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Most Common Reasons For Suspension 
Oh no! You’ve gotten the dreaded email from Amazon and you are losing your mind right now. 
“We’re sorry, but your selling privileges have been suspended. You may submit an appeal.” 

I’m sure you have no idea what went wrong - or maybe you know exactly what you did. Either 
way, time is money and you’re losing it every second you’re suspended. You’re not alone. In 
fact, Amazon can be trigger happy when it comes to suspensions and, while this aids in stopping 
counterfeiters and con artists, more often than not, innocent sellers get caught in the crosshairs. 
Most can get their accounts reinstated within a couple of hours or a couple of days. Some are 
suspended several times and Amazon still reinstates them. This, sadly, points to how flawed the 
system truly is and hopefully will show Amazon what needs to be worked on in the future. 
Here’s a breakdown of suspensions: 

 
 
First Suspension            75% of sellers 

Second Suspension       10% of sellers 

Third Suspension             9% of seller 

Fourth Suspension           6% of sellers 

 
 
So what are some of the most common reasons for a suspension? 

1. Inauthentic 
2. Selling Prohibited Items 
3. Negative Feedback 
4. Opening a New Account after Being Suspended 
5. Rights Owner Notice Complaint 
6. Selling Counterfeit Items 
7. Duplicate Accounts 
8. Late Shipment Rate 
9. Used Item Sold As New 
10. Not as Advertised/Wrong Item 

Many companies who deal with suspensions and reinstatements will tell you that all of this can 
easily be avoided if the Seller would just read the Policies and Terms of Service. This simply is 
just not true. The reality is, many people pick certain “reasons for returning” products that are 
not true just so they don’t have to pay for return shipping. This ultimately hurts the sellers 
metrics and puts them at risk for suspension. 



So, now that the clock is ticking and your account has been suspended, how long can you expect 
to be out of the game and losing money? With our help, average times for account reinstatement 
are as follows: 

Under 24 hours             10% 

25-48 hours                   20% 

3-4 days                         35% 

5+ days                          30% 

No reinstatement             5% 

 

 

Copyright	Infringement	
Copyright Infringement is probably one of the trickiest suspensions to navigate. There are a 
couple of reasons your product could fall under this category. 

 
 
One possible reason is simply that your product does not match the description. This snafu can 
happen fairly easily as manufacturers change their packaging from time to time. This is simple to 
navigate. To prevent it, make sure your main picture is of the product you actually have in stock. 
Add additional pictures of package variations and make a note in the description that packing 
may vary. To defend it if you’re suspended, provide  link to the manufacturer’s website with 
screenshots of the different packaging and invoices from your supplier. 

 
 
Another reason your product could fall under this category is your competitors could be filing 
copyright violations against you or leaving reviews that would suggest your item is inauthentic. 
To prevent and defend this, follow the same steps outlined above. Once you are reinstated, file a 
complaint with Amazon, if you can figure out which competitor is falsely accusing you. You can 
only do this once you are in good standing with Amazon and they will investigate it. However, if 
you are selling a generic item (or even a private label product wherein you simply smacked a 
sticker on a generic item) and piggybacking onto either a branded or other “private label” 
product that you swear is identical, trust me it’s not. And it’s not worth it. While you’ll get fast 
sales, it will absolutely bite you in the ass. Just don’t piggyback. Even piggybacking a legit 
product you purchased via retail arbitrage onto the back of the same legit product on Amazon 
can still land you in hot water if the store or manufacturer decides you’re stealing too many of 
their sales and reports you for Not As Described or Inauthentic. 
 
 

If a copyright infringement complaint is legit, it will come both from Amazon and a lawyer. You 
will typically receive an email suggesting that you contact the rights owner to resolve the issue. 
DO NOT IGNORE THIS EMAIL. Even if you contact the rights owner immediately, you need 



to also immediately respond to this email and let Amazon know you are contacting the rights 
owner and working to resolve this and that you will update them in the next 24-72 hours. If you 
fail to respond, your account will be suspended in under 24 hours. If you are able to resolve your 
issue with the rights holder, make sure to ask them to email Amazon and let them know. Ask to 
be CC’d on the email so you can use it for reference in your appeal to Amazon. Your appeal 
should include the fact that you resolved the issue, a copy of the email from the right’s holder to 
Amazon, and what steps you will take to make sure this doesn’t happen again. 

