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Standard Matters is published by Standard Homeopathic Company to provide information 
to all employees about the happenings across all of our companies.  Your input is welcome.  
Ideas, comments and stories should be forwarded to beth@hylands.com.

WE ARE DEDICATED TO MAKING SAFE, EFFECTIVE, & NATURAL HEALTHCARE SOLUTIONS EASILY ACCESSIBLE TO ALL.

In 2012, we purchased 13301 S. Main Street with great 
anticipation of a state-of-the-art manufacturing facility 
that would drive Hyland’s well into the future! So, it is 
with great excitement and pride that we announce and 
celebrate that the fi rst fi nished goods for consumers have 
come off  the new line at Main Street! The production 
of Hyland’s Leg Cramps Caplets (40 count) is truly a 
company-wide accomplishment, touched by members of 
every team to make this happen.

This fi rst product marks yet another milestone in Hyland’s 
history books. It follows other such milestones as getting 
our fi rst product placed into Walmart back in the ‘80’s; the 
launch of our pediatric cold and cough liquids in 2009; 
the relaunch of our Baby Teething Tablets in 2011; and so 
many others. With over 115 years of history, our company 
has been leaving its mark in so many ways. Today, with 
this fi nished product production at Main Street, we propel 
Hyland’s into the forefront of manufacturing homeopathic 
medicines in the United States.

This is just the beginning. With this signifi cant milestone 
under our belt, we are looking forward to even bigger 
leaps into the future. Next up are:

• Loading up our automated packaging line with more 
tablet packaging, including 3-grain and 1-grain tablet 
triturates.

• Bringing liquid production into Main Street with 

our high capacity bulk processing and packaging 
operations.

• Transferring powder and tablet processing into our 
new state-of-the-art operation.

• Using our new capacity to grow our business and 
provide more outstanding new and existing remedies 
to those in need.

In a year where there is so much concern, fear and 
division, it is no small feat that we have created an 

opportunity to truly celebrate. We are not just celebrating 
the accomplishment itself, which is meaningful, we are 
also celebrating the teamwork, the camaraderie that this 
step took to achieve. We are celebrating the opportunity 
and hope for the future growth of this company;  we are 
celebrating our perseverance during so many headwinds. 
We are celebrating the path we collectively have laid to 
the future. We celebrate because it’s important to refl ect 
on occasion and acknowledge such a huge moment in 
our history that is owed to each of us! 

We accomplished this milestone together through an 
ongoing dedication to our vision, mission, strategy and 
core values. With more than a decade of eff orts, we 
committed to growth with and for our consumers. We 
invested not only the dollars, we committed your time and 
talent throughout our organization. We aligned ourselves 
across all areas of the business with the common goal of 

Celebrating Main Street - We’re Up and Running!

Continued on page 4
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Jay’s Journal
In the garden...
After a warm, languid early autumn, the weather has 
turned chilly in the mid-Atlantic.  We have late-season 
fi gs and fl owers.  Everything else is beginning dormancy.  
We also have the autumnal light, sun angles are low, 
and dawns and dusks are piercing and colorful.  Daylight 
savings is over, and darkness is upon us before the 
dinner hour.  If you listen, you can hear winter coming.

I bid you the gratitude of Thanksgiving.

Thanksgiving will be diff erent. Through the years, I’ve 
often written about my aff ection for Thanksgiving: 

family, food, friends, and no gifts to buy. But, our beloved 
2020 is throwing us yet another curve-ball.  How do we 
have family celebrations in a pandemic?

The underlying premise for Thanksgiving remains the 
same.  It is a time to take a step back and refl ect on 
goodness, on blessings, on gifts received.  There are 
many blessings and gifts this year - even amidst the 
chaos.  We all have things for which to be grateful; we 
will just need to be a bit more fl exible on our methods of 
celebrating them.

