
Brand Guidelines



table of contents

Introduction 2

Brand story 4

The Golden Circle 6

Tone of voice 7

The logo 8

The tagline 10

Fonts 11

Color palette 12

Products 13

Examples 14



YIONN Brand Guidelines | 2

INTRODUCTION
Women want to feel beautiful, confident 
and themselves wearing dresses, short 
sleeve tops or on the beach in bikini. This is 
why skin irritation after hair removal can be 
a huge discomfort.

YIONN products help women prevent red bumps, 
ingrown hairs and itchy feeling after hair removal 
so women can feel beautiful and secure again 
after shaving, waxing or other forms of hair 
removal. 

The YIONN customer: 28 year old woman, brown 
hair, no kids. Works in consulting position. She 
uses a razor 1 or 2 times a week to remove hair 
from armpits, legs and groins. Her main concerns 
are red bumps and ingrown hairs. She uses 
skincare brands like Nivea, Rituals, Garnier and 
Vichy.
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Beaut i f u l ,  Con f ident,  You



BRAND STORY

My name is Wendy. Together with my friend 
Dennis and our four children I live in Etten-Leur. 
This year I turned 40. I like to look well cared for 
and admit that I really do spend some time and 
attention on it. 

Once every three weeks I visit the hairdresser, 
I regularly have eyelash extensions put on and 
my sink is full of various creams. I like going into 
the city and now also know online where I can 
find nice shoes, bags and clothing;)

Yet that has really been different in the past ...
From the age of 17 I always had a lot of hair 
removal discomfort. Bumps, itching, ingrown 
hairs and a lot of irritation. My bikini line and 

legs suffered the most. I used to adjust my 
clothes and sometimes even my life.

Shopping for the spring and summer season was 
a drama for me, in my eyes you could see all my 
bumps in a slightly shorter item of clothing.

There have been times when I did not go to a 
children's swimming party. Afraid of having to 
go into the water and having to take off my 
wrap skirt.

My bikini line, I thought, was not to be seen. Red 
bumps, inflammation and scratches from 
scratching. A volcano landscape.

Or that during the summer holidays I was 
trudging through a hot city center in long 
trousers, because I was covered in bumps and 
spots. I was ashamed of what my legs looked 
like.

And of course I tried everything.

I accepted every tip for truth. From sudocreme 
use, talcum powder, betadine scrub, cooling with 
ice cubes to blotting with used tea bags. I really 
know them all!

Some solutions worked for a while, but later my 
complaints came back. Others more often than 
not made the symptoms worse or did nothing 
at all.

Being able to wear nice dresses again and tops 
without sleeves were only practical and 
superficial goals.

On our third vacation day in Venice, in the middle of St. Mark's Square, I was done with it. 
It was a lovely 27 degrees, and I was sweating in my long pants beside Dennis on the 
terrace. I looked enviously at the fluttering dresses and skirts of others. When I think 
back now it was the moment that I decided it should be over.
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“This was about regaining my confidence and 
feeling comfortable with my new friend”
There in Venice I decided that I would look for 
a solution to my problem.

Back in the Netherlands I started to investigate 
further, I think I read the entire internet and 
discovered that many women have the same 
problems. I could not let go.

When Dennis introduced me to an old friend 
some time later and during the conversation it 
turned out that he is a lab technician who was 
involved in care products, my thoughts went 
overtime. This was my chance!

I managed to convince him and we made a first 
appointment that evening and not much later a 
plan of action. Together we would spend many 
hours, talk to specialists and do further research 
into my discomfort.

There have been moments of total despair in that 
period, that I had the idea that we would never 
succeed, and that I just had to give up. Then I 
thought it was simply not meant for me. And 
since the costs of product development have 
already risen sharply, I sometimes thought it was 
better to just throw in the towel.

Fortunately, I also received a lot of support from 
Dennis during that period. He could convince me 
again to persevere and not to give up. “If it was 
easy to find a solution, nobody would have had 
your inconveniences anyway”. He was right.