 
 
One of our clients had a nightmare story that proved to be impossible to get out of. They went to 
China for the Canton Fair and met with a supplier of no-tie shoelaces. They were excited because 
these were not yet being sold in the US and the market on Amazon for these was pretty open. 
The supplier showed them the patent paperwork, proving they were the owners of the rights and 
they granted our client permission to sell them in the States. The shoelaces sold well for nearly a 
year until they received the dreaded “Contact the Right’s Owner” email from Amazon. Super 
confused, they read the email several times. It did not give a deadline and said nothing of being 
in danger of suspension. This was a Saturday. Since most businesses aren’t open on the 
weekends, they contacted the right’s owner via email first thing on Monday. However, by 
Sunday night the Amazon account had been suspended. Long story short, the right’s owner 
insisted that the patent was held by several people, that all parties had to sign off on resellers, and 
that we were not allowed. This of course just happened to coincide with this “right’s owner’s” 
US debut of their ecommerce shop. There was no way to prove they were right as they did not 
have any of this caveat to the patent in writing, but neither did our client. They only had a copy 
of the patent paperwork, invoices, and the word of their supplier. Our client agreed to remove the 
item from their inventory and the right’s owner sent several emails to Amazon stating the dispute 
had been resolved. Several appeals, revised Plans of Action, and emails to Jeff Bezos later, 
Amazon still refused to reinstate the account. Sometimes, Amazon so desperately does not want 
to be in the middle of disputes like this, they refuse to reinstate the account just to avoid the 
hassle of dealing with it in the future. For this kind of issue - legitimate copyright infringement - 
it’s almost the kiss of death. 

 
 
TL;DR Pay attention to reports and reviews. Make sure you have all your invoices in order and 
that you vet your supplier. Get your hands on any and all patent paperwork and be ready to 
defend your position. Don’t piggyback and piss people off. The sales aren’t worth it. 

	

	
	
	
	
	



	
	
	
Counterfeit	
One of the most common policy violations we see is Counterfeit. Now, you’re most definitely NOT buying 
counterfeit items to sell on Amazon, right? Of course not! But there are 3 scenarios that may cause you to fall 
under this category. 

 
 

• You may be unknowingly purchasing them. This happens a lot when purchasing from a liquidator. 
This in turn leads to scenario 2… 

• You may simply be making a mistake in your listing, like not putting all the possible packaging 
variations in your listing or listing something as New when it should be listed as Used. This is tricky 
and definitely a grey area in Amazon’s TOS and we’ll break it down for you below. 

• Maybe a competitor has changed your listing in some way, like a picture change or weight change. 
Yes they can do this. Yes it’s a dirty trick. Yes, there are things to do about it. Sort of. 

 
 
First, let’s break down this term Counterfeit. Often times it’s as simple as the item being Not As 
Described. Except even this isn’t simple as it can be broken down to mean a plethora of things. 

 
 
Maybe the packaging is different from the picture. This happens a lot with discontinued items, cosmetics, and 
items purchased from liquidators. Manufacturers occasionally create new packing to freshen up a product line. 
When this happens, you need to update your listing as well. Make sure the main picture is the picture of the 
actual product you have on hand. Add additional pictures of the variations of packaging and make a note in the 
description that packaging may vary. You can usually change this information, even if you’re piggy-backing 
on another seller. If you cannot, make sure you have the manufacturer’s website and screenshots to prove that 
there are packaging variations to show Amazon if they end up flagging you for Counterfeit. 

 
 
Maybe an Amazon robot picked up on a keyword in one of your product reviews like fake, bootleg, bogus, 
counterfeit, etc. Contest every single bad review. If there is any sort of foul language, no matter how 
insignificant, you can get it erased. If it’s not 100% accurate or you can prove it wrong, you can get it 
removed. This is why you must monitor your reviews and feedback daily. Stay ahead of the robots at all costs! 

 
 
Maybe you purchased items with an electrical component from a liquidator. You think it’s legit and new, but 
often liquidators will sell store returns or refurbished items and tell you they’re new. You’re not going to test 
every single product and you trust that they’re telling you the truth. Meanwhile, your account gets suspended 
for Counterfeit when really your items have been found to be either faulty or not New. Here’s a thought: Stop 
buying from liquidators! That includes sites like AliExpress and eBay. It’s the fastest way to get suspended for 
inauthentic. Let me add a note here about retail arbitrage. While it’s not technically against Amazon’s TOS, 
they don’t like it and are cracking down on it. Technically, while the item is new to you when you purchase it, 



once you put it up for sale on the site, Amazon considers this Used. To protect yourself, it is suggested that you 
list any retail arbitrage items as Like New or Used depending on shelf wear and explain in the description. This 
covers you from being dinged for Counterfeit. 

 
 
Maybe you went somewhere like a bulk warehouse or found a supplier who will sell you bulk items. You 
break those items up into individual items or smaller packages and sell them as new. I mean, they are new, so 
what’s wrong with this? Everything. More often than not, items purchased in bulk have disclaimers that they 
are not for individual resale. Second, repackaging these as individual or smaller sets means they won’t be in 
the original packaging and the customer will believe they are Not As Described. 