You may have had the opportunity to attend a Zoom 
party or dinner.  It is doable, not particularly satisfying, 
in my opinion, and certainly not the same as a live 
reception or dinner.  If you are like me, you are suff ering 
from Zoom fatigue.  But in the spirit of gratitude, it 
is worthwhile to refl ect on what the pandemic would 
be like without all the technology on which we rely.  
Imagine the isolation that many would have if they 
didn’t have Zoom, or Teams, or Skype.  So perhaps our 
critique is misplaced - maybe we should have Zoom 
gratitude instead of Zoom fatigue.  I spoke to a friend in 
Switzerland who is a prominent and infl uential business 
leader.  He is accustomed to having things his way.  The 
pandemic has made him very angry.  He wants the little 
things “right” again (after all, he is Swiss).  He fi nally had 
an epiphany: stop the anger over the small things and be 
grateful for his family, his health, and his life. He’s right.

So here’s my opinion: Thanksgiving will be diff erent.  We 
will not see our whole families, and many of us will need 
to isolate.  If we get together, particularly indoors, we 
will need to distance and mask.  We may need to use 
technology to visit instead of in person. And it will be fi ne. 
Diff erent.  Not equivalent.  But fi ne.  The bigger context 
is important: gratitude for what we have - goodness, 
blessings, gifts received.

I am grateful for you.  Our teams have performed 
marvelously in the face of many challenges.  We did the 
work.  We are making it through.  Maybe better said, you 
did the work, and you are making it through.  So thank 
you for your work in a higher purpose, work in the care of 
others, and for doing and being better every day.  

Enjoy a diff erent kind of Thanksgiving, but one where you 
can be silent, listen, be grateful, and celebrate blessings.
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Shima Trejo joins the 
Quality team as the 
Quality Systems Manager 
- Change Control.  
Shima is working on 
streamlining Hyland’s 
change management 
program. She works on 
Master Control MOC 
(Management of Change) 
module implementation 
and transition of the CCR 
process to align with 
industry practices.

Shima likes to spend time 
with her husband and 
two children. Her hobbies 
include traveling, being 
outdoors, health & fi tness, 
listening to audible books, 
and trying new foods.

New Team Member 
Announcements

Shima Trejo
Manager, Quality 

Systems – Change 
Control

Main Street

Denise Flores
AR Chargeback 

Coordinator
Corporate HQ

Denise Flores is new 
to the Accounting 
Department.

Denise started as a temp 
over six months ago 
working as an Accounts 
Receivable Chargeback 
Coordinator. She will 
now oversee a variety 
of Hyland’s customer 
accounts. She’ll be 
responsible for all aspects 
of the accounts from 
payment reconciliation, 
disrupts and promotions.

When not at work, Denise 
enjoys hiking, biking, yoga 
and reading.

MARK YOUR CALENDAR
     

November 2nd - 6th 
Update your T-shirt size in ADP

 November 9th 
Holiday Card Contest Artwork Due     

 November 16th - December 4th          
Open Enrollment

                       November 26th     

Full Holiday - Thanksgiving Day 

        November 27th   
Full Holiday - Day after Thanksgiving

 December 11th  
Employee Recognition/Holiday            

Virtual Celebration

          December 24th    
Full Holiday - Christmas Eve

        December 25th               

Full Holiday - Christmas

        December 31st             

Full Holiday - New Year’s Eve

      January 1st, 2021               
Full Holiday - New Year’s Day 

 

Open Enrollment 2021 begins Nov. 16 and runs through Dec. 
4, 2021 for all benefi t eligible employees. Open Enrollment is 
the time of year when you have an opportunity to make new 

elections and changes to your benefi ts!

This year, Open Enrollment meetings are going virtual! Stay 
tuned for our NEW Virtual communication tools which include 

a NEW Benefi ts Mobile App! 

 

 

 

 

If you have any 
questions about 
the enrollment 
process, please 
contact Jennifer 
Benites at 
jbenites@hylands.
com or Kristy Tran 
at ktran@hylands.
com

We are excited to announce that we have 
added one full paid holiday to our schedule!

