 per new enrollee w/ PEB purchase

• $25 X  2 enrollees = $50 

Fast Start Bonus

• 25% of PV Purchase (200 PV each)

• 25% X 200 PV = $50

• $50 X 2 enrollees = $100

Silver Bound Star Bonus
•  •  You (100 PV)

••  Two months to hit Star, excluding the month a Brand Partner  

 enrolls in Young Living for the first time 

•  •  Two legs at 200 OGV each 

•  •  500 total OGV 

•  •  Maintain and earn: $25 after two consecutive months of  

 maintaining the Silver Bound Star bonus requirements

Unilevel Commission applies  

• Level 1: 8% x 200 PV x 2 x 30%  

 (Pro-rated) = $9.60

Silver Bound Bonus 

• Assuming requirements are met and 

maintained for two (2) consecutive 

months = $25

TOTAL POTENTIAL BONUS =  $184.60  

($50 Starter Bundle Bonus + $100 FS Bonus) + $9.60 Unilevel Commission + $25 SB Bonus

Maria
100 PV

500 TOTAL OGV

Glo
200 PV

Sam
200 PV

200 PV

100 PV | 500 OGV

Track your progress

200 PV

*TIME FRAMES MEASURE THE NUMBER OF 
THE CALENDAR MONTHS FROM FIRST-TIME 
QUALIFICATION OF YOUR PREVIOUS RANK
†EARNED AFTER TWO MONTHS OF 
MAINTAINING STAR SILVER BOUND 
REQUIREMENTS

Example:

Based on Diagram A,

Diagram A
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3

2

2,000

MONTHS TO
HIT SR. STAR*

LEGS @ 500
OGV EACH

TOTAL
OGV

SENIOR STAR

MAINTAIN AND EARN:

MONTH 1  $50

MONTH 2  $75

MONTH 3  $125

Rise to Senior Star

COMPENSATION UNILEVEL COMMISSION PERCENTAGES

LEVEL 1 8% 8% 8%

LEVEL 2 5% 5% 5%

LEVEL 3 4% 4%

LEVEL 4 4%

LEVEL 5

QUALIFICATIONS ASSOCIATE STAR SENIOR STAR

PV 50 100 100 100

OGV 500 2,000

PGV

LEG (VOLUME PER EACH LEG) OGV 

Silver Bound Senior Star Bonus

Maria
100 PV

2,000 TOTAL OGV

Glo
500 OGV

Jon
450 PV

Sam
500 OGV

Pat
450 PV

•  •  You (100 PV)

•  •  Three months to hit Senior Star from the month in which  

 a Brand Partner qualified as a Star for the first time 

•  •  Two legs at 500 OGV each 

•  •  2,000 total OGV 

•  •  Maintain Silver Bound Senior Star for up to three months  

 and earn: 

 Month 1 → $50

 Month 2 → $75 

 Month 3 → $125

COMPENSATION PLAN

Create your foundation for success
Scenario: Maria teaches her enrollees to spread wellness and share with friends and family and 

duplicate her actions in the first month. Maria continues to enroll 2 new Brand Partners with a 

Premium Experience Bundle of 100 PV and bought additional 350 PV each  

(450 PV total for each enrollee)

Starter Bundle Bonus 

• $25 per new enrollees w/ PEB purchase

• $25 X 2 enrollees = $50 

Fast Start Bonus 

• Level 1: 25% of PV Purchase (100 PV each) x 2 

enrollees + 25% of PV Purchase (450 PV each) x 

2 enrollees = $275

• Level 2: 10% of PV Purchase (200 PV each) x 4 

enrollees = $80

Unilevel Commission applies  

• Level 1: 8% x [100 PV x 2 + 450 PV x 2] x  

 30% (Pro-rated) = $26.40 

• Level 2: 5% x [200 PV x 4] x  

 30% (Pro-rated) = $12

Silver Bound Bonus 

• Assuming requirements are met and 

maintained for three (3) consecutive 

months ($50 + $75 + $125) = $250

TOTAL POTENTIAL BONUS = $693.40   

($50 Starter Bundle Bonus + $355 FS Bonus) + $38.40 Unilevel Commission + $250 SB Bonus

