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Saraswati Designs

By Sarah Murray

Brooklyn Designs  ethereal mineralsBrooklyn Designs ethereal minerals

#EtherealMinerals
The stones used in this trend further encapsulate 
the mindfulness lifestyle. Crystals and rocks in pale 
tones will put your customer on the hot list while 
balancing their chakras. 

“I wanted to create a design that showcased the 
natural beauty of the Labradorite gemstone and to 
create a conversation piece to wear. The textured 
bands add an element of nature and a rustic look to 
the rings as well which helps to elevate the beauty 
of the gemstones.”
 ~ Brooke Mosher, designer of Brooklyn Designs.  

Dean Davidson sleek minimal
#AwkwardProportions
In this trend, asymmetry is the calling card. 
Wanna Collection abandons the standard 
proportions to make jewellery that is slightly 
off kilter yet valuable and appealing. 

“By pairing the unique dynamics of our Eastern 
(Turkish) and Western (Canadian) cultures, 
we were able to create a personalized line that 
blends our oriental background with our creative 
ability. We feel we have a fresh concept for 
the jewellery industry,” 
                                       ~ Designer Sinem Akin.

Wanna Collection #OversizedEmblem
Mindfulness is a hot concept that embraces the 
yoga and meditation lifestyle. Its impact has led 
to rings and pendants adorned with symbolic and 
spiritual emblems. 

“The SARASWATI Sacred Geometry Collection is 
designed to connect the wearer to the consciousness 
and balance of sacred geometry. The three main 
spiritual emblems incorporated into the collection 
are Sri Yantra (a visual representation of the sound 
OM), the Seed of Life (an ancient symbol assisting 
in the creation of new pathways), and the Flower 
of Life (depicting the fundamental forms of space 
and time).”
               ~Sabrina Siponen of Saraswati Designs

Scroll through Instagram, the visual online storytelling app, and search for #accessories. You will find 
over 1.1 million tagged images of trending fashions. Here are the accessory trends for Fall/Winter 2016.

#SleekMinimal
If you look up ‘sleek’ in the dictionary it is defined 
as smooth, glossy, having a prosperous air and trim 
graceful lines, which describes this trend to perfec-
tion. The Dean Davidson Collection recently worn 
by Sophie Gregoire Trudeau, is a fine example. 

“I’m always inspired by clean lines, architectural 
shapes and feminine textures. For my spring 
collection, I was influenced by the lightness of the 
season, beautiful weather, and being close to the 
water. Ultimately, it’s about creating effortless and 
unassuming statement pieces that are easy to wear 
but always make a stylish impact.” 
                              ~ Designer Dean Davidson. 
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Blanc de Noir 
fingerless gloves

Jeane and Jax fold over clutch

#WideCuff
Wonder Woman would approve of 
the wide cuff trend. Just add a hit 
of metal to toughen up the look. 
Veinage created a metal fringe that 
cascades romantically down the 
back of the hand whereas the thick 
metal band and snap from the 
Wanna Collection lend a sense 
of invincibility.

Apatico 
translucent bracelet cuffs

Woolfell 
mini backpack

#TrompeL’oeil
The Paradiso collection from Zsiska offers 
a delightful escape from reality and is a great 
representation of the trend towards TrompeL’Oeil 
in accessories from jewellery to bags. 

#MiniBackPack
The best investment for your buying dollar this season is the mini backpack. 
It sells during back to school season and is trending strongly for SS17. 
Woolfell’s black leather mini backpack is made in Montreal.
“Our guidelines for design are simplicity, functionality and durability. 
We look for quality materials to create an original and relevant version 
of everyday objects. The one tone and two tone colour system allows the 
designs to be authentic and undiluted.”  ~ Designer Laurence Girouard

#Translucent
The sheer trend is extending to accessories as 
everything from shoes to bags becomes see-through. 
Apatico embraces two trends with wide translucent 
bracelet cuffs and a choker collar that is on the 
cutting edge of cool. “Clear plastic is such a 
futuristic, harsh material on its own but layered 
over clothing, it can be transformative. Depending 
on the garment and the light, a piece creates a bold 
statement or just a whisper. In some ways I think 
it's just as versatile as black accessory, but in a 
totally different way. Also PVC warms up with body 
heat and molds temporarily to the wearer's body, 
which adds to the sensual nature of these pieces,” 
                        ~ Designer Megan Bishop, Apatico

