
Sales of Lita Cabellut’s Bodas de Sangre benefit Art League Houston.
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P
rescient Painting at HMAAC: 
In keeping with our focus on 
one worthy art space and a 
notable Texas talent in this 
column each month, until the 
larger art world resumes, we 
draw your attention to Melissa 

Aytenfisu. The emerging Houston artist 
was scheduled to step into the limelight 
with her first museum solo this summer 
at Houston Museum of African  
American Culture in the Bert Long Jr. 
Gallery, with a tightly curated exhibition 
focusing on a dozen paintings, collages, 
and prints. Delayed until the COVID-19 
pandemic is under control — check back 
with HMAAC (hmaac.org) for museum 
updates — we’re looking forward to seeing 
Aytenfisu’s melding of realism with adroit 
passages of abstraction, work suited for 
our time that addresses community and  
issues a call for activism. A signature 
piece in the show, Homeless, typifies 
her approach. This diptych formed from 
charcoal drawing, watercolor, aerosol, 
and collaged imagery (culled from ads 
and other printed media) contrasts two 
sides of life: sleeping on the streets and 

driving a Mercedes-Benz. The rising 
painter, whose day job is a teaching gig 
at the Museum of Fine Arts, Houston, 
takes as her subject a neighborhood she  
knows well: “the physical, social, and 
emotional setting of Houston’s Third 
Ward.” Works range from $50 for 
12-by-18-inch prints to $2,000 for an 
ambitious 48-by-60-inch mixed-media  
painting depicting Emancipation Park, 
making for a nice entry point for beginning 
collectors. Synergistically, the Canadian-
born artist who’s lived and taught in 
Macau, China, mirrors the world view of 
the museum where she’ll debut her latest; 
HMAAC, led by CEO emeritus John 
Guess Jr., current CEO Seba Raquel 
Suber, and exhibitions manager Dominic  
Clay, is known for presenting openings 
and happenings filled with tremendous 
energy, encompassing performances by 
the storied Mardi Gras Indians, a parade 
of slab-car culture, and exhibitions for 
the likes of David McGee, Bert Long Jr., 
Malick Sidibé, Ti-rock Moore, as well 
as social justice narratives including an 
unflinching look at the Sandra Bland case.  
Catherine D. Anspon
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ScentS 
surrouNd

If Diptyque can make 
our surrounding scents so 
sublime, imagine what it can 
do to scent our very beings. 
L’Art du Soin, Diptyque’s 

collection of skin and body care 
in classic Diptyque packaging, 
focuses on a range of textures 
— lotion, balm, oil, wax, and 
water — that transform on the 
body. Cleansing balm becomes 
an oil and then a lotion; radiance 
powder changes to foam. Infused 
with essences of bitter orange, 
rose and iris petals, violet, 
and jasmine, the collection 
ranges from $26 to $90. At the 
Diptyque boutique in NorthPark 
Center, Neiman Marcus.  
diptyqueparis.com.

Diptyque 
Émulsion 
Velours 
pour les 
Main

Crème 
Riche 
pour le 
Corps

Books FuNdiNg Books  
Botero and CaBellut Benefit art league 

It’s helping hands extending across the 
pond — much needed and appreciated 
during our pandemic times. Kudos to 
Spanish publisher Artika Books for 
reaching out via Art of the World Gallery 

and offering a portion of proceeds from 
recent limited editions on Latin American 
master Fernando Botero and European 
expressionistic painter Lita Cabellut to 
benefit a Houston nonprofit impacted by 
COVID-19. Art of the World proposed Art 
League Houston, which needs funding to 

publish its catalog honoring 2020 Texas 
Artist of the Year Rick Lowe (Project Row 
Houses founder, MacArthur Genius Grant 
recipient, and U of H professor). The gallery 
then matched Artika’s donation. For every 
Botero or Cabellut limited-edition book sold, 
a generous $500 will go to ALH’s publication 
on Lowe. Fernando Botero: Botero’s Women 
and Lita Cabellut: Bodas de Sangre, $5,000 
each, through artoftheworldgallery.com. 
More on this story at papercitymag.com. 
Catherine D. Anspon

