
IT’S GOTTA BE A

KNOCK YOUR SOCKS OFF

TYPE OF THING.

You be the creator. 

Here’s your opportunity to direct your 
very own campaign - and we’ll give you 
£500 to put your creative ideas into 
action. Using almost any media of your 
choice, you’ll have the support of our 
creative team, resources from the design 
and fashion industries, and see your 
ideas unfold as the next Sock Geeks 
Summer campaign. Creating a campaign 
around our awesome socks can’t be that 
hard...can it?



HOW IT WORKS

Whatever your discipline, we are looking for a 
creative who can take the most humble of fashion 
items - the sock - and produce an exceptional 
campaign with a whole lot of personality in the 
mix. Whether photography, illustration, video, stop 
motion, or some other medium, you take the lead 
and if successful, we’ll follow: you’ll get £500 to 
execute your ideas and we’ll do a feature you and 
create a behind-the-scenes insight into the entire 
production of your idea. You’ll have resources from 
the fashion and design industries, the option of 
using our photographer or videographer (or do it 
yourself!), and we’ll work alongside you to give you 
any guidance you need. 

THE BRIEF

Here at Sock Geeks, we’re all about personality, and 
this needs to be at the forefront of everything we do. 
Take a look at our website, our social channels, and 
get an idea of who we are before putting together 
your ideas.

-The campaign will be released in the Summer on our 
social channels, and must visually feature at least one 
of our sock designs. You can use as many or as few 
socks as you like.

-The theme of the campaign should focus on Sock 
Geeks as a brand rather than a specific sock design. 
We are a sock subscription brand and we match 
socks to our subscribers’ personalities. How can you 
communicate that through a single image or video?

-The £500 budget should come into your 
consideration; the best ideas needn’t be the biggest 
or most expensive. A refined, clever campaign could 
be the most simple to produce but will really capture 
our audience. You may be looking to shoot the 
campaign yourself if you need photography or video, 
or you can work with our own so this cost is provided 
by us in addition, if needed.

-Media: You can create using any tools or techniques 
you like, but the final campaign will need to be 
realised as a single image or video under one minute 
long.

-Consider the channels the campaign where the 
campaign will be seen - will it work across different 
platforms? 

SUBMISSION GUIDELINES

Firsty, register your intent to enter at sockgeeks.
co.uk/yourcampaign. 

Upload your complete application at 
sockgeeks.co.uk/yourcampaign by midnight on 
Friday 11th May.

A complete application consists of the following:

Completed submission form.

Up to 3000 characters (roughly 500 words) 
describing your creative vision

Submit anything you need to supplement your written 
submission in order to clearly communicate this with 
us; this could be images, sketches, moodboards.

SUBMISSION REQUIREMENTS & TERMS

All entries submitted must be original and created by 
the applicant(s) for this competition i.e. not published 
before in any form.

Entries shall not infringe any copyrights or any other 
interests of third parties.

By taking part in the competition you agree that if 
you are selected as one of our shortlist, you may be 
subject to additional terms or a release for being 
eligible for the final selection process.

PUBLIC VOTE, JURY AND ASSESSMENT 
CRITERIA

After the submission deadline of midnight on Friday 
11th May, our jury will select three entries for the 
shortlist which will then be opened up to public vote. 

The number of votes for each design will rank the 
entries from 1st place to 3rd, and our jury will do the 
same with equal weighting to the public vote. The 
overall highest rank will be the winning campaign.

The jury consists of Sock Geek’s creative team and 
an external juror.

IMPORTANT DATES

Friday 11th May
submission deadline

Monday 14th May
shortlist announced and public vote opens

Monday 4th June
final winner announced

Due to the high number of entries we will be unable 
to reply to each entry, however every entry submitted 
within the guidelines will be considered.

Questions? Email harry@sockgeeks.co.uk and we’ll 
get back to you as soon as possible.


