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Standard Matters is published by Standard Homeopathic Company to provide information 
to all employees about the happenings across all of our companies.  Your input is welcome.  
Ideas, comments and stories should be forwarded to beth@hylands.com.

WE ARE DEDICATED TO MAKING SAFE, EFFECTIVE, & NATURAL HEALTHCARE SOLUTIONS EASILY ACCESSIBLE TO ALL.

Kudos to all Hyland’s employees, particularly 
those in Los Angeles County who, despite living in the 

county with the highest COVID-19 infection rate, have kept 
theirs down to just ten total cases out of 420 employees, 
since the pandemic onset.  

This achievement is the result of a two-pronged eff ort.  
First, each employee is taking personal responsibility not 
only for themselves but for the safety of others - inside and 
outside of the workspace, by using PPE, social distancing 
measures and lots of hand-washing.  Second, the Hyland’s 
management team, since March, has been strategically 
and tirelessly working on and executing all-encompassing 
policies to protect the health of the staff  and business.

Hyland’s Employees Beating the Odds
As part of its response to the pandemic and at the request 
of employees in the the survey, on July 22, the company 
arranged for Covid testing to be conducted at Main Street.  
Over 140 onsite and local working-from-home team 
members participated in this event and zero positive viral 
test results were reported.  We extend our gratitude and 
appreciation to all participants for their eff orts in keeping us 
all safe.

Keep up the good work!  Everything we’re doing is working!  
You are actually living proof that it’s possible to slow the 
spread of Covid-19!

Pamela Salapong, Joyce Keith, Lily Fletes signing people in 
for the event and directing pedestrian traffi  c

Barbara Gibbs, Yngrid Panduro, Alicia Marquez, Reeta Hardasmalani, Tito 
Hijosa await their turns and practice physical distancing

Myles Martin, Rich Walton, Salvador Barrera

Front to back: Maria Flores, Desiree Linzaga, 
Edwin Hernandez, Teresa Pena, Venecia 
Gutierrez, Jorge Rodriguez, Adriana Recio safely 
distanced



Jay’s Journal

In the garden...

The gardens are as busy as you are, but we are getting ready 
for fall.  Boy, do we have a lot of fi gs…fi g cookies, fi g jam, 
spiced fi gs, fi gs wrapped in prosciutto and goat cheese. I 
am fi gged out.  Apples are coming in as well, so time for pie, 
cobbler, and apple sauce.  The grapes are fi nished, and we are 
getting the last of the corn and tomatoes.  September is the pay 
off  for March.

…and one last thing…

We are a month away from a Presidential election.  It will be 
complicated.  It is important.  You are important.  You have an 
important responsibility - vote.  I cannot say this enough, vote.  
Vote, your Country depends on it.

Even with the disrupted rhythms of COVID in 2020, life got busy 
after Labor Day this year.  Most of you felt the strain.

First, there was inventory.

Fiscal 2020, ending June 20, 2020, produced an increase in 
estimated net revenue of 5.3% over the prior year.  

But, the pattern of sales for 2020 was most unusual.  The 
fi rst two quarters were relatively normal, although somewhat 
light, refl ecting cough cold competition from Zarbees.  Then, 
as a result of the pandemic, March and April produced record 
sales.  During March and April, the demand curve (what people 
bought at stores and online) and the consumption curve (what 
people actually used or consumed) for our products, particularly 
cough/cold, which are typically closely correlated, became 
discontinuous as consumers bought far more product than they 
consumed.  The eff ect of this behavior was twofold: 

1.  The replenishment patterns for brick and mortar stores 
became disrupted with the chains buying more than they 
needed and placing inventory in the wrong distribution centers.

2.  Disrupting supply chain forecasts and reducing inventory 
levels below safety stocks at SHC.

Simultaneously, responding to the safety requirements 
associated with COVID, manufacturing productivity, particularly 
of our key soft tablets, dropped dramatically as we shortened 
shifts to facilitate isolation and cleaning, and the staff  was 
periodically quarantined in an abundance of caution.

Our climb out began in August and continues.  We think that our 
inventories will be back to normal by the middle to end of this 
month.  THANK YOU to everyone who helped with this project.  
We know you worked many hours of overtime, and we are 
grateful.

At the same time…

We were in a rush to get the new packaging lines at Main 
Street operating to produce commercial products.  You all came 
through again on this project, with critical Process Qualifi cations 
completed and progress to production on track.  The Main 
Street lines are essential in catching up on our product 
inventories.

