
July 2021

June  Quarterly 
Presentation



Australian Primary Hemp 

Proudly 100% 
Paddock to PawsOur Company is a vertically 

integrated sustainable 
nutrition and wellness 
business

We aim to make people feel 
better
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Market embraces 
Australian Sown & Grown

Evolution to a branded, 
value-added health 

and wellness company

Strong commercial tailwinds 
and growing investor proposition for plant-

based nutrition



Australian Primary Hemp 

Current Share Price (20 July 2021) $0.38*

Shares outstanding 96.6m

Market Cap. $37.7m

Cash Reserves (As of 30 June 2021) $4.1m

Shareholders Shareholding* Ownership
%IC

Directors and associates 9,183,896 9.5%

Institutions 3,836,485 4.0%

Brokers 2,444,918 2.5%

Private Investors 81,048,621 83.8%

96,605,135 100%

Equity Debt

October 2019: Listed via an RTO raising $5.7 million 30 June 2021: Debt of $0.968m

January/February 2021: $5.2 million Placement to Institutional 
and HNW investors and SPP raising $1.0 million

96.61 million ordinary shares

21.38 million escrowed shares (October 2021)

6.525 million deferred shares (escrowed until October 2021)

10.35 million options @ $0.26 (escrowed until October 2021)
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CAPITAL STRUCTURE

ASX:APH



Australian Primary Hemp 

Hemp is not Medicinal Cannabis.

Hemp was legalised for food in Australia in 
November 2017 and does not contain the same 
levels of THC found in Medicinal Cannabis.

Hemp seed foods include hulled hemp seed, and foods derived 
from hemp seed such as oil, beverages, flour and protein 
powder. Like nuts and other seeds, hemp seed is a superfood 
that includes:

o Protein
o Dietary fibre
o Polyunsaturated (omega-3 + 6) fats
o Magnesium
o Gamma Linoleic acids

Hemp seeds do not contain any psychoactive properties. APH 
uses only hemp seeds as an ingredient in our products.

WHAT IS HEMP? 
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STRATEGY AND RECENT COMPANY HIGHLIGHTS

PET & 
ANIMAL 

NUTRITION

FOOD & 
HUMAN

NUTRITION

WELLNESS
& BEAUTY

2020 saw APH’s strong strategic actions push the Company’s 
business progression from a solely ingredients supply business 
to a premium, value-adding producer of plant-based nutrition 
brands and products.

Launched in May 2020, the Company’s refined strategy 
integrates the existing supply business and consumer-focused 
brands in three major sectors:

Q1 FY21
• Establishment of Mt. Elephant branded product lines 

– an APH developed collection of consumer-focused, 
high-quality, plant-based superfood products

Q2 FY21 
• Mt. Elephant snack bars ranged in 7-Eleven stores

Q3 FY21 
• Mt. Elephant baking products ranged in Woolworths

• APH raises $5.2m and launches Share Purchase Plan of $1m

• Mt. Elephant Hemp & Oat Mylk products ranged in Woolworths and Coles

Q4 FY21 
• Mt. Elephant baking products ranged in Coles

• APH supplies Hammer Milled Hemp meal to Annex Foods

• Launched pet nutritional brand, Field Day



Australian Primary Hemp 

$5.25 Billion Market 
growing 5% per year

Achieved National 
Distribution in 
September 2020 in store in 
June 2021

Strong product development funnel – Breads , 
Pancakes, Superfood balls, and Mylks launched. 
More launches in FY22

High-quality 
packaging

Hemp is the plant-based superfood to 
drive category growth
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FOOD AND HUMAN NUTRITION

1400+ national and independent supermarkets, 
health food, convenience stores and e tail platforms

Now available at:
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Establishment 
of “Mt. Elephant” 

Brand

Q1 FY21 Q2 FY21 Q3 FY21

7-Eleven Australia is APH’s first 
significant retailer for the Mt. 