In our ongoing eff ort to enhance employee 
benefi ts, we have extended our Christmas Eve 
and New Year’s Eve half-day holidays to Full 
days of paid time off !  This means we all get an 
extra paid day each year!



Celebrating Main Street - We’re Up and Running! Continued from front page...

Coming soon, “Thankful Thursdays”
Who are you thankful for at work? November is the 
month of gratitude and here’s a great way to show one 
of your fellow co-workers how much you appreciate 
them.  Log on to Workstars NOW and let them 
know “You Make the Diff erence” and give them the 
opportunity to win in the monthly raffl  e!!

hylands.workstar.com

getting production up and running at Main Street!
We can clearly see the dedication and eff ort on the 
front line at our Los Angeles Campus: the obvious and 
necessary steps of designing Main Street, building it and 
setting it as the foundation we needed. We created our 
start up team and they have been the “faces” of this eff ort. 
However, we owe much to so many other team members. 

We can be grateful that our teams at 131st Street just kept 
going, continuing to get product out for our consumers, 
working overtime and weekends, focused and committed 
to getting the product made. We hope this step will provide 
some relief to those eff orts with an opportunity now to bring 
in liquids and accommodate the demand for our product.

And we have even more direct and indirect contributions 
from the Hyland’s community: fi nancial support to 
make it happen, design teams that ensured our product 
packages could work on the equipment, engineering 
and development to take the designs and execute them 
through numerous trials before success; brand teams and 
marketing envisioning the brands and creating the demand; 
hundreds of tests and documentation conducted by quality 
and validation; the detailed planning to ensure supply, the 
phasing in and out, and control of inventory; and so many 
more support areas of the business that did their jobs so 
others could focus on this initiative.  And we are not done 
yet…. this is one giant step into our future but we have 
more steps to take.
We are stepping into new technology, a new era for 
manufacturing homeopathic drug products in the United 
States. This new technology includes an automated 

packaging line that is cleaner, faster, safer. It not only 
automates packaging but has sophisticated inspection and 
controls as we assemble the packages. It also provides 
more opportunity for our employees to learn and grow into 
new and modern skill sets. We expect this new technology 
will also improve our regulatory profi le and open doors to 
expanding our production options beyond homeopathic 
medicines.

And as we advance at Main Street, the signifi cant sacrifi ces 
of so many will begin to pay off . Ultimately, Main Street 
expands our capacity, lowers our cost, and off ers relief of 
our fulfi llment challenges. It will make our lives easier as we 
work together to maximize its potential. Success will breed 
more success and it will allow us to invest in the growth of 
our people and the company. We are proud to have each of 
you on our team to make this happen. Thank you for your 
continued eff orts and 
dedication. We say it 
as often as we can, we 
cannot do this without 
you. We cannot help our 
consumers with great 
medicine if we are not 
doing our jobs. 

We will continue this 
celebration later this 
month…stay tuned!

Congratulations to the October Raffl  e Winners:
Arturo Gandarilla * Amy Margolis * Terrish Floyd

Desiree Linzaga, 
Janice Bergenholtz



The Great California ShakeOut
On October 15, employees from Main Street and Corporate HQ participated in The Great California ShakeOut.  At 10:15 
am, the offi  ce area and lunch room had to DROP, COVER and HOLD ON, as if there was a real earthquake taking place.

Although the number of participants was fewer than in previous exercises, due to social distancing protocols, those who 
were in the facilities took this great opportunity to practice how to be prepared.  

The LA area has experienced some recent earthquakes, which served as reminders of the need to know how to react in 
these situations.  Great job to all those who participated.

by Pamela Salapong

Tony Lu

Bethany Carillo

Johnny Calvillo
Henry Nguyen

Earl Johnson Ahmad Kahn



Look for more family news next month!  Send yours to beth@hylands.com. 

Baseball

The batter is ready
The pitcher is winding up
Three, two, one, Homerun!