And then… we had a Board meeting with new directors to 
check in on progress so far and discuss our next steps.  I am 
pleased to report that our Board was very pleased with activity 
so far and are grateful to everyone for their hard work.  We 
discussed our Strategic Plan and future steps.

I can summarize for you:

The business thesis for SHC is simple: 

•  Increase revenue through more effi  cient marketing of existing 
products and accelerating a robust new product development 
pipeline.

•  Decrease costs through operating effi  ciencies and leveraging 
the new property, plant, and equipment at Main Street.

The plan is straightforward.

1. We are #1 or #2 in three core segments, Pediatric cough/
cold, Leg (analgesics), and Otic (Ear) Products.  Upward of 

85% of our revenue is in these three segments.  We must win in 
these segments.

2. Food/Drug/Mass stores - bricks and mortar - are our bread 
and butter, and e-commerce - with double-digit growth rates  - 
is the future.  We must focus on acquiring new customers and 
revamping our digital strategy.

3. In any fi scal year, 30-40% of revenue comes from new 
products.  We will focus on creative new introductions and 
shorten cycle times.

4. Signifi cant operational cost savings can come from tech 
transfer to the Main Street facility.  Capturing these savings is 
critical.

5. Maintaining a low-risk compliance profi le is the key to 
the stability of operations going forward.  Regulatory and 
compliance risk mitigation is a focus.  Happy FDA = Happy 
SHC.

We all agreed that these steps, consistent with our FIVE Rs in 
the StratPlan (Revenue, Real Estate, Regulatory, Resources, 
and Relationships) are where we all need to go.

And then, we met with FDA…

With some other industry members, we presented the HPCUS 
plan (led by our very own Dr. Nelly Bibak) to harmonize 
current FDA regulatory expectations and requirements with 
the somewhat unique aspects of homeopathic pharmacy.  The 
meeting was very successful, and congratulations to Dr. Bibak.  
We are on track to producing a harmonized policy that will be 
very helpful to the Regulatory “R” in our strategic plan.

The pace will continue, and we are excited about the success.  
Thank you to each of you who helped us get here. At SHC, we 
are as strong as our team, and we have a great team.
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R Elham Hatami

Research 
Scientist 

Garden Grove

Elham Hatami, Ph.D. 
is fi lling the new role 
of Research Scientist, 
Molecular and Cell 
Biologist in R&D, 
where she’ll help set 
up our cell biology 
laboratory. 

Elham holds a Ph.D. 
in Pharmaceutical 
Sciences, a Bachelor 
of Science in Biology 
and a Bachelor of 
Science in Chemistry.
She worked at UCLA 
as a post-doctoral 
fellow doing research 
on personalized 
medicine for brain 
tumors. 

In her spare time, 
Elham enjoys playing 
tennis, reading books 
and traveling.

Leila Sumrall
Payroll 

Administrator
Corporate HQ

Juan Martinez joins 
our fi rst shift as a 
Technician 2 in the 
Specialty Department.  
He is part of the 
team bringing new 
operations to Main 
Street. 

Juan comes to us 
from Calmoseptine 
Inc., where he 
worked his way up 
from compounder 
to supervisor.  He 
is experienced in  
manufacturing creams 
and ointments. 

Juan enjoys the 
outdoors, hiking and 
bike riding with his 
wife and their six kids. 
He also likes working 
on and rebuilding 
cars.

New Team Member Announcements

Juan Martinez
Technician 2 

Specialty
Main Street

Carla Smith
Director of 
Validation

Main Street

We welcome Carla 
Smith is our Director 
of Validation where 
she’ll lead our 
equipment and 
facilities validation 
eff orts.  

With over 30 years in 
the pharmaceutical 
industry, Carla has a 
Bachelor’s degree in 
Biological Sciences 
and a Master’s 
degree in Pathogenic 
Microbiology/
Immunology.

In her free time, Carla 
enjoys traveling, 
tennis, and spending 
time with family and 
friends.

Leila Sumrall joins 
us in our Payroll 
Department. 

Leila is a Certifi ed 
Payroll Professional, 
with over 25 years of 
experience in payroll 
administration, tax 
compliance, process 
improvements, and 
Human Resources. 
Leila’s main job 
functions will be 
weekly payroll 
processing. 

When not at work, 
Leila is a very 
competitive scrabble 
player. She also 
enjoys reading and 
bowling.

