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A seA chAnge is defined As 
A ‘profound or notAble 
trAnsformAtion’, And is 
often used As A euphemism 
for A mid-life turnAbout, 
a realisation of sorts, when 
the map of one’s life is sud-
denly defined by passion 
and perfection rather than 
the pursuit of wealth. It 
could be said that Alison 
and Jay Carroll underwent a 
rather dramatic sea change. 
Stepping away from careers 
in the advertising and media 
fields – Alison’s roles in advertising and pub-
lic relations, and Jay’s position as an artist and creative 
director at Levi Strauss – the couple uprooted from the 
daily grind and headed inland, to the desert town of 
Joshua Tree, an idyllic locale 257 kilometres from the 
California coast but a world away from the boardrooms 
and deadlines of their former lives. 

It was here, in the desert, that the couple set the founda-
tion for their small-batch olive oil brand, named for the nearby 
town of the same name and leveraging off Alison’s time 
marketing for the California Olive Oil Council. Using hand-
harvested olives grown in the company’s own Tuscan olive 
groves in Northern California’s Lake County, Wonder Valley’s 
cultish, passion-infused oil quickly joined a burgeoning arti-
sanal industry that captures the essence of a life well lived.

With Wonder Valley’s extra-virgin olive oil now 
available across the US, the company has turned its 

talents–and olive presses–towards the beauty scene, 
launching three clean, natural products laced with, you guessed it, 
virgin olive oil, a nectar once used in the beauty regimes of Egyptian 
royalty. The delightfully-light Oil Cleanser, Face Oil and Japanese 
hinoki-laced Body Oil elevate the daily cleansing and hydrating 
routine and are packed with skin-loving nutrients including pow-
erful antioxidants, Omega fatty acids, palmitic acid, squalene, and 
an alphabet’s worth of vitamins. These naturally occurring ingredients 
are bolstered by the addition of rosehip, inflammation-easing sea 
buckthorn, and hearty jojoba. 

Of course, a rolling olive gathers no moss, and despite the demands 
of the ever-growing olive oil business, Alison has also created her own 
line of unisex jumpsuits, Al’s Big Deal, instilling the same passion 
that fuelled a sea change from the corporate grind to the depths of 
the Californian desert. $
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Alison and Jay Carroll left  
behind high-flying careers in  
the global advertising industry  
to create a second life for  
themselves, one intricately  
rooted in nature, authenticity, 
and a passion for the world’s 
best olive oil. 

The Carrolls have developed  

artisanal  products created in small 

batches from their hand-picked fruit