~ Penny Lane McPeak
   Age 9

Who says kids aren’t excelling with 
virtual learning?  Penny McPeak, 
the nine year old daughter of Alison 
McPeak, EER Manager, recently 
entered the 16th annual international 
children’s Haiku contest, sponsored 
by JAL, an organization that promotes 
the development of aviation and the 
“realization of a prosperous and peaceful 
society in the 21st century.” The theme 
for this year was sports.  Penny’s entry 
was the GRAND PRIZE WINNER for her 
region!  Congratulations, Penny!  Well 
done!

Mercedes Gutierrez, manufacturing 
supervisor, has a new grandson, named 
Mario Jr.  He was born September 5, 
weighing in at 10 lbs 11 oz.  He joins 
his big sister Montserrat, whose equally 
angelic visage you may recall from a 
previous newsletter. ♥

Toni Enriquez-Santos, Document Control Coordinator, sent her grandson, 
Rayden Ace’s  pictures and success story: “Last week he wasn’t really feeling 
well because of a sore throat and cough.  His dad bought Hyland’s Cough 
Syrup at CVS and he felt better the next day!  He wanted to drink all of the 
contents of the bottle in the third picture, maybe it tastes too good!  Thank you, 
Hyland’s for making our little Chubbster active again!!!”



♥Pet Corner is a recurring feature in Standard Matters. Pets are featured by random selection from the ongoing pool of submissions, 
so send your pictures and stories to Beth Monaco (beth@txoptions.com).  We also welcome pictures and news about your kids, 
special events, or anything you want to share. 

Cat Nanny 
On Duty

Lara & Luna

Healthy Recipe Swap is a new feature where we can share 
our favorite healthy recipes.  Send yours to beth@hylands.com

Healthy Recipe Swap
PERUVIAN QUINOA STEW

From Moosewood Cooks At Home
   Recommended by Marie Simpson

Ingredients:
• 1/2 cup quinoa, rinsed
• 1 cup water
• 1 onion, diced
• 2 garlic cloves, minced
• 2 Tbs oil (any light oil)
• 1 celery rib, chopped
• 1 carrot, sliced (1/4-inch thick slices)
• 1 bell pepper, cut into one inch pieces (any color)
• 1/2 zucchini, cubed
• 2 cups chopped tomatoes, fresh or canned, undrained
• 2 tsp ground cumin 
• 1/2 tsp chili powder
• 1 tsp ground coriander
• 1 pinch cayenne (or to your taste)

This month, we have a beautiful eight year old black & 
white ‘tuxedo’ cat named Luna, who lives with Lara Noble, 
CMMS Administrator. 

Never having been a mother herself, Luna became very 
close and protective when Lara became pregnant. Refer 
back to the October newsletter to see the announcement 
of Lara & Eduardo’s sweet new baby, Mateo.

During this time, Luna remained by Lara’s side while she 
worked from home, even walking her to the car every time 
she had to leave the house, then awaiting her return. 

Mateo is now three months old and Luna is still on guard, 
always devotedly sleeping outside of his bedroom door.

• 1 tsp dried oregano or 2 tsp fresh
• 1 cup vegetable stock
• fresh cilantro, fi nely chopped (optional)

Steps: 

Rinse your quinoa really well. Place it in a pot with the 
water and cook, covered over medium heat, for about 15 
minutes or until soft. Set aside.

While the quinoa cooks, saute the onions and garlic in the 
oil for about 5 minutes over medium heat.

Add in the celery and carrots. Continue to cook for about 5 
more minutes, stirring often so nothing sticks or burns.

Add in the bell pepper, zucchini and tomatoes, along 
with the spices (cumin, chili powder, coriander, cayenne 
and oregano). Let that blend together for just a few more 
minutes and then stir in the stock. Cover and simmer for 
about 15 minutes until the veggies are tender.

Stir in the cooked 
quinoa and adjust 
the salt to taste. Just 
before serving, stir 
in the cilantro if you 
choose, or sprinkle 
on top.