#WideBelt
Another 80’s style making a comeback is the wide 
belt - figure flattering and sensual when done in 
leather like the double-wrapped, obi-style from 
Veinage. “The 2016 Veinage collection is inspired 
by the complexity and vastness of the geological world.
Angular volumes are made of raw strong and 
durable leather. We want to create timeless products 
that aren’t just an accessory, but a signature.” 
                 ~ Veinage Designer Violaine Tétreault

#FingerlessGloves
The ultimate accessory in our device rich world 
(hello smartphones!) will let you hashtag the look 
without removing the stylish trend. Blanc De Noir’s 
Granby Glove that can be worn three ways - just 
the leather, just the wool, or all together.  

#FoldOverClutch
You could conceivably fit an Ipad into this practical 
and definitely trendy fold over clutch. Buy it in a 
bright colour like this red one from jeane & jax or 
keep it minimal in black from Blanc de Noir. 
“jeane & jax combines quality, style and affordability 
so our consumers can be on trend season after 
season without having to spend a premium price. 
jeane & jax is committed to using vegan materials 
as we believe that handbags can be just as fashionable 
and on trend without causing harm to any animals.”  
                                           ~ Designer Silvia Gallo.

Veinage cuff

Veinage
wide belt

Wanna Collection
cuff
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In March 2016, Vancouver Community College changed all the signs on 
the accessibility washrooms to read Gender Neutral. It’s a sign of the times, 
alongside Caitlyn Jenner’s cover for Vanity Fair and Andrej Pejic’s 
top model status. 

Transgender design has already transformed the undergarment industry and 
now the concept of gender neutral is trending in all facets of fashion and retail. 

“Gender lines are blurred due to similar lifestyles and equality in the  
workplace. This has resulted in the unisex dressing trending,” explains 
Canadian trend forecaster, Vivienne Taylor.  

“Another factor is that designers are now showing both their menswear 
and womenswear collections together, to both the media and buyers, 
exposing both styles at the same time.” 

Colour forecaster Pantone has nominated Rose Quartz and Serenity (blue) as the 
dual colours of 2016 in direct response to the growing acceptance of androgeny. 

“The combination of Rose Quartz and Serenity challenges traditional 
perceptions of colour association. In many parts of the world we are 
experiencing a gender blur as it relates to fashion. This more unilateral 
approach to colour is coinciding with societal movements toward gender 
equality and fluidity.”                                                             ~ Pantone.com

A Boy or a Girl?

Rad Hourani is Canadian and an early adopter of gender blurring in fashion. 
He started his brand in 2007 and in 2013 was honoured with an invitation to 
become a member of the Chambre Syndicale de la Haute Couture in Paris. 
Shortly thereafter he became the first designer to present a Unisex Haute 
Couture collection on the runway.

“I like the idea of a world that we could live and shape by ourselves. 
Only by observing. Each our own. My visuals have erupted from this 
world of mine. They are genderless, ageless, and limitless,” says Hourani. 

Hourani has blazed a path that has made gender neutral clothing the norm. 
Today, fashion school graduation shows always seem to feature at least one 
genderless collection on the runway. CAFA Award nominee and Vancouver 
Community College alumni, Meghan Buckley, showcased her MGHN 
Collection of jumpsuits, turtleneck dresses, and leggings on her boyfriend. 
At Kwantlen Polytechnic University, graduates Alissa Segal and Kimberley 
Powell interpreted the concept in their own unique way. 

“One statement that resonated with me while designing this collection was, 
‘the worst thing you can call a man is a woman.’ I wanted to explore men 
dressing in aspects of clothing associated with females and vice versa. 
I wanted to question gender roles and how clothing solidified them,” 
explains Segal. 

The Rise of Androgenous Dressing
By Sarah Murray

Cavell by Kimberley Powell
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Powell on the other hand questioned the shopping 
experience that tends to categorize clothing as 
either male or female. 

