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HairMax Launches New Hair 
Care System
Boca Raton, FL. 10/2018 - HairMax has announced a new Hair-
Max for den”si”ty hair care system. Scientifically developed to go 
beyond simply treating thinning hair, the new system targets the 
scalp directly with over ten active ingredients to energize and nour-
ish hair & scalp. A unique targeted delivery system, utilizing lipo-
some technology, delivers the active ingredients to help protect hair 
against biological aging and environmental stress.

Black Hair Additions = Big Business
Hair weaves and extensions are a big business with black consumers. 
Market research company Mintel reports that “Nearly six out of 10 
black consumers wear a wig, weave or extensions, which enables them to 
switch up their look.” Half of black women use 3-4 products as part 
of their haircare regimen.  African Americans spend an estimated 
$2.54 billion on haircare. Most blacks perform basic maintenance 
themselves to save time and money. Black women are abandoning 
relaxers in favor of natural hair styles.

Celebrities Donate Hair Too
It’s not just ordinary folk who donate hair for cancer.  Top celebrities 
do it too.  Kate Middleton, Duchess of Cambridge and French cabinet 
minister, Marlène Schiappa are two examples of supporters who caringly 
took the cut. The Duchess of Cambridge discretely donated her beauti-

ful hair to the UK-based, “Little Princess Trust.”  
The charity which has given away more than 
5,500 wigs, said her donation was made anon-
ymously, adding, “As the Duchess of Cambridge 
is so much in the public eye, we hope the message 
that the charity can help children and young people 
with hair loss will reach everyone who might need 
our assistance.”  Marlène Schiappa, France’s min-
ister for equality, explained how the cost of a wig 
can be prohibitive for 
cancer sufferers.  On
her Facebook page 

she posted, “When a woman suffers from can-
cer, the bill increases quickly and goes beyond 
the medical care itself” adding that she was 
at first reluctant to share her personal action 
but decided it was important to encourage 
others who might be able to do the same.

HairClone Developing Personalized Cell 
Replacement Therapies
Manchester, UK. 12/18 - Hairclone, is a startup company formed by 
a partnership of Scientists, Hair Transplant Surgeons and Patients to 
develop cutting-edge treatments for baldness. The most common type 
of hair loss is caused by hair follicles losing their regenerative abilities, 
causing them to miniaturize and create the appearance of thinning or 
balding. HairClone is developing a treatment to replace these lost cells. 
A few of a patient’s non-affected follicles will be harvested in a simple 
out-patient procedure. Potent cells will then be isolated from these fol-
licles, multiplied in the laboratory, and micro-injected into the affected 
part of the scalp with the intention of rejuvenating the hair shafts, mak-
ing them thicker and longer. Hairclone also plans to start the world’s 
first hair follicle bio-bank in 2019. Bio-banking will allow patients to 
store a small number of their hair follicles at the earliest age. These can 
be held in reserve and used for future hair loss treatments.

Goose bumps could boost hair growth
San Diego, 12/18 – Science News reports that getting goose bumps 

doesn’t just make hairs stand on end; it 
may also help hair grow. Nerves and mus-
cles that raise goose bumps also stimulate 
stem cells in the skin to make hair follicles 
and grow hair. Ya-Chieh Hsu, a stem cell 
researcher at Harvard University, shared 
the unpublished findings December 9 at 

the joint meeting of the American Society for Cell Biology and the 
European Molecular Biology Organization. 

Bald Emoji
Cupertino, CA - In case you 
missed it, Apple added a bald man 
and bald woman to its emoji col-
lection on World Emoji Day. This 
was largely due to the efforts of 
Jade Jarvis, a woman with alope-
cia and avid social media user who 
launched a petition calling for the 
new emoji because she wanted to 
help people suffering from the condition to feel more included, 
socially accepted, and confident in themselves. Jarvis commented, 
“I want to inspire others that are suffering, spread awareness to those 
that know so little about hair loss and educate the community; making 
it more socially acceptable. There are now bald emojis on Google, 
Microsoft, SamsungTwitter and Facebook. 

Jade Jarvis shows bald moji

Kate Middleton, 
Duchess of Cambridge 

 Marlène Schiappa
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Like it or Not, Technology Is Our 
Future  

In this issue we introduce readers to the 
team behind the latest advances in the 

Artas Robotic Hair Restoration System, 
an automated hair transplantation assis-
tant that not only analyses and harvests 
donor hair for FUE procedures but now 
places the follicular units using designs 
created using the Artas Studio design soft-
ware that creates a customized hair trans-

plant design as a 3D model based on your personal photographs.  
But advances in other areas of technology are going to impact or 
disrupt our small personal care world also. In December, Apple 
released its ECG tool for the Apple Watch that will check for ir-
regular heartbeats in addition to monitoring your heartbeat.  And 
just this week, it was revealed that Apple now has over 50 doctors 
on staff to facilitate the development of future health aids.  

Most people embrace these new personal health tools, but oth-
ers are concerned about possible abuses and the loss of personal, 
hands-on involvement.  We see this in some of the articles we 
publish in this issue.  But technology stops for no man – or wom-
an- and we believe the better question is what benefits can hair 
replacement expect in the months ahead?  Digital appointment 
scheduling was pioneered by Jerry McCaig over 15 years ago with 
the Korvue application and virtually every studio and clinic now 
uses some form of computer driven scheduling and customer 
management system.  However, hair system ordering, and de-
livery tracking has not taken off, although it would seem to be 
a logical service for manufacturers and distributors to offer their 
clients.  Perhaps 2019 will see this much-requested utility finally 
make it out the door.  Meanwhile, the medical segment of the 
hair loss market continues to set the pace with remote video-con-
sultations and the Artas Design Studio that lets patients design 
their own hairlines based on the available donor hair.  So what 
else can we expect, or wish for in the new year?  Better synthetic 
hair fibers are a good place to start. Th old polyester fibers are no 
match for the nylon-based strands that absorb moisture just like 
human hair and can be etched to replicate the irregularity of cuti-
cle to avoid the artificial, shine look that has been a giveaway.  But 
nylon fibers don’t give you styling flexibility, can frizz and are heat 
sensitive.  Surely there is a better man-made fiber to compensate 
for the shrinking human hair market.  Go ahead, surprise us!

If You Can’t Do It, Report On It - Hardly a week goes by with-
out me receiving an invitation to spend $4,000 on a new hair 
report.  It seems everyone is jumping on the hairloss bandwagon 
and doing market surveys, compiling statistics or otherwise orga-
nizing information for profit. Much of this data gathering is done 
by overseas companies and the analysis - and for that matter the 
grammar - often leave something to be desired.  The advice here 
has to be “Caveat Emptor.”

Editorial

INNOVATION
TO ADMIRE

INTEGRATION 
PLUS 
Open Fusion™ Technology
Women’s bondless top of 
head system introduces our 
patent-pending Open Fusion 
technology, which places no 
stress on the hair and does not 
stunt hair growth.

American Hairlines offers the ultimate solution in 

high-quality, non-surgical hair replacement for men 

and women where the latest technology meets 

unsurpassed style and versatility.

HAIRUWEAR.COM/AMERICAN-HAIRLINES  |  888-766-6832

©2018 HairUWear Inc. / AHL53706/06092018

ELITE 
FUSION 
Open Fusion™ Technology
Offering more coverage than 
Integration Plus, this new, fine 
mono, top-of-head system 
features our patent-pending 
Open Fusion technology, or can 
be attached with clips or tape.

DURABLE 
LACE 
Longer Lasting
Superbly crafted with fine 
lace knots, this top of head 
system for men is designed for 
extended wear. A perfect fit 
for your active clients.

TREND 
ADVANTAGE 
Nano Knot ™ Technology
Men’s extended wear top 
of head system featuring 
exclusive Nano Knot 
technology that uses the 
smallest hand-tied knots 
possible.

TREND 
READY 
Time-Saving
Faster, easier, and more 
convenient with V-looped 
hair vented at a shorter length 
giving him amazing style in 
less time.

Dangers of Medical Tourism – In this issue we feature several re-
ports on the risks from cut-price surgical hair procedures carried 
out overseas. We share the concern of ISHRS who have labelled 
this practice their “Black Market.”  This is not just a question of 
enforcing medical ethics, it’s also about protecting patient’s well-
being and even saving lives.  We are reminded about a woman 
from El Paso, Texas who suffered brain damage after attempting 
to get a different cosmetic procedure in Mexico and died a month 
later. 

Fake Human Skin Gives Mice A Reprieve – In the Summer 
issue, we noted that California had had joined 40 other countries 
in banning the testing of cosmetic products on animals.  Now 
scientists from the Singapore Institute of Manufacturing Tech-
nology (SIMTech) have successfully reconstructed human skin 
on a device which can reduce or eventually replace animal-testing 
altogether.  And while we are over the South China Sea, it’s worth 
noting that Philippines, officials have issued new rules that forbid 
the manufacture, distribution, marketing and sale of cosmetic 
products that contain mercury. 

Job Stress and HairLoss - We did not have room on our front 
page to continue our report on the growth and opportunities in 
the Asian market. However, our ongoing contact with manufac-
turers in China and other Asian markets confirms the growing 
awareness of hairloss, particularly among millennial’s and pro-
fessionals who are being exposed to the stresses and strains of the 
modern marketplace. In this respect, they mirror industrialized 
nations where much of the problem is attributed to poor work 
habits, bad nutrition, lack of sleep and importantly, the stress of 
the competitive workplace. 

Robots Are People Too - I recently watched a tense action movie 
on Netflix in which a remote-controlled robot helped a bomb 
disposal team defuse an explosive device. It zoomed in on the 
bomb’s intricate wiring and helped the team sort and detach the 
live connections. It did things that humans could not do - and it 
saved a life. The episode made me think of the work being done 
by Restoration Robotics that we report on in this issue. Precision 
robotics are powerful assistants and the new Artas iX System may 
not be saving lives, but it is certainly changing them.

Stay, Partner or Sell the Shop? – In our next issue we 
visit with Jane Genesi and Jim McGowan, owners of the 
successful JA Alternatives Group who explain how to 
decide when it’s time to partner with another profession-
al or prepare to sell your business. It’s a valuable insider 
look at something most business owners put off for far too 
long.  Don’t miss it.
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approach by using actives that deliver superior efficacy and com-
bined them with a targeted delivery system. This product line was 
inspired by the fact that consumers want healthy looking, fuller 
hair so we worked to formulate high performance products that 
are unique to this market.”

Marketing Director, Fran Dubsky explained, “At HairMax, we 
are always looking for ways to help people achieve the best hair of 
their life.  We’ve pioneered at-home laser hair growth technology 
and developed laser devices with the fastest treatment times on the 
market.” HairMax for den”si”ty joins the company’s legacy of 
FDA cleared laser hair growth devices, including the Laser-
Band 82 and the RegrowMD Laser 272 and is now available 
for purchase and worldwide shipping.

About HairMax - Lexington Int’l is a global leader in laser hair 
growth technology. Lexington laser devices were the first devices 
on the market to receive FDA Clearance as a medical device to 
treat hair loss and stimulate hair growth. Today, Lexington la-
ser devices hold 8 FDA clearances and 15 medical device licenses 
world-wide. 

Stay informed – Subscribe to The Hair Authority
Get vital industry news delivered to your doorstep. Don’t miss an issue, subscribe today.

	Email: subs@hairauthority.com and tell us how to contact you…
	Call 626-709-6397
	Or cut out and return this form to the address below:

=========================================================================
Please bill me for my subscription to The International Hair Authority:
Subscriber’s Name: ________________________________________
Business Name: ________________________________________________________________
Address: ______________________________________________________________
City: ___________________________ State: ________Zip: __________
Ph: (              ) _____- ______  Fax:(         ) _____ -  ________
Email: ______________________________

The International Hair Authority
39252 Winchester Rd., # 307-383,

Murrieta, CA 92563

HairMax, a pioneer in laser hair growth has launched a new 
HairMax for den”si”ty hair care system. Scientifically devel-
oped to go a step beyond simply treating thinning hair, the 
new system targets the scalp directly with over ten active in-
gredients to energize and nourish hair & scalp.

Suitable for all hair types, HairMax for density is formulat-
ed with a proprietary “NRG8-pLEX” blend and ingredients 
such as Adenosine ATP, Apple Stem Cell, Reishi Mushroom, 
Caffeine, Niacinamide (vitamin B3), and a custom zinc and 
amino complex, all clinically proven ingredients for thinning 
hair. A unique targeted delivery system, utilizing liposome 
technology, delivers the active ingredients to help protect hair 
against biological aging and environmental stress.

