
 

 

 

The natural look isn’t just about going without makeup. (Photo: Jens Stuart/Trunk Archive) 

As more and more women become aware of ingredients that could be harmful, and brands pledge to make it their 

mission to provide all-natural beauty products, we’re seeing a surge in their popularity. 

More than half of all women (55 percent) and 2-in-3 millennials read beauty product labels before purchasing in order to 

avoid certain ingredients like chemicals, according to a new survey conducted by skincare brand Kari Gran. The 

surveyors looked at categories including skin care, hair care, fragrance, makeup, sunscreen and nail care. Of the 

categories, it was most important that skin care and hair care products have natural ingredients. 

Sulfates are the No. 1 ingredient women avoid, with parabens coming in second—probably because they have 

been linked to skin cancer—and synthetic fragrances third. Three in 10 women will not purchase a beauty product if it 

contains sulfates. 

Good news for all-natural beauty suppliers: The survey also found more than one-third of all women (35 percent) plan to 

spend more money on green beauty products over the next two years compared to what they currently spend. 

Millennial women are the most concerned, with 73 percent of respondents aged 18-34 expressing the importance of 

natural products and almost 1 in 2 (48 percent) saying they will buy more all-natural beauty products. 

https://karigran.com/greenbeauty
https://www.yahoo.com/beauty/read-the-label-parabens-92460240394.html


One of the reasons most women want safe beauty products is because they have children at home who like to get their 

hands dirty. This survey provides proof: 69 percent of women with children in the home value green beauty products. 

That’s not to say non-moms don’t care; a whopping 56 percent of women without children in the home feel the same 

way. 

Unfortunately, women are having a hard time finding what they want. Mass-market drug/grocery stores, department 

stores and specialty drug/grocery stores fail to reach the all-natural demands of approximately 15 percent of female 

shoppers seeking to buy beauty products in those locations. 

If you’re striking out on the hunt for nontoxic beauty products, try Sephora, Whole Foodsor S.W. Basics. 

And, if big beauty brands want to stay in the game, they better start going au naturel. 

https://www.yahoo.com/beauty/its-official-women-want-all-natural-beauty-173159518.html  

https://www.yahoo.com/beauty/sephoras-newest-beauty-debut-is-non-toxic-109990438415.html
https://www.yahoo.com/beauty/the-10-best-beauty-products-c1224861549043766.html
https://www.yahoo.com/beauty/sw-basics-launches-natural-diy-skincare-145351457.html
https://www.yahoo.com/beauty/its-official-women-want-all-natural-beauty-173159518.html