“My inspiration is people who do not feel comfortable 
shopping because clothing is generally sold as 
masculine or feminine, with very little cross over.  
I found this was especially true for people who 
were looking for suiting, where having a good fit 
is so important. Suiting for someone with a female 
form is also often hyper feminine.  So I focused on 
creating timeless menswear inspired suiting that 
would fit a traditionally feminine body.”  

Luxury brands are embracing the trend too, 
although it may be more a dollar and cents rationale
than a true belief in the concept of unisex. 
While presenting his keynote speech at the 2016 
New York Times International Luxury Conference,
Gucci President and CEO, Marco Bizzarri 
announced that Gucci will unify its men's and 
women's seasonal fashion shows starting in 2017. 
Creative Director Alessandro Michele will present 
one collection each season that combines his 
menswear and womenswear.   

GENDER NEUTRAL

MGHN

“It seems only natural to me to present my men's 
and women's collections together. It's the way I see 
the world today. It will not necessarily be an easy 
path and will certainly present some challenges, 
but I believe it will give me the chance to move 
towards a different kind of approach to my story 
telling,” says Alessandro Michele.

Retailers are following suit. In March 2016, Zara 
launched their Ungendered collection of sweats, 
jeans, t-shirts and tanks; Selfridges hosted a gender 
neutral pop up shop in London in 2015; and while 
Target’s offerings remain gendered, they are 
phasing out gender specific signage in their stores. 

“I believe blurring the lines around gender-based 
dressing is still in its sub-culture phase. I don’t 
think it will be underground forever though. 
Globalization has sped up the rise of subcultures 
exponentially. Of course the high street will try 
to cheapen and mass market genderless dressing. 
There is still an authenticity to unisex dressing 
though, and that’s why when Zara took a stab at it 
there was a bit of a backlash,” says Segal. 

Unintentionally at the fore is Metro Show Vancouver 
where the men’s jsix and women’s WAM shows 
amalgamated into one in 2012. Now retailers can 
attend any one of the four yearly shows to purchase 
clothing for any sex. But how many retailers visit 
both men’s and women’s showrooms when they 
have a store for one particular gender? None. 
Could this be the next wave? 

It doesn’t seem unrealistic. Women have been wearing 
traditional men’s clothing since Coco Chanel 
introduced button down blazers. Yet while 
David Bowie rocked high heels in the 1970’s, 
men in skirts haven’t found popularity outside of 
Scotland. 

So how does a Canadian retailer get on board with 
the gender neutral trend? Start small -  create a 
window display that shows traditional men’s wear 
garments on female mannequins. A button down 
blouse and blazer on a woman isn’t so new that it 
would shock customers in even the smallest town. 
Unless you live in a city of over a million people 
you might think you need to keep skirts off the 
male mannequins, but that is not how designer 
Sara Armstrong views clothing.  

“We have these ways of dressing that’s like, 
‘Girls wear dresses; boys wear pants.’ There’s 
this culturally-specific rule book.  People don't 
want to, or need to be, living life with those 
signifiers over their heads,” says Armstrong. 

“I think it’s interesting to blur the lines in the 
rule book of what guys should wear and what 
girls should wear. My gender-neutral silhouettes 
often are boxy or loose fitting to fit without those 
body-type constraints. And really, clothes are just 
clothes. As long as they work with your life, 
that’s the most important part."

Alissa Segal
Photos: Jamie Mann
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The Future of 
Travelwear

By Sarah Murray

IMA Wear 
scarf wrap

What to wear has become almost as important as 
the destination. Clothing made of fabrics like tencel, 
wool and alpaca meet the requirements of most 
travelers. Made from natural and renewable fibers, 
these fabrics are also environmentally friendly.

“Having been in the travel industry for almost 25 
years I feel like have been on a constant hunt for 
good travel clothes. By 'good' I mean clothes that 
are comfortable, wrinkle free, come in solid neutral 
colours, can be worn in a few different ways while 
at the same time look classy and put together. 
I've seen companies try to do lines of travel clothing 
where you buy seven items that can be worn 40 
different ways. I've yet to find one that works,” 
says Claire Newell of Travel Best Bets. 

