
MANICE

BLACdetroit.com 

A
P

R
IL

 2
0

1
8

 /
 C

O
M

P
LI

M
E

N
TA

R
Y

Detroit Red Wings’ Trevor Daley on love of 

sport, family and bending history’s arc
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DISCOVERD LIFE

By Paris Giles • Photo by By Cornelius Fortune

When native Texan and Harvard Business 
School MBA graduate Erin Patten dis-

covered Detroit after an internship at Shinola 
in 2014, things clicked.

“I fell in love. I fell in love with the culture. 
And it was similar to Brazil,” she 
says, referencing a trip she took 
as a student – “very culturally 
diverse, especially the people of 
color, of African descent. (Detroit) 
was developing, coming through 
bankruptcy – this new class of cre-
ators, makers and entrepreneurs 
that I was incredibly attracted to.”

After graduating in 2015, Patten 
found work as a fellow with the 
Kresge Foundation. This was on 
the heels of a bad experience at 
her first full-time job in New York. 
She wore a natural hair style her 
boss claimed was against com-
pany policy. She quit the next day, 
and then – in order to fit into the 
business culture – started relaxing 
her hair. But by the time she got 
back to Detroit, that all changed.

By 2016, she’d cut her hair and 
started making plant-based prod-
ucts in her bathroom, which she 
applied to her own hair. People 
noticed, and Patten, along with a 
partner, co-founded DāO Detroit.

“Our acronym – Defy All Odds 
– is part of our ongoing cam-
paign to encourage folks to own
their identity,” Patten says. DāO
Detroit sets itself apart, she adds,
by being targeted at men as well
as women. That’s something you
don’t see often in hair business,
Patten says. “We really wanted to

create a brand that could reach across gender 
lines and generational lines.”

Patten calls DāO safe enough for kids yet
effective enough for adults. It’s also a true De-
troit product. “As part of our business model, 
we contribute a percentage of our profits to 
nonprofit organizations and initiatives that 
promote our ethos of owning your identity.”

daodetroit.com

Where fashion statements 
tend to be throwbacks 

or forward-looking, ties are 
somewhere in the middle. It’s 
the most obvious thing you 
see when a man wears a suit, 
but when choosing between a 
necktie or a bow tie, most opt 
for tradition.

Ne’Gyle Beaman, owner of 
Bleu Bowtique, wants to shift 
perception by offering Midtown 
Detroit handmade bow ties. The 
reasoning is simple – they stick 
out, but in a good way.

“The bow tie is daring,” Bea-
man says. “It’s a guy who’s com-
fortable with how he looks. You 
know it’s going to be noticed. It 
draws such a big conversation.”

Beaman’s own history is a 
conversation starter. The insur-
ance agent and former City 
of Detroit electrician knew he 
wanted to launch a bow tie com-
pany, but initially, he outsourced 
it. Disappointed by the results, 
he ditched the idea of having a 
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New York-based company manu-
facture his products and taught 
himself how to use a sewing ma-
chine. Trial and error – and nights 
taking apart bow ties to see how 
they were made – finally resulted 
Bleu Bowtique in 2013, first as a 
series of pop-ups and, today, a 
store in Midtown.

His customers have come from 
Chicago, Grand Rapids, Toronto 
and other places, often explorers 
of Detroit’s “comeback” narra-
tive. Word-of-mouth has helped, 
and he’s noticing a cultural shift 
– one that does look beyond the
expected while embracing the
unexpected.

“There’s no place in the city 
that I know of personally where 
you can get a handmade bow 
tie,” Beaman says. “With the 
comeback of Detroit, the re-
emergence of the gentleman, 
I’m expecting to come back as 
well. If you look good, you feel 
good. You have a whole different 
attitude that day.” 

Bleu Bowtique
Midtown Detroit (new locale opens soon; contact for details)
11 a.m.-7 p.m. Wednesday-Saturday • 313-720-2909
bleubowtique.com
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