Elephant nut bars. Valued at $1m –
1.4m

APH secures second Woolworths 
retail distribution agreement for 

‘Mylk’ products.
Valued at $250,000

Two-year exclusive 
supply agreement with Annex Foods 

signed 2020. 
Valued at $760,000

APH secures retail distribution 
agreement with Coles for ‘Mylk’ 

products. Valued at $200,000

APH signs distribution deal with 
Coles Supermarkets for baking 

range.
Valued at $3m

Q4 FY21

Two-year exclusive supply 
agreement with Annex Foods for 
Hammer Milled Hemp. Valued at 

$250,000

DISTRIBUTION EXPANSION

Secured retail distribution 
agreement with Woolworths

for baking range.
Forecast annual sales – $2.31m per 

year

FOOD AND HUMAN NUTRITION: YEAR 1 SCORE CARD



Australian Primary Hemp 

• Distribution agreement signed with Coles for the sale of Mt. 
Elephant products – $3m in estimated annual revenue from July 
2021
– In FY22 both Coles Supermarkets and Woolworths will be stocking 

Mt. Elephant Hemp & Oat Mylk nationally

• Coles, Woolworths and 7 Eleven now account for 81% 
distribution outlets for APH products

• Two year exclusive supply agreement signed with Annex Foods 
for Hammer Milled Hemp – expected sales of c. $250,000

• Mt. Elephant online sales grew by 62%

• Significant expansion (+135%) in the number of distribution 
outlets from 1,150 in Q3 to 2,711 

• Marketing spend tripled on the previous quarter
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FOOD AND NUTRITION: Q4 OPERATIONAL ACTIVITY

Channel DistributionGrowth in 
Store Numbers FY21
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ELEVATE THE EVERYDAY



Australian Primary Hemp 

$12.2 Billion Market 
growing 9% per year

Australia has the highest pet 
ownership per capita in the 
world

61% of Australians own 
pets

Proudly 100% Paddock to Paws. A collaboration of experts in agriculture, 
wellness and veterinary bring 100% Australian grown hemp products from 
Aussie paddocks to your pooch. 

Hemp benefits skin 
and coat

Hemp reduces 
inflammation that 
impacts mobility

Hemp improves heart, 
eye and gut health

Distribution secured in leading retailers and e-tailers

PET AND ANIMAL NUTRITION: LAUNCH OF NEW CATEGORY

10



Australian Primary Hemp 11

FIELD DAY: PEAK NUTRITION PEAK CONDITION



Australian Primary Hemp 

Hemp infused $5.32 Billion 
Market growing 5% per year

APH developing skincare, 
serums and supplements

Leverages trend to 
natural products

Harnesses natural SPF and 
antioxidant properties

Emphasis on strong 
branding & efficacy

Defined distribution

Accessible price points

Omnichannel distribution strategy allows direct-
to-consumer engagement and leverages a 
network of mass and specialty retailers and e-
tailers.
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HEALTH AND BEAUTY (SELF-CARE AND WELLNESS)
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SUPPLY CHAIN AND OPERATIONS: OVERVIEW 

Underpinning APH’s recent growth, the Company 
has committed to reinforcing its operations as an
end-to-end supply chain, including organic hemp
farming and ingredient processing.

• Direct farmer engagement with APH’s contracted agronomist 
services has ensured best-practices are implemented. This 
will result in increased yield, lower costs, and improved hemp 
quality.

• In Q2 FY21, APH received Organic Certification. This enables 
APH products to carry Australian Certified Organic BUD Logo.

• Record crops of hemp in 2021 with highest yield per hectare 
achieved to date

• FY 22/23 crop planning completed



Australian Primary Hemp 

• Quarterly revenue increased 133% on pcp to $557,856
– Supply of stock to Woolworths, Coles and 7 Eleven delayed from 

April to late June, pushing the full impact of that rollout into FY 22

• Normalised cash outflows of $1.03m in Q4
― Total cash outflows of $1.6M in Q4
– Payments for the record hemp crop in Q3 ($570K)
– Increased marketing expenditure
– Increase in inventory to support the expansion in distribution 

channels

• Inventory write-down of $0.16m in aged bulk ingredients 
– No longer met the Company’s new, higher quality manufacturing and 

product standards 

• Cash balance of $4.1m at 30 June 2021
(All figures unaudited)
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Q4 REVENUE AND CASH FLOW