Track your progress

200 PV

200 PV

200 PV

200 PV

100 PV
500 OGV

450 PV

450 PV

100 PV
500 OGV

100 PV | 2,000 OGV

*TIME FRAMES MEASURE THE NUMBER 
OF THE CALENDAR MONTHS FROM 
FIRST-TIME QUALIFICATION OF YOUR 
PREVIOUS RANK

Example:

Based on Diagram B,

Diagram B
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Scenario: Maria’s enrollees continue to duplicate her actions in the next consecutive month. Maria 

continues to enroll 2 new Brand Partners with a Premium Experience Bundle of 100 PV and bought 

additional 100 PV each (200 PV total for each enrollee). 

TOTAL POTENTIAL BONUS  = $1,018.40   

($50 Starter Bundle Bonus + $400 FS Bonus) + $68.40 Unilevel Commission + $500 SB Bonus

Starter Bundle Bonus 

• $25 per new enrollee w/ PEB purchase

• $25 X 2 enrollees = $50

Fast Start Bonus 

• Level 1: 25% of PV Purchase (100 PV each) x 4 

enrollees + 25% of PV Purchase (200 PV each) x 2 

enrollees = $200

• Level 2: 10% of PV Purchase (100 PV each) x 4 

enrollees + 10% of PV Purchase (200 PV) x 8 

enrollees = $200

Unilevel Commission applies  

•  Level 1: 8% x [100 PV x 4 + 200 PV x 2] x  

 30% (Pro-rated) = $19.20 

•  Level 2: 5% x [100 PV x 4 + 200 x 8] x 30%  

 (Pro-rated) = $30.00

•  Level 3: 4% x [200 x 8] x 30% (Pro-rated)  

 = $19.20

Silver Bound Bonus 

• Assuming requirements are met and 

maintained for three (3) consecutive 

months ($100 + $150 + $250) = $500

3

1

4,000

MONTHS TO
HIT EXECUTIVE*

ADDITIONAL LEG  
@ 500 OGV**

TOTAL
OGV

EXECUTIVE

MAINTAIN AND EARN:

MONTH 1  $100

MONTH 2  $150

MONTH 3  $250

Rise to Executive
Create your foundation for success

COMPENSATION PLAN

COMPENSATION UNILEVEL COMMISSION PERCENTAGES

LEVEL 1 8% 8% 8% 8%

LEVEL 2 5% 5% 5% 5%

LEVEL 3 4% 4% 4%

LEVEL 4 4% 4%

LEVEL 5 4%

QUALIFICATIONS ASSOCIATE STAR SENIOR STAR EXECUTIVE

PV 50 100 100 100 100

OGV 500 2,000 4,000

PGV

LEG (VOLUME PER EACH LEG) OGV 2 @ 1,000

Silver Bound Executive Bonus
•  You (100 PV)

•  Three months to hit Executive from the month in which a  

 Brand Partner qualified as a Senior Star for the first time 

•  Two legs at 1,000 OGV each, plus one leg at 500 OGV 

•  4,000 total OGV 

•  Maintain Silver Bound Executive for up to three months  

 and earn: 

 Month 1 → $100 

 Month 2 → $150 

 Month 3 → $250

Maria
100 PV

4,500 TOTAL OGV

Glo
1,500 OGV

Jon
500 OGV

Pat
500 OGV

Nic
200 PV

Sam
1,500 OGV

Eli
200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

200 PV

100 PV
500 OGV

100 PV
500 OGV

100 PV
500 OGV

100 PV
500 OGV

100 PV | 1,500 OGV

100 PV | 1,500 OGV

100 PV | 500 OGV

100 PV | 500 OGV

100 PV | 4,500 OGV

Track your progress

*TIME FRAMES MEASURE THE NUMBER 
OF THE CALENDAR MONTHS FROM 
FIRST-TIME QUALIFICATION OF YOUR 
PREVIOUS RANK
**OUTSIDE OF QUALIFYING LEG 
REQUIREMENT FOR RANK