That chill in the air means it’s time for soups and stews!  
You can top this one with grated cheddar or vegan cheese 
if you like. Cilantro is optional, but I think it really makes it. 
I also like cornbread with this - very satisfying.



Meanwhile in KOP   

Below: Elyse Boulanger 
and her husband Phil, 
enjoying the Fall colors in 
Sutton with friends, hiking 
along back roads.

Sutton team members Penny Corey, Carolyn Marsh and Tiffi  ny 
Bonner, all in customer service as well as being members 
of the Occupational Health and Safety Committee, recently 
participated in a two-day training program on First Aid in the 
Workplace. 

The Course was sponsored by CNESST (Committee on 
Standards, Equity, Health and Safety at work), Quebec’s 
governing body entrusted with the promotion of labor rights and 
obligations. 

The trio learned the fi rst aider’s roles and responsibilities, 
the regulations and legal aspects, the emergency 
intervention protocol, emergency situation assessment and 
cardiopulmonary resuscitation on adults and children. They 
also learned to provide specifi c treatments in order to immobilize an 
injury, to use an automated external defi brillator (AED) and to administer 
adrenalin with an auto-injector.

The course instruction covered protocols to accommodate for Covid-19. 
Although social distancing made it challenging to participate in some 
hands-on maneuvers, role playing various scenarios was utilized.  
Diff erent methods on some fi rst aid responses needed during “Covid 
times” were taught, such as covering the casualty’s face with a mask 
while assisting them as well as chest compressions without performing 
mouth to mouth resuscitation.

First Aid Certifi cation
Left: Penny Corey 
practicing chest 
compressions during the 
training.

Fall in Sutton

The countdown has gone from years, to months and now weeks.  
Countdown to what?  Ed Mansky, KOP Operations Manager, is retiring 

at the end of 2020, after 22 years with Hyland’s.  Five years ago when 
he began to plan his exit strategy, he meant this to be a coast year, just 
leisurely training his replacement.  Instead, it has turned out to be a year 
unlike any other in his career.  

When the time comes, Alison McPeak, EER Manager, will be stepping up to 
take over some of Ed’s responsibilities, along with Matt Frankl, Inventory 
Control Coordinator, who has remained in the offi  ce full time, as well 
as Jessica Ledgerwood, Quality & Administrative Coordinator, currently 
WFH.  To that end, Alison, who has been WFH since March, is now back 
at the KOP offi  ce one day a week, to begin the process of shadowing Ed.

On Alison’s fi rst day back, she set up a temporary offi  ce, since her offi  cial 
offi  ce is located on ‘the other side’ of the 
facility now inhabited by another team, 
keeping teams apart for physical distancing.  
They worked together in Ed’s makeshift 
offi  ce, presently in the Inner Library.

Over the next weeks, they will cover, among 
other things, daily operations, contacts 
and where everything is kept, to enable a 
smooth transition of management when 
Ed makes good on his threat to retire on 
December 31!



All of us are seeing less of our co-workers these days, 
between people working from home and physical 
distancing.  As one of those who have been WFH, I miss 
the lively conversations we have at the KOP offi  ce.  

In August I presented my co-worker Beth Monaco with a 30 
day song challenge as a way for the two of us, both WFH 
now, to connect regularly like we used to.

We agreed to meet at lunchtime on workdays that we are 
both available.  We meet on Teams and have honed our 
screen sharing skills considerably as well!  We give a short 
preamble about the chosen song of the day and share 
our screen to play it, usually from YouTube.  After a brief 
discussion of that song, the other person takes her turn.  
We like to talk about the year the song was recorded and 
what we were doing that year.  My kids sometimes are 
having lunch at the same time, and they enjoy getting some 
music education on their break.

