
Partner with Sips by
let’s sip together



On my personal journey to discover tea, I realized a few things: 
there’s a lot I don’t know, exploring tea can be expensive, 
finding great tea is hard. Despite all those challenges, I knew 
one thing to be true: Drinking tea made me feel good. 

In 2010, I spent some time in Japan and China, and what was 
once a hobby turned into a full-blown passion. After returning 
home and spending hours searching through different brand 
websites and grocery store shelves, I often wished I had a 
clever tea-drinking friend who could show me the way. 

In 2017, I launched Sips by to simplify the quest to find hidden 
gem teas and match you with your new favorites based on 
your unique preferences. Now, in 2020, our team of 12 tea lovers 
helps 350,000 Members explore and access great teas and tea 
related products from over 150 tea brands around the world. If 
you’re not already a Member, let us show you how drinking your 
favorite teas can make you feel good, too. 

With a love for tea, 

Who We Are

We hand pack every Sips by Box at our warehouse on site

Sips by founder and CEO, Staci Brinkman The Sips by TEAm in our Austin, TX office



Our Audience

350K
Sips by members

87K
Instagram followers

32K
Facebook followers

350K
Email list

Our members are primarily women ages 20-45 who are 
interested in tea, reading, art and maker culture, pets, 
and all things hygge. They’re down to earth, quirky, and 
love a good pun. 



Past and Current Partners

As Seen In

Cassandra Clare



Custom Partnership Packages
We’re happy to work with you to build the best partnership for your brand.  
Options include:

• Custom Themed Boxes or Kits
• Cross-promotional Campaigns 
  - Email capture 
  - Social Media 
  - Giveaways
• Native content exchange
• Gift Guide placement
• Inserts in trade



Custom Boxes
In 2020, we partnered with Cassandra Clare to create a custom 
themed tea box for the release of her new novel, Chain of Gold.
 
Cassandra paired 4 teas with 4 of her characters and wrote custom 
descriptions for them for the tea box insert. Simon and Schuster 
also sent character trading cards to include in each box, and the 
insert design included Shadowhunters Runes.

CHAIN OF GOLD TEA BOX
SIPSBY.COM    #SIPSBYSHADOWHUNTERS

Prepare to be transported to the world of Chain of Gold! These teas were carefully selected to evoke the magic, adventure, and mystery of Edwardian 
London, where Shadowhunters stalk bloodthirsty demons through the city, and vampires, werewolves, faeries and warlocks conduct their business 
in scandalous salons and shadowy markets. As you’ll read in Chain of Gold, Shadowhunters love tea, so this collection features a thematic tea for four 
of our main characters: James, Cordelia, Lucie, and Matthew. Drink up, and let the tea carry you away to the cobblestone streets of London in 1903.
 

  Matthew Fairchild considers himself to be a bohemian, 
following in the footsteps of his hero, Oscar Wilde. He glories in the creative 
explosion of the Belle Epoque: poetry, art, literature, dance, theater — Matthew 
enjoys it all! This tea evokes his flamboyant nature and zest for life. Matthew is 
frequently found enjoying tea with his friend Anna Lightwood at her flat.

  Lucie Herondale is a well-behaved young English 
girl — or so it seems. Her personality is very much reflected by the calming 
aspects of lavender tea, which is well known for its ability to sooth insomnia 
and stress. However, just like Lucie has a secret mischievous side, this tea 
contains a little bit of kick in the form of spicy ginger.

  Cordelia has come by her love of tea from her mother, 
who is Persian. Drinking tea has been a part of Persian culture since the time of 
the Silk Road. Cordelia likes to cut the spiciness of her chai tea with a bit of sugar 
and sometimes a pinch of rose petals. 

  James Herondale is a perfect young English gentleman, 
which of course means that he appreciates his tea. Still, James is an unusual 
English gentleman in that he is descended from demons and warlocks, 
so perhaps it is unsurprising that he enjoys an unusual tea like Lapsang 
Souchong, which gets its unique flavor from the tea leaves being smoked
over pine boughs.

Made for Shadowhunters



We’ve partnered with brands like We Are Knitters, Shabby Chic, and Simon & 
Schuster’s Book Club Favorites on giveaways. Our partnership giveaways can be 
promoted across Instagram, Facebook, Twitter, and in customer emails.  
We work with our in house teams to create custom creative for giveaways.

Cross-promotional Campaigns



A sample email capture 
landing page for a 

giveaway. We’ll build the 
page and work with you to 
approve copy and creative 

throughout every step of 
the giveaway process.

Email Capture



In the lead up to the 
launch of her custom 

box, we partnered with 
Cassandra Clare on 2 
giveaways, including 

one giveaway of an 
Advance Reader’s Copy 

of Chain of Gold. The 
giveaway received 5K 
entries to our custom 
email capture landing 

page in 24 hours.

Social Media







Want to partner with us? Contact collaborations@sipsby.com. We can’t wait to be 
tea friends with you. 

Contact Us