Example:

Based on Diagram C,

Diagram C
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4

1

10,000

MONTHS TO
HIT SILVER*

ADDITIONAL LEG  
@ 1,000 OGV**

TOTAL
OGV

SILVER

MAINTAIN AND EARN:

MONTH 1  $200

MONTH 2  $300

MONTH 3  $1,000

Scenario: Maria’s enrollees continue to duplicate her actions in the next consecutive month. 

Fast Start Bonus 

• Level 1: 25% of PV Purchase (100 PV each) x 4 

enrollees = $100

• Level 2: 10% of PV Purchase (100 PV each) x 12 

enrollees + 10% of PV Purchase (200 PV) x 12 

enrollees = $360

Unilevel Commission applies  

•  Level 1: 8% x [100 PV x 2 + (100 PV x 4 x 30%)  

 (Pro-rated)] = $25.60 

•  Level 2: 5% x [100 PV x 12 + 200 PV x 12] x 30%  

 (Pro-rated) = $54.00

•  Level 3: 4% x [100 PV x 8 + 200 PV x 24] x  

 30% (Pro-rated) = $67.20

•  Level 4: 4% x [200 PV x 16] x 30%  

 (Pro-rated) = $38.40

Silver Bound Bonus

• Assuming requirements are met and 

maintained for four (4) consecutive months 

($200 + $300 + $1000) = $1,500

Rise to Silver 
Create your foundation for success

COMPENSATION PLAN

COMPENSATION UNILEVEL COMMISSION PERCENTAGES

LEVEL 1 8% 8% 8% 8% 8%

LEVEL 2 5% 5% 5% 5% 5%

LEVEL 3 4% 4% 4% 4%

LEVEL 4 4% 4% 4%

LEVEL 5 4% 4%

QUALIFICATIONS ASSOCIATE STAR SENIOR STAR EXECUTIVE SILVER

PV 50 100 100 100 100 100

OGV 500 2,000 4,000 10,000

PGV 1,000

LEG (VOLUME PER EACH LEG) OGV 2 @ 1,000 2 @ 4,000

Silver Bound Silver Bonus

•  •  You (100 PV)

•  •  Four months to hit Silver from the month in which a Brand Partner  

 qualified as an Executive for the first time 

•  •  Two legs at 4,000 OGV each, plus one leg at 1,000 OGV 

•  •  10,000 total OGV 

•  •  Maintain Silver Bound Silver for up to three months and earn: 

 Month 1 → $200 

 Month 2 → $300 

 Month 3 → $1,000

TOTAL POTENTIAL BONUS  = $2,145.20   

$460 FS Bonus + $185.20 Unilevel Commission + $1,500 SB Bonus

*TIME FRAMES MEASURE THE NUMBER 
OF THE CALENDAR MONTHS FROM 
FIRST-TIME QUALIFICATION OF YOUR 
PREVIOUS RANK
**OUTSIDE OF QUALIFYING LEG 
REQUIREMENT FOR RANK

Maria
100 PV

13,100 TOTAL OGV

Glo
4,500 OGV

Jon
1,500 OGV

Pat
1,500 OGV

Nic
500 OGV

Sam
4,500 OGV

Eli
500 OGV

Income
Disclosure
Statement

Example:

Based on Diagram D,

Diagram D
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Get to Know the 
Compensation Plan

Fully understanding the compensation plan sets you up for success! 

Discover more Leadership bonuses that await you as you rank up from 

Silver and beyond! 

Get rewarded for the purchases customers and Brand Partners in your 

sales organisation make! Young Living’s compensation plan uses a three-

level approach that outlines the path to help you strategically build your 

business, move to the next level, and be rewarded as you grow.