“The HairMax for den”si”ty hair care 
line expands the HairMax brand into 
a new category of hair care. Incorpo-
rating NRG8-pLEX, into our premi-
um bio-active formulas has resulted in 
a fantastic product line for consumers 
with all hair types.” said David Mi-
chaels, HairMax Co-Founder and 
Managing Director. “Our unique 
liposome delivery system ensures that 
the active ingredients are delivered 
into the scalp and follicles instead of 
remaining on the surface of the skin 
and getting washed down the drain.” 

The HairMax for den”si”ty hair care line was created as a 
stand-alone system for thinning hair, but also works to en-
hance the treatment of HairMax’s laser hair growth devices. 
“Our hero product, ACCELER8” Hair Booster + Nutrients was 
innovated with a light-activated ingredient to enhance the overall 
hair growth treatment experience,” added Michaels.  

HairMax STIMUL8” Shampoo & EXHILAR8” Condi-
tioner- The first step in the system. The gentle cleansing effect 
and moisture-balancing properties prepare the scalp to absorb 
the NRG8-pLEX” blend, allowing for optimal delivery of the 
active ingredients. Additionally, the energizing formula sup-
ports hair strength by sealing the hair cuticle to prevent future 
breakage and product build up.

HairMax ACCELER8” Hair Booster + Nutrients- The hero 
product for thinning and lifeless hair. This leave-in booster 
combines advanced science with the most effective topical de-
livery system on the market. The highly effective ingredients 
are encapsulated in a liposome to target the hair follicle. This 
powerful booster helps treat all 6 mechanisms of thinning hair, 
leaving users with fuller looking locks.

HairMax Innovates Again
Launches New Hair Care System

“A unique targeted delivery system, 
utilizing liposome technology, delivers the active 
ingredients to help protect hair against biological 

aging and environmental stress.”

HairMax RSN8” Pro Scalp Treatment- Healthy hair starts 
with a healthy scalp. RSN8 Pro Scalp Treatment applies skin 
care research to the scalp. Eight highly active ingredients reju-
venate, stimulate and nourish the scalp to help fight the signs 
of aging and provide a stronger foundation for thicker, fuller 
hair. “When people think of skincare, the scalp is often neglect-
ed. The scalp is also skin and ages just like our facial skin does. 
Biological aging is one of the reasons for thinning hair, and it is 
important to keep our scalp healthy and youthful.” Said Ashlee 
Halbe, PA-C, MMS, and Vice President of Strategic Develop-
ment at HairMax. “The philosophy behind the re-invention of 
the HairMax for Density hair care line was to find new routes to 
fuller, thicker, healthier hair. We took an innovative multi prong 

“RSN8 Pro Scalp Treatment applies skin care 
research to the scalp.”

IHA

David Michaels
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Hair Authority: Let me start our discussion by thanking you, 
EdMarie, for introducing us to Deborah.  We know you do a 
lot of educational work and you are quite an authority in your 
own right, so we are talking today with two very distinguished 
ladies.  Deborah, we’re going to start off by asking you to be 
immodest and tell us about your career and some of your most 
proud achievements. 
Deborah Pierce:  Well, I was born in Yonkers, New York, 
and that’s where actually my career 
started. I went to Wilfred Acad-
emy of Hair and Beauty Culture 
in New York City, and from there 
I started working in a prestigious 
salon at Bergdorf Goodman.  Get-
ting there wasn’t an easy task.  I 
had just gotten out of school and 
they had a job placement program, 

so I went to Bergdorf to see if I could get a position there.  
I had to go back several times because the gentleman I was 
supposed to see was always out of town, When I finally got 
to see him he thought we’d met before because the assistant 
manager had spoken so often about me. I started on the front 
desk.  That’s where my career really began – at Bergdorf in 
Manhattan. 
Hair Authority:  Vidal Sassoon, brought their famous geo-
metric cutting to Bergdorf after they’d become a sensation in 
Europe.  So, you were in a very fashionable place. 
Deborah: John and Susan Chadwick were the people I trained 
under. They were part of Glemby International, which is a 
company that owned salons in various department stores and 
specialty shops. 
Hair Authority:  Bergdorf was a magical place to start your 
career, but it seems you had other dreams. 
Deborah:  I really wanted to live in California. Not just live; I 

When Deborah Pierce received the call about her Emmy nomination it was a fabulous 
surprise for the veteran hairstylist who ventured to Hollywood 41 years ago from Yonkers, 
New York.  “It has always been my dream to work in this industry; I felt honored and hum-
bled to be part of a great team. The episode that was nominated was a huge production 
and it definitely took a team of professionals to pull it off,” says Pierce.  

Four years ago, she was in the process of filing paperwork for retirement, but the filing 
was interrupted after receiving a last-minute call to work on a film.  Fortunately, the 
retirement plans were put on hold or the hairstylist would have missed an opportunity to 
experience the thrill of receiving her first Emmy nomination for Outstanding Hairstyling 
for a Limited Series or Movie.  Pierce shares the nomination with a team of hairstylists: 
Theresa Rivers, Department Head Hairstylist, Valerie Jackson, Key Hairstylist, Michell 
Chandler, Amanda Mofield and Loretta Nero. 

The Hair Authority met with Deborah and her close friend EdMarie Masters to learn 
more about the challenges, techniques and special skills needed to make it in Hollywood.

Making It in 
Hollywood
Hairstylist Deborah Pierce receives Emmy 
nomination

wanted to get into the motion pic-
ture and television industry. That 
had always been my dream.  And 
so, after several years working at 
Bergdorf, in 1977 I ventured out 
to California and began working 
at the prestigious I. Magnin & 
Co in Beverly Hills. That was a 
great experience and a couple of 
years later, I moved to a private sa-
lon in Beverly Hills called Anita’s 
and sometime later to the Beverly 
Center.  
Hair Authority: And of course, all the time you were eyeing 
the motion picture industry and wondering how to get in the 
door. 
Deborah:  Exactly. I went to every seminar, anything that 
was related in any way to movies and television. And I called 
around to all the studios just to make contacts. 
Hair Authority: There’s a catch 22 isn’t there, because you 
need a union card to work, but you can’t get a union card 
unless you’ve already done the work… 
Deborah: That’s it. You hit the nail on the head. 
Hair Authority: How did you navigate that? 

Deborah: That’s an inter-
esting story. When I was 
working at Margo’s in Bev-
erly Hills, one of my clients 
had a neighbor who worked 
in the industry. She told 
him about me and one day 
he invited me on the set of 
“Fatal Beauty” with Whoo-
pi Goldberg and Sam Elliot.  
When I visited the set, I got
to meet two ladies, Eddie 

Barron and Julia Walker who was Whoopi’s hair stylist.  They 
were nice enough to let me come into their trailer and look 
around.  I never saw them again until three years later when 
Eddie walked into Margo’s and looked at me and said, “Don’t 
I know you?” And I said, “Yes, we met about three years ago.”  
Well, long story short, Eddie had just come off disability and 
wanted to spend some time in salon to practice her techniques 
and get some new pointers. So, we invited her to come and 
work with us and I told her how I still wanted to get into the 
industry. That’s when she told me there was a picture coming 
up that was a non-union and she did not want to do it, but 
thought it could be a good vehicle for me to get my feet wet. 
So, she went ahead and recommended me, and I was called in 
for an interview with Ron Smith.  After a couple of interviews, 
I finally got the job. So, on the first day, he gave me a bag of 
wigs… they were horrible, not like today’s wigs. These were 
thick and had heavy bases, you know, the kind of things that 
they had back in those days. Anyhow, I fixed the wigs, and 

took them back to Mr. Smith.  Then he looked at me kind of 
funny, so I asked, “What’s the matter?” and he said, “Hey, you 
really did something with these!” and I replied, “Well that’s 
what you asked me to do didn’t you?”  I’d taken those wigs to 
my studio, cleaned them up and restyled them to fit the film 
which was set in the 60’s. You see, that was my era. I graduated 
in ’66 and I knew all about the looks and the styles. And since 
this movie was geared to African American women and men, I 
knew exactly what to do.  I had no problem setting those wigs 
up and Mr. Smith was clearly in shock.  Next thing he said 
was, “You’re hired,” and that’s how my motion picture career 
began.  
Hair Authority: Like they say in Hollywood, it takes talent, 
good timing and more than a little luck to get a break! 
Deborah: That motion picture, “Five Heartbeats” which was 
produced by Robert Townsend back in 1990, is still an iconic 
film today.  The plot was based on the lives of The Dells, The 
Temptations, Four Tops, Wilson Pickett, James Brown, Frank-
ie Lymon, Sam Cooke and others and it followed the career 
of a rhythm and blues vocal group, The Five Heartbeats.  Our 
hair styling had to go from the early ‘60s to the ‘90s, so that 
was wonderful for me.  We had to change the hairdos to fit the 
era as we went along. 
Hair Authority: How did you feel when you saw your name 
for the first time in the film credits? 
Deborah: I couldn’t believe 
it!  I was overwhelmed and 
very, very grateful. A child-
hood friend went to the mov-
ies with her son and when 
the film finished she told him 
they had to wait for the cred-
its. When she saw my name, 
she yelled out to everyone, 
“That’s my friend.”  It was a 
wonderful feeling when she 
told me about this.  I’ve seen 
my name in credits several 
times, but that very first time, 
there’s nothing like it. 
Hair Authority: You’ve come a long way since then. 
Deborah: Yes, I have. 
Hair Authority: Can you share some of the highlights? 
Deborah Pierce:  I started out in film, but actually wound up 
in television. After the “Five Heartbeats,” I worked on a cou-
ple of other films and the television show, “Family Matters.” I 
was a “key hairstylist,” which meant I was second to the de-
partment head.  That show was one of the highlights of my 
career, working with Reginald Vel Johnson, Jo Marie Payton, 
Telma Hopkins, Jaleel White, Darius McCrary Kellie Sha-
nygne Williams, Rosetta LeNoir and Jaimee Foxworth.  In 
fact, many of the young black actors you see today came up 
through “Family Matters.”  
Hair Authority:  Most people probably don’t realize the huge 

Debbie at the Emmys

Woopi Goldberg (WAMC)

Bergdorf Goodman, NYC

I. Magnin & Co
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responsibility you carry as a hairstylist. If you don’t get the 
style and special effects right you can ruin a multi-million pro-
duction. And if people see that a much loved actor is wearing 
a hair addition, you can humiliate them. 
Deborah: You’re absolutely correct. Later on, I became the 
department head and let me tell you, it is a great responsibility. 
Eddie Baron gave me my first break in the business. I was on 
that show for almost nine years and we had some challenges, 
but we met them head on. But it was a great experience, too, 
because we had to constantly think on our feet and pull things 
out of the hat. Let me give you an example; Jaleel White, who 
played Urkel on the show, had very short hair.  But he also 
played another character who happened to be a woman called 
Myrtle. As you would expect for that character, he had to wear 
a woman’s wig, make-up (which was so skillfully done by Shei-
la Evers) and women’s clothes and so forth.  Hair, makeup 
and wardrobe all had to work very closely together to put that 
character together.  Now, one thing about “Family Matters” 
was they did a lot of gags and whatever crazy idea they dreamt 
up, we had to constantly come up with different ways to keep 
the hair looking good!  So, in this one scene Myrtle had to 
jump in this lake fully dressed, wearing a hat and a wig.  We 
had a short window to do it, because in television, scenes are 
not always filmed in sequence and you are constantly jump-
ing from one scene to another.  To make matters worse, some 
scenes are pre-taped and have to be closely matched for conti-
nuity. For the lake sequence, we had to bring Jaleel back from 
a previous set, transform him into Myrtle, do his hair, put 
the hat on and get him ready to jump into the water.  And of 
course, we had to figure out how to secure the wig on Jaleel’s 
head and not let it come off in the water.  Now he had very 
short hair; nothing around the sides or back and just a little on 
the top. So, we didn’t have much to work with.  Well, we did 
that what had to do; we took pins, 
we took tape, we even used rubber 
bands and somehow we attached 
that wig to his head. So, he goes to 
the edge of the platform, he dives 
into the water and we were are all 
holding our breath… and when 
he came up and the hat and the 
wig was still on, and we were ec-
static!  They got this scene in only 
one take… thank heaven we didn’t 
have to do it all again! 
Hair Authority: What was the 
biggest challenge you faced in 
your career? 
Deborah: The challenge is always making someone look to-
tally natural for the period, action and setting of the film. It 
doesn’t always mean perfect or stylish.  Sometimes “natural” 
means windswept or disheveled. It all depends on the sto-
ryline. The producers trust you to get it right.  For eight years 
I worked with Kim Ferry (Dept. Head) on a TV show called 

