
At Toronto’s Mashi Moosh, inspiration
comes from the Moroccan expression
mashimushkil, which translates to “not

aproblem.” “It’s aplayful nod to the laid-back
and friendly nature of the Moroccan people,
as well as to themore carefree life I was look-
ing for,” says owner Jacqueline Lilley, who
opened the store in 2019 as an antidote to her
career in corporate finance. “Tired of the 9 to
5, I yearned for something more interesting
and meaningful.”
Specializing in Moroccan decor and gifts,

MashiMoosh ismeant to evoke the feeling of

visiting one of the country’s famous souks
and the store is filledwith a curated selection
of products that Lilley says “are carefully and
ethically sourced throughout Morocco by
me, and all are handcrafted by artisans using
centuries-old traditions,” She has leather
pouffes, wool rugs, bedding, mirrors, pottery
andmore in her shop. “While bringing beau-
ty, uniqueness and comfort to ourhomes and
selves, we are also helping to sustain the in-
credible art forms of Morocco and helping to
support the artisans’ livelihoods.”
In addition to supporting Moroccan arti-

sans, Lilley donates a portion of all sales from
Mashi Moosh to charitable organizations, in-
cluding Friends of Fez Orphans, which en-
riches the lives of orphans living in Fez, and
Trails Youth Initiatives, a Canadian charity
that supports vulnerable youth living in at-
risk areas.
Mashi Moosh Moroccan Artisanal Treasures,
1840 Danforth Ave., 416-885-0704, Toronto,
mashimoosh.com.
– CAITLIN AGNEW

Special to The Globe and Mail

Camel saddle stool,
$195.

Embroidered leather
pouffe, $165.

Fassi serving bowl,
$45.
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At Mashi Moosh, the spirit
of Morocco’s souks comes to life

What’s the benefit
of using skin-care
products on my

chest and
decolletage?
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The neck and chest are often as exposed to the
elements as your face but they can be over-
looked in skin-care routines. According to der-
matologist Dr. Sheetal Sapra and plastic sur-
geon Dr. Julie Khanna of ICLS Dermatology &
Plastic Surgery in Oakville, Ont., the concerns
that their patients have about this area are typ-
ically changes in colour, tone and texture. Sapra
andKhanna say that since this is one area of the
body that can’t be treatedwith surgery, they rec-
ommend being pro-active in caring for it. At
home, they say that can include using vitaminC
serumsand sunprotection as the first line of de-
fence, as well as creams that increase hydration
and support the production of new elastin and
collagen. One simple way to achieve this is to
extend your serum, moisturizer and sunscreen
applications below the jawline when you’re ap-
plying them to your face.
– CAITLIN AGNEW

Special to The Globe and Mail

Need some advice about your skin and
hair care routines? Send your questions to
ritual@globeandmail.com

MY RECOMMENDATION:

I love masking at home, especially when the product is easy
to apply. Founded by Amy Newman Brown, Toronto-based
Soke specializes in jelly-like hydrogel masks. The heart-shaped
option designed especially for the décolletage contains
ingredients that hydrate, reduce inflammation and smooths
the skin. It’s a simple way to give the area some TLC.
Soke Chest/Décolletage Treatment, $75/set of five through
sokebeauty.com.

Toronto’s Yorkville neighbourhood has
plenty to experience this festive season.
On Nov. 27, the Bloor-Yorkville BIA is
hosting Holiday Magic, a free outdoor
concert and lighting ceremony featuring
a performance by singer Kiesza. Canadian
activewear brand Numi (wearenu-
mi.com) has opened a pop-up shop at
Yorkville Village, where shoppers can
find its new loungewear collection. Also
newly at home in Yorkville Village is
Sentaler (sentaler.com), which opened
the Sentalier Atelier concept shop
housing its outerwear for men and
women. And the Webster (thewebster.us)
has chosen the neighbourhood as the site
of its first international location. Located
on Scollard Street, the multibrand luxury
retail space stocks a curated selection of
items from labels including Raf Simons,
Vetements and Versace.

For those preparing to snuggle up at
home over the holidays, Bed Bath and
Beyond (bedbathandbeyond.ca) has
introduced H for Happy, a collection
of celebratory products available year
round focused on holiday-specific decor,
party supplies and summer entertaining
essentials. It includes housewares and
tabletop accessories as well as candles
and home fragrances. For anyone
planning a winter abroad, Away
(awaytravel.com) has recently introduced
a collection of limited-edition holiday
travel items. It includes luggage in
seasonal colours as well as the introduc-
tion of a three-pocket duffle bag, a
jewellery sleeve and a journal cover.

An innovative Canadian lifestyle brand
recently launched with its first product
drop. 4 Letter Series follows a unique
model where each release is created
with an artistic collaborator. For its debut
collection of hoodies and crewnecks, 4
Letter Series founder Rachel Walderman
partnered with Canadian poet Bianca
Sparacino, who tells the story behind
each of the four-letter words featured on
the designs using her poetry. For more
information, visit 4letterseries.com.

Art-focused brand VRY has unveiled a
new collaboration with Hudson’s Bay.
This six-piece outerwear collection was
created with Canadian BIPOC artists
and designers who have created artwork
incorporated into the jacket lining.
Those featured include designer Andrew
Patterson, muralist Curita Wright, fine
artist Don Chretien, artist Moises Frank
and artist and curator Mony Zakhour.
Each of the nylon puffer coats is made
using 100-per-cent recycled plastic bottles
and comes with a matching face mask.
For more information, visit thebay.com.
– CAITLIN AGNEW

Special to The Globe and Mail
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Kick off the holiday season
with a visit to theMarche de
Noel Allemand de Quebec
(noelallemandquebec.com),
opening Nov. 25 in Quebec
City. Spotlighting 90 Quebec,
German and European ven-
dors, this festive market will
also feature choral perform-
ances and runs until Dec. 23.

offers pick up options in
seven cities across Canada
from Dec. 1 until April 3.

Make tracks to sunny
Barbados, home to the new
all-inclusive O2 Beach Club
& Spa (o2beachclubbarba-
dos.com) on the island’s
south coast. The 130-room
resort offers access to three
pools including the island’s
only rooftop pool, six dining
options, Sea Breeze Beach
House and the Acqua Spa.
– WAHEEDA HARRIS

Special to The Globe and Mail

Keep up to date with the
weekly Sightseer newsletter.
Sign up at tgam.ca/newsletters.

Uplift (uplift.com), giving
travellers the ability to pay
for a trip in monthly in-
stalments with its Buy Now,
Pay Later payment options
for destinations from the
Caribbean to Europe.
WestJet (westjet.com) will
offer direct flights to 55
destinations this winter,
including 26 international
and 12 American spots
including Miami, Grand
Cayman, Puerto Rico and
Hawaii.

From Nov. 22 to 28, save
10 per cent on winter book-
ings with CanaDream RV
Maxi Motorhome (cana-
dream.com) with the promo
code Flash10. The company

Edmonton welcomes the
festive season withMagic
of Lights (exploreedmon-
ton.com), an illuminated
2.5-kilometre drive-through
trail on the Castrol Raceway.
Snap photos in the 200-foot
light tunnel and view
displays such the 12 Days of
Christmas and Ornament
Alley. The installation
continues until Jan. 8.

Porter Airlines
(flyporter.com) will resume
winter service to Mont
Tremblant, Que., between
Dec. 17 and Mar. 28 with up
to four times weekly flights
from Toronto’s Billy Bishop
Airport. Air Canada
Vacations will now accept
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