Discover more ways to fully maximize Young Living’s bonuses and business 

building opportunities by studying the Compensation Plan today!

View the full  
Compensation Plan  
booklet!

TIMELINEFoundation

ASSOCIATE STAR SENIOR 
STAR

EXECUTIVE SILVER

GOLD

PLATINUM

DIAMOND

CROWN
DIAMOND

ROYAL
CROWN  
DIAMOND
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Ever since Young Living purchased the farm in 
Mona, Utah, it has been a center for Young Living 
Lavender Farm and Distillery activities, including 
Lavender Days, the Fall Festival, and distillery tours 
throughout the year. The farm grows botanicals 
such as lavender, peppermint, clary sage, and 
others for distillation into our pure essential oils.

About the farm (Mona, UT)

Get recognised by Young Living Singapore 

every time you rank up! The spotlight is on 

you in our monthly online recognition and 

during our yearly anniversary event!

Be part of corporate programs that will 

incentivize you as you grow your business! 

Whether it's a prize, a vacation trip or a freebie, 

one thing’s for sure – it’s more rewarding to 

grow your business when you’re having fun!

See More Information About
Our Recognition Retreats

About the farm (Mona, UT)

Our annual recognition event for new Silver 

Brand Partners is a must-attend experience 

for rising Young Living leaders.

The retreat features a full tour of the Young 

Living Lavender Farm and Distillery in Mona, 

Utah, allowing attendees to see firsthand the 

Seed to Seal® quality commitment that is at 

the heart of Young Living's industry excellence 

and get inspired during the step-by-step 

walkthrough.

Participants also learn the proven path 

toward achieving success—both in their 

teams and personal lives. Silvers will leave the 

retreat renewed, refreshed, and more inspired 

than ever to take Young Living to the world!

Rewards
Silver Retreat

Recognition

Incentive Programs
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l ive it.  share it.  grow it.

90 Days of 
Income Producing 
Activities (IPAs)
Calendar

for 90 Days
repeat weekly

“As the clouds move in our lives, 
they obscure the vision of the 
greatness and beauty that is  

there before us.”

—YOUNG LIVING FOUNDER D. GARY YOUNG
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Share list

NAME EMAIL PHONE

Month/Day Month/Day

WEEKLY REVIEW WEEKLY PREVIEW
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NOTES

Week in review
Month/Day Month/Day Month/Day

GOALS MONDAY TUESDAY WEDNESDAY
Daily

gratitude
Daily

gratitude
Daily

gratitude

6: 6: 6:

7: 7: 7:

8: 8: 8:

9: 9: 9:

10: 10: 10:

11: 11: 11:

12: 12: 12:

1: 1: 1:

2: 2: 2:

3: 3: 3:

4: 4: 4:

5: 5: 5:

6: 6: 6:

7: 7: 7:

8: 8: 8:
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Income-producing activities

• Adding new names to your first 30+ list
• Creating value-adding posts on social media
• Sharing with two new people each day
• Getting a new customer or Brand Partner started
• Following up
• Attending an event or holding a class

00 am
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Month/Day Month/Day Month/Day Month/Day

THURSDAY FRIDAY SATURDAY SUNDAY
Daily

gratitude
Daily

gratitude
Daily

gratitude
Daily

gratitude

6: 6: 6: 6:

7: 7: 7: 7:

8: 8: 8: 8:

9: 9: 9: 9:

10: 10: 10: 10:

11: 11: 11: 11:

12: 12: 12: 12:

1: 1: 1: 1:

2: 2: 2: 2:

3: 3: 3: 3:

4: 4: 4: 4:

5: 5: 5: 5:

6: 6: 6: 6:

7: 7: 7: 7:

8: 8: 8: 8:
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To do (personal)

 
 
 
 
 

What worked well this week?

Learnings from my Young Living  journey:

Reflections and learnings 
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rise up
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