“The Office” starring Steve Carell and an actor from the show 
named Leslie David Baker. Leslie was experiencing hair thin-
ning and we were trying to figure out how to give him more 
hair for this role, so I went to a hair shop in Los Angeles called 
“His & Hers” and purchased a “rabbi beard” - I think that’s 
what they call it.  Anyway, I took that beard and curled it with 
a fine curling iron and was able to mix in with his own hair 
to make it look thicker. We didn’t know how it was going to 

work, but he was a great 
sport and worked with 
us and in the end we got 
that hair piece to work.  
It actually looked real.  
But we knew that this 
was a temporary fix and 
there were other ways to 
give him a better look. 
That’s where my good 
friend EdMarie Masters 

came in.  I knew the Baker quality of the hair replacement 
work EdMarie was doing, so I approached her and asked if 
she could do something special for Mr. Baker.  She said, “ab-
solutely” and was kind enough to come to the studio and take 
his measurements.  EdMarie, why don’t you explain what you 
did next…  
EdMarie Masters:  After we measured him, and I’d noted 
his hair color and texture, I ventilated a small sample area to 
match against Mr. Baker’s own hair.  Then I went back to fin-
ish ventilating the rest. I only had 24 hours to finish the job 
because they needed him on set early next morning.  
Hair Authority: So, it’s not just styling skills you need; it’s 
imagination, production skills… and stamina! 
EdMarie: You sure do. 
Hair Authority: When I hear you talk about ‘ventilating,’ 
that’s a precise skill.  It takes a lot of time and practice to get 
it right. 
EdMarie: It really does. You need very good eyesight.  Your 
eyes can get tired in as little as 30 minutes.  Anyhow, together 
we finished the job.  We made it work.  The piece looked great.  
That was one of the most challenging things I’ve ever done, 
but it was a lot of fun.  When we finished, we both were tired, 
but we decided to make two more hairpieces as backups to 
avoid any future panics during filming. 
Deborah: We have to get our actors ready to shoot every day, 
sometimes by 7:00 or 8:00am, which means we have to be 
there by 5:00am.  Well, one morning Leslie came in as usual 
and we put his piece on for filming.  At the end of each day 
I’m supposed to take it off, clean it, block it, and get it ready 
for the next day.  On this particular day, I went into the trailer 
waiting for Leslie to come in, and I waited and waited and 
there was no sign of him.  So, I got hold of a PA and asked her, 
“Where’s Leslie? Ask him to come in so I can take off his hair-
piece.” And she said, “I just saw his car leave.”  So, I immedi-
ately called him and politely asked him, “Leslie, did you forget 

Debbie & Kellie Williams from Family Matters

Leslie David Baker 
(Hollywood.com)
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was the department head and she gave Lillie and me the re-
sponsibility of styling all kinds of wigs from the ‘70s. We had 
large groups of background artists to style - 150, 200, 300 
people that we had to wig at any given time. It was crazy.  We 
had wigs hanging from the ceiling, we had wigs everywhere. 
Some of the extras were able to style their own hair, but we 
wigged most of them because it’s easier to wig people instead 
of using their own hair because that takes time, and time is 
money. Directors like to keep things moving.   
Hair Authority: So much for retirement. 
Deborah:  Because I did not retire, I was blessed to work on 
another project called “The Last Tycoon” with a wonderful 
young woman, Theraesa Rivers.  We did some fabulous hair 
from the 1930s and to our great surprise, we were nominated 
for an Emmy! I’ve always been a fan of old movies I’m con-
stantly watching Turner Classic Movies and checking out the 
hair. It has helped me many times in my research for various 
projects.
Hair Authority: Congratulations! 
Deborah: I was so overwhelmed, humbled and appreciative.  
I have watched award shows since I was a little girl, and always 
thought maybe one day, one day… And my one day just came!
Hair Authority:  Sounds like things are heating up; not the 
relaxed schedule you were planning. 
Deborah: That was a wonderful experience, but I’m going to 
start thinking about my retirement again, but there are a lot 
of stylists I have worked with over the years who still ask me 
to help out.  
Hair Authority: We’ve talked about your career over the years, 
but what about the hair? How have the wigs changed over the 
years? 
Deborah:  Oh, my goodness. When I first took those wigs 
from Ron Smith, the netting was heavy and coarse. The hair 
was ventilated in different directions and you had to kind of 
maneuver and work around it. The wigs being made today are 
far above anything we could have anticipated. Even the syn-
thetics are great now. You can use heat on them. Before, if you 
put an iron to those wigs, they would shrivel up. The fibers 
coming out of Japan are 
great. I have a personal wig 
that has gone through so 
much. I’ve steamed it, I’ve 
ironed it, I’ve curled it, I’ve 
done everything to it and 
it’s still standing, believe it 
or not.  
EdMarie:  As products be-
come more sophisticated, 
you need more expertise.  
Many young stylists want 
to work in TV and motion 
pictures, but they don’t re-
alize that work can start at 
2:00 or 3:00 in the morn-

in various prominent de-
partment and specialty 
stores throughout the United 
States and Europe. The pres-
tigious Bergdorf Goodman 
is where Debbie’s career was 
launched as a salon assistant. 
Lasting success does not come 
without sacrifice, so after 
years of hard work, Debbie 
was promoted to hair-styl-
ist, then salon manager and 
trainer. An ambitious and 
determined nature would 
not allow her to stop there. As the bright and persistent young 
stylist continued to progress, she began to pave the way for others 
by conducting hair and beauty seminars, throughout the country 
and internationally, educating and motivating salon stylists with 
the latest techniques.  Debbie also sharpened her skills by working 
as a platform artist and trainer for Roux Laboratories, Revlon 
Professional Products and United Airlines.  She has volunteered 
her services to community organizations such as: The Girl’s Club 
of New York, The Junior League, Graham’s Home for Alternate 
Education, Leake and Watts Children Home and Rikers Island 
(Prison for Women).  And for the past 28 years she has served as 
a Board Member and Treasurer for The Christian Cosmetology 
International Association (CCIA). Deborah is a 13-year breast 
cancer survivor who trusted God from the time she received the 
diagnosis to the last radiation treatment.  Her accomplishments 
are proof that nothing is impossible, and no goal is unobtainable, 
if you dare to believe in yourself and persevere. 
 
A resident of Los Angeles for over 40 years, Debbie is living out her 
dream of working in the entertainment industry.  
She has worked on television, TV award shows and films such as: 
Glow (Netflix), The Last Tycoon (Amazon), Bones 
(Fox),  Last Week Tonight (HBO), The Office (NBC), Castle (ABC), 
Pretty Little Liars (ABC Family), Cedric The 
Entertainer Presents (Fox Television),My Wife and Kids (ABC), One 
on One (UPN), That’s So Raven (Disney), The 
Parkers (Big Ticket/UPN), The Steve Harvey Show (WB),  Family 
Matters (ABC), Moesha (UPN), The Sinbad Show (NBC), Sin-
bad’s 70’s Music Festivals (HBO), Soul Plane (MGM), The Five 
Heartbeats (20th Century Fox), in addition to GRAMMY Awards, 
NAACP Image Awards, and the American Music Awards. Her work 
has appeared in publications such as Sophisticates Black Hair, Amer-
ican Hairdresser and Essence magazine.   
 
“Family Matters” is an American sitcom series that originated on 
ABC from 1989 to 1997, before moving to CBS from 1997 to 1998. 
Having run for nine seasons, Family Matters became the second lon-
gest-running non-animated U.S. sitcom with a predominantly Af-
rican American cast, behind only The Jeffersons (11). Having aired 
215 episodes, Family Matters is ranked third, behind only Tyler Per-
ry’s House of Payne (254), and The Jeffersons (253). (Source: Wiki-
pedia)

ing.  Then there is the question of specialist training.  Supply 
and demand are frequently out of balance because there are so 
few places that train new industry recruits.  
Deborah: Yes, the entertainment industry is hard to get into. 
Fortunately, there is one  journeyman, Susan Lipson, who is a 
seasoned stylist in film and television, who has an established  
school called “On Set” just for this. When people come into 
the film business from a beauty salon, they have to adapt to 
a whole different work ethic. It’s not an easy adaptation. The 
hardest thing for me was learning not to be a perfectionist. 
I am a perfectionist by nature and I want my clients to look 
flawless, but often the director does not want the hair to be 
perfect. Depending upon the storyline and the characters, 
sometimes it has to be messy, unkempt or dirty. That was hard 
for me because I was used to sending my clients out the door 
looking perfect.  I had to learn how to let little hairs fly out 
and have wispies and things not laying down.  
Hair Authority:  We hadn’t thought of that. 
Deborah:  Depending on the character, we’ve had to put dirt 
in a person’s hair for example, to make it look like he was 
homeless.  We’ve had to do dreads, braids, twists etc.  And al-
ways with the clock is running.  You may not have all the tools 
or material you need, so you have to improvise. There’s a fabric 
you can use as hair called crepe wool. It’s very convenient. It 
comes on a long strip and you just lay it down and trim it to 
size. It’s amazing the things that you come up with. You have 
to be quick on your feet. You have to think quick. 
Hair Authority:  And clearly you have to be able to work 
under pressure. It would be easy to lose your cool and panic. 
Deborah: That’s so true. Now I’m going to tell you how I’ve 
weathered that storm. When things get really rough, I bring 
myself in spiritually. I know that God is watching over me and 
blessing the work of my hands.  But my mother also shared 
with me when I was a young girl that this was a tough world 
and I needed thick skin to make it. I had just finished beauty 
school and was trying to get a job in the Bronx.  All I wanted 
at the time was to work in one of those little salons, but every-
where I went they wouldn’t hire me.  Later I found out that 
wasn’t God’s plan. He had a bigger picture. I was just starting, 
and He wanted to put me in another place where I could grow 
and learn.  Since then, every experience, every place I have 
worked has trained me to give back.  I’ve worked with all types 
of people from craft service to PAs to the executive producers 
and directors.  But most of all, I hope, I have inspired other 
professionals in this industry and that my work has encour-
aged them to follow their dreams. 
Hair Authority: Deborah, we could not think of a higher 
note to finish on. Thank you for sharing your story.  

About Deborah Pierce – Deborah, a native of Yonkers, New 
York has been in the professional beauty industry over 41 years.  
Her career began in Manhattan where she attended Wilfred 
Academy of Hair & Beauty Culture.  Shortly after graduation she 
became affiliated with Glemby International, who owned salons 

something?” He said, “Nope. I think I’ve got everything. I’ve 
got my keys, I’ve got my wallet...”   That’s when I suggested, 
“Leslie, did you forget to take your hair off?”  Well, Leslie was 
already halfway home and he was feeling comfortable wearing 
his hair addition and was more than happy to keep wearing it.  
And so he did that day… and for many more to come.  In fact, 
he became a pro at styling and maintaining his hairpiece and 
could take care of himself when I wasn’t there.  
EdMarie:  Mr. Baker was happy to look after his hair.  It be-
came so natural he forgot he had it on. That was a big compli-
ment to us because we worked so hard to make him look and 
feel good. 
Deborah:  We continued 
to learn together. We con-
stantly tried different ad-
hesives and one day found 
this tape that stayed on so 
well that Leslie took it with 
him when he was on vaca-
tion in Florida. In fact, he 
called to tell me, “I swam 
in my piece. I went in the 
pool. I went in the ocean.” 
Leslie now puts it on him-
self and he knows exactly how to do it.  He’s excellent. 
Hair Authority: Do some actors ask you to become their per-
sonal stylist? 
Deborah: Yes, I have had that experience. One of the gentle-
men I have a wonderful relationship with is Sinbad, the come-
dian.  As a matter of fact, I just recently spoke to him. I have 
traveled with him and was his hairstylist for several years. I’m 
not doing his hair now, but we spent a lot of time together. He 
did a couple of TV shows, “Vibe” and a sitcom and I traveled 
with him to the islands for the Soul Music Festival. For five 
years our team got to have a vacation in the most beautiful 
islands in the world!  I also became good friends with Jo Marie 
Payton after “Family Matters” and I remained her stylist for 
many years after the show. Those are just two examples of how 
things can change from working at the studio to becoming a 
friend and personal hairstylist. 
Hair Authority: What about music videos. Is that an exciting 
field? 
Deborah: Yes it is, but early in my career I did more photos 
shoots and commercials than music videos.  
Hair Authority: Where do you go from here, Deborah? 
What’s next on your timeline? 
Deborah:  Four years ago, I tried to retire. I put in my retire-
ment papers and was already to sit back and relax.  Then I got 
a call from a friend saying they were doing a movie in Atlanta 
and asked me  to be on the team.  So, I called the people at the 
MPI (Motion Picture Industry) asked if I could “un-retire.”  
Well, it’s now 2018 and I’m still busy. I love to work. I love 
hair. This past summer I worked on a movie called “Dolomite” 
with Carla Farmer, Lillie Frierson and a team of others.  Carla 