Because we don’t meet on weekends, and we both have 
had recent vacations and days off , plus our schedules don’t 
always mesh, the challenge is lasting way longer than the 
30 days.  This has become a part of the day that gives us 
both a touchstone and a chance to just visit and talk about 
music, a little like old times, even if we can’t share a bag of 
chips at lunchtime anymore.

At the end, we’re going to have a very unique playlist!

Isn’t there someone you miss from work who you’d like to 
have lunch with to talk about your favorite songs?

You could make up your own topics, but this is our list:

1.  A song you like with a color in the  tle
2.  A song you like with a number in the  tle
3.  A song that reminds you of summer  me
4.  A song that reminds you of someone you would rather forget  
     about
5.  A song that needs to be played loud
6.  A song that makes you want to dance
7.  A song to drive to
8.  A song about drugs and alcohol
9.  A song that makes you happy
10.  A song that makes you sad
11.  A song that you never get  red of
12.  A song from your preteen years
13.  One of your favorite 70s songs
14.  A song that you would have played at your wedding
15.  A song that is a cover by another ar  st
16.  One of your favorite show tunes
17.  A song that you would sing a duet with on karaoke
18.  A song from the year that you were born
19.  A song that makes you think about life
20.  A song that has many meanings to you
21.  A favorite song with a person’s name in it
22.  A song that moves you forward
23.  A song that you think everybody should listen to
24.  A song by a band you wish were s  ll together
25.  A song by an ar  st no longer living
26.  A song that makes you want to fall in love
27.  A song that breaks your heart
28. A song by an ar  st with a voice that you love
29.  A song that you remember from your childhood
30.  A song that reminds you of yourself

“Noteworthy” is a regular feature highlighting music as a great way to connect, motivate and uplift us. What songs inspire you? What 
music do you associate with an aspect of life? Do you have a quarantine playlist you want to share? Send your songs, reviews and 
stories to beth@hylands.com.

“
Connecting Through Music

Thoughtfully curated song recommendations from your co-workers.

by Alison McPeak



We hear it all the time... data breach. It seems world 
headlines have found it commonplace to report the latest 
company to have been breached.  Every week there is 
a news article about a compromised database, leaked 
passwords, or a new cyber crime. How does this happen? 
What is the catalyst behind these breaches? The answer: 
Passwords. 

Passwords are the primary line of defense for securing 
your accounts. A password is only as secure as the 
website you’ve used it in. Meaning if the website’s 
security protocols are not up to par, it can be hiding a wolf 
in sheep's clothing. 

These days hackers have many tactics when it comes 
to trying to gain access to personal information. One 
common trick used is Password Stuffi  ng. This process 
involves a hacker using personal information sourced 
from a weak or badly protected website, and trying 
your information over a numerous amount of common 
websites. 

How can we protect ourselves? Avoid reusing the same 
password everywhere. The Cyber Risk Committee 
encourages you to look through your personal passwords 
that have not been changed for the last six years, and 
update them, preferably to something unique to that site 
without commonalities. 

Password Stuffi ng, Data Breaches, and our Password Resets
by your Hyland’s Cyber-Security Committee

Annie Chen
Hyland’s Vice president of 
Marketing and Innovation

Annie Chen started her marketing 
career in pharmaceuticals and then 
spent the next 20 years developing 
and marketing consumer products 
across diff erent industries and brands, 
ranging from Motorola and Nike to 
Clorox and Ergobaby. In each of those 
roles, she used consumer insights to 
develop new products and launched 
them domestically as well as globally. 
Chen loves representing the voice 
of the consumer, and she applies 
this insight-based approach to lead 
Hyland’s marketing and innovation 
teams and looks to strengthen the 
connection to the brand with a new 
generation of consumers in a fast-
evolving market and media landscape.

Congratulations, Annie, for being 
one of the winners of the Business 
Excellence Award!  We are proud to 
have you on our team! 