“There are a number of clothing lines that have 
pieces that are fantastic. But it's the fabrics that 
have come such a long way. Fabrics now are 
flattering, breathable, wrinkle resistant, and most 
importantly, comfortable.”  

Red Coral

Red Coral

Fantasies of travel to the far flung corners of the 
globe were once inspired by images of Audrey 
Hepburn or Elizabeth Taylor dressed to the nines as 
they step from a limo to board an airplane. 

Today, not so much. Travelers want clothes that are 
easy to pack, comfortable, and wrinkle free. They 
need clothes that are suitable for different seasons 
and occasions. The demand for travelwear that is 
attractive, efficient, and multi-purpose is growing 
as quickly as our penchant for globe-trotting.

   “The travel and tourism industry is forecast 
      to grow at an average of 4% annually over 
        the next 10 years and in 2012 alone it 
            contributed to nine percent of global GDP. 
             2012 was also a landmark year for 
                 international tourism as the number of 
                   international trips taken in one year  
                     surpassed the one billion mark for 
                     the first time,” says Elizabeth Buse, 
                     President of Visa Inc. Group for 
                     Asia Pacific, Central Europe,
                    Middle East and Africa in the  
                     Visa Travel Intentions Survey 2013.
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Code Vitesse offers a travel and lifestyle collection that 
is wrinkle resistant, light weight, and breathable. 

“When designing travel clothing, it's all about comfort, 
convenience and style,” says owner Iram Sheikh. 
“With all the travel regulations on luggage weight, 
making our collection light weight is very important. 
Our clothing takes up very little room in your suitcase. 
As well our designs and fabrics are breathable so they 
can be worn in many different climates. We also wanted 
to bring convenience to women so we design a Mix and 
Match collection each season that can be worn 
any-wear, every-wear."

At Gilmour Clothing, multi-purpose travelwear is 
their specialty. “Our 100% washed linen shawl is a 

great cover up that can be worn as shawl with a 
dress, as a poncho with jeans, or wrapped as a 
French scarf,” says Elspeth Cooper, Gilmour's 
clothing merchandiser/designer.
 . 

“We also have a bamboo-jersey tulip dress that suits 
every figure type. It can be worn as jumper over a tee, 
as a summery tank dress or as a tunic over leggings. 
No matter the tourist site you are visiting - the beach, 
art gallery or dinner - it can take you there.”  

“Effortless chic for the fashionista on the go!” 
That’s how president and creative director Lynn Weinfeld
describes the It Fitz Me! brand. 

“Our customers say how great our clothes are for 
travelling. All of our garments are portable and 
packable, easy to care for, wrinkle-resistant, and 
comfortable to wear all year round. They really are 
clothes to move in and live in!” 

Novelty is occasionally an element of travelwear.
BauBax was in the news in 2015 with a Kickstarter 
campaign that raised over $9 million to produce a travel 
vest that includes a built-in Neck Pillow, Eye Mask, 
Gloves, Earphone Holders, Drink Pocket, and Tech 
Pockets of all sizes.

Ready-to-wear brands are an ideal fit for seasoned 
travelers. Red Coral Fashions and Accessories have a 
multi-colour, button-up top that works with both a black 
and denim bottom. 

“We care about our customer’s needs – especially when 
it involves travelling!” says AnnMarie Falbo, Red Coral 
Creative Marketing Lead. 

“What’s unique about this essential travel item is that 
not only is it comfortable and lightweight – it is wrinkle 
free! Just scrunch it up and toss it in your bag. This top 
will arrive at your destination ready for an adventure 
and you’ll be stylish and polished without the fuss.” 