Marketing InvestmentRevenue



Australian Primary Hemp 

Managing Director and 
Chief Executive Officer

Neale Joseph

Head of Consumer 
Business

Natalie Butler

Business Development 
Director

Sarah Jensen

General Manager 
Operations and Supply 

Chain

Karun Moses

Corporate Accountant 
and Administration

Wayne Phillips
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EXPERIENCED BOARD AND MANAGEMENT IN PLACE

Independent 
Non-Executive Chair Pauline 
Gately

Non-Executive Director
James Hood

Managing Director 
Neale Joseph

Independent 
Non-Executive Director Shane 
Gild



Australian Primary Hemp 

Increase Supply Security and 
Operational Flexibility

Evolving from ingredient 
producer to value-added 

supplier

Refocus and expand 
distribution 

partners/channels

Enhance brand marketing & 
consumer engagement 

Improve quality Evaluate and expand consumer-
focused nutrition products under 
Mt. Elephant brand
– ONGOING

Launch of APH branded pet 
nutrition brand Field Day

Launching new beauty and 
nutritional brand
– Q3 FY2022

Win more ingredient supply 
contracts in target supply 
industries Australia

Growing direct-to-consumer 
online business via APH digital 
platforms
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FY 2021/2022 OUTLOOK

Decrease costs

Increase crop yield
and supply security

Grow distribution in grocery, 
health food, convenience, 
specialty retailers and e-tailers

Bring previously 
outsourced services in 
house

Continue to expand product 
lines with existing partners; 
Coles, 7-Eleven and Woolworths

Investment in digital and 
traditional marketing programs 
direct-to-consumer – including 
redevelopment of company’s 
website/shop portals

Investing with retailers 
in promotional activity
e.g., market, influencer 
engagement



Australian Primary Hemp 

The information contained in this presentation has been prepared by Australia Primary Hemp Ltd Limited
(“APH”). This presentation is not an offer, invitation, solicitation or other recommendation with respect to the 
subscription for, purchase or sale of any securities in APH. This presentation has been made available for 
information purposes only and does not constitute an offering document of any type.

This presentation may contain certain forward looking statements, projections, strategies and corporate
objectives. Such forward looking statements/projections are estimates for discussion purposes only and should 
not be relied upon as representation or warranty, express or implied, of APH. They are not guarantees of future 
performance and involve known and unknown risks, uncertainties and other factors many of which are beyond 
the control of APH. The forward looking statements/projections are inherently uncertain and may therefore 
differ materially from results ultimately achieved.

While the information contained in this presentation has been prepared in good faith, neither APH, nor any of 
its respective directors, officers, agents, employees or advisors make any representation or give any warranty, 
express or implied, as to the fairness, accuracy, completeness or correctness of the information, forward 
looking statement, opinions and conclusions contained in this presentation.

Accordingly, to the maximum extent permitted by law, APH nor any of its respective directors, officers,
employees, agents or advisers, nor any other person accepts any liability whether direct or indirect, express or 
limited, contractual, tortuous, statutory or otherwise, in respect of the accuracy or completeness of the 
information or for any of the opinions contained in this presentation or for any errors, omissions or 
misstatements or for any loss, howsoever arising, from the use of this presentation. APH disclaims any 
obligation to update or revise any forward looking statements based on new information, future events or 
otherwise except to the extent required by applicable laws.

Investors should exercise caution when dealing in the securities of APH. In the case of any doubt, they should 
seek their own professional advice and consult with their own bank manager, stockbroker, solicitor, 
accountant, tax adviser or other professional adviser.
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DISCLAIMER

Insert new 
background



Australian Primary Hemp 

Proudly 100% 
Paddock to PawsOur Company is a vertically 

integrated sustainable 
nutrition and wellness 
business

We aim to make people feel 
better
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Market embraces 
Australian Sown & Grown

Evolution to a branded, 
value-added health 

and wellness company

Strong commercial tailwinds 
and growing investor proposition for plant-

based nutrition
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