Tips on Preventing Noise-Induced 
Hearing Loss by Joyce Keith

1.   Know how many decibels to which you’re being exposed. (See chart.) The decibel is a measure of the loudness 
of sound. It’s a logarithmic unit, meaning that an increase of 10 decibels (dB) multiplies the loudness by 10 times: 70 dB is 
10 times louder than 60 dB.

2.   Know when loud is too loud. The Occupational Safety and Health Administration off ers guidelines. Sounds below 75 
decibels (dB) are safe, whereas eight hours at 85 dB can be harmful, as is just 15 minutes at 100 dB. If you have to raise 
your voice to be heard over a sound, your hearing may be at risk.  

3.   Turn down the volume when using headphones to listen to a radio or electronic music device.  You may be 
damaging your hearing if you can’t hear the ambient noises around you, or if people nearby can hear the music to which 
you’re listening.

4.   Avoid using earbuds.  They are less effi  cient than headphones at blocking out background noise and can tempt you 
to keep turning up the volume.  Instead, use either the older earmuff -type headphones or new noise-cancelling designs.  

5.   Know the danger signs of hearing loss.  If your ears ring or buzz after being exposed to a noise, that sound was 
probably loud enough to cause damage.  If noise exposure makes hearing painful, muffl  ed, blurry or distant for hours or 
days, you are already in trouble.

6.   Monitor your exposure time.  Give your ears time to recover.  In noisy settings, take regular 15-minute “quiet” breaks 
every hour.

7.   Use ear protection when operating motorized power tools.  Don’t damage your hearing by using a gasoline-
powered lawnmower, power saw or other loud machinery without earplugs.

8.   Carry earplugs with you.  If you’re frequently in loud environments and you cannot leave, invest in custom-fi tted 
earplugs or, for maximum protection, acoustic earmuff s.  If worn correctly, earplugs are unobtrusive and can reduce sound 
levels by between 15 and 35 dB. For occasional exposures, bring along disposable plugs.

9.   Have your hearing tested once a year.  And if you suspect hearing loss or notice sudden changes in your hearing, 
or have ear pain, see an otolaryngologist or a licensed audiologist without delay.

Usually painless and progressive—and always permanent—acoustic trauma (noise-induced hearing loss) is a 
product of modern life. Being where music is blaring or where large groups of people are talking loudly may damage 
your hearing, as can driving a car at high speeds with the windows down, yet this type of hearing loss is preventable. 
Here are some ways to protect your hearing in loud environments:



This fall, we launched a brand new campaign for 
Hyland’s Baby & 4 Kids that incorporates illustrations 
from our new packaging and tells the story of our 
brand in a way that allows us to connect with parents 
in a meaningful way.  

We understand how important it is for parents to have 
natural solutions for their kids and families, especially 
when it comes to healthcare.  At Hyland’s, we believe 
that every parent deserves to care for their kids in the 
kindest way possible by providing natural remedies 
that are made with gentle and natural ingredients.

We’re excited to introduce our brand’s new message, 
A Kinder Way to Care, which will be communicated 
across all advertising platforms.

Speaking of advertising, we are thrilled to share that 
we have launched our fi rst ever TV campaign for the 

Hyland’s Baby & 4 Kids brands! While the campaign 
is limited to fi ve markets, it is a huge step forward 
to bring awareness of the Hyland’s brand to parents 
during the cough/cold season.  Developed in both :15 
and :30 second videos, our Baby & 4 Kids cough/cold 
ad, “Colds Are Not Kind”, will air in fi ve key markets, 
including Charlotte, Chicago, Ft. Smith, Minneapolis 
and St. Louis from 10/12 – 11/29.  

Broadcast programs include those that target the 
mom audience and include top shows such as Ellen, 
Dr.Oz, Friends, Black-ish, Live with Kelly & Ryan and 
more!  

To see our ad, you can visit the newly built campaign 
webpage, www.hylands.com/kind. And don’t forget to 
follow us on social @hylandshealth!

By Julie Kim

Introducing The New Hyland’s Baby & 4 Kids Brand Campaign  
A Kinder Way To Care For Kids