Sympli Shorty Top Sleeveless 
Go To Wide V-Neck T-Relax

Trace-Over Under Short
and Dream Pant

Code Vitesse 
Dolman top Navy
Soko Pant  Navy
Photo: Julie Riemersma

Code Vitesse
Pashmina Shawl Milan Print
Halter Top + Soko Pant
Photo: Julie Riemersma

Code Vitesse 
Dolman top  # DLT-1027 Tea Pink
Waterfall Skirt #WFS-4008 Tea Pink
Photo: Julie Riemersma

Sympli Avenue Cardi
Drama Tunic and Tube Skirt
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Claire Newell’s list of essential travel pieces
for stocking a perfect travelwear rack:

long black maxi dress• 
short black shift dress• 
thin black and beige long sleeve sweater • 
black shorts• 
denim shorts• 
black pashmina/scarf• 
black and white short sleeve t-shirts • 
comfy black elastic waist pants• 
long black or grey knit cardigan• 

IconSpeak is another novel creation designed to 
help travelers bridge the international language gap. 
The organic cotton t-shirt features 40 icons that 
can, in combination with hand gestures and vocals, 
be the difference between finding a restaurant and 
going hungry. 

“It was unique to design a shirt for a traveler 
because we wanted to provide a useful, functional 
piece for everyone to go anywhere.  In order to do 
so, we had to rethink each and every icon again 
and again. We tried to not include any icon which 
can be shown or communicated by hands and 
definitely no offending or religious icons,” says 
IconSpeak founder Florian Nast. 

Travel destinations increasingly influence fashion 
trends too. When the relationship between the U.S. 
and Cuba was restored in December 2014, the 
Caribbean country’s style became a touchstone for 
future runway looks. Traditional Cuban fashions 
like embroidered tops, ruffled skirts, and exaggerated 
sleeves are all trending today among ready-to-wear 
luxury brands. 

African culture has also impacted fashion from 
a manufacturing and not just a style perspective. 
Laura Siegel, winner of the 2016 CAFA Fashion 
Impact Award, employs artisans from rural 
villages in Africa and other locations to create her 
line of relaxed, effortless pieces for the globally 
conscious woman.

IconSpeak
World Shirt

Will the traditional dress of other destinations find 
expression on the high street and in neighbourhood 
boutiques? 

The future of travel presents an opportunity to wish 
your customers Bon Voyage with travelwear that is 
both essential and unique!
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By Sarah Murray

SS17 
Trends

Photographer- Liz Dungate  /  Designer - Anna Talbot 
Makeup & hair - Paula Lanzador with Nobasura 
Model - Jessie with Jager International

Meditative, Modern, and Minimalist. 
This category of shopper embraces quality and luxury but wants utility too. 
White is the statement colour and the exaggerated A-line cone shape is the new silhouette. 
Key Item: a minimalist maxi jacket

Each season, forecasting service WGSN identifies a number of 
prominent trends to help retailers make effective buying 
decisions. The challenge for store owners is to pair those trends 
with the expectations of their customers. Which styles will they 
adopt? At what price point? Some looks, like square cut trousers, 
will last beyond a single season so a higher price point is 
justified. The sailor shirt, on the other hand, may date quickly 
so a lower price might make more sense.
For a number of years consumers have embraced notions of 
environmental responsibility, minimalism, athleisurewear, and 
jet-setting. The WGSN trends for SS17 speak to these consumer 
preferences and for good reason. Long term forecaster Faith 
Popcorn tells us that “a lifestyle trend takes about ten years to 
work through the culture and reach all market levels.” Indications 
are that consumers continue to value sustainability, adaptability, 
comfort and the allure of travel. 

pause



Photographer- Angela Fama  /  Creative Direction/Clothing- We3
Hair: Amber George  /  Make-up: Marie Pearce
Model- Michelle Domo with Lexington 

The traveler hits the tropics in this trend. Cuban influences, 
Surfer, Rasta, and Hippie all come together in a colourful way. 
Netting is a key texture and repurposed items add a sustainable edge. 
Key Item: dolphin board shorts

encounter culture
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Photographer- Liz Dungate  /   Stylist - Vincent Lee 
Designer - Evan Clayton  /  Makeup & hair - Win Liu 

with LizBell Agency using M.A.C.
Model - Aislinn with Dejavu Model Management

This trend combines Urban Grit and Romantic Folk. 
Think distressed floral and mended lace. 

Handmade, vintage wallpaper prints and doilies 
are further elements of this whimsical look. 

