
 

JOB DESCRIPTION 

www.beebioskin.com  

Job Title: Digital Sales and Marketing 

Location: Christchurch 

Reports To (Job Title): CEO 

Position: Full-Time, Salaried 

Direct Reports: (Yes or No) No 

A. JOB SUMMARY: 

This is a ‘hands on’ digital role for a quick learner in a fast paced, agile environment. You will 
have 2-3 years of digital marketing experience and be passionate about all things ‘digital’ with a 
futurist mind-set.   Attention to detail is crucial and must be willing to learn and upskill quickly. 
You'll be part of a small collaborative team who are passionate about creating engaging digital 
experiences, across multiple online channels including Amazon, Taoboa, Google shopping and 
Digital Influencers etc. 
 
Ideally the successful candidate will be energised by working in a busy fast-paced environment 
and is someone who is a natural born communicator and Digitally savvy with an appreciation for 
the customer journey across all on and offline channels. You’re a creative marketer who thrives 
on innovating in the digital space. Your exceptional organisation skills allow you to easily 
multitask across several projects and you have a keen ability to draw actionable insights from 
data. You never lose sight of the bigger picture and your entrepreneurial spirit will ultimately 
drive the BeeBio’s success online. 
 
 

B. KEY RESPONSIBILITIES: 

▪ Loading, managing and optimising champagnes for product listings on online shopping 

platforms Amazon, Google Shopping , Taobao and other global Coupon sites etc 

▪ Weekly digital reporting from a number of sources 

▪ Experience with Google Analytics & Search Advertising platforms is preferred, however 

not essential. 

▪ Support for website content creation / editing. 

▪ Support A/B testing initiatives across multiple platforms and media. 

▪ Assisting with campaign creation, tracking and optimisation. 

http://www.beebioskin.com/


▪ Working closely with agencies to fine tune our digital media and outsourced digital 

advertising 

▪ Supporting social channels 

▪ Translate business goals into digital marketing objectives, creating and communicating 

marketing targets / briefs. 

▪ Partner with the CEO, Global Marketing Manager and Customer Services Manager to 

develop specific digital strategies and identify requirements for all creative assignments, 

including: email, banner ads, landing pages/microsites, mobile sites/apps and website 

development. 

▪ Collaborate with Global Marketing Manager to evaluate customer segments and create 

customer segmentation groups for focused targeted marketing based on customer 

profiling. 

▪ Gather and share competitive insights related to marketing strategies by targeted 

competitors and recommend marketing strategies to counter or off-set competitor 

marketing moves based on learned trends and insights. 

C. MINIMUM QUALIFICATIONS: 

EDUCATION / EXPERIENCE REQUIREMENTS: 

▪ Bachelor’s degree in marketing, communications, or related field. 

▪ 2 or more years relevant business experience in a digital marketing or advertising agency 

environment. 

▪ Experience working in consumer products business sector strongly preferred. 

▪ Experience implementing Digital Marketing strategies in B2C sales environment strongly 

preferred. 

CERTIFICATIONS REQUIREMENTS: 

▪ Google Adwords and Google Analytics Certifications Preferred. 

COMPUTER & TECHNICAL SKILLS: 

▪ Proven competency with social media, email marketing strategy, website strategy 

development, and web analytics. 

▪ Proven grasp of all Paid Search mediums including remarketing, display & content, mobile, 

video 

▪ Experience creating and developing digital marketing best practices within an organization. 

▪ Graphic design skills desirable 

COMMUNICATION SKILLS: 

▪ Ability to secure clear direction and buy-in from business leadership and then maintain 

visibility as strategy is executed 

▪ Ability to take high-level vision and translate down to executable actions 

▪ Ability to foster strong professional relationships and manage expectations with customers, 

distributors and fellow employees 



▪ Ability to multi-task and thrive in an environment with shifting priorities and time-sensitive 

deadlines 

▪ Strong sense of organization and attention to detail are required 

▪ Strong verbal and written skills are required 

▪ Strong ability to prioritize and balance competing requests for support 

▪ Ability to work independently once strategy and direction is identified, while maintaining 

strong visibility for the organization 

To Be Successful  

▪ While the above all sounds like a lot…. We really want someone with attitude who is 
able to challenge the status quo. An innovator who can leverage strategy, marketing and 
insights to design, develop, build opportunities for our products and new markets.  Able 
to package and promote products and services to outperform market trends and 
growth. 

▪ We are in search of an energetic person who likes the thrill of success and thrives on 
collaboration, working toward a common goal and adding true value. 

 