 
 
If you take note and stay on top of your reports and reviews, you should be able to avoid suspension 
for Counterfeit. However, if you do get suspended for this, there are a few things you need to prepare to give 
Amazon. Make sure you have legitimate invoices or receipts (They must have the product name, purchase 
date, and sku number on a verifiable store receipt. Places like Dollar Tree and Marshall’s don’t provide this 
info so these receipts won’t work.) for the past 180 days of sales. If you don’t have this, you can always try 
getting a statement of purchase from your supplier with all of the pertinent information. Your Plan of Action 
will need to include information like new suppliers, old suppliers you won’t use anymore, and a list of items 
you intend to sell in the future. Fighting this kind of suspension takes a lot of effort and time. So pay 
attention...Pay Attention...PAY ATTENTION! 

	

Suspensions	–	Miscellaneous	
We’re wrapping up our series on Policy Suspensions with a handful of miscellaneous and easy to avoid 
suspension reasons. That is to say, if you follow the rules and pay attention, you should never get flagged for 
any of these reasons. 

 
 
The first is Forbidden/Restricted products. There is a slight difference here. Forbidden products must never, 
under any circumstances be listed for sale. Restricted items are kept under lock and key inside of gated 
categories. Only authorized sellers can sell in these categories. It’s fairly easy to get unlocked as long as you 
provide the checklist of items Amazon’s asking for in proper format, the first time. If you get denied and are 
sure you have provided everything in the proper format, try resubmitting at different times of day when shift 
changes occur. It may just be that your application needs a more seasoned eye to review it. I had to submit my 
application for Health & Beauty 3 times (and I didn’t change a thing) before it was accepted. It all had to do 
with the reviewer. Click the links to view Restricted Products, Forbidden Items, andCategories that need to be 
Ungated. Print it out and put it right in front of your face. There is zero reason to get suspended for this 
because you “didn’t know.” 

 
 
Expired Items are another easy suspension to avoid as long as you know the rules. You typically only have to 
worry about expiration dates on food and health and beauty items, but there are a few others categories that 
could potentially be included . Basically, if the item has an expiration date of any kind, if it’s perishable or 
something that can be used on the skin, CHECK THAT DATE! Amazon will pull items from their shelves 50 
days before expiration, destroy them, and charge you for the item. If you’re selling via FBA, do not assume 
Amazon will take care of this for you. They’re not your inventory or quality control manager. You are! They 
may do it once or twice for you, but any more than that and you will get flagged for suspension. You may have 
to do a bit of math to figure this one out, but here’s a good general formula: 



 
 
50 days (Amazon’s policy) + Time it takes to ship to Amazon’s warehouse from you + Time it would take to 
ship from Amazon to customer (do not assume Prime shipping) + Sell Through Rate of product. Assuming you 
purchased retail arbitrage and are piggy-backing on an established seller, you can view the STR per month 
using a program like Jungle Scout to determine how long your item will sit in the warehouse before being 
sold. A safe bet would be to not send in anything less than 90 days from expiration, but a safer bet would be 
nothing less than 180 days from expiration. 

 
 
Finally, we need to address Manipulating the Platform. Many of us have been guilty of this due to either 
being ignorant of Amazon’s definition of this or because we were taught by other Amazon StartUp Courses 
that versions of this are ok. So let’s break it down to make sure you don’t get caught in this net. First, and this 
should be a no-brainer, don’t offer services like ungating or ghost accounts if you are a seller. Amazon has 
highly skilled ninja robots that have the capacity to search out the connection between your selling account and 
your other business accounts. Don’t risk it for a little extra money! It’s not worth it. 

 
 
Are you using a feedback email service like Feedback Genius? Cool! Just be careful how you use it. Asking 
for a review is one thing, but offering a discount code in exchange for one is a no-no. Emailing more than 2-3 
times asking for a review is considered spam and giving a heads up about your other products and offerings is 
also not cool. Above all else, never ever, ever never, offer to pay for reviews whether it be via email or one of 
those slick websites where you can offer your Amazon merch for free in exchange for reviews. Any way you 
slice it, Amazon will cut you! 

 
 
If you want to be slick… If you are unethical… If you want to take short cuts, you WILL get popped and it 
WILL be nasty. Amazon does not play around when it comes to their policies and it doesn’t matter if you’ve 
been selling for 20 days or 20 years with them. Amazon is no respecter of persons when it comes to policy 
violations. It is so much easier to avoid them than it is to fight them. So be smart. Be prepared. And be 
successful. 

 
	