Casual streetwear is feminine in rosy shades. 
Key Item: a peasant maxi skirt.

edgelands

The 80s continue to be the era of choice. 
Power dressing makes a comeback but 
shoulder pads are left out to give a more 
relaxed look.
Gender neutral looks and items with an 
Eastern flair also play out here.
Key Item: a body conscious dress with 
asymmetrical detail

digital wave

Photographer- Liz Dungate
Stylist - Vincent Lee
Makeup & hair - Liz Dungate 
Model - Angela with Jager International
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VANCOUVER FAShION WEEK

Rudsak
Photo: George Pimentel

So Martha So Mary Samantha Rei

By Sarah Murray

Fashion designers dream of having their collections showcased on the 
runway where the media, the industry and especially fashion buyers 
will see it. Visibility is important, but it’s just one step toward success. 

Fortunately, for the past three seasons Vancouver Fashion Week went 
above and beyond its usual mandate by expanding its designer services 
with the addition of Designer Launch Pad. Conceived in partnership 
with Metro Show Vancouver, the program prepares emerging designers 
for the real world of wholesale marketing and connects them with 
Vancouver-based sales representatives. It’s an opportunity that attracts 
more than 75 designers and is one of the reasons why Vancouver now 
boasts of being the second biggest fashion week in North America. 

Designer Launch Pad invites participants to submit their look book, 
catalogue, line sheet, retailer list, website and social media links. 
Based on this information, a brand’s level of sales readiness is assessed. 
Designers with established sales experience (no matter how limited) are 
offered an opportunity to show their collection to selected agents during 
a short presentation. For many this will be their first opportunity to speak 
with a sales rep. If the agents love what they see, then designers could 
leave Vancouver with a sales rep working on their behalf. At the very 
least, they will receive feedback and professional advice to make their 
collections more sellable in the Canadian market.

“Having the opportunity to meet with a sales rep was a good presentation 
experience and gave me a better understanding of the Canadian fashion 
market and how I can work with local businesses,” says Hila Herman of 
Magpie Goose. 

In addition, all participating designers are invited to attend the 
Designer Launch Pad Wholesaling Workshop. Held twice during the 
week to ensure all designers have the opportunity to attend, the two hour 
session prepares them for working with sales reps and retailers. 
They learn about timelines, the Canadian retail market, look book dos 
and don’ts, terms and conditions, and more.  

“The workshop was a wonderful opportunity for direct contact with 
industry professionals who not only provided invaluable wholesale 
information and tips, but were also able to answer very specific questions 
and address common challenges from a group of new designers of all 
ages from all over the world,” says Vancouver’s Laura Warkentin 
of So Martha So Mary. 

Designer Launch Pad is an innovative program that provides designers 
with information that will serve them well no matter where they work. 
And when they return to Vancouver to show their creations once more 
on the fashion week catwalk, they will be better prepared to turn media 
attention into actual sales.

Images courtesy of Dale Rollings for Vancouver Fashion Week
Magpie Goose 

by Hila Herman Katherine Tessier

Beyond the   
   Runway
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Rudsak 
laceless fashion runner

Sol Sana 
laceless fashion runner

White Stuff
dress flat sandal 

embellished pink - ú39.95

White Stuff dress flat sandal 
Tamsin Cross Front Yellow - ú27.50

White Stuff 
sport sandal wedge 

Ada two tone flatform tan - ú55

Shoes are fascinating - there are whole museums 
dedicated to them. And now they are stealing 
headlines as major brands like Nike and Adidas 
make waves by adopting sustainable materials and 
new technologies to manufacture footwear that is 
green, comfortable and stylish.

Adidas was first to make a splash in December 
2015 with a trainer sporting an upper made of 
plastic recovered from the ocean and a 3D printed 
midsole made of recycled fishing nets. 

“Together with Parley for the Oceans, a space where 
creators, thinkers and leaders raise awareness 
about our oceans and collaborate on projects that 
can end their destruction, we have started taking 
action and creating new sustainable materials 
and innovations for athletes,” said Eric Liedtke, 
Adidas executive board member. 

“The 3D-printed Ocean Plastic shoe midsole 
stands for how we can set new industry standards.”

Nike was next to step into the spotlight in March 
2016 with the world’s first self-tying shoe. 
HyperAdapt 1.0 has embedded pressure monitors 
that trigger actuators that form the shoe’s cushions 
to the foot’s shape. 