On the set of Housewives of Las Vegas

Debbie at the Coco Awards Hair Show

Sinbad (funny-business.com)

IHA
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Hair Authority: New technologies have been transforming 
medical procedures for many years now. We are accustomed to 
robotic assistance in the operating room for critical procedures 
like heart surgery and pro-active tests like scanning the skin to 
detect early signs of skin cancer.  So robotic assistance in hair 
transplantation seems a very logical development. But hair 
transplantation is unique in that it is a marriage of precision 
surgery and artistic vision.  To compound the situation, the 
physician not only has to bring those two skills together, but 
he or she must also have the experience and vision to create an 
aesthetic outcome that will look good today… and in ten- or 
twenty-year’s time. That’s quite a challenge. 
Ryan Rhodes:  Yes, it is. And that’s why Restoration Robotics 
is committed to ongoing education for our physicians. With-

out trained physicians, we cannot deliver the high-quality 
clinical outcomes that we stand behind as a company. The AR-
TAS Robotic Hair Restoration System is a cutting-edge tech-
nology that offers machine-based vision, machine learning… 
all the key technology buzz words. But, at the end of the day, 
it is really a tool to assist physicians. The key to a successful 
outcome is still the skill of the operator, in this case, the hair 
transplant surgeon.
Authority: Robots are used in all kinds of critical surgeries. 
Before we discuss the special needs of hair transplant patients, 
could you describe the role of robotics in medicine today.
Ryan R:  There were over a million surgeries performed glob-
ally by surgical robots last year. Just look at the data from In-
tuitive Surgical where I spent a good portion of my career, 
or companies like Mako Stryker, Mazor which is owned by 
Medtronic which is in other spaces such as bone, spine and 
skeleton. There are approximately 50 companies either in a 
state of development or that have already brought robotic 
technology to market. The majority of them are still in a de-
velopment phase and our COO, Gabe Zingaretti and I discuss 
this a lot. Big companies like Google, Johnson and Johnson, 
Kawasaki, Medtronic are all actively involved.  This is not 
some future fascination, it’s already happening. Robotics are 
proliferating in medicine right now and research reports put 
the market as high as $21 billion by 2024. That’s only five and 
a half years from now!
Authority: What’s driving this growth?
Ryan R:  Surgery is always about the patient having a positive 
and efficacious outcome.   From a surgeon’s perspective, it’s all 

The ARTAS iX™ System

The world’s only robotic system in aesthetic medicine was developed by Restoration Robotics, Inc. (HAIR) 
and originally FDA approved in April 2011.  In this interview, The International Hair Authority talks with 
Restoration Robotics® CEO, Ryan Rhodes and COO, Gabe Zingaretti to learn about the company’s new 
ARTAS iX System.

really about precision, reproducibility and efficiency.  This ap-
plies to what you do step by step, how you approach anatomy 
and how you approach your dissections. It’s also about effi-
ciency.  Robots can act quickly without any loss of precision.
Authority: And robots do not get fatigued or suffer from stress 
and anxiety.
Ryan R:  Robots can be very precise. They can be reproduc-
ible, and they can increase efficiency through optimization of 
workflow because surgery, at the end of the day, even a hair 
transplant, is a series of defined steps that are done in a se-
quential order. You do this first, followed by this, followed 
by that. Computer assisted surgery is a tool that can help a 
physician deliver something that is precise, reproducible, and 
efficient.

Authority: How did hair transplantation come to the atten-
tion of Restoration Robotics?
Ryan R:  That’s why I have Gabe Zingaretti, our COO here 
with me. He’s been with the company longer than just about 
anyone else, so I’ll let Gabe answer. 
Gabe Zingaretti:  I’m COO at Restoration Robotics and I’ve 
been with the company for ten years now. The company was 
founded by Dr. Frederick Moll, who also co-founded Intui-
tive Surgical and several other robotic companies in the Bay 
Area. Dr. Moll collaborated with Dr. Mohan Bodduluri and 

they joined ventures to create a robotic hair restoration device. 
Funnily enough, the original idea was based on strip harvest-
ing. They planned to automate slivering a strip and turning 
the slivers into follicular units for placement. That’s how the 
whole thing started, but when they analyzed the process, they 
asked themselves what the point was of cutting a strip and 
putting it under the microscope then having a robot dissect it 
when it was already on the patient in the first place. It seemed 
to them that it made better sense to do it there.  So that’s how 
idea started. They got a bit of an uplift too from the growing 
acceptance of FUE, due in part to papers published by Drs. 
Rassman, Verman and Bernstein. They foresaw that robotic 
activity based on FUE harvesting was the way to develop the 
technology. 
Authority: This turned out to be the perfect storm because 
FUE was fast growing in popularity while you were doing 
your initial research.
Gabe Z:  Exactly. We started with just a piece of silicone and 
some little metal sticks.  Those were our first hair prototypes. 
We went to work developing the technology and by 20016, 
we had a system that was ready for a feasibility study. 
Authority:  Apple learned that the technology alone is not 
enough, you have to offer the consumer a meaningful ben-
efit. How do you reach out to a man or woman considering 
a transplant and say this procedure is better than what went 
before?
Ryan R:  There are meaningful benefits for the consumer, but 
again, this is a support technology, not a replacement tech-
nique. It is an important tool, but its success depends on the 
user of the tool. Experience in hair restoration techniques is 
important, as is a commitment to delivering high quality aes-
thetic outcomes.  For a patient, the best scenario would be 
based on a doctor who specializes in these procedures and has 

“There are meaningful benefits for the 
consumer, but again, this is a support 

technology, not a replacement technique. 
It is an important tool, but its success 

depends on the user of the tool.”

Hair Transplant 
Assistance

Ryan Rhodes, President, CEO Gabe Zingaretti, COO
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a lot of experience. He or she knows hairline design. They 
understand the different degrees of hair loss and what can be 
given to that patient. They are realistic and do not set the pa-
tient’s expectations too high. When you combine that experi-
ence with the ability to deliver a precise, reproducible, efficient 
procedure using cutting edge technology, then the patient is 
getting the best of all possible worlds.
Authority: Like all science, robotics to power to transform 
lives, but only in the right hands.
Ryan R:  I guess what I’m saying is it’s a great technology, but 
the limitations of any technology is around who is using it. 
Authority: Perhaps a parallel would be an airline pilot where 
whose role has been totally changed. It’s no longer about 
mastering the navigation or flying techniques, it’s now about 
creating a satisfying customer experience; comfortable seats,  
in-flight entertainment, arriving on time. With hair transplan-
tation, the role of the surgeon is also changing. It’s no longer 
about placing the graft.  It’s about the creative vision, knowing 
how your hair will thin in the future and planning ahead. Just 
like the pilot, doctors must understand your lifestyle and ex-
pectations, then use the latest technology to deliver it.
Ryan R:  Yes, I would say it’s very similar to that. The compa-
ny name, ARTAS, means the ART and SCIENCE of robotic 

hair restoration. There’s the science, but there’s also an art. The 
art of the hairline design.  For example, is somebody who’s 
Norwood 6 an appropriate candidate based on the available 
donor hair? I like your analogy because years ago, when I was 
still working for my last company, Intuitive Surgical, I got a 
call from a patient who was a pilot for Southwest Airlines. 
My immediate response was to talk about the technology and 
explain what the robot was. And he goes, “No, no, no, I don’t 
need to know any of that. I’ve been flying planes for 35 years. I 
flew planes when we didn’t have computer-controlled avionics. We 
actually landed the planes. We took off. You don’t have to explain 
that to me. I just want to know who the best physician is in my 
market using your technology.” That was a wakeup call for me. 
There are a lot of things that pilots do that we’re unconscious 
of. They’re just done. Planes have gotten very sophisticated 
and he’s grown into that. He’s adapted to that in his career and 
understands the role of computers, modulated avionics and 
things like that. The ARTAS System is similar. Our robotic 
system has definite advantages, but still, at the end of the day, 
there’s an operator behind it that needs to make sure that the 
patient receives an appropriate transplant based on their hair 
loss and available donor hair.
Authority:  A lot of physicians are nervous about automation 
in hair transplantation. They view it as a threat.
Ryan R:  They need to understand that at the end of the day, 
it’s another tool in their armamentarium. The robot is there 
to assist the physician.  The ARTAS System has an advanced 
vision system that is able to scan the area 60 times per second 
and see to 44 microns, approximately half the width of a hair 
follicle.  Humans can’t do that. Additionally, robots never get 
tired or have bad days, they are able to perform thousands of 
extractions with precision and in a reproducible manner. The 
ARTAS System also helps to eliminate human fatigue which 
can lead go human error.  We’re not eliminating the physi-
cian. The physician is the one who prescribes the treatment 
plan. The physician understands what they’re going to have 
the robot deliver in terms of harvesting hair, making sites or 
implanting grafts. The physician shouldn’t fear the technolo-
gy. They should embrace it and understand how it may bring 
value to them in their practice. You mentioned that a recent 
survey revealed that 80 percent of doctors frequently use as-
sistants to place grafts. That leads to the question, how many 
non-physicians today may also be harvesting the grafts? And if 

that number is similar, then you have to ask the next question, 
who is that person and do they have sufficient training? Do 
they have the skill? Do they care? Do they get tired during 
the procedure? Do they have surgical fatigue, eye strain, neck 
strain, muscular, skeletal challenges? 
Authority: We know one company that routinely pauses pro-
cedures, so their medical assistants can do stretching exercises 
and relax before they continue. We don’t know about all the 
others.
Ryan R:  At the end of the day, you want a physician who re-
mains alert and focused on the treatment.  The robotic system 
helps the transplant team throughout the procedure.
Authority: ARTAS can also help the doctor plan ahead be-
cause you offer supporting software that allows the patient to 
preview the results they can expect based on their available 
donor area.
Ryan R:  That’s right.  We want to make the entire experience 
as seamless as possible.  It starts with realistic expectations and 
finishes with precise, vigilant surgery.  That’s what we’re all 
about.
Authority:  How has the hair transplant industry reacted?  Is 
ARTAS perceived as an ally or a competitor?
Ryan R:  Good question.  And one I encountered once before 
in a similar situation.  When I was working at Intuitive Sur-
gical, the company that developed the Da Vinci system, the 
number one robotic surgical system in the world, a lot of doc-

tors felt threatened. They didn’t understand the role of the Da 
Vinci.  They valued the precision, reproducibility and efficien-
cy, but they were concerned that robots might replace them in 
the operating room.  Of course, that never happened and as 
they worked together, they found that that procedures became 
more efficient and more successful. They realized the argument 
wasn’t about being replaced by robotics, it was about how this 
tool could help deliver a better outcome for the patients. We 
also discovered another important benefit.  As physicians grow 
older, they may have a wealth of experience, but, like all of 
us, they often lose some manual dexterity.  However, a robot 
allows them to extend their career and continue to operate 
without any loss of precision.  It’s a win-win for everyone. Pa-
tients benefit from the doctor’s lifetime of experience, and the 
doctor continues to deliver tightly controlled, precise surgery. 

Authority: Where is your marketing thrust at the moment?  
Are you focused on the benefits for hair loss professionals or 
are you now reaching out to the public to suggest they seek 

“We want to work with doctors today who 
already do hair restoration but don’t own our 
technology. We think we could help them.”