Melissa Aytenfisu’s Homeless, 2020, at Houston 
Museum of African American Culture 
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PrecisioN MediciNe Meets WellNess 
Sydenham CliniC’S gloBal deBut 

t
he most exciting take on 
proactive, precision medicine 
with integrated wellness is 
making its global debut in 
Houston: Sydenham Clinic, 
a concept that boldly aims to 
redefine healthcare in the 21st 

century. Named for 17th-century British 
physician/scientist Thomas Sydenham, 
the River Oaks clinic focuses on private 
health management — a term we’ll hear 
more and more in the decades to come. 
Donning a mask and social-distancing, 
I took a tour just weeks after Sydenham 
unveiled and met three of the principals 
at the light-filled 5,600-square-foot clinic, 
which wraps around a courtyard. This 
avant-garde approach to medicine is 
backed by state-of-the-art science guided 
by chief medical officer Dr. Terry Rice, 
who brings 35 years of expertise to the 
post, including the medical directorship 
of MD Anderson Emergency Center.  
Dr. Rice heads the Sydenham dream 
team assembled by CEO Aanchal 
Bhatia and managing partner  
Shaheed Kajani.
     The  clinic — which Bhatia believes is about 
17 years ahead of mainstream treatments 
— puts into practice individualized health 
programs based on a blend of genomics, 

sleep monitoring (with biofeedback 
Oura rings), hormonal evaluations, and 
physiological and cognitive assessments. 
The focus is patient-tailored medicine. 
Individual plans are designed to precisely 
target genetic predispositions, take rigorous 
medical and wellness measurements, then 
create custom, curative approaches via 
nutrition, lifestyle and stress management, 
movement and fitness, and awareness of life 
balance. The endgame is healthy longevity. 
    Personal experiences in the healthcare 
system led Bhatia — a clinical psychologist 
by education and author of Your Doctor Is 
Not God: How to Be the CEO of Your Own 
Health — to begin planning the Sydenham 
concept five years ago. She met Kajani, a 
former Hines executive who was a neighbor, 
in Houston; together, they share a global, 
big-picture idea of the future of medicine, 

one mixed with altruism. A Latin phrase 
(the translation of The Golden Rule) graces 
the clinic entrance. The goal for the coming 
decade, she says, is 150 clinics worldwide, 
each topping off at 1,000 members. 
    “Health is by choice, not by chance. Let’s 
choose well,” the CEO inscribes in my copy 
of her book. The clinic’s Concierge Program 
provides privileged access to esteemed 
institutions such as Johns Hopkins Hospital, 
Mayo Clinic, and Cleveland Clinic via Texas 
Medical Concierge (another business Bhatia 
founded), as well as comprehensive medical 
-records management. Sydenham has even 
tapped James Beard Award-nominated chef 
Monica Pope, pioneer of Houston food 
culture and the farm-to-table movement, 
as curative culinary director, and MD 
Anderson Cancer Center Integrative 
Medicine professor Dr. Alejandro Chaoul 
(founder/director of The Jung Center’s 
Mind Body Spirit Institute) as mind-body 
practices director. With interiors designed by 
Lucinda Loya and art curated by gallerist 
David Shelton and painter Joseph Cohen, 
Sydenham is the antithesis of an antiseptic, 
impersonal medical office. Annual 
memberships from $10,000; Sydenham 
Clinic, 2621 Joanel St., sydenhamclinic.com.  
Catherine D. Anspon
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S
ometimes being 
obsessive has 
its benefits. 
Alison and 
Jay Carroll 
f o u n d e d 
W o n d e r 

Valley to focus on one of 
the earth’s most beautiful 
gifts: the olive. Their 
olive oils, incense, soaps 
and unisex face and body 
oils all tap into 
the magical 
properties of 
the diminutive 
fruit. “I became 
obsessed with 
the hol is t ic 
bene f i t s  o f 
olive oil, the 
o l d - w o r l d 
romance, and 
endless uses, 
and created a 
skincare line 
with it,” Alison 
says. “We believe it to be the 
fountain of youth and to serve your health, 
when consumed and applied topically.” 
In addition to Wonder Valley, the Carrolls 
are partners in the boutique hotel El Rey 
Court in Santa Fe. Wonder Valley olive oil 
at The Heights Grocer, full line at Lemon 
Laine, welcometowondervalley.com.  
Steven Hempel

HeAltHy 
oBSeSSion

Alison and Jay CarrollA
s sheltering in place 
went from days to 
weeks to months, 
we missed visiting 
our local museums 
for inspiration, 
or just to lose 

ourselves in the canvases of Rothko 
or Rembrandt. Many institutions had 
opened stellar exhibitions shortly 
before those directives were made. 
The Kimbell Art Museum in Fort 
Worth had unveiled “Flesh and 
Blood: Italian Masterpieces from the 
Capodimonte Museum” while its 
neighbor, the Modern Art Museum 
of Fort Worth, had welcomed Mark 
Bradford and a show of his work 
focusing on end papers, which he 
learned to use during his days as a 
hairdresser in his mother’s salon in 
South Los Angeles. Organizations 
began to pivot to stay engaged 
with their audiences who were now 
at home. Taking a cue from the 
restaurant industries’ robust to-

go services, PaperCity assisted our 
cultural friends by providing our 
online and social media platforms 
to launch the Museums Delivered 
series. Curators whipped out 
smartphones and shared insights 
into paintings from recently opened 
exhibitions, as well as favorite works 
from the permanent collections. In 
Houston, Alison Weaver at Rice 
University’s Moody Center for the 
Arts walked us through “Radical 
Revisionists: Contemporary African 
Artists Confronting Past and Present,” 
and Ryan Dennis of Project Row 
Houses pulled back the curtain on 
works by Houston talents in “Local 
Impact II,” focusing on the creator 
of our May cover, Jasmine Zelaya. 
Upcoming: The Menil Collection, 
the Meadows Museum at SMU, 
Contemporary Arts Museum 
Houston, the Dallas Contemporary, 
and the Ogden Museum of Southern 
Art, New Orleans. View videos at 
papercitymag.com. Billy Fong