“When you step in, your heel will hit a sensor and 
the system will automatically tighten,” said Nike’s 
senior innovation chief and the project’s technical 
lead Tiffany Beers in a press release. “Then there 
are two buttons on the side to tighten and loosen. 
You can adjust it until it’s perfect.”

While the giants of the athletic shoe world battle it 
out for the coolest new technology, the trends for 
SS17 remain firmly planted in old school cobbler 
traditions.

SANDAL
Artisanal Jesus sandals are a trend made for the 
Luddite. Their inspiration comes from a much 
earlier time and speaks to the desire for a slower 
paced life. Yet even the Jesus sandal gets a modern 
twist from Gurus. 

“Gurus signature toe-post is based on the 5,000 
year old Indian sandal. They’ll comfortably hold 
your foot in place without scrunching toes and 
they’ll always stay on,” says Gurus sales agent 
Jessica Feinstein. 

Shoes - Looking Backwards and Forwards
By Sarah Murray

SS17 FOOTWEAR

Guru Jesus sandal

Rudsak 
sport wedge sandal

White Stuff 
laceless fashion runner

“Also, Gurus are made primarily from natural 
rubber that is sustainably sourced from trees. 
And through a partnership with Trees for the Future, 
we plant a tree in the developing world for every 
pair purchased.”
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MOCCASIN
The lace up moccasin trend also harks back to a 
time less complicated. Historically the footwear 
of many indigenous people of North America, the 
moccasin has been embraced by the masses. 
Vancouver based Native Shoes calls it the most 
classic silhouette known to mankind, which they 
use as the starting point to create the Apollo Moc, 
a familiar yet totally new step into the world 
of moccasins. 

BALLERINA FLAT
Another well known shape is the ballerina flat. 
For SS17, the sole is a jute rope for the delightfully 
playful ballerina espadrille. Espadrilles too have 
a long history. They have been made in Spain and 
France since the 14th century with the oldest, most 
primitive form dating as far back as 4000 years.

hIGh TOP
Vintage high tops take us only as far back as 
1917 to the Converse All-Star basketball shoe. 
The new style high top is made of glittery material 
by Sarah Pacini while Native Shoes has one in 
durable ballistic nylon. Their Fitzroy is also at the 
fore with 3D printing that enhances the mudguard 
and eyelets. The athleisure trend carries over to 
footwear at Rudsak with the wedge heel sports 
sandals and the laceless fashion runner, also seen at 
Sol Sana. 

ChUNKy hEEL
For dressy occasions, the chunky heel is still on 
trend but for summer it is paired with a slingback. 
“Our new Rockport Cobb Hill Hattie Sandals are 
offered in the perfect mid heel height and are 
presented in many trendy silhouettes including 
perforated slingbacks in leather and nubucks with 
hints of artisan details like perforation, lasering 
and burnishing,” explains Kelly Bowser, 
Community Manager, The Rockport Group. 
“Cobb Hill also continues to offer comfort 
details including leather sockliners, adjustability, 
and cushioning.”

FLAT SANDAL
The dressy flat sandal is another look that will be 
all the rage. White Stuff interprets this as bright 
colours and jewelled accents. 

“For Spring Summer, White Stuff designers have 
taken an inspirational wander along the spice 
trail, opened the iconic print archives of our great 
nation, and foraged through a cabinet of antique 
china,” says PR Manager, Joanna Marsden. 
“The result is an eclectic collection of beautiful 
pieces to take you on your own inspirational 
summer journey.”

SLINGBACK MULE
The final fashion forward look belongs to the 
oxford slingback mule. If it was made using 3D 
printing it would surely find its way into the shoe 
museums of the future.

Sarah Pacini 
Ballerine espadrilles

Sarah Pacini 
vintage high tops

Native Apollo Moc 
lace up mocassin

Native Shoes 
Fitzroy vintage high tops

Rockport 
sling back chunky heel

Sol Sana 
Oxford Mule Slingback

Emu Australia 
Oxford Mule Slingback

FOOTWEAR

Sol Sana 
lace up mocassin

Rudsak 
sling back chunky heel