Cont’d Pg 16

Artas Studio can design hairlines 

Ready for client approval - hairlines designed by Artas Studio 

The new ARTAS iX System 



                       
 16     Hair Authority Fall/Winter 2018

                       
Hair Authority Fall/Winter 2018      17

internationalhairgoods.com  |  1.800.328.6182

At International Hairgoods, we continually strive to offer you, the professional, 

the highest quality and newest solutions in hair restoration.  
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ARTAS clinics because they guarantee a better experience? 
Ryan R:  We have to be careful with the word “guarantee.” I 
don’t think we can guarantee anything.  FUE is a repetitive 
procedure. We take care of the fatigue, the monotony and the 
doctor takes care of the vision, the masterplan. So, we believe 
the patient is more likely to have a successful procedure. But 

back to your question, we have the only robotic system in the 
world in aesthetic medicine today and we need to commu-
nicate the benefits to both audiences at the same time, the 
public and the professional.  We’re still a newcomer to hair 
transplantation and although robotics is growing, we are still 
messaging to physicians, so they understand the advantages 
of using ARTAS.  But we’re also talking to patients because 
the technology needs to be demystified.  We did a lot of focus 
groups at my last company and we learned that the concept 
of robotics can still be a little scary. Patients sometimes think 
that the doctor is not involved even though it’s the doctor who 
is the person prescribing and monitoring the entire treatment.
Authority: The public is already doing things like creating a 
“smart home” or “Facetiming” with friends, so the tech indus-
try is working with you to build familiarity and confidence in 
new technologies.
Ryan R:  There’s certainly a broad acceptance of automation 
today. We have robots that vacuum our carpets. There’s even a 
robotic system that will mow your lawn. And there’s a lot hap-
pening in medicine too that people don’t know about. That’s 
why we’re marketing to both stakeholders; the physician com-
munity concerning the advantages robotics can bring to their 
practice, as well as the patient.
Authority: You mentioned earlier that you are introducing a 
new ARTAS device. What’s new?
Ryan R:  I’ll let Gabe tell you about this. He’s been leading the 
development team and bringing this new platform to market.
Gabe Z:  The ARTAS iX System name was created by Ryan 
and it stands for implantation and extended capabilities.  Ev-
ery new release gets an update suffix, like ARTAS 4X, 5X or 
6X.  We spent three years developing the ARTAS iX platform. 
It took that long because we needed to develop implantation. 
We had to conduct a new clinical study to prove to the FDA 
that we could not only harvest the grafts and then implant 
them robotically, but we also had to demonstrate that we were 
just as good as when you implant them by hand. Hairs don’t 
grow overnight, so that that process took 9 to 12 months. We 
first developed the technology for the viability study and then 

proceeded with the formal case study. We treated 36 patients 
in a multicenter control study and finally secured clearance 
in the first quarter 2018. Artas IX is the only medical robotic 
device that is cleared for both harvesting and robotic implan-
tation today. But our R&D didn’t stop there. We had so many 
new features that the company decided to re-engineer the en-
tire platform. We started with a smaller footprint - the new 
system is half the size of its predecessor and much quieter.
Authority: Placing grafts is perhaps the most challenging part 
of the surgery. How do you get the angles right and match the 
natural flow of the hair?
Gabe Z:  We have two very sophisticated algorithms that are 
driven by positional intelligence. The physician inputs the de-
sired angles for the hair and the system prepares to implant 
based on what it sees. It analyses the density of the patient’s lo-
cal terminal hair, which is the hair that is going to keep grow-
ing, and factors in the local ballast hair that is going to disap-
pear over time. It then computes the optimum graft density 
and placement based on the doctor’s instructions.
Authority: Where do we go from here?  Robot-assisted sur-
gery has been a premium device for doctors who want, and 
could afford, to be on the cutting edge. But it’s now making 
its way into the broader hair transplant world. Is the next step 
dermatologist’s offices and then GPs?  
RR:  We’re committed to working with ISHRS and its mem-
bers, including the American Board of Hair Restoration Sur-
gery. The global hair transplantation market conducted over 
630,000 procedures in 2016, about 130,000 of them in the 
US. We want to work with doctors today who already do hair 

“Restoration Robotics as a company is 100 
percent committed to hair restoration. This 
is what we do. We don’t do other things. We 
focus on hair restoration, specifically FUE.”

restoration but don’t own our technology. We think we could 
help them, and we would love to have them as our custom-
ers. That’s our first and primary focus. Many members within 
ISHRS are dermatologists trained in hair, nails, and skin and 
they understand skin surgery and disorders of the scalp. We 
also work with other specialists like plastic surgeons, ENT 
facial plastic physicians, people who work in the region of 
the neck up.  They understand that hair frames your face and 
changes your looks. 
Authority: Right now, you extract and place follicular units. 
You also have software that lets patients envisage what they 
might look like based on their available donor hair. Could you 
expand your service to provide an initial video analysis, per-
haps in a booth somewhere in a remote location, then generate 
a report that explains what the transplant options are, then 
display a creative forecast showing the cosmetic end result, and 
finally make a referral to a doctor to perform the procedure. 
You would be providing a beginning to end consultation, 
analysis, creative proposal and medical introduction. 
Ryan R:  That’s a great concept and it would be absolutely 
feasible at some point. We looked at something like that back 
in 2015, if I remember correctly.  It was a project called Hair 
Studio. The goal was to take the consultation experience to 
a different level. Today, if you go in for a consultation, most 
doctors will probably show you before and after photos of 
somebody with a similar type of hair loss or share the results 
of other patients. They may also mark your forehead to suggest 
where your new hairline could be. But it’s not an exact science. 
It could be improved. Hair Studio wanted to develop tools 
that would allow the consultant to walk around a person with 
an iPad and render a high-fidelity 3D model in about 40 sec-
onds. Then he would draw on that digital image to show how 
you could look like with a prescribed treatment based on your 
donor hair.  But it’s not that simple.  It’s not just a question of 
aesthetics, you’re also working against the constraints of what 
people are able to afford. 
Authority: Most people simply want more hair, lots of it, and 
they want it now. But often they ask for it too soon, or want 
more than is appropriate for their age.  You have the technol-

The physician is 
always in control 

At the ISHRS World Congress
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ogy that could provide answers to all of that.
Ryan R:  It would, and I think that’s where things get more 
exciting. But I think ultimately where this goes is that an ap-
plication like hair studio will look at all your features. It’ll look 
at your nose. It’ll look at the measurements between your eyes, 
your ears, your head. It’ll look at the donor area and it propose 
the optimum treatment for you. It’ll take a lot of the guess-
work away. As it matures, the software will become more in-
teractive and allow patients to fine tune it, for example people 
who have their signature hairlines. I don’t think robotics will 
remain exclusive to hair transplantation. However, we have an 
easier task than most other forms of surgery. Gabe and his 
team have developed a highly sophisticated program that reg-

isters the fixation of the skull.  The rigidity of our skull facil-
itates all kinds of automation compared with robots working 
in soft tissue in our bodies.  They encounter lots of movement. 
You have blood flow. You have respiration. You have peristal-
sis. These organs are always moving. You eat something. Your 
organs start moving and start the process of digestion. But 
working on the skull allows us to be very accurate as long as 
we have fiducials, which we built into the system. The fiducials 
have real time recognition of where that patient is, the orien-
tation of their scalp, which fortunately for us is fixated at the 
skull.  Since we have all this complex information, it doesn’t 
matter if a patient coughs, sneezes, needs to go to the bath-
room, wants to get a drink of water, whatever, the robot can 
stop in real time. When the patient settles back down, it goes 
back and creates an accurate registration of the workspace and 
starts working again. It knows exactly where it left off.
Authority: And, as you mentioned, there are other head and 
scalp-based technologies ready to be exploited by someone.
Ryan R:  You are right, and I’ll tell you why. If I go to a Target 
store or a box chain store, I can take an item, walk up to a 
scanner and check the price. Why couldn’t I put my head in 
a box for 30 seconds and have that analyze my hair and tell 
me what I should do about it? Maybe recommend a shampoo, 
recommend some hair vitamins, go get PRP if that’s recom-
mended, go on finasteride, but go see a hair expert obviously. 
Authority: That’s probably where it’s going to end up.
Ryan R:  Years ago, I was reading a men’s magazine. I think it 
was either GQ, Esquire, and saw that Brooks Brothers had put 
a system in their flagship New York store that created a 3D 
model of you and then cut a suit off the accurate 3D model. I 
booked an appointment on my next business trip to go have 
this experience. When I arrived, they actually gave me un-

derwear to wear and I was escorted to this booth and the girl 
said, “You shut the door. You stare at that dot in the ceiling. You 
pull these two things out from the wall.” The things were little 
handles and they moved your arms away from the side of your 
body.  One of them had a trigger mechanism and the assistant 
told me, “when you’re still and ready, hit the button and just stare 
at the dot. It’s only going to take ten seconds.” So, I said okay and 
did exactly what I was told. As soon as I hit the button, the 
lights went down and it looked like a laser show for a bit and 
then the lights came back on. I put my clothes on, walked out 
and there she was on a computer screen looking at a spinning 
a hologram of me. I’m not making this up. And this was prob-
ably 14 years ago!
Authority: All that was left was choose the fabric.
Ryan R:  So now she goes, “Now we will start the process of 
taking your body and building a perfect fitting suit around you,.” 
And that’s basically what they did. You just pick the fabric and 
they send you your new suit with 90 percent of the tailoring 
done. You only return to the store for a final fine-tuning.  I 
thought that was a cool thing on so many levels and it was less 
expensive than regular customer service. 
Authority: That is an imaginative and elegant note to finish 
on, but before we turn off the microphone, do you have a final 
footnote?
Ryan R:  A couple things. First off, Restoration Robotics as a 
company is 100 percent committed to hair restoration. This is 
what we do. We don’t do other things. We focus on hair res-
toration, specifically FUE.  We believe technology is evolving 
very quickly and our platform is just one example of where 
robotics is going. There are now robots in dental applications 
and in many other surgeries. It’s becoming more and more 
accepted; more and more common. We’re a technology com-
pany, but we’re also a patient outcomes company. The tech-
nology is only as good as the user. We’re excited to work with 
ISHRS and continue the path of further advancing robotic 
hair restoration. 

“We take care of the fatigue, the monotony 
and the doctor takes care of the vision, the 

masterplan.”
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Hair Authority: Laser therapy had a slow start in the hair 
replacement and restoration market. Perhaps because no-one 
knew what to call it.  Was it photobiostimulation or LLLT 
(low-level laser light therapy)? And what was “coherent” light 
anyway?  Leonard Hair Transplant Associates was one clinic 
that didn’t have these problems and was one of the first clinics 
to embrace light therapy. What motivated you?
Robert Leonard: Besides my family and my faith, hair care 
has been a personal obsession for a long time and I’m blessed 
to have been one of the leaders in this field. I continue to be 
deeply interested in all technologies that take care of patients 
with hair loss. For the last 24 years, I have offered low level 
laser therapy to my patients.  For the first nineteen and a half 
of these years, I used office-based devices where patients had 
to come into the office something like 40 times during their 
year of treatment. Obviously, that was very inconvenient for 
people.  About six years ago, home-use laser devices became 
available, which have been extraordinarily helpful, not only by 
giving people easy access to this excellent treatment modality, 
but by ensuring better compliance. A laser is only effective if 
it’s used consistently and is easy to use. 
HA:  We’re sitting under a banner which says Hair Health 
Institute. What is this institute?
RL:  Hair Health Institute is a company that I founded many 
years ago, but it’s always been in the background. The public 
knows me as the founder of Leonard Hair Transplant Associates, 

but the Hair Health Institute’ 
has been around for almost as 
long. Through the Institute, I 
discuss the use of the Capillus 
family of laser cap devices 
with patients and with the 
general public. This year, I 
decided for the first time to 
be an exhibitor at the World 
Congress of the ISHRS to 
offer consultation services to 

colleagues about laser hair therapy and to explain how they 
can incorporate it into their practices.  It is excellent for their 
patients and good for their practices.
HA: It took a long time for laser therapy to get accepted even 
though clinical tests showed it to be effective. In fact, even after 
the FDA said it was a safe modality, the medical profession 
still had a hard time embracing it. Has that now changed?
RL:  What you said is correct; in fact, at the beginning, I was 
one of the biggest doubters of this therapy. But, because I have 
an open mind and because we did not have many effective 
treatments for androgenic alopecia and female pattern hair 
loss at that time, I went ahead and purchased my first office 
laser device anyway. It cost $50,000, which was a tremendous 
amount of money in those early days for an unproven therapy.  
For an entire year, I used this device on my first 50 patients 
without charge, so I could see for myself exactly what this 
modality could or could not do. And I was pleasantly surprised 
to observe that it turned out to be a very effective hair loss 
treatment.  This  was long before any medical studies on this 
technology were on the table. 
HA: So, you were one of the first laser pioneers.
RL:  I had to see the results for myself. My reputation is 
important to me and I would never offer something to patients 
that I didn’t believe would be effective. Thankfully, I have 
enjoyed a long career offering laser hair therapy to patients; 
and as the years have gone by, the devices have improved.  We 
are now at a point where the CapillusRx, which is the device 
that I offer to my patients through the Hair Health Institute, 
only needs to be worn for six minutes a day. And the benefits 
are superlative. 
HA:  As with all devices, they’re only as effective if they are 
used. You don’t want the laser to end up like the exercise 
bicycle in the garage.
RL:  You’ve been to my garage....
HA: Laser devices have become smaller, more personal, easier 
to integrate into your everyday life. Where do we go from 
here?