Position Openings
• Help Desk Technician 

• Data Analyst

• Human Resources Generalist

• Validation Engineer III

• Maintenance Mechanic II

• Manager, Facilities

• Director, Manufacturing Operations 

• Supervisor, Production Scheduler

• Supervisor, Product Release

If you have any questions about the open 
positions, please contact Lily Fletes.      
lfl etes@hylands.com or call x4194

Henry Nguyen is 
new to the Validation 
Department, as an 
Engineer 2. 

With a degree 
in Chemical 
Engineering, Henry 
will be supporting 
the critical process 
validation eff orts at 
Hyland’s. 

Henry enjoys movies, 
discovering new 
foods, and spending 
time with family and 
friends. He enjoys 
nature, hiking and 
camping. He loves 
traveling, exploring 
new places and 
cultures.

Henry Nguyen
Validation 
Engineer 2
Main Street



Look for more family news next month!  Send yours to beth@hylands.com. 

On August 24, Janet Villegas’ (Customer Service) team 
- Belinda Swayzer, Karen Clark, Paz Novoa, and Ana 

Tellez, threw her a safely distanced baby shower.  

For Laila Canlas’ 
(Document 

Control) kids, learning 
is so much FUN.  
Above: Rhaine, 
Early Kindergarten 
Transition and R: 
Raphael, 4th grade.

Welcome, Eduardo 
“Mateo” Gomez 

to the Hyland’s family! 
Both of his parents are 
Hyland’s employees in the 
Engineering Department!  
His father is Eduardo 
Gomez, (ECR and Parts 
Administrator) and his 
mom is Lara Noble (CMMS 
Administrator). Mateo was 
born on July 28 at 7.2lbs and 
19.5 inches long.

April Greenwood’s 
(Customer Service Lead)

daughters Emma Ann, 11 yrs 
old and Megan, 20, get some 
air on their dirt bikes on the 
track. 

♥

♥
continued on next page →

Janet’s 
baby boy, 

Andres, arrived 
on Sept 5 
weighing in 
at 8lbs, 15 
oz.  Welcome, 
Andres!



♥Pet Corner is a recurring feature in Standard Matters. Pets are featured by random selection from the ongoing pool of submissions, 
so send your pictures and stories to Beth Monaco (beth@txoptions.com).  We also welcome pictures and news about your kids, 
special events, or anything you want to share. 

Young At Heart 
Senior Pup

Our pet this month is Scooter, a senior Lhasa 
Apso who turned 16 years young on September 
11th! He belongs to Jennifer Liu, Project Manager 
in Marketing.  

Scooter likes to take naps, demand treats and 
scoff  at his overbearing Mom. 

A few years ago, he was involved in an accident 
that caused his organs to push through his 
diaphragm. After major surgery by an incredible 
team of veterinarians and a lot of TLC, he is like 
a puppy again, enjoying his best life and all the 
adventures he gets to go on with Jenn. 

For his birthday, Scooter enjoyed a well-deserved 
birthday dinner; a grass-fed fi let mignon steak!  
Happy Birthday, Scooter!

Jennifer and Scooter

New Hyland’s face masks have been distributed.  
If you didn’t get one, please let me know.

Send a picture of yourself or coworker wearing a 
Hyland’s Face Mask and see it here next month! 

beth@hylands.com

Tamie Hopkins (Regulatory 
Aff airs Specialist) shared this 
photo of herself, wearing her 

new mask while getting a 
chemotherapy treatment!

Here is Elyse Boulanger
(VP Corporate Planning) 

in her new “cute” Hyland’s 
mask!

Les Hamilton’s family is having 
a month! Top L: Les’ second 

son, Jared, got engaged and will 
be married on 10/18. Top R: Les 
started teaching his fourth son, 
Luke to drive. Bottom R: Les 
surfi ng behind a boat.

2019 → 2020



Our virtual picnic took place in parks and at pools, at beaches and backyards, playgrounds and boats, with grills and 
fi re-pits, on patios and decks, in kitchens and garages, in the woods and in cities all over the US and Canada.  In this 
sense, it was the biggest picnic ever!  By the photos of your families, friends and pets, it looks like everyone had a 
wonderful time packing up their Hyland’s coolers and celebrating the long holiday weekend - together at a distance.

On the following Friday the traditional raffl  e drawing was held, also virtually.  Congrats to all who won some fun prizes!  
And thank you to all who participated to make this event, though diff erent, a successful Hyland’s event!