Fortunately we finally made some surprising 
discoveries,and found the solution in a 
combination of simple, natural and effective 
ingredients to address the causes (irritation, 
infection and ingrown hairs).

Many tests followed and proved to be very 
successful :)

By soothing, disinfecting and hydrating the skin, 
including camphor oil and chamomile, the bumps 
disappeared.

By also gently peeling it lightly with birch bark, 
and keeping the hair shafts free and clean, it 
also prevented problems with ingrown hairs.

The result: a nice smooth and soft hair, without 
bumps, ingrown hairs and itching.

When it also turned out that it worked for friends 
and others in my immediate environment, and 
our complaints stayed away, I decided to develop 
it into a product line.

Today 40.000 women already use my YIONN 
products every day. I am determined to continue.

And even though it was not really summer 
weather in the Netherlands: I have never worn 
so many dresses.

And when we go to the sun in the fall, I am really 
in a bikini by the pool;)
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Why?

How?

What?

Every Woman Beautiful 
Confident Themselves...

at all times.

We prevent irritations 
that have to do with 

hair removal

By offering information, tips 
and products via the internet 

that help.

THE GOLDEN CIRCLE

HOW?
WHAT?

WHY?
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TONE OF VOICE

Tone of voice to our core audience

Millennial shoppers (22-37 y.o.) that seek 
personalized interactions.

• Attitude
As a good friend

• Your brand’s core values
Respect, Personal, Solve problems, Honesty, 
Flexible

• Our mission statement
We want to help women feel beautiful confident 
themselve by solving irritation after hair removal 
with tips, information and product s via the 
internet.

Voice chart

• Dimensions
Serious, Casual, Respectful and Enthusiastic

• Characteristics
Playful, Informative, Trustworthy, Friendly, 
Sympathetic, Caring, Respectful, Passionate
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LOGO

THE LOGO

preferred logo notation: alternative logo notation: Logo ‘bug style’
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empty space on the left side 

is 0,5 times the logo width

The logo (bug style) in the square space 

is used on top of a picture. Always with

the ‘gold’ stripe at the bottom

PHOTO



THE TAGLINE

YIONN  |  Mooi ,  Zeke r,  Jeze l f  

YIONN  |  Beaut i f u l ,  Con f ident,  You

YIONN
Beaut i f u l ,  Con f ident,  You

YIONN
Mooi ,  Zeke r,  Jeze l f  

Mooi ,  Zeke r,  Jeze l f  

Beaut i f u l ,  Con f ident,  You

YIONN tagline ‘horizontal’

YIONN tagline ‘vertical’ YIONN tagline ‘stand alone’

YIONN Brand Guidelines | 10



YIONN Brand Guidelines | 11

FONTS

DK LEMMON SUN

Champagne & Limousines regular
Champagne & Limousines bold
Champagne & Limousines bold italic

Core circusHeadlines

Accents

Fun text

Plain text 47 Univers Light Condensed
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Donec lobortis pulvinar tincidunt. Integer mollis laoreet 
turpis, vel pellentesque quam faucibus sit amet. Aliquam 
non nunc ac massa sodales lacinia. In non aliquet nunc. 

67 Univers Bold Condensed
Vestibulum ante ipsum primis in faucibus orci luctus 
et ultrices posuere cubilia Curae; Nulla eu lectus 
metus. Aliquam erat volutpat. In tempor metus erat. 
Nulla ac porta nunc. Sed convallis velit at ex cursus, 
ac dignissim lectus pulvinar.

Web fonts

Mailing Verdana
Kop Bold 24 / H3
Body 14

Lato / Oswald
Montserrat / Poppins / Muli / Carla



PMS 196 
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PMS 874 PMS 5565

PMS 535

PMS 196 

COLOR PALETTE

CMYK 21/50/40/0 

PMS 428

PMS 436

primary colors

product colors future product colors

secondary colors

#8c704c

#7b9f5d

#fad7dc #008214 (Buttons CTA)

#008214 (CTA)

web colors



PRODUCTS

Razor GOLD
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EXAMPLES



Questions / remarks?
Contact: info@magasin-general.nl

Logo and brand design