RL:  There was a big change in the Capillus technology 
about one year ago. For the last five years, I’ve been using the 
Capillus 272 Pro, which was a hard cap that had 272 laser 
diodes embedded into it that fluctuated on and off. Because 
they pulsed, the device had to be worn for 30 minutes, every-
other-day. My mother wore it. Other younger family members 
also had female pattern hair loss too and they wore it as well. 
However, compliance, with this every-other-day schedule was 
a problem for everyone. I would go out to dinner with my wife 
and come home at 11:00 at night and, if it was the night I was 
supposed to wear the laser, guess what? I went to sleep. I didn’t 
wear the laser. Compliance definitely was a significant issue for 
my family. In November or December of last year however, 
the Capillus company launched its latest  device called the 
CapillusRx, which offered three major upgrades. Firstly, they 
made it into a soft flexible cap which is lined with silicone and 
I can attest that it’s very comfortable. Secondly, they added 
40 more laser diodes within the device, bringing the total to 
312.  The more concentration of laser energy on the scalp’s 
capillary bed, the more effective the patients’ results will be. 
That’s the circulatory system that feeds the l00,000-150,000 
individual follicles on our scalps. And finally, the electronics 
were changed from a pulsatile laser to a non-pulsing, solid 
beam, which allows the treatment time to be decreased to just 
six minutes a day.
HA:  For people who are not familiar with the pulsing versus 
non-pulsing technology, could you explain why one is better 
than the other?
RL:  They’re equally effective as far as what they can do for 
hair loss, but the way you have to use them is fundamentally 
different. Both pulsing and non-pulsing protocols can allow 
approximately 90 percent of people to decrease hair shedding 
and miniaturization of the follicle, and help 60 percent of 
individuals to re-grow their hair. Pulse technology requires a 
longer treatment time and more spacing between treatments. 
The recommendation used to be a half hour, every-other-day; 
however, the latest non-pulsing devices has cut down each 
session to just six minutes a day. As you mentioned before, 
compliance is the key. I happen to think it’s more civilized 

My L a ser Journey
A top transplant doctor describes how 

light therapy is improving patient outcomes
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to do something six minutes 
every day than a half hour every 
other day. I wear mine when 
I’m shaving and brushing my 
teeth every morning and my 
treatment is finished by the 
time I leave the bathroom. 
As a physician, I’m noticing 
improved results from my laser 
patients and I think it’s due to 
significantly better compliance.
HA:  Are we going to see lasers 
continue to reduce in size?
RL:  I really don’t know. The 
thing is people have to wear this 
device. There are many laser 
devices from which to choose, from handheld units to multiple 
forms of headware.  I think comfort becomes increasingly 
important as does less time wearing it on the scalp. Perhaps  
future generation may be wearing it only two minutes a day... 
HA:  You talked about the next generation. Do you think that 
caring for your hair, maintaining a healthy scalp, will be part 
of an accepted personal care regimen? You drink your 8oz of 
water, eat organic food, go to the gym, so why not take care 
of your scalp?

RL:  That’s an important question because in my practice, 
many young men come into the office and I examine their 
scalps and I can immediately tell that they haven’t shampooed 
in at least two weeks. The health of the scalp and the health 
of the follicles are critically important if you want to have 
healthy hair shafts. The first thing I do is to tell those guys  to 
shampoo every day and to use a product line without laurel 
sulfate, parabens and phthalates because those are harmful to 

“One of the scariest statistics of hair loss is that 
you only really become aware of your thinning 

when 50 percent of your hair has already 
miniaturized.”

the hair shaft. We currently have 
a shampoo and conditioner 
called ‘Copper Chemist’ that 
fits this bill.  In fact, the Hair 
Health Institute is looking into 
creating an expanded product 
line that would be beneficial 
to the scalp.  I have to remind 
patients that shampoos or 
conditioners do not stop the 
progression of pattern hair loss 
or re-grow hair. But they can 
give follicles a healthy milieu 
and that is important to grow 
the healthiest hair possible.
HA:  Why don’t American men 

and women do anything about their hair until it’s in trouble 
while in Asia they start protecting their hair in their teenage 
years?  Maintaining healthy hair care becomes part of their 
lifestyle.
RL: One of the scariest statistics of hair loss is that you only 
really become aware of your thinning when 50 percent of your 
hair has already miniaturized. We live in a fix-it society, not 
a pre-emptive one. The problem is well underway before it 
is recognized.  In our practice, we see young people coming 
in who’ve lost 17 hairs in their hairline and the first thing 
they want to do is have a hair transplant, which is totally 
inappropriate. We see a 23-year-old kid come in with a 
balding area in the crown. He wants to have surgery. Totally 
inappropriate. We have fantastic non-invasive options to help 
these people without having to do surgery.  I don’t want to 
minimize how important hair transplant surgery can be, but 
it’s important for these patients to first retain and manage 
what they already have and then we can consider how to add 
density with surgery. That’s where nonsurgical therapies, like 
the CapillusRx laser, Propecia, and Rogaine are so  important.   
HA:  Going back to Hair Health Institute, how do you support 
men and women who come to you because they are concerned 
about the condition of their hair? 
RL:  We will soon have a website up and running to explain 
the causes and types of hair loss and the different solutions 
available. The focus will be on laser hair therapy and how to 
integrate it into whatever regimen or procedure they might be 
considering. I have a vast experience with this technology and 
one thing you know after all these years we’ve been friends, 
is that my patients’ best interest is always number one with 
me. The website will also tell my colleagues how to introduce 
laser therapy into their practices because I believe it is a 
valuable companion therapy to just about every other hair loss 
procedure. 
HA: How can readers reach you for more information?
RL:  By email at laserhairdr@gmail.com for the Hair Health 
Institute and through hairdr.com to visit Leonard Hair 
Transplant Associates.

Hollywood CA, 09/2018 -  With  the  theme “When Award 
Winning Hair Transplant Surgeons Meet”, the 26th World Con-
gress of the International Society of Hair Restoration Surgery 
(ISHRS) welcomed an international cast of hair loss specialists 
to an exceptional lineup of international speakers and educa-

tional offerings in the ever-expand-
ing field of hair transplant surgery.

This four-day conference was held 
October 10-14, 2018, at Loews 
Hollywood Hotel in Los Ange-
les, Calif., USA, and drew nearly 
1,000 physicians and their surgical 
assistants seeking to expand their 
knowledge of the latest medical and 
surgical hair restoration therapies.

“At a time when interest in hair restoration surgery is at an 
all-time high, it is more import-
ant than ever for physicians to 
participate in practice-oriented, 
scientifically-based educational 
activities such as those offered by 
the ISHRS,” said Parsa Mohebi, 
MD, FISHRS (Encino, Ca-
lif.), program chair of the 2018 
ISHRS World Congress. ‘’The ISHRS conference is designed to 
be an interactive educational experience, with hands-on courses, 
workshops and sessions offering ample opportunity for skills-based 

training and spirited discussion.”

While the program included in-
ternationally recognized keynote 
speakers including Mario E. Lacou-
ture, MD (USA), Antonella Tos-
ti, MD (USA), Apostolos Pappas, 
PhD (Switzerland), Carolyn Goh, 
MD (USA), and Cheng-Ming 
Chuong, MD, PhD (USA), the 
sessions and workshops covered 

an array of topics ranging from new diagnostic approaches 
to research in hair biology that is paving the way for a greater 
understanding of why hair loss occurs.

Innovations in Follicular Unit Excision (FUE) Faculty re-
viewed novel aspects of this widely used surgical procedure, 
including the latest research and studies regarding graft sur-
vival and the advantages of using specific techniques and in-
struments.
Body Hair Transplantation continues to gain momentum 
around the world, with eyebrow and facial hair transplants 
trending. A panel of experts presented the latest techniques 
and unique concepts for non-scalp transplants, including a re-
view of eyelash transplants and using beard and body hair as 
an important donor source.
Hair Follicle Physiology and Growth Factors present a bet-
ter understanding of the molecular biology of the skin and 
hair follicle in relation to not only hair loss, but other med-
ical conditions as well. Highlights included how follicular 
grafts on a thermal burn injury promoted rapid healing with 
unexpected hair growth patterns, as well as preliminary ob-
servations of hair transplants for the treatment of psoriasis, a 
chronic skin disease.
Chemotherapy Induced Alopecia and Female Pattern Hair 
Loss was addressed by a diverse panel of experts, including 
assessing the best treatment options for the growing number 
of people experiencing these types of hair loss. In addition, 
combining non-  surgical therapies with hair restoration for 
treating female pattern hair loss was presented.
Popular Non-Surgical Adjunctive Treatments were reviewed 
with updates on their short- and long-term effects, includ-
ing photobiomodulation (PBM), minoxidil, finasteride, mi-
croneedling, and nutraceuticals. The science behind hair care 
products provided practical information that could be used 
when evaluating choices in this crowded consumer goods mar-
ket. 

About ISHRS - The International Society of Hair Restoration Surgery 
(ISHRS) is a global non-profit medical association and the leading authority on 
hair loss treatment and restoration with more than 1,100 members throughout 
70 countries worldwide. Above all, the ISHRS is dedicated to achieving excel-
lence in patient outcomes by promoting the highest standards of medical prac-
tice, medical ethics, and research in the medical hair restoration industry. The 
ISHRS also provides continuing medical education to physicians specializing in 
hair transplant surgery and is committed to delivering the latest information on 
medical and surgical treatments to consumers suffering from hair loss, and most 
commonly from androgenetic alopecia-male pattern baldness and female pattern 
hair loss.

HAIR LOSS EXPERTS 
GATHER FOR ISHRS 26TH 

WORLD CONGRESS

Here are some  of  the topics presented:

IHA

ISHRS General Session

ISHRS Board of Directors

Exploring new Techniques

Tricoscopy examinatiion

Tricoscopy review
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IHA

President’s Message

Trichology Section

David Kingsley, PhD. President 
World Trichology Society

Following the recent World Congress of the International Society of Hair Restoration 
Surgery (ISHRS), I browsed through their impressive program and excellent website and 
noted that the membership is angry about physicians with little or no training perform-
ing hair transplants. There are dentists, gynecologists, ophthalmologists and others from 
non-surgical backgrounds taking up the knife and cutting into people’s scalps. Often, these 
physicians either have had no training, or only taken a short online course. This has led 
to an abundance of patients with either terrible looking hair transplants, scalp infections, 
or worse. This shows poorly on legitimate hair-surgeons, giving the field a bad name. The 
ISHRS, quite rightly, want hair-surgeons to be properly trained and certified.

There are ‘Trichologists’ and Then There are ‘Certified Trichologists’

As hair replacement and restoration moves beyond styling and artistry and new technologies become available , it is becoming increasingly im-
portant for professionals to understand the underlying medical, genetic and lifestyle reasons for hairloss. To provide information about the latest 
research and developments, The Hair Authority has invited David Kingsley, PhD, founder and president of the World Trichology Society to share 
the latest news and links to important reports and publications. Dr Kingsley first became involved in the world of trichology over 25yrs ago. The 
Authority/Journal has been publishing for 21yrs, so together we bring half a century of experience to these pages.

Trichology with a Capital ’T’

Trichology is not a State Registered profession in the USA 
and, sadly, anyone can call themselves a trichologist. In conse-
quence, a few commercial establishments and individuals give 
the profession a bad name. How can the general public or, 
indeed, Certified Trichologists know who is legitimate from 
those who are not?

It seems a trichologist is someone who can take a weekend 
course, get a certificate and then, voila, become a tricholo-
gist. Why bother spending months or years studying biology, 
chemistry and other subjects that you don’t care to learn if you 
can get ‘certified’ the easy way?
Then there are other people who want to learn the subject in 
more detail, who want to be at the top of their profession, 
who want to spend the time necessary to become a Certified 
Trichologist, who want to know how to perform an in-depth 
trichological consultation, and who want to understand the 
benefit of working with physicians and other health-care pro-

fessionals for the betterment of their clients.