The 2020 Hyland’s Company Picnic Goes Virtual



The 2020 Hyland’s Company Picnic Goes Virtual

See page10 for a few more picnic photos



Meanwhile in KOP   

Putting the Fun back in Fundraiser
by Julia Fredericks

The weekend of September 11 was a busy one for  
Penny Corey and her husband Lonny Bates.  They 
worked tirelessly to pull off  an amazing baseball 
tournament/fundraiser.  The goal was to raise funds for 
the local charity Maison Au Diapason. 

Maison Au Diapason, serving the Sutton area for 
10 years, off ers free specialized palliative care and 
psychological and spiritual support to terminally ill 
patients and their families with respect, dignity and 
compassion. 

This organization is very dear to those who live here, 
because sadly enough, most of us will need their 
services one way or another.  

The tournament, which consisted of 13 teams, 
commenced on Friday night, and playoff s were held 
Sunday afternoon, everyone was told this would be 
held rain or shine and boy did it rain!

The goal was to raise $6000 and to have some fun.  
With Penny and Lonny in charge, fun was defi nitely 
had by all.  Final tallies are not in, but it is safe to say 
the monetary goal was also met!

It was a great community eff ort by all who participated!

Since March, over half of the KOP staff  has been 
working from home (WFH), reducing the risk of 
infection, while the work continues by a small dedicated 
team who show up day after day to get the work done.  
When I asked what is happening there, they told me 
“nothing”.  But that’s not true, is it?  Like clockwork, 
the work gets done every day.  They may not be doing 
anything particularly ‘fun’ like before the pandemic, 
such as taking group strolls or playing trivia games at 
lunchtime, or getting a special group lunch together.  
However, there is still a lot going on!  Kudos, Team!

Above: Linda Thomas picks a 
consumer order to be shipped.  
R: Julie Thumm and Sydnee 
Jackson shrink wrapping and 
preparing product to be sent to an 
Amazon Warehouse.

Here is Marie Kennedy 
lotting, so once shipped, 
stock is removed from 
inventory.

R: David Baugher is shipping 
consumer packages.  Below: Matt 
Frankl is labeling and stacking 
Amazon boxes to be shipped to 
an Amazon warehouse.

Below R: Neil Dively fi xing problem orders and answering 
Tech Support tickets - perhaps you’ve spoken to Neil recently 
on an IT issue.

At the offi  ce: Tiff any Hadlock and Karen Murray keeping safe with 
their Hyland’s masks



Flu Or COVID-19?
by Joyce Keith

What is the diff erence 
between Infl uenza 

(Flu) and COVID-19?  

Flu and COVID-19 are 
both contagious respiratory 
illnesses, but they are 
caused by diff erent viruses. 
COVID-19 is caused by an 
infection by a new (novel) 
coronavirus (called SARS-
CoV-2) and fl u is caused by 
an infection with infl uenza 
viruses. 

Because some of the 
symptoms of fl u and 
COVID-19 are similar, it 
may be hard to tell the 
diff erence between them 
based on symptoms alone, 
and testing may be needed 
to help confi rm a diagnosis.

Flu and COVID-19 share 
many characteristics, 
but there are some key 
diff erences. 

Symptoms - Similarities: 

Both COVID-19 and fl u
can have varying degrees 
of signs and symptoms, 
ranging from no symptoms 
(asymptomatic) to severe 
symptoms. 

Common symptoms that 
COVID-19 and fl u share 
include: 

• Fever or feeling feverish/
chills 

• Cough 

• Shortness of breath or 
diffi  culty breathing 

• Fatigue (tiredness) 

• Sore throat 

• Runny or stuff y nose 

• Muscle pain or body aches 

• Headache 

• Some people may have 

vomiting and diarrhea, 
though this is more common 
in children than adults 

Symptoms - Diff erences: 

Flu viruses can have 
sudden onset and cause 
mild to severe illness, 
including common signs and 
symptoms listed above. 

Diff ering signs and 
symptoms of COVID-19 
may include a slow onset 
and changes in or loss of 
taste or smell. 

How long symptoms 
appear after exposure and 
infection - Similarities:

For both COVID-19 and fl u, 
one or more days can pass 
between a person becoming 
infected and when you 
start to experience illness 
symptoms. 

Diff erences:

• With fl u, typically 
symptoms occur anywhere 
from one to four days after 
infection. 

• With COVID-19, typically, 
symptoms develop fi ve 
days after being infected, 
but symptoms can appear 
as early as two days after 
infection or as late as 14 
days after infection. 

When and for how long 
someone is contagious - 
Similarities: 

For both COVID-19 and fl u,
it’s possible to spread the 
virus for at least one day 
before experiencing any 
symptoms. 

