
The Comeback
of Flower Frogs

There’s a rarity of American-made hard 
goods in the floral industry, so we’re on the 
lookout for manufacturing success stories on 
which to shine a spotlight. And it’s fitting that 
everything old is new again as leading florists   
like Ariella Chezar and Max Gill are choos-
ing to design with pin frogs rather than use 
synthetic options.

Two young women, sisters Jessica Hall 
and Stephanie Auville, recently turned a mod-
est inheritance from their beloved grandmother 
into Floral Genius, a new entrepreneurial 
venture, when they acquired the manufactur-
ing rights and equipment to produce pin frogs, 
hairpin frogs and cup frogs from Dorothy 
Biddle Service (DBS), a floral supplier based 
in Greeley, Pa. 

Last fall, after her grandmother’s death, Jes-
sica’s father told her, “You need to do some-
thing for your future to make her really proud.” 
While one option was investing the nest egg, 
Jessica says she, “wanted to find my niche, to 
have something special to hang my hat on in 
this industry, when someone suggested I talk 
with Lynne Dodson, owner of DBS, about 
buying her flower frog manufacturing business.”

The notion resonated with Jessica, a flower 
farmer and wedding and event designer, who 
owns Harmony Harvest Flower Farm with 
her husband and parents. She was already sold 
on the mechanics of pin frogs, having used 
them while studying with Holly Chapple. “It’s 

the technique that gets the look I want. We 
have been cranking out a lot of weddings, so I 
have adopted the mechanics of pin frogs in my 
design work.”

The purchase took place less than nine 
months ago, and Jessica and Stephanie, who 
works for a digital marketing firm in Charlotte, 
N.C, are fast-tracking their newly rebranded 
company to serve today’s floral community.

“In a matter of a few weeks, we moved 
everything from Pennsylvania to Virginia, built a 
production facility, and gave my husband about 
a week’s worth of training before setting him 
loose to build inventory and fill orders. We’re 
100 percent committed to being a resource of 
quality mechanical tools, and we’re just in love 
with this business,” Jessica says. 

Floral Genius’s new website is set up for 
wholesale clients, and individual frogs are sold 
to retail customers through Amazon. In addition 
to supplying Ikebana schools and avid pottery 
customers who attach pin frogs inside vessels, 
Floral Genius is hoping to help the floral com-
munity revive the art of traditional mechanics 
for centerpieces and arrangements. 

“Our product line features round, oval and 
rectangle shapes in all three styles – the hairpin, 
the cup and the straight pin,” Stephanie says. 
“Ultimately, we’ll probably have two dozen 
different styles available, but we’ll also have the 
ability to keep the product line fresh by bringing 
some designs out of the vault later – so we can 

offer limited runs of vintage items.”
The product line is rust-free, and manufac-

tured with a combination of brass elements and 
a proprietary metal mix. The cup line features 
a watertight metal base with frogs in them, in-
cluding straight-sided, slanted and flanged styles. 

Stimulating new interest in using flower 
frogs and pin frogs, Floral Genius is also tapping 
into something deeper, Stephanie says. “The 
timing of this aligns with an interesting part of 
our culture, too. We’re seeing such a positive 
twist, with people going back to their neigh-
borhood stores and to their neighborhood 
suppliers. Back to buying local produce and 
getting fresh flowers from cut flower farms and 
embracing products that are made right here 
on U.S. soil. We’re excited to keep something 
here in the floral community that might other-
wise be made offshore; but is now manufac-
tured in Virginia's Shenandoah Valley.”

Floral Genius
https://www.floralgenius.com/
https://www.instagram.com/floralgeniusig/ n
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