Hair loss conditions are not always simple and the primary 
cause may be exacerbated by secondary factors. For instance, a 
condition of genetic hair loss may be accelerated with a poor 
diet or increased stress. It is also possible to have two or more 

simultaneous primary causes of hair loss. Improvement is of-
ten quicker if all these issues are addressed.
Certified Trichologists are aware of this and search for answers 
that other disciplines may not have the time to find, or trichol-
ogists may not have the education to understand.
A further role of the Certified Trichologist is to serve as the eyes 
and ears of the physician. Often the Trichologist will identify 
conditions ranging from iron deficiency to thyroid problems. 
This enables early diagnosis and treatment, often well before 
any other signs and symptoms would take the client/patient 
to his/her physician.
If you had a son or daughter with hair loss, who was extremely 
upset about his/her condition, would you feel more comfort-
able taking him/her to a trichologist or a Certified Tricholo-
gist?

How do I find a Certified Trichologist?

First, see if the person re-
ceived their Certification 
through an organization of-
fering a bona fide Trichology 
Certification course, such as 
the World Trichology So-
ciety (WTS), The Tricho-
logical Society (TTS), the 
Institute of Trichologists 
(IoT), or the International 
Association of Trichologists 

(IAT). Of these, ONLY the World Trichology Society is head-
quartered in the United States of America. The TTS and IoT 
are based in the United Kingdom and the IAT is in Australia.

Then, look at the relevant organization’s website, as each have 
listings of their members. Just because someone is Certified 
doesn’t mean they are up-to-date in the changing world of 
Trichological knowledge and new treatments. If the person 
isn’t listed, then it’s possible that they are no longer Certified. 
If a Certified Trichologist of the WTS stops being a member, 
then they are not able to use their WTS prefix as they may 
not be familiar with the newest Trichological changes that are 
rapidly occurring.

In my opinion, legitimate Certified Trichologists are people 
who not only take and pass an intensive course, but also con-
tinue their education after becoming Certified. One way to 
achieve this is to stay current with their membership.
Is there a more challenging profession to be in? Few other 
occupations have such a rapidly evolving knowledge base. 
Trichologists have to be aware of new developments in the 
hair loss treatment field. The average client/patient is better in-
formed today, often because of the Internet. The public want 
answers and want them given from a position of authority. 
They want it from a Certified Trichologist.

How do I become a Certified Trichologist?

Find a Trichological 
organization based 
in the USA, that is 
world renowned, 
that offers a Certi-
fication course with 
exacting standards, 
that is affordable, 
that is overseen by 
a team of certified 
trichologists, that offers one-on-one tutorials to help answer 
any course questions, that has clearly defined ethical standards 
for its members, and that continues to give post-graduate ad-
vise and courses to help your ongoing Trichological education. 
One organization that checks all these boxes is the World 
Trichology Society.

Training to become a Certified Trichologist through the World 
Trichology Society is by way of a distance learning program 
supplemented by seminars and clinical training. It includes 
many subjects including organic chemistry, anatomy and 
physiology, genetics, and microscopy. Part of the course also 
includes essential medical knowledge necessary for a Trichol-
ogist to perform his/her role effectively. The WTS also offers 
Advanced Trichology courses for Certified Trichologists from 
all trichological organizations. For students who wish to attain 
a Doctor of Health Science degree (DHS) with concentration 
in trichology; this course is available through an accredited 
online College (the Advanced and DHS courses are the first 
of their kind in the world). In addition, the World Tricholo-
gy Society sends frequent newsletters and has conferences and 
seminars to help its members keep current.

For the professional who only 
wishes to become more knowl-
edgeable in the trichological field 
but who does not want to become 
fully certified, the WTS also offers 
an Associate’s course which can be 
taken online. This consists of two 
sections and also offers an option-
al 2-day workshop. This course is 
perfect for hair-replacement spe-
cialists.

This mirrors what the World Trichology Society faces. As a member of both organizations, I realize that Certified Trichol-
ogists are having the same challenges as hair-restoration surgeons. We see so-called trichologists, with little or no training 
selling their ‘wares’ to the detriment of our industry as a whole. Legitimate Certified Trichologists often have to help people 
‘recover’ after adverse advice from a poorly trained trichologist; that is, if the client even seeks another Trichologist’s advice 
again. As with the ISHRS, this can irrevocably damage the confidence that people have in the WTS and other genuine 
trichological organizations.

In this issue I explain why it is so important for our specialty to educate consumers and other hair-replacement specialists 
into the importance of seeking properly trained Certified Trichologists, rather than poorly trained trichologists.

2019

World Tricology Seal of 
Recognition

For more information about the courses offered by the World 
Trichology Society, 

please go to: http://worldtrichologysociety.org 
or 

email us at info@worldtrichologysociety.org 
or call us at: 718-698-4700.
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Hair Authority: As cosmetic sur-
gery grows and becomes more com-
monplace, it is attracting more and 
more practitioners; some like your-
self with outstanding credentials, 
some who are still building skills… 
and then some who are, shall we 
say, less qualified.  

Dr. Mejia:  This is an area of great concern to our board. 
H. Authority: How does the public know where to turn to 
find the people who have invested the time and effort to build 
those specialist skills?  It is obviously tempting for a patient 
to try and save money by travelling to an overseas destination 
for a cheaper procedure or to go bargain shopping online. But 
that can lead to poor results and even put the patient’s health 
at risk. 

Dr. Mejia:  The old adage that says, “You get what you pay for” 
is very true, especially when it comes to a delicate procedure 
like hair transplantation. There are a lot of quality surgeons 
who provide top notch hair restoration surgery and you should 
expect to pay a premium for that expertise. However, because 
of economic differences among countries, medical tourism is 
tempting because it is possible to find an overseas hair trans-
plant at a cheaper price. Now, there are  many well-respected 
international doctors who are members of the Internation-
al Society of Hair Restoration Surgery who operate in these 
locations and provide quality services at an economical cost. 
The problem however, is that unfortunately, there is a growing 
number of people who do not have this training or credentials 
- or even surgical backgrounds – who are taking advantage 
of the economic differences and luring patients into believing 
that they’re going to get a high quality procedure when in fact 

they’re getting a poor standard of care and in far too many 
cases, a job that leads to complications. It’s a serious problem.  
In this “Black Market” there are unscrupulous clinics that ba-
sically cheat, lie, and deceive individuals into a procedure that 
is neither what they need nor what they intended.  
H. Authority: How should a concerned adult looking for a 
hair restoration solution start their due diligence?

Dr. Mejia: The best thing is to seek a reputable organization 
like the International Society of Hair Restoration Surgery and 
look at the qualifications and training of doctors listed on 
their website. Doctors who are part of the International Soci-
ety of Hair Restoration Surgery have agreed to an attestation 
or honor system that states that they themselves will perform 
the surgery. These doctors are held to the highest ethical stan-
dards and patients are assured they are going to be treated with 
the utmost respect and that the physician will use his or her 
extensive training to do the best job for them. 
H. Authority: What are the other things to check?  
Dr. Mejia: I think it’s important to look at how long a physi-
cian has been in practice.  Also, how many years that they’ve 
been a member of the ISHRS. They can look this up online 
and see if the doctor has attended meetings every year to keep 
current with standards and new technology. This kind of back-
ground check is one of the best things a consumer can do 
when researching a doctor.  You can see if they are they board 
certified and if they participate regularly in scientific confer-
ences organized by the Society.

H. Authority: You have described the upside and what people 
should look for. Now let’s talk about the risks and the down-
side. You mentioned earlier that some doctors don’t always 
perform the surgery themselves.
Dr. Mejia: There are many places abroad and even in the 
United States where doctors are utilizing technicians or peo-
ple who are not medically licensed in their states to do the 
surgery. Although this is illegal in many states and countries, 

doctors are still delegating the proce-
dure to individuals who may or may 
not have any training in the proper 
treatment of hair restoration surgery. 
This has become one of our biggest 
concerns over the past several years 
because many of the assistive devices 
that are now available make it pos-
sible for doctors to say, I don’t really 
have to be present, I can be doing something else while my tech-
nician uses a robotic or assistive tool. Or, alternatively, Now I 
can do 5 - 10 people at the same time by having somebody else 
do surgery in parallel with me.  We are deeply concerned that 
some doctors are delegating surgical procedures to unlicensed 
or non-medical personnel that have little or no training in the 
procedure.
H. Authority:  Does the law stipulate that only a surgeon per-
form hair transplantation or could say, an anesthesiologist or 

medical assistant intervene?
Dr. Mejia: The laws are different from state to state and in-
ternationally, but as a general rule, follicular unit excision or 
hair transplantation surgery is a surgical procedure and only 
doctors or licensed medical individuals that have been granted 
the authority within their scope of practice to perform this 
procedure can do surgery. Taking Florida as an example, no 
physician can delegate a surgical hair transplant procedure to 
a non-medical or unlicensed individual, even under direct su-
pervision.
H. Authority:  In addition to the M.D. or D.O. certification, 
what other credentials demonstrate proficiency in hair trans-
plantation?
Dr. Mejia:  Our mission at ISHRS is to educate doctors and 
keep them current. The American Board of Hair Restoration 
Surgery is a separate board that administers an examination 
process that certifies and accredits successful candidates that 
have demonstrated proficiency in hair restoration surgery.
H. Authority: Because this is a zero-tolerance procedure, you 
cannot get things only 75 percent right.  Do you believe that 
the training and the examination is strict enough?
Dr. Mejia: As in all surgical procedures, hair restoration is 
an ongoing training process. People need to be committed to 
constantly learning and updating their surgical techniques, 
refining the proper hairline designs, and staying abreast of 
the proper safety standards in regard to anesthesia, infection, 
blood-borne pathogens to name a few. 
H. Authority: With hair transplantation, we’re talking about 

Expanding hair transplantation leads 
to black market

Clouds Gather Over 
Medical Tourism

Hair restoration surgery continues to expand according to results in a recent survey conducted by the International Society 
of Hair Restoration Surgery (ISHRS). The worldwide volume of surgical hair restoration procedures performed from 2014 
to 2016 rose 60 percent, with 635,189 procedures performed in 2016. Asia led the way with 195,284 procedures, followed 
by the Middle East with 149,400 and the U.S. with 133,136 procedures. The Middle East experienced the biggest increase 
in the number of procedures in 2016 with a 163% increase from 2014. 

The majority (61.1 percent) of hair restoration patients treated by ISHRS members in 2016 traveled more than 20 miles/32 
kilometers for their procedure, which included travel to a different state, region or country. And therein lies a problem. In 
2017, then ISHRS president,  Ken Washenik, MD, PhD, FISHRS stressed that patients who decide to travel for a hair res-
toration procedure need to do due diligence when researching and deciding on their surgeon, as the ISHRS has witnessed a 
black-market spawning from non-  doctor clinics illegally performing the procedure under the auspice of medical tourism. 
“In some countries, we are hearing horror stories of patients who receive poor growth, poor results and often permanent 
damage to their scalps at the hands of unlicensed technicians who are operating hair restoration clinics illegally,” said Dr. 
Washenik. “While there are many qualified, ethical physicians in these countries who produce good results, others who op-
erate illegal clinics entice unknowing consumers with cheap prices and promises of guaranteed results.”

To learn more about the risks of “medical  tourism” and gather sound advice to share with men and women looking for a safe 
and ethical hair loss solution, The Hair Authority met with board-certified dermatologist, Dr. Ricardo Mejia, M.D., FAAD, 
Fellow, American Society for Mohs Surgery and  Diplomate American Board of Hair Restoration Surgery. Dr. Mejia is well 
positioned to talk about the risks associated with the growing “black market” because he serves on the board of governors for 
the International Society of Hair Restoration Surgery and chairs the subcommittee on the unlicensed practice of medicine

“We are deeply concerned that some doctors 
are delegating a surgical procedure to 

unlicensed or non-medical personnel that 
have little or no training in the procedure.”

“A hair transplant procedure is supposed to 
make you happy and unfortunately, we’re 

seeing tragic results from some of these clinics 
where the only motivation is money.”