Flu Vaccines are available at your doctor’s offi ce or your local CVS
There is No Covid-19 Vaccine Yet

Diff erences:

If a person has COVID-19, 
they may be contagious for 
a longer period of time than 
if they had fl u.

Most people with fl u start 
to be contagious about 
a day before they show 
symptoms.

Older children and adults 
with fl u appear to be most 
contagious during the initial 
three to four days of their 
illness but many remain 
contagious for about seven 
days. Infants and people 
with weakened immune 
systems can be contagious 
for even longer. 

It’s possible for people 
with COVID-19 to spread 
the virus on the second 
day after exposure and 
remain contagious for at 
least 10 days after signs or 
symptoms fi rst appeared. If 
someone is asymptomatic
or their symptoms go away, 
it’s possible to remain 
contagious for at least 10 
days after testing positive 
for COVID-19.

How it Spreads - 
Similarities:

• Both COVID-19 and fl u 
can spread from person-
to-person, between people 
who are in close contact 
with one another (within 
about 6 feet). 

• Both are spread mainly by 
droplets made when people 
with either illness when they
cough, sneeze, or talk. 
These droplets can land in 
the mouths, eyes or noses 

of people who are nearby or 
possibly be inhaled into the 
lungs. It may be possible 
that a person can get 
infected by physical human 
contact (e.g. shaking hands) 
or by touching a surface 
or object that has virus on 
it and then touching his or 
her own mouth, nose, or 
possibly their eyes.

• Both fl u virus and the 
virus that causes COVID-19
may be spread to others by 
people before they begin 
showing symptoms, with 
very mild symptoms or who 
never develop symptoms 
(asymptomatic).

Diff erences:

While COVID-19 and fl u
viruses are thought to 
spread in similar ways, 
COVID-19 is more 
contagious among certain 
populations and age groups 
than fl u. Also, COVID-19 
has been observed to have 
more super-spreading
events than fl u. This means 
the virus that causes 
COVID-19 can quickly 
and easily spread to a 
lot of people and result 
in continuous spreading 
among people as time 
progresses.

Any time you feel sick 
or if you think you might 
have either the fl u virus or 
COVID-19, stay home, wear 
a mask if others are present 
and call your doctor and 
human resources. By doing 
so, we can help protect 
others and stop the spread 
of both viruses.



Healthy Recipe Swap is a new feature where we can 
share our favorite healthy recipes.  Send yours to beth@
hylands.com

Healthy Recipe Swap
   Kale Salad

Adapted from Barbuto NYC
Recommended by Marie Simpson

Ingredients

• 1 bunch of curly kale
• 1/4 cup fi nely blitzed Pecorino Romano cheese
• 1 lemon
• Extra virgin olive oil
• 1/2 teaspoon chili fl akes
• 1 cup fresh breadcrumbs 
      (see below)
• 3 garlic cloves, minced
• Salt and pepper

Instructions
Bread Crumbs
Take half a loaf of bread, cut in cubes, and blitz in the 
food processor until fi ne. Then, take one cup of the fresh 
breadcrumbs and toast in a skillet fi rst dry, to get the bread 
dried out. Then add the fi nely minced garlic and stir to 
combine. Drizzle with olive oil and salt and pepper and stir 
to combine; toast until brown. Save the leftovers.

Kale Salad
Strip the kale from its ribs and loosely chop. In batches, 
place in food processor, whiz and process until fi ne but not 
liquidy or even salsa-verde fi ne - a few pulses. It may take 
about four batches to get through one head of kale.
Grate (or pulse in the food processor, since it’s set up) the 
pecorino Romano.

Combine the kale, breadcrumbs, pecorino in a bowl; 
season to taste with the red pepper fl akes, salt, and 
pepper. Then, drizzle with lemon juice. Finish with a little 
drizzle of olive oil, just enough to combine the fl avors, 
nothing more. Taste and adjust any last seasonings, and 
serve.

More Picnic Photos!



I sat in the dermatologist offi  ce the other day, receiving my 
yearly once over and hoping that those brown spots on my 
leg were harmless. They were.  As the doctor examined me 
the subject of running came up after he saw the condition 
of my toes.

“I can’t run anymore” he said. “I wish I could” not 
elaborating he said, “I ride a bike now.”

I thought about that long and hard on the drive home. 
I thought of two of my best friends and fellow Hyland’s 
Ambassadors, Carol Wright and Doug Schunk, and their 
stories.