MuseuMs-to-go

Christian LaCroix  
maiSon X roChe BoBoiS

christian Lacroix 
Maison’s new Bois 
Paradis collection with 
Roche Bobois captures 
a moody woodland 

paradise in lavish materials and 
patterns. Animals, vines, and ferns 
form a dense panorama for this latest 
capsule collection, which includes 
wallpaper, upholstered seating, and 
occasional and coffee tables and 

cabinets in natural oak, lacquer, 
and metal. Bois Paradis, created by 
Sacha Walckhoff, creative director 
of Christian Lacroix Maison, is the 
third collection to emerge from 
the collaboration between the two 
French design houses. Christian 
Lacroix Maison for Roche Bobois, 
from $1,225, at Roche Bobois, 4810 
San Felipe St., roche-bobois.com.  
Rebecca Sherman

Interiors designed by Lucinda Loya

Aanchal Bharia, CEO 
of Sydenham Clinic

The new Sydenham Clinic 
focuses on private health 
management.

The interior courtyard

A light-filled examination 
room at Sydenham Clinic
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Jasmine Zelaya’s Sugar Water, 
2020, at Project Row Houses 

a
ll iM

a
g

e
s

 ju
lie

 s
o

e
fe

r

Christian Lacroix 
Maison’s Bois 
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with Roche  
Bobois
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Rana Argenio hopes to make us 
rethink the way we buy luxury 
bedding. The 32-year-old 
Houston native launched the 
e-commerce website 10 Grove 

after struggling to find authentic Italian 
linens at a price she could afford. “So 
many brands offer mediocre quality at a 
really high markup,” she says. “You’re 
often paying for the brand name.” Argenio 
— a graduate of The Kinkaid School, 
The Wharton School, and INSEAD — 
worked for two years in New York and 
London focusing on consumer retail. 
She left to pursue her dream of making 
luxury Italian-made bedding more easily 
accessible and affordable; 10 Grove sells 
direct to consumers without the built-in 
supply-chain costs that drive up prices. 
Argenio may be disrupting the status quo, 
but she’s no newcomer. She hails from a 
family with five generations in the luxury 
textiles industry. 
     Here’s how 10 Grove works: Argenio 
buys 100 percent extra-long staple Egyptian 
cotton fabric in bulk from the same Italian 
mill that produces sheeting for Frette, 
Sferra and others, and ships the yardage 
to a warehouse in Houston. Once an 
order is placed on the website, bedding 
is handcrafted at the company’s Houston 
factory and shipped out, often the same 
day. Offerings are refreshingly simple. 
Choose from five colors in four styles of 
sheets, pillowcases and shams, blankets, 
duvet covers, and bedskirts in percale or 
sateen; purchase them individually or in 
sets. There’s also a quilting collection.
     This streamlined process eliminates the 
need for inventory, which can be costly. 
Also, manufacturing in-house means 
Argenio can control the quality and the 
speed with which customers receive their 

Sheet MedAl

orders. It all shows in the bottom line: A set 
of queen-size 10 Grove sheets costs about 
$200. “To me, this is about introducing 
my generation, which has grown up with 
the Internet, to an appreciation of quality 
at an honest price,” she says. 
10grove.com. Rebecca 
Sherman

chIneSe 
lAuNdry

t
hese clever vases pay 
homage to the banality of 
washing up while honoring 
thousands of years of 
craftsmanship. Made by 
artisans in workshops near 
Beijing’s original imperial 

kilns, the pastel-hued porcelain Laundry 
vases are part of Middle Kingdom’s 
Bottle Vases collection. Artists Bo 
Jia and Alison Alten, founders of 
Middle Kingdom, are keeping China’s 
distinguished legacy of porcelain making 
alive using traditional methods and 
lighthearted modern designs. Make no 
mistake — these pieces are also works of 
art. Find Middle Kingdom represented at 
the Victoria & Albert Museum in London 
and the Baltimore Museum of Art. 
Laundry vases, $47.50 each, through 
The Grand Tour, Palm Beach; a portion 
of the proceeds go to the COVID-19 

response fund; grandtourhome.com.  
Rebecca Sherman

10 Grove linens

Rana Argenio
Middle Kingdom’s Bottle Vases