Cont’d Pg 32
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illegal, and there have been instances in which those involved 
have been jailed. Although this occurs in many countries, the most 
notorious is Turkey (Robert H. True, MD).
In an effort to drive public awareness of the risks from unqual-
ified, unlicensed hair transplantation clinics, whether foreign 
or domestic, the ISHRS has mounted a social media campaign 
to warn those considering “bargain procedures”, named Be-
ware of Black-Market Hair Transplants!  Their concerns  
are underscored by opinions penned by the many of the most 
qualified surgeons and published “Hair Loss Dossier.”  One 
example, “Choosing a surgeon who is highly trained, experienced 
and abreast of the latest advancements in this field has become 
even more important. It helps assure you will be offered the latest 
and best techniques for your situation. No two patients are ever 
equal, and what is best for one may not be the best for another… 
Having a hair transplant procedure is one of the most important 
decisions you will make. It will permanently affect the way you 
look, so extensive research is important, and more than one con-
sultation are advised before a final decision is made. While cost is 
an important factor for many patients, it should not be the only/
most important factor in your final decision” (Marco Barusco, 
MD).
Disclosure: John Vincent is author of a new book - “Hair 
Loss Dossier: The Big Lie about the Causes, Cures Treatments 
and Scams” which is available from Amazon. Contributors to 
this book and who are quoted in this article include:
Carlos Puig, Fellow ISHRS, Past President ISHRS
Sharon Keene, MD, Fellow ISHRS, Past President ISHRS. Certified Amer-
ican Board of Surgery.
Bessam Farjo, MD Diplomate and Past Board Director of the American 
Board of Hair Restoration Surgery (ABHRS), Past President & Fellow of 
the International Society of Hair Restoration Surgery (ISHRS), 1st Euro-
pean President, Founder Member and Past President of the British Asso-
ciation of Hair Restoration Surgery (BAHRS), Member of the European 
Hair Research Society (EHRS). Board of Trustees, the Hair Foundation, 
Fellow, Board Member and Medical Director of the Institute of Tricholo-
gists (est.1902), Founder Member of the Trichological Society,
Marco Barusco, MD  President of the American Board of Hair Restoration, 
Fellow, International Board of Hair Restoration Surgeons, Assistant Profes-
sor of Surgery – University of Central Florida College of Medicine, Diplo-
mate, Current President of the Board of Directors for the American Board 
of Hair Restoration Surgery (ABHRS), Member of the Board of Trustees of 
the American Academy of Cosmetic Surgery
Robert H. True, MD, Diplomate, ABHRS. Member, ISHRS.

a procedure that creates the image that you carry out into the 
world every day.  It’s also a procedure that has long-term con-
sequences. Your hairline could look right on day one and be 
very wrong in thirty-six months’ time. For these very person-
al reasons, it is not about the money, it has to be about the 
long-term results. As we stated earlier, it is a zero-tolerance 
procedure. 
Dr. Mejia: A hair transplant procedure is supposed to make 
you happy, but unfortunately, we’re seeing tragic results from 
some of these clinics where the only motivation is money. We 
see hair lines that are not natural. We see people actually start-
ing to wear hats to try to cover it up. They have scars and in-
fections that are not fixable or repairable. They’re ashamed of 
what has happened to them. This is not the way it’s supposed 
to be.

H. Authority: What would you like a member of the public 
visiting your website or reading our publication to remember 
as your final word of advice?
Dr. Mejia:  My final warning is, buyer beware. Before you 
jump into a hair transplantation procedure, research a lot and 
don’t be lured by guarantees, fancy marketing ads, or signifi-
cantly cheaper prices, because these can be warning signs that 
you may be headed into trouble. The most important thing is 
to verify your doctor’s ISHRS credentials. Verify that they go 
to meetings. Verify that they’re a licensed doctor. Verify the 
number of years of training and try to meet or speak with pa-
tients. Finally, if you’re going to travel abroad, make sure that 
it’s your doctor who’s going to be doing the procedure.
H. Authority:  Thank you for sharing this valuable advice. 
Readers can find more information at 
www.ISHRS.org.

“My final warning is, buyer beware. Before you 
jump into a hair transplantation procedure, 
research a lot and don’t be lured by guarantees, 
fancy marketing ads, or significantly cheaper 
prices, because these can be warning signs that 

you may be headed into trouble. ”

Many hair surgeons who have made it their life’s work to pro-
vide better, more affordable hair surgery are finding their prac-
tices being hijacked by untrained, profit-driven newcomers. 
The advent of ‘robotic’ machines, designed to make an exact-
ing procedure more automated, has allowed some unscrupu-
lous doctors (and some non-doctors) to offer surgery without 
the traditional hands-on training that has been the hallmark of 
the ISHRS. This is particularly true for certain overseas clinics 
that offer patients deeply discounted prices through aggres-
sive advertising and promotion, as past-president of ISHRS 
and recipient of the group’s Golden Follicle award, Dr. Carlos 
Puig, notes in the book, “Hair Loss Dossier: The Big Lie about 
the Causes, Cures Treatments and Scams” 

The Abuse of Robotic Surgery
Hair transplantation is an at-
tractive “cash” business and 
many doctors are trying to 
“get in on the action.”   Since 
the profitability of other areas of 
medicine has been shrinking, the 
lure of this field has led to many 
doctors exploiting new technol-
ogies not as an aide to greater 
precision, but as a  substitute 
for adequate training… and 
shortcut to increased profits. 

Robotic assistants and other mechanized devices extract fol-
licular units that can then be placed into a thinning or bald 
area. They are supposed to be operated by a physician. How-
ever, sometimes it is assistants or technicians, not doctors, 
who do the extractions. They believe this is a safe practice, 
carrying the same risk as drawing blood. Unfortunately, this is 
not true. In fact, allowing non-physicians to perform surgery 
is illegal  in most states, but unfortunately it remains all too 
prevalent.
Patients are advised to make doubly sure it is the doctor who is 
really doing the surgery.  Experienced hair restoration surgeons 
make subtle, but serious, decisions while harvesting grafts in 
order to optimize the use of the donor area and prevent exces-
sive scarring.  A veteran hair surgeon adds,  “Technically, doc-
tors are supposed to be proficient in any surgery they subsequently 

delegate to a physician extender (assistant, or nurse) and should 
not be encouraging the unlicensed practice of medicine by techni-
cians” (Sharon Keene, MD).

The Abuse of Transplant Tourism
Another focus of this year’s ISHRS meeting has been nick-
named, “Transplant Tourism” and refers to hair transplant 
surgery being offered at bargain rates-often in third-world 
countries. 
Horror stories on the internet report the bad experiences of 
multiple victims of inexperienced or unqualified doctors and 
technicians. A UK hair restoration surgeon with years of expe-
rience and extensive involvement with prestigious hair surgery 
organizations, adds these comments:  “There have been many 
breakthroughs in hair transplant surgery that have led to better 
results. While this improvement in techniques and results is a good 
thing, it also caused an interesting and unique phenomenon; the 
opening of clinics manned by technicians and physicians with lit-
tle to no experience in hair restoration surgery, offering procedures 
without formal training. This rapid increase in clinics offering 
these services has caused an increase in the number of complica-
tions that would have been avoided by an experienced hair res-
toration specialist.” (Bessam Farjo, MD). Another highly re-
garded specialist, practicing exclusively as a hair surgeon since 
1992, told me, “Typically, these (transplant tourism destination) 
services will be offered at very low prices on the internet and in-

clude airfare and accommodations. 
But be aware that these surgeries are 
often performed by unlicensed techni-
cians without any medical training 
and without any involvement of a 
doctor. If a doctor is involved, they 
rarely have training in this specialty. 
Almost all this surgery is the FUE-
type. In most states in the USA and 
in most countries, such practices are 

In October, an elite group of hair surgeons, researchers and 
consultants gathered in Hollywood, the birthplace of tele-
vision and movie stardom.  And just as has this town has 
changed since I grew up in L.A., so has the message the group 
now needs to convey about hair restoration.  

ISHRS 2018
Personal Observations & 
Highlights

By John Vincent

IHA IHA

Beware of cut-price deals

Beware of overseas promos

Bad surgery = cover up
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Recording the human face in art is a long-held tradition, from 
the Roman Bust to the 15th century Dutch painting. The 
portrait signals power, prestige and wealth. Corporations have 
also used portraits to depict their leaders. For example, UK 
retail banks have been collecting images of their founders and 
chairmen since the 18th century. These paintings remain on 
proud display in London head offices.

For a company, the portrait provides a public face and iden-
tity to an impersonal institution. But portraits can also reveal 
interesting trends and attitudes towards appearances. Research 
I carried out on portraits with my colleague Victoria Barnes 
revealed some interesting results.

One article published in the journal Enterprise and Society 
analysed the commissioning of bank managers portraits in the 
early 19th century. The research showed that, from a very ear-
ly stage, newly formed joint-stock banks realised the value of 
such art works and used them to successful create a corporate 
identity and signal their place in the market.

Another article, published in the Journal of Management and 
Organisational History, examined how Lloyds Bank began 
collecting portraits of past bank chairmen in the 1960s and 
put them on display in their head offices. One thing that stood 

out to us in this research is the changing patterns in men’s 
facial whiskers over the decades. Recent fashion has embraced 
all forms of facial hair, but it has not always been so well ac-
cepted.

Ancient Egyptians believed shaving was associated with clean-
liness. Greeks were proud of their beards, which symbolised 
authority and wisdom. Roman whiskers tended to be less 
luxurious and neater, while Vikings sported large beards and 
moustaches, their fearsome appearance adding to their formi-
dable reputation in combat. Conversely, later armies often dis-
couraged facial hair as beards could be seized in battle by the 
enemy to incapacitate a soldier.

Beards thrived in the UK in the Medieval and Tudor 
periods. Most of Elizabeth I’s key advisers have beards in their 
portraits. Charles I (1600-1649) famously sported a small 
and neatly trimmed beard, combined with a moustache. His 
whiskers may have been famed but they did not prevent his 
execution. Then, the late 17th and 18th century witnessed the 
return of the clean shave in Europe, providing abundant work 
for barbers.

In the early 19th century, beards returned with a flourish. But 
they were associated with left-wing, anti-capitalist revolution-
aries. Just picture Karl Marx.

Fashions changed again from the 1850s. As revolutions across 
Europe were extinguished, in Britain the Victorians enthusi-
astically embraced beards and muttonchops – big long side 
burns that connect with a moustache. For them, the beard 
signaled power, masculinity and status. This was an age when 
British trade, commerce and industry were in the ascendance. 
Masculinity was therefore on display during a period of su-
preme confidence and economic success. This really was a time 
of “peak beard”.

Beards and business
Within companies, the beard has a mixed history, usually de-
pending on contemporary fashions. From 1850 to 1900, Brit-
ish businessmen usually had some form of facial hair. Visit the 
halls of many UK institutions with a history back to the 19th 
century and you’ll see a line of portraits of men with beards.
The Edwardians at the turn of the 20th century, in contrast, 
rejected the full facial hair of their forebears and adopted the 
moustache. At a practical level, those fighting in World War I 
shaved off their beards to ensure their gas masks fitted prop-
erly. But they often retained their moustaches. The preference 
for a smooth shave with only a moustache followed thereafter 
during a period of mixed economic fortunes for British busi-
ness, interrupted by two world wars and disrupted by the loss 
of Empire.

As successive generations attempted to move away from the 
one before them, the beard found favour again in the hippy-in-
fluenced 1960s and 1970s. The Beatles led this trend. Facial 
hair fell out of fashion in the 1980s and 1990s, when trust-

worthiness in business was signalled by a clean shave. Indeed, 
companies such as HSBC even had a “clean shave” policy at 
this time, according to archivists I’ve spoken to there. This was 
an era of Margaret Thatcher, Ronald Reagan and free-market 
capitalism. And, of course, more women were visible in both 
politics and business.

Reflecting the face of corporations, company portraits reflect 
trends in the appearance of businessmen and women. More 
recently they also reflect changes in the way that companies 
project their identity. They are no longer merely a procession 
of middle-aged, white, senior male managers with beards, as 
seen in the portraits of 19th-century bankers. Banks now dis-
play images that are more diverse – of people from various lev-
els of the company, of women and different ethnicities. Thus, 
the company portrait survives but reflects progression in the 
society in which it is embedded.

Changing fashions in facial hair also opens opportunities for 
business. Barbers’ services and beard products allow men to 
groom in style. This reinforces the growing trend for men to 
spend more time and money on their appearance, a trend 
which shows no sign of abating. A growing popularity of 
beards is, obviously, less good for those producing razors.

Facial hair has traditionally signalled masculinity. As 21st-cen-
tury businesses are, of course, gender diverse, facial hair will 
never be the essential work accessory, but rather a style choice 
and positive vehicle for charity fundraising through initiatives 
including Movember and Decembeard.

After recent research in the Journal of Evolutionary Biology 
found that all women questioned preferred men with facial 
hair, there may be more than just a business case for men to 
keep their whiskers. Whatever the motivation for hair growth, 
it looks like the beard will always be with us.

Beards, business and 
a history of facial hair 
in the workplace

By Lucy Newton
Associate Professor in Business History, 
Henley Business School, University of Reading
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