After years of raising children and pursuing her career, 
Carol Wright began running at the age of 70 in 2012. Why 
not? It was easy to do and she enjoyed being outside.

At fi rst, she would do a mile or two and walk a lot of it. Her 
fi rst few races were 5Ks, which she was perfectly happy to 
do and quite an achievement for her. In time her fi tness and 
zest for running increased to her fi rst half-marathon in 2014 
which was triggered by her daughter who said, “Mom, do it 
with me!” 

After that, there was no stopping Carol. Her fi rst Boston 
Marathon was in 2016 and she was supposed to be doing 
her 5th in 2020. Since the age of 73, she has completed 12 
marathons.

She told me the best advice she ever received was 
something I had told her years ago when she was just 
starting, “If you want it, you can do it”.  Carol shared, “The 
friendships I have developed through my running have 
brought me great joy and despite my age, my running 
friends still accept me for who I am. There aren’t too many 
78-year-olds out there.”

In 2010 Doug Schunk visited his family doctor for a yearly 
check-up. It would change his life. He was 28 years old 
and weighed 330 lbs. His blood work and cholesterol were 
off  the charts and his life was at risk.  At age 40 his father 
received a pacemaker and Doug was on a collision course 
for one in his future.

Doug had a motivation to change and it was called family 
and a young son. For two years he was obsessed with 
losing weight and becoming more fi t. Beach Body and 
Insanity workouts helped him lose 50 pounds, but he 
wanted more. So he began to run.  Why not?  He thought, 
“I could do it at night, get even more fi t and lose more 
weight.”

In 2013 he ran his fi rst 5K.  In 2014, his fi rst 1/2 marathon, 
and in 2015 his fi rst marathon, which led to fi nishing 
another 12 marathons!

Doug has found the same feeling of accomplishment at a 
5K as he does in a marathon. Asked, “What change have 
you seen in yourself?” He replied, “I am healthier for sure 
and it has given me more confi dence in my running and my 
professional life as a teacher.  I feel the kids look at me with 
more respect now.” 

“I tell my students that if you set a goal, make it concrete.  
If it is being a better musician, practice.  If you want to run 
a 5K one day, commit to small steps to get there.  Put your 
plan on paper.”

Oh, and by the way Doug lost 130 pounds...

There you have it... not just runners but two great people 
with two great stories from opposite ends of the spectrum...
the ageless wonder Carol and the indomitable Doug. 

So to my dermatologist and whoever reads this I say...
“You can always be what you might have been.”

You Can Always Become What You Might Have Been
by Mike Ehredt, Hyland’s Marathon Team Coach         



Many of you may have had the opportunity to visit Mexico, 
our neighbor to the south and one of America’s top trading 
partners. With that in mind, Mexico has been on my export 
priority list since day one.  

Exporting Hyland’s products to Mexico has fi nally became 
a reality.  Like every other export market, it requires a set 
of product dossiers, U.S. FDA approval, Foreign Ministry 
of Health approval, and an in-country distribution partner.  
The process of gaining approval to sell into Mexico can last  
from nine to 36 months, if not longer.  

We partnered with ICSITUM, a leading distributor to 
Mexico’s top Food/Drug/Mass retailers.  Once we had a 
distributor lined up, the long approval process began.  We 
encountered many hurdles, amendments and updates 
along the way.  In this case, it took over three years to get 
fi nal approval. 

Join me in celebrating, because fi nally, on September 1, 
2020, Hyland’s fi rst offi  cial shipment was sent to Mexico!  
This is a big win for Hyland’s because Mexican customers 
have a high propensity to buy U.S. products.  This is due 

by Ben Singer

to a number of factors, including familiarity with U.S. made 
goods, high U.S. quality standards and most importantly, 
Mexican moms know Hyland’s.  

Currently, many moms that travel from Mexico to the 
U.S. bring several dozens of Hyland’s products back with 
them to sell over social media.  It will be very exciting for 
Mexican moms to have the opportunity to buy Hyland’s 
products at their local stores.  

Our plans are to offi  cially launch the Hyland’s brand in 
October through social platforms such as Facebook 
and Instagram.  In the meantime, we are diligently 
implementing a marketing plan, social calendar, utilizing 
well known infl uencers, advertising and promotions.

Mexico is a long-term play.  For Hyland’s in particular, it 
promises to be a good market, as there are only a few 
natural medicines available.

Look for updates on this exciting campaign and thanks to 
all departments involved in making this happen!  

Mexico, Get Ready - Here we Come!


